
On this Global Meetings Industry Day, we want to share with you why  
brand experience is so important and impactful when it comes to making  
a powerful connection with your audiences. 

Not only is it an increasingly popular marketing tactic, but it’s an effective 
one — that’s why the experiential discipline grew faster than advertising,  
PR, CRM, and media according to an Ad Age report published last year.1 

Executives are increasingly investing in it. Audiences are clamoring for more 
unique, personal experiences once they’ve had a taste. It’s changing the 
way people interact with brands and the way brands interact with people. 

Want real results? Brand experience connects people, organizations, 
and cultures in ways that create positive change on a global scale.
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real results, real impact, 
all around the world

1 Ad Age: http://adage.com/article/agencies/ten-agency-facts/308784/

http://adage.com/article/agencies/ten-agency-facts/308784/


More than nine out  
of ten marketers agree that 
brand experience delivers 
strong face-to-face interaction 
and more compelling  
brand engagement.

Freeman Brand Experience Research

Marketers value brand experience.

The 2017 Event Marketer B-to-B Dream Team talks about why 
brand experience is an important part of their marketing.

97% of executives say that 
meetings deliver a return on 
investment. 53% say they 
deliver a great return.

Meetings Mean Business Business  
Leaders Survey

More than two-thirds of 
surveyed marketers agree  
that brand experience is an 
effective way to reach their 
organization’s goals.
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59% of CMOs say brand 
experience creates ongoing 
relationships with key 
audiences. 
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58% of CMOs say brand 
experience increases  
brand advocacy. 
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61% of North American 
marketers and 56% of Western 
European marketers say brand 
experience helps customers 
feel more valued. 
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95% of marketers agree 
that live events provide 
attendees with a valuable 
opportunity to form in-person 
connections in an increasingly 
digital world. 

Bizzabo Event Marketing 2018: Benchmarks 
and Trends

75% of professional 
association marketers  
say events are an  
effective marketing tactic.

Demand Metric, “The State of Association 
Marketing 2017: 4th Annual Benchmark Study 
Report” in partnership with HighRoad Solution, 
May 1, 2017

65% of consumers purchase 
the product or service 
presented during an event  
or experience. 

EventTrack Event & Experiential Marketing 
Industry Forecast & Best Practices Study

98% of customers say  
that participating in a  
brand’s event or experience  
increased their inclination to 
make a purchase. 

EventTrack Event & Experiential Marketing Industry 
Forecast & Best Practices Study

54% of brand marketers and 
53% of brand managers say 
brand experience increases 
lead generation, while 56% 
of North American 
marketers and 50% of 
Asian marketers say it 
increases sales. 
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80% of marketers believe 
live events are critical to their 
company’s success. 

Bizzabo Event Marketing 2018: Benchmarks  
and Trends

87% of consumers say  
events are more effective  
than commercials. 

EventTrack Event & Experiential Marketing Industry 
Forecast & Best Practices Studyexperience 
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