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The explosive development of virtual reality (VR) technology in recent 

years has the potential to revolutionize live experiences. VR is poised 

to significantly transform the entire brand experience category —  

from pre-event conception to on-site audience engagements — and 

will help create more engaging, dynamic, and measurable results.  

The simple act of putting on a head-mounted display can transport 

users almost anywhere and allow them to do almost anything you  

can dream up.

By translating imagination into reality, well-executed VR technology 

offers the ability to deliver those life-changing stories every brand 

experience seeks to deliver. As with anything new, there is a learning 

curve, and guidance may be needed to understand and assess the 

options available.

 

Ready to literally change the way your audiences see their worlds?  

Then let’s get started! 
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http://Freeman.com/VR


Why Is Virtual Reality So Hot  
Right Now?

The concept of VR has been around for some time. The earliest 

forms of VR used stereoscopic photograph viewers to create a three-

dimensional image that gave the illusion of real life. The technology 

first saw wider interest in the 1990s when it began to hit arcades and 

made its way to consumer hands via Nintendo’s short-lived Virtual Boy.

 

But modern-day VR is possible thanks to today’s technology — we 

finally have the speed, resolution, and ability to generate a truly 

realistic, completely immersive, three-dimensional virtual environment. 

The technology may involve the user wearing a special headset or 

special clothing that is wired to drive the experience. In this virtual 

environment, the user can explore, interact with, and manipulate 

objects, and engage with the virtual world through fun, playful actions.

The computer processors that drive VR have only in the past few 

years become powerful enough to create realistic real-time imagery 

at high frame rates. And as this technology becomes increasingly 

widespread and in-demand, VR implementation is finally within reach 

for many brands.

 

The rapid evolution of smartphone technology, in part, has helped 

drive the popularity of VR. Phones now have the sensors and the 

power to support limited VR implementation, and users are ready to 

take their experiences to the next level.

 

Brands should likewise be ready to seize this opportunity and solidify 

their market leadership. But before you rush to adopt VR just because 

it’s the latest technology, you must select the right implementation so 

you can create stories that really engage with audiences.

In this environment, the user can engage with  
the virtual world through fun, playful actions.
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content drives engagement.
Always remember this:“ “
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How to Leverage Virtual Reality to 
Boost Engagement

Always remember this: Content drives engagement. Even if you’re 

using cutting-edge technology, creating an amazing experience comes 

from using the right content for the right objective at the right time.

 

The great news is there are many avenues available to you to  

create customized, effective content to improve brand experiences  

and amplify events.

 

VR Live Streaming
Live 360-degree streaming of shows, keynotes, and specialty  

sessions can immerse attendees in the moment. For example, 

audiences can watch live sporting events or concerts from angles 

never-before imaginable. The cameras themselves can be placed  

in the live audience, or even on stage, in non-obtrusive positions. 

For attendees at the event, the VR experience can be delivered  

via special head-mounted displays (or HMDs) worn by the user; 

at-home viewers can watch using VR-compatible web browsers or 

through brandable, custom mobile apps.

 

VR Videos & Films
VR films put the viewer in the middle of the action, offering a (literally) 

more moving empathetic experience than any 2D films could ever 

deliver. They make audiences feel like they are actually in the middle 

of the action or story, and because they are so immersive, VR videos 

often create a sense of empathy that can truly change the audience.

 

VR Product Demos
Attendees can experience hands-on demonstrations that would 

be impractical, expensive, or otherwise impossible. For example, 

opportunities might include:

• Allowing prospects to directly test the operation and efficiency of a 

new product, like a massive machine, without the expense or danger 

of shipping a prototype

• Allowing physicians or healthcare providers to practice new surgical 

procedures or test new medical devices
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Immersive VR Environments
Use this emerging technology to create event spaces that bring concepts 

to life, such as:

• Allowing designers to provide virtual walk-throughs of their 

experiences long before the first physical piece is built out

• Virtually touring 100 venues in a single day, without touching  

the travel budget

• Entering a virtual store filled with clothing customized to your  

tastes or size, or walking into a virtual dealership where you  

design your dream car and take it for a test drive

• Exploring a dangerous environment safely, such as transporting  

the viewer to a war-torn country, the depths of the ocean, or the  

far reaches of outer space

 

VR offers a wealth of opportunities in many facets of multiple industries. 

 

And because many of us already create things that never leave the 

web’s digital space, it’s not hard to imagine someday, in the not-so-far-

off future, living, working, and socializing in a predominantly virtual world. 

It’s not hard to imagine someday living, working, 
and socializing in a predominantly virtual world. 
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Anxious to start using VR? You first need the right equipment for 

the right kind of stories, which means understanding the differences 

between the multitude of platforms, applications, and  

manufacturers available. 

You’ll also need to consider how your audience will use VR:  

Do they require a room-scale experience? Will they be streaming  

content from the web?

One size definitely doesn’t fit all, so a solid understanding of your 

clients’ expectations and limitations will help you select the solution 

that fits your needs.

Tethered VR Solutions
This approach utilizes hardware connected to a relatively high-powered 

gaming PC to allow for room-scale experiences of different sizes 

Some options include:

• HTC Vive/SteamVR. The Vive lets audiences move around rooms 

of up to 15’ x 15’ using intuitive transportation tools and easy-to-use 

touch controllers. 

 

 

 

 

 

 

• Oculus Rift. With its head-mounted display, Rift can perform room- 

scale tracking like the Vive. Most applications and games, however, 

are used while seated or standing with a smaller range of motion.

• Sony PlayStation VR. The PlayStation VR requires a cleared  

space of 9.8’ x 6.2’ to use, as well as costly accessories. VR 

experiences are limited to only those that Sony deems acceptable 

on its PlayStation platform.

 

Portable VR Solutions
If you’d prefer your users not to be tethered to bulky equipment,  

mobile VR solutions allow more flexibility and wider implementation  

in larger groups. For these solutions, consider using:

• Samsung Gear VR. The Samsung Gear VR is the least expensive 

non-paper-based VR hardware, but it does require a compatible 

Samsung smartphone. Units are light, with a special high frame rate 

and a low-latency display mode that won’t sicken users. Users  

can connect to select Bluetooth game controllers for added control,  

but games and apps don’t always support these controllers. 

Selecting the Best VR Setup for  
Your Event

Oculus Rift Headset.
Photo Credit: Oculus
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• Google Daydream. Currently compatible with only Google’s  

Pixel and Pixel XL, as well as the Moto Z, Moto Z Droid, and Moto Z  

Force Droid, Daydream View offers one of the most comfortable  

VR head-mounted displays available, with great graphics and  

decent resolution.

• Google Cardboard. Essentially a piece of cardboard with 

specialized Fresnel lenses, Cardboard is an easy, low-cost way to 

enter VR. Content creators can use Cardboard to create brandable 

VR viewing apps without investing in expensive equipment. But be 

aware that there is little or no ability to interact with content in most 

Cardboard viewers and applications.

• HoloLens. Microsoft has entered the VR space with HoloLens, 

which is currently in early developer beta. At the moment, it  

offers a generally small field-of-view display and paltry processing 

power. However, we expect the technology to advance considerably, 

as Microsoft has poured billions into developing out its  

Holographic platform.

• OSVR. Many smaller manufacturers have embraced the Open 

Source Virtual Reality (OSVR) standard. This standard’s development 

might be limited, however, by developers’ and consumers’ loyalties to 

the Oculus and SteamVR platforms. 

Browser-Based VR Solutions
Although you won’t get “real virtual reality” with a browser, you can still 

create immersive online experiences for audiences.

 

The World Wide Web Consortium is actively developing the WebVR 

open draft specification to let browsers render VR environments 

as easily as they do standard web pages, and Google, Mozilla, and 

Microsoft have all committed to supporting WebVR in their modern 

web browsers. There’s also already a library of videos on platforms like 

YouTube and Within that allow audiences to pan and tilt in whatever 

direction they please — albeit in two dimensions only.

 

Each step of the VR process is critical to creating amazing 

experiences. Once you’ve chosen the right hardware and developed 

the right content, the next step is to put it all into action.
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The best digital experiences are strategically developed and designed 
to deliver in line with an organization’s overall goals and objectives.

A Strategic View Leads to Better Engagement 

It’s not enough to simply create virtual content and pick a delivery 

platform. The best digital experiences are strategically developed and 

designed to deliver in line with an organization’s overall goals and 

objectives. With the strategic priorities aligned, VR offers a variety  

of solutions that can lead to an unprecedented level of engagement. 

 

As VR continues to evolve and affect all aspects of the brand 

experience process, are you prepared to dive into the virtual future  

and mold the way you engage with your audiences?

About Freeman
As the world’s largest brand experience company, Freeman helps organizations 

connect with their customers by delivering seamless, innovative, and immersive 

brand experiences. Through comprehensive solutions including strategy, creative, 

logistics, digital solutions, and event technology, we help clients increase 

engagement and drive results.
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Request a consultation to learn about 
virtual reality and the value it can 
bring to your brand experience. 

WILSON TANG
VP, DIGITAL EXPERIENCE
+1.646.568.1245 | freemanxp@freemanxp.com
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want more?
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