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AMY PORTERFIELD: Well, hey, there. Welcome back to another 
episode of the Online Marketing Made Easy podcast. I’m your host, 
Amy Porterfield, and listen; I’m starving right now. I am so hungry. It's 
almost dinnertime, but not yet. So I'm waiting for Hobie to get home—
he's been running a bunch of errands—and we're going to eat dinner 
together tonight, which we try to do every night when he's home. But I 
am so hungry. And I remember, I was thinking about what my mom 
used to say to me when I’d tell her I was hungry before dinner. She 
would say, “Drink some water.” Now, why would you tell a ten-year-old 
to drink some water when they're hungry before dinner? No ten-year-
old wants to hear that. But she did. And so I was just remembering 
that, thinking, “Maybe I better drink some water to get me through 
until dinnertime.”  

But then I always think, “Did I ever tell Cade that?” I tend to find myself 
telling Cade things that my mom and dad said to me that I thought 
was very annoying as a child or a teenager. But then, I spew out those 
same things as an adult to him. It's almost like, “I've earned the right to 
say this. I'm an adult, and I'm a parent now, so you're just going to 
listen.” But I'm sure Cade looks at me like, you've gone crazy, with 
some of the stuff I tell him to do or whatever. The things our parents 
say and then we find ourselves saying it, God bless us, right?  

So, anyway, I'm hungry. I don't cook, but I've got Model Meals waiting 
for me. You guys have heard me talk about Model Meals before. My 
sweet friend Danika Brysha started Model Meals. This is not an ad, but 
I'll tell you, they're delicious. They come to your door, delivered, totally 
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fresh, and then you put them in the oven. They’re Whole30 approved. 
And I love them because they're just really healthy and really delicious. 
And I am the worst cook ever.  

Speaking of my mom, she is the best cook ever. She’s Italian, and she 
makes eggplant parmesan, and spaghetti and meatballs, and dinner 
rolls like no other. And it's very sad because my sister and I have no 
desire to cook. We just didn't get the cooking gene. And so I'm sure 
she's very depressed about that. But, yeah, poor Hobie; I don't cook.  

However, Model Meals is delicious, and I always get questions like, 
“Well, where do they deliver?” So, just for the record, because I talk 
about them a lot, they deliver in Southern California, Northern 
California, and Phoenix, Arizona. So for Southern California, L.A., 
Orange County, Santa Barbara, San Diego, Riverside, and San 
Bernardino. And then Northern Cal, San Francisco Bay Area, and 
Arizona, Phoenix. So they're expanding, but these are the main areas. 
And if you live in any of those areas, take advantage of it. I’ll link to 
Model Meals in the show notes at amyporterfield.com/282.  

I didn’t mean to talk about them right now, but I’m so hungry that all I 
can think about is food. And you might be thinking, “Well, just stop 
and go eat. You’re an adult.” Well, I’m waiting for Hobie, and I want to 
get all my work done before I sit down and eat dinner and maybe 
watch a little Netflix. So, there you go. 

But I'm excited about today's episode. We are talking about 
repurposing content, and you are going to love this episode. So I'm 
going to share a step-by-step strategy for you to take one single piece 
of content and repurpose it ten different ways. You and I both know 
how much time it takes to create a really stellar piece of content, 
right? Hours, if not days, to create something that we want to wow our 
audiences with. And then we hit publish, we put it out into the world, 
and it just stays in that one location. And then we're moving on to 
creating our next piece of content. And that can be sad sometimes, 
right? Like, you know that blog post or podcast episode that you put 
out there that you're like, ”This is a masterpiece. This is something that 
needs to be seen by all.” And then, it goes on your blog, and it's only 
seen by your blog traffic.  
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There's so much more that we can do. So let's leverage it to work 
harder for you by packaging it up in different shapes and sizes so that 
your ideal audience can consume it in a variety of ways. Repurposing 
your content should become part of your content-creation process. I 
don't consider repurposing as a nice-to-have system in my business. I 
see it as a must. Whether you take a couple of the strategies and start 
implementing them yourself immediately or you have help and you 
can put them all into place, just promise me you won't let yet another 
week go by where you create content; put your blood, sweat, and tears 
into it; and you only put it out one time in one location. Promise me 
you're going to do more with it. I know we've been on a mission to do 
so, so I hope you do the same.  

Before we get there, a quick listener shout out. This shout out is for Lori 
from the Scio Academy. So Lori says: 

“I’ve been listening to Amy for just over a year now, and I 
love her podcast. She has helped me work through so 
many tasks for my business. She gives me the details that I 
need to get started now. I find myself saving her episodes 
to listen to over and over. There's always something more 
to learn and implement. Thank you, Amy, for being wicked 
awesome.” 

Well, thank you so very much for the sweet podcast review. During the 
time that I was just reading that, I don't know if you guys could hear, 
but Scout had to run in, give me a little lick on the arm, and then run 
out. I don't know what that was about, but if you could hear the little 
pitter patter, that's what was going on. But, Lori, I really appreciate this, 
and I love that you're a hungry learner and a woman who takes what 
she learns and implements it. Girl after my own heart. So thanks again, 
and I appreciate you being a listener. 

All right. The last thing I'll tell you before we officially dive into the ten 
ways you can repurpose your content is this episode is sponsored by 
my free masterclass, all about list building. So if you've struggled with 
list building, if you are not actively growing your email list every single 
day, you know that business is easier when you have an email list, 
right? Everything in your business is easier when you have an email list, 
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when you have somebody that is saying, “Hey, I want to hear from you,” 
and eventually, they want to buy from you. So if you want to know 
what it takes to build a list-building foundation from scratch, inside 
your business, I'm your girl. And I've got a free masterclass that will 
show you step by step how to get going. So go to 
amyporterfield.com/listbuilding—simple as that—
amyporterfield.com/listbuilding, and I'll show you how to get started 
so that you can be growing your email list now so that when you're 
ready to promote the next time out, you will have an audience that is 
ready to buy.  

All right, guys, let's go ahead and jump into today's episode.  

All right. Here’s how I’m going to break this idea of repurposing your 
content down. I’m a podcaster, and I know many of you listening are, 
too. So for the sake of illustration, I’m going to show you what it looks 
like to take a single podcast episode and repurpose it in ten ways. 
Now, if you’re a blogger or you create videos for a weekly video show as 
your consistent content, then just take the ideas I give you today and 
tweak them if necessary to fit for your platform. The ideas I share with 
you will spark some of your own ideas, too, so just make sure to jot 
down any ideas you have along the way. Deal? I’ll include the entire list 
that I’m going to go through right now in the show notes at 
amyporterfield.com/282. So I’ve got you covered.  

All right, here we go. To start off, you’ll sit down and record your 
podcast audio, just like I’m doing here. If you want to get some extra 
mileage out of your content, do a video recording at the same time. 
This usually works better for interviews, though, because it might be a 
little weird, you just sitting there and filming yourself talking. But some 
people do. I don't love that, but others do. So do what works best for 
you.  

I have an episode coming up where I'm going to be recording an 
interview with Jill and Josh Stanton of Screw The Nine To Five, and I 
think our plan is to record the interview on video while we're doing it. 
And I've done that one time with Rachel Hollis, and I did it another 
time with Stu McLaren, and it's always so much fun. I did it one time 
with Hobie, and he was so awkward, I had to turn off the video 
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camera. So sometimes it works, sometimes it doesn't. But it does give 
you a little extra mileage because you could send out the video as well 
as posting the audio for your podcast. 

Okay, from there, you're going to take that single piece of audio, and 
you're going to publish it on iTunes, in Spotify, and I Heart Radio, 
wherever you publish your podcasts, just like you normally do. So this 
is your primary piece of content that you'll then repurpose in all kinds 
of shapes and sizes. Now, for those of you that are bloggers or you have 
a video show, your primary piece of content that you're going to 
repurpose will be your written blog or your video, but you get that, 
right?  

Another thing I want to mention before we go over all the different 
ways that you can repurpose your content is this: it is not possible or a 
good idea to do all of these ten tasks yourself. If you tried, you'd end up 
being stretched too thin, and, more importantly, it would take you 
away from what you do best—creating and delivering your primary 
piece of content every single week. So I'm going to encourage you to 
either hire a virtual assistant, a V.A., or have someone on your team 
help you out with these tasks, or if you're going to do them alone, don't 
do all of them. Pick and choose the ones that speak the most to you. 

Now, ten years in, I have a team that helps me with every single one of 
these tasks, besides actually sitting down and recording this podcast 
for you. But when I first started out, I began using a V.A. for just five 
hours per week, and I couldn't believe all the things that she got done 
in that small amount of time. So you've got to look at delegating out 
the majority of these tasks as a key investment in your business. If 
you’ve been thinking about hiring a V.A. but you're not exactly sure 
what to give them, give them this list of ten ways to repurpose your 
content. This is a great place to start. Believe me, the payoff will be 
tenfold because you'll be getting your content out there in so many 
different ways and on a variety of platforms, which is going to help you 
grow your audience. And the more eyeballs on your content, the more 
potential raving fans and paying customers. Am I right or am I right? 

Let’s dive into how you’re going to repurpose that primary piece of 
content. And remember, for the sake of illustration, I’ll be talking about 
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how to repurpose a single podcast episode. Good? All right. 

Repurpose number one is to transcribe the podcast audio. Okay, so, 
you likely already do this, right? but let’s talk about the importance. 
When you repurpose your content by transcribing it, you can then 
upload that transcript to your website, which you can then link up to 
on your show notes as an additional way for your audience to 
consume your content. Some of my listeners tell me that they like to 
print out the transcripts and make notes and highlight certain areas.  

But here's the thing. I don't think tons and tons of people click that 
link and read my transcript. And with that, you might be saying, “Then, 
why the heck are you wasting your time doing it, and suggesting it to 
us right now?” Well, another great thing about including the transcript 
on your website as a link in your show notes—so I want to be clear. 
You're clicking on a link in the show notes, and a new window on your 
WordPress site is opening up, and it's just the transcript. It's just all the 
words of the transcript from your podcast episode in a new window 
on your website. The reason why we do it this way is it's great SEO 
juice, meaning that page has the potential to show up in more Google 
searches, and it does. So the trick to get that extra SEO love is that 
you've got to have the transcript copy on an actual website page. So 
just want to point that out. 

Okay, speaking of show notes, that’s repurpose way number two: 
create your show notes by using either the outline or script you 
created to record the podcast, or you can even use part of your 
transcript. So you might already be doing show notes as well, but I just 
want to point this one out because not everybody does. I would not 
recommend just pasting your transcript copy as your show notes, 
because that's not going to be a good reader experience. You want to 
format your show notes in a way that is easy and interesting to read. 
You can, however, take snippets from it, and then grab the main 
points you covered and bullet them out, and then add some 
personalized copy that will draw people into your show notes and 
actually read them. It'll take a little time to craft your show notes in the 
format that you like, but don't feel like you need to recreate the wheel 
here. Start with words you actually used in your podcast episode; add 
a little extra personalization; add some bullets and formatting, make 
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them easy to read; and there you go.  

So I bring this one up because I think really well done show notes can 
go a long way, and if somebody’s new to your podcast and they’re not 
yet listening, you might grab their attention from really well done 
show notes that they get some value from, and then, of course, you are 
linking to say, “Go listen to the full episode.” So you can get creative 
with your show notes, and maybe even add an image that might 
relate to what you talked about in the show notes. You can have a 
little fun with these as well. 

Okay, so, you already know about those first two—transcripts and show 
notes—but I wanted to include them in case you're not doing them, 
and I wanted to give you that little trick about how to use the 
transcript. Don't make it just a PDF that people download; put it on a 
web page.  

Repurpose number three is to take snippets from either the transcript, 
your outline, or show notes that you've created and craft an email that 
will notify your subscribers of your new podcast episode. So let's say 
you shared five steps to a strategy on your podcast. You could mention 
a couple of those steps in the email to pique your subscribers’ interest, 
and then you link them to the actual episode where they can listen in. 

Okay, this one’s actually really important. A lot of the times when my 
students hear me say, “You should email your subscribers every single 
week,” my students look at me and say, “What am I supposed to be 
emailing about? What content am I supposed to be putting in those 
emails?” And if you are doing a weekly podcast, a weekly blog post, or 
a weekly video, as you should—pick one, and do it every single week 
consistently. Consistency wins out all your competitors—if you are 
posting once a week your original content, that's what you're emailing 
about. And that's why repurpose number three is you're taking some 
of the best points from your podcast, and you're piquing their interest 
in the email saying, “Go listen.” You're going to get more downloads if 
you're subscribers listen to your podcast, and also, they'll start to tell 
their friends about it, if it's a really good episode, which I'm sure it is.  

So I often say that your weekly content, lets say your weekly podcast 
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episode, it actually has two functions. Number one, you're putting it 
out into the world to, hopefully, attract more people to your world, 
your audience. So you're growing your audience by putting out new 
original content. You're posting it on social, maybe running some ads 
to it; maybe other people are sharing it. So you're hoping to attract a 
bigger audience by your weekly content.  

The second reason why you are, let's say, blogging or podcasting every 
single week is that you're building a relationship with your existing 
subscribers on your email list. You're saying, “Hey, you're here for a 
reason, and I've got something new for you each and every week. Go 
check out my latest podcast episode.” So one piece of content every 
week is serving two really important purposes: You're growing a 
relationship with your existing subscribers, because you're directing 
them to go listen to the latest. And two, you’re attracting a bigger 
audience by putting it out into the world. So, just wanted to make that 
really clear. 

All right. Repurpose number four, have someone read through your 
transcript and pull out two or three really good quotes or stats that 
can be turned into quote or statistic graphics that you use on social 
media. So, by the way, this is a great job for a V.A., and just have them 
create the graphic in the free design tool, Canva—I’ll link to it in my 
show notes—which has pre-formatted social-media image-size designs 
that you can just plug your quotes in, and you’re good to go. So, I 
always like, when I teach something pretty simple like, use quote 
cards, someone might say, “Yeah, I’ve heard that one before.” Great. Are 
you doing it on a weekly basis? Because if not, here’s your reminder.  

Okay, repurpose number five. Now that you have the show notes, your 
email copy, and some really great quotes and stats to pull from, use 
snippets from those to create social-media posts. So it’s fine to create 
one social-media post and use it across all of your platforms, but just 
make sure to tweak it a bit so you're using the language of that 
platform, and it doesn't make your reader feel like you just copied and 
pasted. For example, I wouldn't post on Facebook and say, “Link in bio,” 
or I wouldn’t say, “Swipe up.” So you need to make sure that the call to 
action makes sense for the platform you put it on. But, yeah, you could 
take snippets out of your podcast episode and turn those into actual 
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social-media posts. Find a great image. Last week I talked about a 
photoshoot. Grab one of your images from your photoshoot and then 
take some of the stuff you talked about in that podcast and make it 
into a full-blown social-media post, just a snippet of it. So you’ll 
massage it a little and make it your own, but you're not coming up 
with any new ideas. So this tends to work really well. 

All right. Repurpose number six, select a really juicy fifteen- or thirty-
second audio clip in your episode, and use the app called Wavve, and 
turn that audio clip into a video highlight to promote your episode on 
social media. So this is a great way to catch the attention of your 
audience and make them want to listen to your episode, especially if 
you grab a really juicy, quick clip. So I'll link up to the Wavve app in my 
show notes, but you can also see how I use it if you follow me on 
Instagram or Facebook. Instagram, we use it a lot. So I'm 
@amyporterfield on Instagram, so we share the Wavve clips in both 
places to promote my latest podcast episodes every Thursday. So 
Thursday morning, you will see Wavve in action, especially on 
Instagram Stories, so check it out. And you'll see that we use the same 
template every single week. 

Repurpose number seven, take the content you created and format it 
into an article on medium.com. Anyone can post an article here, and 
you can elect to have your article reviewed by Medium curators, and 
they will share it if it's something they think will benefit their audience. 
Pretty cool, right? There are probably other websites in your niche that 
you can do the same thing, so maybe Google and do a little research, 
but you can also use the article as a guest post on somebody else's 
blog or online publication. So to be clear, I'm talking about taking your 
podcast episode, turning it into a full-blown article that you can post 
on Medium or somebody else's website. So you might want to change 
it around if you’re guest posting. You're going to want to add a twist to 
it, or change it around and use some different images so it's not 
identical to your blog post, but you can definitely work off what you've 
already done and kind of give it a twist. 

Repurpose number eight, create a freebie. Now, you all have seen me 
do this a bunch of times, right? So you take the content from your 
podcast episode, and you then decide, how could I create a checklist 
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or a worksheet or a guide that would be helpful to my audience? So 
you could use the freebie as a way to capture emails, which I think 
that's the best way to do. Or you could promote this freebie on your 
own, or, more importantly, just do both.  

So you could create the checklist and say, “Hey, guys. If you're listening 
to this podcast episode and you want a cheat sheet that will show you 
exactly how to do this, make sure to go to my show notes, and you can 
download it there,” and people will opt in to get the freebie. But then 
here's the deal. You could take that freebie as a stand alone, and in the 
notes of that freebie, like in the footer, you could say, “To get more 
information, or to dive in deeper to this topic, go listen to podcast 
episode x, y, z.” So you actually give them the checklist, but then in the 
footer, you say, “You want more? Well, I've got a podcast episode that 
dives deep into this.” So if that would make sense for the content, you 
could then just promote the freebie as a standalone on social media 
or in Facebook ads or whatever you might want to do.  

But the important thing here is you're creating a freebie, but you're 
putting it behind an opt-in. People need to give you their name and 
email in order for them to get that freebie. Really important. You know 
how I feel about that.  

And if you want to see this in action, a really recent, great example, 
episode 281, where I talked about how to do a photoshoot, I created 
an entire checklist of the pre-photoshoot plan and what to do during 
a photoshoot and what to do after. So that freebie is really good. You 
can go check it out. 

All right. Repurpose number nine is to use parts of your content as an 
answer to frequently asked questions. So you won't necessarily have 
something to use from every episode. But when you have the same 
questions come up time and again and you know you've already 
covered that question, then use that existing content to add to your 
website or your course FAQ area. So an example of this is that we have 
created a question and answer vault inside of Digital Course Academy, 
my online training program. And so if someone were to ask a question 
about the difference between free content and paid content, well, I 
did an entire podcast episode about that. And so when somebody 



 

	

EPISODE 282: TEN WAYS TO REPURPOSE ONE SINGLE PIECE OF 
CONTENT 
http:/ /www.amyporterfield.com/282  

11 

asks that question, and I've seen it come up over and over again with 
my students, I will say, “Great question,” and I'll give a little blurb about 
the difference, like in a snapshot, and then I'll say, “To get the full 
details about how to implement this into your business, listen to this 
podcast,” and I'll give the title of the podcast and link to it.  

So if you use frequently asked questions anywhere, even in customer 
support—so we'll do this with customer support. We have a document 
of the most commonly asked questions we get from potential 
students that are thinking about buying our courses. And if they ask a 
question related to content that I've covered on the podcast, we’ll 
answer their question in a quick snapshot, and then we'll say, “If you 
want to dive in deeper, make sure to listen to Amy's podcast episode.” 
And it's a great way for people that are not yet in my world, they're not 
yet my customers or my students, to get a little taste of how I teach 
and how I add value. So use your content to answer frequently asked 
questions. You need to be deliberate about this, but it works great 
inside of your courses, in a FAQ vault, and it works great for customer 
support as well. Okay? 

We’re in the final stretch. Repurpose number ten, it’s all about video. 
Now, stay with me here because this one is really valuable when you 
make the effort to actually do it. So you do a podcast episode, and 
now that you have a transcript—because that was repurposed strategy 
number one—you have this transcript, go through the transcript and 
highlight sections that you could do a quick two-to-three-minute 
video about, whether that video goes on IGTV or an IG story or a 
Facebook Live or just a recorded video that you put on Facebook, 
whatever you want to do. There are little snippets throughout your 
bigger piece of content that you can just riff off of on video.  

So for example, last week I did that podcast episode all about having 
to do a photoshoot. And in the very beginning of the podcast episode, 
I talked about showing up even when you don't think that you look 
good enough for a photoshoot; you might not like your weight or how 
you look in general or whatever. And I gave some advice about what 
I've done. Just a little hint: one of the things I've done is I made an 
effort to follow social-media sites and different companies and 
businesses that show all different shapes and sizes of women so that I 



 

	

EPISODE 282: TEN WAYS TO REPURPOSE ONE SINGLE PIECE OF 
CONTENT 
http:/ /www.amyporterfield.com/282  

12 

don't have this skewed sense of how I’m supposed to look. And so I 
talked about this in the podcast episode. But I could take just that 
little snippet and record a two-to-three-minute video, saying, “Let me 
give you a quick tip about how to get ready for a photoshoot and how 
to get your mind in the right place,” and then I could talk about 
changing the way you look at social media and the images you see 
online. Right away, that's a video. Boom. And then I could take another 
snippet from that episode about locations of photoshoots. And there's 
some really creative things that you can do to find a great location if 
you're not going to do it at home, and I gave a few resources to look 
into. That could be a snippet for a video.  

And so if you just take the transcript, and you highlight two or three 
different snippets that you could do on video, that week you could say, 
“Okay, I'm committed to doing two to three videos. Whether they be 
on IG Stories or Facebook Live or recorded video, I'm just going to get 
them done and get them out there.” And guess what you get to do? 
You get to say, “Hey, if you like this tip, I get into a whole lot more tips 
and insights on my podcast episode. Go check out episode 281.” Pretty 
nice, right?  

So this is great, easy content that you've already worked so hard to 
create. Number ten's my favorite, by far my favorite. And if you just get 
into the habit of using the transcript, finding the snippets, and making 
the videos, they could go a long way. But everything takes a little time, 
effort, and planning, and you've got to be intentional about this or it 
won't get done. So if you choose just two or three of these repurpose 
tips and strategies, I hope you choose number one, which is you have 
the transcript, and I hope you choose number ten, which you take that 
transcript and you do something with it in terms of live or recorded 
video.  

Okay, so, I just went through the ten ways to repurpose, and I'm going 
to go through that list really quick at the end to wrap this up. But I 
actually have one more way to repurpose. Because I love you that 
much, I wanted to throw in a bonus repurposed twist. So here's what I 
want you to do. You're going to put out that one piece of original 
content, and then you're going to repurpose it in a few different ways 
that I've talked about here. And then you're going to pay very close 
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attention to what resonates the most with your audience. So 
remember, we've got to pay attention to what our audience is 
responding to the most. Not only what they're clicking “like” on the 
most or “hearting” the most, but also the comments and the 
conversations and what you're hearing in DMs. What is resonating with 
them the most? And I'm talking about just a piece of the content that 
you've put out there. That piece of content could then become a new 
piece of original content. Do you get what I’m throwing down here?  

So let me give you an example. I’m going to just stay with this 
photoshoot episode. At the time of this recording, the photoshoot 
episode hasn't gone live, but by the time you hear this episode, it was 
last week. So let's pretend that the photoshoot episode 281 goes out, 
and everybody loved the part where I showed how to organize all your 
photos in different folders on Dropbox so that nobody on your team 
will ever use a photo that you do not like from a photoshoot. So let's 
say I took that little piece of content from the bigger episode, and I 
made a video about it. And I got so many great comments and tons of 
questions about how to organize Dropbox from a photoshoot. So right 
there, that could be a bigger standalone episode. So the next time I'm 
thinking about my batch of podcast episodes, I could say, “You know 
what? Organizing things on Dropbox was a huge hit, so I could show 
them specifically how to organize a photoshoot on Dropbox at a 
deeper level in a podcast episode. But I could also show how to 
organize an entire digital course on Dropbox, how to organize an 
entire launch on Dropbox.” For the record, DCA members, they have 
that already. I teach you how to organize your launch and course 
creation on Dropbox. But let's pretend I was going to do that for my 
podcast. So if I got a lot of great feedback, that could be a podcast 
episode.  

So the point here is to pay attention to what people like the most, and 
then grab onto that. Make a note in your planner. Don't forget that 
topic. Go back to it. So repurposing shines a light on just specific 
content, and then you're going to get some more ideas based on the 
feedback. So that's a little repurposed twist that you can do as well. 
You just got to pay attention. 

All right, so, let’s recap. Are you ready? Number one, you've got a 
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transcript. Two, show notes. Three, your emailing your list every single 
week, inviting them to check out your latest podcast, blog post, or 
video show. Number four, quote or statistic graphic. Five, social-media 
post. Six, audio clip, video highlight, through wavve.com. Number 
seven, guest post on another website or blog. Number eight, create a 
freebie checklist or worksheet to grow your email list. Number nine, 
answers to frequently asked questions.  Ten, create videos, both live 
and pre-recorded, with snippets from the original content. And the 
bonus twist, keep an eye out for a single point that really resonated 
with your audience after you published your content and repurposed 
your content, and drill down on that for your next podcast episode. Or 
if you don't want to do it that way, use it for a Facebook Live so that 
you can have it stand alone and get it on Facebook as well. Whatever 
you want to do, but use it. 

Can you see the beauty of taking all your hard work and making the 
most of your efforts through repurposing one piece of content? You 
already put your blood, sweat, and tears into that, so let's make it live 
on even longer.  

Okay, so, let me give you your marching orders. Number one, the next 
time you put out an original piece of content—blog, podcast, video—I 
want you to then decide in that moment, how am I going to 
repurpose it? Take two to three of the strategies that I've given you 
here and put them into motion. Now, the second thing I want to tell 
you is use a V.A. to help you do this or somebody on your team. So 
when you start to think about the different ways you want to 
repurpose, start to think, who can I delegate this to so I'm not doing it? 
I don't think you need to do any of these except number ten. You will 
need to actually show up on video. So that's the only one where you 
actually need to do it; all the others can be done through a V.A. or 
somebody on your team. You do not need to do this alone. But I will 
say you need to be intentional. If you say you're going to do it, you've 
got to plan it. You need to put it in your project-management tool, like 
Asana or whatever you use, and you need to make sure that you have 
some help. So that's the way you're going to get this into motion.  

All right. I cannot wait to see what you create. Before I let you go, let's 
wrap this up properly.  
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Okay, before I wrap up, I'm very excited about next week's episode. It's 
documentary style. It's “a week in the life of” episode, which means for 
one consecutive week, I checked in via audio every morning and every 
evening. So I'm going to share with you how I set up my week and 
what my days look like and what I'm actually working on. But more 
importantly, I'm going to take you behind the scenes and share my 
thoughts and my feelings and my insights as I navigate through the 
week. To give you a few little hints, I take a trip the week that I 
recorded this episode. I’m not going to tell you where I went, but it 
was only one overnight trip, and I was back with Scout and in my bed 
very soon after. And I'll tell you why the trip was so fast. Number two, 
I’m going to share with you a brand-new piece of exercise equipment 
that got delivered the week I was doing the “week in the life,” and I'm 
obsessed with it, for the record. Number three, I’m going to talk about 
some conversations Hobie and I have had that have been a little bit 
tough—not my favorite, but they were important for our marriage—and 
the fact that I work a little too much, and he doesn't necessarily love 
that. So we're going to talk about that as well. And I'm going to share a 
few other personal things I've never shared on the podcast before 
during the “week in the life” episode. “Week in the life” is for some 
reason really hard for me to say and very hard for me to say fast, but 
there I go. 

All right, guys. Thank you so very much for tuning in. Don’t forget that 
this episode is sponsored by my free masterclass, all about list 
building. Amyporterfield.com/listbuilding. If you are not growing your 
email list every single day, I can help you set that foundation so that 
doing business online becomes a whole lot easier. 
Amyporterfield.com/listbuilding.  

All right, thank you so very, very much for tuning in. I’ll see you same 
place, same time next week. Bye for now. 


