
   LESSON 4: GETTING CLIENTS   

HOW TO FIND PLACES ONLINE TO “BE OF SERVICE” 

There’s a good chance your clients hang out on Facebook, so this straightforward 
exercise was designed to help you find where they are. This approach works for 
LinkedIn and other online forum sites, too.  

5 STEPS TO FINDING YOUR PEOPLE IN ONLINE GROUPS 

Step 1: Print out the last page of this handout (the page with the big circle on it), or 

draw a big circle on a blank sheet of paper. 

Step 2: On the inside of the circle, write down the characteristics of your ideal client. 

These should be things about your target client that are “near musts” if someone is 
going to work with you.  

For example, if you’re a weight loss coach for women, then one of the musts would be 
that they want to lose weight; another is that they’re a woman.  

You should have at least a dozen characteristics to describe your target client. 

Step 3: Around the outside of the circle, write down things that could be 
characteristics of your target client but are not requirements. For example, maybe 
some of the people you work with like yoga (though not all of them do), some like to 
run, others like to paint, and others enjoy cooking. They may be moms (or not). They 
may be married, divorced, or single.  

Pick characteristics, likes and dislikes, or other descriptors that are common among 
your target clients but not necessarily requirements for working with you.  
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Step 4: Now you’re going to search online (such as on Facebook) for groups that are 

focused on all of these characteristics of your target clients. 

You may not find a group that’s exactly your target client, but you will find plenty of 
groups related to the characteristics, likes and dislikes, or other descriptors that are 
common among your target clients. 

This isn’t a linear process, so there will be some guessing, searching, and hunting 
involved. 

Step 5: Find 20 groups to join. Hang out in those groups, get a feel for the vibe, and 
check out the rules or group etiquette over the course of a week or two. 

About 3 of those 20 groups will be good groups for you to remain in. The rest you’ll 
want to leave for various reasons. 

Build up to 5-10 groups that are perfect for connecting with your target audience. It 
will take hunting and searching, but when you find those groups — and be of service in 
them — you’ll gain so much traction and the payoff will be huge for your business and 
your reputation. 
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IMPORTANT THINGS TO KEEP IN MIND 

The goal of finding and joining groups is to be of service, not to pitch yourself. So if a 
group has a “no pitching rule,” it’s no problem because you know how to “be of 
service” to connect with potential clients.  

Keep in mind that the goal here isn’t to find a group that’s 100% full of your target 
market. That group doesn’t exist! Instead, you’re looking to expand your sphere of 
influence, create fans of YOU, and connect with prospects. 

Also, don’t take over someone else’s group who does the same thing you do. That’s 
tacky! (You wouldn’t want a direct competitor of yours taking over your group, so 
don’t do that to someone else.) 

Lastly, it does take some hunting, and too many women give up their search too early. 
Don’t make that mistake. Your people are out there. It’s you job to find them! 

Now go get to it! 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INSIDE:  
“musts” of my target client

OUTSIDE: 
optional characteristics  of my target client
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