
BITE-SIZED
25
ways to
get more
TRAFFIC

1.
WRITE EPIC CONTENT

Whether your post ends up being 100 or 1,000 words, get 
your point across without �u�.

2.
INCREASE YOUR TWEETING

After upping our tweeting from 10 times/day to 25 
times/day, our Twitter tra�c increased a whopping 40%. 

More Tweets = More Tra�c.

3.
SETUP TWITTER CARDS

We increased our monthly Twitter retweets from 1,200 to 
1,800 by taking 10 minutes to set these up. 

Click here to learn how!

4.
EMAIL YOUR LIST

Your email list is tra�c at the push of a button. 
Whenever you have new content, blast it to them. 

You’ll see an immediate rush of tra�c. 
Don’t have an email list? Start here.

5.
PRACTICE GOOD WEB DESIGN

An often forgotten piece to the tra�c puzzle is returning 
tra�c. If your website is attractive, the chance of people 

returning is greater.

6.
THANK PEOPLE FOR SHARING YOUR CONTENT

When you thank people for sharing your content, it makes 
them feel more connected to you and they’ll be more 

likely to share in the future.

7.
TAKE THE 30-DAY CONTENT CHALLENGE

There’s no question about it: creating content for 30 days 
straight will boost tra�c. In January of 2014, Flight Media 
increased it’s monthly tra�c from 814 to 9,575 visitors by 
blogging daily. Click here for our guide.

8.
CREATE A SOCIAL POSTING SCHEDULE

Scheduling social media posts out ahead of time is what 
separates the pros from the amateurs. Cycling content 
more than once helps drive tra�c over and over again.

9.
PIN YOUR ARTICLES TO A ‘BLOG POSTS’ BOARD

People love being ’spoonfed'. If you have a board titled 
‘Blog Posts’ and they like your content, they’ll read multiple.

10.
WRITE AN ‘AUTHORITY ROUNDUP’ POST

Writing about your industry leaders puts you on their radar 
& opens the doors to their audience. If they happen to 
share it, you’ll experience a massive in�ux of tra�c-
promise.

11.
ASK A QUESTION IN A TWITTER AUTO-DM 

Auto-DM stands for auto-direct message. While they can 
often be used for spamming links, if you ask a conversa-
tional question, you can spark great engagement and drive 
sales. We do it daily.

12.
GUEST BLOGGING

Guest blogging on other relevant blogs gives you a 
backlink (helps SEO) and gives your access to that blog’s 
audience. The last guest post I wrote received over 2,000 

social shares. It works. Click here for a great guide by 
Kissmetrics!

13.
LEAVE 100 COMMENTS ON OTHER BLOGS

Actively commenting on other blogs often times get’s 
people reciprocating the love. Not only does it open the 

doors for the blog owner to go back to your site & 
comment, but if you’re constantly showing up in the 

comments, their audience will start clicking over to your 
site.

14.
HOST A GIVEAWAY

People love giveaways. If you use a tool like Sumo 
Giveaway and ask people to share the giveaway for more 

entries, you’ll have an army of tra�c (and lead) referrers.

15.
RUN SOME FACEBOOK ADS

Spend $5-$10 on targeted 'boosting' of your posts you 
write. If you target right, you can drive tra�c for anywhere 

from $.10-$.20 per visitor.

16.
@MENTION INFLUENCERS IN SOCIAL POSTS

When you tag people in your posts, they’ll occasionally 
share your post—exposing you to their audience.

17.
SETUP EMAIL FOLLOWUPS

By setting up email followups and automating your email 
marketing, you can continually drive tra�c to your 
blog—with zero e�ort.

18.
COVER RELEVANT, TRENDING TOPICS

If you’re a news blog, this works best. Covering topics that 
just happened can quickly rank you in Google. It takes 
much work, so be prepared!

19.
WRITE HEADLINES THAT GET SHARED

If it doesn’t grab their attention, then they won’t click to it.

20.
PRACTICE GOOD SEO

40% of Flight Media’s tra�c comes from search engines. 
The only SEO we do is through the YOAST Wordpress 
Plugin. Add proper meta data to pages and posts, and 
you’ll do just �ne.

21.
START A PODCAST

Podcasts expose you to an entirely new audience on 
iTunes, Stitcher, Blackberry, etc. and create a new platform 
to deliver valuable content to your subscribers. More 
Content = More Tra�c. Click here to listen to mine!

22.
USE CLICK-TO-TWEET

Clicktotweet is a very powerful way to get people sharing 
your content—thus, driving more tra�c. We drive several 
hundred retweets per month from it. And it’s only 
$4.97/mo.

23.
KEEP YOUR POSTS SHORT

When posting to Twitter, keep it under 100 characters
When posting to Facebook, keep it under 40 characters
When posting to Google+, keep it under 60 characters
When posting a blog post, keep it around 1,600 words. 

Based on Bu�er’s Case Study.

24.
FOLLOW OTHER PEOPLE

Following other people typically gives them reason to 
check out your content. (And if you’re following relevant 

people, then chances are, they’ll like it.)

25.
INTERVIEW INFLUENCERS

The in�uencer gets more PR & recognition and you get 
exposure to their audience. (Win, Win!)

Written by Josh Co�y
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Note From the Author

Who doesn’t? 

Tra�c is the reason we write. The lane of 
our leads. And the solution to our sales.

I’ve been blogging for more than a year 
now and I spent the �rst 9 months �guring 
out how to drive tra�c to my blog. Some 
methods worked, but a lot didn’t.

So, rather than giving you a massive list of 
‘tra�c methods’  I’ve heard about, I’m 
going to share every method that has put 
visitors on my blog, leads in my CRM and 
dollars in my pocket.

(I’ve also organized them by the tactics 
that have driven me the most tra�c.)

If you’re a 
blogger, chances 

are, you want 
more tra�c.

About Josh Co�y
Josh is the founder of Flight Media. He loves backpacking, 
helping businesses experience growth, investing, and traveling.
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http://www.aweber.com/
http://flightmedia.co/
https://twitter.com/joshcoffy
https://twitter.com/FlightMediaCo
https://www.facebook.com/FlightMediaOfficial
http://instagram.com/flightmedia
http://www.pinterest.com/flightmedia/
https://www.facebook.com/workwithjoshcoffy
http://instagram.com/joshcoffy
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23.
KEEP YOUR POSTS SHORT

When posting to Twitter, keep it under 100 characters
When posting to Facebook, keep it under 40 characters
When posting to Google+, keep it under 60 characters
When posting a blog post, keep it around 1,600 words. 

Based on Bu�er’s Case Study.
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FOLLOW OTHER PEOPLE

Following other people typically gives them reason to 
check out your content. (And if you’re following relevant 

people, then chances are, they’ll like it.)

25.
INTERVIEW INFLUENCERS

The in�uencer gets more PR & recognition and you get 
exposure to their audience. (Win, Win!)

http://flightmedia.co/
https://twitter.com/FlightMediaCo
https://www.facebook.com/FlightMediaOfficial
http://instagram.com/flightmedia
http://www.pinterest.com/flightmedia/
http://blog.flightmedia.co/why-you-need-twitter-cards-and-how-to-set-them-up-in-10-mins/
http://blog.flightmedia.co/guide-to-getting-your-first-500-email-subscribers/
http://blog.flightmedia.co/30-day-content-challenge/
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19.
WRITE HEADLINES THAT GET SHARED

If it doesn’t grab their attention, then they won’t click to it.

20.
PRACTICE GOOD SEO

40% of Flight Media’s tra�c comes from search engines. 
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START A PODCAST
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USE CLICK-TO-TWEET

Clicktotweet is a very powerful way to get people sharing 
your content—thus, driving more tra�c. We drive several 
hundred retweets per month from it. And it’s only 
$4.97/mo.

There are countless ways to 
drive tra�c to your blog.

These are some of our favorite 
and most e�ective strategies.
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KEEP YOUR POSTS SHORT

When posting to Twitter, keep it under 100 characters
When posting to Facebook, keep it under 40 characters
When posting to Google+, keep it under 60 characters
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exposure to their audience. (Win, Win!)
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https://twitter.com/FlightMediaCo
https://www.facebook.com/FlightMediaOfficial
http://instagram.com/flightmedia
http://www.pinterest.com/flightmedia/
https://blog.kissmetrics.com/guide-to-guest-blogging/
http://kingsumo.com/apps/giveaways/
http://kingsumo.com/apps/giveaways/
https://yoast.com/wordpress/plugins/seo/
https://itunes.apple.com/us/podcast/solopreneur-daredevil/id914984962?mt=2
http://clicktotweet.com/


1.
WRITE EPIC CONTENT

Whether your post ends up being 100 or 1,000 words, get 
your point across without �u�.

2.
INCREASE YOUR TWEETING

After upping our tweeting from 10 times/day to 25 
times/day, our Twitter tra�c increased a whopping 40%. 

More Tweets = More Tra�c.

3.
SETUP TWITTER CARDS

We increased our monthly Twitter retweets from 1,200 to 
1,800 by taking 10 minutes to set these up. 

Click here to learn how!

4.
EMAIL YOUR LIST

Your email list is tra�c at the push of a button. 
Whenever you have new content, blast it to them. 

You’ll see an immediate rush of tra�c. 
Don’t have an email list? Start here.

5.
PRACTICE GOOD WEB DESIGN

An often forgotten piece to the tra�c puzzle is returning 
tra�c. If your website is attractive, the chance of people 

returning is greater.

6.
THANK PEOPLE FOR SHARING YOUR CONTENT

When you thank people for sharing your content, it makes 
them feel more connected to you and they’ll be more 

likely to share in the future.

7.
TAKE THE 30-DAY CONTENT CHALLENGE

There’s no question about it: creating content for 30 days 
straight will boost tra�c. In January of 2014, Flight Media 
increased it’s monthly tra�c from 814 to 9,575 visitors by 
blogging daily. Click here for our guide.

8.
CREATE A SOCIAL POSTING SCHEDULE

Scheduling social media posts out ahead of time is what 
separates the pros from the amateurs. Cycling content 
more than once helps drive tra�c over and over again.

9.
PIN YOUR ARTICLES TO A ‘BLOG POSTS’ BOARD

People love being ’spoonfed'. If you have a board titled 
‘Blog Posts’ and they like your content, they’ll read multiple.

10.
WRITE AN ‘AUTHORITY ROUNDUP’ POST

Writing about your industry leaders puts you on their radar 
& opens the doors to their audience. If they happen to 
share it, you’ll experience a massive in�ux of tra�c-
promise.

11.
ASK A QUESTION IN A TWITTER AUTO-DM 

Auto-DM stands for auto-direct message. While they can 
often be used for spamming links, if you ask a conversa-
tional question, you can spark great engagement and drive 
sales. We do it daily.

12.
GUEST BLOGGING

Guest blogging on other relevant blogs gives you a 
backlink (helps SEO) and gives your access to that blog’s 
audience. The last guest post I wrote received over 2,000 

social shares. It works. Click here for a great guide by 
Kissmetrics!

13.
LEAVE 100 COMMENTS ON OTHER BLOGS

Actively commenting on other blogs often times get’s 
people reciprocating the love. Not only does it open the 

doors for the blog owner to go back to your site & 
comment, but if you’re constantly showing up in the 

comments, their audience will start clicking over to your 
site.

14.
HOST A GIVEAWAY

People love giveaways. If you use a tool like Sumo 
Giveaway and ask people to share the giveaway for more 

entries, you’ll have an army of tra�c (and lead) referrers.

15.
RUN SOME FACEBOOK ADS

Spend $5-$10 on targeted 'boosting' of your posts you 
write. If you target right, you can drive tra�c for anywhere 

from $.10-$.20 per visitor.

16.
@MENTION INFLUENCERS IN SOCIAL POSTS

When you tag people in your posts, they’ll occasionally 
share your post—exposing you to their audience.

17.
SETUP EMAIL FOLLOWUPS

By setting up email followups and automating your email 
marketing, you can continually drive tra�c to your 
blog—with zero e�ort.

18.
COVER RELEVANT, TRENDING TOPICS

If you’re a news blog, this works best. Covering topics that 
just happened can quickly rank you in Google. It takes 
much work, so be prepared!

19.
WRITE HEADLINES THAT GET SHARED

If it doesn’t grab their attention, then they won’t click to it.

20.
PRACTICE GOOD SEO

40% of Flight Media’s tra�c comes from search engines. 
The only SEO we do is through the YOAST Wordpress 
Plugin. Add proper meta data to pages and posts, and 
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KEEP YOUR POSTS SHORT

When posting to Twitter, keep it under 100 characters
When posting to Facebook, keep it under 40 characters
When posting to Google+, keep it under 60 characters
When posting a blog post, keep it around 1,600 words. 

Based on Bu�er’s Case Study.

24.
FOLLOW OTHER PEOPLE

Following other people typically gives them reason to 
check out your content. (And if you’re following relevant 

people, then chances are, they’ll like it.)

25.
INTERVIEW INFLUENCERS

The in�uencer gets more PR & recognition and you get 
exposure to their audience. (Win, Win!)

DON’T HAVE THE TIME 
TO DRIVE TRAFFIC? 

Don’t worry—we do. 

Talk with one of our Marketing 
Nerds to see how Flight Media 
can help you grow.

GET STARTED NOW!

�ightmedia .co

http://flightmedia.co/contact
http://flightmedia.co/
https://blog.bufferapp.com/the-ideal-length-of-everything-online-according-to-science

