
The Content Upgrade 
Conversion Checklist 

The title is emotionally engaging and/or uses benefit-based language. 

The upgrade is highly relevant to the page it's found within.  

The upgrade's call to action is embedded directly into a web page. The 
user should not have to click to a separate landing page. 

The upgrade teaches a valuable skill or technique that gives the reader 
immediate gratification (a "quick win").

The upgrade solves a narrow problem extremely well. Don't try to to teach 
too many new ideas/concepts. Stick to a single problem. 

The upgrade is quick to read and easily digestible in 7-10 minutes. Strip 
out any unnecessary fluff. 

Your website is integrated with a marketing tool to capture email 
addresses. (We recommend Leadpages or Thrive Themes this.) 

Use this 11-point checklist to create truly valuable content upgrades.
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The goal of your content upgrades is to attract potential customers, teach them 
valuable lessons that are useful right away, and nurture them into buyers. Make 
sure each content upgrade you create meets these criteria.
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Checklists  
Templates  
Diagrams  
Slide decks 
Infographics 
List of tools 
Transcripts 
Audio recordings  
Formulas 
Top 10 lists 

The resource should be immediately actionable. You want the reader get 
the value out of it right now. 

The content upgrade should be highly desirable and easy to consume. 
(That’s the recipe for high conversions. See the chart at the end.) 

The asset is available immediately (pop up in a new window) and sent to 
the subscriber via email to establish a relationship through their inbox. 

The upgrade ends with a call to action to take the next step and get even 
more value. Example: "Schedule a consultation to learn how you can get 
even more results." 

High Converting Content Upgrade Formats

Buyers guide  
Quizzes  
Resource guide  
PDF of the post  
Scripts  
Tutorial 
Worksheet 
Planners 
Case studies 
FAQ sheet 



Fluxe Digital Marketing helps companies create quality content to reach 
their target audience and position themselves as thought leaders. 

This chart explains the nature of 
different pieces of content. 
Content upgrades should 
qualify as highly desirable and 
easy to consume in order to 
capture the most conversions 
and create the most value for 
your readers.

The Nature 
of Content

Need Qualified Leads?
Your audience is craving your expertise. We craft 
content in your voice and promote it to your ideal 

customers to build your authority. 

http://fluxedigitalmarketing.com/
https://fluxedigital.typeform.com/to/bpNVRI

