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MARKETING SPONSORED REPORTS/CUSTOM CONTENT GUIDELINES

Your Story, 
Our Audience.
While your advertorial should accurately 
reflect your own views, it also must maintain 
the standards set by Florida Trend for this 
special advertising format.

STANDARDS
	» Final	copy	in	layout	must	be	submitted	
for	the	publisher’s	review.	The	publisher/
production	director	will	discuss	
recommended	changes	with	the	
advertiser	or	its	agency	to	ensure	that	
these	guidelines	are	met.

	» No	advertorial	is	acceptable	if	it	is	
misleading,	deceitful,	fraudulent,	
unlawful,	suggestive	or	in	bad	taste.

	» No	advertorial	is	acceptable	if	it	reflects	
unfavorably	upon	any	individual,	race,	
religion,	occupation	or	institution,	
or	if	it	discriminates	or	promotes	
discrimination	against	any	person	on	
the	basis	of	race,	age,	sex,	national	
origin	or	religion.

	» Florida	Trend	reserves	the	right	to	reject	
any	advertising,	notwithstanding	the	
specific	standards	stated	here.

	» Florida	Trend	assumes	no	responsibility	
for	the	costs	of	preparing	or	printing	
materials	subsequently	ruled	
unacceptable	for	publication.

Copy Recommendations
	» Write	from	a	third-person	
perspective.

	» Quote	outside	sources	for	
authoritative	copy	and	to	support	
your	viewpoint.

	» Identify	the	writer	with	a	byline	(or	
in	a	similar	manner)	and	include	a	
brief	bio,	if	appropriate.

Design Guidelines
	» The	typeface	for	the	text	should	
be	easy	to	read	but	must	be	
different	from	typefaces	that	are	
standard	in	Florida	Trend	editorial	
(please	do	not	use	Avenir,	Rutan,	
Tungsten,	Isidora	Sans,	Mercury,	
and	Lexia.)

	» Design	features	similar	to	Florida	
Trend	are	not	acceptable.

	» Use	caps	and	lower	case	type.

These guidelines are intended to maintain the 
consistency, believability, accuracy and good taste 
of advertorials, sponsored advertising sections 
and inserts. These guidelines can help ensure 
the success of your advertorial and assist you in 
creating an editorial look and feel.

General Requirements
	» Identification	of	advertorials,	or	any	
advertisement	that	resembles	editorial	
material,	must	be	clearly	indicated	at		
the	top	of	each	page	in	a	minimum	of		
9	pt.	type	with	one	of	the	following	
terms:	“Advertisement,”	“Advertising,”	
“Special	Advertising	Section,”	
“Sponsored	Report,”	“Sponsored	
Content,”	or	“Special	Advertising	Report.”	
As	an	option,	this	identification	may	be	
reversed	out	of	a	black	or	colored	bar		
at	the	top	of	each	page.

	» The	sponsor	must	be	clearly	identified.

	» Include	a	plain	text	word	doc	and	a		
1200	x	800	px	or	larger	image	for	
the	website	with	your	advertorial	
submission	if	not	created	in-house.

SPONSORED REPORTS/CUSTOM CONTENT GUIDELINES

•  A fl ourishing tech hub 
(Maybe you knew that already?)

• Booming arts scene, craft beer, 
nightlife and lifestyle 
(No surprise there, either.)

• And, a world leader in marine 
science talent and innovation 
(Something you may not have heard 
before!)

Many business leaders think of St. Pete as 

Florida’s Goldilocks — not too big or compli-

cated, not too small or provincial — just right 

on the opportunity landscape. A quiet corner 

of ocean prowess. Anchored by the USF 

College of Marine Science (USF CMS), 

St. Pete’s ocean researchers are on the scene 

24/7/365 keeping Florida healthy — from 

monitoring the pulse of the Gulf to the health 

of Antarctica’s ice sheets. For more than 50 

years CMS has been a beacon of innovation 

in coastal resiliency, graduate education, 

marine resource management, and STEM 

education & outreach. Our mission: to 

keep our beaches, bays, and economy beau-

tiful, blue, and bustling.  We lead efforts on: 

• Oil spill response and recovery

• Red tide and algae blooms

• Fisheries management 

• Water quality 

• Coastline stability 

• Sea level rise

• Port security and management

SPOTLIGHT

PureMolecular, LLC, is a USF 
spinoff that developed sensors to 
rapidly detect Florida’s red tide organism. It also 
uses specialized genetic tools to ensure the fi sh 
you’re eating really is grouper — not a fake. They 
recently moved to St. Pete’s medical community, 
where their genetic tools have powerful applica-
tions for human health. The company was formed 
by retired marine science Distinguished Professor 
Dr. John H. Paul and his former graduate student, 
Dr. Robert M. Ulrich. 

Marine.usf.eduS P E C I A L  A D V E R T I S I N G  R E P O R T

ST. PETERSBURG: 
A WORLD LEADER IN 

MARINE SCIENCE RESEARCH

A cluster of public and private researchers 
have grown up around the USF College of Marine 
Science in St. Pete’s Innovation District. They 

include: USGS St. Petersburg Coastal and Marine 

Science Center, NOAA National Marine Fisheries 

Service, Fish and Wildlife Research Institute, Florida 

Institute of Oceanography, SRI International, Tampa 

Bay Estuary Program, US Coast Guard. 
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The Cade Museum for Creativity & 
Invention is named after Dr. James Robert 
Cade, a physician, scientist, musician, poet 
and collector of violins and Studebakers, 
best known as the lead inventor of 
Gatorade. His invention saved lives, 
spawned a new industry and opened doors 
for other early-stage inventors.

The museum was created in 2017 to inspire and support 
future inventors and entrepreneurs. Its ultimate celebration 
of invention is the annual Cade Prize for Innovation.

Solving a Problem
Dr. Cade, a professor of renal medicine at the University 

of Florida, set out to solve a problem: keep University 
of Florida football players — who were losing salt and 
becoming dehydrated — out of the infi rmary.

Cade and his team designed and tested a sports drink 
that replaced electrolytes lost through sweat. When the 
freshman football team tested Gatorade in 1965, they 
unexpectedly beat the upperclassman in a practice 
session. Soon after, Gatorade was in hot demand. The 
product revolutionized the sports drink industry. Today 
it dominates nearly 80% of the global sports beverage 
market.

Inspiration from the Past
Gazing up at the Cade 

Museum’s rotunda, you see the 
words — NECESSITY, CURIOSITY, 
IMAGINATION, ITERATION, 
SERENDIPITY — in bright lettered 
panels, connected to make a circle, 
all keys to inventive breakthroughs 
by inventors like Einstein, Edison, 
Musk, Latimer and C.J. Walker.

Everywhere at the Cade, you 
are encouraged to think like an 
inventor, meet an inventor and be 
an inventor.

Cade Museum 
for Creativity 
& Invention is 
looking for the 
next Gatorade  

2021 Cade Prize for Innovation Inspires Future Inventors 

Rotating exhibits tell the stories of inventors and offer 
hands-on creativity, while STEAM classes for children 
and adults encourage them to participate in imagination, 
science and invention.

Cade Prize
The Cade Prize for Innovation is the museum’s capstone.

$50,000 is awarded to inventors and entrepreneurs in 
Florida, Alabama and Georgia for groundbreaking seed 
stage inventions with signifi cant market potential. Entries 
will be accepted through August 2, 2021. This year’s 
winners will be recognized at the 12th Annual Cade Prize 
Awards Ceremony happening at the Cade Museum on 
September 29 in Gainesville.

The Cade Prize is designed to help winners move 
beyond invention and into the marketplace. It takes capital 
and a team to secure patents, licensing, manufacturing, 
distribution and marketing. Without help to commercialize, 
many start-ups — and Gatorade — would have likely 
remained interesting lab experiments.

Past winners were awarded crucial seed funding for 
discoveries including: an alternative to livestock antibiotics, 
a gene editing technology to combat citrus viruses, natural 
enzymes to control infl ammatory diseases, and a solar-
powered system that converts wastewater into clean water 
and energy, which is being evaluated by NASA for potential 
use on Mars.

Visiting the Cade
Take a trip to the Cade and 

discover the inventor in you. 
Experience an exhibit, take 
a class, witness America’s 
newest inventors shine at the 
12th Annual Cade Prize Awards 
Ceremony, or listen to stories 
of invention on the Radio Cade 
podcast. The Cade Museum 
is located at 811 South Main 
Street in Gainesville.

Visit Cademuseum.org for more information.

2019 Cade Prize Finalist

Among the amenities luring new business are:

DEVELOPMENT PERMITTING AND INCENTIVES 
City leaders are planning for tomorrow by digitizing their 
permitting process citywide, which will speed up the process 
for the 6,900 homes projected for the next five years. 
Developers and property owners enjoy one of the lowest 

property and municipal tax rates in the region, 
with utility discounts for larger industrial users. 
Incentives range from planned industrial parks to 
area HUB and Opportunity Zones and mixed-use 
development along the city’s historic Main Street, 
also known as US 441. The city also partners with 
the county and state to offer various incentive 
programs, including impact fee credits.

WORKFORCE TRAINING AND DEVELOPMENT 
With light manufacturing and industrial 
development coming to Apopka, the Chamber’s 
Workforce Leadership Group helps align training 

and certification with business needs. Partners include 
CareerSource Central Florida, the University of Central 
Florida, Seminole State College, Orange Technical College, 
and Valencia College. Together, their certificate and degree 
programs with accelerated training include stackable 
credentials and virtual reality programming in pursuit of 
degree attainment up to the postgraduate level.

HIGHWAY, TRANSPORTATION AND INFRASTRUCTURE
Apopka is 30 minutes to downtown Orlando, 90 minutes to 

National Seashore. For world-class healthcare, 
Apopka is home to the advanced, new 100-bed 
AdventHealth Hospital.

“Apopka is an affordable, accessible, inclusive and 
dynamic destination to build a business or raise 
a family,” says Apopka Mayor Bryan Nelson, a 
lifelong resident whose family operates a third-
generation business in the city. “From nimble 
start-ups to fortune-ranked global corporations, 
our diverse, high-skilled population and laid-
back lifestyle make us the ideal Central Florida 
community to call home.”

Tampa and a straight shot east to the commercialized Space 
Coast. Just off Interstate 4 and Florida’s Turnpike, the opening 
of State Road 429 and the eventual completion of the Wekiva 
Parkway, a segment of the Central Florida Beltway, makes 
Apopka part of a truly interconnected community. Freight, 
rail and truck lines find a growing network of warehouse, 
distribution and intermodal centers. The downtown business 
district is a half hour to Orlando International Airport, the 
world’s eighth busiest airport, and four miles to Orlando 
Apopka Airport.

GROWING INDUSTRY 
Business blossoms in Apopka, a town called 
the “Indoor Foliage Capital of the World” for its 
greenhouses and nurseries. The city will have 
seven million square feet of new manufacturing 
and light industrial space on the books by 2025. In 
addition, Apopka has numerous small businesses 
and an ever-growing number of remote workers 
that also call the area home.

NATURAL BEAUTY WITH CULTURAL AND 
WELLNESS AMENITIES 
Apopka was founded in 1882 on the banks of Lake Apopka 
and the Wekiva River and still retains its historic charm. With 
an amphitheater, ballfields, spring-fed parks and waterways 
teeming with fish, the city’s cultural, youth athletics and 
ecotourism are unmatched. The St. Johns River Water 
Management District’s Wildlife Drive offers 11 meandering 
miles for birdwatching and alligator sightings. The city is 
also a stop on the developing Coast-to-Coast (C2C) Trail 
stretching 250 miles from the Gulf of Mexico to the Canaveral 

Apopka:
Central Florida’s Stress-Free Business Address
What pops into mind when considering the ideal Central 
Florida address to live, work and play? For a growing number 
of executives, business owners and families looking to leave 
congested regions behind, the answer is Apopka.

As Orange County’s second-largest city, the businesses and 
57,000 residents who call Apopka home find an address 
teeming with opportunity on the leading edge of 
business and industry.

“We’re home to large corporations and 
technology start-ups helping define the future,” 
says Cate Manley, president and CEO with 
the Apopka Area Chamber of Commerce. 
The organization’s economic and community 
development eff orts help lure, retain or grow 
leading employers, such as FinFrock, Randall 
Construction, Coca Cola, Amazon, Goya 
Foods, Agri-Starts, Bloem LLC, Qorvo, Lumen 
Technologies, Micross Components, and health 
care provider Advent Health Apopka.

SPONSORED REPORT

Mayor Bryan NelsonCate Manley

“Apopka is an affordable, accessible, 
inclusive and dynamic destination to 
build a business or raise a family.”

- Mayor Bryan Nelson

For more information on Central Florida’s 
most welcoming place to live, work and 
play, where the small hometown feel is still 
a tradition, visit the Apopka Area Chamber 
of Commerce at ApopkaChamber.org or the 
Apopka Growth Alliance at GrowApopka.com. 
Or call us today at 407-886-1441.

“With so many business and lifestyle 
attributes, it’s little surprise that some 
of the region’s largest employers call 
Apopka home.”

- Cate Manley
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Sponsored Report

COPY SUBMITTED SHOULD INCLUDE THE FOLLOWING:

Copy should include:

 » Headline: 3 to 8 words

 » Deck (synopsis of the article’s main theme): 8 to 20 words

 » Sub-heads: 2 to 5 words

 » Captions with photo subject(s) name and title: 5 to 20 words

 » Photo credits

 » Call to action, if desired

Images should be high-resolution in tif, jpeg or eps format, at least 300 dpi 
(may include photos, logos, charts, tables).

*Florida Trend reserves the right to edit copy/photos for style consistency.

s SAMPLE

• On request, Florida Trend’s maketing service team will design and lay out 
the advertorial sponsored report.

• Layout will be provided to you in a PDF format for approval.

• Please submit copy via e-mail as a Word document attachment.

 SPREAD AD 
650 to 850 total words*

3 to 6 images

 FULL PAGE AD 
350 to 450 total words*

2 to 4 images

s SAMPLE

Jill South
PRODUCTION DIRECTOR
jsouth@floridatrend.com

Connie Greenblatt
DIRECTOR OF MARKETING
cgreenblatt@floridatrend.com

SUBMIT ALL MATERIALS TO:

Direct questions concerning content to:


