\ARKETING ~ SPONSORED REPORTS/GUSTOM CONTENT GUIDELINES

Florida Trend

Your Story,

Our Audience.

While your advertorial should accurately
reflect your own views, it also must maintain
the standards set by Florida Trend for this

special advertising format.
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ST. PETERSBURG:
AWORLD LEADER IN
MARINE SCIENCE RESEARCH

+ Aflourishing tech hub
(Maybe you knew that already?)

« Booming arts scene, craft beer,
nightlife and lifestyle
(No surprise there, either.)

+ And, a world leader in marine
science talent and innovation
(Something you may not have heard
before!)

CUSTOM CONTENT

Marine.usf.edu
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Bay Estuary Program, US
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SPONSORED REPORTS/CUSTOM GONTENT GUIDELINES

STANDARDS

Final copy in layout must be submitted
for the publisher’s review. The publisher/
production director will discuss
recommended changes with the
advertiser or its agency to ensure that
these guidelines are met.

» No advertorial is acceptable if it is
misleading, deceitful, fraudulent,
unlawful, suggestive or in bad taste.

» No advertorial is acceptable if it reflects
unfavorably upon any individual, race,
religion, occupation or institution,
or if it discriminates or promotes
discrimination against any person on
the basis of race, age, sex, national
origin or religion.

» Florida Trend reserves the right to reject
any advertising, notwithstanding the
specific standards stated here.

» Florida Trend assumes no responsibility
for the costs of preparing or printing
materials subsequently ruled
unacceptable for publication.

Christine King

FIND OUT
MORE

121.560.2159

TAMPA BAY, NORTHWEST & SOUTHWEST

cking@floridatrend.com

Gopy Recommendations

» Write from a third-person
perspective.

» Quote outside sources for
authoritative copy and to support
your viewpoint,

» ldentify the writer with a byline (or
in a similar manner) and include a
brief bio, if appropriate.

Design Guidelines

» The typeface for the text should
be easy to read but must be
different from typefaces that are
standard in Florida Trend editorial
(please do not use Avenir, Rutan,
Tungsten, Isidora Sans, Mercury,
and Lexia.)

» Design features similar to Florida
Trend are not acceptable.

» Use caps and lower case type.

Sara Minton-Oglesby
CENTRAL,NORTHEAST & EAST CENTRAL

813.367.6409

sogleshy@floridatrend.com

General Requirements

» |dentification of advertorials, or any
advertisement that resembles editorial
material, must be clearly indicated at
the top of each page in a minimum of
9 pt. type with one of the following
terms: "Advertisement,’ "Advertising,’
“Special Advertising Section,’
“Sponsored Report," “Sponsored
Content,’ or “Special Advertising Report.”
As an option, this identification may be
reversed out of a black or colored bar
at the top of each page.

» The sponsor must be clearly identified.

» Include a plain text word doc and a
1200 x 800 px or larger image for
the website with your advertorial
submission if not created in-house.

These guidelines are intended to maintain the
consistency, believability, accuracy and good taste
of advertorials, sponsored advertising sections

and inserts, These guidelines can help ensure
the success of your advertorial and assist you in
creating an editorial look and feel.

Andreea Redis-Coste
SOUTHEAST

954.802.4722
acoste@floridatrend.com



\MARKETING - SPONSORED REPORTS / STANDARDS AND GUIDELINES

Sponsored Report

Florida Trend

CUSTOM CONTENT

- On request, Florida Trend's maketing service team will design and lay out

the advertorial sponsored report.

- Layout will be provided to you in a PDF format for approval.

- Please submit copy via e-mail as a Word document attachment.

GOPY SUBMITTED SHOULD INGLUDE THE FOLLOWING:
SPREAD AD

350 to 450 total words* 650 to 850 total words*
2 to 4 images 3to 6 images

Cade Museum
for Creativity
& Invention is
looking for the
next Gatorade

TR A PR

pop:

Central Florida's Stress-Free Business Address

A SAMPLE A SAMPLE

Copy should include:

» Headline: 3 to 8 words

» Deck (synopsis of the article’s main theme): 8 to 20 words

» Sub-heads: 2 to 5 words

» Captions with photo subject(s) name and title: 5 to 20 words
» Photo credits

» Call to action, if desired

Images should be high-resolution in tif, jpeg or eps format, at least 300 dpi
(may include photos, logos, charts, tables).

*Florida Trend reserves the right to edit copy/photos for style consistency.

SUBMIT ALL MATERIALS TO:

Jill South
PRODUCTION DIRECTOR
jsouth@floridatrend.com

Direct questions concerning content to:

Connie Greenblatt
DIRECTOR OF MARKETING

cgreenblatt@floridatrend.com



