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Executive Summary – Survey on Success Factors 
and Productive Marketing

The objective of this survey is to identify the degree to which people employ certain factors that are 
commonly accepted to contribute to success (the “factors of success”) and then test these factors 
against people’s self-reported satisfaction with their level of success.  The factors that correlate strongly 
could constitute a list of “best practice” behaviors, habits and patterns for others to model.

The survey consisted of three major sections. We first asked about the respondent’s level of happiness 
and fulfillment as it pertains to their level of satisfaction with their own success. Then, we asked about 
the degree to which the respondent employed (or not) specific behaviours, habits or patterns that are 
commonly associated and discussed as having an impact on success. Finally, we asked for general 
demographic information including gender, age, marital status and the number of children in the house-
hold. 

From the satisfaction scores, two groups were created, a “feeling satisfied with my level of success” 
group (“Satisfied”) and a “feeling unsatisfied with my level of success” group (“Unsatisfied”). The use of 
the factors among these two groups was then studied by plotting the number of people who employed 
each factor.

The factors themselves were grouped into six categories: “Execution”, “Planning and Strategizing”, 
“Systems and Tools”, “Behaviours and Attitudes”, “Business and Marketing Activities”, and “Personal 
Development”.

Each group was then compared with each of the six categories, as well as each factor of success 
individually, using a non-parametric (Spearman) correlation test. Any correlation with a p-value of <0.05 
was considered significant.

The key findings from this analysis are:

1. Most of the behaviours and habits that are commonly accepted as having a 
positive impact on one’s success are very likely to be used by people who con-
sider themselves successful.

This is significant in that it demonstrates very clearly that people who are very satisfied with their 
level of success are also very likely to employ many of the commonly accepted “habits” of 
success. 

Particularly interesting is the dichotomy between the two groups. People who consider them-
selves “Satisfied” with their success are significantly more likely to employ these factors than their 
counterparts in the “Unsatisfied” group.



2. There was no correlation found between self-declared levels of success and 
the factors related to Business/Marketing activities, which include items such 
as taking time for networking, social media and attending webinars.

No correlation was found between the level of involvement in business activities that are com-
monly accepted to contribute to success – such as allocating time for networking, using social 
media, participating in webinars, reading and participating in relevant forums, and using technol-
ogy to automate as well as a measure to track marketing efforts – and the self-declared levels of 
success. 

3. The level of satisfaction with one’s success in the area of “Wealth” is primar-
ily correlated with execution and with no other category of success factors.

The level of satisfaction in the area of “Wealth” was found to be correlated with the factors of suc-
cess that are part of the “execution” category. In other words, respondents who scored high their 
level of satisfaction with their “Wealth”, also scored high on their ability to “get the work done”.

4. The level of satisfaction with one’s success in the area of “Relationships” is 
not proven to correlate with any of the factors.

This suggests that whether or not you employ any of these factors of success, it has no connec-
tion to your level of satisfaction with your relationships.

5. Gender, age, marital status, and whether or not you have children under 18, 
have no correlation with the overall satisfaction with one’s level of success.

Whether you are male or female, married or not, or have children or not – does not make you more or 
less likely to be satisfied with your overall level of success. Success doesn’t seem to discriminate, and 
being younger, single and unmarried does not make you more likely to be satisfied with your success 
than does being older, married with children. 

For further information about this survey, questions, requests and clarifications, please contact:

Peter Vogopoulos
info@firepolemarketing.com



Introduction
What is this survey all about?



Identifying the factors that correlate to self-reported
measures of success.
Within the literature surrounding the topic of productivity and success one repeatedly finds several 
common factors or behaviours as being the ones that will contribute to success. Some of these factors 
include:

• Focus on your most important task in the morning

• Work off a list

• Articulate your goals

• And many others…

The question becomes, which of these “factors of success” can truly be correlated to actual success? 
Or phrased differently, which behaviours, habits or patterns are most commonly shared among those 
who have achieved success?

The objective of this survey is to identify the degree to which people employ certain factors that are 
commonly accepted to contribute to success (the “factors of success”) and then test these factors 
against people’s self-reported satisfaction with their level of success.  The factors that correlate strongly 
could constitute a list of “best practice” behaviors, habits and patterns for others to model.



The Survey
The survey consisted of three major sections.

In Section 1, we asked about the respondent’s level of happiness 
and fulfillment as it pertains to their self-perception of their own 
success.

In Section 2, we asked about the degree to which the respondent 
employed (or not) specific behaviours, habits or patterns that are 
commonly associated and discussed as having an impact on success.

In Section 3, we asked for general demographic information in-
cluding gender, age, marital status and the number of children in 
the household.



How did we measure success?
It is impossible to measure success in any objective way using any sort of external measure. The defi-
nition of “success” is subjective – its meaning differing from person to person. For example, for some 
people success is measured in wealth, for others health, for others its relationships and for others it’s a 
combination of the above. Furthermore, for similar reasons, no third party is able to assign a success 
“score” to one’s achievements.

Therefore, in order to “measure” success for the purposes of this survey, we must use self-declared 
self-perceptions of success. We asked people to report their levels of happiness and fulfillment gener-
ally, but also across eight significant areas:

• Health

• Relationships

• Wealth

• Passions

• Engaging Work

• Growth

• Contribution

• Meaning & Purpose in Life



How did we choose the “factors of success”?
The factors that we chose to include in the survey and test against were researched from popular suc-
cess, productivity and personal development literature and online destinations. These were reviewed 
and grouped into similar ideas, which were then given a generalized description. For example, the 
factor “I get my work done first thing in the morning” was a distillation of several sources advocating this 
particular habit, each saying it its own way.

Once the list was made, we trimmed it down to those factors which are widely accepted factors that 
could positively impact success.

The factors were then classified into six categories:

1. Execution
These factors involve the nuts and bolts of “how” people do their work, such as working off lists, 
eliminating distractions and delegating.

2. Planning and Strategizing
These factors look at the bigger picture of how people plan their tasks and strategize their next 
actions, such as planning the workday in advance, or having goals.

3. Systems and Tools
The questions in this part of the survey simply poll the respondents about their use of support 
systems and tools. It asks whether people use a task management system (such as the popu-
lar “Getting Things Done” method from David Allen, or other method) and/or whether they use a 
particular tool to implement the system (such as the online task management application Nozbe.
com) or simply just use paper and pen.

4. Behaviours and Attitudes
These factors look at more internally to identify whether certain behaviors, attitudes or habits are 
commonly accepted and adopted, such as being able to say “no” and having a strong purpose 
behind one’s business.  

5. Business and Marketing Activities
These factors look at the business and marketing activities that are commonly discussed as being re-
quired for business owners to do in some form (such as networking and participating on social media).

6. Personal Development
These factors look at some of the more common suggestions for personal development (such as 
having a coach or exercising regularly).

A complete list of survey questions is available in Appendix A.



The Methodology
The scores from Section 1 were summed and grouped in order to create two groups – a “feeling satis-
fied with my level of success” group (“Satisfied”) and a “feeling unsatisfied with my level of success” 
group (“Unsatisfied”). The use of the factors among these two groups was then studied by plotting 
the number of people who employed each factor. Each group was then compared with each of the six 
categories as well as each factor of success individually using a non-parametric (Spearman) correlation 
test. Any correlation with a p-value of <0.05 was considered significant.

If a strong correlation was found between those who self-declared themselves as satisfied with their 
level of success, and the commonly accepted factors of success, then it would suggest that these fac-
tors are indeed commonly employed by successful people.



Key Findings
The most important and noteworthy results

of our statistical analysis



1.   Most of the behaviours and habits that are commonly 
accepted as having a positive impact on one’s success are 
very likely to be used by people who consider themselves 
successful.
Most of the factors of success were significantly correlated with feeling satisfied with one’s 
level of success, meaning that if the respondent self-reported as being satisfied with their level of
success, then they were very likely to practice them more frequently.

Besides being confirmed by the correlation data, this conclusion is also supported if we study the be-
haviours between those who are “Satisfied” and those who are “Unsatisfied” with their level of success, 
as shown in some graphical examples below. For these factors, those who adopted them also had 
higher “satisfaction” scores.

Testing the overall satisfaction score against each of the categories 

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Execution 0.424 < 0.001 Yes

Planning and Strategizing 0.340 < 0.001 Yes

Behaviours and Attitudes 0.389 < 0.001 Yes

Business Activities 0.083 0.3115       No

Professional Development 0.317 < 0.001 Yes

A p-value of less than 0.05 was considered significant 
n=149



I block off time in my schedule to do work. 

When I start my day, I get the most important ONE (or two, or three) 
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I get my work done first thing in the morning.

I do what I am best at and delegate or outsource the rest.
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I plan my entire workday in advance.
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2.   There was no correlation found between self-declared 
levels of success and the factors related to Business/Market-
ing activities, which include items such as taking time for 
networking, social media and attending webinars.
While positive correlations were found for all categories mentioned above, the notable exception was 
category #5, which contained the questions related to Business and Marketing activities. No correla-
tion was found between the level of involvement in business activities that are commonly ac-
cepted to contribute to success, and one’s self-declared levels of success. In other words, al-
locating time for networking, using social media, participating in webinars, reading and participating in 
relevant forums, and using technology to automate as well as a measure to track marketing efforts, is 
not significantly correlated with overall satisfaction.

The exception is when it comes to the area of “Growth”. Certain business activities are significantly cor-
related to the level of satisfaction in the area of “Growth”, in particular the factors that relate to the use 
of technology and tracking marketing effort. This is quite intuitive because if people spend time doing 
these activities, then it would also result in an increased feeling of satisfaction in “Growth”.

This doesn’t mean to suggest that time spent on Business and Marketing is frivolous or that they are 
not important activities. The finding simply suggests that regardless whether or not one devotes time 
to these activities, it will not relate to their self-declared overall level of satisfaction with their success. 
Simply put, there is no link suggesting that doing these business activities will make you feel more
successful, overall.

Testing the overall satisfaction score against the category 
“Business Activities”

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Business Activities 0.083 0.3115       No

A p-value of less than 0.05 was considered significant 
n=149



3.   The level of satisfaction with one’s success in the area of 
“Wealth” is primarily correlated with execution and with no 
other category of success factors.
The level of satisfaction in the area of “Wealth” was found to be significantly correlated (r= 0.2934 with 
a p-value of 0.083) with the factors grouped in the “execution” category. In other words, respondents 
who scored high their level of satisfaction with their “Wealth” also scored high on their ability to “get the 
work done”.

Specifically, the respondents who were satisfied with their “Wealth” generally accomplished that they in-
tended to do within a given span of time (r=0.2154, p-value of 0.0083), got their work done first thing in 
the morning(r=0.1819, p-value of 0.0263) and do what they are best at, and delegate the rest (r=0.19, 
p-value of 0.0202).

There was no significant correlation between the other factors within the category and the level of fulfill-
ment in “Wealth”. However, the only factor that was found to correlate in the other categories was “I reg-
ularly do things to de-stress me (massage, a hobby, a sport)” (r=0.2462, p-value of 0.0024). This means 
that if you self-declared yourself satisfied with your level of success in “Wealth” you are also very likely 
to engage in activities that de-stress.

How would you rate your happiness and level of fulfillment
in each of the following areas: - Wealth  

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Execution 0.2153 0.0083 Yes

Planning and Strategizing  0.0998 0.2255 No

Behaviours and Attitudes 0.1386 0.0916 No

Business Activities 0.0812 0.3244 No

Professional Development  0.1546 0.0597 No

A p-value of less than 0.05 was considered significant 
n=149



4.   The level of satisfaction with one’s success in the area of 
“Relationships” is not proven to correlate with any of the factors.
The level of satisfaction in the area of “Relationships” is not correlated with any of the factors. This sug-
gests that whether or not you employ any of these factors of success, it has no connection to your level 
of satisfaction with your relationships.

Testing against the level of satisfaction in the area of “Relationships” 

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Execution 0.0054 0.9471 No

Planning and Strategizing 0.0230 0.7805 No

Behaviours and Attitudes 0.0095 0.9075 No

Business Activities -0.1281 0.1193  No

Professional Development 0.0059 0.9429 No

A p-value of less than 0.05 was considered significant 
n=149



5.   Gender, age, marital status, and whether or not you have 
children under 18 have no correlation with the satisfaction 
with one’s level of success.
Whether you are male or female, married or not, or have children or not – does not make you more or 
less likely to be satisfied with your level of success. Success doesn’t seem to discriminate, and being 
younger, single and unmarried does not make you more likely to be satisfied with your success than 
does being older, married, or with children. 

Testing the overall satisfaction score against the demongraphics 

 Demographics Correlation 
coefficient

P-value Is correlation 
significant?

How old are you?    0.1467 0.0740 No

Are you male or female?  0.0113 0.8904 No

What is your marital status?    0.0588 0.4761 No

How many children under 18 live 
with you full- or part-time?    0.0043 0.9581 No

A p-value of less than 0.05 was considered significant 
n=149



Other Findings
Other noteworthy results from our statistical analysis



6.   People who scored highly on the factor “I over-deliver. I 
always strive for a personal best” did not have a signi�icant 
correlation with one’s overall satisfaction with their level of 
success.
Whether you “over-deliver” or not, it was not found to have any connection to one’s satisfaction with 
their level of success.

7.   There seems to be no link between forcing repercussions 
on oneself for not meeting deadlines and the level of satisfac-
tion with one’s success.
In fact, respondents from the “Satisfi ed” group indulge far less in this behaviour that those in the “Un-
satisfi ed” group. Punishing oneself does not seem to have any bearing on one’s satisfaction with their 
level of success. 

If ever I don’t meet my deadlines, I force repercussions on myself 
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8.   Satisfaction in the area of “Passions” seems to correlate 
very strongly with the factors in the “Behaviours and Atti-
tudes” category. 
In other words, if you self-declared as being “Satisfied” in the area of “Passions”, you are likely employ-
ing the factors that are part of this category (see below).

How would you rate your happiness and level of fulfillment 
in each of the following areas: - Passions

 Demographics Correlation 
coefficient

P-value Is correlation 
significant?

I have made sacrifices to honor my commitments. 0.1747 0.033 Yes

I make sure all my communication is clear and 
timely. 0.1740 0.034 Yes

I have a “WHY” behind my business and it is a 
powerful motivator for me. 0.2668 0.001 Yes

I have surrounded myself with positive people 
and have cut the negative people out of my life. 0.3190 < 0.001 Yes

I have an articulated “life” philosophy or guiding 
principle. 0.2782 < 0.001 Yes

I think about how I want my life to look like for 
me to not have any regrets and it factors into my 
long-term planning. 

0.2743 < 0.001 Yes

When things don’t work out … 0.1672 0.042 Yes

When I'm out of time & know I should say “no” to 
a request, I actually say no.  0.2393 0.003 Yes

I aim for a personal best. 0.2280 0.005 Yes

I don’t shy away from making difficult a decision 
or doing the difficult task. 0.2616 0.001 Yes

I am militant when it comes to sharing my time.   0.2616 0.001 Yes

I don’t try to re-invent the wheel, I emulate those 
who have succeeded before me. 0.2097 0.010 Yes

A p-value of less than 0.05 was considered significant 
n=149



Appendix A
Survey Questions



Section 1 - Measures of Success

How satisfied are you with your level of success as of today?
    
How would you rate your level of fulfillment?

How would you rate your happiness and level of fulfillment
in each of the following areas: - Health

How would you rate your happiness and level of fulfillment 
in each of the following areas: - Relationships

How would you rate your happiness and level of fulfillment
in each of the following areas: - Wealth

How would you rate your happiness and level of fulfillment
 in each of the following areas: - Passions

How would you rate your happiness and level of fulfillment 
in each of the following areas: - Engaging Work

How would you rate your happiness and level of fulfillment
 in each of the following areas: - Growth

How would you rate your happiness and level of fulfillment 
in each of the following areas: - Contribution

How would you rate your happiness and level of fulfillment 
in each of the following areas: - Meaning & Purpose in Life

Looking back on the last year, did you accomplish what you set out to do?

Are you happy with what you achieved?



Section 2 - Factors of Success

Execution
I block off time in my schedule to do work.
     
I generally accomplish my planned or intended work during my work time. Note, you might 
feel like your list is never-ending, but generally you accomplish what you set out to do in 
your day.  
   
When I work, I make sure I eliminate distractions (e.g. I do not check email or take phone 
calls)    
 
When I start my day, I get the most important ONE (or two, or three) things done first before 
I do anything else.  
   
I have purposefully arranged my environment for maximum productivity and concentration.   
  
I choose my tasks intelligently (e.g. I consider context, priority, my personal energy level 
and other factors) 

I over-deliver. I do my work in extraordinary fashion. 

I get my work done first thing in the morning. 

If ever I don’t meet my deadlines, I force repercussions on myself 

If ever I don’t meet my deadlines, I take the time to assess why.

If ever I don’t meet my deadlines, it’s usually because I’ve asked to much of myself. 

I take forced breaks. 

I set deadlines and force myself to keep them. 

I do what I am best at and delegate or outsource the rest. 



Planning and Strategizing
I plan my entire workday in advance. 
    
I plan activities that advance my important projects/areas.   
  
I have written goals.     

I have written goals that I consult on a regular basis (weekly, monthly) in order to plan my 
daily or weekly tasks. 

I make 1-year, 3-year, or 5-year plans. 

Systems
I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Getting Things Done, by David Allen

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Franklin Covey

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Day Runner

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Day Timer

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Total Workday Control, by Lineberger

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Take Back Your Life, by McGhee

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - The Pomodoro Technique

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - ToDoodList, by Nick Cernis

I use a system to handle my tasks (please select all that you employ) (Once again: if you 



use a software tracking tool to implement your system, the next question will ask you about 
that.)  - I just use paper and pen, dude… what’s up with all these systems?
I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - I use my own system based on “Getting Things Done”

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - I use my own system

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - I don’t use a system at all

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Other (please specify)

I use a system to handle my tasks (please select all that you employ) (Once again: if you 
use a software tracking tool to implement your system, the next question will ask you about 
that.)  - Other (please specify)

I use a tracking/online tool to implement my system.  - Microsoft Outlook

I use a tracking/online tool to implement my system.  - Nozbe

I use a tracking/online tool to implement my system.  - Remember the Milk

I use a tracking/online tool to implement my system.  - ToDoList

I use a tracking/online tool to implement my system.  - Todoist

I use a tracking/online tool to implement my system.  - Toodledo

I use a tracking/online tool to implement my system.  - ActionComplete

I use a tracking/online tool to implement my system.  - Action Method Online

I use a tracking/online tool to implement my system.  - ActiveInbox

I use a tracking/online tool to implement my system.  - Evernote

I use a tracking/online tool to implement my system.  - Gtdagenda

I use a tracking/online tool to implement my system.  - Producteev

I use a tracking/online tool to implement my system.  - Tracks (or a Tracks-variant)



I use a tracking/online tool to implement my system.  - ClearContext

I use a tracking/online tool to implement my system.  - Priacta’s TROG Bar

I use a tracking/online tool to implement my system.  - Nirvana

I use a tracking/online tool to implement my system.  - Other (please specify)

I use a tracking/online tool to implement my system.  - Other (please specify)

Behaviors and Attitudes
I have made sacrifices to honor my commitments.

I make sure all my communication is clear and timely. 

I have a “WHY” behind my business and it is a powerful motivator for me. 

I have surrounded myself with positive people and have cut the negative people out of my 
life. 

I have an articulated “life” philosophy or guiding principle. 

I think about how I want my life to look like for me to not have any regrets and this factors 
into my long-term planning. 

When things don’t work out … 

When I’m out of time & know I should say “no” to a request, I actually say no.  

I aim for a personal best. 

I don’t shy away from making difficult a decision or doing the difficult task. 

I am militant when it comes to sharing my time.   

I don’t try to re-invent the wheel, I emulate those who have succeeded before me.



Business/Marketing Activities
I allocate time for networking and relationship-building.

I allocate time for using social media (commenting on blogs, Twitter, Facebook, etc.)   
  
I allocate time for webinars, teleseminars and other online educational events. 

I allocate time for reading and participating on relevant forums. 

I allocate time for special business/educational events. 

I use technology to automate business tasks 

I measure and track my marketing efforts. 

Personal Development
I have a mentor, coach or mastermind group that I confer with regularly.

I regularly do things to de-stress me (massage, a hobby, a sport) 

I follow a set sleeping schedule. 

I exercise on a set and regular basis  

I pray or meditate regularly 

I practice one type of “spirit” or “mindful” activity (e.g. yoga, tai chi, or others) 

Do you have any other behaviors, habits or attitudes that have contributed significantly to 
your own success that we have not included in our survey? Please share the top four that 
have been most important to your success. - #1

Do you have any other behaviors, habits or attitudes that have contributed significantly to 
your own success that we have not included in our survey? Please share the top four that 
have been most important to your success. - #2

Do you have any other behaviors, habits or attitudes that have contributed significantly to 
your own success that we have not included in our survey? Please share the top four that 
have been most important to your success. - #3

Do you have any other behaviors, habits or attitudes that have contributed significantly to 
your own success that we have not included in our survey? Please share the top four that 
have been most important to your success. - #4



Section 3 - Demographics

How old are you?
    
Are you male or female? 
   
What is your marital status?
    
How many children under 18 live with you full- or part-time? 
   
What is the highest level of education that you have completed?  
  
What is your take-home income in round numbers?   
 
What is your place of business?    

What is your place of residence?    



Appendix B
Factors that correlate to self-measured 
satisfaction with one’s level of success



“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Se
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I block off time in my schedule to do 
work.     0.350  < 0.001 Yes

I generally accomplish my planned 
or intended work during my work 
time. Note, you might feel like your 
list is never-ending, but generally 
you accomplish what you set out to 
do in your day.     

0.410 < 0.001 Yes

When I work, I make sure I elimi-
nate distractions (e.g. I do not check 
email or take phone calls)     

0.215 0.0084 Yes

When I start my day, I get the most 
important ONE (or two, or three) 
things done first before I do anything 
else.     

0.215 0.0086 Yes

I have purposefully arranged my en-
vironment for maximum productivity 
and concentration.     

0.292  < 0.001 Yes

I choose my tasks intelligently (e.g. I 
consider context, priority, my person-
al energy level and other factors) 

0.279 < 0.001 Yes

I get my work done first thing in the 
morning. 0.313 < 0.001 Yes

If ever I don’t meet my deadlines, I 
take the time to assess why. 0.191 0.0194 Yes

If ever I don’t meet my deadlines, it’s 
usually because I’ve asked to much 
of myself. 

0.191 0.0194 Yes

I take forced breaks. 0.283 < 0.001 Yes

I set deadlines and force myself to 
keep them. 0.227                

0.0054 Yes

I do what I am best at and delegate 
or outsource the rest. 0.322  < 0.001 Yes

Testing the overall satisfaction score against each of the factors



Testing the overall satisfaction score against each of the factors
 

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?
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I plan my entire workday in advance.     0.245 0.0026 Yes

I plan activities that advance my 
important projects/areas.     0.374 < 0.001 Yes

I have written goals.     0.208 0.0109 Yes

I have written goals that I consult on a 
regular basis (weekly, monthly) in or-
der to plan my daily or weekly tasks. 

0.207 0.0113 Yes

I make 1-year, 3-year, or 5-year plans. 0.179 0.0287 Yes

I have made sacrifices to honor my 
commitments. 0.214 0.0087 Yes

B
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s

I have a “WHY” behind my business 
and it is a powerful motivator for me. 0.281 < 0.001 Yes

I have surrounded myself with posi-
tive people and have cut the nega-
tive people out of my life. 

0.237 0.0036 Yes

I have an articulated “life” philosophy 
or guiding principle. 0.301 < 0.001 Yes

I think about how I want my life to 
look like for me to not have any 
regrets and this factors into my long-
term planning. 

0.227 0.0054 Yes

When things don’t work out … 0.170 0.0387 Yes

When I'm out of time & know I should 
say “no” to a request, I actually say no.  0.233 0.0042 Yes

I aim for a personal best. 0.169 0.0390 Yes

I don’t shy away from making difficult 
a decision or doing the difficult task. 0.194 0.0179 Yes

I am militant when it comes to shar-
ing my time.   0.194 0.0179 Yes

I don’t try to re-invent the wheel, I 
emulate those who have succeeded 
before me. 

0.193 0.0181 Yes



Testing the overall satisfaction score against each of the factors 

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Se
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es I use technology to automate

business tasks 0.207 0.0111 Yes

I measure and track my marketing 
efforts. 0.211 0.0099 Yes
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I regularly do things to de-stress me 
(massage, a hobby, a sport) 0.344  < 0.001 Yes

I follow a set sleeping schedule. 0.186 0.0234 Yes

I exercise on a set and regular basis  0.271  < 0.001 Yes

I pray or meditate regularly 0.168 0.0402 Yes

I practice one type of “spirit” or 
“mindful” activity (e.g. yoga, tai chi, 
or others) 

0.202 0.0134 Yes

A p-value of less than 0.05 was considered significant 
n=149



Appendix C
Factors that do NOT correlate to self-measured 

satisfaction with one’s level of success.



“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Se
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n I over-deliver. I do my work in ex-
traordinary fashion. 0.132 0.1091 No

If ever I don’t meet my deadlines, I 
force repercussions on myself -0.069 0.4056 No
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I make sure all my communication is 
clear and timely. 0.106 0.1966 No
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s 
A
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I allocate time for networking and 
relationship-building. 0.118 0.1517 No

I allocate time for using social media 
(commenting on blogs, Twitter, Face-
book, etc.)     

0.118 0.1517 No

I allocate time for webinars, telese-
minars and other online educational 
events. 

-0.067 0.4144 No

I allocate time for reading and partici-
pating on relevant forums. -0.032 0.6949 No

I allocate time for special business/
educational events. -0.044 0.5933 No
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I have a mentor, coach or master-
mind group that I confer with regu-
larly.     

0.108 0.1900 No

Testing the overall satisfaction score against each of the factors



Testing the overall satisfaction score against each of the factors

“Factor of Success” Category Correlation 
coefficient

P-value Is correlation 
significant?

Se
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How old are you?    0.147 0.0740 No

Are you male or female?    0.011 0.8904 No

What is your marital status?    0.059 0.4761 No

How many children under 18 live 
with you full- or part-time?    -0.004 0.9581 No

I allocate time for special business/
educational events. -0.044 0.5933 No

A p-value of less than 0.05 was considered significant 
n=149



Appendix D
Statistics Primer



(Adapted from: http://www.graphpad.com/articles/interpret/corl_n_linear_reg/correlation.htm)

Correlation

When two variables vary together, statisticians say that there is a correlation. Correlation quantifies how 
well X and Y vary together.

The measure used for correlation, called the correlation coefficient, r, ranges from -1 to +1. The non-
parametric Spearman correlation coefficient, abbreviated rs, has the same range.

The correlation coefficient, r, quantifies the direction and magnitude of correlation.

If r or rs is far from zero, there are four possible explanations:

• The X variable helps determine the value of the Y variable.

• The Y variable helps determine the value of the X variable.

• Another variable influences both X and Y.

• X and Y don’t really correlate at all, and you just happened to observe such a strong correlation  

 by chance. The P value determines how often this could occur.

Value of r (or rs) Interpretation

r= 0 The two variables do not vary together at all.

0 < r < 1 The two variables tend to increase or decrease together.

r = 1.0 Perfect correlation.

-1 < r < 0 One variable increases as the other decreases.

r = -1.0 Perfect negative or inverse correlation.



P value

The P value answers this question: If there really is no correlation between X and Y in the overall popu-
lation, what is the chance that random sampling would result in a correlation coefficient as far from zero 
(or further) as observed in this experiment? 

If the P value is small, you can reject the idea that the correlation is a coincidence. For the purposes of 
our survey, we considered p<0.05 to be significant.

If the P value is large, the data do not give you any reason to conclude that the correlation is real. This 
is not the same as saying that there is no correlation at all. You just have no compelling evidence that 
the correlation is real and not a coincidence.


