
The Great Online Marketing Scavenger Hunt 

Official Challenge List 

Do you Dare? 
 

Remember, hunters, that extra challenges and bonus opportunities will be made available to you over 

the course of the contest, through the Firepole Marketing Blog, Twitter and Tumblr! 

But this should get you started… 

Mandatory Challenges 

No points for these ones – if you don’t do them – you’re disqualified! 

 Select a Playing Name (see rules)  

 Create a Tumblr titled with your playing name where you will post your proof  

 Submit your Playing Name and your Tumblr URL to 

FirepoleMarketingScavengerHunt@Gmail.com 

 Scorekeep for 3 of your co-contestants (see rules for details) 

 Screenshots or it didn’t happen! 

 

General Points: 
1. +1 for every (interesting and insightful –no comment spam!) comment you make on a Firepole 

Marketing Post. 

2. +1 for every new subscriber your blog gets during the contest. (Before and after screenshots!)  

3. +10 for getting someone to register for the contest and mention you by Playing Name as they 

submit their Tumblr. 

4. You answered another students question in the help doc? Great – thank you! +5 (1 Answerer 

per question!) 

5. What is this and what does it have to do with equine posteriors? (Email answer with your 

playing name to FirepoleMarketingScavengerHunt@gmail.com) First 10 to get it +10, second 10 

to get it +5 

o Magnesium/Gorffennaf/MCMLXXXIV/ 

 

Networking and Guest Posting 
1. +5 Have a guest post pitch accepted by another blogger. (Screenshot of the acceptance email.) 

2. +10 Guest post accepted by another blogger in the scavenger hunt. 

http://www.firepolemarketing.com/
https://twitter.com/FirepoleMRKTNG
http://fpmscavengerhunt.tumblr.com/
mailto:FirepoleMarketingScavengerHunt@Gmail.com
mailto:FirepoleMarketingScavengerHunt@gmail.com


3. +5 Accept a guest post for your blog. 

4. +5 Find 5 blogs in you niche you’ve never been to before. Post them to your Tumblr. 

5. Commenting on blogs in your niche +1 per (interesting and insightful –no comment spam!) 

comment.  

6. +10 Post on own blog about this contest. 

7. +5 Write a glowing review for someone you’ve had a good experience with on LinkedIn. 

8. +5 Write a review for an author you love on Amazon. 

9. +10 Update your About page (before and after shots!) 

10. +5 Your three favourite interview questions to hear answers to are: 

11. Find a newbie in your niche and show them a little love. +1 for a comment, +5 for soliciting a 

guest post, +10 for offering a guest post.  

12. +10 Get someone in the Scavenger Hunt to critique (constructively) your blog, or a blog post of 

yours. (Maximum 3 critiques! Feel free to “exchange!”) 

13. +10 Write a post on your own blog that mentions another player in the Scavenger hunt and 

work of theirs that you like.  

14. Share any of the Prosperity’s Kitchen Videos for +5 points.  

Social Media Mastery 
1. Create accounts ( or prove ownership of current account): 

a. Instagram +5 

b. Pinterest +5 

c. Quora +5 

d. LinkedIn +5 

e. Google +5 

f. Other small/new social networking +5  

2. +5 Pin your Favourite Firepole Marketing post.  

3. +10 Go to Goodreads.com and curate a shelf of your favourite Business and Marketing Books. 

4. +10 Instagram yourself looking at marketing books in a bookstore. Tag with Firepole Marketing 

Scavenger Hunt. (Not into Instagram? – a photo on your Tumblr will do!) 

5. +10 Who do you follow? Make a list on your Tumblr of your 10 favourite Tweeters! 

6. +5 To Facebook, or not to Facebook. Answer the following question: Do you use Facebook for 

your business? Why or why not? 

7. New Twitter followers from Scavenger Hunt Start Date to End Date. (+1 per 10 new followers, 

maximum 20 points.) 

8. +10 Is there a group on LinkedIn that fits your business? Join it and start a conversation! 

9. +5 Answer a question related to your business on Quora. 

10. +15 Create a new Facebook Page for your business. Already have one? +10  

11. +5 Make some new friends – “Like” five pages in your niche. +1 per “like.”  

12. +5 Share your favourite Firepole Marketing Post on Facebook.  

13. +10 You know who we love? Tea from Prosperity’s Kitchen! Share the following: “Thank you 

@ProsperitysK for making #FPMScavHunt possible!” 

http://www.firepolemarketing.com/2012/08/02/page-stickiness/
http://prosperityskitchen.com/full-episodes


14. +10 Are you using Google+ or still learning? Either way – make a circle with at least 5 fellow 

contestants that you want to get to know! 

15. +10 What do you think of this? If it moves you – leave a comment, or share it! 

http://bit.ly/157Nj7U 

 

Multi-Media 
1. + 10 Hello, my name is… Create a video introduction of yourself, and post it to your Tumblr. + 5 

extra points if you tell us your favourite colour, food and vacation destination.  

2. +10 Create a video about a topic related to your business and upload it to Youtube. Post the link 

on your Tumblr. 

3. +10 Create a video photo-collage with voice over describing what we’re seeing. 

4. +10 Make a beautiful PowerPoint (or equivalent) presentation. 

5. +10 Use screencasting software to create a tutorial that will be useful to your audience. 

6. +10 Slideshare? Make a presentation on your topic, upload it and spread the word! 

7. +10 Interview a fellow contestant for your blog – record and edit the audio. (Post to Tumblr!) 

8. +10 Photoshop (or equivalent) yourself with your favourite deceased marketer, living marketer 

and a robot. 

9. +15 Create an infographic about a topic related to your business. 

10. +10 What’s this? A photo of you receiving business owner of the year award? Congratulations.  

11. +5 Danny’s got a lot of videos on Youtube – show me the goofiest screen capture you can find. 

(+5 extra points with a funny caption!) 

12. +10 If Firepole Marketing was going to change its logo – what would it look like? Show us 

visually, or describe it like you would to a graphic designer. (This is an exercise – you own all 

your work!) 

13. +15 Record yourself answering the following questions: 

o What is your business? 

o Why did you get into it? 

o Where do you see yourself in 5 years? 

14. +10 Find 3 awesome public domain images that you can use in future blog posts. 

15. +10 Design an eye-catching cover for your next eBook. 

 

Writing, Reading and Researching 
1. +5 Writing Practice! Complete this sentence: My biggest problem with Marketing online is:   

2. +10 Writing Practice! Write a paragraph for the following headline:   

a. What You Don’t Know About the Tooth Fairy May Shock You! 

3. +10 Writing Practice! Write a headline for the following paragraph: 

a. Is there another vegetable on this big green and blue ball we call a planet as noble, 

passionate and delicious as the beet? I certainly think that there is not. What other 

root can claim such sweetness? What legume such taste? What sprout or seed such 

http://www.firepolemarketing.com/2013/01/14/single-video-strategy/


lush pigmentation? Why I believe that the beet must be, not just the greatest 

vegetable – but the greatest foodstuff of all time. Nature’s candy.  For the inspiration 

of literature, music, arguments in the kitchen and a million bowls of borscht – to the 

beet, we give our thanks. 

4. +10 Caption the following photo: (+10 for an additional picture of a cat – wearing a fireman’s 

hat. Photoshop, props and borrowing cats are all acceptable!) 

 
5. Headline Challenge! What would be a good intersection between your blog and: (+5 pts each) 

a. A Marketing Blog 

b. A Personal Development Blog 

c. A Food Blog 

6. +5 Hmmm – nothing good on the blogosphere today – come up with 5 killer headlines for future 

blog posts that you’ll write.   

7. +10 Write a rebuttal blog post to a controversial article in your niche. (Post to your blog OR to 

your Tumblr)  

8. Learn to teach! Figure out the best way to explain the following to a total newbie, and give 

examples of how it will work: (+5 each) 

a. Pinterest 

b. Writing a good headline 

c. Baking cookies 

d. Long division 

e. Re-marketing 

f. Guest posting 

9. +5 Who said this? +1 point for each correct answer. Email Answers to 

FirepoleMarketingScavengerHunt@gmail.com.  

a. “Don’t find customers for your products, find products for your customers.” 
b. “Marketing is too important to be left to the marketing department.” 
c. “The purest treasure mortal times can afford is a spotless reputation.” 
d. “The aim of marketing is to know and understand the customer so well the product or 

service fits him and sells itself.” 
e. "Remember that failure is an event, not a person. Yesterday ended last night."  

10. +5 If Firepole Marketing were going to rebrand – what should it be called?  

11. +10 If I only knew… Create a survey for your audience that will tell you exactly what they want. 

Post it to your Tumblr. 

12. +5 Complete the following: I keep track of my ideas for projects and posts by… 

mailto:FirepoleMarketingScavengerHunt@gmail.com


In Real Life 
1. +15 Photographic evidence that you went to a local networking event.  

2. +10 A Picture of you in your office.  

3. +5 List of 5 ways you could get more business from your local community.  

4. +5 Send someone some business: make one email referral to a company that you like and trust.  

5. +5 Send a thank you note or email to someone who has helped you lately.  

6. +10 Is there a small business owner in your community we should know about? Write a review 

for them on Yelp!  

7. +5 Get one testimonial from someone you’ve helped – business or personal – this is about 

feeling good.  

8. +10 The Perfect Resume? Create a resume that shows why you are the best at what you do.  

9. +5 I know you occasionally rock out while you work – link me to your favourite “getting things 

done” music.   

10. +10 Funny Hat Day at Firepole Marketing – let’s see a snap of you in your best funny hat. (+5 for 

a fireman’s hat.) 

11. +15 Giving Back – Volunteer a little bit of your time or money to an organization that matters to 

you. (Screenshot of proof that you reached out)  

12. +10 A picture of you and someone who supports you and your work.  

 

 


