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CEI 060: Building Community by Steve Kamb 

 
Opening 

(0:00) 

Hey there and welcome to episode number 60 of Connect, Engage, 

Inspire, the Firepole Marketing podcast with Danny Iny; creator of 

Firepole Marketing and bestselling author of Engagement From Scratch. 

Online entrepreneurs like you tune in to this podcast every week to learn 

how to build an engaged audience that connects with their humanity and 

drives their business to success. 

For today’s episode, Danny connected with his friend Steve Kamb, who 

singlehandedly built Nerd Fitness into one of the largest and most 

successful sites in his industry with a community of over 200,000 

members. So let's get on with the show.  

Danny Iny 

(0:44) 

Hi there! I'm Danny Iny and I'm here today with Steve Kamb. Steve, you 

could probably divide the people of the world into two groups—the ones 

who are raving fans of Nerd Fitness and the people who haven't heard of 

Nerd Fitness yet.  

So for the people in the second group, what’s Nerd Fitness?  

Steve Kamb 

(1:01) 

Dude, that’s probably the coolest thing anybody has ever said about me. 

That’s awesome.  

So first of all, hi, Danny. Good to see you. I think for people that are not 

familiar with Nerd Fitness, fortunately, it’s pretty explanatory. It’s there 

in the title. It is a fitness community dedicated to nerds, written by nerds, 

focused on helping nerds getting stronger, healthier, happier, and more 

fit.  

Danny Iny 

(1:30) 

And where did that come from?  

Steve Kamb 

(1:32) 

Great question. You know, I had this idea, I want to say, probably six 

years ago, I had always been a fan of fitness and I had spent years and 

years trying to get healthy and get myself in great shape and really 

struggled with it. And it wasn’t until I finally cracked the code of 
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combining a healthy diet with proper strength training that I started to 

see results. And I knew that if it took me years and years of struggle there 

have to be other people out there like myself, people that don’t have six 

years to kind of mess around with these things until they figure it out on 

their own.  

So I wanted to create a place for beginners that are brand new to fitness 

that would never go to a normal fitness site, that maybe are intimated to 

walk into a gym, and create a home for them to feel comfortable and 

confident in learning about health and fitness and getting the support that 

they need. But I didn’t think just like a basic beginner site, like, I think 

that was a good start but I knew there was already a billion fitness 

websites out there. So I thought I had to be different.  

And I had read Tim Ferriss’ 4-Hour Work Week, and he talks about 

combining something that you’re really passionate about and a social 

group that you’re a part of. So for me, the passion was fitness and health 

and helping people. And the social group I was part of was kind of the 

nerd culture.  

I had grown up playing video games. I was raised on Nintendo. I have 

built my own computers. I love Harry Potter. I’ve dedicated hundreds 

and hundreds of hours to games like EverQuest, which is even nerdier 

than the World of Warcraft.  

So I thought to myself, this made so much sense, like, I’m not just going 

to help beginners who are interested in fitness but I’m going to help nerds 

and teach them kind of – the tagline we use at Nerd Fitness is “How to 

level up your life.” So it’s kind of looking at life like a video game and 

drawing inspiration and education from all of those famous characters 

and video game antagonists and – I’m sorry – protagonists that we aspire 

to become.  

So it’s been kind of a fun journey evolving it from just a simple blog and 

now it's this just massive worldwide community that has really blown me 

away what it's turned into.  

Danny Iny 

(3:28) 

I mean, Nerd Fitness really is massive. I mean, with the reach of the 

Internet and the accessibility to just get to just get to people everywhere. I 

mean, a lot people can have a blog that has a hundred subscribers but 
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they are somewhere in the States, somewhere in Europe, some in – and 

so, it’s a global community.  

But you’ve got 200,000 subscribers. Your community is enormous. But it 

wasn’t always enormous, right? It didn’t start out with 200,000 people. So 

when you were just getting started, were you thinking, this is kind of a 

fun thing to do and you’re not sure where it’s going to go or were you 

kind of thinking from day one, this is going to be a business, this is going 

to change the world? 

Steve Kamb 

(4:06) 

Oh man. Yeah, honestly, it was definitely more of the former. I just 

discovered Chris Guillebeau and he had put out an eBook called – a free 

eBook called 279 Days to Overnight Success. And I read it and he talked 

about how he was still, you know, he had these kind of side jobs and 

things that he was working on and he had this idea for a site. And he 

wasn’t sure how it was going to make money but he felt like if he could 

just get enough of the right people together, he could then kind of reverse 

engineer a business around that community.  

So that’s kind of what I thought I wanted to do with Nerd Fitness. I 

wasn’t sure how it was going to become a business. I certainly never 

thought it would be the size that it’s become. But I was like I just want to 

help people. And I think there’s a cool opportunity for us to do that. So 

I’m just going to start writing articles. And yeah, believe it or not, after I 

think nine months of writing, I think I was cranking out like five articles a 

week. And we can talk about this, too, how I was kind of writing the 

wrong topics and going about it the wrong way. I think I had 90 

subscribers in nine months of publishing five articles a week.  

So it was definitely a slow process for me up front. But I think that slow 

process also taught me a lot about writing and community building and 

really learning what my audience wanted. And then also really working 

on injecting my personality and quality into the articles that I was putting 

out there.  

Danny Iny 

(5:21) 

So in what way were you publishing the wrong stuff?  

Steve Kamb 

(5:24) 

Man, everything I had read and I was following other fitness sites and 

everything that I was reading was short, less than 500 words. More like 

200- to 300-word articles that people could quickly skim and they move 

http://firepole.bz/itunes
http://firepole.bz/itunes
http://marketing.libsyn.com/rss


 

 

And if you're loving the podcast and you've got a moment to spare, we'd *really* 

appreciate a short review and 5-star rating on iTunes (if you think we deserve it). 

 

Subscribe via iTunes 

 
Subscribe via RSS 

on to the next one.  

I was told repeatedly or I’ve read repeatedly like people are too busy. 

They don’t have time to read long articles. They’re not going to want to 

do that. So in order to keep their attention, you need to make them click 

and give them things. So I was writing super short, super basic, time-

sensitive content. You know, I was writing about news articles that had 

come out and things like that.  

And after about nine months, I stumbled across Adam Baker, a mutual 

friend of ours. And Adam talked about – he wrote an article called How 

to Not Suck at Blogging. And I went through his checklist and I realize 

that I did in fact suck at blogging. I was doing it all wrong.  

So for me, I made the switch from five short, time-sensitive articles to two 

– the term evergreen – I made two evergreen articles that were far longer. 

I mean, anywhere from 2,000 to 5,000 words. I think I’ve even published 

one that’s been 6,000 words in the website. And these articles are full of 

nerdy references and research and they take me days to write. And 

almost overnight, making that switch from these two articles – I’m sorry – 

from these five short articles to these two long articles, Nerd Fitness, I 

think doubled in size within the next month.  

And then from there on, it just continued to grow and grow and grow. 

And every once in a while, one of these new articles I write would get 

picked up by something or somebody or would get shared somewhere 

and we would see just this massive spike and things would then continue 

to grow even faster after that.  

And now we’re at the point where we’re adding between 500 and 700 

email subscribers every single day. And that’s all done completely with 

zero dollars spent on marketing and zero dollars spent in advertising, and 

a very minimal knowledge of search engine optimization.  

Danny Iny 

(7:19) 

So at what point did you kind of realized that hey, this is like a serious 

thing. At what point did this become more than just a fun hobby you are 

working and hoping might turn into something?  

Steve Kamb 

(7:30) 

I actually remembered the exact – I’m not sure the exact day, but I 

remembered the moment. I had been emailing back and forth with a guy 
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by the name of Brett McKay who runs a fantastic community over at 

artofmanliness.com. And Brett had been a guy whose blog I had followed 

for years. I truly admired him and what he was doing.  

And we had emailed back and forth. I never asked him for anything. I 

just was a fan and enjoyed the conversation that we were having back 

and forth. And I remember one day he emailed me. He said, “Hey, Steve, 

I finally decided like I saw that your email address was 

Steve@nerdfitness.com. I clicked through to your website and I think it’s 

awesome and I love what you’re doing. And if you ever want to write a 

guest post for me and my audience, I think they would really appreciate 

and I think they’d really get a lot out of it.”  

And that was the moment the light bulb went off of my head. My ears 

kind of perked up and thought to myself like, whoa, here’s a guy that’s 

doing this stuff full time and has a massive, raving fan-base and is a fan 

of what I’m doing. And if he’s a fan and maybe his audience could be a 

fan, then there have to be more people out there that would also consider 

me a fan, it might be time to take taking this a bit more seriously and 

potentially, even starting to put plans in place to see what I can do to take 

it full time.  

Danny Iny 

(8:45) 

Awesome. Very, very cool. So Steve, how does Nerd Fitness make 

money?  

Steve Kamb 

(8:50) 

I sell horse tranquillers and supplement—no, I’m just kidding. I actually, 

believe it or not, I don’t have a single ad on my website. And it’s funny. 

Whenever I talk to people that are not familiar with online businesses, 

like, they just really zone out or tune out the second I tell them that I 

don’t have any ads on my site and they’re very confused as to how I can 

make money.  

I actually have what I call the Nerd Fitness Academy, which is a 

membership type course where people can purchase it through 

nerdfitness.com. And it provides them with months and months of 

exercise routines with video demonstrations from multiple angles and me 

doing every exercise. There is diet advice. There is kind of how to 

properly set your mindset. There’s a really supportive community there. 

There are recipes and all sorts of fun stuff.  
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So it’s kind of like an online boot camp for somebody that is brand new to 

fitness. So like, hey, if you are new to fitness, you’re not sure what you’re 

doing, sign up for the Nerd Fitness Academy and we’re going to walk 

you through every step of the way so that you don’t lack the confidence 

to get started. There’s no more guessing or confusion. It’s just—hey, hear 

this, do this and repeat that process. We’re here for you. We’ve been 

doing this with thousands and thousands and thousands of people and 

got amazing results.  

So that accounts for a pretty significant portion of our revenue. And then 

we also have an iPhone app called Paleo Central, which has been far more 

successful than I ever could have imagined, thanks to our search results 

for the term Paleo Diet, an article I wrote on it a few years back.  

And then we also have things like apparel, like hats, sweatshirts, t-shirts, 

shorts, pants—things like that. So those are the three big ones now. And 

we’re currently in the process of exploring more courses or a continuity 

program that people can pay on a monthly basis and things like that.  

Danny Iny 

(10:37) 

Cool. So, I want to shift gears a little bit. We’ve talked about how you 

built this phenomenal business, how it turned into this amazing thing. I 

want to talk now about the community aspect because there are not 

many, if there are any, communities online that are just more engaged 

and dedicated than the nerd fitness community. How did that happen?  

Steve Kamb 

(10:59) 

Oh man, I wish I could take credit for it. But I think honestly, the best 

thing that I did was I try to do my best to get enough of the people that I 

would like to hang out with on the same website. So I guess, I probably 

spent a good year and a year and a couple of months building the 

audience around Nerd Fitness. And then I decided that if Nerd Fitness is 

truly going to become something special, it couldn’t just be me passing 

out fitness information but we needed to give our readers, not only a 

platform to interact with each other, but kind of give them an identity to 

rally around and give them something that’s bigger than them to become 

a part of.  

So we started adding message boards to Nerd Fitness. And that was a 

simple decision for me to make because I’m a huge nerd and I had spent 

countless hours on message boards. And I thought that was a perfect 

medium or opportunity for us to give Nerd Fitness readers an 
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opportunity to interact with each other and provide support and let them 

know that they’re not the only person struggling with that particular 

problem they might have.  

So we put message boards out there and then I reached out to audience 

and I said, “Hey, guys, calling ourselves a community doesn’t sound 

nerdy enough to me or cool enough. What do we want to call ourselves 

instead?” And I’ve always been a fan of Star Wars and I asked the 

audience and I said, “Hey guys, do you guys want to build an empire or 

do you want to be part of a rebellion?” Thinking to the empire versus the 

rebel alliance of Star Wars. And overwhelming the response came back 

and everybody wanted to be a part of the rebellion.  

Danny Iny 

(12:32) 

Well, who would want to be on Darth Vader’s side?  

Steve Kamb 

(12:34) 

So, all of a sudden, we went from a Nerd Fitness blog with readers to the 

Nerd Fitness Rebellion which had rebels that were a part of it. And then, 

as the message board started to add more and more people, I kind of got 

out of the way. Like, I identified some of our most popular posters on the 

site or the people that were the most helpful and asked them if they 

wanted to be moderators and that I could use their help in guiding the 

direction of those boards and the community. And from that moment on, 

I just really got out of their way and said, “What do you guys need in 

order to make this better? And how can I help make those things 

happen?”  

So whether it was new message board software or running contests or 

organizing the message boards a certain way, I really did everything I 

could to elevate those people that were kind of rock stars in the Nerd 

Fitness community, and then got out of their way and let them kind of 

drive that bus and take the community in the direction that they all 

agreed was a great fit for them.  

Now, it’s at the point where we have 26,000 message board members and 

40 volunteer moderators scattered all over the globe. It’s pretty cool.  

Danny Iny 

(13:38) 

That’s just insane. I know that we have a lot of people listening to this 

who are very interested in building community of their own and on their 

own web properties, in their own areas of expertise and knowledge and 

passion. And something that we’re big on at Firepole Marketing is 

http://firepole.bz/itunes
http://firepole.bz/itunes
http://marketing.libsyn.com/rss


 

 

And if you're loving the podcast and you've got a moment to spare, we'd *really* 

appreciate a short review and 5-star rating on iTunes (if you think we deserve it). 

 

Subscribe via iTunes 

 
Subscribe via RSS 

audience. And audience is related to community but it’s different.  

And I really like your talk about how you transition from an audience to 

more of a community. When people are ready to take that step, what do 

you think they usually mess up? Where do they go wrong that keeps it 

from happening?  

Steve Kamb 

(14:14) 

Good question. I think for some people and especially when it comes to 

message boards, people see that—oh, there are message boards out there, 

we should probably add them. So then they spend 100 bucks and get 

message board software. They install it, they do a basic organization, and 

then they put up a post that says like, “Okay. Message boards are now 

open.” And some people might jump in there and look and see that’s 

there’s nobody else posting or that there’s only a few posts and they get 

out and leave. And then, the person who set up the message boards then 

says, “Oh, this is a waste of time. People won’t use these message boards. 

Let’s chase another angle. Maybe it’s Facebook or Twitter—“ whatever it 

may be.” 

For me, I knew my audience was very small at the time that I started the 

message boards. So I kind of equate it to throwing a party. If you throw a 

party and say, “Okay, party is now open,” and all of your guests are 

showing up 10 minutes apart and they look in and see that there’s 

nobody there, they’re going to leave. And by the time the next person 

shows up, there’s still nobody there. So all these people are coming 

separately.  

So what I did instead was I told my community, “Hey guys, I’m going to 

be adding message boards. I need some of you to help me test it out and 

get this thing rolling. Email me and I will give you access and we’ll work 

together to make this thing do well.”  

So that was the equivalent of me inviting five of my closest friends to the 

party before it even starts and making sure everybody is having fun and 

things are working and rocking so that when we finally opened it, people 

saw that there were other people already in there having fun. There were 

people to talk to, a contest to be a part of.  

So, we didn’t just open the floodgates and say, “Message boards are 

open,” but we pre-populated them. We worked out all the kinks ahead of 
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time. And the people that were testing it, before we opened, were so 

excited to be part of the process. They felt like they were insiders getting 

this behind-the-scenes look at this community that could become 

something. And they just wanted to help.  

So it was kind of cool to work with them. And then we finally launched, it 

was, “Hey guys, we’re going to do this contest where we’re going to all 

post our successes and struggles over the next four weeks and set goals 

and see who accomplishes them best and we’ll pick a winner from the 

people that post on the message boards and give them a free t-shirt.” It 

was something super basic back then.  

And just those few things, allowed us to not start with no momentum but 

we actually started with a little bit of momentum so that when everybody 

showed up, we kind of took off pretty quickly. And although, it was 

maybe just a hundred people to start, they were all super excited about it 

and very passionate and excited to help each other, so that when every 

new person showed up, it just further – it’s almost like self-fulfilling 

prophecy. The more people that showed up, the better support people 

got. And the better support people got, the more they wanted to bring 

their friends in.  

So we kicked it off with a lot of momentum and that allowed us to kind of 

maintain for the first few months when things were slow.  

Danny Iny 

(17:07) 

Cool. And I mean, the Nerd Fitness community has grown far beyond 

just the site. Do you want to tell us a little bit about Camp Nerd Fitness? 

That’s probably the most ambitious online website business related 

project I’ve ever heard.  

Steve Kamb 

(17:20) 

Yeah, man. Sure. Over the past couple of years, it’s been really cool. I’ve 

done quite a bit of travelling. And every time I’ve gone to a new city, I try 

to have a Nerd Fitness meet-up. And every time I’ve gone to those cities 

and the people that have showed up, it’s been a group of people, whether 

it was two people or 30 people that were people that I would want to 

hang out with on a regular basis. It was just so much fun to see these 

people and watch them interact with each other in their same city that 

they might not have known otherwise.  

So being the nerd that I am and having been a child that went to summer 

http://firepole.bz/itunes
http://firepole.bz/itunes
http://marketing.libsyn.com/rss


 

 

And if you're loving the podcast and you've got a moment to spare, we'd *really* 

appreciate a short review and 5-star rating on iTunes (if you think we deserve it). 

 

Subscribe via iTunes 

 
Subscribe via RSS 

camp as a kid, you know, I thought that was a cool opportunity for us to 

create our own kind of nerd fitness conference and bring together nerds 

from all the country. And I think we actually have some people flying in 

from international locations as well.  

But this September, we’re taking over this corporate retreat-slash-summer 

camp up in the mountains of Georgia with rock climbing walls and ropes 

courses and hiking trails and water falls and tennis courts and all those 

stuff. And we’re having a long weekend that’s celebrating the Nerd 

Fitness community.  

And we’re bringing in some pretty cool coaches to teach people that are 

brand new that are interested in learning gymnastics or martial arts or 

parkour or strength training. Whether you want to learn how to deadlift 

and squat. And we’re having healthy meals; all meals are catered. You’ll 

be staying on the campgrounds. We’re going to have 300 nerds from all 

over the place to come in for this long weekend. And it’s something I’ve 

thought about for years and finally felt like this is the opportunity for us 

to put it together and make it happen.  

So I’m scared because it’s just something far bigger than anything I’ve 

ever tried to do in the past. But I think because it scares me that’s why I’m 

so excited. We’re giving it a shot.  

Danny Iny 

(19:04) 

It’s going to be awesome. And is this on – I know you keep a list of all of 

your goals, all of your ambitions kind of organized into level 10, level 20 

and so forth. Was that on the list?  

Steve Kamb 

(19:16) 

You know, it wasn’t. But I think I’m going to have to add it. You know, 

every once in a while, I’ll come up with something and it was like, “Man, 

that was really cool and that should have been on my Epic Quest—that’s 

the name of my bucket list. So I think I’ll add it but I won’t cross it off 

until I survive that final day at camp.  

Danny Iny 

(19:32) 

Can you tell, for our listeners, can you tell them about your Epic Quests 

list?  

Steve Kamb 

(19:37) 

Sure. Everybody I think has bucket lists and New Year’s resolutions and 

99 percent of people never cross anything off of them. Or they get so 

overwhelmed with all the things on their list, or all the things on their 
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New Year’s resolutions list that they never complete those things.  

So I looked at it a little differently. Like I said, I grew up a gamer and for 

that reason, I felt like having just a bucket list was too boring and not 

going to help me actually cross those goals off the list.  

So I’ve since moved on from the term bucket list and I’ve renamed my list 

of things My Epic Quest of Awesome, and literally turned my life into a 

video game and myself into a video game character.  

So I’ve turned each continent into a different video game zone. So like 

Europe is like the ancient castle or ancient city zone. Africa is the desert 

zone. South America is the jungle zone. And I think – and I also have like 

a water zone, which is down like New Zealand, Australia. And every 

time I cross things off my list, I gain experience points towards leveling 

up. And I actually – I think I just passed from getting ready to hit level 12.  

And it’s been fun. You know, I’ve been able to cross some pretty crazy 

things off this list that never in a million years would I have done in the 

past, whether it was skydiving and bungee jumping in New Zealand or 

scuba diving on the Great Barrier Reef with sharks. I lived like James 

Bond in Monaco for a weekend. I’ve been to Okberfest and climbed the 

Great Wall of China. I have gone to Peru, Ecuador – have gone to a 

carnival in Rio. You know, all of these things have happened within the 

past three years because I literally, as I talked earlier about building a 

community and then reverse engineering my business around that, I 

actually decided the life I wanted to live and then reverse engineered how 

operate my business around that as well.  

Danny Iny 

(21:25) 

That’s phenomenal. That’s incredibly inspiring, Steve. And we’re coming 

up on our time, so I want to wrap up with one last question. The question 

I wrap up – I try to wrap up most of my interviews with. It might be a 

little challenging in this case. But I think you can handle it.  

Steve Kamb 

(21:38) 

Okay.  

Danny Iny 

(21:39) 

If someone has been listening to this interview and they’re just blown 

away inspired by what you’ve done with your business, by what you’ve 

done with your life and they want to start doing the same thing. Like I’ve 

got to start kicking myself into gear, I’ve got to level up my life. And 
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whether that means their business, whether that means their health, 

whether that means the achievements and the things that they want to 

experience. And they’re committed to the point of “You know what, I’m 

clearing three hours this afternoon to get started.” What should they do 

with those three hours?  

Steve Kamb 

(22:10) 

Oh, that’s good. Let’s see. I think the first hour should be spent 

identifying the type of life that they want to live. For me, I decided I 

wanted to live the life of an adventurer action hero from a movie or an 

adventure character from a video game.  

So I created the type of life that whether it was – I needed to travel, I 

needed to be in great shape. I need to cross off these really cool things 

from my list. So that was the first thing; what kind of life that I want to 

live? And be very specific in how that life works. And obviously things 

can change but I think that’s the first thing to do.  

Next, you then identify, like, “Okay. If that’s the type of life I want to live, 

what type of business or what type of service or what type of contracting 

work or whatever it may be. What sort of thing can I do, that will allow 

me to live that lifestyle?”  

Now for me, being a fitness guy, a lot of people wonder why I don’t do 

personal training and go to gyms and train people. That type of life is not 

conducive to living the life of a world travelling Indiana Jones action 

hero. So I needed to create a business that allow me to do those things 

which was creating online products and services that would permit me to 

continue building, making money, whether or not I was sleeping or 

whether I was on airplane to a foreign country or whether I was climbing 

some mountain with no cell phone reception. I needed by business to 

continue to operate.  

So although it took me a lot longer to get to the point where I could 

generate that revenue, once I was able to self-sustain myself, the life I 

wanted to live was already possible.  

So step one, identify the life; step two, start identifying the type of 

business that would allow you to live that life, and then three, identify the 

type of community that you’re interested in creating this business 

http://firepole.bz/itunes
http://firepole.bz/itunes
http://marketing.libsyn.com/rss


 

 

And if you're loving the podcast and you've got a moment to spare, we'd *really* 

appreciate a short review and 5-star rating on iTunes (if you think we deserve it). 

 

Subscribe via iTunes 

 
Subscribe via RSS 

around.  

For me, like I said, I was very specific. I wasn’t just helping – I didn’t 

want to help fitness people. And now, Nerd Fitness has expanded far 

beyond I think just a small niche nerdy community. But that’s still the 

core and that’s still who I am speaking to when I write. I didn’t just write 

to beginners. Like I said, it wasn’t just general fitness, it wasn’t just 

beginners interested in fitness, but it was nerdy guys and girls that were 

very busy, that spend a lot of time on their computer, that sat at a desk, 

that were beginners, that were interested in fitness.  

So my [nicheing] it down to that very, very specific group of people, it 

allowed me to create that really passionate fan base despite it being so 

small to start. And even though it was very small because they were so 

excited about being part of this community that wasn’t for everybody, it 

was just for them, it allowed me to create this business a lot quicker than 

had I tried to appeal to everybody. And as a result of that, it probably 

would have appealed to nobody and still been struggling to this day.  

Danny Iny 

(25:02) 

Awesome. Steve, thank you so much for coming on the show and sharing 

your expertise, you insights and your inspiring example and energy with 

our listeners.  

Steve Kamb 

(25:11) 

Danny, thanks for having me, man. It’s always a pleasure to talk to you 

any chance I get to kind of share this story and help others hopefully live 

a fun life too is absolutely worth it.  

Danny Iny 

(25:22) 

And where can people get more of you?  

Steve Kamb 

(25:24) 

Yeah. You can go to nerdfitness.com. We’re on Facebook. It’s 

facebook.com/nerdfitness and then I’m on Twitter @stevekamb. Just come 

and say hey.  

Danny Iny 

(25:32) 

Thanks so much for coming on the show.  

Steve Kamb 

(25:34) 

Thanks for having me, man.  

Closing 

(25:36) 

Thanks for tuning in. You were just listening to Connect, Engage, Inspire, 

the Firepole Marketing podcast. If you enjoyed the show, we’d very much 

appreciate a rating and review here on iTunes and make sure to head 
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over to firepolemarketing.com where you can get free access to top-rated 

marketing books, dozens of special reports on engagement and audience 

building, access to expert Q&A and a whole lot more.  

And of course, stay tuned for upcoming episodes on marketing, 

engagement, and successful online business. 
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