CASE STUDY: Barakah Meets Barakah (2017)
The Film: Feature Film
Actor/Producer: Hisham Fageeh
Writer/Director: Mahmoud Sabbagh
Budget: Not disclosed
Financing: Private
Production: 26 days, September and October, 2015
Shooting Format: Sony A7S, Ninja
Screening Format: DCP
World Premiere: Berlinale 2016
Distribution: Arsenal (Germany), Trigon-Film (Switzerland) and Netflix
Awards: Prize of the Ecumenical Jury at Berlin International Film Festival, 2016
Website: https://www.youtube.com/watch?v=vK9V_n4i_CY
THE ACTOR/PRODUCER
Hisham Fageeh is a Saudi actor and filmmaker. He is the co-producer and star of Saudi
Arabia's submission to the Oscars for 2016's Best Foreign Film, Barakah Meets
Barakah, which is now available on Netflix worldwide.
Most-known for his 2013 viral video "No Woman, No Drive", Hisham started performing
stand-up while working on Capitol Hill in Washington, DC.
While earning a Master's at Columbia University, he studied improvisational comedy at
the Upright Citizens Brigade Theater (UCBT). He also started a web series “Hisham's
Weeklies,” which propelled him into an Arabic stand-up scene in the Kingdom of Saudi
Arabia- where he now resides.
OFFICIAL SYNOPSIS
Barakah is a good-natured civil servant who rides around Jeddah issuing tickets for
minor offences. Bibi is a beautiful young woman, who uses Instagram to amass millions
of followers while pushing the envelope in her conservative society. When Barakah
stumbles across one of her shoots, he is stricken, and the two hit it off, but finding an
appropriate location to meet face-to-face and share even a moment together proves
challenging due to strict traditions and public policies.

DEVELOPMENT
Hisham had just completed a successful stand-up tour and his work, including short
films, a web-series, and many video clips that had gone viral. He was excited about the
young media scene in Saudi Arabia, but he felt that there was still a gap, especially in
film. At the same time, Mahmoud Sabbagh, the writer and director, had just returned
from a film festival abroad and was very inspired. So, the two began a conversation
about the need for cinema and about the lack of films that tell their stories. The first idea
was Gonzo with live theatrical performances inter-spliced with film. They were both
passionate about public space performances. They realized that there was a dire need
for original Saudi content. When Sabbagh later approached him with a draft of the
script, Fageeh did not hesitate to jump on board. He comes from an improv training, and
he used this experience to train some of the amateur actors in the film. He also relied on
this experience to work on the comedy in the film, including the subtitles in postproduction.
PRODUCTION
There was no doubt in Fageeh and Sabbagh’s minds that the film must be filmed in
Saudi Arabia. No other location, such as Dubai, was even considered. The film was
shot in south of Jeddah in neighborhoods that are easily recognizable to Saudis in
general and Jeddawis in particular. This was to be a Saudi film made by Saudi
residents. And, this is exactly what happened. With the exception of the Director of
Photography Victor Credi, the gaffer and one of the ADs, all cast and crew were Saudi
residents,and everyone on the set was paid. One of the ADs, Anas Batahaf, who was
also an editor has become one of the most important filmmakers in Saudi today.
POST-PRODUCTION
Part of the post-production was made in Saudi Arabia but completed later in New York.
Through their connections, they were able to bring on board independent music
composers, like Lebanese Zaid Hamdan and Egyptian Maii Waleed Yassin. The score
was completed in Lebanon.
DISTRIBUTION
The film screened in festivals in Egypt, Palestine, UAE, Tunisia and as far as Brazil. It
screened commercially in UAE and Egypt. It was Saudi Arabia’s submission to the
Oscars so in order to qualify, it was even screened in Saudi Arabia. The success of the
film at Berlinale got the attention of Netflix, which secured worldwide distribution for the
film on their platform.
MARKETING
According to Fageeh, one of the smartest things they did was hire a PR team, the same
team, whopromoted the film, Tangerine (2015) at festivals. It helped get them attention
and opened the doors for meetings with distributors.

ROI
Investors made their money back. The rest was exposure that lead to worldwide
distribution on Netflix. Fageeh believes that the film was another humble step in putting
Saudi cinema on the world map.
NEXT PROJECTS
He has just finished producing a short film in Riyadh. He has around six other projects
in development in Saudi Arabia. One is a feature film and another is a scriptedtelevision series.
LAST THOUGHTS
Fageeh believes that for many years, Saudi Arabia’s image in the world was distorted
because they were complacent with other people telling their stories. So, he believes
there’s a huge opportunity for Saudis to seize the moment, make up for lost time, and
start telling their own stories in their own voices.
"ﺑرﻛﺔ ﯾﻘﺎﺑل ﺑرﻛﺔ" )(2017
اﻟﻔﯿﻠﻢ :ﻓﯿﻠﻢ رواﺋﻲ
اﻟﻤﻤﺜّﻞ واﻟﻤﻨﺘﺞ :ھﺸﺎم ﻓﻘﯿﮫ
اﻟﻜﺎﺗﺐ/اﻟﻤﺨﺮج :ﻣﺤﻤﻮد ﺻﺒّﺎغ
اﻟﻤﯿﺰاﻧﯿّﺔ :ﻟﻢ ﯾﺘﻢ اﻟﻜﺸﻒ ﻋﻦ اﻟﻤﯿﺰاﻧﯿﺔ
اﻟﺘﻤﻮﯾﻞ:ﺧﺎص
ﻓﺘﺮة اﻹﻧﺘﺎج 26 :ﯾﻮ ًﻣﺎ ،ﻣﻦ أﯾﻠﻮل– ﺳﭙﺘﻤﺒﺮﺣﺘّﻰ ﺗﺸﺮﯾﻦ اﻷ ّول أﻛﺘﻮﺑﺮ 2015
اﻟﻜﺎﻣﯿﺮاSony A7S, Ninja2 :
اﻟﻌﺮضDCP :
اﻟﻌﺮض اﻷول :ﻣﮭﺮﺟﺎن ﺑﺮﻟﯿﻨﺎﻟﻲ 2016
اﻟﺘﻮزﯾﻊ :أرﺳﻨﺎل )أﻟﻤﺎﻧﯿﺎ( ،ﺗﺮﯾﺠﻮن ﻓﯿﻠﻢ ،وﻧﯿﺖ ﻓﻠﻜﺲ
اﻟﺠﻮاﺋﺰ :ﺟﺎﺋﺰة ﻟﺠﻨﺔ اﻟﺘﺤﻜﯿﻢ اﻟﻤﺴﻜﻮﻧﯿﺔ ﻓﻲ ﻣﮭﺮﺟﺎن ﺑﺮﻟﯿﻦ اﻟﺴﯿﻨﻤﺎﺋﻲ اﻟﺪوﻟﻲ2016 ،
اﻟﻤﻮﻗﻊ اﻟﻜﺘﺮوﻧﻲhttps://www.youtube.com/watch?v=vK9V_n4i_CY :
ﺻﺎﻧﻊ اﻟﻔﯾﻠم
ھﺷﺎم ﻓﻘﯾﮫ ّ
ﻣﻣﺛل وﻣﻧﺗﺞ ﺳﻌودي وﻧﺟم اﻟﻔﯾﻠم "ﺑرﻛﺔ ﯾﻘﺎﺑل ﺑرﻛﺔ" ،اﻟذي ر ّ
ﺷﺣﺗﮫ اﻟﺟﻣﻌﯾﺔ اﻟﻌرﺑ ّﯾﺔ اﻟﺳﻌود ّﯾﺔ ﻟﻠﺛﻘﺎﻓﺔ واﻟﻔﻧون ﻟﺗﻣﺛﯾل
اﻟﺳﻌود ّﯾﺔ ﻟﻠﻣﻧﺎﻓﺳﺔ ﻋﻠﻰ ﺟﺎﺋزة اﻷوﺳﻛﺎر ﻷﻓﺿل ﻓﯾﻠم أﺟﻧﺑﻲ ﻟﻌﺎم  ،2016واﻟﻣﺗو ّﻓر ﺣﺎﻟﯾًﺎ ﻋﻠﻰ ﻧﯾت ﻓﻠﯾﻛس ﻓﻲ ﺟﻣﯾﻊ أﻧﺣﺎء
اﻟﻌﺎﻟم.
ﺑدأ ھﺷﺎم ﺣﯾﺎﺗﮫ اﻟﻣﮭﻧ ّﯾﺔ اﻟﻛوﻣﯾد ّﯾﺔ أﺛﻧﺎء ﻋﻣﻠﮫ ﻓﻲ "ﻛﺎﭘﯾﺗول ھﯾل" ﻓﻲ واﺷﻧطن اﻟﻌﺎﺻﻣﺔ ،واﺷﺗﮭر ﻣن ﺧﻼل اﻟﭭﯾدي "ﻻ ﯾﺎ اﻣرأة،
ﻻ ﻗﯾﺎدة" .
ﺧﻼل دراﺳﺗﮫ ﻟﻠﻣﺎﺟﺳﺗﯾر ﻓﻲ ﺟﺎﻣﻌﺔ ﻛوﻟوﻣﺑﯾﺎ ،درس اﻟﻛوﻣﯾدﯾﺎ اﻻرﺗﺟﺎﻟ ّﯾﺔ ﻓﻲ ﻣﺳرح ﻓرﻗﺔ اﻟﻣواطﻧﯾن اﻟﺻﺎﻟﺣﯾن .ﻛﻣﺎ أﻧﺗﺞ
ً
ﻣﺳﻠﺳﻼ ﻋﻠﻰ ﺷﺑﻛﺔ اﻹﻧﺗرﻧت "أﺳﺑوﻋﻲ ھﺷﺎم" ،واﻟذي دﻓﻌﮫ إﻟﻰ اﻟﺳﺎﺣﺔ اﻟﻛوﻣﯾد ّﯾﺔ ﻓﻲ اﻟﻣﻣﻠﻛﺔ اﻟﻌرﺑ ّﯾﺔ اﻟﺳﻌود ّﯾﺔ ،ﺣﯾث ﯾﻘﯾم
اﻵن.

ﻗﺻﺔ اﻟﻔﯾﻠم
ّ
ّ
ﻣوظف ﺣﻛوﻣﻲ ﻟطﯾف ﯾﻘود ﺳﯾﺎرﺗﮫ ﻓﻲ ﺟ ّدة ﻟﯾﻛﺷف ﻋﻠﻰ أي ﻣﺧﻠﻔﺎت ﺑﻠد ّﯾﺔ .ﺑﯾﺑﻲ اﻣرأة ﺷﺎﺑﺔ ﺟﻣﯾﻠﺔ ،ﺗﺳﺗﺧدم اﻹﻧﺳﺗﻐرام
ﺑرﻛﺔ
ً
ﻣﺗﺣدﯾﺔ ﻣﺟﺗﻣﻌﮭﺎ اﻟﻣﺣﺎﻓظ .ﻋﻧدﻣﺎ ﯾﻘﺎﺑل ﺑرﻛﺔ ﺑﯾﺑﻲ أﺛﻧﺎء ﺗﺻوﯾر ﻓوﺗوﻏراﻓﻲ ،ﯾﻘﻊ ﻓﻲ ﺣﺑﮭﺎ ،وﯾﺻﺑﺢ
ﻟﺗﻛﺳب ﻣﻼﯾﯾن اﻟﻣﺗﺎﺑﻌﯾن،
اﻻﺛﻧﺎن ﻣﻐر َﻣﯾن ﺑﺑﻌﺿﮭﻣﺎ اﻟﺑﻌض ،ﻟﻛن اﻟﻌﺛور ﻋﻠﻰ ﻣوﻗﻊ ﻟﻠﻘﺎء وﺟﮭًﺎ ﻟوﺟﮫ ﯾﺛﺑت أﻧﮫ ﺗﺣ ٍد ﺑﺳﺑب اﻟﻌﺎدات واﻟﻘواﻧﯾن اﻟﺻﺎرﻣﺔ.
ﺗطوﯾر اﻟﻔﻛرة
ُ
ﻛﺎن ھﺷﺎم ﻗد اﻧﺗﮭﻰ ﻟﺗوه ﻣن ﺟوﻟﺔ ﻛوﻣﯾد ّﯾﺔ ﻧﺎﺟﺣﺔ وأﻋﻣﺎل أﺧرى ،ﺑﻣﺎ ﻓﻲ ذﻟك أﻓﻼم ﻗﺻﯾرة ،وﻣﺳﻠﺳل ﻋﻠﻰ اﻹﻧﺗرﻧت ،واﻟﻌدﯾد
ﻣن ﻛﻠﯾﭘﺎت اﻟﭭﯾدﯾو اﻟﺗﻲ اﻧﺗﺷرت ﺑﺳرﻋﺔ ﻋﺑر اﻹﻧﺗرﻧت .ﻛﺎن ﻣﺗﺣﻣ ًﺳﺎ ﻟﻠﺳﺎﺣﺔ اﻹﻋﻼﻣ ّﯾﺔ اﻟﺷﺎﺑﺔ ﻓﻲ اﻟﺳﻌود ّﯾﺔ ،ﻟﻛ ّﻧﮫ ﺷﻌر أ ّﻧﮫ
ﻻﯾزال ھﻧﺎك ﻓﺟوة ،ﻻ ﺳﯾﻣﺎ ﻓﻲ ﺻﻧﺎﻋﺔ اﻷﻓﻼم .ﻓﻲ اﻟوﻗت ﻧﻔﺳﮫ ،ﻋﺎد اﻟﻜﺎﺗﺐ واﻟﻤﺨﺮج ﻣﺣﻣود ﺻ ّﺑﺎغ ﻟﻠﺗو ﻣن ﻣﮭرﺟﺎن
ﺳﯾﻧﻣﺎﺋﻲ ﻓﻲ اﻟﺧﺎرج ،وﻛﺎن ﻣﻠﮭﻣﺎ ﻟﻛﺗﺎﺑﺔ ﻓﯾﻠم .ﻟذﻟك ،ﺑدأ اﻻﺛﻧﺎن ﺑﺎﻟﻣﺣﺎدﺛﺔ ﻋن اﻟﺣﺎﺟﺔ إﻟﻰ ﺳﯾﻧﻣﺎ ﻓﻲ اﻟﺳﻌودﯾﺔ ،وﻋن ﻋدم وﺟود
اﻷﻓﻼم اﻟﺗﻲ ﺗﺣﻛﻲ ﻗﺻﺻﮭم .ﻛﺎﻧت اﻟﻔﻛرة اﻷوﻟﻰ ھﻲ "ﺟوﻧزو" ﻣﻊ اﻟﻌروض اﻟﻣﺳرﺣ ّﯾﺔ اﻟﺣ ّﯾﺔ اﻟﻣﺗداﺧﻠﺔ ﻓﻲ اﻟﻔﯾﻠم .وﻛﺎﻧﺎ
ﻣﺗﺣﻣﺳﯾن ﻟﻸداء ﻓﻲ اﻷﻣﺎﻛن اﻟﻌﺎﻣﺔ .أدرﻛﺎ أن ھﻧﺎك ﺣﺎﺟﺔ ﻣﺎﺳﺔ ﻟﻣﺣﺗوى ﺳﻌودي ﻣﺣﻠّﻲ .ﻋﻧدﻣﺎ اﻗﺗرب ﻣﻧﮫ ﺻ ّﺑﺎغ ﺑﻌد ذﻟك
َ
ﺑﻣﺳودة اﻟﻧص ،ﻟم ﯾﺗردد ھﺷﺎم ﺑﺎﻻﻧﺿﻣﺎم إﻟﻰ اﻟﻣﺷروع .وﺑﻣﺎ أ ّﻧﮫ ﯾﺄﺗﻲ ﻣن ﺗدرﯾب ﻛوﻣﯾدي ﻣرﺗﺟل ،اﺳﺗﺧدم ھذه اﻟﺗﺟرﺑﺔ
ﻟﺗدرﯾب ﺑﻌض اﻟﻣﻣﺛﻠﯾن اﻟﮭواة ﻓﻲ اﻟﻔﯾﻠم .ﻛﻣﺎ اﻋﺗﻣد ﻋﻠﻰ ھذه اﻟﺗﺟرﺑﺔ ﻟﻠﻌﻣل ﻋﻠﻰ اﻟﻛوﻣﯾدﯾﺎ ﻓﻲ اﻟﻔﯾﻠم ،ﺑﻣﺎ ﻓﻲ ذﻟك اﻟﺗرﺟﻣﺔ ﻓﻲ
ﻣرﺣﻠﺔ ﻣﺎ ﺑﻌد اﻹﻧﺗﺎج.
اﻹﻧﺗﺎج
ﻟم ﯾﻛن ھﻧﺎك أي ﺷك ﻓﻲ أذھﺎن ﻓﻘﯾﮫ وﺻ ّﺑﺎغ أﻧﮫ ﯾﺟب ﺗﺻوﯾراﻟﻔﯾﻠم ﻓﻲ اﻟﻣﻣﻠﻛﺔ اﻟﻌرﺑ ّﯾﺔ اﻟﺳﻌود ّﯾﺔ .ﻟم ﯾﻔﻛرا ﻓﻲ أي ﻣﻛﺎن
ً
ﻋﺎﻣﺔ واﻟﺟ ّدوﯾﯾن ﻋﻠﻰ وﺟﮫ اﻟﺧﺻوص اﻟﺗﻌرف ﻋﻠﯾﮭﺎ.
آﺧرﻣﺛل دﺑﻲ .ﺗم ﺗﺻوﯾراﻟﻔﯾﻠم ﻓﻲ ﺟﻧوب ﺟ ّدة ﻓﻲ أﺣﯾﺎء ﯾﺳﮭل ﻟﻠﺳﻌودﯾﯾن
أرادا أن ﯾﻛون اﻟﻔﯾﻠم ﻓﯾﻠﻣًﺎ ﺳﻌودﯾًﺎ ﻣﺻﻧوﻋًﺎ ﺑﺄﯾﺎ ٍد ﺳﻌود ّﯾﺔ .وھذاھو ﺑﺎﻟﺿﺑط ﻣﺎ ﺣدث .وﺑﺎﺳﺗﺛﻧﺎء ﻣدﯾر اﻟﺗﺻوﯾر ﭬﻛﺗور ﻛرﯾدى
ّ
اﻟﻣﻣﺛﻠﯾن وطﺎﻗم اﻟﻌﻣل ﻛﺎﻧوا ﻣن اﻟﻣﻘﯾﻣﯾن اﻟﺳﻌودﯾﯾن ،وﺗم ﺗﻌوﯾض اﻟﺟﻣﯾﻊ.
ورﺋﯾس اﻟﻔﻧﯾ ّﯾن وأﺣد اﻟﻣدﯾرﯾن اﻟﻣﺳﺎﻋدﯾن ،ﻓﺈنّ ﺟﻣﯾﻊ
أﻧس ﺑﺎطﮭف  ،أﺻﺑﺢ أﺣد ﻣﺳﺎﻋدي اﻟﻣﺧرج اﻟذي ﻛﺎن أﯾﺿًﺎ ﻣوﻧﺗﯾرً ا ،أﺣد أھم ﺻﺎﻧﻌﻲ اﻷﻓﻼم ﻓﻲ اﻟﺳﻌودﯾﺔ اﻟﯾوم.
اﻟﻣوﻧﺗﺎج
ً
ّ
ﻗﺎدرﯾن
ﺗم ﺻﻧﻊ ﺟزء ﻣن اﻟﻣوﻧﺗﺎج ﻓﻲ اﻟﻣﻣﻠﻛﺔ اﻟﻌرﺑﯾﺔ اﻟﺳﻌودﯾﺔ ،وﻟﻛﻧﮫ اﻛﺗﻣل ﻻﺣﻘﺎ ﻓﻲ ﻧﯾوﯾورك .ﻣن ﺧﻼل اﺗﺻﺎﻻﺗﮭم ،ﻛﺎﻧﺎ
َ
ﻋﻠﻰ ﺟﻠب اﻟﻣﻠﺣﻧﯾن اﻟﻣوﺳﯾﻘﯾﯾن اﻟﻣﺳﺗﻘﻠﯾن ،ﻣﺛل اﻟﻠﺑﻧﺎﻧﻲ زﯾد ﺣﻣدان ،واﻟﻣﺻرﯾﺔ َﻣﻲ وﻟﯾد ﯾﺎﺳﯾن .ﺗم ﺗﺳﺟﯾل اﻟﻣوﺳﯾﻘﻰ اﻟﺧﺎﺻﺔ
ﺑﺎﻟﻔﯾﻠم ﻓﻲ ﻟﺑﻧﺎن.
اﻟﺗوزﯾﻊ
ﻋرض اﻟﻔﯾﻠم ﻓﻲ ﻣﮭرﺟﺎﻧﺎت ﻓﻲ ﻣﺻر ،وﻓﻠﺳطﯾن ،واﻹﻣﺎرات اﻟﻌرﺑ ّﯾﺔ اﻟﻣ ّﺗﺣدة ،وﺗوﻧس ،واﻟﺑرازﯾل .ﺗم ﻋرﺿﮫ ﺗﺟﺎرﯾًﺎ ﻓﻲ
اﻹﻣﺎرات وﻣﺻر .ﻣن أﺟل اﻟﺗﺄھل ﻟﺗﻣﺛﯾل اﻟﺳﻌود ّﯾﺔ ﻟﻠﻣﻧﺎﻓﺳﺔ ﻋﻠﻰ ﺟﺎﺋزة اﻷوﺳﻛﺎر ﺗم ﻋرض اﻟﻔﯾﻠم ﻓﻲ اﻟﻣﻣﻠﻛﺔ .ﺣظﻲ ﻧﺟﺎح
اﻟﻔﯾﻠم ﻓﻲ ﻣﮭﺮﺟﺎن ﺑﺮﻟﯿﻨﺎﻟﻲ ﺑﺎھﺗﻣﺎم ﻧﯾﺗﻔﻠﯾﻛس ،واﻟذي ﺿﻣن اﻟﺗوزﯾﻊ اﻟﻌﺎﻟﻣﻲ ﻟﻠﻔﯾﻠم ﻋﻠﻰ ﻣﻧﺻﺗﮭم.
اﻟﺗﺳوﯾق
ووﻓ ًﻘﺎ ﻟﻔﻘﯾﮫ ،ﻓﺈنّ أﺣد أذﻛﻰ اﻷﺷﯾﺎء اﻟﺗﻲ ﻗﺎﻣﺎ ﺑﮭﺎ ﻛﺎن ﺗوظﯾف ﻓرﯾق ﻋﻼﻗﺎت ﻋﺎﻣﺔ ،وھو ﻧﻔس اﻟﻔرﯾق اﻟذي روج ﻟﻔﯾﻠم
"اﻟﻣﻧدرﯾن" ) (2015ﻓﻲ اﻟﻣﮭرﺟﺎﻧﺎت .ﺳﺎﻋد ھذا ﻓﻲ ﺟذب اﻻﻧﺗﺑﺎه إﻟﻰ اﻟﻔﯾﻠم وﺗرﺗﯾب اﻻﺟﺗﻣﺎﻋﺎت ﻣﻊ اﻟﻣوزﻋﯾن.
اﻟﻌﺎﺋد ﻋﻠﻰ اﻻﺳﺗﺛﻣﺎر
اﺳﺗرد اﻟﻣﺳﺗﺛﻣرون أﻣواﻟﮭم .ﻟﻛن أ ّھم ﻋﺎﺋد ﻛﺎن وﺟود اﻟﻔﯾﻠم ﻋﻠﻰ ﻧﯾﺗﻔﻠﯾﻛس ﻓﻲ ﺟﻣﯾﻊ أﻧﺣﺎء اﻟﻌﺎﻟم .ﯾﻌﺗﻘد ﻓﻘﯾﮫ أن اﻟﻔﯾﻠم ﻛﺎن
ﺧطوة ﻣﺗواﺿﻌﺔ ﻓﻲ وﺿﻊ اﻟﺳﯾﻧﻣﺎ اﻟﺳﻌود ّﯾﺔ ﻋﻠﻰ اﻟﺧرﯾطﺔ اﻟﻌﺎﻟﻣ ّﯾﺔ.
اﻟﻣﺷروع اﻟﻘﺎدم
أﻧﮭﻰ ﻓﻘﯾﮫ ﻟﺗوه إﻧﺗﺎج ﻓﯾﻠم ﻗﺻﯾر ﻓﻲ اﻟرﯾﺎض .ﻟدﯾﮫ ﺣواﻟﻲ ﺳﺗﺔ ﻣﺷروﻋﺎت أ ُﺧرى ﻓﻲ اﻟﻣﻣﻠﻛﺔ اﻟﻌرﺑ ّﯾﺔ اﻟﺳﻌود ّﯾﺔ ،وﻓﯾﻠم رواﺋﻲ
وﻣﺳﻠﺳل ﺗﻠﭭزﯾوﻧﻲ.

ﺧواطر أُﺧرى
ﯾﻌﺗﻘد ﻓﻘﯾﮫ أنّ ﻟﺳﻧوات ﻋدﯾدة ،ﻛﺎﻧت ﺻورة اﻟﺳﻌود ّﯾﺔ ﻓﻲ اﻟﻌﺎﻟم ﻣﺷوّ ھﺔ؛ ﻷنّ اﻟﺳﻌودﯾﯾن ﻛﺎﻧوا ﯾﻘﺑﻠون ﻣن اﻵﺧرﯾن ﺳرد
ﻗﺻﺻﮭم .ﻟذا ،ﻓﮭو ﯾﻌﺗﻘد أن ھﻧﺎك ﻓرﺻﺔ ﻛﺑﯾرة ﻟﻠﺳﻌودﯾﯾن ﻟﻼﺳﺗﯾﻼء ﻋﻠﻰ ھذه اﻟﻔرﺻﺔ ،واﻟﺗﻌوﯾض ﻋن اﻟوﻗت اﻟﺿﺎﺋﻊ ،واﻟﺑدء
ﻓﻲ ﺳرد ﻗﺻﺻﮭم اﻟﺧﺎﺻﺔ ﺑﺄﺻواﺗﮭم اﻟﺧﺎﺻﺔ.

