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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 OR 15(d) of The Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): February 4, 2019

Social Life Network, Inc.
(Exact name of registrant as specified in its charter)

Nevada 333-222709 46-0495298
(State or other jurisdiction (Commission File Number) (IRS Employer
of incorporation) Identification Number)
8100 E. Union Ave., Suite 1809 Denver, Colorado 80237
(Address of principal executive offices) (Zip Code)

Registrant’s telephone number, including area code:

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

O Written communications pursuant to Rule 425 under the Securities Act

O Soliciting material pursuant to Rule 14a-12 under the Exchange Act

O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act
O Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or
Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company O

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or
revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. O




»ow

Social Life Network, Inc. referred to herein as “we”, “us” or “us”.
ITEM 7.01 REGULATION FD DISCLOSURE
Background

On February 4, 2019, we filed a Form 8-K to disclose that MjLink.com, Inc. (“MjLink”), our wholly owned subsidiary, completed a written presentation materials
attached to the 8-K as Exhibit 99.1.

Updated Presentation
As of February 19, 2019, we updated and included new information to MjLink’s presentation materials: (a) to be posted on our website at https://www.social-life-

network.com; (b) and/or referred to or provided at microcap events; and (c) otherwise to be discussed by our executive management with interested persons. We
are furnishing as Exhibit 99.1 to this Current Report on Form 8-K the presentation materials

The information in this Current Report on Form 8-K (including the presentation materials attached as Exhibit 99.1 hereto) is being furnished pursuant to ltem 7.01
of Form 8-K and shall not be deemed to be “filed” for the purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or
otherwise subject to the liabilities of that section, nor shall it be deemed to be incorporated by reference in any filing under the Securities Act of 1933, as
amended, or the Exchange Act. This current report on Form 8-K will not be deemed an admission as to the materiality of any information contained herein
(including the presentation materials attached as Exhibit 99.1 hereto).

ITEM 9.01. EXHIBITS
(a) Exhibits. The following exhibit is filed with this Current Report on Form 8-K:

Exhibit No. Description
99.1 Presentation provided by MjLink.com (furnished only)



f8k020419ex99-1_sociallife.htm

SIGNATURES

Pursuant to the requirements of the Securities and Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Dated: February 19, 2019
Social Life Network, Inc.
By: /s/Ken Tapp

Ken Tapp,
Chief Executive Officer




mjlink

MijLink.com, Inc. isa wholly owned subsidiary
of Social Life Network, Inc.
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Exhibit 99.1

Connecting
The Global
Cannabis
Industry




Safe Harbor & Disclaimer

This infermationdoes not constitute an offerto sell or a solicitation of an offer to buy the securities of MjLink.com, Inc. ('MjLink" orthe
"Company’}, All information presented herein with respect to the existing business and the historical operating results of MjLinkand estimates and
projections as to future operations are hased on materials prepared by the management of MjLink and involve significant elements of subjective
judgmentandanalysis which may or may not be correct. While the infermation provided herein is believed to beaccurateand reliable, MjLink makes
ne representations orwarranties, expressed orimplied, as to the sccuracy or completeness of such information. | n furnishing this

information, MjLinkreserves the right to amend or replace some or all of the information herein at any time and undertakes no ebligation to provide
the recipient with access to any additional information Nothing contained herein is orshould be relied upon a3 a promise or representation as ko
the future. This infermation includes certain statements, estinmates and projections provided by MjLinkwith respect toits anticipated future
performance.

This infermation also contains eertain forward-leoking statements within the meaning of the safe harbor provisions of the Private Securities
Litigation Reform Act af 1995, These statements are identified by the use of the words “could”, " believe”, "anticipate’, "intend", "estimate”, "expect,
“ray, "continue, "predict, " potential, " project” and similar expressions that are intended to identify foreard-looking statements. All forward-
leoking statements speakonly 25 of the date of this presentation, You should not place undue reliance on thes e forward-looking statements,
Although we believe that our plans, objectives, expectations and intentions reflected in or suggested by the forward-looking statements are
reasonable, we can give no assurance that these plans, shjectives, expectations orintentions will be achieved, Forward-looking statements involve
significant risks and uncertainties (some of which are beyond cur contrel] and assumptions that could cause actual results todiffermaterially from
historical experience and present expectations or projections. Actual results to differ materially from those inthe forward-looking statements and
the trading price for our common stock may fluctuate significantly, Forward-laoking statements also are affected by the risk factors described inthe
Company's filings with the U5, Securities and Exchange Commission, Except as required by law, we undertake noobligation to update or revise
publichy any forward-locking statements, whether as a result of new infermaticn, future events orotherwise, after the date onwhich the
statements are made or to reflect the occurrence of unanticipated events.,

Noinformation in this presentation should be construed as any indication whatsoeverof MjLinkcom, Inc. future financial results, revenues orstock
price. There are no assurances that Social Life Network, Inc. will successfully take MjLinl.com, Inc. public in Canada, or any other country.




Certain lllustrative Financial Projections

Forward Looking Financial Statements
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Leadership Team

realtor.comr
meve
Zillow

KenTapp

M Tapp was the VP of engineer at
HomeBuildercom & Realtoroom from
1996 threugh their IPCn 1999 as
HemeStare.com |MOVE cam], and then
went on te investin 22 Internet
Startups from 1999 through 2017, and
advising companies like ZILLOW,
HOUZZ, REAMAR, Has held the
executive roles aver his 23 years in the
tech industry, M Tapp started Social
Life Metwark in January 2013
Bachelor's CIS, Mazter's MCA (Data
Medeling] CU Denver. Executive
Education - Harvard Business School

mEMAY

WRE/MAX
™ houzz

George Jage,

‘George comes with decades of
experienca in media lesdership and
fast-growth event development, He
had successfully launched, built, and
exited Off-Price Specialist Show,
Wiarld Tea Media, and the Healthy
Beverage Expo. He was the lead
executive and driving force behind the
development of Marijuana Business
Daily and the succsss of MIBizCon
frewn 2012 through 2017 and maost
recently Gearge took the helm at Dope
Media and successfully negotiated the
acquisition by the High Times Halding
Corp
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Leadership Team

Tripp Keber, Diractor

Tripp Keber is recognized as a branding
expert in the adult use and medical
cannabis spaces. He is the co-founder and
former CECQ of Dixie Brands, Inc. a
cannabis  centric  Branding  company,
known  worldwide for its namasake
cannabis-infused beverages, Dixie Elixirs,
Aceso and Therabis, Dixie's human and
pet CBD  wellness brand platforms
respectively, as well as hundreds of other
cannahis products,

JIXIC

Mark Disi ChiefFi ial Off
Mr. DiSiena is the CFO, and has served as
CFO far an IneS00 Fastest Growing
AdTech campany from Jan 2006 through
July 2018. He was the CFO of Cherokee
INASDAG: CHEE) from 2010 through
2013 while growing the company to a
%250M valuation. Fram Jan 2009 through
2070, Mr. DiSiena was the VP of Finance
for American Apparel. He has held
Director positions at Louis Wuitton and
Mokia.

NOKIA CHEROXEE.

American
Apparel LOUIS VUITTON

Leslie Bocskor, Director

Leslie Bocskor is the President and
Founder of Electrum Partners, Electrum
Partners is known as a pionser in the
cannabis industry as a global cannabis
business adviscry and services firm. Prior
to that, he was the Vice Chairman of GB
Science, Inc. Mr. Bocskor has extensive
experience working in cannabis space.

FI= e
: ELECTRUM

gbsciences




A.l. and Blockchain Technology

MijLink is the world’s first and only technology company that operates
two separate ALl powered social networks in the cannabis and hemp
industry.

We target the millions of international cannabis and hemp consumers,
and connect them with the tens of thousands of business professionals,
campanies and brands that make up the rapidly growing global industry.

Using state-of-art A.l. and Blockchain technology in our MjLink platform,
the system learns from the online social behavior of the users, to better
connect businesses and consumers together every day.

The end result is strong user retention, longer session times, and greater
advertising opportunities for the professionals and brands in the
industry.




Our Cannabis Social Networks

WeedLife.com & MjLink.com Social Networks

Cannabis brands have struggled to come up with a cohesive social media
plan given the many restrictions with Facebook, LinkedIn and other social
networks.

MjLink solves that problem with 2 social networks DEDICATED to the
Cannabis Industry world-wide., We have a wide array of digital marketing

and advertising solutions that make social media campaigns for cannabis

and hemp companies efficient and cost effective.

With a growing registered user base of more than 1.3 million international
members, MjLink has both B2C and B2B platforms to target new and

existing customers in a unique and compelling social media environment.




Key Metrics

Launched in 2013, MjLink is one of the oldest, largest and fastest growing social

network platforms for the cannabis and hemp industry, world-wide.

1.4M 2.8M 57/M+ 6+

REGISTERED MONTHLY USER MONTHLY PAGE AVG. MINUTES PER
USERS ON NETWORKS SESSIONS VIEWS VISITOR
22 377K 120+ 6.7K+
AVG. PAGE VIEWS PER ACTIVE MONTHLY COUNTRIES USING REGISTERED
USER USERS NETWORK BUSINESSES




Global User Growth Since 2013

28 Million User Sessions Per Month

25CD.DUO':
2,000,000 1
1.500,000 :
1,000,000 |
bCU.UUO;
Jan-13  Jun-13  Jan-14  Jun-14  Jan-15 Jun-15 Jan-16  Jun-16  Jan-17  Jun-17  Jan-18  Jun-18  Jan-19

——Rest of the World ——North America




Global User Traffic

as of Januvary 2019

UNITED STATES 21.3M page views
992K Monthly User Sessions

527K Monthly User Sessions

JORLD 20.1M page views

1.25M Monthly User Sessions
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GClobal Page View Growth

World Wide Traffic 57M & YIEV REY IDOT)

to sell to advertisers

Maonthly Page View Growth throughout the Network

60,000,000 5
50,000,000 4
40,000,000
30,000,000 +

20,000,000 4

10,000,000

o

e ————

—s— MNarth America —e— Rest of the World

Page View Growth Since 2013 in North America & World-Wide
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Advertising & Digital Services

Online Social Media  Reputation Localized Search Mobile & Site
Advertising Marketing  Management Listings Optimization Builder
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Our Cannabis Event Platforms

Leveraging the power of our networks to drive event revenues

The most successful events are part of integrated media assets, leveraging their audience to drive event
attendance and revenues. With over 1.4M registered users and more than 50 million pages views per
month, and an experienced leadership team, MjLink is well-positioned to create market dominant events.

MijLink will launch 4 event platforms in the next 24 months encompassing the investment community, b2b
trade shows for brands and retailers, consumer enthusiast events, and large scale consumer festivals.

N— m'link Home Grow weedLi‘e
i ,JV £ EXPO LIVE
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Events Overview

MjMmicro

Cannabis MicroCap
Investor Conference
Rewvenues from presenting
2oz, sponsorshipand
attendee fees

Launch June 2019

3-5 events per year

mijlink
LIVE

Brand-Retailer
Tradeshow

End game for top b2b trade
show in mature market

State-focusad marketplace,

evolve in tandem with
regulatory changas

Revenues from exhibits,
sponsorship and gate

Launch July 2019

G-B events per year

14

Home Grow
EXPO

Consumer Enthusiast
Event

Revenues from exhibits,
sponsorship and gate

Launch January 2020

Faciltatas ongoing revenua
through e-comimerce platform

3-4 events per year

Large Consumer
Festival

No mainstream consumer
festivals to date

Revenues from exhibits,
sponsorship and gate

Launch April 2020

2-3 events per year




24 Month Revenue Projections

usb Projected Revenue Growth in Millions, Post a $8M Private Placement Capital Raise
Thousands
18,000
$16,000 4 The projecticns for revenue generation from digital media
and event services are calculated by the assumpticns that
14,000 the Company can sell such services to the current number
of &.7K+ businesses registered in our MjLink.com business
$12 000 1 social network, combined with the assumptions that our
current registered user-base will find value in viewing and 52,816
10,000 - participating in such services, combined with assumptions
that our current number of monthly page-views that can be
8 000 monetized through selling online advertising to our
registered business.
$6,000 -
34,000
$1,011
$2,000
Year 1701 Year 1/Q2 Year 1703 Year 1/ Q4 Year 2/ Q1 Year 2/ Q2 Year 2 /Q3 Year 2/ Q4
M WijLink Social Metworks Revenuss M Evert Revenues
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24 Month Revenue vs Expenses

?:isands Projected Revenue vs Expenses in Millions, Post a $6M Private Placement Capital Raise
524,000 -
$22,000 4
| The expense projections have been estimated by
$20,000 calculating the increase of the Company’s
$18,000 4 previaus six y of operation expenses for the
R digital media division, combined with industry
$16,000 data collected over the past 12 months for cost
14,000 4 related to operating the events division.
$12,000 1
$10,000 -
$8,000
$6,000
$4,000 4 $1,252
$2,000 1
B ——— 3
Year 101 Year 1/0Q2 Year 1/Q3 Year 1/04 Year 2/ Q1 Year 2/ 2 Year 2/ Q3 Year 2/ Q4
M Revenue M Expenses
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24 Month Net Profit Projections

uso Projected Net Profit in Millions, Post a 36M Private Placement Capital Raise
Thousands
14,000

212,000

10,000

$8,000 4

58,000

54,000 1

2,000

$-2,000 " ' . - . - - -
Year 1/Q1 Year 1/Q2 Year 1/Q3 Year 1704 Year 2 /1 Year 2/0Q2 Year 2/Q3 Year 2/ Q4

W Quarterly Profit in Kilions
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Executives, Directors & Advisors

Chalrran

Ken Tapp

26 zar Veteran of
e digital media and

tnchindustry

Director

-
k)

Tripp Keber

Cafaurder and
Director of Cixie

Director

George lage

2% Year Vataran of
Industry trade-shaws
Ldigimlmedia

Directar

Leslie
Bocskor

President Founder
of Elactrum P,

Director

D. Scott
Karnecly

CROMYSPACE &
VPR SIRILS XM

Advisar

Kenneth
Granville

Cefaunderand CEC
af MinddAptiv

CFO

Mark DiSiena

39 Year Weberanaf

Terence Fitch

Farmer executiv

Caca

4, CE
k Teck, LLC,

£

of

Legal Councll

Frederick
Lehrer

1&yearsin corp securities,
15 yearswith the SEC

Finamcial Advisor

Carale Lynn
Steiner

2eyears infinancial markets

and publishisd author

Financlal Advisar

1
Raymand
Oliver

25 yearsinfinancial markets

and invesbor rela

Financlal Adviser

LL

Crwen May

CEC af MO Glokal
Fartners, MY




Cannabis Industry Growth

Cannabis-related companies raised nearly $13.8 billion in 2018, compared to just $3.5 billion in 2017,
according to data from Viridian Capital Advisors.

Jk NEWS

Capital Raised by Cannabis-Related Companies _ Legal marijuana industry had hanner
Public and private companies in the global cannabis industry raised nearly $13.8 billion in 2018, $ 16+ year in 2018 with $IDB worth of
aceording o Viridian Capital Advisors B H I I HERT investments

FUBLIC [3M) PRINATE [£M] in 2019
2014 553 |sas
2015 [Mssse Bszue
2016 [l sase Bsam
2017 1

2018

Totals for 2018 thvegh December 14
R ol i FORTUNE

The surge in funding was largely driven by increasing deal size—the average
deal rose to $23.6 million in 2008, up from 58,1 million
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Capital Raise for Pre-IPO

$6M USD PIPE for growth of U.S. and Canadian Sales, Marketing and M&A
=)

Social Life Network incorporated MjLink.com, Inc. in Lead research analyst Vivien Azer of
Delaware on September 20th, 2018, and we intend to
take the wholly owned subsidiary public on a U.5.,
German, and/or Canadian Stock Exchange in 2019,  industry could reach $75 billion in sales by
after completing a 506(b) Reg D private placement
Capital Raise of $6M USD

Cowen, Inc, estimates the U.S. cannabis

2030, Torsten Kuenzlen, CEQ of Calgary-
Alberta-based Sundial Growers and
someone who has spent 25 vearsin

exgcutive leadership positions atsuch
companies as Coca-Cola and Molson-Coors,

also keynoted at the Las Vegas MIBizConin

Ci

[oisg Movernber of 2018 suggested the cannabis

industry warld-wide could reach a $2

trillion global market by 2050

(source: U.S. based COWEN, Inc. and Canadian

based Sundial Growers)
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Use Of Proceeds

$6,000,000 USD Private Placement

Up to 2,000,000 Shares of Common Stock at $3.00 per share
Maximum Off ering — 2,000,000 Shares
Minimum Offering - 500,000 Shares

Minimum Purchase Per Investor- 5,000 Shares or $15,000

21

We plan on using the proceeds
from this Offering for:

Sales and Marketing
$ 3,000,000

Online Customer Support
$ 500,000

General Warking Capital
$ 500,000

Trade shows and Events
$ 1,500,000

Web and App Update Dew.
$ 500,000

Total Proceeds - $6,000,000




CONTACT

George Jage
(702) 303-6523

george@mijlink.com

Ken Tapp

MijLink.com, Inc. is a wholly owned subsidiary (855) 933-3277

of Social Life Network, Inc. ) )
ken@socialnetwork.ai
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