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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 OR 15(d) of The Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): February 4, 2019

Social Life Network, Inc.
(Exact name of registrant as specified in its charter)

Nevada 333-222709 46-0495298
(State or other jurisdiction (Commission File Number) (IRS Employer
of incorporation) Identification Number)
8100 E. Union Ave., Suite 1809 Denver, Colorado 80237
(Address of principal executive offices) (Zip Code)

Registrant’s telephone number, including area code:

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

O Written communications pursuant to Rule 425 under the Securities Act

O Soliciting material pursuant to Rule 14a-12 under the Exchange Act

O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act
O Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or
Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company O

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or
revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. O
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Social Life Network, Inc. referred to herein as “we”, “us” or “us”.

ITEM 7.01 REGULATION FD DISCLOSURE
On February 4, 2019, MjLink.com, our wholly owned subsidiary, completed a written investor presentation attached hereto as Exhibit 99.1. We are furnishing as

Exhibit 99.1 to this Current Report on Form 8-K the presentation materials: (a) to be posted on our website at https://www.social-life-network.com; (b) and/or
referred to or provided at microcap events; and (c) otherwise to be discussed by our executive management with interested persons.

The information in this Current Report on Form 8-K (including the presentation materials attached as Exhibit 99.1 hereto, and the webcast) is being furnished
pursuant to ltem 7.01 of Form 8-K and shall not be deemed to be “filed” for the purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the
“Exchange Act”), or otherwise subject to the liabilities of that section, nor shall it be deemed to be incorporated by reference in any filing under the Securities Act
of 1933, as amended, or the Exchange Act. This current report on Form 8-K will not be deemed an admission as to the materiality of any information contained
herein (including the presentation materials attached as Exhibit 99.1 hereto).




ITEM 9.01. EXHIBITS

(a) Exhibits. The following exhibit is filed with this Current Report on Form 8-K:

Exhibit No.  Description

99.1 Presentation provided by MjlLink.com (furnished only)



f8k010419ex99-1_sociallife.htm

SIGNATURES

Pursuant to the requirements of the Securities and Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Dated: February 4, 2019
Social Life Network, Inc.
By: /s/Ken Tapp

Ken Tapp,
Chief Executive Officer
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MiLiI‘I k.com, Inc. is a wholly owned subsidiary
of Social Life Network, Inc.
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Safe Harbor & Disclaimer

This infermation does not constitute an offer to sell or a solicitation of an offer to buy the securities of MjLink.com, Inc. ("MjLink" or the
"Cormpany”}). All information presented hereinwith respect to the existing business and the historical operating results of MjLink and estimates and
projections as to future operations are based on materials prepared by the management of MjLink and invalve significant elements of subjective
judgment and analysis which may or may not be correct. While the information provided herein is believed to be accurate and reliable, MjLink makes
no representations or warranties, expressed or implied, as to the accuracy or completeness of such information. In furnishing this

infarmation, MjLink reserves theright to amend ar replace some or all of the information herein at any time and undertakes no obligation to provide
the recipient with access to any additional information, Mathing contained herein is ar should be relied upon as a promise or representation as to

the future, This information includes certain statements, estimates and projections provided by MjLinkwith respect toits anticipated future
parformance.

This information also contains certain forward-lacking statements within the meaning of the safe harbor provisions of the Private Securities
Litigation Reform Act of 1995, These statements are identified by the use of the words “could”, “believe”, “anticipate”, “intend", "estimate”, “expect,
“may, “continue, “predict, * potential, " project” and similar expressions that are intended to identify forward-looking statements. All forward-
locking statements speak enly as of the date of this presentation. Yeu should not place undue reliance on these forward-looking statements.
Although we believe that our plans, objectives, expectations and intentions reflected in or suggested by the foerward-looking statements are
reasonable, we can give no assurance that these plans, objectives, expectations or intentions will be achieved. Forward-looking statements involve
significant risks and uncertainties (some of which are beyond our control) and assumptions that could cause actual results to differ materially from
historical experience and present expectations or projections. Actual results to differ materially from those in the forward-locking statements and
the trading price for our comman stack may fluctuate significantly. Forward-looking statements also are affected by the risk factors described in the
Company's ilings with the U5, Securities and Exchange Cammission, Except as required by law, weundertake no obligation to update ar revise
publicly any forward-looking statements, whether as a result of new information, future events or otherwise, after the date onwhich the
statements are made or to reflect the occurrence of unanticipated events,

Moinformation in this presentation should be construed as any indication whatsoever of MjLink.com, Inc. future financial results, revenues or stock
price. There are no assurances that Social Life Network, Inc, will successfully take MjLink.com, Inc. public in Canada, or any other country.




Certain lllustrative Financial Projections

Forward Looking Financial Statements

The financial projections of MiLinkcam, Inc. [the "Campary’] {the “Frejections ) sot forth herein constitutbe forward loaking statoments within theneaning of the Frivate Securities Litigation Reform doted 1895 Owr actual resulis, performancear
achievements or industry standards may differ materially from those eapressar implied in insuch foraard-lacsing statements.

The forward loaking statements contained in the Projections are :ubject b rends and uncerinties, inchuding shat (2] expansion of live streamingon Faceboak could sway our users o spend mare tme away from cur Metwarks; (b socialvideois reaching
saluration sere social nebwoeks in penerak Jc] socisl platfarmseniracesiroag gavernance policie e whin canten | is Pappraprialeos vialalesend user sgroaml, which could STl v musch cantent is pes o an au e Nitwseks sed () brands Ftigue
T P B 3] BAE 05 O SCTAl Ntk s Cou i resiallin Iinaer sisar s amnbr s ing S0 @ of ST fesw Bnisingss ardd E-Commir oo 100 B an o Networks

The forward- laoking statements In the Projections arenot pesal fis ared aresubjecttar ould causeacthual results to differ materially and adwersely from theseespressed in any farward-looking statements, including that: {a] Hehe
Camparry fails bo retain existing users or add new users, orif the Company' susers decrease their kevel of engagement with its preducks arservices, itsrevenue, financial results, and businessmay be significantiy harmed; (5] i the Company fal stointroduce.
mew producks or services thatusers find engagingar  the Company introduces new produc s or sersices thatare not favarably received, its revenues will be negatively impacted: e IF the Compary fails b provide sdequatecustomer service to users,
marketess, divelopers, or other partmers, its resulisel aperalicers b nepalively imps beed: ] the Comnpany's revenue iscwrrently generated free hisd peeties adverlising on its welisites and mobile spps, ranthly digital mea subscriptions wenfae
Drisinids prafessionnh usirgaur walises and folie apes, and 18ee party o panses hat loense theCom pany's social st king and digilal media techoalogy b paer 10 e il sacial metedr ks iR Com pany is uns e o mirac ahartisess,
subseriers, merchants and < ansess, its results af operationswill e negatiely impacted; () the Company has smnbiticus business alans, including th adaption af doep learning techngl o os (Mac hing Learning A 1| implemented intaits con sodial neteork
platfarm technokagy: # the Company falis ta effickently manage thedevelcpment of these components, s aperations and resuits of coeratlans will be negathely affected.

s e b vow are cau oned not to placeund ue reliancean such forvward looking statements. The Company Sunder no obigation (and espresaly declaimsany such ehligation) to update or alter its forvard-looking stabements whether as a resul of rew.
infarmation, future sventsor stherwise. Allfereard-lookirgmcuded bel srequalified in their entirety by this caution sy s tatement and the statements under “Tmpes tant Infarmation” ek,

Important Information

The Frojectionsand theunderfyingassumptians were prepared internal by by the Campaniy's managsment, and were nat prepared 'with a viewtoward s cominlizncewith published S£C or the American Instibute of Certified Public Accountants far
preparation and presentation of financial farecasts or generaly accepted accounting principles. Mesher the Company'sindependent audiors, nor any ather indspendent accountants. haves ompiled, examined or performed amy proced ures or review sith
respect b thie Projections, noe have they expressed any apinion o gheen sy foem of asiurance with respec tosuch mifor mation or il achiowsbikty,

Furthermarg, e Projeclions are necessarily based cn raimercus variaa ks, assumptians and estimates that are inherently unces tain, maryal which are Deyond e Campary’ sconteal, including awide variaty o indusing perionmance, general business,
economic, regulatary, marketand financial conditions, as well 2 matters specific b the Company's business.

The Projections should not beregarded s an indication that amyof Company or feaffilistes or management considered tobe predicthe of achual futureevents. fActual resubtswill likely vary from the Projectons, and such varations may be material. Neither
the Camparryar its alfi Fabes or merummement can giveyou any sssurance st aciual resubs will not o fer materislly fram the Projectiors.

Tha Frojectioes shaild bt rasd bagether with thi Come any's histarical finandi al sLatesments, which may b 5ooosssd SRS Sasin s, Bowt gi-Binr aasaad @armoam ey = 5ar il L b it KRR+ I, o «ga [idehar i s grico maay




Our Cannabis Social Networks

WeedLife.com & MjLink.com Social Networks

Cannabis brands have struggled to come up with a cohesive social media
plan given the many restrictions with Facebook, LinkedIn and other social
networks.

MjLink solves that problem with 2 social networks DEDICATED to the
Cannabis Industry world-wide. We have a wide array of digital marketing
and advertising solutions that make social media campaigns for cannabis
and hemp companies efficient and cost effective.

With a growing registered user base of more than 1.3 million international
members, MjLink has both B2C and B2B platforms to target new and

existing customers in a unigue and compelling social media environment.




A.l. and Blockchain Technology

MijLink is the world's first and only technology company that operates
two separate A.l. powered social networks in the cannabis and hemp

industry.

We target the millions of international cannabis and hemp consumers,
and connect them with the tens of thousands of business professionals,
companies and brands that make up the rapidly growing global industry.

Using state-of-art A.l. and Blockchain technology in our MjLink platform,
the system learns from the online social behavior of the users, to better
connect businesses and consumers together every day.

The end result is strong user retention, longer session times, and greater
advertising opportunities for the professionals and brands in the
industry.




Advertising & Digital Services

Online Social Media Reputation Localized Search Mobhile & Site
Advertising Marketing  Management Listings Optimization Builder




Key Metrics

Launched in 2013, MijLink is one of the oldest, largest and fastest growing social

network platforms for the cannabis and hemp industry, world-wide.

1.3M 2.6M S50M+ 6+

REGISTERED MONTHLY USER MONTHLY PAGE ANVG. MINUTES PER
USERS ON NETWORKS SESSIONS VIEWS VISITOR
22 367K 120+ 6.7K+
AVG. PAGE VIEWS PER ACTIVE MONTHLY COUMNTRIES USING REGISTERED

USER USERS MNETWORK BUSINESSES




Global User Traffic

as of November 2018

UNITED STATES 21.2M page views
254K Active Monthly Users

250K Actively Monthly Users

WORLD ¢2.3M page views
534K Active Monthly Users




Our Cannabis Event Platforms

Leveraging the power of our networks to drive event revenues

The most successful events are part of integrated media assets, leveraging their audience to drive event
attendance and revenues. With over 1.3M registered users and more than 50 million pages views per
month, and an experienced leadership team, MjLink is well-positioned to create market dominant events.

MijLink will launch 4 event platforms in the next 24 months encompassing the investment community, b2b
trade shows for brands and retailers, consumer enthusiast events, and large scale consumer festivals.

133} m'link Home Grow weedLite
g = |JV £ EXPO LIVE




Events Overview

MjMmicro

Cannabis MicroCap
Investor Conference
Revenues from presenting
c©0s., sponsarship and
attendee fees

Launch June 2019

3-5 events per year

milink
LIVE

Brand-Retailer
Tradeshow

End game for top b2b trade
shaw in mature market

State-focused marketplace,

avalve in tanderm with
regulatory changes

Revenues from exhibits,
sponsorship and gate

Launch July 2019

6-8 events per year

Home Grow
EXPO

Consumer Enthusiast
Event

Revenues from exhibits,
sponsorship and gate

Launch January 2020

Facilitatas ongoing revenus
through e-commerce platfarm

3-4 events per year

weedlLice
LIVE

Large Consumer
Festival

Mo mainstream consumer
festivals to date

Revenues from exhibits,
sponsarship and gate

Launch April 2020

2-3 events per year
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$12,000 4
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38,000 1

56,000 1

24 Month Revenue Projections

Projected Revenue Growth in Millions, Post a $6M Private Placement Capital Raise

The projections for revenue generation from digital media
and event services are calculated by the assumptions that
the Company can sell such services to the current number
of 6.7K+ businesses registered in our MjLink.com business
social netwaork, combined with the assumptions that our
current registered user-base will find value in viewing and
participating in such services, combined with assumptions
that our current number of monthly page-views that can be
monetized through selling online advertising to our
registered business.

51,011

Year 1/ Q1 Year 1/ Q2 Year 1/0Q3 Year 1/ 04 Year 2/ Q1 Year 2/ Q2 Year 2/ Q3

. MjLink Social Natworks Revenues . Ewenl Revanues

Year 2/ Q4
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24 Month Revenue vs Expenses

:‘:ﬁfusands Projected Revenue vs Expenses in Millions, Post a $6M Private Placement Capital Raise
524,000 7
$22,000 4
1 The expense projections have been estimated by
20,000 calculating the increase of the Company's
18 000 - previous six years of operation expenses for the
digital media division, combined with industry

$16.000 - data collected over the past 12 months for cost
$14.000 - related to operating the events division.
$12,000 4
$10,000

£8,000 4

56,000 1

54,000 1 $1,252 58,140

52,000 1

30 y y
Year 1/ Q1 Year 1/ Q2 Year 1/Q3 Year 1704 Year 2/ Q1 Year 2/ 02 Year 2/ 03 Year 2/ Q4

M Revenus M Expenses
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24 Month Net Profit Projections

uso Projected Net Profit in Millions, Post a $6M Private Placement Capital Raise
Thousands
$14,000 1

312,000
$10,000
58,000 1
56,000

54,000 1

$2,000
50 | eEess—— !

§-2,000 - T : T T
Yaar 1/ 0 Year 1/ Q2 Yaar 1/ Q3 Year 1/ Cud Yaar 27/ 01 Yaar 27 Q2 Year 2/ Q3 Yaar 27 Q4

M Cuarterly Profit in Millions
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Leadership Team

Ken Tapp, Chairman, CTO and CEQ

Mr, Tapp was the VP of enginesr at HomeBullder.com & Realtercem fram 1996 thraugh their IPO in 1999 as HomeStorecom (MOVE.com), and then went onto
irvest in 22 Internet Startups from 1999 through 2017, and advising companies like ZILLOW, HOUZZ, REMAX, Has held the executive roles over his 23 years in the
tech industry: CEQ, CFO, CTO, CO0, Directar, and Chairman. Mr. Tapp has %0000+ howrs of experience in tech startups from incubation, accelerators, small-cap and
mid-capan OTC Markets and Nasdag. Mr. Tapp started Social Life Metwerk in January 2013 Bachelor's CIS, Master's MCA (Data Madeling) CU Denver. Executive
Education - Harvard Business Schoal

George Jage, President

George comes with decades of experience in media leadership and fast-growth event developrent. He had successfully launched, built, and exited Off-Price
Specialist Show, World Tea Media, and the Healthy Beverage Expo. He wias the lead executive and driving force behind the development of Marijuana Business
Daily and the success of MJBizCon from 2014 through 2017 and most recently George took the helm at Dope Media and successfully negotiated the acquisition by
the High Times Holding Corp.

D. Scott Karnedy, COO

Mr. Karnedy is the COO, and has served as an officer ar Viee President of sales and marketing for digital media and Intermet companies since 1998, incleding: WP of
Sales at ACL fram Jan 2001 through 2003, VP of Sales and Marketing at SiriusXh from 2003 - 2008, Chief Revenue Officer at Technicalar Film frem 2008 - 2012,
as well as SVP of Global Sales at Myspace.caom and Chief Revenue Officer at Indiwire from 2012 through 2014, Mr, Karmedy joined Social Life Network in October
2017, and is responsible for all CO0 and CRO responsibilities Bachelar's Marketing - Babson College 1979-1983

Mark DiSiena, CFO

hir. OiSiena iz the CFO, and has served as CFO for an Inc500 Fastest Growing, Los Angeles-based AdTech company from Jan 2004 through July 20018, He was the
Financial Account Executive at Oracle from Jan 2014 through 2016, and CFO of Cherokee (NASDAGCHRKE) from 2010 through 20013 while grawing the company ta
a $250M valuation. From Jan 200% through 2010, Mr. DiSiena was the VP of Finance for American Apparel. He has held Director positions at Louis Wuitton and
Mokia MEBA in Finandial Strategy - STAMFORD University, VAN DERBILT UNIVERSITY School of Law - JD| Securities & Taxation Attorney - NY #2581344, MEW
YORK UMIVERSITY Stern Schoal of Business, NY - BS | Accounting, magna cum laude CPA - CA #55374
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Executives, Directors & Advisors

CEQ&CTO President COO Legal Council Financial Advisor

Mark DiSiena D. Scott Frederick Raymond
Karnedy Lehrer Oliver
an Veberan of i orp securities. 5 year
egal, &techindustry di merdia &iech and Invester re
Director Director Directar Advisar Financial Adwvisor

|

=
3]

Tripp Keber Leslie Kenneth Terence Fitch Carole Lynn Crhwen May
: Bocskor Granville o Ay Steiner it
Cafaurder and armer executive of CEQ af D Global

[ sF Doieie Presidenl Cofounder and CEC s, CECel g years in fina = u, Y

o Electrum Part of MindAgativ Dk Teck, LLC and published author




Cannabis Industry Growth

Cannabis-related companies raised nearly $13.8 billion in 2018, compared to just $3.5 billion in 2017,

according to data from Viridian Capital Advisors.

Capital Raised by Cannabis-Related Companies

Public and private cempanies in the global cannabis industry raised nearly $13.8 billion in 2018,

according 10 Viridian Capital Advisars

PUBLIC [$M)
2014 | 559

2015 [Wsses
2016 [l sase
2017
2018

Totals for 2078 through December 14

PRIVATE [£M]
|sag

H 5302
| FET
| B

FORTUNE

The surge in funding was largely driven by increasing deal size—the average
deal rose to 523,60 milllon in 2008, up from $8.1 million

Jk NEWS

$16+
Billion
in 2019

Legal marijuana industry had banner
year in 2018 with $10B worth of
investments

16




Capital Raise for Pre-IPO

$6M USD PIPE for growth of U.S. and Canadian Sales, Marketing and M&A
¥ pat

Social Life Network incorporated MijLink.com, Inc. in Lead research analyst Vivien Azer of
Delaware on September 20th, 2018, and we intend to

take the wholly owned subsidiary public on a U.S.,
German, and/or Canadian Stock Exchange in 2019,  industry could reach $75 billion in sales by
after completing a 506(b) Reg D private placement 5034 Torsten Kuenzlen, CEO of Calgary-
Capital Raise of $6M USD

Cowen, Inc. estimates the U.5. cannabis

Alberta-based Sundial Growers and
someone who has spent 25 vears in
executive leadership positions at such
companies as Coca-Cola and Molson-Coors,
also keynoted at the Las Vegas MJBizConin
Movember of 2018 sugeested the cannabis
industry waorld-wide could reach a $2

trillion global market by 2050

(source: U5, based COWEN, Inc. and Canadian

based Sundial Growers)




Use Of Proceeds
$6,000,000 USD Private Placement

Up to 2,000,000 Shares of Common Stock at $3.00 per share
Maximum Offering - 2,000,000 Shares
Minimum Offering — 500,000 Shares

Minimum Purchase Per Investor- 5,000 Shares or $15,000

We plan on using the proceeds
from this Offering for:

Sales and Marketing
$ 3,000,000

Online Customer Support
$ 500,000

General Working Capital
$ 500,000

Trade shows and Events
$ 1,500,000

Web and App Update Dev.
$ 500,000

Total Proceeds - $6,000,000
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CONTACT

George Jage
(702) 303-6523

george@mijlink.com

Ken Tapp

MjLin k.com, Inc. is a wholly owned subsidiary (8 55 ) 933-3277

of Social Life Network, Inc. . .
ken@socialnetwork.ai




