Continue

Bharti airtel annual report 2015- 16 pdf
Network Enrich transformational experience. Lasting value. #3Ranked Global Telecommunications Operators 21.1%Spectrum Market Share 45.2%Incremental RMS(Y-o-Y) 61%Incremental EBITDA Margin (Y-o-Y)'965.3BnGlobal Revenues FY 2015-16 Telecommunications today reflects a magnificent leap in the human imagination,
beyond time limits and space. The industry is seeing unprecedented progress in terms of innovation and adoption of new life-enhancing technologies in so many different ways. The global economy is having another challenging year. Even as the U.S. experiences a sustained recovery, growth in the Euro area remains muted and China
continues to slow, dragging down the global economy strikingly. Sunil Bharti Mittal 70,000 Base station deployed in FY 2015-16 A leap by its nature does not follow a linear pattern. For us at Bharti Airtel, each jump is an ambitious trajectory and orbital shift to map out a new course, set higher benchmarks and take a historic step forward.
In FY 2015-16, we announced a '600,000 Mn investment in a comprehensive network transformation program – 'Project Leap'. This will help us build a smart and dynamic communication architecture to enhance the customer experience through high-quality voice and data experiences across India. 6 Lakhs + More than 6 Lakh customers
are already part of the 'myPlan' family Yes, that's the prism through which we see the transformative power of communication. In a country with a significant youth bulge (more than 65% of the population is 35 or under, and half the country's population is under 25 years old) our strategy is to continue innovating for New India; and find the
courage to pursue ideas that seem to be 'off-the-wall'. We believe that is the fastest path where we can get closer to aspirations, and create a world of experience, desire of our customers and deserve to live on. 6.2Mn subscribers (51% growth from FY 2014-15) involved through social media across Africa 4G Gabon aired on 4G in
December 2015 We believe there is a major disconnect between date perception and rapidly changing reality on the ground in Africa. At Bharti Airtel, we help the continent leverage the right networks and build consensus on critical socio-economic issues. We foster development by changing the face of communication. Africa now has a
new narrative to share with the world. OperationalHighlights FinancialHighlights Receives Bilateral Financing Commitments of up to USD 2.5Bn from China Development Bank and Industrial and Commercial Bank of China. Airtel became the third largest mobile operator in the world. Signed an agreement to acquire a 100% equity stake in
Augere Wireless Broadband India. Launched national cell phone number. Announced the launch of the first custom-produced DTH set top box; step with the government's 'Make in India' initiative. Government. in collaboration with the Madhya Pradesh Government, launched an internet literacy program – 'e-Shakti', to build internet
awareness and access for women working with various government departments and for female students from government-run schools and colleges. Introducing a new line of 'Infinity Plans' (industry first plans) and the industry's first technology platform – Flexpage. Launched 'Wynk Movies' - an operator's agnostic mobile app that offers
customers thousands of movies and other video content. Establish a strategic partnership with Uber in India. Signed a pan-African agreement with Liquid Telecom to provide fiber connectivity to the tower. Won the 'Golden Peacock Award for Sustainability' for 2015. Launched commercial high-speed 4G services in 334 cities across India.
It concluded the sale of about 9,000 telecommunication towers in eight African countries. The total proceeds from all transactions concluded at more than USD 1.8Bn. Wynk Music crossed the 12 Mn. download announcing 'Project Leap' - the largest capital expenditure of '600,000 Mn in the next three years towards a comprehensive
network transformation. Held exclusive discussions with Axiata Group to explore the possibility of merging the business operations of their Bangladeshi subsidiary, Robi Axiata. Signed a definitive agreement with Orange to sell operations in Burkina Faso and Sierra Leone. Became the first mobile operator in India to commercially deploy
LTE-Advanced (4G+) technology on a direct 4G network in Kerala. LTE-Advanced carrier aggregation technology combines TD LTE (2300 MHz) with FD LTE bandwidth (1800 MHz) to provide cellular data speeds of up to 135 Mbps. Airtel Rwanda received the best 4G Mobile Network Operator award for 2015 for outstanding performance
in 4G LTE by Olleh Rwanda Networks (ORN). Signed a definitive agreement with Videocon Telecommunications Limited (VTL) to acquire, the right to use the 2x5 MHz spectrum in the 1800 MHz Band in six circles with aggregate consideration of '44,280 Mn. Kotak Mahindra Bank Limited agreed to acquire 19.90% of the capital in advance
of Airtel Payments Bank Limited. Signed an agreement for the sale of more than 1,300 telecommunication towers in Tanzania to American Tower Corporation (ATC). (' Millions, except per share data) The accompanying notes are an integral part of this consolidated financial statements. As per our report even dated To S. R. Batliboi
&amp;amp; Associates LLPChartered AccountantsICAI Firm Registration No: 101049W per Nilangshu KatriarPartnerMembership No: 58814 Venue: GurgaonDate: April 27, 2016 For and on behalf of the Board of Directors of Bharti Airtel Limited Sunil Bharti MittalChairman Gopal VittalManaging Director &amp;amp; Ceo / general
&amp;amp; South Asia) Rajendra Chopra Corporate Secretary Nilanjan RoyGlobal Chief Financial Officer Global economic activity in 2015 remained largely subdued. Get down. projected at 3.4% in 2016 and 3.6% in 2017. The gradual slowdown and adjustment of China's economic activity, lower prices for energy and other commodities,
and the gradual tightening of monetary policy in the United States are affecting the global outlook. Growth in developing and developing economies contributed to 70% of global growth in 2015. Economic adjustment amidst the global slowdown will have a material impact on economic recovery. While deflation and the revitalization of the
European Union and Japan have led the central bank to undergo a quantitative easing program, the United States is seeing a rate hike this year on the back of economic strengthening and wage escalation. Several improved data releases such as oil price firming, support by major central banks, and lower capital outflows from China
resulted in improving investor sentiment. The U.S. economy grew by 2.4% in CY 2015, the same as it did in CY 2014. The challenge was weaker than expected domestic demand, a lack of performance in the manufacturing sector, a decline in exports due to a stronger dollar and a detrimental external trade environment. The Euro area as
a whole grew by 1.6% in CY 2015, faster than CY 2014. The economy got strong support from three strong winds: a) lower oil prices (strengthening consumer spending/domestic demand); b) expansionary fiscal policy; and c) an accommodating ECB. However, the challenges are: sub-zero inflation, high-performing loans and debt
trajectories, low investment and skills are eroding the working population due to long-term unemployment in the region. China's economic growth was 6.9% in CY 2015. The slowdown and economic realisation led to a decline in investment in the real estate, manufacturing and allied industries. The economic performance of many African
economies was lower than expected. Resource-rich countries in Africa are suffering from falling commodity prices and also because their border markets are affected by tighter global financing conditions. India's economic growth for 2015-16 was 7.6%, overtaking its formidable economic rival, China (Source: CSO). The drop in oil prices,
while affecting much of the world, has helped the economy lower its huge import bill. The Indian government has also ushered in a series of reforms in agriculture, manufacturing, infrastructure and services to improve economic performance and make growth more inclusive. Reducing the fiscal deficit, moderating inflation and a
comfortable interest rate trajectory are also positive. India stands out as one of the world's rising stars characterized by volatility and financial turbulence due to its economic stability, demographics proactive central banks and governments focused on consistent reform. Key Snapshot The Union Budget 2016-17 focuses on increasing
agricultural output and and Farmers. Consistent fiscal consolidation has reduced the Government's fiscal deficit to close to 4% of GDP (rolling 12 months), down from a peak of 7.6% in 2009. The Government's Make in India initiative has been a huge success. This has encouraged domestic entrepreneurship and even attracted PMA to the
country significantly. In the 17-month period (October 2014 to February 2016) after the launch of Make in India, FDI inflows increased by 37% (Source: Ministry of Trade and Industry). Digital India will have a transformational impact on Indian society. It represents a connected society, where every citizen will be connected to the internet.
This will help improve education, employment, efficiency, governance and control. Internet penetration is about 30% in India; and is projected to touch about 35% next year (Source: IAMAI). The Government's Smart Cities mission is a revolutionary concept in terms of overall infrastructure, sustainable real estate, communication, and
market feasibility. There are many technology platforms involved, including but not limited to automated sensor networks and african economic data centers The African economy as a whole remains more resilient to global volatility, compared to many other developing and developing regions. The continent's growth enabler consists of: a
much better macroeconomic environment, benefiting businesses; reduction of external debt and social conflict; improvement of political and economic governance; increased domestic demand; floating service sector; financial services growth in line with the improvement of information and communication technology; and fast internet
penetration. Poverty on the continent is also seeing a downward trend. Africa's young and aspirational population acts as an agent of change in a largely conservative society. The protrusion of the continent's youth will drive the next era of growth and transformation. A key snapshot of a large African middle class emerging, over 350 Mns,
encourages a culture of innovation and policy-making. Africa is the second fastest growing FDI destination in the world, just behind asia pacific. Sustainable policies for urbanization, manufacturing growth, agricultural output, along with education and empowerment can act as the main catalysts. Less focus on oil exports and other
commodities will augur well for the economy, going forward. Bangladesh's South Asian economy shows significant potential in South Asia. It has a stable democracy with a focus on grassroots empowerment. The main drivers of economic growth consisted of: a growing manufacturing and construction sector, a strong service sector and
higher private consumption supported by remittances. These pivots have resulted in sustainable economic growth for the nation. Sri is also a stable and democratic society with a focus on inclusive growth. Island nation the potential is considerable. The country has a strong human resources base and reliable infrastructure. It also
occupies a strategic position in Asia, the fastest growing region in the world; investments over the past decade (especially in ports and other transportation-related facilities) can take advantage of this opportunity. Bangladesh's Key Snapshot GDP grew by 6.6% in 2015 vis-à-vis 6.1% in 2014. Growth is expected to inch up to 6.7% in 2016,
led by strong garment exports and rising private consumption as government employees get wage increases. Real GDP growth for Sri Lanka was 4.8% in 2015 (broadly unchanged from 2014), driven by strong growth in services and agriculture, as well as a positive contribution from manufacturing. Sri Lanka's economy is expected to
grow by 5.3% and 5.8% respectively in 2016 and 2017, on the side of strong domestic demand, and higher private and public investment. The megatrend that drives the Company's business internet users in India has risen from 50 Mn in 2007 to 100 Mn in 2010; and more than 300 Mn in 2015. Of Mn's 306 internet users as of December
2015, 219 were from urban India. The urban user base grows by 71% year on year. On the other hand, the rural user base increased by 93% from December 2014 to reach 87 Mn at the end of December 2015. India is a lucrative market for global and domestic smartphone manufacturers. Smartphone shipments increased by 55%
between 2014 and 2015 (Source – IDC). The country has an established base of 184 MN users. Increased focus on making affordable handsets with native technology will further spur mobile phones. With the rise of affordable smartphones and more users prefering 3G/4G, data usage is likely to grow 12-fold from 2015 to 2020. Mobile
data traffic increased by 89% between 2014 and 2015; and mobile data traffic grew by 2.4 times faster than India's fixed IP traffic (Source: Cisco VNI forecast). Network migration from 2G to 3G/4G drives changes in data consumption from low bandwidth to high bandwidth applications, along with more availability of relevant content. India
is in a sweet place to take advantage of emerging market opportunities through the Internet of Things (IoT). Strong IT organizational ecosystem, new focus on manufacturing, significant opportunities in education, health care, and agriculture; and the huge growth in mobile internet usage will act as a major catalyst in supporting investment
in IoT. The Indian Government's initiatives on smart cities require seamless digital and physical infrastructure to be shared efficiently in devices and applications; IoT will play an important role in fulfilling this vision. Convergence is a global trend for the future telecommunications business. This allows users to have a uniform experience,
both at home and on the go. A combination of comfort, freedom of movement, and services, along with high quality and fixed communication speed will enable a seamless network experience for end users. India is on the cusp of a major digital revolution. The Digital Literacy Mission will touch 60 Mn rural households under the 2016 Union
of India Budget. The Indian government also plans to connect the country's 550 farmers markets through the use of technology. India's Digital Drive will have a transformative impact on every citizen through internet media. Proposed policy environment through M&amp;amp;2 rules A, the 20-year spectrum sharing guidelines and positions
for telecom operators not only enhance business certainty, but also encourage industry consolidation and healthy growth. The advantages in network efficiency that can be shared will benefit operators and customers. Upcoming auctions will further assist in building a stronger network. Mobile banking is on the rise in India and Africa.
India's largest wallet company has about 120 Mn wallets with other companies estimated to have 30 Mn+. This is much more than the number of credit cards in India. In addition, mobile phone banking technology brings more people in Sub-Saharan Africa to the formal financial sector and the economy more broadly. Africa, with a median
population of less than 20 years, is on the cusp of the mobile data revolution as the spread of 3G and 4G gathers scale with more affordable handsets available. Mobile data helps people improve their lives with a large proportion of the population relying on the internet for education, financial transactions, health care, and so on. Ecommerce is at the center of Africa's rapidly growing economy. The continent's digital evolution is a promising prospect with an e-commerce market estimated to be worth around USD 50Bn in 2018. India has an interesting e-commerce story too, with online retailing growing 4.5x in the last three years. India's e-commerce industry is likely
to be worth USD 38Bn in 2016, a 67% jump over revenues of USD 23Bn for 2015 (Source: Deloitte). Indian Telecom Sector India's total customer base was recorded at 1058.86 Mn with teledensity of 83.36%, as of March 31, 2016, after growing from 996.49 Mn and tele-density of 79.38% last year. Urban tele density reached 154.01%,
while rural tele density reached 51.37%, as of March 31, 2016. India's telecommunications market is witnessing strong internet user growth; and now has the second highest number of internet users in the world. Wire-line customer base was 25.22 Mn at the end of March 31, 2016 vis-à-vis 26.59 Mn at the end of March 31, 2015. Among
service areas excluding metro, Himachal Pradesh has the highest tele density (127.41%) Followed Tamil Nadu (118.12%), Punjab (106.09%), Kerala (102.27%), Karnataka (101.88%), Gujarat (100.05%) and Maharashtra (98.98%). Among the metro, Delhi peaks with 236.30% tele-density. On the other hand, service areas, such as Bihar
(54.31%), Assam (57.55%), Madhya Pradesh (64.18%), Uttar Pradesh (65.83%) and Odisha (69.09%) has a relatively low tele density. Rural penetration (low almost 50%) represents a great headroom for growth. With the intersection of tele-density urban 150%, penetration and internet experience will be the main drivers of growth in
urban areas. With regulations and policies benefiting the government and the growing 4G ecosystem, India's telecommunications sector is expected to witness explosive data growth in the next few years. During this year, the Company introduced a comprehensive network transformation program – Project Leap which aims to provide a
world-class network. The programme will see an investment of '600,000 Mn in the next three years. The program will help Airtel build a smart and dynamic network that will significantly improve the quality of voice and data services across India. The program aims to provide a completely different customer experience and strengthen its
commitment to building a network that is ready for the future. Airtel has acquired the right to use the 2x5 MHz spectrum in the 1800 MHz Band from Videocon Telecommunications Limited (VTL) allocated to VTL by the Ministry of Telecommunications (DoT) on 05 April, 2013 for six circles, namely, Bihar, Haryana, Madhya Pradesh, UP
(East), UP (West) and Gujarat with aggregate considerations ' 44,280 Mn. Bharti Airtel Limited and its subsidiaries, Bharti Hexacom Limited signed a definitive agreement with Aircel Limited and its subsidiaries Dishnet Wireless Limited and Aircel Cellular Limited to acquire the right to use spectrum 20 MHz 2300 Band 4G TD for eight
circles namely, Tamil Nadu (including Chennai), Bihar, Jammu &amp; Kashmir, West Bengal, Assam, Northeast, Andhra Pradesh; and Odisha with aggregate consideration '35,000 Mn. The closing of such transactions is subject to the approval of certain customary regulations and other closing conditions. During the year, the Company
has launched 3G services in gap circles and high-speed 4G services are also launched commercially throughout India. With the proposed acquisition of spectrum from Videocon and Aircel, the Company is set to become a pan-India 4G operator. Africa's African Telecommunications Sector is one of the fastest growing regions, but has
faced significant headwinds in the past year as a result of global trends and region-specific problems. The global commodity super cycle has come to an end, sharply lowering the prices of oil, gas, metals and minerals. As a net commodity exporter, Africa is heavily influenced by falling commodity prices, providing current transactions and
fiscal balances. Depreciation of currency-weighted earnings vis-à-vis U.S. dollars in 17 countries in Africa over the past 12 months (out March 31 tariffs) rates) 5.7%, mainly due to Malawi Kwacha's depreciation of 54.9%, Zambian Kwacha at 45.1% and Tanzanian Shilling by 17.3%. In terms of average 12-month rates, income-weighted Yo-Y currency depreciation has been 18.3%, mainly due to depreciation in Zambian Kwacha at 51.8%, Malawi Kwacha at 32.1%, Ugandan Shilling at 25.1%, Nigerian Naira at 18.0% and CFA at 14.2%. However, the African market with a population of billions plus promises considerable opportunities for the African telecommunications
sector. Mobile data and money have significant sustainable growth potential; and with the increasing adoption of smartphones this trend is set to continue. Development in Regulation of the Year sees some changes and developments in regulation. Significant regulatory changes are: India Active Infrastructure Sharing: In February 2016,
the Telecommunications Department issued an Active Infrastructure Sharing Guidelines among service providers, based on a mutual agreement. As per the guidelines, active infrastructure sharing will be limited to antennas, feeder cables, Node B, Radio Access Networks (RAN) and transmission systems only. Spectrum Reserve

Valuation and Price: In January 2016, TRAI issued recommendations on Spectrum Reserve Valuation and Price in 700 MHz, 800 MHz, 900 MHz, 1800 MHz, 2100 MHz, 2300 MHz and 2500 MHz Bands. As recommended, auctions in all bands must be conducted simultaneously. The DoT must perform operator reassignment exercises in
the 800 MHz band at the earliest; and ensure that the entire spectrum available for commercial use is put to auction and must be on opposite blocks. Spectrum in the 700 MHz band should be offered in a block size of 5 MHz (paired). If TSP is able to win more than one spectrum block in an upcoming auction, it must be allocated spectrum
in adjacent blocks. Spectrum Liberalization: On November 5, 2015, the Department of Telecommunications issued the Administratively allocated spectrum Liberalization Guidelines in the 800 MHz and 1800 MHz bands in the service area for the validity period of the right balance to use the spectrum, after the auction payment is
determined at the price, simplified for the period of balance validity. The entry fee paid will be assessed pro-for the validity period of the balance of the right to use the spectrum; and will be deducted from the total amount payable by TSP for spectrum liberalization. If the spectrum is to be collapsed, a One-Time Spectrum Fee (OTSC) will
be charged and the same will have to be paid by the licensee. DoT Guidelines on Spectrum Trading: In October 2015, the DoT issued guidelines on Spectrum Trading. Spectrum Trading is allowed between two access service providers, holding a Cellular Cell Phone Service (CMTS) / Integrated Access Service License (UASL) / Integrated
License (Access Service) / Unified Unified License with Access service authorization in the licensed service area. All access spectrum bands marked for Access Services by the Licensor will be treated as reliable spectrum bands. Only the tradeable spectrum has been established through auctions in 2010 or thereafter, or where TSP has
paid the specified market price. TRAI released the Telecommunication Consumer Protection Regulation (Ninth Amendment), 2015 on Call Drop: On October 16, 2015 TRAI released the Telecommunication Consumer Protection Regulation (Ninth Amendment), 2015 on Call Drop, which mandates origin service providers providing Mobile
Phone Services, for each decrease in calls within its own network compensating consumers by creating a consumer account calling for 1 rupee subject to a maximum of 3 calls dropped in a day; and inform the consumer within four hours after the call decline. The Supreme Court ruled in favor of the Telco where it struck down TRAI's
directive. Spectrum Sharing: On September 24, 2015 the Department of Telecommunications issued guidelines on Spectrum Sharing. Spectrum sharing will only be permitted for access service providers that hold CMTS, UASL, UL (US) and UL licenses with Access Service authorization in Licensed Service Areas (LSA), where both
licensees have spectrum in the same band. Both licensees must ensure that they meet the specified launch obligations and specified Service Quality norms. TRAI Recommendations on 'Introducing Virtual Network Operators in the Telecommunication Sector': In May 2015, TRAI made recommendations on Introducing Virtual Network
Operators in the telecommunications sector to the DoT. Virtual Network Operators (VNO) will be introduced through the proper licensing framework. The terms and conditions of infrastructure sharing between Network Services Operator (NSO) and VNO must be submitted to the market on the basis of terms and conditions received jointly
between NSO and VNO. The NSO will allocate the number range to their VNO from the number range allocated to it by the licensor. VNO must also use LRN and parent NSO network code for call routing purposes. Africa Zambia, Tanzania, Malawi and Other SADC Countries: Governments in the SADC region have begun bilateral
arrangements to implement Roam Like at Home tariffs imposed by the SADC government. Burkina Faso and Congo B: Regulators have conducted cost studies to determine interconnection rates that will take effect in 2016. On that basis, the Regulator has kept rates unchanged. Rwanda: The level of interconnection of the glide path,
which has been established by the Regulator has reached the end of the term. Operators are now waiting for new fares from Uganda: Regulators have indicated that they will review interconnection rates; is in the process of recruiting recruits to handle the process. Burkina Faso: Regulators propose introduction of a tax on incoming
international traffic. The industry is in discussions with the Regulator about this. So far no decision has been taken for its implementation. Tanzania: The Tanzanian government in October 2015 passed a new regulation requiring telco to list on the Dar es Salaam Stock Exchange within 12 months, failing that they should contribute 0.6% of
its annual gross revenue to ict development funds. Uganda, Kenya and Rwanda: Governments in these three countries are pushing the One Area Network agenda. In the last quarter this Government has proposed to expand the scope of services below the rates set for SMS and Data. Nigeria: The Nigerian Communications Commission
(NCC) has released a Memorandum of Information for the auction of 2.6 GHz spectrum for LTE and has also shared a consultation paper on Procedures and Guidelines for providing Value-Added Services in Nigeria. Ghana: Regulators have proposed licensing frequency in the 800 MHz band. Consultation between the industry and the
Regulator has been ongoing and a final decision awaited. Zambia: Regulators propose to introduce a unified licensing regime. If this proposal is adopted, it will affect the rights and obligations that exist under the current license. It will also affect our spectrum ownership and introduce new acquisition costs. Kenya: Regulators have agreed
to make available to Airtel at least 10 MHz of the 800 MHz spectrum available for LTE. Pricing for the same is under discussion with the Regulator. Niger: The government has put in place a new law proposing the introduction of exclusive international gates, which infringe on mobile operator licences. There are proposed new laws that
would be if passed; affect the license terms and conditions. Some of the proposals include restrictions on permit ownership, nationalization of infrastructure and tariff control. The industry is in discussions with the Regulator to review the proposed legislation. Malawi: There is a requirement in the license that the Company must have a
minimum of 20% local shareholding. Airtel has received a written extension of its 20% local shareholding obligation for another 1.5 years from February 2016. Spectrum Strength: Strong and growing network – Pan India 4G spectrum and 3G spectrum in 21 circles. Broad spectrum presence with a spectrum market share of 21.1% (posttransaction with Videocon and Aircel); 4G and 3G operator aggregations are available in 12 and 8 circles, respectively. Presence: #1 telecommunications in India and #3 around the world. The company is present in 20 countries in South Asia and Africa. Scale: The Company's revenue market share is the highest in It also has the highest
customer market share with the biggest net additions this year. Diversified Portfolio: An extensive product line, which includes telecommunications services such as DTH, Telemedia, Airtel Business, and Tower Infrastructure. The portfolio also includes other bundled services such as Wynk music, movies, and mobile wallets. Operating
Challenges: Geographically varied presence, integrating operations across India, South Asia and Africa utilizing common platforms. Customer Needs: Understand changing customer expectations and perceptions in a fast-growing multi-cultural, multilingual, and multi-technology environment. Technology: Multi-band sub 5MHz spectrum
harmonization. Data Usage Opportunities: The data boom is at its peak with the proliferation of affordable smartphones. Data ingestia is also increasing with usage moving from low to high bandwidth content. Convergence: Newer and converged needs across technologies and services targeted to specific customer segments. Internet
Space: Significant opportunities thrown in by the internet across payment mechanisms, e-commerce, m-commerce, and IoT. Investment: Large residual opportunities with mass investment in place. The best pan-Indian spectrum assets with the main spectrum to produce data absorption, the largest fiber optic network among private
players. Threats Competition: Launch of competitors and their impact on the structure and profitability of the industry as a whole, especially data levels across 4G + 3G. OTT: Kanibization of traditional sounds and messages - further exacerbated by OTT applications gaining scale. Regulation: Political and economic uncertainty in Africa
and India due to policy changes. Currency Exposure: Volatility in currencies due to global macro-economic uncertainty. The Company's consolidated revenue grew by 4.9% to '965,321 Mn for the year ended March 31, 2016 (growth of 6.9% after normalization for the impact of the IUC in India and the impact of divestment of tower assets
in Africa). Revenues for India and South Asia (' 723,881 Mn for the year ended March 31, 2016) represented growth of 9.6% compared to the previous year (growth of 12.2% after normalization for the impact of the IUC in India). Revenue for Africa, in terms of constant currency, grew by 3.1% (4.2% growth adjusted for the impact of
divestment of tower assets). The Company issued operating expenses (excluding access costs, cost of goods sold, licensing fees and CSR costs) of '413,886 Mn representing an increase of 2.9% above the previous year. Consolidated EBITDA of '341,902 Mn grew by 8.7% above the previous year. The Company's EBITDA margin for the
full year touched 35.4% vis-à-vis 34.2% on the previous year, primarily due to opex's control (after adjusting for the impact of the decrease in termination rates, EBITDA margin for the previous year was 34.6%). Depreciation and amortization costs for year higher by 12.4% to '174,498 Mn mainly due to spectrum related amortization costs
in India. As a result, EBIT at '166,434 Mn increased by 5.0%, resulting in a flat margin of 17.2% vis-à-vis the previous year. Cash profit from operations (before derivatives and exchange fluctuations) for the year ended March 31, 2016 was at '289,152 Mn vis-à-vis' of 285,280 Mn in the prior year. Net financial costs at '68,866 Mn were
significantly higher at '20,403 Mn, compared to the previous year, mainly due to higher loan interest due to spectrum borrowing costs, higher interest on lease financing obligations and lower investment income. Forex and derivatives losses were lower at '18,108 Mn (PY: ' 21,530 Mn). As a result, consolidated profit before tax and
exceptional items at '106,200 Mn has decreased 8.2% from a year earlier. Consolidated income tax expense (prior to impact on exceptional items) for the full year ended March 31, 2016 was almost flat at '53,180 Mn, compared to '52,928 Mn for the prior year. The effective tax rate in India for the full year came in at 30.2% (28.8%
excluding dividend distribution tax) compared to 26.5% (25.5% excluding dividend tax impacts) for the full year ended March 31, 2015. The increase in the underlying effective tax rate in India is mainly due to the expiry/reduction of tax holiday benefits in certain units. The cost of tax in Africa for the full year at USD 189 Mn (PY: USD 203
Mn) has been lower, mainly due to changes in the profit mix of countries. Exceptional items during the year accounted for a net profit of '7,097 Mn. This included the impact of gains/losses on the divestment of telecommunication towers, settlement of various disputes, some restructuring and integration activities and revisiting certain
accounting positions. After taking into account exceptional items, consolidated net income generated for the year ended March 31, 2016 touched '54,842 Mn, an escalation of 5.8% from the previous year. Net profit before exceptional items for the full year touched '47,745 Mn, a decrease of 21.5% from a year earlier. Capital expenditure for
the full year was '205,919 Mn (USD 3.1 Bn), an increase of 10.3%, vis-à-vis the previous year. Consolidated operating free cash flow for the year reflected a 6.4% increase to '135,982 Mn. During the year, the Group has established USD ('FLO') denominated financial lease obligations resulting from the sale and lease back of
telecommunication tower assets in Africa, as a hedge against net investment in subsidiaries with USD functional currency. An effective part of the movement of foreign exchange in hedging instruments has been recognized in the income other, so as to offset the movement of foreign exchange on net investment that is fenced. Thus,
during this time of year, this, exchange losses of '708 Mn (net of taxes and non-controlling interests) have been recognized in other comprehensive income. Liquidity and Funding During the year, the Company carried out several initiatives to meet and manage its long-term funding. Especially in the first quarter, the Company raised USD
1,000 Mn through the issuance of 4.375%, Guaranteed Senior Notes maturing in 2025 with an issue price of 99.304%. As of March 31, 2016, the Company is rated 'Investment Grade' with a 'Stable' outlook by the three international credit rating agencies Fitch, Moody's and S&amp;P. The company has cash and cash equivalents of
'37,087 Mn and short-term investments of '30,059 Mn. For the year ended March 31, 2016, the Company generated operating free cash flow of '135,981 Mn. Net debt consolidated by the Company as of March 31, 2016 increased by USD 1,982 Mn to USD 12,661 Mn compared to USD 1,661 Mn 10,679 Mn last year, mainly due to deferred
payment obligations to the DoT that were included in the debt. Net Debt excluding DoT liabilities was recorded at USD 7,508 Mn at March 31, 2016, down USD 884 Mn from the previous year (USD 8,392 Mn at March 31, 2015). The Ratio of Net Debt - EBITDA (USD LTM) as of March 31, 2016 decreased to 2.47-fold compared to 2.08fold in the previous year, primarily due to the increase in debt during the year. The Net Debt-Equity ratio increased to 1.28-fold at March 31, 2016, compared with 1.08 times the previous year. Airtel's Awards and Recognition is The No. 1 Telecom Company in the 'Best Telecom companies to Work for in India' survey conducted by
Business Today and No. 8 in all sectors. Airtel has won the 'Golden Peacock Award for Sustainability' for 2015. It is an honor to receive this award for recognizing Airtel's efforts in instilling sustainability in the services we provide; and how we run our business. This award brings Airtel one step closer to achieving our vision to become the
most beloved brand. Airtel won the Innovation Award 2016 for excellence in Internal Audit by the Institute of Internal Auditors (IIA). Airtel has been honored as the Firm of the Year – Telecommunications at the CNBC TV18 India Risk Management Awards. Airtel Global Revenue Assurance Team &amp;amp; Fraud Management won the
Operator Excellence award in the category of Business Innovation in Risk Management at the Subex user conference held in Prague, Czech Republic. Airtel wins Annual Cybermedia ICT Business Award for being 'India's Top Mobile Service Operator', Top Internet Service Operator &amp;& Top Broadband Wireless Access Carriers award
for the year B2C Service Performance Segment-wise Mobile Services: India Overview Last year saw significant business and regulatory developments, which also includes the release of spectrum sharing and trade guidelines by the Department of The company launched 3G services in its gap circle and was the first operator to launch
high-speed 4G services across India. With the acquisition of spectrum from Videocon and the proposed acquisition of spectrum from Aircel, the Company is set to become a pan-India 4G operator. It also expanded its content portfolio by launching the Wynk Movies and Wynk Games mobile apps. As of March 31, 2016, the Company has
251.2 Mn of mobile subscribers. Churn has risen to 3.4% for the current year, compared with 2.7% over the previous year, mainly due to increased market intervention and competitive pressures; however, it still remains the lowest in the industry. Data revenue, as a percentage of total revenue, increased significantly from 15.2% to 21.8%
in the year. Of its total mobile subscribers, the Company had 58.2 Mn data subscribers at the end of March 31, 2016, of which 35.4 Mn were mobile broadband subscribers. The segment saw a significant increase in EBITDA margin to 39.0% during the year, compared with 37.6% last year. The margin improvement was primarily
attributable to continued top line growth and tighter controls over operating costs. EBIT margin for the year decreased to 22.8%, compared to 24.0% last year, primarily due to incremental amortization costs on the acquired new spectrum, which impacted the EBIT margin of 2.3%. During the year, the Company accelerated its spending on
capex, which is largely geared towards building data capacity, increasing 3G/4G coverage and improving the one-stop customer experience. During the year, the Company launched more than 63K mobile broadband (MBB) base stations in India. It is one of the largest global launches of an MBB base station in a single year. The company
has 154,097 network towers, compared with 146,539 network towers in the past year. Base station mobile broadband (MBB) was 118,197 at the end of the year, compared with 54,381 at the end of last year. Airtel's Key Initiatives has introduced its new range of 'Infinity Plans' and the industry's first technology platform - Flexpage. While
Infinity Plans represents the industry's first plan to offer unlimited voice calls on mobile devices, along with bundled movies and music, Flexpage is an automated platform that allows customers to track their data usage and get real-time usage alerts. Airtel launches 'Wynk Movies' - it's a new carrier agnostic mobile app that offers customers
thousands of movies and other video content. Launched after the success of Wynk Music, the app is india's first curated video market offering a complete library of popular films, TV, and other entertainment videos across genres. It also has a comprehensive library of 5,000+ movies and 25,000+ videos. Airtel mobile moves all of its
prepaid mobile subscribers to bills per second. Scrollable Scrolled The new Pay for What You Use initiative as part of the company's Customer First commitment, will help ensure that customers only pay for when they use the Airtel network. Airtel revolutionized the smartphone experience for every customer by offering irresistible data
benefits and surprises ranging from 50% daily Data 'Cashback' offers, 3G/4G package sharing in Families as well as Smartphone Surprise offers; pioneering initiatives in India. With this, Airtel is increasingly establishing itself as the undisputed partner of choice for the data experience on any smartphone. Airtel launches India's first
unlimited validity data plan for its prepaid mobile customers. The Company strengthens its customer commitment in advance by allowing its prepaid users to enjoy an unlimited validity period towards the use of their data quota. Airtel expanded its content portfolio by launching the beta phase 'Wynk Games' mobile app – the Company's
latest OTT addition to Wynk's portfolio. The app offers a library of over 2,000 global and local games from across genres. The 'Wynk Games' subscription is free for Airtel users and at a '29 promotional price for other customers in the beta phase of the app at the moment. Airtel invites customers to modernize its network, launching a
microsite service www.airtel.in/leap. This allows customers to know everything they want to know about the project jump; and get a transparent view of voice coverage and high-speed broadband service, along with other details in their respective areas. This is the industry's first initiative. Project Leap's Airtel network transformation
program now focuses on a series of fresh initiatives to create a greener environment and build a sustainable network for the future. The company announced the migration of its 40,000 network sites across India to green technology, while committing to lower its carbon emissions footprint by 70% by 2018. Airtel became the first mobile
operator in India to commercially deploy LTE-Advanced (4G+) technology on a direct 4G network in Kerala. LTE-Advanced carrier aggregation technology combines TD LTE (2300 MHz) with FD LTE (1800 MHz) bandwidth to provide cellular data speeds of up to 135 Mbps. Airtel announces the launch of its Platinum 3G network for
customers in the North East. Airtel's Platinum 3G will provide faster internet speeds, improve sound clarity, and offer customers a superior network experience in circles. Key Highlights RBI approved the Payment Bank License to Airtel Payments Bank Limited (APBL) (formerly known as Airtel Commerce Services Limited (AMSL)). The
Reserve Bank of India has to give APBL 'in principle' approval to establish a Payment Bank in India. APBL already offers Airtel's flagship semi-covered wallet under the brand name 'Airtel' Airtel Airtel has obtained the right to use the 2x5 MHz spectrum in the 1800 MHz Band allocated to Videocon Telecommunications Limited (VTL) by the
Ministry of Telecommunications (DoT) on 05 April, 2013 for six circles, namely, Bihar, Haryana, Madhya Pradesh, UP (East), UP (West) and Gujarat with aggregate considerations of '44,280 Mn. Bharti Airtel Limited and its subsidiaries, Bharti Hexacom Limited signed a definitive agreement with Aircel Limited and its subsidiaries Dishnet
Wireless Limited and Aircel Cellular Limited to acquire rights to the use of the 20 MHz 2300 TD 4G Band spectrum for eight circles namely, Tamil Nadu (including Chennai), Bihar, Jammu &amp; Kashmir, West Bengal, Assam, Northeast, Andhra Pradesh and Odisha with aggregate considerations of '35,000 Mn. The closing of such
transactions is subject to the approval of certain customary regulations and other closing conditions. Airtel signed an agreement to acquire a 100% equity stake in Augere Wireless Broadband India, which holds 20 MHz of BWA spectrum in telecommunications circles Madhya Pradesh and Chhattisgarh. Kotak Mahindra Bank Limited
(KMBL) and Airtel Payments Bank Limited signed a Share and Shareholder Subscription Agreement, in which, KMBL agreed to acquire 19.90% of apbl's upfront capital. Telemedia Services Overview The company provides fixed line telephone and broadband (DSL) services for homes, as well as offices in 87 cities across India.
Telemedia's business saw a record high DSL net increase of 309k, seven times compared to the previous year, primarily driven by the launch of innovative pricing plans and an aggressive Go-to-Market strategy. As of March 31, 2016, Airtel had 3.7 Mn subscribers. Of these, 1.8 Mn customers subscribed to its broadband/internet service,
representing 49.6% compared to 44.2% last year. The higher number of broadband subscribers also resulted in a significant increase in ARPU to '1,063 during the year, compared to '1,026 in the previous year. Thus, non-voting income as a percentage of Telemedia's total revenue now represents 68.2% compared to 64.9% last year. In
the Homes segment, offerings include high-speed broadband on copper and fiber, up to 100 Mbps speeds. The majority of DSL Net additions as referred to above have been present in the Home Segment. In the Corporate Business segment, Airtel is a trusted ICT solution provider for fixed line voice (PRI), data solutions (ILP, MPLS, NLD)
and other connectivity solutions such as Enterprise Mobility (Resource Tracking, IOT / M2M). In addition, the Company offers solutions to businesses to increase productivity through collaborative solutions (Audio, Video, and Web Conferencing). The cloud portfolio is also an integral part of its business suite, which offers storage,
computing &amp; Microsoft Office 365 on pay-as-you-go models. The Main Initiative Ahead of Homes, significant progress was made in efforts to pioneer high-speed broadband through the launch of FTTH and VDSL in the top markets. Another major intervention is the improvement of acquisition quality through focused intervention and
rationalization of plans/prices, resulting in lower churn. The focus on high-speed internet during both – acquisition and basic migration, resulting in a high-speed base (defined as greater than or equal to 4 Mbps) moving to 59% by the end of the year as against 46% last year. On the Corporate Business front, significant progress is made in
ICT solutions both in terms of improving geographic coverage – making all RF sites ready &amp; faster implementation with a specified timeline. On the product front, layered internet offerings are made to serve the needs of customers of all segments. Airtel launched an irresistible offering on its home broadband plans for existing
customers as well as new customers, referred to as Airtel Surprises. This allows existing customers to upgrade to higher speeds or benefits additional data on their existing plans completely free of charge and allows its new customers to take advantage of the best internet speeds in their homes at no additional cost. The Company's Digital
TV Services Overview serves a customer base of 11.7 Mn on Airtel's Direct-to-Home (Digital TV) platform, as of March 31, 2016, adding 1.7 Mn subscribers during the year. During the year, the Company launched the first indigenously produced set-top-box. The company currently offers standard and high definition (HD) digital TV
services with 3D capabilities and Dolby surround sound. The company currently offers a total of 504 channels including 42 HD channels, 4 international channels and 5 interactive services. The affordability of HD set-top boxes, demand for HD channels and upselling efforts caused ARPU to increase by '19 to ' 226 compared to the
previous year fundamentally. As a result, DTH's business changed its annual positive EBIT by '1,843 Mn compared to EBIT loss of '1,581 Mn in the previous year. Key Initiatives Airtel Digital TV launches its first 4K-Ultra HD (UHD) channel. With the launch of the UHD channel, Airtel allows its customers to experience image quality 4 times
superior to HD channels. Airtel Digital TV announced the launch of the first indigenously produced set-top-box. Set-top-box Made in India will be available in HD to start; and soon all Airtel Digital TV set-top-boxes will be produced in India. With this, Airtel Digital TV has become the latest company to join the Make in India a government,
contributing to the increasing proliferation across sectors. B2B Services Airtel Business Overview Airtel Business is india's leading and most trusted service providers. Its diverse portfolio of services includes voice, data, video, network integration, data centers, managed services, enterprise mobility apps, and digital media. Airtel Business
consistently delivers cutting-edge integrated solutions, superior customer service and unparalleled depth/reach to global markets, to companies, governments, operators, and small and medium businesses. Revenue in this segment includes from: a) Enterprise &amp;amp; Government Business (EGB), which is dominated by Data, and b)
Global Business which includes voice and wholesale data. EGB revenue (included in Airtel Business) along with Corporate Mobile revenue (included in India Mobile Revenue) and Corporate Fixed Line (included in Telemedia) was '92,327 Mn in this year; this is now 13.0% of India's total revenue, and has grown by 18.8% over the past
year. Global Business, the international arm of Airtel Business, offers an integrated suite of global and on-premises connectivity solutions that include voice and data to operators, Telcos, OTTs, large multinationals, and content owners globally. Airtel's international infrastructure includes ownership of the i2i submarine cable system,
connecting Chennai to Singapore and ownership of the SMEWE4 submarine cable system consortium, which connects Chennai and Mumbai to Singapore and Europe. It also includes investments in cable systems such as Asia America Gateway (AAG), India, Middle East and Western Europe (IMEWE), Unity, Europe India Gateway (EIG)
and East Africa Submarine System (EASSy). Along with these seven underwater cables, Airtel Business has capacity on 20 other cables in various regions. Its global network runs on 225,000 Rkm with more than 1,000 customers, covering 50 countries and five continents. It is increasingly connected to its domestic network and direct
terrestrial cables to SAARC countries and China, helping to accelerate India's emergence as the transit hub of choice. Global businesses now serve more than 60% of SAARC's internet requirements. Leveraging Airtel's direct presence in 20 countries across Asia and Africa, Global Business also offers mobile solutions (ITFS, signal
centers, messaging), along with managed services and SatCom solutions. Airtel's Key Initiatives has launched the Smart MPLS service, where customers will be given access to performance management applications in addition to network performance management. Global Business has launched Direct Internet Access (DIA) products in
partnership with various global operators. DIA products will allow global telecommunications organizations to handle multiple providers, multiple billing and different SLA's when obtaining local Internet for their customers in different countries. Airtel launches unique gamut of the company's apps known as Enterprise Application store, which
will empower by providing a one stop shop experience to achieve its mobility goals, providing free consumption that is fully online / touch and self-care for users of the company's applications. Airtel launches digital engagement solutions with long-term contracts in government space. Key pillars of the solution, including IVR, USSD, Mass
SMS and toll-free internet. Airtel continues its push to localize content, which improves the user experience, along with lowering the cost of accessing content. Airtel now serves more than 50% of internet requirements from India and has partnered with a global range of OTTs for content delivery services. Airtel has expanded its portfolio of
cloud services with the launch of Connexion, which will ensure a more secure, scalable and seamless personal connection between companies, cloud service providers, and data center partners. This will help customers connect seamlessly and more securely to Microsoft Azure, by substantially lowering their network costs and improving
performance. Airtel has strategic ties with various global operators for the satellite business. The goal is to achieve the goal, where we have limited or unreliable connectivity. Airtel focuses primarily on satellite communications, media and broadcast solutions, along with managed solutions and consulting projects. Airtel is adding new
capacity in new and existing cable assets on the Pacific and Atlantic routes to further expand its footprint globally. Airtel has launched two new POP services in Kenya and South Africa for IP Transit and MPLS services. Key Highlight Innovations such as 'Call me free' and 'Share credit with friends' on Airtel Talk helped win the 'Innovations
Award' in the Consumer Services category at the Global Telecom Awards 2016, London. Airtel Talk also won a Gold Stevie Award in the 'Utilities and Services app' category at the 12th annual International Business Awards, 2015. Stevie's is one of the most prestigious awards in the world and celebrates the achievements of esteemed
companies around the world. Airtel Corporate Business wins Frost &amp;amp; Sullivan ICT Award for the second year in a row. Airtel Business has won the coveted Aegis Graham Bell Award for its mHealth solution. mHealth solutions aim to improve the delivery of primary health services, specifically to expect mothers in rural India, by
utilizing technology. The app successfully works in part with the National Rural Health Mission (NRHM) initiative to improve local health and quality of life indexes. Overview of Passive Infrastructure Services Bharti Infratel Limited, a subsidiary of Bharti Airtel, provides non-discriminatory passive infrastructure services to all
telecommunication operators in India. Bharti Infratel deploys, has, managing telecommunication towers and communication structures in 11 Indian circles. It also holds a 42% stake in Indus Towers (a between Bharti Infratel, Vodafone and Idea Cellular). Indus Towers operates in 15 circles (four common circles with Bharti Infratel, 11
exclusively). Therefore, the Company has a national presence with operations throughout India of all 22 telecommunication circles. As of March 31, 2016, Bharti Infratel owns and operates 38,458 towers, while Indus Towers operates 119,881 towers. Bharti Infratel Tower, including 42% interest in Indus Tower, consists of economic
interest in the equivalent of 88,808 towers in India, as of March 31, 2016. Bharti Infratel is listed on India Stock Exchange, NSE and BSE. Overview of African Depreciation of income-weighted currencies versus U.S. Dollars in 17 countries in Africa over the past 12 months (out March 31 tariffs) was 5.7%, mainly due to depreciation in
Malawi Kwacha, Zambian Kwacha and Tanzanian Shilling. In terms of average 12-month interest rates, the depreciation of the Y-o-Y currency weighted revenues has been 18.3%, mainly due to depreciation in Zambian Kwacha, Naira Nigeria, CFA, Malawi Kwacha and Ugandan Shilling. To enable the comparison fundamentally, all
finances up to PBT and all operating metrics mentioned below are in constant currency value as of March 5, 2015 for all periods. (THE PBT as mentioned below does not include realized/unrealized derivatives and exchange gains or losses for the period). During the year, the sale and lease back of 8,740 towers in seven countries was
completed for a total consideration of USD 1.8 Bn. As of March 31, 2016, the Company had 80.6 Mn customers in Africa in 17 countries, compared to 76.3 Mn customers in the previous year, an increase of 5.6%. Total minutes on the network during the year increased by 14.7% to 136.0 Bn, compared with 118.6Bn in the previous year. At
the end of the year, 15.8 Mn data subscribers accounted for 19.6% of the total customer base, compared to 16.1% in the previous year (based on the revised definition of 'data subscriber' as the person using at least 1 MB in the last 30 days). Data traffic has more than doubled to 74.0 MB Bn from 35.3 MB Bn in the previous year with
usage per customer increasing from 277 MB to 435 MB. Realization votes per minute, however, declined from 2.53 cents to 2.14 cents for the full year, due to competitive pressures. Thus, the overall ARPU in Africa decreased from USD 4.6 to USD 4.2. The total number of sites in Africa as of March 31, 2016 was 20,196 (PY: 18,819), of
which 13,128 (PY: 10,011) were 3G sites, representing 65% of the total sites, compared to 53% for the previous year. Airtel Africa's revenue grew by 3.1% to USD 4,059 Mn, compared to USD 3,935 Mn last year (growth of 4.2% for the impact of the divestment of tower assets). Underlying EBITDA of USD 906 Mn (PY: USD 869 Mn)
reflects the same margin of 22.1%, compared to Years. EBIT of USD 79 Mn was lower than USD 155 Mn in the previous year, primarily due to lower EBITDA. After taking into account the full year capex of USD 771 Mn (PY: USD 1,066 Mn), the free cash flow operating was USD 81 Mn, compared to the cash burn of USD 197 Mn in the
previous year. Kenya's Airtel Key Initiatives unveiled a new plan, which offers fixed rates for roaming across Africa. One Airtel provides flexible and simple rates in the footsteps of the Airtel Network. Airtel Kenya customers roaming 16 Airtel Africa countries will be treated as local customers on the network visited in terms of price, including
receiving free calls, while maintaining their home SIM card. Airtel Ghana launches ghana's first tap-and-pay mobile money payment service. OpCo has added another first to its credit, as it has launched an innovative service through Airtel Money that enables tap-and-pay payments, nirsenting, based on Near Field Communications (NFC)
technology. Airtel signed a three-year global agreement with the World Food Programme for cash and value voucher distribution services in Madagascar, Malawi, Tanzania, DRC, Congo B and Zambia. Airtel DRC and Korongo Airlines have signed an agreement to purchase airline tickets through Airtel M-Falanga - Airtel Money. Airtel
Africa partnered with customer engagement software provider IMImobile, to launch the Airtel Artist Management System. Airtel Artist Management System is a new service innovation, allowing future music artists to upload and make their music available to a potential audience of its 83 Mn subscribers. Airtel DRC &amp; UBA officially
launched 'LIBIKI', a new microloan service via mobile phone. LIBIKI is the new Airtel Money service, which offers small amounts of loans to entrepreneurs or craftsmen, who do not have access to the bank's credit system. Airtel and I&amp;amp; M Bank Ltd has announced a partnership allowing I&amp;E customers access to M Bank to
their account via Airtel Money for free. Bank account holders will now be able to withdraw money from their bank account to their Airtel Money wallet or push money from their Airtel Money wallet into an I&amp;; M Bank them. This year continues to see Airtel's involvement in communities across Africa, such as: Airtel Kenya participates in
the First Lady's half marathon aimed at eradicating maternal mortality by providing a better health care system for pregnant women. Airtel Chad together with UNICEF launched and ran a national campaign to fight Malaria, Ebola and Cancer. Airtel is leading a breast cancer awareness campaign in partnership with the Think Pink
Foundation. Airtel Zambia donates items for Malnutrition wards as well as food for cancer wards. Airtel Kenya spans 43 schools with free internet connectivity. Airtel Ghana helps millions of flood victims by providing opportunity to communicate with their loved ones and friends for free through the emergency offer, 'Airtel Too Much Relief'
Pack. Key Highlights Airtel and Liquid Telecom signed a pan-African agreement to provide fibre connectivity to the tower. Airtel mobile broadband customers in Africa will soon enjoy faster Internet access speeds on its 3G and 4G networks. This framework agreement allows Airtel's operations to leverage Liquid Telecom's existing 20,000
km fiber network throughout East, Central and South Africa, and enjoy a new purpose-built fibre infrastructure, to connect Airtel's mobile base stations and customers with fiber. During the year, the sale and lease back of 8,740 towers in seven countries (Ghana, Uganda, Kenya, Burkina Faso, Zambia, Nigeria and Congo B) was completed
for a total consideration of USD 1.8 Bn (sale and lease back to Eaton tower - 2,681 towers for USD 0.54 Bn, IHS Tower - 949 towers at USD 0.15 Bn, Helios towers - 393 towers at USD 0.05 Bn and ATC – 4,717 towers at USD 1.06 Bn). Airtel has signed a definitive agreement with Orange to sell its operations in Burkina Faso and Sierra
Leone. The companies had signed a preliminary agreement in July 2015 for the acquisition of Airtel's operations in Burkina Faso, Sierra Leone, Chad and Congo B. Agreements over the last two countries have been cancelled. Subsidiaries of the Company in Tanzania and American Towers Corporation and its subsidiaries have signed
agreements for the sale of more than 1,300 telecommunication towers in Tanzania. Airtel Rwanda, in a push to expand affordable telecommunications products and services to Rwanda, has partnered with ITEL to introduce a trendy and affordable new mobile phone that is activated dubbed KEZA. It now stands as one of the most
affordable data enabled phones on the Rwandan market. Awards &amp;amp; Recognition Airtel Rwanda received the best 4G Mobile Network Operator award for 2015 for outstanding performance in 4G LTE. Airtel Money Malawi was praised for being the leader of mobile financial services in Malawi with a market share of 62.2% by the
Malawi Communications Regulatory Authority along with the Office for National Statistics. Airtel Money Seychelles won best innovative product at the Seychelles Chamber of Commerce (SCCI) Awards in November 2015. Airtel Tanzania has lifted the award at the 2015 Tanzania Leadership Awards recently. Airtel emerged as the winner
in two categories, the best use of social media in marketing and brand excellence in the telecommunications sector in the country. Airtel Sierra Leone has received an award in recognition of the role the Company plays in the fight to contain and eradicate the Ebola Virus (EVD) from the President's Office. Airtel Ghana was awarded four
awards at the 2015 Ghana Telecom Awards. The company has won this award for five consecutive years. Airtel Ghana sweeps the awards in category - Telecommunication Brand of the Year; Marketing Campaign of the Year - Talk Chaw; Innovative Enterprise Product of the Year - One Network and Special Recognition for
Telecommunication Industry Awards - Lucy Quist. Airtel Nigeria emerged Telecom Company of the Year for its commendable contribution to the growth of the telecommunications industry in Nigeria. Airtel Nigeria has been named Africa's Telecommunications Company of the Year at the African Business Leadership Forum &amp;amp;
Awards 2015. Airtel Uganda won two awards at the Digital Impact Awards Africa for its innovations in the Finance and Entertainment sector. Airtel Uganda's mobile money transaction service is recognized and awarded in the Best Financial Inclusion Impact category. The talent search music competition, Airtel Trace Music Star, is
recognized in the Best Digital Marketing Campaign category. Airtel Money Tanzania was recognized for Best Mobile Money Product Innovation at the Kalahari mobile money awards. South Asia Overview As of March 31, 2016, South Asia has 10.2 Mn of mobile subscribers on the Company's network. Customer data represents 28.7% of
the total customer base as of March 2016, compared with 25.5% last year (based on the revised definition of 'customer data' as people using at least 1 MB in the last 30 days). In March 2016, the Company had 7,083 sites on the network, compared with 6,867 last year. Of these, 3G sites were 4,115 (PY: 3,050) in number, representing
58.1% of the total sites, compared with 44.4% for the previous year. The company's full-year revenue in South Asia increased by 4.4% to '16,454 Mn, compared to '15,759 Mn in the previous year. EBITDA loss for the year was in '801 Mn, compared to a loss of '196 Mn in the previous year. EBIT loss for the year reported at '6,394 Mn,
compared to a loss of '6,138 Mn in the previous year. Capex for this year was '3,321 Mn, compared to '3,233 Mn in the previous year Airtel Sri Lanka Key Initiatives started 2016 by becoming the Main Sponsor of the Battle of the North (annual cricket tournament) for the third year in a row. Airtel Sri Lanka launches Smart Byte facility to
make it easier for customers to enjoy data usage at discounted rates. Airtel Sri Lanka won the Gold Award for Best Multinational Company in Sri Lanka and the silver award for Medium Enterprises. Airtel Lanka is the youngest organization in terms of market presence in Sri Lanka to receive this prestigious award; and the only
telecommunications operator to be inducted into the GPTW (Sri Lanka) Hall of Fame. Axiata Group Berhad and Bharti Airtel Limited signed a Definitive Agreement to merge their respective telecommunications subsidiaries in Bangladesh, namely Robi Limited (Robi) and Airtel Bangladesh Limited (Airtel). The agreement follows the
September 9, 2015 announcement about parties are holding exclusive discussions to explore the possibility of combining business operations in Bangladesh. Airtel Bangladesh has won the prestigious Asia Communication Award 2015 in the 'Customer Experience Initiative' category for the 'Online Airtel Experience Centre'. At Bharti Airtel
(the Company), we have grown globally by building a culture of innovation and high performance. We explore new markets and business models around the world; develop new ways of engagement between customers and stakeholders; new strategic partnerships; adopt new technologies; and build exponential efficiencies in existing
systems. While this initiative reveals a universe of possibilities, potential risks and uncertainties arise in a volatile business environment. Distress signals need to be addressed with urgency for smooth operation. Therefore, we have created a strong risk management framework in our operating landscape. We have sound practices in place
to identify key risks across the Group and prioritize relevant action plans for mitigation. At the Board of Directors Governance level, the Risk Management Framework is reviewed two per year by the Company's Risk Management Committee. The Board of Directors conducts an annual review. This apex review includes: discussing
management submissions about risk, prioritizing key risks and agreeing an action plan to mitigate those risks. The Internal Audit Function is responsible for assisting the Risk Management Committee independently with the full status of assessment and risk management. Each quarter, the Risk Management Committee also obtains
periodic updates on specific risks identified, depending on the nature, quantum, and possible impact on the business. At the Management level, each CEO for the Management Board (AMB and Africa Exco) is responsible for managing risk across their respective businesses, viz., India and South Asia, and Africa. The strategic risk register
captures the risks identified by the operations team (Circle or Operating Company) as well as functional leadership teams at the national level. AMB / Africa Exco ensures that the environment – both external and internal – is scanned for all possible risks. The Internal Audit Report is also considered for identification of key risks. Both
CEOs, for India &amp;amp; South Asia and Africa, responsible for the implementation of the agreed risk framework, including the detailed process: At the operating level, the Executive Committee (EC) circle in India and the Operating Company in international operations are entrusted with the responsibility of managing risk at the basic
level. Each EC has a local representation of all functions, including many centrally driven functions such as IT, Legal &amp;amp; Regulatory, Finance and SCM, in addition to customers face, such as Customer Service, Sales &amp;amp; &amp;&amp; and Network. It is the responsibility of Circle CEO or Country MD to collect various
functions and partners to manage risk. They are also responsible for risk identification, and upgrade it to the Center to approve mitigation plans. The operation level risk assessment (RACM) has been concluded on the agreed and initiated Function/OpCo risk assessment and mitigation plan. An Internal Audit Plan is being drawn up to
ensure the scope and scope of these critical risks over the next year. The main risks that may impact the Company and mitigation measures taken by the Company consist of: 1. Regulatory Risk Statement and Political Uncertainty (Legal &amp; Compliance) The Company operates in India, Bangladesh, Sri Lanka and 17 African countries.
Some of these countries (or regions within the country) are affected by political instability, civil unrest and other social tensions. The political system in some countries is also fragile, resulting in regime uncertainty; therefore, the risk of arbitrary action. Such conditions tend to affect the overall business scenario. In addition, regulatory
uncertainties, such as spectrum price increases, decreased EMF calls/penalties, include potential risks facing businesses. Mitigation As responsible corporate citizens, we engage proactively with key stakeholders in the countries in which we operate; and continue to assess the impact of changing political scenarios. We contribute to the
socio-economic growth of the countries in which we operate through high-quality services to our customers, improve connectivity, provide direct and indirect employment, and contribute to the exchequer. Our annual Sustainability Report is a document, which highlights the larger external environment role we play in the country in which we
operate. We maintain friendly relationships with governments and other stakeholders in each country in which we operate. State MD and Circle CEO bring direct accountability to maintain a neutral Government relationship. Through our CSR initiatives (Bharti Foundation etc),we contribute to social and economic development, especially in
the field of education. We actively work with industry bodies such as COAI, CII, and FICCI on outstanding industry issues such as penalties, road rights, tower sealing, and so on. 2. Economic Uncertainty Risk Statement (Operational) The Company's strategy is to focus on growth opportunities in emerging and emerging markets. These
markets are characterized by low to medium mobile penetration, low internet penetration and relatively lower per capita income, thus offering more growth potential. However, these countries are also more vulnerable economic uncertainty, such as capital controls, inflation, interest rates and currency fluctuations. Because the Company
has borrowed in foreign, foreign, many loans carry floating interest terms, we are exposed to market risks, which impact our income, cash flow and balance sheet. These countries are also affected by economic downturns, mainly due to fluctuations in commodity prices, reduced aid, foreign capital inflows, and remittances. Slowing
economic growth is likely to affect consumer spending, including telecommunications. Mitigation As a global player with a presence in 20 countries, we have diversified our risks and opportunities across markets. Through a wide range of services including voice, data, Airtel Money and value-added services, we have also deployed our
portfolio. To reduce currency risk, we follow prudent risk management policies, including hedging mechanisms to protect our cash flow. No speculative positions were created; all foreign currency hedging is taken on the back of operational exposure. Prudent cash management policies ensure that upstream cash surpluses are regularly
reduced the risk of blockages at the time of capital controls. We have specifically renegotiated many of Fx's operating expenses/capex contracts in Africa and converted them into local currencies, thereby reducing fx exposure. To mitigate interest rate risk, the Company is increasingly spreading its debt profile across local and overseas
sources of funds and to create natural hedges. Finally, the Company adopted a pricing strategy based on the twin principles of mark to market, profitability and affordability, which ensures that we protect margins at a time of inflation, and market share at a time of market contraction. 3. Poor Network Quality and Information Technology
Including Redundancy and Disaster Recovery Risk Statement (Operational) Operations and Company Assets spread across various regions. Our telecommunications network is subject to the risk of technical failures, partner failures, human error, or catastrophic actions or natural disasters. Equipment delays and failures, backup
shortages, lack of energy or fuel, software errors, fiber cutting, lack of redundancy lines, weak disaster recovery retreats, and the absence of partner staff, among others are some examples of how network failures occur. Repeated outages and/or poor network quality caused service interruptions, resulting in revenue losses, customer
attribution, market share losses and damage to the Company's brand image and reputation. Regulators are now also levying stiff monetary penalties for poor service quality. The Company's IT systems are essential for running customerfacing and market operations, in addition to running internal systems. In many regions or states, the
quality of IT connectivity is sometimes uncertain unreliable, which affects service delivery, e.g. recharge, customer queries, distributor services, customer activation, billing, etc. In some developing countries, the quality of IT staff is not yet perfect, which IT system failure and/or recovery delay. The system landscape is always changing due
to newer versions, upgrades and 'patches' for innovation, price changes, among others; dependence on IT staff for project completion and such changes are enormous. Unauthorized access to networks and IT systems can result in incorrect configuration, poor service quality, fraud, and regulatory non-compliance. Mitigation Network
Planning is increasingly carried out in-house, to ensure that intellectual control over architecture is maintained within the Company. India's recently announced 600,000 Mn Leap Program continues to address issues (congestion, indoor coverage, call drop, modernization and improved data speeds, among others) to ensure better network
quality. Recent efforts have also included the transformation of microwave transmissions, fiber networks, secondary rings/links and submarine cable networks. The Company consistently eliminates systemic bottlenecks in the network, and removes the causes of technical failures through quality improvement programs, as well as
embedding redundancies. Tighter SLAs are strengthened on network partners for their delivery. The Company's Network Team performance is measured, based on network stability, customer experience, and competitor benchmarking. The Revenue Assurance Team continues to monitor revenue leaks due to system failures or
misconfigured. The Company follows a conservative insurance protection policy that provides value cover, equal to the value of asset replacement against risk, such as fires, floods, and other natural disasters. In Africa, a sustainable concentrated investment programme starting in FY 2015-16 based on market revenue mapping will
ensure that the quality of our network in this area is comparable if not better than competition. The Company's philosophy is to share infrastructure with other operators, and get into SLA-based outsourcing arrangements. We have proactively sought sharing relationships on towers, fiber, VSAT, data centers and other infrastructure. The
disposal of towers in Africa for independent and established tower companies and long-term lease arrangements with them will ensure high asset quality and maintenance on passive infrastructure. We have also put in place redundancy plans for power outages, fiber cutting, VSAT damage, and so on, through appropriate backups such as
generators, secondary links, among others. A similar approach is applied to the capacity of IT hardware and software; and the internal IT architecture team continues to reassess the effectiveness of IT systems. Information Security is managed by dedicated IT professionals, given the huge reliance on automated systems, as well as to
ensure that customer privacy is 4. Inadequate Quality of Customer Lifecycle Management from Acquisition to (Operational) Risk Statements In a market dominated by prepaid customers, some inefficient processes have crept up over the years across the industry, with respect to customer acquisition. Such practices result in high rotation
churn, high acquisition costs, low lifetime value of new customers, a shift in the focus of sales power on acquisitions, rather than generating revenue, trading scams, among others. Customers' mindsets and habits shift rapidly, reflected in their growing expectations in terms of quality, variety, features and price. The competitive landscape
is also changing dramatically, as operators compete with each other to capture customer market share and revenue. Failure to keep pace with customer expectations will result in volatile customers, leading to an erosion of revenue, profit and cash flow; and loss of market share. Mitigation Improvement of customer acquisition process
such as monitoring churn of new customer acquisition, high acquisition replenishment denomination, direct distribution, trading margin structure and so on have been introduced. Senantius company refreshes the way it works, especially in customer service, innovation, marketing and distribution. This is now captured in the Company's
integrated Customer Lifecycle Management approach, which ensures that each customer's behaviour is studied, classified and segmented, followed by segmented services and quotes. Organizational effectiveness is enhanced through the design and creation of a leaner and multi-functional team. Technologies and tools (business
intelligence, scientific pricing models) are used in managing a customer's lifecycle. 5. Non-compliance with Customer Verification and KYC (Operational) Regulations Risk Statement Regulator introduces stricter customer verification and KYC guidelines, including verification processes that capture biometrics, such as retinal scans,
fingerprints, among others. The quality of KYC documents is also being closely monitored. Non-compliance with these guidelines requires severe penalties, reflected by examples of such actions by regulators on other operators. Mitigation Company invests significantly in KYC tools, including biometric scanners to improve customer
activation quality and documentation process as required. Self-compliance and strengthening the 'tone at the top' to ensure compliance are the foundation of our controls. A focus on partner quality and IT systems, staff training, proactive maker checker control and internal audits, and robust internal MIS help achieve compliance. Internal
MIS on compliance scores, activation time taken, etc. has been standardized to achieve a greater focus on compliance. The staff in the process has been amended to reflect a clear responsibility for compliance with the and KYC guidelines. Severe management measures are taken in the event of non-compliance. 6. Improvement of Cost
Structure (Capex / Operating Expenditure) Ahead of Income Risk Report (Operational) Throughout the market, the cost structure has increased either from volume (launch of new sites, capacity) or / and tariff increases (inflation, fx impact, wage increase and so on). These costs may not be compensated naturally through rising revenues,
which are associated with telecommunications brands with market problems such as market rates, competitive positions, and idle capacity. Thus, the Company's margin /cash flow may come under pressure, endangering the Company's financial health. The Company's Mitigation has instituted the War on Waste Program (WOW), a
company-wide cost reduction program. It has been launched in all functions and countries. All functions/countries target cost reduction and cost efficiency. A Capex Committee has been introduced, ensuring close monitoring of capex proposals. Proposals now systemic need to include issues such as revenue-generating capex ratios,
capex triggers, risks, alternatives, competitors, among others. Reductions in capex spending and increased capex productivity have occurred with significant programs such as ICR, IRU fiber sharing, fiber co-build and African tower disposal. The company has introduced more science into its decision-making criteria for investing in new
sites. 7. The entry of new competition with the Entry of Disruptive Business Model Risk Statement (Strategic) from each new operator, including MVNO to the already crowded telecommunications market is a potential risk. The influx of new operators into the market will create surplus capacity, leading to price pressures in the industry; and
at the same time accelerate customer migration from the old 2G/3G network. This may put pressure on margin/cash for the Company, in the short term before the industry consolidates and/or surplus capacity is absorbed. Airtel Mitigation has prided itself on being the #1 network operator across the country. Its long-term spectrum strategy,
based on the technology of the future and the needs of consumers has been at the forefront of the market. The company in Q3'15, was the first 4G operator to launch 4G across India in 296 cities, its position as the only 4G operator in the country. The company has become the only company with 3G spectrum in 21 of the 22 circles in
India. A record-breaking 63,816 broadband data sites were launched across India this fiscal, which is well ahead of all operators. Airtel has also become the network of choice for high-value customers; and has the highest ARPU in the industry. The company has a strategic program to lower churn through integrated and end-to-end

experiences a sharp proposition for high value customers. 8. Issues Arising from Emerging and New Businesses (Strategic) Evolving Technology Risk Statements result in changes in customer value propositions. The quality of the internet experience, especially in a seamless way and indoor environment has emerged as the main
competitive parameter. Digital content and apps are now a favorite for mobile customers. Digital Mobile money technology, innovative mobile applications, Cloud, M2M, SaaS, and other technology-based VAS products are also growing. The rapid evolution of technology can impact the functionality of existing assets and accelerate chaos.
Offsetting changing customer expectations is a big agenda for the telecommunications sector There is also a serious risk of the unan availability of the right skills to grow this growing business and/or deploy new technologies. The availability of talent in developing countries is also limited, as overall demand for good talent far outstrips
supply, specifically for IT and Networks, affecting the performance of our partners as well. In addition, there needs to be a constant increase in the skills and competencies of the existing workforce. Skill mismatch led to failed launches, well-planned projects, sub-optimal cost structures, faulty asset configurations, among others, which in
turn caused financial losses. Mitigation of Airtel's strong strategic vendor relationships – particularly in the areas of network technology, IT, mobile money and some other key VAS technologies helped us keep pace with technological shifts and maintain market leadership. The Company's own digital innovations such as Wynk where OTT
applications such as Music, Movies, and Games have been launched, My Airtel App, etc. The potential risk of obsolescence of assets is managed through a slimmer order pipeline, demand-based capacity sources, and formal swap arrangements with vendors. In some countries, the Company proactively leads the development of 3G, 4G,
digital content partnerships, mobile money, among others ahead of the curve to take advantage of great opportunities. The Company has also entered the digital payments space with the receipt of a Payment Bank license, which will enable it to become a key player in this rapidly growing ecosystem. 9. Taxation of Adverse Regulations or
Development of Fiscal Taxation including Risks Related to Tax Obligations (Legal &amp; Compliance) Regulatory Development Risk Statements in India, South Asia and Africa may pose some challenges for the telecommunications sector. The telecommunications sector is heavily taxed with high revenue share-based licence fees and
significant spectrum acquisition costs in auctions, some levies, such as service tax, customs clearance, driver's licence tax, VAT, and so on. Corporate tax rate on profits, combined with remittance tax deduction make the overall tax structure very onerous. In some countries, tax litigation is increasingly because of ambiguous interpretation
and/or lack of judicial precedent. In some countries, which are experiencing economic challenges, unfortunately, the telecommunications industry is seen as a 'cash cow'. Strict regulatory requirements with respect to launch/coverage and quality of service accompanied by unreasonable demands also pose another threat. The development
of regulation or taxation that is detrimental has affected the telecommunications sector, including the Company. Corporate Mitigation always applies to government policies that are fair, transparent, and non-discriminatory about telecommunications regulations. It has insisted to all governments that a sustainable regulatory regime will lead
to healthy sector growth, leading to higher investment and modernization, which in turn benefits industry and society. The company stands for a regime that promotes healthy and competitive pricing given its two goals – the interests of customers and the health of the sector. As an industry participant, the Company provides adequate facts
and figures to prove how healthy telecommunications growth strengthens a country's economic growth. The company has been at the forefront of industry cooperation to share infrastructure, minimize impact on the environment, lower operational costs and make services more affordable. As a responsible operator, the Company
participates in government consultations and industry association events, to encourage collaboration and knowledge sharing for industry best policies and practices. 10. Internal Control Gap (Financial and Nonfinancial) – (Operational) Risk Report. The company serves more than 357 Mn customers globally with a daily average of 4,037
minutes of Mn voice and 1,887 terra bytes of data carried on wireless networks located on more than 181,000 sites. Gaps in internal control and/or compliance processes not only cause caution, fraud and harm, but can also adversely affect the Airtel brand. Airtel Mitigation's business philosophy is to proactively ensure compliance with all
accounting, legal and regulatory requirements. Compliance is closely monitored at all stages of operation. Huge investments in IT systems and automated workflow processes help minimize human error. In addition to internal audits, we also have a self-validation process of multiple checklists and compliance as well as a maker-checker
task division to identify and correct deviations fairly early. The Company has also implemented a GRC (Governance, Risk and Compliance) system to instill systemic controls. The Company has introduced Internal Financial Controls and the Company Audit Group has tested those controls. Audit Group that the Company has placed
adequate tools, procedures and policies, ensuring the conduct of its business in an orderly and efficient manner, including compliance with the Company's policies, safeguarding its assets, its assets, and fraud and error detection, accuracy and completeness of accounting records; and timely preparation of reliable financial information.
The Company's philosophy of internal control is based on the principle of healthy growth with a proactive approach to risk management. The heads of Circle and Country Finance are responsible for financial controls, measured by objective metrics on accounting hygiene and audit scores. They are solely responsible for the accuracy of the
account book, the preparation of financial statements and the same reporting in accordance with the Company's accounting policies. Regulatory and legal requirements, accounting standards, and other pronunciations are assessed regularly as to whether and to what extent they are relevant and their associated impact on financial
reporting. The relevant requirements are defined in the Group Accounting Manual, which is communicated to the relevant unit and, along with a financial reporting calendar proving binding tasks and timelines across the Group, forms the basis of the financial reporting process. The Company implements a robust internal control system that
facilitates a fair presentation of our financial results in a complete, reliable and understandable manner, ensures compliance with regulatory and legal compliance, and protects investor interest by ensuring the highest level of governance and periodic communication with investors. M/s. S.R. Batliboi &amp;amp; Associates LLP, our Legal
Auditor, has conducted an independent evaluation of the primary control over financial reporting (ICOFR) and expressed an unqualified opinion stating that the Company has, in all material terms, adequate internal financial control over financial reporting; and such internal financial controls over financial reporting operate effectively as of
March 31, 2016. Independent validation is also led by the Corporate Audit Group to assess the effectiveness of Internal Financial Control (IFC) and no material weaknesses can be reported in the design or operations observed. The Company has placed an Internal Assurance Group (IAG) led by the Group Director - Internal Assurance.
M/s. KPMG and M/s. ANB &amp; Co (ANB) are the Company's Internal Auditors who audit financial improvement, compliance, and processes annually. Our Audit Committee oversees the scope and evaluates the overall results of these audits, and members of that Committee regularly attend board meetings. The Audit Committee also
reviews the effectiveness of internal control systems, and invites functional Directors and senior management personnel to provide updates on the effectiveness and control of operations, from time to time. The CEO and CFO certificates of all operating entities, which form part of the Corporate Governance Report, confirm and internal
internal effectiveness and reaffirm their responsibility to report deficiencies to the Audit Committee and rectify the same. The Company's code of conduct requires compliance with the Company's laws and policies, and also covers matters such as financial integrity, avoiding conflicts of interest, conduct in the workplace, dealing with
external parties and responsibility to the public. Audits are categorized into assurance tracks determined by KPMG M/s. responsible for auditing Financial and Technology lines and ANB responsible for auditing Customer lines and L&amp;R.M/s. KPMG is also involved in conducting forensic work. Bottom-up risk assessment and directional
input from the Audit Committee &amp;amp; Risk Management forms the basis of audit priorities. The company was awarded the 'Innovation in Internal Audit 2016' by the Institute of Internal Auditors, India. This award recognizes entities for innovation in the use of technology, control, business processes, and internal audits in innovative
ways for business impact. The Airtel Centre of Excellence ('ACE') based in Gurgaon and Bengaluru, is a joint service for financial accounting, revenue guarantee, SCM and HR processes. It continues to expand its footprint in 20 countries thus ensuring the standardization of all these processes across the organization with built-in
embedded controls. ACE Digitization is intended as part of the transformation agenda and includes initiatives such as system-based reconciliation, a reporting process with clear separation of tasks. Erp integration in Africa into Oracle Single Instances has been achieved in all African countries, ensuring uniformity and standardization in
ERP configuration, account charts, finance, and SCM processes across the country. The quality of reporting and financial control continues to show improvement. We continue to review our governance practices to increase investor confidence and improve the overall effectiveness of the Board. Initiatives carried out in previous years such
as virtual desktop interfaces for final data security, self-validation checks, desktop reviews, and regular physical verification yielded measurable results through substantial improvements in control scores in India and Africa. Oracle Governance Risk Module &amp;amp; Compliance (GRC) has been implemented for India and Africa to
strengthen existing controls relating to permissions for various ERP, ensure separation of tasks and prevent possible access conflicts. At Bharti Airtel, talent has always been the key to our sustainable growth. From the launch of 4G technology to the latest digital applications, brilliant customer experiences, and new service propositions,
our people are engaged in design and execution. We recognize that our ability to continue and sustain our growth and depending heavily on our ability to grow nurture this talent. Through our 10-point Talent First agenda, a pillar of Airtel's GPS people, our effort is to provide a enabling environment that empowers our employees to learn,
grow, and succeed. In 2015-16, we encouraged a culture of performance excellence by providing employees with complete clarity about their goals. Employees are expected to assign only four KRA, three operations and one strategic one. Mid-year and year-end performance assessments and dialogue provide employees with views on
performance to their reporting managers, who in turn provide feedback to the person concerned. Employee performance and potential are then discussed at talent councils to enable 'One View of Talent' throughout the Company; and ensure that leaders are responsible for talent development. The Company's leadership development
strategy is focused on nurturing in-house talent through needs-based interventions. With an internal succession rate of more than 70% and more than 16% of employees with cross-functional experience, the Company has been able to provide accelerated career and development opportunities to its young talents. At the senior leadership
level, succession planning is done for an important role to ensure the pipeline is ready. The 360-degree feedback survey was given to more than 370 senior leaders across India and Africa to improve leadership effectiveness. The year saw the launch of Airtel's new Learning Management System, iLearn, with interactive features such as
social learning, virtual connected sessions, e-libraries and so on. There is an ongoing focus on role-based academies for critical talent such as the Zonal Business Manager Academy. The company's high-impact functional learning programs in sales, marketing, networking, finance, SCM and IT programs and prestigious external
leadership development programs, also enable enriching learning experiences. We also launched an induction module that gives an overview of Bharti Group, Airtel and its business verticals. As part of our commitment to building a diverse workforce, we increased our maternity leave policy from 12 weeks to 22 weeks, along with the
Company's promise to provide equal or equal roles to female employees upon return. The company has also launched the Mood-o-Meter app, which gives employees the option to provide feedback throughout the year. With thousands of employees working in markets, fields, and stores, this unique feature of feedback is useful for
regularly feeling the pulse of the organization. The past year has also seen several initiatives for the Airtel brand as employer of choice. Some of them are: Airtel Stories (highlights the career journey of employees); launch a career website refurbished; and an increased presence on LinkedIn (over 238,790 followers) and Facebook. Airtel is
ranked No. 1 in The Best Companies Currently for Work in the telecommunications sector, and No. 8 as a whole. In Africa, Airtel was awarded Best Organization in the L&amp;D category eLearning Café Africa International Conference 2015. In another prestigious recognition, an Airtel employee in Seychelles, Ms. Erna Hoarau, was
awarded National Employee of the Year for the ICT Industry by the Ministry of Manpower &amp; Hrd. India's telecommunications sector continues to be an integral part of the country's engine of growth, innovation and disruption. With a customer base of nearly 1,058.86 Mn at the end of March 2016, India has the second largest
telecommunications network in the world. Mobile-based internet is a key component of the country's internet use, with seven in eight users accessing the internet from their mobile phones. The availability of affordable smartphones is driving the growth of the industry. Smartphones are likely to account for more than 80% of annual mobile
phone shipments in 2018. Thanks to e-commerce, mobile banking, and the delivery of high-quality content (anytime anywhere), India is set to witness exponential data growth, while voice growth is largely stable. Africa's telecommunications sector has seen exponential growth in mobile phone use since the early 2000s. Over the past year,
digital innovation has continued to transform the continent's economic and business landscape. There are great growth opportunities in the data market in Africa, both in terms of data connectivity and data-based services. Africa crossed a fixed path to develop mobile networks. In addition, mobile money has significantly increased financial
inclusion in Africa. Africa's mobile money market is expected to grow nearly sevenfold by 2020. Telecom operators continue to invest heavily in networks to tap into increased demand from the sector. Bharti Airtel's pan-India 4G footprint, payment bank licenses, South Asian presence, diversified product portfolio, and network launch in
Africa will act as key stimulus for the Company's growth. Growth.
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