
I. Rationale 

The purpose of this policy is to provide standards, information, and guidance on the 

permissible use of Columbus Lacrosse Club(CLC) names and trademarks and to stipulate 

its licensing requirements.  

II. Policy 

A. Summary 

CLC owns and controls its names, marks, logos, colors, insignias, seal, designs, and 

symbols that have become commonly associated with the program. These include, but are 

not limited to: Columbus Lacrosse Club, Columbus Lacrosse, CLC, Cyclones, Bull Dogs 

and Olympians including logos listed in Section VII.  For the purpose of this document, 

the use of the word trademark in this document refers to the above items. 

The CLC program makes every effort to promote and protect the program’s name, marks 

and identifying properties. The CLC board will work in (1) educating program 

constituencies to provide consistent representation of program marks; (2) stimulating 

public awareness and support; (3) ensuring that each licensed use is of good quality and 

upholds the integrity of the program; and (4) augmenting financial contributions to the 

program to support CLC’s mission statement.  

B. Guidelines for Use of Trademarks 

CLC trademarks may not be modified in anyway or incorporated into the name or mark 

of another.  

CLC  trademarks may not be used in conjunction with the name or trademark of any 

other entity without the prior written permission of that entity. If permission is granted 

and/or contractually by CLC to use both the CLC trademark and another party’s 

trademark in a design, the trademarks must be separate and distinct from each other and 

CLC’s trademark must not be overshadowed or diminished in any way in comparison to 

the other entity’s trademark. Approval of any such dual use of CLC’s trademarks will be 

limited to instances where there is a compelling institutional priority in allowing such 

usage.  

CLC’s trademarks may not be used in any manner that suggests or implies CLC’s 

endorsement of another organization, company, product, service, political party or view, 

or religious belief or view.  

CLC’s trademarks may not be used in any way that discriminates or implies 

discrimination against any person or group based on age, ancestry, belief, color, creed, 

disability, national origin, race, religion, sex, sexual orientation or veteran status, or in 

any other way that would be in violation of CLC’s anti-discrimination practices.  



No one other than CLC may claim copyright or trademark rights to CLC trademarks or 

seek to register any design that incorporates CLC trademarks.  

CLC will not approve the use of its trademarks marks in conjunction with certain types of 

products. These include, but are not limited to:  

 Alcohol products 

 Tobacco products 

 Illegal drugs products 

 Inherently dangerous products, including weapons, firearms or explosives 

 Sexually suggestive products 

 Products that are or depict racists, sexist, hateful, demeaning or degrading 

language or statements 

 Products that use profanity 

 Gambling-related products 

 Products that contain statements impugning other programs 

 Products that present an unacceptable risk of liability 

 Products that are harmful to the mission or integrity of the program 

 Products that contain another entity’s registered trademark, unless explicit written 

permission has been granted from that entity 

Any and all uses of the names, numbers, and/or images of CLC athletes must comply 

with CLC policies.  

CLC trademarks can not be used by private and/or corporate businesses in the sale of 

commercial products or advertising. CLC trademarks can not be incorporated into non-

CLC business telephone numbers, internet addresses or internet domain names.  

In instances where there is uncertainty regarding the appropriate use of any CLC 

trademarks, the CLC board will determine the best course of action.  

C. Licensing Requirements 

A license is required for any individual, organization, or company wishing to use CLC’s 

name or trademarks for commercial purposes. Included are:  

 Manufacturers who wish to use CLC name, logo or identifying marks on products 

(including promotional and marketing items); 

 Manufacturers, retailers, or service providers who wish to promote their product 

or service by offering a promotional item bearing the programs trademarks; 

 Manufacturers, retailers, or service providers who wish to promote their product 

or service by offering a promotional item bearing the program’s trademarks; 

Permission is required for any individual, organization or company wishing to use CLC’s 

name or trademarks in a non-commercial manner.  



A license is not required for advertisements promoting the sale of licensed products. Such 

advertisements, however, shall not imply any relationship with the program other than 

that of licensor.  

Goods that are purchased for internal program consumption by the program, such as team 

uniforms, warmups, equipment bags etc. are exempt.  Internal consumption is defined by 

any purchase contracted and made by, or for, CLC as an organization.  Individual team or 

member purchases are not exempt unless permission is granted by CLC or funds come 

directly from that team’s budget. 

All licensed goods must be purchased from a licensed vendor of CLC. Members may 

NOT contract with a non-licensed vendor to manufacture any item utilizing the CLC 

trademark for personal or team use.  A list of licensees will be made available upon 

request. 

D. Media Use and Advertising in Publications 

News media are not required to obtain a license when using current CLC trademarks to 

convey informational messages.  

Retailers and licensed manufacturers may use pictures of licensed products in 

advertisements with the authorization of the CLC board. Also, there must be no violation 

of any governing hockey regulations including but not limited to those of USALacrosse, 

Indiana High School Lacrosse Association, Indiana Youth Lacrosse Association or the 

National federation of High School Sports.. 

E. Teams 

Only teams registered as a CLC entity may use CLC trademarks on commercial or 

promotional products. CLC trademarks on commercial or promotional products may only 

be used in conjunction with team activities to promote that team and their activities.  This 

includes the use of  trademarks for fundraising.  Any use of program trademarks by teams 

must adhere to CLC trademark guidelines. All commercial or promotional products 

bearing CLC trademarks must be produced by a CLC licensee and submitted to the CLC 

board for review and approval prior to production.  

F. Endorsements 

Endorsements can be mutually beneficial in business relationships, but they can also send 

a conflicting message to the market place regarding CLC’s name and reputation. To 

avoid misinterpretation, endorsements are discouraged. Use the following guidelines to 

determine how CLC’s name, trademarks, and identifiable properties can be used:  

 CLC does not endorse products or services. 

 The trademark cannot be used in connection with promotional material. 

 Accurate statements which describe a fact but do not express an endorsement may 

be allowable with advance permission of the CLC board official responsible for 



dealing with the vendor.  (e.g. Columbus Lacrosse Team purchases team uniforms 

from XXXXXXX.”)  

 Photographs of identifiable CLC players, teams, coaches which imply an 

endorsement of a product or service are not permissible (for example, a picture of 

a CLC player in a CLC jersey used in an ad for a health club). 

G. Trademark Enforcement 

The CLC board works diligently to protect CLC’s trademarks and asks that its 

membership do the same. Federal trademark law requires that trademark owners actively 

protect their marks to maintain the full benefit of registration. CLC will prosecute misuse 

of program trademarks to the fullest extent of the law. In the event that the licensee 

outsources the decorating, the licensee will be held responsible for use and reproduction 

of the trademark by their manufacturer.  

 

H. Licensing 

The program will assess an annual license fee of $100 for the use of CLC trademarks.  

The licensing year will run June to June.  Vendors wanting to become licensees must 

complete a licensee application which includes submission of samples and or mock ups 

of all items to be sold prior to vending.  Samples and mock ups will not need to be 

renewed unless (a) they have been altered in a manner that may deviate from the CLC 

logo standards or (b) they may have been altered in a manner that violates the trademark 

guidelines or (c) the CLC board requests a sample or mock up to insure that the item does 

not violate the guidelines and standards.   Samples and mock ups may be submitted for 

approval at any time and will be accepted or rejected within thirty days.  See application 

for more details. 

I. Exemptions 

License exemptions will be granted for:  

 Vendors from which goods are purchased by the program for Internal 

Consumption will be exempted from licensing. Examples include: team athletic 

apparel, jerseys, coaching materials, recognition pins and plaques, calendars and 

schedules of events and photographs. 

 Goods manufactured or purchased by the program to promote the program and its 

teams. Examples include advertisement of CLC tournaments and notices of 

special events. 

J. Disbursements 

Income generated through this policy will be transferred to the CLC general fund.. 

III. Definitions 



 Trademark – a name or symbol or combination of both which identifies the source 

of a product or service. In the case of licensed goods, a trademark indicated 

affiliation or sponsor rather than producer. In practice, a trademark also enhances 

the desirability of a product and, when properly controlled, can increase the value 

of the product as well as the goodwill inherent in the mark. For the purposes of 

this document, “trademark” is used to indicate any or all of the following: 

trademark, trade name, service mark, logo, insignia, indicia, emblem, symbol, 

identifying mark, mark, and name. 

 Registered Trademark – a trademark that has been registered with the federal 

government at the US Patent and Trademark Office. Federal registration provides 

additional protection against and remedies for trademark infringement. 

 Infringement – unauthorized use of a trademark that belongs to another, or use of 

a trademark as similar to that of another as to cause the likelihood of confusion in 

the minds of the public as to the source (affiliation or sponsorship) of the product 

or service. 

 Licensor – one who contracts to allow another (Licensee) to use the licensor’s 

property (trademark) in exchange for payment. 

 Standard License – a contract between licensor (CLC) and a manufacturer who is 

licensed to produce specific products bearing one or more of licensor’s 

trademarks. 

 Promotional License – a limited-term contract between licensor and a company, 

organization, or individual in which permission is granted to use one or more of 

licensor’s trademarks in the promotion of licensee’s products or services.  

 Trademark guidelines- The terms and condition that define who may use the 

trademark. 

 Trademark Standards-The document that outlines the names, marks, logos, colors, 

insignias, seal, designs, and symbols that have become commonly associated with 

the program which CLC protects as their trademark. 

 

 

IV. Policy for sales of promotional products 

A. Licensees may advertise products for sale through print, electronic media and 

personal contact.   

B. Licensees may not market, advertise and/or sell products at any CLC events 

without written permission from the CLC board.  The intent of this policy is not to 

restrict sales but to insure fair and adequate sales opportunities for all licensees as 

well as to reduce competition for monies at fundraising events.       

C. From time to time, CLC will make vending options available to licensees at 

special functions such as tournaments, festivals, open houses etc.  CLC reserves 

the right to charge a booth fee when space is at a premium.  

D. All licensees will receive a business card sized ad in tournament and special event 

flyers and will be identified as a CLC approved vendor.  

E. Use of CLC generated databases including but not limited to rosters, affiliate 

registration lists, alumni lists, tournament lists and membership rolls for the 



purpose of marketing products is strictly prohibited.  CLC reserves the right to 

provide program generated databases to vendors but must do so to all vendors and 

not give preferential treatment to any one vendor for any reason. Vendors are free 

to generate their own marketing lists but must allow for an “opt out” policy.   

F. Licensees must submit mock ups and or samples of all products for approval prior 

to marketing them.   

 

 

V. Revocation of license 

A. Failure to abide by the guidelines and/or trademark standards will result in 

immediate forfeiture of license.  CLC is not responsible for monetary losses as a 

result of forfeiture, nor a refund of the licensing fee will be granted.  Licensees 

may appeal the decision with the board once.  To submit an appeal, the licensee 

must make the request to the president of the CLC board with in 30 days of notice 

of forfeiture. 

 

VI. Responsible Organization 

The CLC board will be responsible for enforcing all facets of this policy.  In the event 

that there is a conflict of interest, a special request or unique circumstance that the 

interested parties feel jeopardizes impartiality then the CLC board will assign an 

independent committee to address the issue and make a recommendation to the board for 

approval.  Concerns or questions should be forwarded to the CLC board president. 

 

 

 

 

 

 

 

 

 

 

VII. Logos 
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