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Dear reader,

Welcome to Yesterday, Manhappenin’s Spring 2021 print 
issue. These 56 pages tell a story that will have you reminiscing 
about the past times. The stories told between these pages 
showcase what life used to be like, how it has impacted who we 
are now, and what is here to stay.

We can’t change the past and with so much change 
happening and life finally going back to “normal,” all we can do 
is look back. Good or bad, we should treasure the moments of 
what was and tell the stories just as we are doing right now.

This beautiful magazine wouldn’t be possible without our 
creative team and support system. Although we had a smaller 
team than usual, I couldn’t be more proud of the hard work we 
did and the long nights we had to put it together. It feels like 
it was just yesterday that I first started out as a writer and am 
proud to have this award-winning publication and team in my 
life. We present to you, Yesterday.

Signing off,

Lexi Garcia

cover photo by ASHLEY HEIDEMAN
cover design by CONCHA CAMPA
table of contents design by LEXI GARCIA
letter from the editor design by LEXI GARCIA
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In a world consumed by technology, the push 
for all things digital is a growing need. However, 
non-digital products are still a hit and remain 

timeless. 

Vinyl throughout the years has always remained a staple in music 
with its ability to capture the past and maintain quality sound. Vinyl 
over the decades, since its invention, reached its peak through various 
generations. 

After the introduction of digital music products, the appeal and want 
for vinyl declined with the popularity of CDs, IPod’s, and the introduction 
of streaming services. However, after 2008 the stall in the vinyl industry 
came to an end with an increase of 89 percent in sales. 

The sudden interest in vinyl grew from a younger audience; 
collectors and those who admit the sound quality on digital could not 
compare to vinyl. Shops began to open and turntable sales increased 
200 percent in 2008. 

Manhattan’s own local vinyl shop Sisters of Sound experienced their 
own jump in business once opening at the end of 2004. 

“It was kind of a slow start but every year it started [Sister of 
Sound]… the records were getting bigger and bigger.” Sarah Cunnik, 
Sisters of Sound owner said. Cunnik said the store sales picked up 
around 2010 from then on, “it would double every year.”

Sisters of Sound has a wide variety of genres in both vinyl and CD’s. 
Cunnik said, “I try to get a little bit of everything, you know, because 
everyone should be able to come in here and find something they are 
looking for. It’s kind of neat because you get people, especially in a 
college town and with military nearby, you get people from all over the 

world.”
Vinyl has 

grown popular among 
younger audiences. Several 
colleges around America participate 
in “Vinylthon ‘’ K-State is one of those with 
the campus radio station Wildcat 91.9. During the event 
the station plays vinyl on the air for 24 hours on a turntable in the station 
with a mix of both old and new records. Another local vinyl event locals 
can participate in is the Sister of Sound record store day. 

 
Digital streaming of music is steadily growing and is used more than 

Vinyl. However, Vinyl creates memories, and allows timeless records to 
be played again. Sarah Cunnik said when she visited her father who had 
dementia and played music and everything would begin to come back, 
“I told him one time hey what’s your favorite song and he would be like 
well there’s a song by the Mills Brothers and it’s called glow worm … 
but I played it for him on Youtube and we were outside… and I played 
him all those songs.” Vinyl holds a special quality by being tactile, you 
are able to look at the liner notes, and play it on turntables. Not only is 
there a sense of touch but also memory, it allows us to remember and 
remain connected.

record craze
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In the 1960s and early ‘70s, seeing activism 
take place on Kansas State University’s campus 
and thinking about your role in it was not rare. 

For Sue Maes, it for sure wasn’t. Maes is well known 
around K-State’s campus and community as the 
previous dean of the K-State Global Campus and is 
highly recognized for her help in establishing the UFM 
Community Learning Center. She also aided in the 
development of the Great Plains Interactive Distance 
Education Alliance, the University Engineering Alliance, 
the Rural Clearinghouse for Lifelong Education and 
the Institute for Academic Alliances. Maes’ numerous 
professional awards and accolades were products 
of her time as a student at K-State in the late 1960s.

In the 1960s and early 1970s, several activism 
movements took place across America. Many of us are 
familiar with this time due to the multitude of movies, 
TV shows and documentaries that shine a light on the 
various movements and significant events that took 
place in the span of these two decades. Movements 
such as the anti-Vietnam war campaign, the civil rights 
movement, women’s liberation, the student power 
movement and the counterculture movement were all 
active during the ‘60s and ‘70s, and on college campuses 
across America they were very much alive and present.

Sue Maes remembers one of the first movements 
she got involved with on-campus, the anti-
war movement; she recalls sitting around a TV 
to watch the draft with a large group of friends 
and seeing college men’s faces drop when they 

 the grain

going against
A past of

heard their birthday announced on the broadcast. 
Growing up, Maes was always someone who 

cheered on the underdogs when watching baseball, and 
that philosophy carried into her activism. A movement 
that Maes poured a lot of energy into was the student 
power movement. The student power movement arose 
to demand free speech on college campuses; students 
wanted a louder voice in important decisions that could 
affect them. From this movement, free universities 
sprouted with the mindset and mission, anyone is 
capable of not only learning, but teaching too. These free 
universities were also known as experimental colleges, 
and they sought to change the norms of formal schooling 
by offering alternative methods of teaching and learning. 

UFM Community Learning Center in Manhattan, 
Kan. is the oldest continuously running free university still 
in existence from this movement. Maes was a part of the 
original group that helped develop UFM and later went 
on to become the organization’s Executive Director. UFM 
seminars and workshops brought in college students 
and community members to collectively share ideas and 
learn outside of the traditional walls of the university. 
Some of the original seven courses included topics on 
diverse demands upon women of the day, the studies 
in problematics and the studies of the future of man. 

Additionally, UFM hosted dialogues such as 
The Black/White Dialogue in which people in the 
community could hear the Black perspective and 
learn how to participate in change. In 2018, UFM 
celebrated its 50th year of connecting people!

The student power movement led into the anti-
war movement and encouraged more students 
to become active in civil rights issues on campus. 
White students rallied alongside black students at 

The Movements That Helped 
Shape K-State’s Campus
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K-State to see more people of color represented on 
their campus. The movement particularly encouraged 
professors to increase black representation in their 
learning materials, i.e., more literature by black authors. 
Students’ commitment to social change continued into 
the 1970’s with the women’s rights movement and the 
gay liberation movement. Women at K-State worked hard 
to see a women’s center put on campus which grew into 
what students know today at the Women’s Crisis Center.

1968 was a notable year for advocacy on K-State’s 
campus. One of the most famous events was Martin 
Luther King Jr. visiting campus on January 19 to give an 
All-University Convocation lecture. Following that, on 
March 18 Robert F. Kennedy visited campus to speak 
as part of the Landon Lecture Series about conflict in 
Vietnam and at home. In September of that year, UFM 
enrolled a record number of participants, and in October, 
over 1,000 students rallied on the steps of Ferrell 
Library to move the student power movement along. 

On November 11, Paula Blair was named homecoming 
queen, the first African American woman to receive that honor, 
and just eight days later, Betty Friedan, author of no italics, 
spoke on campus. James McCain, who was the university’s 
president from 1950 to 1975, was wise to let activism 
come alive on campus. Maes stated that McCain knew that 
pushing away dissent could potentially create a violent and 
unhealthy campus atmosphere. Although some of K-State’s 
administration did not support all activism on campus, Maes 
remarked that K-State never became a violent campus.

With all these movements taking place on campus, Sue 
Maes mentioned that most students knew little about what 
was going on around the United States and had little care of 
getting involved. As much as we might be surprised to hear 
this and judge those who were ignorant in the past, if you think 
about it, how many students really make themselves aware 
of what is going on around the world in the present day? 

Maes pressed on how vital it is for college students to 
educate and involve themselves in today’s current events. 
Social media clouds our minds and gives us news that 
can mainly be considered fake. As a nation, we should be 
grateful for the freedoms we have been given, but if this 
upcoming generation isn’t careful, we can so easily lose 
them. In summary, don’t be ignorant. Educate yourself on 
domestic and world problems from all sides—left, right, 
middle. Do not make social media your news source. Lastly, 
do not let our nation, and even campus, slide backward due 
to a lack of political activism. We owe it to the students at 
K-State that came before us who pushed so hard for change.
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On the surface, the ‘20s of the 2000s might 
appear radically different from the 1920s. 
With the widespread Coronavirus pandemic, it 

seems as though the current decade has certainly set itself 
apart from decades prior. However, while Americans of the 
1920s weren’t fighting quarantine and mask rules, they 
were fighting another set of restrictions: the prohibition of 
alcohol. 

But, despite laws banning the distribution of alcohol, 
the Prohibition movement often didn’t exist behind 
closed doors. People gathered in secret bars of luxury 
called speakeasies, hole-in-the-wall places known for their 
dim lighting, chic decor and illegal cocktails. Because 
they couldn’t advertise to the public, speakeasies had 
membership requirements, and typically only members 
belonging to a speakeasy could get inside. 

While Americans today don’t need to be so private 
about alcohol, the speakeasy is still a uniquely fun 
American bar environment and has seen a gradual revival 
in recent years. Whether social distancing has made 
people more eager to come together in community, or 
Americans are simply nostalgic for the party scene of the 
1920s, speakeasies are popping up all over to provide an 
experience more extraordinary than the traditional bar. In 
fact, the speakeasy trend has become so popular that it’s 
even found its way to our own Manhattan, Kansas.

One prominent Manhattan speakeasy that resembles a 
1920s nightclub is 324 Speakeasy. Located off of Houston 
and South 4th Street, 324 Speakeasy is decked out in 
elaborate lighting, leather booth seating with privacy 
curtains, as well as white marble countertops. Guests can 
sit at the bar lit from above by hanging golden globes 
and order any cocktail they can imagine. The swanky 
environment of 324 Speakeasy truly could trick guests 
into believing they stepped into a scene out of The Great 
Gatsby.

Manager Caleb Hartig takes pride in how 324 
Speakeasy provides a genuine speakeasy experience 
for the people of Manhattan. “I think most folks think of 
speakeasies as they remember from when it was touched 

on in history class; a hidden away bar, serving drinks during 
Prohibition in the 1920s,” Hartig said. “Media such as 
“The Great Gatsby” often shows this as a ‘Golden Era’ 
for cocktails, a romantic lens of what a proper great party 
looked like.”

Hartig adds that while 324 Speakeasy does have 
elements of a modern feel, it still has that classic speakeasy 
atmosphere that is loved by so many. 

“A more modern interpretation of the term speakeasy 
suggests a local bar with a focus on classic cocktails - 
exactly what we hope to provide,” Hartig said. “There’s 
been a major revival of this style of bar across the world in 
the last couple decades. We love sharing stories of cocktail 
and spirit’s history; it’s something we’re passionate about 
and hope to share with anyone curious enough to ask while 
they’re downstairs visiting with us.”

In addition to its notorious 
cocktails, 324 Speakeasy introduces 
customers to a more personal 
experience than a usual college 
town bar setting. Hartig mentions 
that the speakeasy atmosphere is 
so appealing because it’s quieter 
and mellow, motivating guests to 
engage in conversation with one 
another. 

“Our goal is to make a space 
that feels as welcoming and light-
hearted as Cheers with the technical 
know-how to curate an exceptional 
bespoke experience,” Hartig said. 
“Some great examples of this 
come from a very personable and 
well-read staff, ready to answer 
questions about the drinks and 
their components or simply share a 
fun story with the guests sitting at 
the bar top. Even the design of the 
space itself is cozy and relaxed [with] 
no TV in the corner to pull your 

The Revival of the Speakeasy
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While 324 Speakeasy is a stand-out in Manhattan 
nightlife, another fantastic speakeasy experience is 
available in Aggieville at Auntie Mae’s Parlor. Located 
off of 12th and Moro Street, Auntie Mae’s is set in the 
environment of a 1930s speakeasy. The bar offers a wide 
range of drinks, has plenty of wooden booths for friends to 
chat and dim colorful lighting that creates a sophisticated 
yet youthful atmosphere. 

A highlight of Auntie Mae’s they host in the speakeasy 
every week. Some of those events include trivia nights that 
take place every other Wednesday, and live musicians are 
scheduled to perform frequently. 

The live music along with cocktails and quirky 
decorations make for a charming experience at Auntie 
Mae’s. Camryn Akin, a senior at Kansas State, describes just 
how much she enjoyed going to Auntie Mae’s with a friend. 

“It was a really relaxed and fun environment, much 
different than the majority of the bars in Aggieville,” Akin 
said. “It was a much older crowd… [so] it was more of 
a sitting and talking environment with conversation and 
enjoying time with friends. It’s more personal.” 

When looking to find Auntie Mae’s during a night in 
Aggieville, guests can get in from 3 p.m. to 2 a.m. Tuesday 
through Friday. They can also attend on weekends from 12 
p.m.-12 a.m. Saturday and Sunday. 

Although both Auntie Mae’s and 324 Speakeasy are 
bars in a college town, they are so much more than that. As 
speakeasies, they help foster close connections between 
guests through providing service and drinks tailored to their 
customers. They also establish a nostalgic club environment 
filled with comfy seating and limited screens to encourage 
good dialogue. 

After a two-year stretch of being cautious in gathering 
spaces, it is no wonder that the speakeasy has seen 
such a revival in recent years. People have missed the 
romanticized memories of going out with friends pre-
pandemic, and a speakeasy can provide a night of thrilling 
excitement and conversation that people will remember for 
years to come. 

story by JILLIAN DUNLAY
photos & design by CAROLINE REYNOLDS

attention away from spending time with the people you 
came to visit with.”

While non-members are still able to enjoy 324 
Speakeasy every Tuesday through Thursday, one aspect 
that makes the speakeasy experience so special is its 
membership. People can sign up to be a member with a 
one-time initiation cost and spending commitment each 
month. There are different types of membership that come 
with specific perks.

“We have a few levels of [membership] with a varying 
amount of how many folks can be in your party and such; 
far and away the most popular is our Silver Membership,” 
Hartig said. “This is our base-level membership; it allows 
two people per entry, has a one-time initiation fee of $200 
and a monthly spending commitment of $100.”

“After signing up for 
membership, we have several perks 
that come along with it. Members all 
get free entry on weekends, exclusive 
events (or a half-priced ticket for 
public events), reduced rental rates, 
and members-only menu items are 
the primary perks most members 
find value in,” Hartig said. “All of 
that leads to my favorite perk, we 
get to know the members well and 
can curate drinks to their preference 
or even create something new 
altogether.”

For those looking for a one-of-
a-kind experience on a night out, 
the exciting and lavish atmosphere 
of 324 Speakeasy is sure to exceed 
expectations. The speakeasy is open 
from 5 p.m. to 11 p.m. Tuesday 
through Thursday for non-members, 
and 5 p.m. to 12 a.m. Friday and 
Saturday for members only. There is 
a password posted every week on 
the social media accounts for 324 
Speakeasy that allows non-members 
to get in for free. 13
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 “Perhaps it is a car 
that brings back fond 
family memories, a first 
car they had, a car that 
was used for a special 
family trip or vacation, 
or a car that they simply 
dream about, the smiles 
generated are priceless”
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If you’re a Manhattan local and you haven’t been to the Midwest 

Dream Car Collection, you’re missing out. The Midwest Dream 

Car Collection is a non-profit organization that features a unique 

and show stopping collection of vintage cars and is located off Anderson 

Avenue.

 

We got the chance to sit down with Doug Meloan, the Director 

of Vehicle Operations, to learn more about MDCC’s mission and how 

they came about. MDCC has evolved rapidly over the past three years. 

It originally started as a private collection between the two owners, 

Ward and Brenda Morgan, which later led into the purchase and grand 

opening of the museum showcasing 65+ cars.

 

For MDCC, it is not all about the fancy cars; yes, they play a large 

part, but their main mission is to cater to their community. Local is 

everything to MDCC and they make it their mission to provide an 

experience for all ages with the variety of events they host. From 

offering educational workshops to students, hosting wedding receptions 

and conferences, to cars and coffee, it is their mission to provide a 

special experience for all.

When we asked Meloan about what makes MDCC special he said, 

“What I find special about MDCC is the way the museum’s diverse 

collection  brings people together. Since the collection showcases cars 

spanning more than 125 years of automotive history, there is something 

for everyone to find fascinating.” 

 

The cars are awesome, but it is truly the people at MDCC who make 

your experience great with their knowledge and passion for the industry. 

The board of staff members works hard to bring cars into the museum 

that one wouldn’t typically find at a car show and provide an eclectic 

experience. “Perhaps it is a car that brings back fond family memories, 

a first car they had, a car that was used for a special family trip or 

vacation, or a car that they simply dream about, the smiles generated 

are priceless” Meloan said. 

 Whether you are a Manhattan local, or just traveling through, we 

highly recommend stopping by the museum. You don’t have to be a car 

expert to fall in love with all MDCC has to offer.
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In fashion, history always repeats itself. 
Trends tend to be a never ending cycle, 
moving between extremes, creating a 

Pendulum swinging effect. This isn’t new to 
the fashion industry. Usually, fashion has been 
known to have a 20-year trend cycle, which is the 
time it takes for a trend to die and then resurface 
as fashionable again. 

Recently, the 20-year cycle has been 
thrown off. Similar to the exponential rate of 
our advancing technology, fashion has had an 
exponential cycle, partially due to the rise of fast 
fashion and micro-trends. 

Much of today’s fashion is just a collection 
of trends from the previous decades, with 
some new, modern updates. It’s the perfect 
combination of newness and nostalgia. As Yves 
Saint Laurent once said, “Fashions fade, style is 
eternal.”

21



“It’s the perfect 
combination of 
newness and 
nostalgia.”
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Plaid, a classic, is one of those trends that we have seen continuously 
come back in style throughout the years just in different ways. Today’s 
plaid is heavily influenced by the ’90s grunge movement that started from 
the cloudy days in Seattle, while it also takes notes from past and modern 
academia. That being said, there is a universal acceptance of plaid. It’s in 
all of our closets somewhere and it will always be in style. 

23



In the ‘60s and ‘70s, jeans were worn by protesters and hippies to 
show their support for the working class; at the same time, feminists and 
women wore jeans in support of gender equality. And the ’80s are known 
for their plethora of denim on denim looks. 

Today, denim is a staple in everybody’s wardrobe. However, not 
everyone knows how to care for their denim. The best way to keep you 
denim looking timeless is to wash less, and if washing to wash on cold 
and line dry.

 
Washing less than once every 10 wears helps your denim keep its 

fit. Cold water keeps the color of your denim and protects them from 
shrinkage. Line-drying helps to maintain the fit of your denim and to 
prevent shrinking as cotton tends to shrink when heat-dried.

24
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New school
becoming

old school

Fashion is always changing: nothing stays in style too long, but that 
doesn’t mean some styles never come back. In fact, trends are 
often cyclical, returning only a decade or two after they went out 

of style. When these fads come back, however, the new generation tends to 
leave their mark on it and make it their own.  Throughout the years, fashion 
has kept this steady pace of setting new trends while revamping old styles. 

 
So, how does something old become something new? This typically 

comes as a result of new trends or personal styling. Take for example mom 
jeans. Once, these jeans were seen only for one demographic and an 
absolute “no-go” in the world of fashion. In the past few years, however, 
this once avoided article of clothing has suddenly resurfaced. With current 
trends and new styling methods, mom jeans became a staple in most 
wardrobes. 

 With the ever-changing nature of fashion, we can see old school items 
slowly mixing in with new school trends, ultimately becoming a whole new 
style. Classic brands, such as Levi’s and Coach, are taking the hint and 
bringing back elements from older collections. Even the most well-known 
fashion event, The Met Gala, chose “Old Hollywood”  for this year’s theme. 

As old styles come back, thrifting is becoming a popular weekend 
activity among the younger audience. Thrifters find old clothing and make 
it modern simply by styling in unique ways. Recently, old styles originally 
popularized in the ‘90s have made a huge comeback, with oversized 
graphic tees, matching track suits and baggy jeans making their way into 
mainstream fashion. 

Not only have thrift shops become some of the most frequented 
clothing stores in town, but thrift “pop-ups” have also been appearing 
everywhere. Manhattan’s own  Kemp’s Kloset and North East Kansas Thrift 
host occasional pop-ups sales chock-full of vintage shirts, shorts and 
sweaters. These businesses are great for those interested in vintage pieces 
who don’t care to sift through dozens of racks to find something. With these 
shops, Matt and Andrew do this for you! They spend the time going to thrift 
shops all around Kansas to find the most exciting, unique vintage pieces for 
anyone’s closet. 

story by BREANNA PALMER
design by CHRISTA GORMAN
photos by ASHLEY HEIDEMAN
styling by MATT KLASSEN
       & ANDREW KEMP Re-emerging Fashion Trends
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Meet Two of Manhappenin’s 

Biggest Supporters

Andrew Kemp started his thrifting journey in 2018 during his 
sophomore year at K- State. It started off as light shopping, but 
thrifting soon became a creative outlet. Kemp always liked fashion and 
started to find pieces he thought were cool to add to his own personal 
collection.  Kemp’s thrift business eventually evolved: after he thrifted 
a handful of items for a friend, he wanted to share more of these finds 
with other people, so he decided to put a few pieces online. 

 
“I eventually started listing some stuff on Depop and started 

making some sales, and I started buying more and more and turned our 
second basement into a shop,” Kemp said. “Then basically everything 
exploded during COVID when at home... I started listing a ton and later 
that year Depop reached out to me about becoming a top seller. That’s 
when I decided to go for it full time and it’s been a blast since then.”

Stopping in random thrift stores all around Kansas, Kemp has 
created a brand known for its wide variety of vintage clothes and 
exclusive pieces from late ‘70s into the ‘90s. Kemp plans on having 
several pop-ups to share some unique pieces with a new audience and 
help get the name out about his business. You can check his page out 
on Instagram and Depop to see his recent pieces up for sale!                

     

The North East Kansas Thrift is run by Matt Klassen and offers an array of 
vintage pieces such as graphic tees, jackets and jerseys. Klassen also runs K-State 
Vintage, a store focused on Kansas State apparel from the ‘70s to ‘80s.

 Klassen said he got the name North East Kansas Thrift because “starting out, 
there were a lot of students in town thrifting. You kind of have to go elsewhere 
for any good finds, so I would go and drive the entire northeast of Kansas all 
throughout the week.” 

Klassen got into vintage pieces back in 2018. Before this, he would typically 
shy away from used clothing, but he said, “when I got to K-state I saw the styles 
people had…I didn’t really feel like you could easily buy some of that [vintage 
clothing]... it kind of came naturally to some people. That’s when I saw a few pop-
ups in Manhattan.” 

By visiting these pop-ups, Klassen got into thrifting and had the idea to start 
his own. After beginning his thrifting journey,  he “watched a video of two people 
thrifting and kind of soaked in like what vintage was, what made it vintage…being 
20 years old is typically the guideline.” 

Going to different thrifts and finding pieces was only half the work in starting 
the business, however. The next step was learning “how to date an item to verify 
that you weren’t selling a reprint…or if it was a reprint how to date it and how 
to market that and find the audience, because there’s two different buyers for 
something from the ‘80s and something from maybe like Y2K.”

While vintage pieces are trending, due to their quality and returning trends, 
Klassen claims “the demand is going up and the supply is going down, so being 
able to find it often requires going to pretty dirty places or getting up early to go 
to garage sales or to make a drive to a thrift store that you have never been to…
it’s just a shot in the dark and sometimes it pays off.” 

Check out Klassen’s instagram to see all the different pieces he collects and to 
also see when his next pop-up will be! 

North East Kansas Thrift

Kemp’s Kloset

@k
em

ps
kl
os

et

@n
or

th
_

ea
st_

ka
ns

as
_

th
rif

t

29



Once Upon a time in the 
     land of opportunity
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story by NAOMI GALINDO
design by JORDAN STEGEMAN

Immigrant students, especially those who are first generation 
students to attend college in their families, are often bombarded 
with emotions. Some might be nervous, others scared and many 

may be excited to make their mark and make their families proud. For 
two students, college has been a different experience from their family’s. 
They both share their stories about what it is like to be the first in their 
families. 

Luz Cobian, a first-generation immigrant student, majoring in 
biological systems engineering with an environmental emphasis, shares 
what her academic experience has been. 

“I chose to go to community college before transferring to K-State. 
Once at K-State, it felt like I had to restart making the connections I had 
previously with my peers and my professors,” Cobian said. “I would 
like to think that I would put myself out there more if I were to go back. 
I would have wanted to try building those connections sooner as a 
community college student in preparation for  transferring.” 

Carmen Del Real is a graduate student pursuing her masters in 
biomedical science, and she mentioned what her experience was like as 
well.

 “Although I knew that college was an option, as a high school 
student I did not really understand what that meant for me. I did not 
see myself attending college as my family lived day to day as financial 
struggles often inhibited my family from getting out of the poor 
mindset.” 

Sometimes immigrant students struggle with making a decision 
on whether they want to attend college. Their decision can stem from 
whether they are able to succeed in college due to their background. 
Like Cobian, Del Real also attended community college before 
transferring to K-State. “My cousin started attending college, this is what 
inspired me to go and enroll at my local community college.”

Mental health is something that is important for everyone, and 
students often struggle with mental health issues while in college.  

“Additionally, I know that mental health is a struggle for some 
students,” Cobian said. “I certainly am not immune to that, but going 
through several years of college without a proper ADHD diagnosis 
definitely contributed as an obstacle. I would have looked into 
treatments and sought out academic accommodations sooner.” 

As we see more Latino, first-generation students begin their journey 
in college, some feel the pressures of their family upon them to be “the 
first” and become the pride of their family. Some recognize that they 
were brought to the U.S. for a better life and more opportunities. The 
sentiment of representing your community, yourself, and those around 
you can be a lot. 

 “The feeling of having independence and responsibility is greater 
than before attending college,” Cobian said. “There is some pressure 
to succeed as well on top of that because there are so many people 
who are rooting for my success. At the same time, it is exciting to be 
pursuing a college degree because I love learning. Of course, I do 
feel supported. My parents are huge supporters overall. They always 
encourage me to try my best. They may not know what the experience 
of a college student is like, but they are sincere in their support toward 
my studies. I am grateful to them for that.” 

First Generaton Students: 
Family and Success
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take it             
  slow

Fast Fashion to Sustainability

Browsing through Instagram, swipe after swipe, 
the glow of your screen illuminates one celebrity 
after another, flaunting cut-out knit tops and 

baguette handbags. You’re itching to get your hands on that 
statement piece, and before you know it, you’re scouring 
online clothing stores to find a dupe. 

 
Click, click, click; it’s in your closet, ready for your next 

Insta post. But where will that trendy new top go after it gets 
all those likes? Wearing an outfit repeatedly is off-limits in 
our society of fashion today, so it’ll likely find its way to the 
dump.  

 

 
Fast fashion mimics high-end looks fresh off the runway 

and gets clothing into the hands of everyday shoppers for 
a fraction of the price. Trends rapidly come and go, and to 
keep up with them, throw-away culture is ever prevalent. But 
how does this cycle have an impact?

 

 
A $5 cardigan may seem like a deal to you, but to the 

people who made it, it’s anything but. Garment creators 
often work for little to nothing in dangerous environments. 
The lack of fundamental human rights should be enough to 
make anyone boycott major contributors like H&M, Zara, or 
Forever 21. 

 

Clothing made from polyester is a clear hazard; it’s made 
from fossil fuels, contributing to global warming. When the 
clothing is washed, microfibers of plastic find their way to 
oceans and other water sources. 

 
As well, billions of tons of discarded clothing sits in our 

planet’s landfills, wreaking havoc on natural ecosystems and 
biodiversity. 

 
Do you see the effects? While all of these factors 

have caused damage, consumers are more aware of their 
shopping choices now than ever. So, where should we turn 
for sustainable clothing? 

 

Fast fashion has shown its hand of unsustainable faults. 
The clothing damages our environment while being made, 
when thrown away, as well as not being ethically sourced. 
Many people have closed the door on their used-to-be 
favorite brands and turned to responsible ones or thrifting. 

 
Some big brands are dipping their toe into sustainability 

by moving towards a circular fashion economy. Urban 
Outfitters has released a line of clothing and home décor 
called “Urban Renewal”. Their team repurposes ethically 
sourced vintage clothing and deadstock fabrics into fresh 
finds. This promotes the use of sustainable materials that 
end up being reused and recycled. Check out their 
website weekly for new pieces they’ve found around 

What is Fast Fashion?

The Damage

Slow Fashion

story by MADDY DANIELS
photos by JULIA VAYLYN
design by CONCHA CAMPA
styling by JENNA BICKELHAUPT32



take it             
  slow

the world or created themselves.  
Levi’s “Buy Better Wear Longer” campaign exposes the 

need to slow consumption and production and encourages 
customers to be mindful of what they purchase. By investing 
in quality clothing, items can be worn for much longer, 
eliminating the need to go out and flip through racks, 
coming home with heaping bags of clothes that will retire 
before the year is up. If clothing is designed to have a 
second life, the circle can continue. Tired of your Levi’s 
jeans? Repurpose them into trendy unhemmed shorts. 

 
Buying second-hand is a great way to avoid harm to 

people or the planet while also supporting local thrift stores 
or vintage pop-up shops. Right here in Manhattan, Kemps 
Kloset, K-State Vintage, and Northeast Kansas Thrift are 

small businesses that all offer a lush 
variety of unique pieces for anyone. 
Plus, the hunt of finding something 
eccentric is much more gratifying 
than grabbing one of the hundreds 
off the shelf. 

 
New companies are popping 

up every day that are making efforts 
for quality working conditions and 
pay, materials made from organic 
cotton or hemp as well as reduced 
water usage in the production of their 
clothing. Make the same effort in return and try these 
brands out! 
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NEXT STEP PREGNANCY
AND FAMILY RESOURCES

COMING SOON...

WATCH OUT FOR OUR 

NEW NAME & LOGO!

We’re ready to help you!
Come see us at 

631 Caroline Ave. 
or call us at 785.238.8010.

NOW ENROLLING FOR SUMMER 2022!NOW ENROLLING FOR SUMMER 2022!

CLOUD COUNTY COMMUNITY COLLEGE
Geary County Campus (Junction City)

www.cloud.edu  

ONLINE & ON-CAMPUS COURSE 
OPTIONS AVAILABLE

Take advantage of our affordable tuition to 
get ahead on your degree this summer!

• Flexible 8 and 16 week classes
• Full service campus in Junction City
• Online & on campus options
• 1/3 the price of universities and transferable 
   to K-State
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785-280-3721

Sun Yi's Academy www.sunyismhk.com
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Tame 
your Wildside

On The Wildside @onthewildsideks
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1220 Moro 
in Aggieville

www.axetogrind.us
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Meet Manhattan Celebrity, Bryan Vereen

The King
of the “wild city”

Meet Bryan “Nappy” Vereen, commonly known as the guy 
that walks around town shirtless, lifting weights.

 
If you’re a local of Manhattan, or as the powercat tattoo on 

Vereen’s back says, “the Wild City”, you’ve probably seen him 
around. For those of you who have spotted him training, but haven’t 
interacted with Vereen, he is a lot more than what meets the eye. Yes, 
he is dedicated to his physical health and working out, but he is also 
doing much more for our community behind the scenes.

When Vereen was younger, he struggled with a short temper that 
eventually led to constant fighting and trouble with the law. Vereen 
was met with a hard ultimatum: Quit fighting or end up in jail. Vereen 
knew what he had to do, so he left his life of fighting and never 
looked back. Instead, he found a new love for lifting and working out. 

Vereen spent most of his upbringing in Junction City in a boys 
home called New Directions. New Directions played a big part in 
helping him get on his feet. One of the most influential people 
Vereen had in his life was Mr. Barry, the director of the boys home 
who passed away. “He has and will always be a major part of my life,” 
Vereen said.

When Bryan made the decision to turn his life around he began 
to exceed every goal he set out for himself. One of those goals 
was to graduate early. Not only did he succeedat doing so, he also 
managed to juggle two jobs and save up to buy his dream car shortly 
after. 

 
It has now been 10 years since Vereen started his fitness journey 

and he doesn’t plan on stopping anytime soon. More than anything, 
Vereen loves to workout outside. When he first embarked on this 
journey, he would bike all the way to Fort Riley and back. Whether it 
is sunny and 75 or gray and -13 degrees outside, Vereen doesn’t miss 
a day walking the streets with his gold 45-pound dumbbells.  

 
Working out isn’t all about physical strength to Vereen, it is 

mostly about mental strength to him. After losing the mother of 
his children, he knew he had to be prepared to get through 
anything that may come his way and to live out his life to the 
fullest. Life is too short. “I want to get everything done in this 
one lifetime so I don’t look back wishing I could have done 
more,” Vereen said. 

 
What’s next for Vereen you may ask? There is a lot on the 

radar. He is currently in the process of finalizing a book about his 
life and even has some new merch dropping soon. He also regularly 
posts motivational videos that you can find on his social media 
platforms. Bryan Vereen is someone who sets a goal, achieves it and 
pushes himself outside of his comfort zone with the hope of inspiring 
others to do the same along the way. 

Vereen has a personality that makes 
you feel important and cared for. 
That is just who he is.  If you see 
Vereen, introduce yourself; you’ll 
most likely have a friend for life 
after. “It takes one person to get 
others to think, to make a change, 
but it takes many people 
to start a revolution,” 
Vereen said. 
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“It takes one person to “It takes one person to 
get others to think, to get others to think, to 
make a change, but it make a change, but it 
takes many people to takes many people to 
start a revolution.”start a revolution.”
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Say 
Cheese
A Guide to Film Photography

Capturing memories has always 
been significant to society. 
Phones may now be able to 

shoot in 4k quality, but people are no 
longer interested in the best quality. 
Buying disposable and using film cameras 
has recently made a comeback in the last 
couple of years. 

Film cameras are obviously very 
different from a regular phone camera, 
but one of the main things that 
differentiates them is the need to be 
specific when deciding what you take 
a picture of. A phone can take as many 
pictures as the storage allows, whereas  a 
film camera you have a specific amount 
of photos that you are allowed to take. 

Photos on your film camera are a bit more 
thought out, whereas using your phone or 
a digital camera is a bit more carefree.

Over the past year, prices for these 
film cameras have spiked and some are 
even now more expensive than digital 
cameras. Some wedding photographers 
are even including film photography 
as part of their packages. A majority of 
people may want digital photos because 
they can be easily modified if needed, but 
film photography offers authenticity. It is 
an art; every shot needs to be thought out 
and it takes practice to get the hang of it. 

story & design by CONCHA CAMPA
photos by SARAH ONKEN
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With film photography, you have a limited 
amount of photographs. It’s always best to have 
extra film in case of running out. Make sure to 
plan ahead what you’re going to take a picture 
of and make sure it’s the correct time of day too. 
It’ll take a couple of tries to get the hang of it. 
Trial and error will happen, it’s okay if you don’t 
get it right the first time around. 

In film photography, the cameras have a 
roll of light-sensitive film. Once the shutter of 
the camera is open, the film is then exposed 
to light and captures the subject. After, the 
photographer rolls the film forward. New 
unexposed film is ready for another picture. 
All film cameras work a bit differently, so make 
sure to read the manual of your camera to 
understand how it works. 

Beginners Guide

1. Get Accustomed to your Camera 2. Film

3. Planning Shots

Film comes in many different formats. There 
are 33mm, 120 and 220 formats. These formats 
translate to the size of the film that fits inside 
the camera. Smaller formats like 33mm mean 
that the film grain is more prominent when the 
photograph is printed. Larger formats make 
the grain less noticeable. Film cameras can 
shoot in black and white or in color. Black and 
white film is easier to develop, but color film 
allows freedom to experiment with different 
tints and shades. When it comes to film there 
are positives and film negatives. Negatives 
capture an inverted image of the photograph 
while positives create positive images with a 
transparent base.

There are a couple of different options to 
develop your pictures. One method is to send 
your film to a developer. There are multiple local 
developers available like Walmart or Walgreens. 
Another alternative would be to look into renting 
a dark room or doing it at home.  

4. Processing Film

5. Journey

Using a film camera is a challenge. Do not 
expect great results the first couple of times 
using one. It’ll take time to find the shooting 
style you like the best. Film can also be 
intimidating but a great oppurtunity to explore 
different types of photographs. 
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Big Lakes is more 
than just a job! 
From paid trainings to 
great benefits, we take 
care of you while you 
make a difference.

Let Big Lakes 
work for you!
Contract services can 
help you with your 
business projects to save 
you time and money.

Support Big Lakes 
through donations to 
our Foundation!
These donations improve 
the quality of life for 
adults with disabilities.

Strive to strengthen our community. Strive to strengthen our community. 

Big Lakes Developmental Center, Inc. | 1416 Hayes Drive, Manhattan KS 66502  | 785.776.9201 | biglakes.org

Supporting adults with disabilities since 1973. Supporting adults with disabilities since 1973. 

Place your order today for
the Fall 2022 issue

For more information:

advertising@collegianmedia.com

785 370 6357

Advertise with us!

Automated Massages
Sunless Spray Tans & UV
Anti Aging & Skin Care
Fitness & Weight Management
Body & Wellness
Stress Relief & Relaxation

(785) 776-8267 
324-A Southwind Pl. Manhattan, KS

our services:

1 free
spa

service

br
in

g
th

is ad in for



 ONE LOVE
Visit us at

329 E Poyntz Ave
Sun-Thurs 10am-11pm 

Fri-Sat 10am-12am 

QUALITY CHICKEN FINGER MEALS

Download our App or order online

Worship Service at 8:30 & 11:30 a.m.

785.776.0424 | www.gracebchurch.org | 2901 Dickens Ave. (2 blks. E. of Seth Child)

Adult and Children Bible Hour Classes
Offered at 10:00 a.m.

your local,
independent  bookseller
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A TAsTE
from the past

Reviewing Childhood Snacks 

‘90s Dunkaroos
This simple but sweet snack is a quick bite you can 

take anywhere. Discontinued in the U.S. in 2012, they 
made a short comeback in 2020 but immediately sold out. 
The small package contains vanilla cookies with chocolate 
frosting you can dip it in to give it that extra flavor. You 
can find similar versions of these snacks at almost any 
store, but if you’re looking to find this exact one you’ll 
have to make a bit of a drive up north to stock up on these 
delectable goodies.

There are many things that remind us of our childhood, one thing 
being food. Whether it be something sweet or salty, a single 
bite can take us back to the moments where we once felt the 

most joy, not having to worry about work of any kind. Below are reviews 
for snacks we are all familiar with from three different decades. If you’re 
not familiar with them, hopefully it will induce you to wanting to try them 
out (if they’re still sold in stores of course).

‘80s Lunchables
Although most of us remember 

trading these small pre-packed lunches 
in elementary school, they first came 
out in the early 1980s and have been 
a staple since then. This smallW build 
your own kit comes with the main entree 
and something sweet to fulfill all your 
tastebuds. They come in many different 
varieties but the most famous one being 
the classic cracker, cheese and cold cuts, 
leaving it up to you how tall you want to 
make your cracker sandwich.

Pop Rocks first came out in stores in 1971 but got 
discounted only to come back in the mid-1980s. The 
moment you put these tiny rock candies into your 
mouth it will feel as if mini explosions were going off, 
similar to the *pop* noise in the name. Coming in 
eight different flavors, this candy will be sure to pop 
you back to your childhood.

‘70s Pop Rocks
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Espresso 
Yourself 
Espresso  

Yourself 
Public Hall Fosters Creative Expression Through Handwritten Notes

As you take a sip of your espresso, you notice a 
tattered piece of paper sticking out of the wall. 
Setting down your drink, intrigue takes over, and 

you reach for it. Careful not to tear the already fragile note, you 
unfold it and read its contents: 

“You are enough. You are worthy. You are loved. You are 
beautiful.”

Questions, comments and other notes like these are 
common within the walls of Public Hall, tucked in the nooks and 
crannies of the worn bricks. Co-owner Diane Meredith said the 
notes appeared organically.

“One of the beautiful things about Public Hall is that almost 
all of it just naturally happened, and that includes the notes. We 
did not plant notes, we didn’t have starter notes,” Meredith said. 

“Notes to our surprise just started appearing to our delight, and 
it’s been amazing … it’s been really fun to watch them populate 
and grow, and it’s been really fun to read them.”

Public Hall opened in 2017 as part of the deal for opening 
Orange Sky Yoga and is now in its fifth year of business. 
Meredith said the coffee shop draws inspiration from shops like 
La Colombe in New York City and Four Barrell in San Francisco.

“We travel a lot and have been in lots of coffee shops and 
had lots of fun ideas for a slightly different style of coffee shop 
for Manhattan,” Meredith said.

After getting the spot for the shop, Meredith said one of 
the first things she noticed were the holes in the brick walls — 
something that originally created some concern.

“We were like, ‘There are holes everywhere. What do we do 

46



story & photos by JARED SHUFF
design by CONCHA CAMPA

with these holes?’” Meredith said. “We had no money, we were 
trying to do things on as much of a budget as we could, and so 
we just left them because a.) we didn’t know what to do with 
them, and b.) we didn’t want to spend money doing something 
with them. Now they’ve taken care of themselves. It’s just the 
most beautiful thing in such an amazing way.”

Josie Purvis, general manager at Public Hall, started working 
at the coffee shop this past December. She said the notes in the 
wall showcase the creativity of the shop’s patrons.

“There’s short stories people write, there are journal entries, 
people will write about their day or whatever they have going on 
and stick them in there,” Purvis said. “There’s encouragements 
— I know a lot of them come during finals week where they’ll 
say ‘You can do it, push through,’ you know? And then there’s 
like, continuous notes, those are the ones that I think are super 
cool. They’ll say, ‘What song are you listening to right now? What 
is your favorite color?’ Kind of ask questions about the person 
reading it, and then everybody kind of contributes as they pull it 
out of the wall, they scribble their answers and put it back. Then 
they end up getting written on so much that they just kind of 
become a part of our wall.”

Sarah Snyder, sophomore in secondary education, started 
visiting Public Hall a little over a year ago and said she just 
recently started interacting more with the notes.

“I was going through a bunch of different ones, but there 
was one note I pulled that basically said that there are better 
days ahead and that the reader is worthy,” Snyder said. “It was 
so encouraging and put me in such a good mood after I read it.”

While Snyder has yet to add a note of her own to the wall, 
she said she understands the draw of the handwritten messages.

“I really think people are drawn to the notes because they 
are so positive and special,” Snyder said. “For a brief moment, 
you are able to have this connection to an anonymous person by 
reading their story or by receiving encouragement from them. 
It's so impactful, and such an amazing way to connect with other 
individuals.”

Purvis said she enjoys the handwritten aspect of the notes, 
taking patrons back to a simpler time and providing a more 
concrete permanence compared to digital communication.

“I’m a pen and paper person. I keep a notebook with me, 
that’s how I take a lot of my notes for work. I send letters to my 
friends, I have friends that live in Texas and California, and I, like, 
have pen-pals with them,” Purvis said. “I think for me, it’s just 
kind of a nice reminder, as scary as it is to be permanent now, 
this note is here forever. It’s also like, so fun to be able to leave 
something that is more permanent than the digital age, which is 
permanent in its own way, but this is more tangible, and I think 
people like that.”

Meredith shared the sentiment, saying that — like an iced 
vanilla latte — there’s a certain sweetness to the handwritten 
notes.

“I think there’s a sweetness to it that is lacking with anything 
digital, there’s not a lot of sweetness unless it’s maybe animals 
being rescued,” Meredith said. “And people are craving paper, 
craving books, they’re craving a simpler time in many ways. Just 
a little break from that other part of our lives that is very hard to 
get away from.”

As for Public Hall itself, both Meredith and Purvis said 
customers should keep an eye out for new developments at the 
coffee shop as it enters a “season of change.”

“We have some big plans for Public Hall coming up, we’re 
going to pivot a bit,” Meredith said. “We’re looking to activate 
areas of Public Hall in a different way, especially the patio, maybe 
make that a little bit of a different type of space. Still have coffee 
there, but we want to enhance that space with more events.”

What matters most to Purvis and the staff at Public Hall is 
that customers feel a sense of belonging at the shop.

“This space is for the community, so we want it to be for 
them, and we want it to be what people like,” Purvis said. “So 
as we are about to move into a season of change, we want 
input from our community too, which there will be plugs for that 
coming soon from us to involve our community as we look to 
make this space what they want in a coffee shop.”

“...people are craving paper, craving 
books, they’re craving a simpler t ime in 

many ways.”
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Fulfill university credit hour requirements for 
less than half the cost

with Barton Online! 
 ü  Graduate sooner with accelerated online sessions!
 ü Transfer courses seamlessly!

online.bartonccc.edu

“ I can speed up my timeline by taking 
8-week courses, really at any time 

throughout the academic semesters. If my 
math is correct, taking 3 courses at Barton 

Online has already saved me $3,000.”
 - Michelle Nezolosky, a university student  
using Barton Online classes to get ahead!

POPULAR COURSES
 Ĉ  College Algebra
 Ĉ  Elements of Statistics
 Ĉ  General Psychology
 Ĉ  Interpersonal Communications

Barton Online offers courses over fifteen 
sessions in four different time frames: 

 Ĉ 6 weeks
 Ĉ 8 weeks
 Ĉ 12 weeks
 Ĉ 16 weeks
 Ĉ Four-week intersession in the Spring and Fall



Since 2007, Sara Rauch has been the 
proud owner of Planet Beach Spray 
and Spa. “My husband and I always 

knew we wanted to do something with tanning 
but not solely offer tanning,” Rauch said.

Planet Beach offers many different services 
that are open to both men and women. Some 
of the services include Hot Yoga, facials, 
massages, teeth whitening, oxygen therapy, 
red light therapy, hydration station and the 
Hotworx.

The Hydration station is a vitamin steam 
sauna that hydrates your skin and is perfect 
for the winter time. “You can utilize it before 
tanning in the beds or before getting a spray 
tan. It’s going to help you be hydrated and 

receive better results,” Rauch said.

The Hotworx station is an infrared 
sauna where you can do HIIT workouts and 
isometrics, a form of physical exercise. You 
watch a virtual video instructor in a hot sauna 
for 30 - 45 minutes, time depending on which 
session you do. They offer a few different 
sessions such as hot bands, hot buns and core. 

Sarah Rauch and her husband started 
their business in New Orleans and have now 
been in Manhattan for 15+ years. Rauch said, 
“We’ve been here for 15 years. We love the 
support of our community, customers, and 
members. It keeps us going, so we appreciate 
and love them.” 

Planet Beach

Local Tanning Salon Shares Their Unique Services

Planet

story by LEXI GARCIA
photos by ALEXIA KING
design by CONCHA CAMPA

49



B E S T

P A T I O S

I N

M H K

YARD BARYARD BARYARD BAR

   yard gamesyard gamesyard games

bagsbagsbags

beer pongbeer pongbeer pong
giant jengagiant jengagiant jenga

1213 Moro St, Manhattan, KS
(785) 301-8316



THIS IS NOT 
FOR YOU
UNLESS YOU ARE LOOKING TO WORK FULL TIME AND 
MAKE GREAT MONEY THIS SUMMER.

UNLESS YOU WOULD LIKE A CHANCE TO LEAD A CREW 
AND LEARN THE HOME IMPROVEMENT INDUSTRY.

UNLESS YOU TAKE PRIDE IN YOUR WORK AND ARE 
EXCITED TO PAINT HOMES.

www.cwpjob.com

$15-$20/hr.

SUMMER

Work Hard,
Play Hard,
Have Fun

Before

After

PAINTERS THAT APPLY AND ARE HIRED FOR CREW LEADER POSITIONS WILL BE INVITED TO
TEAM FUN DAYS WITH EVENTS LIKE AXE THROWING & PAINTBALL.

APPLY
TODAY



WORKFORCE MANAGEMENT 

NOW HIRING 

Focus Workforces is currently 
seeking to interview candidates 
for production positions in the 

Manhattan area. 

All Shifts Available 
Pay up to $16.50/HR and up 

to $500 bonus 

Job Duties: Production work, 
pack items, hand stack, 

general housekeeping and 
warehouse duties. 

Apply at www.focusjobs.com 
or 

call 785-323-4576 

@KS tate L GB T

CELEBRATE

YOUR PRIDE!

2 0 7  H O L T O N  H A L L
7 8 5  5 3 2  5 3 5 2
L G B T @ K - S T A T E . E D U
O P E N  M - F  9 A M - 5 P M

We are here for K-State!

The LGBT Resource Center  is  an award-winning
resource for  our  LGBTQ campus community.  

With  our  LGBTQ student  organizat ions,  the  LGBTQ+
Leadership  Conference,  and many other  programs and

events  throughout  the  year  we celebrate  our
experiences,  our  l ives,  and our  ident it ies .  



LEASING  
NOW

JOE
 COFFEE

BAR
 WITH 24-HOUR COMPLIMENTARY  
STARBUCKS BEVERAGES & SNACKS

JIM 
FITNESS  
CENTER

 24-HOUR STATE-OF-THE-ART GYM 
WITH CARDIO AND FULL CIRCUIT 

WEIGHT TRAINING MACHINE

LIBRARY
WITH IMAC COMPUTERS, USB  

PORTS, WI-FI AND FREE PRINTING

TANNING
FREE AMENITY TO YOU

Apply Today!

Rates as low
as $359

GR AMERCYMANHATTAN.COM 
2215 COLLEGE AVE. |   MANHAT TAN, KS 66502 |  785.539.0500 

 



Discover a Program

 MANHATTAN'S AUTOMOTIVE MUSEUM
Exhibits ranging from 1907 to modern day supercars
Beer & Wine wall with 20 self-serve taps 

RENT THE VENUE

785-236-5501    3007 Anderson Ave Manhattan ,  KS    www.midwestdreamcarcol lect ion .org

Explore the Exhibits

Admission is $8 for Adults & $5 for Military/Seniors/Youth 
Open Thursday - Friday 10a - 5p Sat  9a - 5p Sun 12p -5p

COOL BREEZES ON WARM SUMMER EVENINGS. 
Good friends and great food. Find your  

unforgettable moments in one of  
the coolest towns in the midwest.

Oh Manhattan!
VISITMANHATTANKS.ORG

Manhappenins Spring.qxp_Layout 1  3/25/22  2:10 PM  Page 1



4, 5, 8, and 12-week Online Courses
100s to choose from starting in March and April, 

including many gen eds, GUARANTEED TO TRANSFER!

KS Resident Spring Tuition & Fees Cost:
$122.50 PER CREDIT HOUR

ButlerCC.edu/university

Apply now for free!

DROPPED A CLASS?
PICK ONE UP!




