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LETTER FROM
Dear Readers, 

I am excited to introduce the Fall 2022 print edition. Unique to the 
other releases, this edition is not confined by one word. Instead, we 
chose to use bold, obscure, and different design elements to guide 
the direction and perception of the magazine. 

This piece was brought to life by our dedicated team of creatives, 
models, and community of friends that let us tell their stories. 
Countless hours went into ensuring this issue would make its mark and 
give our community a voice. 

Through words and visuals, these 60 pages tell a powerful story of 
the beauty in finding refuge in embracing yourself and being bold. The 
past couple of years we have experienced a great deal of uncertainty 
recovering from the effects of Covid. The unknown and vulnerable 
aspects of what we went through allowed us to appreciate the little 
things. In the midst of the chaos of life, learn to celebrate yourself 
and the progress you’ve made through every step. We hope you find 
inspiration and enjoyment in this issue. 

Thank you for supporting our mission at Manhappenin’ and 
allowing us to continue to serve the Manhattan and Kansas State 
community. 
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Fashion is society’s window to express the images within an individual’s 
soul. The looming pressure of being trapped in a box within one’s mind 
throughout coronavirus made society rethink what clothing meant to them. 
Hiding behind an unauthentic version of themselves became unnecessary 
and unconventional. Fashion connects society as one using individualism 
without limitable bounds. Unapologetically, authentic, micro-trends emerged 
thus bringing us to where we are today. 

The monochromatic blurring of mainstream societal fashion trends. Mesh, 
unstructured, techno, pop-art textures, blurring, baggy, unconventional, 
eccentric and an emphasis on everything in between. Fashion could never 
simply be categorized because there are countless things that create the 
embodiment of individual distortion. The desire to become who one truly is 
quickly surpassed the mainstream desire of fitting in with society. Booming 
with electricity and individuality to show what the soul reflects without 
conventional bounds.

story by CORBIN KUHN, CAROLINE REYNOLDS, & JORDAN STEGEMAN
photos by JORDAN STEGEMAN
design by CAROLINE REYNOLDS

Design can venture into many different paths. It can be both simple, 
as well as intricate. The vision behind the magazine’s design was to 

eliminate the idea of a theme or word. Notice that there isn’t just one word 
to describe the design, for the very fact that the nonexistent theme makes a 
boundless creative statement. The closest words to describe the design are 
alternative, bold and obscure, being basic in nature, to embrace the paths that 
individuals can never find an end to with their creativity, while allowing them 
to make bold design moves and write about whatever inspires them. 

ALT DESIGN ALT FASHION
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Many people suffered from the effects of COVID-19. Some even 
lost their lives, but everyone has lost years of their lives because of 
the pandemic. COVID made people feel trapped and isolated in their 
normal lives. Many college students have felt suffocated by the lasting 
effects of COVID, both physically and mentally. Students had to leave 
their normal routines, many returning home or struggling to figure out 
what to do and wondering what was next. 

Senior in life science, Grace Walker, shared that she was very sad 
when she had to return home for COVID. She felt depressed, but found 
a way to stay positive by getting closer with her family.

         With the world shutting down, it seemed bleak for a while. 
New mandates and rules trapped people, and the alienation of not 
being able to see friends or loved ones out of fear of spreading the 
illness or catching it themselves made life difficult.

Students took a big hit in this area. Going to in-person classes, 
discovering independence, and having large social lives turned into 
computer screens in their childhood bedrooms without any way to see 
their friends other than through another screen. Instead of feeling like 
they were moving forward in life, it was a huge step back. 

Constantly we are hearing how students feel as though they were 
ripped off or cut short of what was supposed to be the best years of 
their lives. The 2022-2023 senior class especially have spoken of how 
their best years soon turned to lost years and that they don’t feel like 
they fairly got to experience college.

“We had just gotten our first taste of freedom and then it was 
ripped away from us,” said Alexis Hoeme, senior in social work. I felt 
disconnected from the new friendships I had made.” 

The constant changes made a lot of bittersweet memories for 
people. While the heaviness of the loss of loved ones and a lot of what 
felt like wasted time weighed on people, everyone learned a lot more 
about themselves in the process, and that is how some have broken free 
from their COVID depression. 

“I learned that I am a visual learner and being online was very 
difficult for me,” said Macy Wineland, senior in marketing, “I overcame it 
by putting in more hours and writing out my notes.”

         Though some students were able to study better at home 
and their grades improved, others weren’t so lucky, and the lack of a 
classroom made them slip. However, those that did fall short were able 
to learn more about time management and self-discipline as well as how 
to ask for help. Another valuable skill students learned was how to speak 
up for themselves in their academic life by reaching out to professors, 
fighting harder for grades and even getting online tutoring. Some 
students learned other life lessons, like how to enjoy their own company 
and alone time. 

In college, you are constantly surrounded by people, and it can 
be hard to find yourself at times. In fact, some people even lose 
themselves. By being forced to be alone, students were able to find 
things they loved. Not only did boredom drive people into discovering 
new hobbies but it also sent them on a mission to feel the void when it 
felt like something was missing. 

For some, social media platforms like TikTok, inspired people into 
redecorating their homes, trying new recipes, and even dabbling in 
crafts. Some discovered that their majors weren’t for them and that they 
had other callings that they may not have otherwise discovered 

         Learning new hobbies and finding ways to knock ineffective 
study habits helped many break out of their poor mental health during 
quarantine.

“I found myself walking a bunch. I would walk like 4 miles, and I 
still really enjoy getting out now,” said Aimee Acosta, senior in human 
resource management.

Some are still recovering from the effects of COVID-19. Getting 
back into normal routines has made it a lot easier for students to feel 
like themselves again.

By finding new ways to cope with the difficult emotions that COVID 
brought about, students have broken free of their suffocation and found 
a way to breathe again. Nothing can fix the lost feeling from the years 
missed out on, but people can look at all the good things that they 
gained in their isolation; or better yet, everything that is to come.
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 story by GUS HOWARD
 photos by GUS HOWARD 
 design by REECE BACHTA

“It’s game day” is said thousands of times on Saturdays 
for the K-State Wildcats. This phrase is also said 

in homes all around Kansas as the Wildcats take the field. 
Sports are important to many people as it is a way to escape 
stress and worries in everyday life. The community that sports 
produces is unlike any other, it unites families. Many children 
grow up loving the sport and the team that they watched their 
parents cheer for since a young age. 

 The Mizzou game brought out the spirit and actions of 
true, die hard, Wildcat fans with an exhilarating, but slightly 
miserable game. Although it poured rain that day, it did not 
stop the fans from cheering for their cats. Fans didn’t flinch 
in the rain, they thrived. Children were running and playing 
in the rain, chanting “GO CATS!” When it’s game day, even 
nature can’t stop the dedication of Wildcat fans. One girl in 
particular was not phased by the downpour, eating a bowl 
of chili and enjoying every minute of it. She was with family 
and the Wildcats and that was likely all that mattered to 
her in that moment. There truly is no better way to 
spend a Saturday than a game day. 
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story by JAKE RODRICK
photos & styling by ASHLEY HEIDEMAN
design by JORDAN STEGEMAN

The hardships
As a society, we have it ingrained in our mindset to align ourselves 

with people who are like us. We choose friends with similar values, 
we choose partners who we have a lot in common with and we even 
choose pets based on whether or not they fit our own personal ideal of 
cuteness. This is why it can be extremely hard to unlearn a discriminatory 
mindset, especially as we age. While it may be difficult, it still gives no 
excuse for intolerance of the LGBT+ community. Intolerance can be 
present in many different forms, anywhere from blatant discrimination 
and exclusion to a general feeling of discomfort around LGBT+ 
individuals. Tara states that location might affect this: “I don’t know if 
it is midwest courtesy that makes people think ‘yeah, that person looks 
like a dude but we’re not going to say anything about it’... it’s just like a 
million little things that stand out when you’re talking to someone, and 
suddenly you realize they don’t understand at all.” In some situations 
this could lead LGBT+ individuals to hide their identity for acceptance 
or safety. The term many people have coined for hiding one’s sexuality 
or gender identity is to be “closeted”. Once an individual feels safe to 
express their identity then they “come out of the closet”. Coming out 
of the closet for those who feel the need to hide can be daunting, but 
freeing. If you or someone you know is struggling with acceptance, know 
you’re not alone.

Worth it
Although there may seem to be a lot of baggage that comes along 

with being true to yourself, it’s nothing compared to the euphoric feeling 
of being free and honest to oneself. Tara describes how her overall 
sense of wellbeing has been greatly improved by the ability to be open 
about being transgender, and experiencing the trans joy and gender 
euphoria that comes from that. “Originally I was obsessed with passing,” 
Tara went on to say. “I didn’t want to get mistreated, I didn’t want 
any of the issues that come along with this. But I’ve long since gotten 
past that and now, I am very okay with being visibly trans.” Passing is 
when a transgender person presents in a way that makes them appear 
cisgender. Tara said that when she stopped trying to pass, she started to 
fully celebrate who she was: “I guess I finally figured out why they call it 
pride. It’s not that I want to be a cis woman, it’s that I am a woman and 
I just happen to be trans. A shift happened that helped me be proud of 
being trans.” After fighting through those stereotypes and pressures, 
she is now proud of being trans no matter what stage of the transition 
she’s in.

Even if you do not identify as LGBT+, when one is struggling to find 
their identity in general it can be difficult to cope. The hope is whatever 
you may be struggling with internally, this story helps you navigate 
the path ahead towards feeling more comfortable in your own skin. 
Although there are many ups and downs to discovering one’s LGBT+ 
identity, or identity in general, especially in a close-knit environment 
such as a small town, most would agree that it’s a process that takes 
time but is worth going through. 

Resources: 
Trevor Project Lifeline: (800) 788-7386
Trans Lifeline: (877) 565-8860
National Suicide Prevention Lifeline for 
LGBTQ+ Community: (800) 273-8255

Have you ever felt like you are different? Like there is something 
about you that other people around you can’t relate to? This can 

be challenging and disheartening, but it’s not impossible to deal with. 
Unfortunately, society tends to exclude people who don’t fit the “norm,” 
often unintentionally. For some people, this feeling of difference, not 
belonging, or even unacceptance stems from sexual orientation or 
gender identity. However, the situation changes substantially when you 
grow up in a small town or are confined to a close-knit group.

Small town living
Growing up in a small town is hardly a foreign concept to people 

living in Kansas. In fact, most Kansans probably grew up in small towns. 
A sense of nostalgia can be derived from knowing most of the people 
that you see in your day-to-day life. This familiarity can be comforting, 
but other times it can be isolating. You could be having a bad hair day 
and feel like everybody can see it, or you could be outed by a neighbor. 
It can definitely make it hard to run and hide from your problems, 
especially when there’s a high chance of facing them every day. For 
someone whose personality is the source of a portion of their problems, 
this can be an extremely challenging experience. Many LGBT+ 
individuals who grew up in small towns tend to identify heavily with this. 
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For the K-State rodeo team, early mornings, late nights 
and long travels are spent chasing those white lines. The 

rodeo team has been around for 75 years here at Kansas State 
University as both a team, and club. The rodeo team is one of 
the largest student-run organizations on campus that attracts 
one of the largest crowds of any National Intercollegiate Rodeo 
Association event across the country. The team celebrated their 
75th anniversary this past February at the annual KSU rodeo. 
The president of the KSU Rodeo Club Brandi Schnitkey, a senior 
majoring in animal science and industry, said that afterwards the 
team and club joined together to eat and reflect on memories 
of their time together. It was a really special moment for them 
to experience as a team . They also had an award banquet and 
produced new merchandise for the special 75th year. Schnitkey 
shared that, “the team is doing well as a whole. We’re picking 
up and continuing strong while adding pressure in the women’s 
division. The men’s bull riding and team roping teams made it to 
the finals in Durant, Oklahoma at Southeastern Oklahoma State 
University. We are gearing up for the final competitions this fall.”

Adi Friesen, a senior majoring in feed science, grew up 
riding and showing all-around events with American Quarter 
Horses. Friesen has been running barrels since she was a kid, 
and going into her college career she wanted a change of 
scenery, so she jumped into the college rodeo scene and joined 
the KSU team to compete in the central plains’ region. 

When Friesen was asked how being on the team had 
impacted her, she said, “Being a part of a team in college, 
regardless of what it is, allows you to build bonds with other 
individuals who share the same passions as you. Not to mention 
the atmosphere is unbeatable with all these incredible kids 
going down the same road as you and sharing experiences 
together. It’s fun to improve and get better every single day – 

plus, you have great teammates who cheer you on. You learn so much 
without the parental guidance that you had growing up; you become 
responsible for hauling your horses and tack around to-and-from 
competitions, as well as changing a flat trailer tire. Rodeoing is a hard 
sport, and more or less an individual sport, and having to put a team 
together at the collegiate level is very hard, but we are brought together 
by Coach Winn in an unbelievable way.”

Friesen is most excited to continue to see all her hard work pay 
off in the coming months. The 2021-2022 season was when Friesen’s 
collegiate rodeo career kicked off, and she had been barely out of reach 
of success for being in her first short go’s. This is prestigious for having 
just started out and competing against roughly 150 other girls in the 
long go. “It’s harder than other sports and takes a good year to figure 
things out. But now I’ve had that year and am ready to have the success 
I am capable of, and see my teammates’ hard work and dedication pay 
off as well. Just the fact that we will never get the opportunity again to 
do this with our friends pushes us to work hard and give it our best now, 
because it will never happen again,” Friesen said. 
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Get all of the insiders and tips from students who 
started successful businesses from scratch in college 
while juggling school and a social life. 

story & photos by ALEXIA KING
design by ASHLEY HEIDEMAN
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Brooke Lewis, also a senior at K-State, is studying agricultural 
communications and journalism but has found a passion for decorating 
things, specifically cookies. She started making cookies at the very end 
of her senior year of high school and even opened her own storefront 
in the summer of 2018. Lewis continues to advertise and take orders 
here in Manhattan but with her classes and busy college schedule, she 
explained that owning a storefront is just not possible while she’s a 
student. Currently, she bakes and decorates in her college apartment, 
where she has three other roommates who also love to bake.

Lewis has always been very independent and favors the idea of being 
“the boss” rather than working for someone else, so starting her own 
small business was a perfect spur-of-the-moment idea and a new venture 
for her. 

She collaborates with clients, sending ideas back and forth, to create 
the perfect treats. She’s yet another artist who taught themself through 
social media platforms and worked hard to create her own success. If 
you are a student who has been on the fence about following a side 
hustle dream of yours, take the leap. Life is too short to wonder “what 
if.”

How can people buy from Brooke?
Facebook: Sweet and Simple Cafe 
Insta: @brooke_ashton19

Ashley Geist is a senior at K-State, majoring in family development 
and human sciences. She has recently endeavored in starting her 

own business designing and making shirts, hoodies, hats and more! 
Since opening her shop back in June, she has taken custom orders and 
even created designs of her own. She loves working with clients on 
custom orders and shares the entire process with them to be sure that 
they love what they’re getting and that it’s exactly what they want.

Like many artists, Geist taught herself everything she knows from 
YouTube and finds loads of inspiration online. “YouTube was like my 
saving grace,” she said. She does the printing herself in a spare room 
of her house. And now, something that started as a side hustle that just 
seemed like fun, has now branched out to be a full-time gig while she’s 
in school. She hopes to pursue her business and make a career out of it. 

Geist’s overall vibe manifests itself through the look and feel of her 
brand. Many of her vibrant, energetic designs can be seen incorporating 
smiley faces. Geist explained, “I’ve always been a smiley, very cheerful 
person… and I’ve always loved happy faces.” You can tell just from her 
demeanor that she radiates positivity, much like her colorful designs.

If you’re a lover of custom apparel, Ashley Geist has your back!

How can people buy from Ashley?
Etsy shop: agdesigning
Instagram @ashleyg_designs
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Aggieville is one of Manhattan’s most popular and raved about locations. What makes it special, you                             
might ask? Some might argue that it’s the local businesses' great food and drinks, or the people 

and atmosphere that truly make it great. Most would say it is all of that, and much more.

Whether you’re local to Manhattan, or have never been, we wanted to provide you with a fun road 
map of some restaurants and bars to visit in Aggieville, and a few of their famous drink menu items. 

This guide is perfect for a 21st birthday, or fun night out on the town. The best part is, you’re 
supporting local! 

Don’t forget to drink responsibly, and call an Uber if you need a ride home, don’t drive. 
Are you ready to get your drink on? 

story by MADDIE FANKAUSER
photos by CAROLINE REYNOLDS

design by CONCHA CAMPA

Aggieville’s best bars with the best drinks
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Federally insured by NCUA.

Scan to
get started
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The axis of fashion is shifting. It’s less about how 
you can fit in, and more about how you can stand 

out in a way that feels genuine to you. Everyone has a 
different idea of what’s in style now; while in the early aughts you 
may have been sneered at for wearing midrise instead of low rise 
jeans, today’s fashion is able to be played by the ear. When fashion is 
at its most subjective, it is at its most fun.  

The past few years have seen trends cycle at an 
unprecedented speed. From multitone patchwork jeans to 
Urban Outfitter’s infamous Modern Love corset top, 
microtrends have started to become outdated 
faster than they can even take hold. Influencers, 
through fast fashion sponsorships and digital 
storefronts, led the charge into the 
popularity of specific aesthetics like 
‘soft girl’, cottage-core, grunge and 
academia. These ran rampant 
online, encouraging many to 
overhaul their wardrobes in 
favor of totally new looks 
that would be considered 
cheugy a month later. The 
quicker that aesthetics 
turned over, the less 
feasible it became to 
ever try to keep up. This 
led many to deviate from 
trends altogether, opting 
to develop their own 
personal style instead. 
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Some of this evolution was a residual effect of time spent 
at home during the early days of the pandemic. Quarantined 
away from normal social outlets, a lot of Gen-Z dressers got 
an opportunity to explore their taste outside of the influence 
of their peers. No longer was the standard for fashion 
dependent on social capital, or the functionality needed for 
students attending classes in person; with dress codes for 
school and work out of the window, many were able to try 
looks they would have no reason to before. 

The uncertainty of the pandemic also inspired many 
to cultivate new hobbies in the name of distraction. 
With the world in a state of limbo, throwing oneself 
into something creative was almost essential for 
survival. A lot of Zoomers took up crocheting, 
sewing, jewelry-making and upcycling old clothes 
to fill long days at home with fun and purpose. 
The shaky state of the world seemed to bring 
everyone to the realization that life is too short 
not to express your truest self at every given 
opportunity—and dressing for yourself is a great 
way to start. Plus, if an outfit flopped during 
quarantine, who was going to see it?

This creative renaissance has shown itself in 
a number of ways, many of them following the 
same theme: taking past styles and elevating 
them to be unique to you. ‘Subversive 
basics,’ a term coined by TikTok content 
creator Agus Panzoni, refers to taking 

classic closet staples to the next level by 
adding a flair of rebellion. This can look 

like anything from a pair of slacks with 
hip cutouts to a turtleneck sweater 
with mesh sleeves. Functionality 
is put on the back burner so that 
pieces have the freedom to make a 
statement about their wearer. 
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Brand identity matters less now than it ever has. Instead of feeling 
the pressure to sport a certain logo, many care more about curating 
a closet of unique pieces that look like them. Flashy emblems and 
indiscrete tags are out. Without the distraction of brand indicators, 
outfits serve as a testament to their wearer’s taste instead of as a walking 
advertisement, or a mark of status.

Today’s fashion mavericks are also beginning to favor interesting 
silhouettes over trendy individual pieces. There’s a greater emphasis 
on how clothes highlight their wearer than on how well they match a 
particular aesthetic; from sleek slip dresses that hang just right to the 
bold shapes provided by oversized blazers, it matters less if an item is 
being worn by your favorite influencer (see 2018’s teddy jacket craze) 
and more if it makes you pop.

The trend today is no trend. So many subfactions of fashion have 
developed in the last two years that it’s nearly impossible to pinpoint 
what’s in; instead, it’s everyone for themself. It’s the perfect time to try 
new looks, take risks, and be a little eccentric. Being authentic is in style.
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story by LANIE HENRY
styling by ELIZABETH ESCH, 

CORBIN KUHN
photo by ASHLEY HEIDEMAN, 
GUS HOWARD, ALEXIA KING

design by ASHLEY HEIDEMAN

“When 

fashion is 

at its most 

subjective, 

it is at its 

most 

fun.”

“When 

fashion is 

at its most 

subjective, 

it is at its 

most 

fun.”
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We are here for K-State!
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Free Pregnancy Testing

Office hours: Monday through Friday 9am-5pm
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www.nextsteppregnancy.com
1441 Anderson Ave.
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Manhattan Arts Center 

 

www.manhattanarts.org 
1520 Poyntz Ave.    785-537-4420            

Live Theatre • Live Music • Gallery 

LIVE Theatre * LIVE Music * Gallery 
Classes for all ages in Art, Clay, Music, Theatre 

Community School for the Performing Arts 
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COOL BREEZES ON WARM SUMMER EVENINGS. 
Good friends and great food. Find your  

unforgettable moments in one of  
the coolest towns in the midwest.

Oh Manhattan!
VISITMANHATTANKS.ORG

Manhappenins Spring.qxp_Layout 1  3/25/22  2:10 PM  Page 1

Get more for less at JCCC.

Here’s why we’re a smart choice:
•  Competitive tuition rates*

•  Online courses that fi t your schedule

•  Credits can transfer back to K-State toward your degree

•  Smaller class sizes for more 1:1 attention

Choose your classes today! JCCC.EDU/ENROLL
*See jccc.edu/residency for details.

SAME CREDITS. 
BETTER VALUE.



story by REN ALTON
photos by GUS HOWARD 

design by REECE BACHTA

You may find yourself out on a Friday night and stumble upon 
a group of band members playing at the bar and getting 

everyone around them pepped up. Although it might seem random, it 
is a tradition for the Pub Crawl Band to play every Friday night before 
a home game. This tradition began over 20 years ago with Dr. Frank 
Tracz. What originally started as a group from the K-State marching 

band cheering up fans turned into over thirty businesses and 
three different locations. The three bands play in Aggieville, 
on Poyntz and on the East and West side of town. The Routes 
and schedules can be found on the K-State website but some 
popular business locations include So Long Saloon, AJ’s 
Pizzeria and Mr. K’s. 

As popularity grew, more businesses wanted to be included 
in the route. More businesses also meant the need for more 
band members. Participants now have to audition to be a 
part of the group and receive a scholarship if they are chosen. 
While it is a big commitment, there is no shortage of fun for 
those involved. Former Drum Major, Natalie Crow, stated that 
a special memory was “all going back to McCain and one of 
the restaurants would provide food. There would be eating 
contests, joking around and general camaraderie.” 

This tradition not only impacts those enjoying the 
music but also those who create it. Shelton Lauderbaugh, a 
sophomore trumpet player, shared that the best part of his 
experience is “having the opportunity to give one kid a smile 
or one family a laugh each night before those awesome game 
days.” Shelton is a perfect example of what it means to be 
“family” on the field during halftime and in the pub. 

For Crow, “The best part was playing in front of Rally 
House. The cars would stop and we would just run around 
and Willie would meet us there.” No matter what somebody’s 
favorite aspect is, Pub Crawl encompasses the culture of what 
it means to be a Wildcat. 

Pub Crawl is one of the many activities that makes 
the Little Apple so special. There is no question this 

tradition brings Wildcats together to become 
one big, happy purple family. 
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BeReal is an app made by Parisian A. Barreyat, a former GoPro employee. 
With business partner Kévin Perreau, she came up with the concept in late 
2019. The idea for the name BeReal is a response to current social media 
platforms. With negative stigmas like social media addiction, the name BeReal 
turned heads. From then on, the app has become very popular with the Gen 
Z crowd. It’s a refreshing way to connect with others on social media. Without 
filters or paid ads, it seems like the perfect app without useless noise and a 
dull algorithm.

HOW IT STARTED
HOW IT STARTED

We all want to live in the moment as much as possible during our 
college years. We especially want others to see it all over social 

platforms. BeReal has many young adults sharing their small moments on 
screen. With an app that has been downloaded over 28 million times  since 
2020, some might think “what does this app have that others don’t?”

2 minutes left to capture 
a BeReal and see what 
your friends are up to!

BeRe.al/alaynashae
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Within the social media realm, there is a need to unplug from life on 
the screen. Unedited photos and videos are seen as “real,” and influencers 
will try to present themselves as authentic as they can. With platforms like 
TikTok, Instagram, and Twitter creating accounts for advertising purposes, 
the viewer can choose who they feel most aligns with their views. BeReal is a 
little different, however, because while there are some influencers to follow 
on BeReal, finding them is not as easy as looking up their username on Twitter 
or Instagram. Having a high follower count doesn’t matter on BeReal, as there 
are no commercial ends for anyone to make money from clout. 

While BeReal is a step toward online authenticity, it still demands your 
attention to the app. However,  it doesn’t seem to detour the excessive use of 
social media addiction. BeReal is good for keeping updated with friends, or 
just posting without the like/follow pressure. Whatever the reason is, the app 
itself is a way for everyone to show the real side of their day to day activities.

AGE OF AUTHENTICITY
AGE OF AUTHENTICITY

Like Snapchat, BeReal allows you to take a photo of yourself in the 
moment, every day, around the same time. Much like streaks, BeReal reminds 
you to upload a quick photo to keep updated with your friends. The difference 
is, however, that BeReal has you take a selfie and a picture of what’s in front 
of you at that moment. It’s an interesting concept, but how is this helping the 
idea that social media can be authentic?

THE NEW SNAPCHAT?
THE NEW SNAPCHAT?

Since BeReal doesn’t heavily rely on followers and likes, it attracts an 
audience who wants to be themselves on a social platform. The app also 
allows you to be friends with who you want, how you want. BeReal does a 
good job of connecting already existing contacts for friend recommendations. 
A lot of people feel secure while being on the app. It’s known as the “anti-
Instagram” social platform. This could be because BeReal doesn’t sell data like 
other social media platforms.

BEREAL BENEFITS
BEREAL BENEFITS

   story by GABRIELLE ALLEN
     design by CAROLINE REYNOLDS
         photo courtesy of ALAYNA SHAE
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Clean Gril Aesthetic
The beauty look that has been trending recently is the “clean girl 

aesthetic.” It became popular on TikTok and Pinterest, along with 
multiple how-to guides on Youtube. If you don’t know what the clean 
girl aesthetic is, it’s a look that consists of slicked back hair, gold hoops, 
fluffy brows and dewy skin. This well known trend is convenient because 
it is easy to do and requires little to no effort. Finding inspiration for 
this look is easy because it seems like every celebrity and influencer is 
hopping on this trend. 

The Truth Behind the Look
Even though this well-known look is currently trending, it has actually 

been around for ages. Women from many different cultures all around 
the world have been taking part in the aesthetic and paving the way for 
this trend since the ‘90s. For instance, Latin, and Indian women have 
been taking part in the look for years. Unfortunately, they have not been 
credited the way they should be. The problem with the aesthetic has 
been widely debated about on social media due to those not giving 
credit to the origin of the trend. 

When following the clean girl aesthetic, it is important to understand 
the role different cultures played in bringing this look to life. This trend 
shouldn’t force people to try to follow certain guidelines from social 
media, but realize what the true trend of the clean girl aesthetic is, 
natural beauty. 

When viewing the hashtag or looking for inspiration, what pops up 
are thin influencers with perfect features. Although social media can 
make it seem like you must have perfect skin, perfect hair and perfect 
habits to pull off the look, when this look was initially created, it was 
intended for all women to embrace their own features and still is. There 
are no limits to this trend, the clean girl aesthetic is for everyone no 
matter what they look like, what their lifestyle is and what their interests 
include. 

Products for the Look
It’s easy to follow inspiration from influencers on what products 

to use for the clean girl aesthetic, but it’s important that you use the 
products that work best for you. A popular brand that has a lot of good 
products for the look is Glossier. Their company focuses on producing 
minimal make-up products to enhance your natural look. For instance, 
cream blush, lip oils, and eyebrow gels. However, you should feel free to 
use whatever brand works best for your skin type and your budget and 
you feel most comfortable in. 

Where to Find Inspiration
Next time you’re looking for inspiration for the clean girl aesthetic, 

take inspiration from whoever, but also acknowledge and appreciate 
the women from different ethnicities who have practiced these routines 
before it was made trendy by influencers. If you don’t have perfect skin, 
that’s totally normal. Find products that best work for you and apply the 
products in the same way that makes you feel most comfortable in your 
own skin. 

story by JOSCELYNE ESPINOZA
photos by WILLOW QUILLIN
design by ALEXIA KING
styling by XIA HUNTER

THE VIRAL “NEW” LOOK

“IT WAS INTENDED  

FOR ALL WOMEN 

TO EMBRACE THEIR 

OWN FEATURES”
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Non-discrimination Notice: Barton Community College is an equal opportunity provider and employer. Visit equal.bartonccc.edu for more information.

online.bartonccc.edu

POPULAR COURSES
 Ĉ  College Algebra
 Ĉ  Elements of Statistics
 Ĉ  General Psychology
 Ĉ  Interpersonal Communications

Barton Online offers courses over 
fifteen sessions in four different 
time frames: 

 Ĉ 6 weeks
 Ĉ 8 weeks
 Ĉ 12 weeks
 Ĉ 16 weeks
 Ĉ  Four-week intersession in the 

Spring and Fall

 Ă  Graduate sooner with accelerated 
online sessions!

 Ă  Transfer courses seamlessly!

Fulfill university credit 
hour requirements for 

less than half the cost
with Barton Online!



HIRING: CNA,
CMA, HHA &
RESTAURANT
SERVERS
Haven't taken your test yet?
No problem! We will hire you
as a nurse aide trainee II.

Apply at 
careers.meadowlark.org

785 323 3893

hrteam@meadowlark.org

We also have internship and
volunteer opportunities in a
variety of areas!

Full & part-time | New hires are eligible for up to
$4,500 sign-on bonus*

*Only applicable for CNA, CMA and HHA positions



FOR OVER 30 YEARS

 TEAM PHYSICIANS FOR THE

PHYSICAL THERAPY
STREAMLINE TO SPORT
JOINT REPLACEMENT
FRACTURE CARE
HIP INJURIES & PROCEDURES
KNEE INJURIES & PROCEDURES
FOOT/ANKLE INJURIES & PROCEDURES
SHOULDER/ELBOW/HAND INJURIES & PROCEDURES

WHAT WE OFFER

NOW HIRING!
Internships & full-time careers within in the pork industry

Pork processing

(Oklahoma)

Visit seaboardfoods.com/careers to apply

Animal operations

(Oklahoma)

Feed milling & manufacturing

(Oklahoma, Kansas, Texas)

Transportation, shipping and logistics

(Oklahoma)

Maintenance

(Iowa, Oklahoma)
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story by BRIANNA PALMER 
photos by ALEXIA KING
design by CAROLINE REYNOLDS

Looking forward to this autumn and winter, having 
the essentials is important—but knowing how to 

style and discover new ways to wear those pieces is key. 

The World's Global Style Network reports on the styles 
and textiles to look out for the fall and winter season. In 
the most recent report, satin materials, natural fibers and 
chunky yarn materials have increased in popularity while 
camouflage patterns are slowly diminishing. 

Nicole Ajimal, fabric and sourcing strategist, and 
Esmeralda Cortesi, data analyst from the report, said that 
this year comfort is still a driver in styles for the season. 
By, “using inviting and warming soft surfaces alongside 
easy-care weave constructions and finishes” wearers can 
be both cozy and in style. 

Taking into consideration Ajimal and Cortesi, outfits 
based on comfort, and fabrics that are easy-care however 
still maintain a bold element are in. These outfits can 
contain soft accessories like scarfs, scrunchies and bags to 
add more to a more minimalistic look while keeping the 
look cohesive.  

For example, plain beige sweats and a black top 
finished with an oversize plaid sherpa jacket allows you to 
keep comfortable and warm but still stand out by adding 
in a new textured finish to the outfit. When it comes to male 
specific looks, Ajimal and Cortesi said comfort is the style 
driver, and “formal designs take elements from traditional 
suiting of sharp styles and tailored classics, creating a bold 
edge with optical-effect dobbies and jacquards.”

Nick Paget, senior strategist in menswear, brings in 
another angle to consider when thinking of male tailored 
looks this season, Paget said, “the rugged practicality of 
outdoors and workwear brands will continue to influence 
utilitarian key items, styling, colors and fabrics. ”These 
styles are popular both in business settings, and in 
streetwear. 

Oversized looks using puffer jackets, sweatshirts 
and varsity jackets have increased in usage from their 
functionality in performance and comfort. Along with 
button ups and slacks that showcase both formal and 
vintage. 

One example for incorporating a varsity jacket is to 
maintain a simple look with neutral colors, and allowing 
the varsity jacket and shoes to be the stand out moment 
for the look. 

“Palm leaf green,” which is a deep, vibrant shade, is also 
growing in popularity among the younger male audience. 
Along with other natural shades like dark oak and dusted 
grape. 

A fun way of incorporating these colors during the 
fall and winter season is by using accessories like hats and 
gloves. Playing with colors is popular in fashion, so finding 
new colorways and coordinating your shoes with your 
outfits is a creative way to use color.
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Vintage trailer meets photo booth, meets bar.

Thus, bringing you two very rad trailers designed to spice up your next 
event with some great tasting beverages and a photo booth to capture the 
memories made, in case you have a few too many…  

Yep, you heard that right! MHK Caravan is a local traveling bar and photo 
business that operates out of vintage trailers, providing you and your guests 
with the most fun and unforgettable experience. There are many things that 
make this company special, but the one that stands out the most are the 
people who built this business into what it is today. 

Meet Tara and Greg. Two hard- working individuals who are both 
Manhattan locals, passionate about doing everything possible to serve the 
Manhattan community. Being able to cater to the people of Manhattan is a 
driving factor for what they do with MHK Caravans. Just a few short months ago, 
Tara and Greg set out to pursue their dream of starting a business together that 
would offer a unique experience. Both Tara and Greg have a long background in 
the event and business owning realm and decided to bring their dream to life 
after purchasing a vintage camper. 

Over the summer they worked hard to create the two masterpieces you 
know of today as Bella and Wanda. They made many special memories as a 
family with their three sons Mason, Kaleb and Frankie, during the countless 
hours of work put into building MHK caravans. 

Tara and Greg launched their business at the end of the summer by 
hosting a party to introduce the traveling photo booth and bar. Only 2 days 
after they received a call from a large whiskey company who wanted to book 
them for a 3 day concert event. After that, the rest was history and they have 
been grateful for the support from the Manhattan community. 

Now we’d like to formally introduce you to the other stars of the show, 
Bella and Wanda who are currently all the rage of Manhattan!

 
Both trailers bring their own fun and whimsical vintage aesthetic to the 

table. They are so unique that they even earned their own names based on 
their personality!

Meet Bella! She is a 1954 Bellwood vintage camper that doubles as a 
photo booth! One word to describe Bella is bougie. Some would say it is her 
black and white minimalist interior or her fancy touch screen that allows 
you to share photos instantly via text or social media. She can hold up to 12 
people and is a great addition to your next event.

Wanda, on the other hand, is known for being the wild child of the family. 
She goes by Wanda, but her full name is Wanda the Whiskey Wagon, and she 
knows how to have a good time. She is a 1965 Nomad Wanderer, and she 
is a traveling bar that slings all types of tasty cocktails! The best part about 
Wanda is when you rent her, she comes fully equipped with all the essentials 
including licensed and trained bartenders! Wanda is a one-stop shop, so all 
you have to do is rent her and she will worry about the rest.

If by the end of the article you haven’t convinced yourself to rent Wanda 
or Bella for your next event, you’re missing out. To inquire about renting out 
the mobile bar or photo booth, all you have to do is visit their website and fill 
out the form.

“BELLA AND WANDA WERE 
THE BEST OF FRIENDS 

ALL THROUGH THEIR HIGH 
SCHOOL DAYS…”♫♫♫ 

story by MADDIE FANKHAUSER
design by CAROLINE REYNOLDS

photos courtesy of MHK CARAVAN CO
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BODY DYSMORPHIA, EATING DISORDERS,
EFFECTS OF SOCIAL MEDIA

DISTORTION

Body
Dysmorphia ,
Both Sides

According to John Hopkins,
 “If you have BDD, you may be so 
upset about the appearance of your 
body that it gets in the way of your 
ability to live normally.”
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For as long as I can remember, diet culture has been prevalent in 
my life. My mother got a lap-band to lose weight. My grandmother is 
constantly “on a diet” and complaining about her body and weight. 
My uncle and grandmother would always tease me for my appearance 
in middle school, followed by saying I was too sensitive. All of this has 
manifested the body dysmorphia that I struggle with today. To this day, 
I can’t pass my reflection without body checking. I actually fear getting 
pregnant because of the way it would change my body. I constantly feel 
like my success will depend on how I look, even though I know that’s not 
true. Although I’m a photographer, I hate being in front of the camera.  
With all of this being said, the shape and size of your body don’t 
determine your beauty or your health. If you think that you or someone 
you know may be suffering from body dysmorphic disorder, the best 
thing you can do is get professional help, and know that you are not 
alone.

story by ALEXIA KING
design by JORDAN STEGEMAN

photos by ALEXIA KING & KATELYN FRIER
styling by CORBIN KUHN, IZZY ENTZ & REN ALTON

Body Dysmorphia, eating disorders, effects of social media:

Some days I wake up and look like me, but most days, I look in the 
mirror and see something completely different. All of my “flaws” 

are grossly exaggerated. Like the way that one eye is bigger than the 
other when I smile, that my chin is non-existent and makes me look 
like a character from The Simpsons, or how my eyebrows are uneven, 
one looks great, but the other one is shaped like a sperm, or that my 
stomach pokes out too far from my thighs that it makes me look like I’m 
constantly 3 months pregnant.

Until recently, I didn’t know that this was due to a psychological 
disorder, body dysmorphia. I’m sure most of you have heard that term 
before because recently there have been many well-known celebrities 
and influencers who are speaking up about how they suffer from body 
dysmorphia. Billie Eilish, Lili Reinhart, Robert Pattinson, Charli D’Amelio, 
Chloë Grace Moretz, and the list goes on. 

According to John Hopkins, “If you have BDD, you may be so upset 
about the appearance of your body that it gets in the way of your ability 
to live normally.” Body dysmorphic disorder is a psychological disorder 
that distorts one’s body image and makes them obsessed with a minor 
perceived flaw in their appearance, to the point that it can even interfere 
with their everyday life. BDD is categorized as an obsessive-compulsive 
related disorder in the most recent edition of the Diagnostic and 
Statistical Manual of Mental Disorders. These obsessive compulsions 
can include sneaking peeks in the mirror or reflection, excessive body 
checks, spending hours redoing hair or redoing makeup, or even just 
spending hours changing their outfit, interfering with their ability to live 
normally. 

The severity of BDD can be different for everyone who has it. From 
milder symptoms to severe, potentially life-threatening symptoms, 
similar to other medical and mental health disorders, like depression. 
Although the exact cause of this disorder is unknown, it is shown that 
environmental factors can play into the risk of developing BDD, such 
as being bullied or teased. People with BDD are hyper-sensitive to 
negative comments and constantly seek reassurance from friends 
or family. 

Social media can highly influence body dysmorphia and eating 
disorders, and overall mental health. BDD tends to manifest during 
adolescence, a very important developmental stage in ego, confidence, 
and sense of self.  Today, adolescence is heavily tied to social media. It 
seems as though kids are using social media younger and younger.  

According to an article in the Pakistan BioMedical Journal, social 
media can highly influence body dysmorphia and eating disorders. 
These kids are exposed to photoshopped images of celebrities and 
influencers, brainwashing them into thinking that something is wrong 
with them because they don’t look like these altered images. Snapchat 
Dysmorphia, an article by Richard Karel, discusses how social media 
platforms like Snapchat exacerbate BDD. These morphed selfies are 
just a more technological way to try to achieve these unrealistic images, 
and some people are even getting plastic surgeries to look more like 
Snapchat filters. The use of these morphing filters and their response on 
social media only reinforces obsessive compulsions and feeds into the 
anxiety and dysmorphia of BDD.

BODY DYSMORPHIA, EATING DISORDERS,
EFFECTS OF SOCIAL MEDIA
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“Creating can 
take time, and 
that’s okay. 
You just have 
to keep at it.”

Mixed Emotions, a Manhattan-based band composed of Skylar Prusa 
and Nick Trauthwein, has more important goals than making it big. 

The project was born like most small-town bands: in someone’s basement, 
halfway through college, having met through a friend’s friend. But their 
comparison to other local musicians ends there. Mixed Emotions has found 
a sound completely their own—and they enjoy the process of it just as much 
as the performance.

With Prusa on vocals and keys and Trauthwein handling production 
and instrumentation, the partners have found a good stride. Although they 
can admit that creative collaboration is tricky, they supplement each other’s 
strengths when it comes to songwriting.

“He gets a lot of great things started, and once he gets to a point 
where he’s not sure what to do with it, I’ll take the pieces he’s made and 
obsessively listen to them until I’m able to transform his ideas into a full 
song,” Prusa said, explaining their well-delegated process. 

“She complements my weaknesses,” Trauthwein added.

While their time in the Manhattan music scene was initially impeded 
by COVID restrictions, the artists behind Mixed Emotions are regaining 
steam. They have released two EPs in the last year, and are looking 
forward to performing live again when they get the chance. For now, they’re 
tinkering away at an album in a recording studio they’ve constructed in their 
basement. 

“When the pandemic hit and we realized we couldn’t go out and play 
shows anymore, we invested in just the basic recording equipment we 
needed to get started,” Prusa said. “At a certain point, you realize you have 
to work with what you’ve got and make it happen.”

Formerly part of a four-person rock group, Trauthwein and Prusa have 
shifted towards a soul sound in their time as a duo. With influences like 
Marvin Gaye, Erykah Badu and The Isely Brothers to keep them honest, it’s 
no surprise that this genre comes naturally to the pair. 

Emboldened by layered, bass-rich groove and velvet vocals, Mixed 
Emotions’ Dreams of Reality EP is everything its creators are: understated, 
inventive and genuine. 

As for their goals as a band, Prusa and Trauthwein want to enjoy the 
journey first and foremost.

“Creating can take time, and that’s okay.” Prusa said. “You just have to 
keep at it.” 

The singer has lived out this sentiment with more medium than one, as 
she also makes merchandise for the band by painting and embroidering 
thrifted clothing. 

“When we first started I wanted us to be rockstars,” Trauthwein mused, 
“but now, I just want us to sustain this, and for us to express ourselves 
through as many artistic avenues as possible.” 

In working towards their first full-length album, the two are digging 
deeper than ever to create art they are proud of.
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For college students 
interested in 

exploring an internship 
opportunity, College 

Works Painting’s unique 
internship structure has the 

opportunity to change their life and career direction.

College Works Painting offers a unique internship 
experience unlike most other college  internship 

opportunities. College Works 
Painting is a competitive 

internship designed 
to help candidates 

gain independence and 
responsibility by having them 

run their own painting business. This is a 
6-month internship, that for most students, begins in 

the spring or summer.

Students who are selected for the internship must work to hire a team of painters who will help them 
execute and complete painting projects throughout the duration of the internship. The students are also in 
charge of making the sales in their region. Therefore, the opportunity helps them gain sales, leadership and time 
management skills that most college graduates don’t get from the average corporate internship.

CWP is passionate about setting their interns up for success not only by helping them gain valuable skills that 
will look great on a resume, but also providing for them financially. Although the job can be a lot of work, College 
Works Painting offers incredible rewards and assistance throughout the entire journey. The average intern in 
2022 made $18,000 and the top 20 percent of interns earned $30,000 or more.  This internship is life-changing for 
college students struggling financially.

“The average college graduate has student debt and a difficult time finding a job after graduation. Our 
alumni have less debt and more opportunities,” Sean Phelps, a College Works Painting Executive VP, said. 

 We got the chance to sit down with Kory Finley, a Co-VP of College Works. He started his journey with College 
Works Painting as a freshman at K-State. Kory was a finance student not really sure of what he wanted to do after 
college, but he knew owning his own business one day was a goal of his. When he stumbled across the College 
Works internship opportunity, he was drawn in by the ability to jump in and take charge.

“When I took the internship it also had a great financial incentive, so my goal was to make around $15,000 to 
cover tuition and rent for the coming year, little did I know I would have sold over 1 million in revenue and made 
much more than I was expecting,” Finely said. 

Finley went on to be a district manager after that, helping lead a team of interns to success where he found 
his passion for empowering others. 
He is now a vice president in the 
company, and he helps coach district 
managers and interviews potential 
candidates. 
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“My favorite part is watching my interns 
grow. At the beginning they tend to be 

quiet and not as confident but 
by the end they are confident 
in their ability to succeed.” 
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COMEDY CLUB   

CAN I INTEREST YOU IN A 
DRINK?

The parlor hosts a range of cocktails and, each week, they 
choose a cocktail of the week! The cocktails that are served 
include an Old Fashioned, Whiskey Sour, Green Beast, Silver 
Spoon and many more. They also offer what they call a Beer 
and a Shot; these include names like Handshake, Philly Special, 
Hammer Time, Hobo Negroni and Fernet About It. These are 
made with 10 ounce beers and a shot of either bourbon, whiskey 
or fernet.

LIVE ENTERTAINMENT EVERY 
NIGHT!

If you have never been, Auntie Mae’s Parlor is a music venue 
and restaurant located in Aggieville. Auntie Mae’s hosts 

an array of events for customers that are 21 years or older. The 
events they have range from trivia nights to open mic comedy; 
they even host live performances and musical events. The parlor 
is a small venue, so they host bands that are local to Manhattan 
and enjoy supporting the community! Some bands that have 
performed at the parlor include Meat Purveyors, Split Lip 
Rayfield, Arthur Dodge and the Horsefeathers.
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SPEAKEASY TURNED PARLOR

The local parlor was reopened in 1974 and has been 
providing food, drinks and live entertainment to citizens of 
Manhattan, KS ever since; that’s 48 years! During Prohibition, 
Auntie Mae’s was rumored to have been a speakeasy. Now, it is a 
unique basement bar that is a popular hangout for people. The 
owner of Auntie Mae’s is Jeff Denney, and he has owned the club 
since 2008. Before owning the parlor, he used to be a doorman 
for the club back in 1992, so his history with Auntie Mae’s goes 
way back. The inside of the club follows what looks like a vintage, 
western aesthetic that is comfortable for everyone. Auntie 
Mae’s is open from Tuesday through Sunday with varying hours. 
During the week they are open from 3 p.m. to 2 a.m., and during 
weekends they are open from 12 p.m. to 2 a.m.

AN ATMOSPHERE FOR 
EVERYONE!

Auntie Mae’s is a comfortable place to come together 
with friends and enjoy some live entertainment. This club is a 
great place to meet new people and possibly lifelong friends. 
It provides a place for local bands to show their talents and 
promote their music; this allows smaller bands to grow. Auntie 
Mae’s also helps other forms of local talent through being a 
smaller venue. A lot of comedians can promote their comedy and 
feel comfortable trying new material. They can test their material 
to make sure people enjoy it and find it funny. Comedians are 
able to share their craft in a place where they feel comfortable 
and at home.
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