	
	
	



Elevator Pitch: Marketing Plan for a New Clothing Line Assignment

Information for Instructors
Elevator Pitch: Marketing Plan for a New Clothing Line Assignment
Overview
This assignment will address the Pathways outcome: Produce well-reasoned written or oral arguments using evidence to support conclusions. 

For this assignment, you will craft and deliver a compelling elevator pitch (60–90 seconds) for a marketing campaign that promotes a new clothing line. Students will need to clearly state the brand identity, identify the target audience, and present a persuasive argument for why their proposed campaign will succeed, using evidence-based reasoning. Students will submit a written script of their pitch and a video recording.


Information for Students
Elevator Pitch: Marketing Plan for a New Clothing Line Assignment
Overview
For this assignment, you will develop an elevator pitch to market a new clothing line. As part of your marketing strategy, you will need to identify an audience, brand identity, and provide a persuasive pitch explaining why your proposed plan will succeed. You will submit a written script as well as a video recording. 

As part of this assignment, you will: 
· Choose Your Clothing Line Concept: Invent a brand-new clothing line (e.g., sustainable fashion, tech-integrated wear, size-inclusive line). 
· Develop a concise, persuasive marketing pitch. 
· Conduct market research to support marketing decisions. 

Assignment Format and Guidelines
Your elevator pitch marketing plan will:
· Be submitted as a script followed by a 60–90 second video recording.
· Describe the clothing line 
· [bookmark: _Int_1HZWqyf1]Define your campaign goal and the target audience.
· Include your proposed marketing strategy (e.g., social media, influencer partnerships, pop-ups) with evidence supporting why your strategy is effective. 
· [bookmark: _Int_KvdCIaoF]End with a clear conclusion/call to action. 
· Include at least two credible sources.

Assessment Criteria
Your marketing elevator pitch will be graded on:
The clarity of your message. 
The persuasiveness of your pitch. 
[bookmark: _Int_vOlZGsia][bookmark: _Int_IvyuXgMq]Your use of sources, evidence, and known marketing strategies.
[bookmark: _Int_8uR3Xiqi]The video recording of your pitch.

	Elevator Pitch Grading Rubric

	Criteria
	Exceeds Expectations
	Meets Expectations
	Approaching Expectations
	Developing

	Clarity of Message (10 points)
	Pitch is clearly organized and flows logically.
(9–10 points)
	Pitch is mostly clear and organized.
(6–8 points)
	Pitch shows some organization but clarity and flow are inconsistent.
(3–5 points)
	Pitch is not clear or organized.
(0–2 points)

	Persuasive Argument 
(30 points)
	Compelling argument using strong evidence and marketing strategies.
(27–30 points)
	Somewhat compelling and mentions some marketing strategies.
(24–26 points)
	Argument is attempted but lacks persuasiveness or weakly uses marketing strategies.
(18–23 points)
	Argument is not persuasive and does not use strong marketing strategies.
(0–17 points)

	Use of Evidence (30 points)
	Effectively integrates market research and data to justify strategy.
(27–30 points)
	Uses some evidence but could be more specific.
(24–26 points)
	Evidence is present but is general or only partially relevant.
(18–23 points)
	Does not use marketing research data.
(0–17 points)

	Video Presentation 
(30 points)
	Confident, engaging, and professional tone and pacing.
(27–30 points)
	Clear delivery with a few minor issues.
(24–26 points)
	Delivery is attempted but lacks consistency, confidence, or clarity.
(18–23 points)
	Delivery is unclear and not effective. 
(0–17 points)



Sample Student Submission 

Lenny Vouton 
Elevator Pitch Assignment
Fashion Design 200

Elevator Pitch Script
Are you tired of sacrificing style for sustainability? Introducing Verdura Wear — a clothing line that merges eco-conscious fashion with cutting-edge streetwear design. Our target market is Gen Z consumers aged 18–25 who value individuality and environmental impact. Research by First Insight (2023) shows that 73% of Gen Z consumers are willing to pay more for sustainable brands — that’s our opening. 
[bookmark: _Int_DZqY1XGD][bookmark: _Int_LN7Ybkwo]Our campaign will leverage TikTok and Instagram Reels using micro-influencers in urban and college-centered areas. Why? Because Gen Z spends more than 4 hours daily on these platforms, according to Statista (2024). Our strategy focuses on storytelling: showing how Verdura pieces are made from recycled fabrics with zero-waste dyeing methods. Through influencer-led “From Trash to Trend” challenges and behind-the-scenes factory tours, we'll position Verdura as more than a brand — a movement. 
[bookmark: _Int_dPosDDch]What sets this campaign apart is the authenticity and transparency at its core, which 86% of Gen Z respondents in a McKinsey study (2022) said influences their buying decisions. By building emotional connection and community, we’ll turn viewers into loyal customers. 
[bookmark: _Int_U5bLqJfW][bookmark: _Int_HyNo7fdn]In just 60 seconds, we’re not just selling clothing — we’re selling a future. Are you in? 
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