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Welcome to the App Annie Market Index, the 

barometer of the macro trends that are emerging 

in the app ecosystem across stores, countries 

and categories. We bring you the most complete 

analysis of the global app market available, using 

worldwide data that represents more than 150 

countries on both the iOS App Store and Google 

Play. This report highlights the trends that are 

shaping mobile content distribution at the highest 

level and how it will impact your app business.

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
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The Technology Behind the Index

This Quarter’s Macro Trends

• Google Play Exceeds iOS Downloads by 60%

• Messaging Downloads Skyrocket on iOS and Google Play

• Indonesia Gains Ground as Emerging Markets Propel Google Play 

Downloads

• Games Drive Nearly All Google Play Revenue Growth

Top Charts for Countries & Categories
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The information contained in this report was compiled from App Annie 
Intelligence, the leading market data solution for the app store economy. 
To see how our app store download and revenue estimates can help guide 
your critical business decisions, take a tour or request a demo today.

1.  The Technology Behind     

the Index
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Google Play worldwide quarterly downloads were about 60% higher than 
iOS App Store downloads in Q3 2014, roughly the same lead as last quarter. 
Emerging markets continued to show remarkable growth on Google Play 
and have helped drive the store’s impressive download growth over the last 
year. In the Q3 2013 Market Index, Google Play downloads were only 25% 
higher than iOS App Store downloads.

iOS retained its strong lead in app store revenue over Google Play. In Q3 
2014, iOS App Store’s revenue was around 60% higher than Google Play’s. 
Japan, iOS’ second largest market behind the US, led revenue growth in 
Q3 2014.

2.   This Quarter’s Macro 

Trends

Google Play Exceeds iOS Downloads by 60%

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
http://blog.appannie.com/app-annie-index-market-q3-2013/
https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
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In Q3 2014, the Communication and Social Networking categories 
experienced impressive download growth on Google Play and the iOS 
App Store, respectively, with Facebook Messenger leading downloads on 
both stores. As reported in our July 2014 and August 2014 Index for Apps, 
Facebook Messenger’s downloads jumped on both stores in late July 
following Facebook’s strategic decision to move all worldwide messaging 
functionality from Facebook to Facebook Messenger. Its downloads vaulted 
in August and increased yet again in September. Facebook’s action is in 
line with the trend of unbundling apps, similar to what Foursquare did with 
Swarm, in order to provide users with a streamlined, focused and improved 
experience. Unbundling may also help publishers gain an advantage by 
placing multiple apps at the coveted positions at the top of the charts that 
would otherwise be available to competitors.

hike messenger, which describes itself as India’s only homegrown instant 
PHVVDJLQJ�DSS��DOVR�VLJQLƮFDQWO\�FRQWULEXWHG�WR�WKH�&RPPXQLFDWLRQ�
category’s download growth on Google Play in Q3 2014. The app’s 
user base shot up in 2014 and passed the 35 million user mark in late 
August 2014, up from 20 million in June 2014 and 5 million in April 2013. 
In mid-June, Hike rolled out “hike up your life�Ů�LWV�ƮUVW�DGYHUWLVLQJ�DQG�
marketing campaign, which targeted Indian youth. In July, it launched a 
television commercial to promote its new “Hidden Mode” feature and hike 
messenger’s downloads quickly rose around this time. Hike has ambitious 
goals for India and received a $65 million investment from Tiger Global and 
Bharti SoftBank in August. This new funding will fuel its growth strategy, 

Messaging Downloads Skyrocket on iOS 
and Google Play

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
http://www.appannie.com/apps/all-stores/app/facebook-messenger/
http://blog.appannie.com/worldwide-app-annie-index-apps-july-2014/
http://blog.appannie.com/worldwide-app-annie-index-apps-august-2014/
https://www.facebook.com/help/151024075021791/
https://www.facebook.com/help/151024075021791/
http://www.appannie.com/apps/all-stores/app/facebook/
http://www.appannie.com/apps/all-stores/app/swarm/
http://www.appannie.com/apps/all-stores/app/hike-messenger/
http://hike.in/blog/press/hike-messenger-crosses-35-million-users-rises-65m-led-by-tiger-global/
http://hike.in/blog/hike/20-million-hikers/
http://hike.in/blog/hike/5-million-hikers-and-growing/
http://telecom.economictimes.indiatimes.com/news/mvas-apps/hike-hires-taproot-for-first-ad-campaign/36718558
http://blogs.wsj.com/indiarealtime/2014/07/15/indian-messaging-app-thrives-by-blocking-snooping-moms/
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ZKLFK�DLPV�WR�PDNH�+LNH�WKH�ŭƮUVW�PRELOH�,QWHUQHW�FRPSDQ\�IRU�,QGLD�WR�
cross 100 million users.”

Communication and Social Networking also experienced impressive 
revenue growth in Q3 2014 on Google Play and iOS, respectively. LINE 
was the key driver for this growth on both stores.

Brazil and India continued their remarkable performances from Q2 2014 
by helping to drive Google Play download growth in Q3. In fact, in Q3 
2014, Brazil’s market share of Google Play downloads increased more 
than any other country, followed by India and Indonesia.

Indonesia’s Google Play downloads have experienced double-digit 
quarter-over-quarter growth for the last nine consecutive quarters, which 
is in line with its development as a key smartphone market. Furthermore, 
its smartphone penetration is forecasted to double over the next four years 
to over 40%. On top of being the world’s fourth most populous country, 
Indonesia has a young population and a growing middle class. These 
factors combined with the rollout of 4G networks and increased attention 
from handset manufacturers make Indonesia a country to watch.

Indonesia Gains Ground as Emerging 
Markets Propel Google Play Downloads

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
http://www.appannie.com/apps/all-stores/app/line/
http://blog.appannie.com/app-annie-index-market-q2-2014/
http://www.idc.com/getdoc.jsp?containerId=prUS24857114
http://www.emarketer.com/Article/Asia-Pacific-Emerging-Markets-Grab-Highest-Smartphone-User-Shares/1010938
http://www.thejakartapost.com/news/2014/09/05/discourse-ri-s-middle-class-young-population-key-japanese-investment.html
http://asia.nikkei.com/magazine/20140821-Asia-s-most-powerful-businessman/Business/Southeast-Asia-Telecom-prepares-for-smartphone-age
http://www.thejakartapost.com/news/2014/08/28/chinese-smartphone-makers-strengthen-foothold-ri-market.html
http://www.thejakartapost.com/news/2014/08/28/chinese-smartphone-makers-strengthen-foothold-ri-market.html
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Games have traditionally accounted for the lion’s share of Google Play’s 
worldwide revenue as well as the store’s overall revenue growth. This trend 
continued in Q3 2014, driven by huge increases in earnings in the United 
States and South Korea, where games were responsible for nearly all of 
Google Play’s Q3 revenue growth in each country.

In the United States, Strategy games like Game of War - Fire Age, Boom 
Beach and Clash of Clans were key sources of growth. This subcategory 
has the highest share of overall games revenue on Google Play in the United 
States and tends to use a functionality-based freemium business model. 
In Clash of Clans, for example, players can use real money to purchase 
gems that can be used to enhance their gaming experience in many 
ways, including speeding up gameplay and buying resources. Outside 
of Strategy, Kim Kardashian: Hollywood and Bubble Witch 2 Saga, which 
we covered in our July 2014 Index for Games, also contributed to revenue 
gains in games.

Clash of Clans’ revenue experienced 
huge growth on Google Play in South 
Korea and the United States.

Games Drive Nearly All Google Play 
Revenue Growth

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
http://www.appannie.com/apps/all-stores/app/game-of-war-fire-age/
http://www.appannie.com/apps/all-stores/app/boom-beach/
http://www.appannie.com/apps/all-stores/app/boom-beach/
http://www.appannie.com/apps/all-stores/app/clash-of-clans/
http://blog.appannie.com/app-annie-idc-mobile-app-advertising-and-monetization-trends-2012-2017/
http://blog.appannie.com/worldwide-app-annie-index-games-july-2014/
http://www.appannie.com/apps/all-stores/app/clash-of-clans/
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In South Korea, Clash of Clans was the largest driver of revenue growth 
for the Games category on Google Play. However, games in the Role 
Playing subcategory traditionally account for the largest share of game 
revenue on Google Play in South Korea, and titles like Monster Taming, 
Summoners War and Dragon Guard had a large impact in Q3 2014. 
FIFA ONLINE 3 M and Everybody’s Marble also strongly contributed to 
revenue growth.

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
http://www.appannie.com/apps/all-stores/app/monster-taming/
http://www.appannie.com/apps/all-stores/app/summoners-war/
http://www.appannie.com/apps/all-stores/app/dragon-guard/
http://www.appannie.com/apps/all-stores/app/fifa-online-3-m/
http://www.appannie.com/apps/all-stores/app/everybodys-marble/
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3.  Top Charts for Countries 

and Categories

Top Countries by Downloads
iOS App Store Q3 2014

Country

United States

China

Japan

United Kingdom

Russia

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence

Top Countries by Revenue
iOS App Store Q3 2014

Country

United States

Japan

China

United Kingdom

Australia

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market


10

App Annie Index: Market Q3 2014

www.appannie.com/intelligence/

Top Countries by Downloads
Google Play Q3 2014

Country

United States

Brazil

India

Russia

South Korea

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence

Top Countries by Revenue
Google Play Q3 2014

Country

Japan

United States

South Korea

Germany

Taiwan

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence
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Top Categories by Downloads
iOS App Store Q3 2014

Category

Games

Entertainment

Photo & Video

Social Networking

Lifestyle

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence

Top Categories by Revenue
iOS App Store Q3 2014

Category

Games

Social Networking

Music

Education

Entertainment

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence
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Top Categories by Downloads
Google Play Q3 2014

Category

Games

Communication

Tools

Entertainment

Photography

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

1

1

—

1

intelligence

Top Categories by Revenue
Google Play Q3 2014

Category

Games

Communication

Social

Tools

Travel & Local

Rank

1

2

3

4

5

Rank Change vs. Q2 2014

—

—

—

—

—

intelligence
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Want to get even more advanced with your app 
store market analysis? Check out our enterprise 
product App Annie Intelligence.

Access the market data solution behind these insights by taking a tour 
of App Annie Intelligence. It provides the most accurate global market 
estimates available for app downloads and revenues. Want more? Get 
free industry reports on RXU�RưFLDO�EORJ�and see the latest top rankings 
for apps and publishers with our App Annie Index tables.

https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
https://www.appannie.com/intelligence/?utm_source=blog&utm_medium=pdf&utm_campaign=q32014market
http://blog.appannie.com/category/app-annie-index/
http://www.appannie.com/indexes/all-stores/rank/overall/
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App store metrics reported in this article are based on data from App Annie Intelligence. Market-level metrics 
represent the full worldwide geography for both iOS and Google Play.

App Annie Intelligence is currently available for the iOS App Store and Google Play. It does not currently 
provide estimates for other app stores, such as the Amazon Appstore. While iOS and Google Play represent a 
VLJQLƮFDQW�SRUWLRQ�RI�WKH�DSS�PDUNHW�LQ�PDQ\�FRXQWULHV��WKDW�LV�QRW�WKH�FDVH�IRU�VRPH�FRXQWULHV��)RU�H[DPSOH��
China has a number of sizable third-party Android app stores.

$SS�$QQLH�,QWHOOLJHQFH�UHYHQXH�HVWLPDWHV�UHƯHFW�DSS�VWRUH�UHYHQXH�HDUQHG�IURP�SDLG�GRZQORDGV�DQG�LQ�DSS�
purchases. They do not include revenue earned from in-app advertising.

App Annie Intelligence revenue estimates represent the net revenue that the publishers earned from the app 
store; they exclude the fees taken out by Apple and Google. Currently, iOS App Store and Google Play each 
take a 30% cut.

7KH�,QGH[HG�'RZQORDGV�PHWULF�SURYLGHV�DQ�HDV\�ZD\�RI�FRPSDULQJ�GLƭHUHQW�GRZQORDGV�QXPEHUV�DJDLQVW�
each other. For example, if Q2 2014 has Indexed Downloads of 100 and Q3 2014 has Indexed Downloads of 
200, then Q3 2014 downloads are 200/100 = 2 times as high as Q2 2014 downloads. If Q3 2014 has Indexed 
Downloads of 80, then Q3 2014 downloads are 80/100 = 80% of Q2 2014 downloads. The same applies to 
the Indexed Revenue metric.

In the iOS App Store, a publisher categorizes their app under a Primary Category as well as an optional 
Secondary Category. All category analysis in the App Annie Index has been conducted based on the app’s 
Primary Category only. This approach prevents any overlap or duplication among categories, and therefore 
allows us to size the categories and analyze category share changes properly.

On Google Play, an app can be categorized under only one category, so there is no overlap across 
categories.

In both the iOS App Store and Google Play, a publisher may decide to shift its own existing app from one 
Primary Category to another Primary Category. In such cases, downloads and revenue for the app in the 
month in which it is changed are attributed to app’s Primary Category at the end of the month.

Certain trademarks and/or images used in this report may belong to third parties and are the property of 
their respective owners. App Annie claims no rights in such trademarks or images.

Notes
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