
 

App Annie’s Data in The App Marketer’s 
Guide to the World Cup 

Report Methodology 

● The app rankings reported in the The App Marketer's Guide to the World Cup are 
based on the download and usage estimates available through App Annie 
Intelligence. 

● Download rankings are based on individually downloaded apps and exclude app 
downloads when included in bundles.  

● Download rankings in this report are based on unified apps made possible by App 
Annie’s exclusive DNA. In unified apps, similar versions of the same app with 
different names and on different platforms are unified. For example, Fruit Ninja 
and Fruit Ninja Free on iOS, and Fruit Ninja and Fruit Ninja Free for Android on 
Google Play are all aggregated and ranked as a single Fruit Ninja unified app. 

○ In usage rankings, similar versions of the same app with different names are 
ranked separately. 

○ App rankings are based on the current and historical App Annie DNA 
relationships as of the time of writing. App Annie DNA relationships are 
subject to change over time. 

● Top apps usage rankings exclude pre-installed apps as well as apps published by 
platform owners and downloaded to devices running their OS (such as Google 
Translate on Android phone and GarageBand on iPhone).  

● In the iOS App Store, an app can be categorized under a Primary Category as well 
as an optional Secondary Category. If an app has a Primary Category of Games 
and a Secondary Category of Entertainment, it is a candidate to be included only in 
the Games analysis of the The App Marketer's Guide to the World Cup. If the app’s 
Primary Category is Entertainment and its Secondary Category is Games, it is a 
candidate to be included only in the Apps analysis within this report. 

● In Google Play, an app can be categorized under only one category, so there is no 
double-categorization. 

● App Annie Intelligence is currently available for the iOS App Store, Google Play 
and third-party Android app stores in China. It does not currently provide 
estimates for other app stores, such as the Amazon Appstore.  

● App Annie Intelligence data is only reported to third parties in aggregated format. 
● App Annie Usage Intelligence data for iPhone and Android phone were derived 

from mobile usage data collected from a large sample of real-world users, 
combined with additional proprietary data sets. 

● Smartphones are defined as mobile devices with screen sizes below seven inches. 
Tablets are defined as mobile devices with screen sizes seven inches and above. 



 

● For the purposes of this report, an active user is defined as a device having one or 
more sessions with an app in the time period. A single person may be active on 
multiple devices in any time period, and, therefore be counted as one user per 
device in the total active users. 

● Push notifications are not considered active use and, as a result, do not count 
towards estimates of users, sessions, or session time. 

● For Android total time spent calculations, some apps (such as system apps and 
others which do not appear on Google Play) may not be included. However, the 
apps included in calculations can be expected to represent over 80% of total 
device time. 

● Certain trademarks and/or images used in this report may belong to third parties 
and are the property of their respective owners. App Annie claims no rights in such 
trademarks or images. 

● In the context of mobile browsers versus apps, mobile browsers were categorized 
as any app where browsing the internet is the primary function (whether 
pre-installed or downloaded).  

 
 
 


