
 

Top Predictions for the App Economy in 2018 

Category and Top App Definitions 
Video streaming apps were identified by App Annie from the Entertainment, News, Photo 
& Video and Sports categories on the iOS App Store, and the Entertainment, Media & 
Video, News & Magazines and Sports categories on Google Play. Video streaming apps 
were defined as those that include at least some long-form video including TV series, 
movies, news programs and full sports events where the content provider retains 
ownership and control of the content. This includes apps such as Netflix, CNN News and 
ESPN. YouTube was excluded from the analysis. 
 
Apps where video streaming is not the primary function, such as social networks and 
communication apps incorporating short-form videos such as Instagram and Snapchat, 
or exclusively showing short-form video, music videos, non-commercial user-generated 
content and highlights and clips were excluded. 

Report Methodology 
The downloads and consumer spend figures in this report are based on estimates 
available through App Annie Intelligence. Market-level metrics represent the full 
worldwide geography for both iOS App Store and Google Play. 
 
App Annie Intelligence is currently available for the iOS App Store and Google Play. It 
does not currently provide download and revenue estimates for other app stores, such as 
the Amazon Appstore, but it does provide usage metrics for third-party Android app 
stores in China. iOS and Google Play represent the majority of the mobile app market 
globally. Alternative stores, namely third-party Android stores, exist in many countries; 
and, in China, these Android stores collectively have a dominant position. 
 
In App Annie Intelligence, Apple TV, Mac, iMessage standalone app and sticker 
downloads are not included in iOS download and consumer spend estimations. Apps 
featuring Apple Watch functionally downloaded to iPhone or iPad through the iOS App 
Store are counted in download and consumer spend estimates. 
 
Download estimates only include initial app installs. Re-downloads and app updates are 
excluded from our estimates. 
 
App Annie Intelligence consumer spend estimates represent the total consumer spend on 
both the iOS App Store and Google Play prior to fees taken out by Apple and Google or 
value-added tax (VAT). 
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Consumer spend estimates reflect what consumers spend in app stores for paid 
downloads and in-app purchases (in-app purchases include subscriptions). They do not 
include revenue earned from in-app advertising. 
 
App Annie’s app store revenue forecast includes consumer spend (gross revenue) 
generated from app stores serving smartphones and tablets (including the iOS App Store, 
Google Play, all third-party Android app stores, including the Amazon app store and 
those in China, Windows Phone Store, Samsung Galaxy Apps, etc.). It does not include 
revenue spent on apps for newer app platforms like wearables, smart TV set-top boxes, 
messaging and virtual or augmented reality devices. App store revenue is generated from 
in-app purchases, subscription and paid downloads. Because it is reflective of consumer 
spend on apps — not net to publishers — it is inclusive of any sales taxes and app store 
fees. It does not include advertising revenue or any transactional revenue from commerce 
apps like Amazon or Uber. 
 
In the iOS App Store, a publisher categorizes their app under a Primary Category as well 
as an optional Secondary Category. All category analysis in this report has been 
conducted based on the app’s Primary Category only. This approach prevents any 
overlap or duplication among categories, and therefore allows us to size the categories 
and analyze category share changes properly without double-counting. 
 
On Google Play, generally an app can be categorized under only one category, so there is 
no overlap across categories. The exception occurs for Family apps. For the purposes of 
this report, apps were attributed only to the Primary Category on Google Play. 
 
In both the iOS App Store and Google Play, a publisher may decide to shift its own 
existing app from one Primary Category to another Primary Category. In such cases, 
downloads and consumer spend for the app in the week in which it is changed are 
attributed to app’s Primary Category at the end of the week. 
  
App Annie Usage Intelligence data for iPhone and Android phone were derived from 
mobile usage data collected from a large sample of real-world users, combined with 
additional proprietary data sets. 
 
For the purposes of this report, an active user is defined as a device having one or more 
sessions with an app in the time period. A single person may be active on multiple devices 
in any time period, and will therefore be counted as one user per device in the total active 
users. 
 
A session as defined in this report is the period for which a user has a given app open in 
the foreground with the screen on. Background data usage does not contribute to 
session length. 
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Push notifications are not considered active usage and, as a result, do not count towards 
estimates of users. 
 
Data in this report reflects App Annie’s current estimates and App Annie’s exclusive DNA 
relationships for all time periods as of the time of publication. This includes data 
restatements as App Annie is continuously refining its algorithms to provide its customers 
with the most accurate estimates possible. Historical data may also be restated from a 
prior publication, a standard practice for the industry.   
 
App Annie is not an investment advisor. Nothing in this report should be construed as an 
offer, recommendation, or solicitation to buy or sell any security or investment 
 
Certain trademarks and/or images used in this report may belong to third parties and are 
the property of their respective owners. App Annie claims no rights in such trademarks or 
images. 

Report Methodology 
The App Annie Forecast makes use of a proprietary algorithm to forecast the app 
marketplace for generally accepted metrics. In order to do so, App Annie has 
accumulated well over 30,000 separate sources comprising economic, demographic, 
behavioral, and technology sector specific data including that provided by our 
Intelligence product. The type of forecast methodology we have employed is most 
analogous to economic sector analysis and trading forecasts. 
 
Rather than a “top down” approach where certain assumptions about the app market are 
made and projected into the future, we have constructed a “bottom up” system using our 
own proprietary data from our App Annie Intelligence offerings, as well as a wide range of 
public sources such as the US Census Bureau and financial institutions like the European 
Central Bank. Further, we have modeled the results of publicly reported earnings into 
models which determine the per user propensity to spend across multiple markets. This 
methodology has been critical in determining conversion rates and basket size across 
mobile commerce. In concert with our internal cross-validation of market sizing, we use a 
testing methodology for the forecast projections similar to those used by major 
investment banks. 
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