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As leaders in mobile, we’ve observed that 
while many accept mobile’s explosive 
growth, few have access to the accurate 
app market data they need to make a 
measurable impact in the space. 

What’s more, there are no manuals that instruct you on how to make your app 

a success—until now. In this paper, we’ll identify four ways to help you meet or 

exceed your app strategy goals by: 

1. Getting valuable feedback from users

2. Making sure your app is being seen

3. Tracking fast moving apps and potential “unicorns”

4. Attacking low hanging fruit--investing in emerging markets

According to the Wall Street Journal, people focus on about eight apps at a time. 
In addition to users’ lack of concentration, publishers must also consider the 
competition they face in the marketplace—more than one thousand apps are 
released each day across major app stores like the Apple App Store and Google 
Play.  As consumers’ attention span can be quite limited, companies can no longer 
afford to launch apps that can’t maintain a user’s focus. 

1. Stay Front of Mind, and On 
Users’ Homescreens
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Fortunately, there are tools that can help you know which features are popular among 
your and your competitors’ audience base. Store Stats from App Annie allows you to 
know which apps are the most engaging in and outside your app category, using 
rankings and review data.

Take a look below at the Reviews section of Store Stats for iOS app Color Splash. If 
you plan on releasing an app in a crowded app category like Photo & Video, and want 
to know what functionality creates the most positive feedback, type your chosen 
keyword into the search bar such as “edit” in the screenshot below, and scan through 
user reviews, filtered by version release, date, country and more. You can see here that 
Color Splash’s “edit[ing]” functionality earns a perfect score among users, earning an 
average 5-star rating. Be one of the eight apps people can’t live without by integrating 
the features users want.

Click on the screenshot to see Store Stats in action. For illustrative purposes only. 

Learn more about how to use Store Stats Reviews data in App Annie’s blog post, 
Know What Customers Love and Hate About Any App With Our New Reviews and 
Ratings Update.

https://www.appannie.com/tours/store-stats/?_ref=header
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http://blog.appannie.com/know-customers-love-hate-app-new-reviews-ratings-update/
http://blog.appannie.com/know-customers-love-hate-app-new-reviews-ratings-update/
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We all know the saying: “If you can’t say anything nice, don’t say anything at all.” 
Apparently, no one has taught this to app reviewers.  Users have no problem telling 
you how they feel about how well an app performs, how often it crashes and if it is 
intuitive to use. While some companies are uncomfortable receiving such honest 
feedback, others recognize its advantages, especially as it alerts you to app bugs or 
crashes. And, as reported in Next Web, paying attention to these product issues can 
be the difference between app success and failure: Over 80% of app users will not 
return to an app if it fails more than once.

Luckily, Store Stats aggregates reviews from millions of apps across the largest app 
stores such as iOS, Google Play, Mac, Amazon, Windows and Windows Phone, and 
allows you to track version releases. Identify crashes quickly, and iterate on your 
app based on the feedback you receive from customers. Using this free tool, you can 
get in the heads of consumers by tracking how a well your app is received.

2. Listening to Your App’s User 
Base: If They Don’t Have Anything 
Nice to Say…

3. Overrated? How Keywords Are 
Central to An App’s Rankings
Frequently, those that define ASO (app store optimization) describe it relative to 
SEO (search engine optimization), and while this is helpful, few really know how to 
incorporate ASO into their mobile app strategies.

https://www.appannie.com/tours/store-stats/?_ref=header
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Those familiar with website search will recognize SEO as the way web content 
producers improve their site’s discoverability by incorporating keywords into their 
pages’ title, description and metadata. Similarly, ASO helps you optimize your apps’ 
discoverability by adding important keywords into an apps’ title, app description 
and more on platforms such as iOS and Google Play. Through optimization, your app 
is likely to rank higher, which increases its visibility, and as a result, the amount of 
downloads it can receive.

Therefore, ASO is important; but few utilize free optimization tools like Store Stats 
which can help you identify the keywords that can increase your app’s organic 
discoverability. With Store Stats’ free Keywords/ASO (see example here) feature, you 
can find the 30 relevant keywords for which a competitor’s app is being returned, and 
test them for yourself to see if they help you climb the app ranks.

To learn more about ASO strategy, view our blog post titled, App Annie ASO Keyword 
Tools Tutorial With HowToMakeMobileGames.

4. Opportunity for Fame in 
Emerging Markets
As we’ve written in our 2014 year-end report, App Annie Index: 2014 Retrospective, 
there are many opportunities for investors and publishers alike in emerging markets 
like BRIC (Brazil, Russia, India and China) nations, which performed considerably 
well by download volume across iOS and Google Play as their monetization potential 
grew. Their success bodes well for those looking to invest in or develop apps for these 
markets.

https://www.appannie.com/tours/store-stats/?_ref=header
https://twitter.com/appannie
http://facebook.com/appannie
https://www.appannie.com/apps/google-play/app/com.ua.record/keywords/#countries=US&start=2015-01-16&end=2015-04-15
http://blog.appannie.com/developer-spotlight-app-annie-aso-keyword-tools-tutorial-with-howtomakemobilegames/
http://blog.appannie.com/developer-spotlight-app-annie-aso-keyword-tools-tutorial-with-howtomakemobilegames/
http://blog.appannie.com/app-annie-index-retrospective-2014/
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According to Forbes, while ranking in the top 10 in countries like the US is important, 
you should also consider investing in emerging markets across Latin America and 
Asia. Publishing apps in smaller countries may also save you money in terms of user 
acquisition costs.  As Forbes writes, “The volume of installs you need to get to the Top 
25 in the US is about 30 times higher than in a country like Mexico, and CPIs (cost per 
install) are also cheaper.” But, how can you easily identify which regions to focus your 
energy on?

With Daily Ranks from Store Stats, you can view the charted position for millions 
of apps, and monitor in what regions your competitors’ apps are ranking best. For 
example, in early February, Lumosity Mobile (screenshot below) ranked in the top 10 in 
the Education category on iOS in 23 countries.

Using Daily Ranks you can view the ranking position of an app by country, and gauge 
whether to enter a growing market based on a competitors’ performance in the region.

Click on the screenshot to see Store Stats in action. For illustrative purposes only. 

https://www.appannie.com/tours/store-stats/?_ref=header
https://twitter.com/appannie
http://facebook.com/appannie
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https://www.appannie.com/apps/ios/app/lumosity-mobile/
https://www.appannie.com/apps/ios/app/lumosity-mobile/app-ranking/#device=iphone&daily=2015-04-14&type=ranks
https://www.appannie.com/apps/ios/app/lumosity-mobile/app-ranking/#device=iphone&daily=2015-04-14&type=ranks
https://www.appannie.com/apps/ios/app/lumosity-mobile/app-ranking/#device=iphone&daily=2015-04-14&type=ranks
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The mobile app marketplace can be a tough 
place to navigate, but with the right tools at your 
disposal, the journey is much easier. Hundreds 
of thousands of app industry professionals have 
already used Store Stats to inform their strategies, 
and combined with these four helpful hints, 
success is just around the corner.

Visit us at www.appannie.com/store-stats.
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