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There are some very exciting trends and changes 

taking place in the genealogical community.  

Through online networking, you can let the 

world know about your society.  Your 

community can connect with others far beyond 

the local community and innovations in 

technology enable communication and 

collaboration never imagined twenty years ago.  

Imagine your collection to research a family 

history, finish a university project, or to learn 

about your community.  There are several 

potential partnerships that can make your society 

sustainable in a digital world; options that 

include enhancing your collection with 

technology, collaborating with your community 

both online and in person, and educational 

endeavors, each of which will be evaluated in 

the following editions of Reach Out.   

 

Your community: Both in person and online 

 

As civic and community events occur, 

opportunities to get the word out about your 

organization can be as simple as being there and 

being front and center.  Learning about the 

people that attend these community events and 

establishing relationships with them can open up 

lines of communication.  Maybe in the future, 

they will keep your society in mind for ideas on 

how to promote a new item or idea.  Acquiring 

and championing these partnerships will open 

more doors.  Get involved with your 

neighborhood, local schools, community centers, 

civic government entities.  They all make up the 

community and you are a vital part of it. 

Churches, businesses and county offices should 

all be viewed as potential partners to collaborate 

with for possible meetings and events. 

 

What if you are a small library or society in a 

region with fewer opportunities to participate 

with a community?  Consider linking libraries 

and societies of that region together through 

online gatherings and educational efforts.  Five 

societies bound together to create a product that 

is indicative of the region may increase funding 

and generate support from not just one 

community, but several.   



 

Partnerships outside the box: 

 

Are there currently local or state government 

programs that your society could cater to, such 

as literacy, humanities or historical programs?  

Are there reenactment events that could be 

sponsored by your society or could you have a 

booth at an event?  How about youth centered 

events such as high-school job fairs?  Could 

universities and colleges use your society for a 

class assignment or to teach a class for the 

community?  Pamphlets, coalitions and places 

like the United Way: there are endless 

opportunities for your society to make a cameo 

appearance.  Often, city and state governments 

sponsor events that may not be directly related 

to your society, but being there can still be 

important.   

 

State government websites usually have an area 

where they feature Community and Arts 

Organizations for the purpose of promotion and 

tourism.  Could you be listed?   Can you partner 

with these communities?  One example of state 

promoted local organizations is the Virginia 

state website, 

(http://www.virginia.gov/cmsportal3/tourism_and_tra

vel_4096/artists_and_art_organizations.html) which 

has several listed, each brief descriptions.  This 

could lead to future referrals and could establish 

connections with those organizations that share a 

commonality with your society.   

 

WIIFU (What’s in it for us) Factor   

 

Through networking and collaboration, your 

society can gain communication, connectivity, 

and improved access to local events.  E-mail 

newsletters or press releases could be sent to 

media outlets such as newspapers, radio and 

television stations updating society events.  This 

can be as simple as using Microsoft Word’s 

Mail Merge to customize your e-mail 

newsletters and automatically add the person’s 

name to each e-mail.  This will enable you to 

personalize mass e-mails and deliveries will skip 

the SPAM folder!   

 

What is your society bringing to another 

society?  Can you add digital content to a 

website showcasing your collections that will 

make people want to visit in person or click on 

the information from home?  There will be 

plenty of perks in the end for your society that 

could also be perks you’re your partners.  All 

will receive bragging rights for events that go 

well. It can also be a learning experience if 

things don’t go well.   

 

Welcome feedback.  Your Society could provide 

a forum where you can hear what they want and 

what you could do to nurture that relationship by 

hosting events to have the community discuss 

their needs.  A reciprocal relationship between 

your society and the general community could 

increase the likelihood of them using your 

society in the future.   



 

Another option to consider is to have an 

individual or group appointed as the Outreach 

person for your library or society.  This person 

would browse for potential partnerships and 

provide updates on useful new trends.  Have 

them blog, tweet and make use of other social 

networking sites to build a fan base and keep 

them informed of your society’s collections or 

events.   

 

Ideas for drawing people to your society that 

may increase membership: Consider the 

community events again and complimentary 

copies of newsletters and other small 

publications, membership etc.  If your society 

offers something people cannot get online, then 

let them know what you offer.   

 

 

Educational Outreach: Visibility 

Educational opportunities for your society can 

be as easy as visiting local colleges, schools, and 

civic events to discuss what is available in your 

collection.  Offering lectures from your society 

in the form of podcasts and videos could be 

uploaded to your blog, Facebook page or to your 

society’s webpage.   

 

Relevant training and education for your staff 

and for the people who will use your facility is 

essential.  If members of your society are not 

familiar with social networking, a free course is 

being offered by the National Institute of 

Genealogical Studies 

(http://www.GenealogicalStudies.com).  

 

An in-house education and volunteer 

exercise: 

Your collection is a genealogically and 

historically fruitful but may be an untapped 

resource for others. People want something real 

and something that they can access and add 

historical context to people.  Although several 

member societies will view the digitization of 

their sources as “change,” this will have to occur 

to achieve sustainability.  By giving the world 

access to their collections, these societies remain 

relevant in the digital society.  If resources in 

need of preservation are digitized, it would make 

them sustainable and far more accessible.  For 

items such as anonymous photographs that have 

not been categorized because the content is 

unknown, uploading them to a website like 

Flickr can be a way to invite the general public 

to help identify the items and individuals.  This 

could be an interesting online collaboration 

between several communities.   

 

Letters of Agreement: Development of a 

Website for Your Society 

Marketing, staffing, copyright/ownership, 

financial and other important considerations can 

be encapsulated in a less formal contract such as 

a letter of agreement with your collaborative 

partners.  Partnering with a local university 

could be a win-win situation:  you get a website, 

while they get a class project. Part of the 



collaboration will include training so that when 

the semester is over, a staff member of volunteer 

will keep the website updated.   

 

 

 

 

 

 

 

 

 

 

 

 

 

Share Your Story! 

Do you have a story or technique that has been a 

great success for your society that you would 

like to share with the FGS Community?  Please 

email your stories to fgsoutreach@fgs.org and 

we can print it in upcoming Reach Out editions! 
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Development of a Website for Your Society 

1. Purpose: To promote the society’s unique 
repository and to promote and provide 
experience for an IT class at the University.   

2. Timeline: A website developed by the end of 
the semester.     

3. Responsibilities: The website will focus on 
the society and advertise that the website was 
developed and done by the IT class at the 
University.  (This could lead to others in the 
community partnering with the university that 
could lead to projects for future classes.)   

 


