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This edition of Reach Out will provide some 

helpful suggestions to introduce, communicate 

and promote your society to an audience outside 

the immediate genealogical community: local 

universities or community college campuses.  

Students are the missing patrons and fostering a 

positive relationship with your association, 

library or society could lead to the next 

generation of volunteers. 

 

Each August, an annual trend takes place across 

America that could be a new opportunity for 

your society to network.  With approximately 

18.2 million new, transferring, or returning 

Undergrad and Grad students each year, this 

could create a constant flow of new perspectives 

your society needs.
1
  There could be 

opportunities for both sides as students may 

need your society for a final project or a 

                                                           
1
 U.S. Department of Education Institute of 

Education Sciences. “Fast Facts.” Accessed 

September 26, 2010. 

http://nces.ed.gov/fastfacts/display.asp?id=98.   

shadowing opportunity for their major while our 

society may need internships and volunteers. 

 

Membership is a choice. 

Do you need membership, money or an 

audience?  Offering your publication, services or  

membership to professors, campus libraries or 

students could give your society greater 

exposure.  Awareness of your society and the 

desire to be part of the membership is in its 

presentation.  

 

One way to keep the communication lines open 

between students and professors and your staff is 

a reciprocation round table.  Start by talking 

with the professors because their support and 

involvement is a key to your success during the 

yearly cycle on campus.  Professors could also 

encourage round table discussions to involve 

more students.   

 

With more staffing opportunities, students bring 

with them new trends to help keep your society 

http://www.fgs.org/
http://nces.ed.gov/fastfacts/display.asp?id=98


up-to-date on current technology.  For non-profit 

organizations, this could also be a way to show 

that your society is essential and is expanding 

within the community.   

 

Researching your audience. 

What is available in your area when it comes to 

Grad and Undergrad students?  Many Grad and 

Undergrad student’s courses may require some 

volunteer experience or work to be done with an 

organization such as yours.  This opportunity 

may develop into a long standing relationship in 

which, as each semester begins, you have a new 

group of students waiting to assist your society.  

Researching the colleges in your immediate area 

will be helpful in choosing which direction to go 

with the outreach.   

 

Every year, U.S. News & World Report 

publishes a searchable rundown of the top 

ranking colleges in the U.S. by programs to 

regions. 

 

At websites such as Graduate Guide, searches 

can be done by zip code to locate colleges within 

proximity of your society.  This will be helpful 

if your society has no colleges in your 

immediate area, and can widen your outreach.   

 

The College of Liberal Arts & Sciences has the 

useful Index of American Universities from A-Z 

by the name of the college.  There is a FAQ 

section and lists can include community 

colleges, International and Canadian 

universities.  Gradschools.com has a similar 

option where you can search by proximity and 

subject.   

 

Is there a certain major that would be of 

assistance to your society?  Some societies 

choose Grad students in the fields of Library 

Science, Archival Studies, and History for 

internships since these students are aiming to get 

jobs in similar repositories after graduation.  

Focusing on majors of interest or having a 

particular major in mind to search for your 

society may require some research.  Some 

societies may just want general students who use 

the resources available within their association.  

Either way, here is a quick refresher course in 

some different majors that may be of interest.   

 

What about just general students?  Some 

students may be undecided at the beginning of 

the semester, but may come to a decision 

through assisting your society.  There are some 

majors outside the Library/Archival 

Studies/History group that could also influence 

your society’s promotion, education and growth.  

Some examples of cases where infusing your 

society’s genealogical and historical records 

available with other majors could bring in bigger 

group of students:  

 Geography Majors could study human 

migration patterns and national 

boundary changes. 

 Art Majors could focus on photography 

studies and headstones.  

http://colleges.usnews.rankingsandreviews.com/best-colleges
http://www.graduateguide.com/
http://www.clas.ufl.edu/au/#1
http://www.gradschools.com/


 Journalism Majors could practice 

interviewing relatives for those human 

interest stories.  

 Science Majors could focus on the 

genealogical applications of genetics 

and DNA.   

 

Partnerships 

Your society, just like the students and staff of 

these universities and colleges, are essential to 

the structure of your community.  Your society, 

library and repository gain credibility when they 

are used as a resource by those outside the 

immediate genealogical circle.  Communication 

will be the key to promoting your society or 

library on campus and is essential to building 

lasting relationships with the Deans, counselors, 

and professors that will suggest you to their 

students on a perennial basis rather than a 

semester by semester basis.   

The letters of agreement section, later in this 

publication, will discuss what forms of 

partnerships are available, but who do you 

contact on campus?  Each campus is different 

with contact persons ranging from Deans to 

professors to counselors to student groups.  

Through general queries with the main office, 

the staff should be able to guide you to the right 

point of contact.   

 

Online or on campus colleges: For off campus 

contact, there are many universities that now 

offer classes online which could be useful if no 

actual college is close to your society or library.  

For instance, the University of Phoenix or 

Drexel Online University has students scattered 

across the U.S. that might be available.   

 

Bringing your Society to their Campus with 

Education: Host a family history night 

Education starts with the basics, and one is 

getting those interested to your event.  Your 

repository has a wealth of information both in 

your collection and your staff, and bringing a 

part of it to a campus will give you better 

visibility.  Most college campuses have movie 

nights in a neutral location where students can 

get together.   Host a genealogy or family 

history themed evening at this location where 

your society can introduce students to family 

history, play a family history themed show or 

movie, and then have a question and answer 

session during/after with your staff and 

volunteers, to help students get started and assist 

with genealogical questions.   An evening of 

education coupled with a great class/show could 

be a solid introduction to family history for 

students who could be the next generation of 

your society’s volunteers and patrons.   

Setting up an event 

 Point of Contact for Quad area/Common 

area: Each campus will be different 

when it comes to who you contact in 

order to set such an event.  Every 

campus should have an events manager 

who controls the common areas where 

students congregate, and contacting 

them to set up a time would be your first 

http://www.phoenix.edu/campus-locations.html
http://www.drexel.edu/about/contact/general.aspx


step.  Be sure to check if the area needs 

to be reserved, as well as the price and 

guidelines.   

 

 Permission to show movie in public: 

Fair use guidelines and copyright 

guidelines should be consulted before 

showing such programs.   

 

 Getting the volunteers pumped: Your 

staff is essential to showcasing your 

society to these students.  Your staff has 

specialized experience in researching 

that students may be eager to learn from, 

but are not familiar with.  During and 

after the showing, Q&A stations could 

be set up with laptops and easy access to 

databases at the event. 

 

 Advertising on campus: Let professors 

know with an E-mail that this event is 

going on and fliers are still the most 

useful way of alerting students to your 

happening.   

 

Financial Consideration:  

Times are tough for everyone and digitizing 

your collection or even basic advertising could 

be a lot to ask of your board.  Does your society 

have a website?  Can your society be found 

online?  Negotiating with an Information 

Technology (IT) department on a local college 

campus could be an affordable key to being 

visible on the internet.  This could be a possible 

project for the year for a class.  Keeping up with 

technology by having a website created for your 

society could be your next step.  

 

Letters of Agreement:  

In this section, we will discuss how the use of 

Letters of Agreement can be of assistance.  A 

less formal contract can protect your society 

while keeping a collaborative project’s best 

interests at heart.  The series will look at the 

following components: marketing, staffing, 

copyright/ownership, financial, and other 

important items (such as possible conflicts of 

interest). Every possible point should be stressed 

in the Letters of Agreement to make sure both 

sides communicate what they hope to get out of 

collaborative projects.   

For the sake of this publication, the example will 

be the development of a website for your 

society, coupled with the IT department at a 

local college.   

 

 

 

 

 

 

 

 

 

 

 

 

 

Development of a Website for Your Society 

1. Purpose: To promote the society’s unique 

repository and to promote and provide 

experience for an IT class at the University.   

2. Timeline: A website developed by the end of 

the semester.     

3. Responsibilities: The website will focus on 

the society and advertise that the website was 

developed and done by the IT class at the 

University.  (This could lead to others in the 

community partnering with the university that 

could lead to projects for future classes.)   

 

http://www.prattlibrary.org/locations/sightsandsounds/index.aspx?id=11096
http://www.copyright.gov/help/faq/faq-fairuse.html
http://www.copyright.gov/help/faq/faq-fairuse.html


Share Your Story! 

Do you have a story or technique that has been a 

great success for your society that you would 

like to share with the FGS Community?  Please 

email your stories to fgsoutreach@fgs.org and 

we can print it in upcoming Reach Out editions!  

 

Recommended Reading and listening:  

 

The Association of American Colleges and 

Universities (AAC&U) have podcasts of their 

Annual Meetings. Future, current and past trends 

are discussed by the very innovative and 

informed panels. 

 

Crowther, Janet L. and Barry Trott. Partnering 

with Purpose: A guide to strategic partnership 

development for libraries and other 

organizations.  Westport, CT: Libraries 

Unlimited, 2004.   

 

Kawasaki, Guy,  Reality Check: The Irreverent 

Guide to Outsmarting, Outmanaging, and 

Outmarketing Your Competition.  New York, 

Penguin, 2008.   

 

Taylor, D. Joshua, “Reaching Out: Beyond Your 

Society’s Doors,” Rediscovering America’s First 

Frontier, FGS 2010, Conference, Knoxville, 

Tennessee.   

   

 

 

Prepared by Darcie M. Hind Posz 

 

 

http://www.aacu.org/index.cfm
http://www.aacu.org/index.cfm
http://www.aacu.org/Podcast/index.cfm
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