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Social media is an incredible way to reach out to your audience & star t building a relationship 
with them and being successful on social media isn’t reserved for a special few or for 
big brands. Anyone can become a big deal on social media. It’s simply about having a 
strategy that works and then sticking to it and that’s exactly what you’re going to learn in  
this bundle!

You can use social media to:

WHAT CAN YOU DO WITH 
SOCIAL MEDIA?

COMMUNICATE WITH 
YOUR AUDIENCE

GET MORE CUSTOMERS

BUILD YOUR EMAIL LIST

INCREASE YOUR REACH

It ultimately allows your audience to get to know you, love you & trust you and that  
is powerful.

You have to be able to connect and engage with your audience.  

Social media is not about selling, it’s about building relationships and in order to do that 
you need to bring something valuable and wor thwhile to the table, otherwise why would 
anyone want to become your fan or follower? 

So, in this session we’re going to dive deep into the hear t of social media and you’re going 
to create an amazing social media strategy. 

SO WHAT DOES IT TAKE TO BE 
SUCCESSFUL ON SOCIAL MEDIA? 
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Ready to make your social media explode?

Let’s get started…

HERE’S WHAT YOU’RE GOING TO LEARN

WHAT PLATFORMS YOU 
SHOULD BE USING

HOW TO GET 
SET UP

HOW TO BUILD & 
ENGAGE YOUR AUDIENCE

HOW TO MANAGE 
IT ALL EFFECTIVELY
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When you’re getting star ted with social media it can be completely overwhelming, because 
there are so many different platforms. My theory is this: decide which platforms will work 
best for you and pick one (or maybe two) and focus your energy on getting good at them. 

If you want to see results you’ve got to focus your effor ts. 

Let’s take a look at what platforms you’re already using.

Gett ing Star ted  with  Soc ia l  Media
PART 1

Which platforms 

are you already using?
How many fans/followers/
subscribers do you have?

How effective 
are they for you?

So, which platforms will work best for you? 
To help you, you need to know…
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What platforms do you want to focus on?

WHO ARE YOUR AUDIENCE?

When it comes to social media one of the most impor tant things you need to be clear on 
is who your audience are and where you will most likely find them. 

What social media sites would they use the most?

Who are your audience?



Page 6

In order for social media to be really effective for you and your business you need to be 
really clear about why you’re using it. 

PART 2

Set t ing your  Soc ia l  Media  Goals

Is it to build wonderful relationships with your 
customers and potential customers? 

Is it to make powerful connections with like-
minded people who can help and support you? 

Is it to build your email list? 

Is it to drive more traffic to your website and get 
more sales?

Maybe it’s all of those things, and that’s fine. But each month set yourself clear goals so you 
now what you’re trying to achieve.

What are you trying to achieve by using social media? 
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Write down what your social media goals are for the month:

EXAMPLE

This is a great example, shared by Natasha Vorompiova

Sarah wanted to concentrate on Facebook.  Here are her 3-month goals:

To achieve her goals, Sarah created a list of established 
coaching and web design businesses that could become 
her potential referral par tners or endorse her work.

Now, every day when she makes her Facebook rounds, 
she stops at their profiles, comments on their status 
updates, par ticipates in conversations and shares their 
content (social media isn’t just about posting content 
out, it’s also about interactive with other people’s 
content too).

Sarah also created a list of topics that are relevant and 
of value to her audience—tips and tricks, eye-catching 
images, inspirational quotes, examples and analyses of 
brands that stand out.  In addition, she came up with a 

plan for smoothly transitioning from those messages to 
recommending her new freebie and encouraging sign-
ups to her list. . .all in a natural, non-salesy way.

She also set aside time to listen to what her audience 
was saying and struggling with so that she can help them 
by providing advice or future products.  Plus, by paying 
close attention to how her audience talks about graphic 
design, Sarah learned their language, which she is going 
to use when creating copy for her landing page.

Clarity about her goals created a strong focus, which 
made it easy for Sarah to determine what actions she 
needed to take and what types of content she needed 
to share.

Build a strong enough  
“know, like, and trust” 
factor so she can sell  

10 copies of her e-course  
when she launches it in 

 3 months

Get 50 new list 
subscribers a month

Grow my network by 30%
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PART 3

Building Your Audience

In order to build your audience and a successful social media presence you need to:

If you can do that…

BE CLEAR ABOUT WHAT YOUR PURPOSE AND CORE MESSAGE IS.

REALLY UNDERSTAND & KNOW YOUR AUDIENCE.

CREATE CONTENT THAT IS GOING TO RESONATE WITH YOUR AUDIENCE & 
ALIGN WITH YOUR PURPOSE.

PEOPLE WILL LOVE YOUR CONTENT.

THEY WILL SHARE IT WITH THEIR FRIENDS & TALK ABOUT IT.

THEY WILL FEEL CONNECTED TO YOU AND YOUR MESSAGE.

YOUR REACH WILL EXPAND, YOUR AUDIENCE WILL GROW & YOUR FANS & 
FOLLOWERS WILL BECOME CUSTOMERS.

Connect, engage & build wonderful relationships.
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In order to create meaningful, powerful, contagious content you need to be really clear 
about what your core business message is. 

Example:
If you sell skincare products you can’t just post out all the time about your products – why 
on ear th would anyone want to be a fan or follower? You have to go deeper and think 
about why you’re doing what you’re doing. Why do you sell skincare products? Is it because 
you want to help people have amazing skin, so that they look good, feel good and are happy 
and confident? Are your products organic because you want to make sure people are only 
putting goodness on their skin? If so how could you integrate your core message into your 
social media?

YOUR CORE MESSAGE

•	 You could share inspirational quotes about beauty and feeling good.

•	 You could ask people’s opinions about skin issues

•	 You could share how-to videos 

•	 You could create tips & tricks for people

•	 You could show amazing before and after pictures and get your customers to 
send in pictures 

•	 You could create posts around confidence

What is your core business message/purpose?

Go beyond your core product/service and find a way to engage with your customers and 
tap into their emotions to set yourself apar t. 
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Now you’ve established your core business message for integrating with your social media, 
you now need to get really clear on who exactly it is you’re targeting.

The more you star t connecting with your audience, the more you’ll pick up on the kind of 
language they use and how they interact and then you can star t to communicate with them 
in the same way – you’ll resonate with them even more.

Get so clear on who they are, know them inside out! 

Create your customer profile:

Example:

YOUR AUDIENCE

•	 She’s in her twenties or thir ties

•	 She wants to feel more inspired

•	 She has a burning desire to live an incredible life

•	 She wants to turn her ideas into a reality

•	 She wants to build a really successful business

•	 She wants to connect with people who share her vision

•	 She wants to learn and grow as a person

•	 She wants to know that she’s not alone – that there are other people out there 
just like her, who can help take her to another level. 

•	 She’s looking for help & suppor t to be more successful

WHO ARE THEY? AGE RANGE?
WHAT DO THEY 

DESIRE?

WHAT IS THEIR 
GENDER?

INCOME?
WHAT MAKES THEM 

SMILE?

WHAT APPEALS TO 
THEM?

WHAT PROBLEMS DO 
THEY HAVE?

WHAT RESONATES 
WITH THEM?
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YOUR CUSTOMER PROFILE
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You build your audience through social media via content; that content has to resonate 
and connect with your audience, so every time you post out you need to think about your 
audience – would they love it? 

It’s all about adding value – making it wor th being a fan or following your brand.

ENGAGING WITH YOUR AUDIENCE

SO HOW DO YOU DO IT?

You think about your core message and your purpose and then put yourself in the shoes 
of your audience and think of wonderful and brilliant things you can share with them to get 
your message across and to add lots of value to their lives. 

Don’t be afraid to show your personality.

CONTENT IDEAS

Sharing pictures is a great way to engage your audience – people love to look at images 
on social media.

List some ideas of pictures your could share:

Inspirational quotes, funny posts, interesting facts. TIP: use PicMonkey.com to create them 
– make sure your pictures are good quality.
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Asking your audience for their opinion is powerful. List some topics you could ask your 
audience their opinion on:

What questions could you ask your audience to get them engaged? 

Make sure you share your content from blog posts – something useful, exciting, valuable. 
What kind of content could you create? A how-to series? Tips & tricks? 
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Ask your community for ideas – ask them what they would like to see. What surveys 
could you run?

Post pictures of your product – be creative, why would someone want to see it? What 
creative ideas can you come up with?

Behind the scenes – social media is about people. What could you share that’s more 
personal?
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Share freebies that your audience will love! What freebies could you offer?

Run a contest. What contests could you run?

Talk about your products or services/discounts in a fun way – maybe have a day of the 
week where you put out an offer. What ideas can you come up with?



Page 16

POST OUT REGULARLY 
[4+ times a day]

•

DON’T BE AFRAID TO RE-PURPOSE CONTENT OR POST THE SAME 
ARTICLE OUT MULTIPLE TIMES.

•

RESEARCH OTHER PAGES THAT HAVE REALLY HIGH ENGAGEMENT 
[monitor their activity over a couple of days and see what kind of things they’re 

posting out and what seems to get the best response.]

•

MAKE YOUR CONTENT SHAREABLE.

•

ASK PEOPLE TO LIKE AND SHARE.

•

INTERACT, REPLY TO COMMENTS.

•

TEST & TRACK: INSIGHTS 
[What works best for you?]

•

MAKE SURE YOU HAVE SOCIAL MEDIA LINKS ON YOUR WEBSITE & ON 
POST PAGES FOR SOCIAL SHARING.

•

INTEGRATE ALL YOUR CONTENT CREATION INTO YOUR SOCIAL MEDIA

•

HOW MUCH CAN YOU PROMOTE? GIVE, GIVE, GIVE, PROMOTE. 

•

BE CONSISTENT. 

T IPS & TRICKS
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Make it easy on yourself by creating a schedule.

Keeping on top of social media can become stressful and overwhelming, so make sure you 
create a plan for yourself. 

Plan out:

PART 4

Managing Your Soc ia l  Media

WHAT YOU’RE 

GOING TO POST OUT

WHEN YOU’RE 

GOING TO POST IT OUT

TIME & DATE
THEN SCHEDULE IT

[Look into Hootsuit, SocialOomph, TweetDeck.]
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CREATING YOUR SOCIAL MEDIA SCHEDULE

Look at the month ahead and write down any exciting things going on or special 
dates (Christmas, International Women’s Day etc.).

Step 1

Determine topics for each day, this will help you to organise content and know 
exactly what you’re going to post out every day.

Motivation Monday

Inspiration Tuesday

Wish I’d Known Wednesday

Tech Thursday

Something for the weekend

Weekend Wisdom

Step 2

Plan out your content. What types of content will you be sharing? 

Pictures

Tips

Questions/opinions

Promotion

Blog post

Contest

Personal post out

Step 3

Schedule it all in your planner!

Step 4
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Now you know what to do in order to be great and build your follower base, you need 
to take massive action!

First of all, get clear on what you want to increase your fan base by this month and then 
map out what content you’re going to share and when you’re going to share it. 

We’ve created an extra goal setting, planner and schedule to help you with this!


