


The press release is what you’re going to send out to journalists to get their attention and hopefully get 
them to feature you. However, you don’t always have to write a press release in order to get media coverage 
these days, with the likes of social media now at our finger tips (more on this later). But knowing what to 
say to journalists when you get in touch is absolutely crucial to your media success, so here are the things 
you need to know…

This is the subject line of your email as well as the headline of your press release. It must immediately 
capture the attention of the media – so they’ll open your email – and let them know why it’s timely and is 
of interest to their audience. So for my client, Dr. Sara Gottfr ied, author of the New York Times Bestselling 
book, The Hormone Cure, we came up with:

OOPS! I FORGOT TO PICK MY KID UP FROM SCHOOL: 

MEMORY FREEZE PLAGUES MOMS

Coming up with a great headline can be hard! So here are some things to help get your creative  
juices flowing…

Is there an outrageous claim you can make, which you can back up?

HEADLINE

The fir st paragraph tells what is newswor thy or current about your topic and why you’re the one to discuss 
it. You’ll notice that we star t with a little stor y, since the media love stories. You can visually picture the scene 
quickly.

Dr.  Sara Got t fr i ed  didn’t  th ink  she  had a  memor y  problem — unt i l  she  forgot  to  p i ck  her  k id  up  from 
school .  Har vard trained ,  board-cer t i f i ed  integ rat ive  g yneco logi s t  and hormone  exper t  who has  he lped 
thousands  o f  women recover  from fee l ing fat ,  f razzled ,  and forge t fu l ,  Got t fr i ed  thought  she  had e s-

ca ped from “hor ribl e  hormone  syndrome”  that  za ps  the  memor y  o f  mi l l ions  o f  moms.

FIRST PARAGRAPH



The second paragraph gives some fascinating details, perhaps including a quote of yours, about why whatever 
you’re offer ing is new, different, trendy, or topical.

 “Memor y  exerc i s e s  l ik e  Sudoku jus t  don’t  cut  i t ,”  sa ys  Got t fr i ed  who s tar ted  to  not i c e  her  memor y 
tanking when she  h i t  age  40 .  The  s c i ent i s t  in  her  took  over  and she  s tar ted  intens ive l y  re searching the 

sub jec t  and exper iment ing on herse l f  looking into  the  root  cause  o f  memor y  los s.

SECOND PARAGRAPH

The third paragraph is a shor t bio that shows why you are the authority on the topic of your press release. 

THIRD PARAGRAPH

WRAP IT UP

Wrap up with all of your contact information as well as links to whatever you’re promoting and the essential 
details about that (for example if it’s a book, give the title , pr ice , publication date).

LINKS

Be sure to provide links throughout your press release for more information for your bio, product, ser vice , 
cause, social media, and a demo video of you if you’re tr ying to get booked on TV. The media will want to 
see how viable you are to be a respected source or mediagenic guest.



If you want to be featured in blogs you’ve got to be really personal when you get in touch with them – 
bloggers aren’t journalists. Offer ing a really useful stor y – pre-written post. Say how you can help them – it’s 
not about selling to their audience, it’s about what you can do for them. 

It’s common for the inter viewee to come up with the questions to give to the TV or radio host. It’s not as 
common if you are doing an inter view for newspapers and magazines. 

So make sure you’re prepared – write out the questions you’d like to be asked, so you can send them on 
to the inter viewer – along with an introduction for you – you need to tr y and make sure people introduce 
you exactly how you want to be introduced. 

Once you’ve come up with the sound bites you want to come up with questions that will allow you to flow 
from one sound bite to the next.  So once you’ve figured out what you want to say, you need to reverse 
engineer it and come up with good questions which will allow you to say it.

Come up with fun and interesting questions! You want to stand out!

Paying to get your press release out to more journalists use PR News Wire, for 
sending it out. 

PRODUCT TIP

If you have a product you’re selling make an introduction email fir st include a br ill iant 
picture embedded in the email – and then say you’d be happy to send them a sample 

– wait to be invited to send your product. Get the interest fir st.  You still need an 
angle and an idea – a compelling stor y. If you’re approaching bloggers – don’t say 

you’ll send ever yone your product – it’s too expensive, be selective . 



So for example, if someone asked me...

Some people will ask your questions exactly as you’ve written them, other people will 
take your questions and add their own spin and other people will come up with their 
own questions for you – so make sure you’re prepared for all of those scenarios. You’ve 
got to learn how to get your sound bites in even if you’re not asked the question – you 
have to learn to transition. How could you turn the question around to somehow talk 
about what you want to talk about? 

but I really want to slip in the value of my community, I might answer by saying...

“Carrie ,  t e l l  me  about  the  most  exc i t ing f emale  entre preneur  you’ve  ever  inter viewed?”

“Wel l  I  in ter viewed thi s  one  woman and she  sa id  one  o f  the  core  th ings  for  her 
was  that  no  mat ter  how man y people  sa id  no ,  she  s t i l l  went  forward [trans i-
t ion] and ac tual l y ,  one  o f  the  pr inc ipal s  o f  my community  i s  that  i f  an yone 

th inks  that  the y  can’t  move  forward ,  because  people  k ee p  sa y ing no ,  I  t e l l  them 
that  the y  should  k ee p  going ,  the y  should  take  i t  to  the  end .”

(You want  to  create  10 for  radio  and 3-5 for  TV)


