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Hey, everybody. This is the Facebook Ads with a Twang Podcast. I’m your host, Ben Blackmon. Today, we’re 

going to be talking about demystifying the Facebook pixel. Here comes episode #54.  

♪ [music] ♪ 

Facebook Ads with a Twang is dedicated to take the over-complicated process of creating simple, 

successful Facebook ads, breaking them down step by step in less than 10 minutes at a time. Let’s get 

started.  

Welcome, everybody, to episode #54. Thanks for joining me. And before I talk about the Facebook pixel, I 

kind of wanted to mention something that happened last night and how it relates—at least in my opinion—

to marketing and business.  

The funny thing about marketing is when you kind of catch the marketing bug, everything relates back to it 

somehow. And that’s both a good and bad thing. 

But last night, after getting into a car accident—somebody rear ended us then took off. But we were going 

real slow, so not a big deal. Nobody’s hurt—after getting home, I let my dog out to go do her thing in the 

backyard. And of course, she got sprayed by a skunk.  

So, I spent quite a bit of time last night doing all those things that you’re supposed to be doing—whether 

it’s tomato juice or hydrogen peroxide and baking soda and all these other stuff. Anyway, it was just not a 

fun experience. And I hope you never have to experience that—but I have, unfortunately, two or three 

times.  

So, my point to all that is about the skunk. Let’s just think about that. When a skunk sprays your house, 

your dog, you, you drop everything else and focus on what you need right at that moment to clear that up. 

And that’s what we need to be talking about in our marketing. We want people who are literally rabid for 

us. In other words, they want what we have. We don’t have to convince them. We could really just put it 

out there and say, “Hey, here it is,” and they’re just going to take it without a question. They don’t need a 

lot of convincing. They just want us to solve our problem. That’s it!  

So, that’s how our marketing needs to be with our products and services. We just need to be there to solve 

the problem right then when they need the problem solved. If we can do that, then Facebook ads, Google 

Adwords, YouTube, any kind of marketing is going to work even with the worst landing page, the worst 

sales page. If we’re getting the right message to the right market, it’s going to work.  
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And so, I was just thinking about that last night because I’m thinking about all the products that you can 

buy to solve skunk smell and so forth. And I’ve bought them before actually. I was thinking about that, and 

I just thought that I wanted to share it.  

So, let’s talk about the Facebook pixel. And I’ve done other episodes about the Facebook pixel. Episode #2, 

#15, #16 and #41 all have to do with the Facebook pixel. So some of this would be rehashing that. But the 

reason I’m bringing it back up is because I get asked about it a lot. And it is so important in your business.  

And so, the reason, like I said, I’m doing this episode is because I just want to make sure that you’re using 

it to the best of your ability. Even if you haven’t ever ran a Facebook ad before, you really need to be 

utilizing the Facebook pixel.  

And so, let’s just talk real quick about what the pixel is. And it’s just a tracking code, right? We’re just 

tracking people. That’s it! That’s all it is. It’s just a piece of code that we install on our website. If we have a 

landing page service, we may install it there, or a webinar or whatever, so that when we send a visitor 

there—so we run a Facebook ad, they click on the ad, they go to our website—Facebook can track that. 

And then, we can also track what action they take. 

So, for example, you send them to your website, and they buy something from you. Well, you can track 

that through Facebook.  

And it’s really powerful because then we have an ability to ask Facebook to find more people who are 

likely to do what that person did. I mean that’s extremely powerful right then and there.  

And to really make the Facebook pixel work effectively, you really need to have it installed everywhere 

that you’re driving traffic to. I was talking about landing pages and website, it really needs to be on all 

those pages.  

There’s just one pixel. There’s not a whole bunch of pixel; there’s just one. There used to be a whole bunch, 

and now it’s just one. But setting it up is crucial.  

So, if you’re not running Facebook ads—say you’re not going to run it for another month, or you’re not 

going to run it for another six months—fine, go ahead and get the pixel installed so it can be gathering 

data for you. And I’ll talk about that in just a second.  
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But when you go into your Ads Manager, there’s a place in there that’s called Pixels. And if you haven’t set 

one up, it’ll ask you to set one up. So you just kind of name it. And then, it will give you some options to 

help you get it installed.   

So, it’ll say, “Hey, you want to install it  yourself manually? Do you want to send it to your website? Or do 

you want to install it on one of these platforms, like for example, your using Wix or SquareSpace or Shopify 

or whatever. It’ll have an instructional thing on how to do that. It’s not that difficult.  

You don’t have to understand what the pixel means at all. You just have to have it installed. IF the tech 

part of it seems overwhelming, not a big deal! There’s tons of people out there that will install it for you 

real quick. You can find people on Fiverr to do it.  

I would just be cautious with that. I’m just saying it’s really not that complicated. Nobody is asking you to  

learn how to code or anything like that. So, don’t worry about that thing right there.  

Now, the other thing is, if you don’t do this already—and I can’t remember if I’ve mentioned this—when 

you run a Facebook ads, you really want to use the Chrome browser. Yes, you can use other browsers. But 

remember, Facebook Ads Manager was exclusively only on Chrome, so they built everything on Chrome, 

meaning to work well on Chrome.  

And so, because of that, it makes it easier to run your ads, and you have less glitches and stuff. But the 

other thing is you can install the Facebook Pixel Helper. And it’s an extension in the Chrome web store that 

you can install. And it will tell you whether or not your Facebook pixels installed correctly or if there’s a 

Facebook pixel at all. It’ll tell you on your web if it’s installed on your website, my website, anybody’s, so 

you can see. It’s a really simple thing to use. And I’ll put a link to it in the shownotes. 

But you want to go ahead and get the Facebook pixel set up and installed.  

Oh, and by the way, before I forget this, you are required to have a privacy policy that addresses  how 

you’re tracking people (if you’re using pixels and so forth). 

Now, I realize a lot of you guys do not have that, I understand. And Facebook hasn’t been cracking down on 

it. I’m just saying that they do want you to have one. You’re supposed to have a link to your privacy policy. 

And again, it’s supposed to be addressing how you’re going to use tracking pixel.  

So, just bear that in mind. That is something you’re going to want to do at some point.  

Alright! So now, why are we using the pixel? Well, let me just talk about a couple of things.  
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One, for reporting, so Facebook can tell you how well your ads are working. The second thing is so that 

Facebook can optimize your ads to serve them  more to the people who are likely to convert.  

So if you’re sending people to a webinar, and people are registering for the webinar, you can actually 

optimize your ads and say, “Hey, Facebook, get me more people who are likely to register.” Well, the only 

way we can do that is if the pixel tracks those people.  

We’ll also use them for retargeting. And so retargeting is just basically sending an ad to those who have 

already been to your website or been to your landing page or wherever. We’re just going to retarget them. 

We’re going to create an audience and set up that audience and then run ads to them. That’s it!  

Another thing that you can do is segmenting. You can show ads to those that have been on the page longer. 

Say you sent somebody on a blog post, and they stayed on that page for 30 seconds versus somebody who 

stayed on it for five? Well, which one do you think is going to be more likely to take action? The 30-second 

person, right? Well, you can do that with pixels.   

Now, there are some advanced stuff to that, but it is very powerful once you start to understand the 

implications of it. I hope that made sense. But segmenting is huge! 

Plus, you can segment people like maybe somebody went to your add-to-cart page, your checkout page, 

but they didn’t buy. Well, those are probably more engaged than people who just went to your main 

website. So you can actually narrow down which audiences you want to show your ads to. So it’s really, 

really powerful.  

The other thing is when you set it up, and you’re setting up these audiences, because of the pixel, you 

could show an ad to someone, let’s just say, who visited your website in the last 21 days, but you don’t 

want to show it to the people who’s done it in the last seven. So you just want the people between days 8 

to 21. So you can exclude those people in the last 7 and include the total people in the last 21 days.  

So that’s just some powerful things you can do with the pixels. And it really goes hand in hand with those 

custom audiences like I said.  

So, I have an assignment for you. If you haven’t gotten your pixel set up and installed, do it now. Do it 

today. Then create a custom audience for all website traffic. So you go to your Audiences, you do a Custom 

Audience, and you do All Website Traffic.  
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Just remember, you can’t retarget everybody. There’s going to be people who have pixel blockers and 

everything. So you only are going to be able to retarget about 60% to 70% of people, but you still need to 

get that pixel installed.  

Okay, there’s a lot of advanced techniques on this stuff, but this was the basics. I hope this was helpful.   

One other thing I want to mention—and I’m going to hopefully be mentioning in future episodes—is that if 

you would like to work with me or find out how we can work together or if we’re a good fit, go ahead and 

schedule a session with me. You can go to OneFocusMarketing.com/session, S-E-S-S-I-O-N. I think I spelled 

that for me more than for you. But OneFocusMarketing.com/session. There’s a special scheduling part 

there that you can go in and schedule 30 minutes. We can talk and see if it’s something that you’d like to 

do.  

If you need additional help, join my closed Facebook group, Funnel Strategies for Facebook. I’d love to see 

you over there. 

And by the way, again, if you haven’t left a comment or subscribed, please do. Please go ahead and leave 

me a comment. Tell me if I’m doing good or not. And then, go ahead and subscribe. 

So, I’ll see you guys on episode #55. And I’m going to be talking to you on that episode about LinkedIn 

contacts and how you can use those to grow your business with Facebook ads if that makes sense. I’ll see 

you later!   

♪ [music] ♪ 

 


