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Hey, everybody. This is the Facebook Ads with a Twang Podcast. I’m your host, Ben Blackmon. And today, 

we’re talking about what are Facebook lead ads and how you can use them. Here comes episode #49.  

♪ [music] ♪ 

Facebook Ads with a Twang is dedicated to take the often over-complicated process of creating simple, 

successful Facebook ads, breaking them down step by step in less than 10 minutes at a time. Let’s get 

started.  

Welcome, everybody, to episode #49. And we’re talking about Facebook lead ads. When you go to set 

them up, they’re also called lead generation. But everybody still refers to them as lead ads. So that’s what 

we’ll kind of talk about. 

And lead ads are a little bit different than running a regular ad. And I'm going to explain how that works. 

It’s really a single form ad. It doesn't take people off of Facebook necessarily like say you were doing a 

webinar and you kind of send people to a landing page to sign up for a webinar and then a thank you page 

and that kind of thing or have people opt in to something or something along those lines. This really keeps 

the user experience everything on Facebook.  

Now, there's pluses and minuses to that. A lot of times, I like to get people off of Facebook, out of the 

distraction of Facebook, and into whatever it is that I want them to see. But they are also very good 

because it does provide a seamless experience for the end user. And it can get people onto your list usually 

cost effectively and quickly.  

So, the biggest key is you have to follow up with them, and keep following up with them once they do get 

on your list.  

So, what happens is you’d go in and you set up a campaign. It’s called Lead Generation. And whether you 

do it in Ads Manager or wherever, you just select lead generation, and then you go into the ad set just like 

normal.  

Now, a couple of things, when you get into the ad set, you have to accept the Facebook lead ad terms. So 

you need to go ahead and select that. And it's kind of in an odd place. It's hard to tell that you have to 

accept it, but it’s kind of near the upper part of the ad set. And the terms are just talking about how you 

can use the leads and what they mean to you and that kind of thing. 
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And also, in the ad set, you can only really use the Facebook newsfeed, mobile and desktop. You can use 

Audience Network—not that you're going to, but you can't use those other options there (at  least not 

right now). Maybe that'll change. But for now, that's what it is.  

And then, once you get into the ad, actually, it's like normal except you have to choose a call-to-aciton, 

meaning you have to choose sign-up, download, whatever the options are. On conversion campaigns, 

sometimes you don't have to choose a call-to-action (and a lot of times, I don't). But you do on a lead ad.  

And so, once you do that, then you're going to be asked to create a lead form. Now the lead form is where 

you go in and you get information from the potential lead. And it'll ask you to create a new form. And 

when it does, it's going to give you a thing that’s called an intro which is optional. And the intro would 

have like a headline and an image and a paragraph just like the ad did itself. It will pop up in front of them 

when they click the call-to-action button on the ad. So, when it pops up, you usually do want to go ahead 

and have a headline and have a paragraph or bullet points (which you can choose either one of those) and 

and lay that out as to what you're offering them or why they should sign up.  

You can then also ask them questions. Now, it's going to default and say if it's okay for them to send you 

their e-mail and their full name. You can check those boxes. So I usually leave those checked because it 

defaults there. It already pre-fills the form. Facebook takes the information that they have on file for them. 

And it pre-fills it right there, so they don't have to do anything.  

Now, if you want to just do e-mail, that's fine. And you can add other options like phone number, just first 

name. You can do street name and that kind of thing. I like just first name. I think that's a good way to go 

as well instead of doing full name. You can try it both ways. Or you can do just e-mail.  

And then, you can ask other questions. So if you want to ask a multiple choice question, like if you’re 

selling insurance or something and you want to ask them who they're currently with or whatever, you can 

do that. You can ask several of those.  

And then, the next part is your privacy policy. So you have to have a privacy policy on your website. And 

you've got to link to that. And so, in there, you have to input the link to your privacy policy. If you don't, 

you can't run Facebook lead ads at all.  

Technically, you’re supposed to have a privacy policy on any ad, meaning whether that's the lead ad or just 

straight to a landing page for an opt-in or whatever. You need to have a privacy policy there. That’s a 

requirement. Btu it’s just not really enforced—at least not yet. But you want to give them the chance to 

look at the privacy policy.  
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And then, after that, you have a thank you screen where you can say, “Hey, thanks! You’re you're all set” 

or “Your info has been submitted.” And then, you can tell them to go to your website, or say you were 

offering a free download of something, then you could have a button appear there that says “download,” 

and you input the link where they can download it from. And it's that simple. The whole user experience is 

on Facebook. They don't ever leave Facebook, so they're just still there. 

So, that's a real simple way to get ads up and going. If you're confused about creating landing pages and all 

these other stuff, then it's a good way to get people on your e-mail list.  

Now, that being said, how do they actually get on your e-mail list. They submitted the information inside of 

Facebook, how do they get onto your e-mail list? Well, there's a couple of ways.  

One, you can download it and then upload it into your e-mail list, your email provider, whoever that is. If 

you use like Mailchimp or another provider that connects directly with Facebook, then you can have it set 

to automatically go into Mailchimp or whatever.  

I use Zapier. I don't know if you're familiar, but Zapier.com. People call them zaps. What that means is that 

it’s a third-party provider that takes information from one service and provides it to the other. And so you 

can do zaps for all kinds of things. But in my case, I do it from Facebook lead ads to Active Campaign (which 

is my email provider). So when somebody enters their information into Facebook, then it automatically 

goes over to Active Campaign and puts them on whatever e-mail list I want them to be on. And so it's really 

not any more difficult than that.  

Now, that being said, that’s all you really have to do to set up a lead ad. They’re very simple to set up. 

There's not really a lot to it. And it keeps the user experience all on Facebook.  

Some people have tremendous success with them. It really depends on what you're trying to accomplish 

with it. It's not going to be good for things like inviting people necessarily to a webinar. I haven't found 

them particularly effective for that. I like to get people off of Facebook and onto a landing page where they 

can just kind of be engrossed in a landing page and understand what they're signing up for.  

But for things like lead magnets and stuff like that, they work really well—or if you want to try to get 

people to sign up for your Facebook group or something like that.  

So, I hope that was helpful. And as normal, you can always join my closed Facebook group, Funnel 

Strategies for Facebook. I’ll be glad to answer any questions there. And I'll see you guys—oh my gosh—on 

episode #50. Talk to you then!  



4 Facebook Ads with a Twang Episode 49 
 

 
Page | 4 
 

♪ [music] ♪ 

 


