U.S. Department of Justice Supplemental Statement OMB NO. 1105-0002

Washington, DC 20530 Pursuant to Section 2 of the Foreign Agents Registration Act
of 1938, as amended

For Six Month Period Ending_3 1 0EC 1990
(Insert date)

I- REGISTRANT

1. (a) Name of Registrant (b) Registration No. 769
Japan National Tourist Organization

(c) Business Address(es) of Registrant
One Rockefeller Plaza, Ste. 1250, New York, NY 10020

2. Has there been a change in the information previously furnished in connection with the following:

(a) If an individual:

(1) Residence address Yes O NoO

(2) Citizenship YesO No O

(3) Occupation Yes O No O
®) If an organization:

(1) Name YesO No @

(2) Ownership or control Yes O No @

(3) Branch offices Yes O No®@

{©) Explain fully all changes, if any, indicated in items (a) and (b) above.

G110

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a).

3. If you have previously filed Exhibit C', state whether any changes therein have occurred during this 6 month

snIgsssyfig
=]
g o
o
3
g

YesO NoO : L
-
If yes, have you filed an amendment to the Exhibit C? Yes O NoO N
s
If no, please attach the required amendment. e
s oo
. =
Not applicable
lTheBthC,fotvhchmpmmdformupnndad.cmnmoflmeopyofduchm articles of incorporation, association, and by laws of a regi that is an izati (nmofdnmqmnwwﬁhm
Exhibit C may be obtained for good cause upon written ap to the Assistant y General, Criminal Division, Internal Security Section, U.S. Dep of Justice, Wash D.C. 20530.)
Form CRM-154
SEP. 1996

Formerly OBD-64

O
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4. (a) Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting
period? Yes & No0O

If yes, furnish the following information:

Name Position Date Connection Ended
Mary Beth Maslowski PR Manager 12/31/96

(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?
Yes O No®@

If yes, furnish the following information:

Name Residence Citizenship Position Date
Address Assumed

5. (a) Has any person named in item 4(b) rendered services directly in furtherance of the interests of any foreign principal?
YesO No OO

If yes, identify each such person and describe his service.

(b) Have any employee or individuals, who have filed a short form registration statement, terminated their employment or
connection with the registrant during this 6 month reporting? Yes @ NoO

If yes, furnish the following information:

Name Position or connection Date terminated
Mary Beth Maslowski PR manager 12/31/96

(¢) During this six month reporting period, has the registrant hired as employees or in any gther capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or
secretarial, or in a related or similar capacity? YesO No@

If yes, furnish the following information:

Name Residence Citizenship Position Date
Address Assumed

6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(c) of the supplemental statement?
YesO NoO : )

If no, list names of persons who have not filed the required statement.
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II - FOREIGN PRINCIPAL

7. Has your connection with any foreign principal ended during this 6 month reporting period?
Yes O No®

If yes, furnish the following information:

Name of foreign principal Date of termination

8. Have you acquired any new foreign principal® during this 6 month reporting period?
Yes O No @

If yes, furnish following information:

Name and address of foreign principal Date acquired

9. In addition to those named in Items 7 and 8, if any, list foreign principals? whom you continued to represent during the 6 month

reporting period. Japan National Tourist Organization

2-10-1 Yurakucho, Chiyoda-ku, Tokyo, Japan

10. EXHIBITS AAND B
(a) Have you filed for each of the newly acquired foreign principals in Item 8 the following:

Exhibit A* Yes O No Ol

Exhibit B* YesO NoO
not applicable

If no, please attach the required exhibit.

®) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
represented during this six month period? YesO No O

If yes, have you filed an amendment to these exhibits? Yes O NoO

If no, please attach the required amendment.

2Thﬂum'fw@pimipul'i:ﬂndu,innddiﬁonwﬂumdnﬁmdinneﬁml(b)ofth.AcgmhdividndupiaﬁmmyofwlwumﬁviﬁumMu' directly supervised, directed lled, fi d, or subsidized in
m«hm«muy.mmwmﬂmmmar@w (See Rule 100(s) (9))- Awmwmdmmmpﬁndpdhmniﬂdmﬁnhh
mummmmwmmr«mntmwmmmmwswmm (See Rule 208.)

3 The Exhibit A, which is filed on form CRM-157 (Formerty OBD-67) sets forth the information required to be disclosed ing each foreign principel.

4 The Exhibit B, which is filed on Form CRM-155 (Formerly OBD-65) sets fourth the informati ing the agr or ding b the regi and the foreign principal.
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I - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, and 9 of this statement? Yes No OO

If yes, identify each such foreign principal and describe in full detail your activities and services:

Japan National Tourist Organization

Please see Schedule "A" attached hereto.

12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity® as defined below?
Yes O No X

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places, of delivery,
names of speakers and subject matter.

13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits any or all of
your foreign principals? YesO No@®

If yes, describe fully.

5 The term "political activities* mmmylchvnyﬂntdmpmmmbehwuwin,mmﬁnmmm mmywqmﬂuuwemymwywofﬁmﬂofﬂwGwmmmnofﬂnUmhdsmumymoﬁhﬂ
public within the United States with refe pting or the d ic or foreign policies of the United States or with reference to political or public i policies, or relations of a go

aforeign country or a foreign political party.
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IV - FINANCIAL INFORMATION

14. (a) RECEIPTS-MONIES
During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, and 9 of this
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or money
either as compensation or otherwise? Yes G} No O

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies®

Date From Whom Purpose Amount

Please see Schedule "B" attached hereto.

Total

(b) RECEIPTS - FUND RASING CAMPAIGN
During this 6 month reporting period, have you received, as part of a fund raising campaign’, any money on behalf of any

foreign principal named in items 7, 8, and 9 of this statement? ~ Yes O No @
If yes, have you filed an Exhibit D to your registration? YesO NoO
If yes, indicate the date the Exhibit D was filed. Date

(¢) RECEIPTS-THINGS OF VALUE
During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal
named in Items 7, 8, and 9 of this statement, or from any other source, for or in the interests of any such foreign principal?
Yes O No @

If yes, furnish the following information:

Name of Date Description of
foreign principal received thing of value Purpose

6,7 Angiat:mtineqnindtoﬁlnmeln'bitDiﬂncoﬂccﬁotneeivuemﬂrﬂmﬁom,lwu,momy,ormhnﬂ\it@ofvﬂufouforeigxp:incipal.upnrtof:ﬁmdnilingmplim (See Rule 201(e).)
8 An Exhibit D, for which no printed form is provided, sets forth an of money collected or recei d as & result of a fand raising campuign snd transmitted for a foreign principal.
9ﬂﬁnpofvdminchdobutmnmlimibdtoy'ﬁs,inmmﬁum,axpu\nmmmﬁvmdmkmhmmchﬁwﬁdm,ﬁvmmmmwucmm,'mh}mmm.
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15.(a) DISBURSEMENTS-MONIES
During this 6 month reporting period, have you
(1) disbursed or expended monies in connection with activity on behalf of any foreign named in Items 7, 8, and 9 of this
statement? Yes @ No O
(2) transmitted monies to any such foreign principal? Yes [ No Ol

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Date To Whom Purpose Amount

Please see Schedule "C" and "C-1"

attached hereto.

Total
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(b) DISBURSEMENTS-THINGS OF VALUE
During this 6 month reporting period, have you disposed of anything of value'® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in Items 7, 8, and 9 of this statement?

YesO No @
If yes, furnish the following information:
On behalf of Description
Date Name of person what foreign of thing of
disposed to whom given principal value Purpose

{(c) DISBURSEMENTS-POLITICAL CONTRIBUTIONS
During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value!' in connection with an election to any political office,
or in connection with any primary election, convention, or caucus held to select candidates for political office?

YesO No [l
If yes, furnish the following information:
Name of
Amount or thing political Name of
Date of value organization candidate

10, 11 Things of value include but are not limited to gifts, interest free loans, expense Cres travel, favored stock purchases, exclusive rights, favored over competitors, "kickbacks® and the kike.
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V - INFORMATIONAL MATERIALS

16. During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials'*?
YesO NolO
nothing for any political

IF YES, RESPOND TO THE REMAINING ITEMS INSECTION V. 11 o ha0anda.

17. Identify each such foreign principal.

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials?
Yes O NoO

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.

19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational
materials include the use of any of the following:

ORadioor TV O Magazine or 0O Motion picture films O Letters or telegrams
broadcasts newspaper
articles
O Advertising campaigns O Press releases O Pamphlets or other O Lectures or speeches
publications

O Other (specify)

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of the
following groups:

O Public Officials O Newspapers O Libraries

O Legislators 0O Editors 0O Educational institutions

0 Government agencies O Civic groups or associations O Nationality groups

O Other (specify)
21. What language was used in the informational materials:
O English O Other (specify)
22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials

disseminated or caused to be disseminated during this 6 month reporting period? YesO No 0O
23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?
Yes O NoO

12 The term i - ‘mnminh’ Judes any oral, visusl, graphic, munmﬂnfmmnamofwh:ﬂ.mmmnpnhhhdbymmof tising, books, p ture:

motion pictures, or any mesns or & lity of i or foreign or otherwise. [ bym-gunoflfuug\mnpdumofmmymmdfmptﬁmnmmn,u

an activity which by itself would not require registration, need not be filed pursuant to Section 4 (b) of the Act.
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VI--EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they
have) read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the
contents thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except
that the undersigned make(s) no representation as to truth or accuracy of the information contained in the attached Short Form
Registration Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature) (Type or print name under each signature'®)

. N ]
January 17, 1997 Wf % Z

Noriaki Nishimura

Deputy Director

Japan National Tourist Organization

13 This statement shall be signed by the individual agent, if the registrant is an indivi or by 2 majority of those officers, di of persons performing similar functions, if the regi is &n organization, except
that the organization cas, by power of thorize one or more individuals to executs this statement on its behalf,




UNITED STATES DEPARTMENT OF J USTICE
REGISTRATION UNIT
CRIMINAL DIVISION
WASHINGTON, D.C. 20530

NOTICE

Please answer the following questions and return this sheet
in triplicate with your supplemental statement:

1. Is your answer to Item 16 of Section V (Political
Propaganda — page 7 of Form CRM-154, formerly Form OBD-64 -
Supplemental Statement): B

X (o
Yes or No —

——

(If your answer to question 1 is ‘'yes' do not answer ——e

question 2 of this form.) &y
(&p)
2. Do you disseminate any material in connection with your
registration:
Yes X or No

(If your answer to question 2 is 'yes'" please forward for

our review copies of all such material including: films,
film catalogs, posters, brochures, press releases, etc. 7 W

which you have disseminated during the past six months.):3 -
ey T
T 2

¢ H H
( 2 :‘3 [}

e 1/17/97 O

poast —

Signature ' Date

Noriaki Nishimura

Please type or print name of
signatory on the line above

LSRRG |

Deputy Director
Title

4
h



JAPAN NATIONAL TOURIST ORGANIZATION

SCHEDULE A, ITEM 11

The activities engaged in by the Registrant were devoted entirely to
the promotion and stimulation of international tourism on behalf of
its foreign principal, the Japan National Tourist Organization

located in Tokyo, Japan.

The Registrant, located at One Rockefeller Plaza, Suite 1250, New
York, New York is operated as a tourist information center. At the
same time, it conducts publicity, distributes travel folders and
pamphlets, participates in fairs and expositions, conducts
investigations and research and performs any other acts to achiever

the best results for the promotion of tourism in Japan. -

<N
Funds for this purpose were received from the foreign principal, a®?

stated in ITEM 14, (a) SCHEDULE B included in the attached

statement.

These funds were expended by the Registrant as indicated in detemil
. [ ]

iy o

in ITEM 15 (a) SCHEDULE C attached hereto. SCHEDULE C-1 of such?? -
P -+

~ L2
statement is a breakdown of payments made for advertising and puablic

L 1

relations expenses. 2D ey

c
In addition, the following is a summary of the Registrant's act&&i

directed to the general public and travel trade personnel.
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E—'(" zation (JN'DO), &stabhshcd by lawin

INTO  April 1959 and reorganized in the
years of 1964, 1979, 1983 and 1985, is a nonprofit

- Statutory orgammuon designed to promote inbound

- travel to Japan and to provide mformauon to

Japanese. travelers on traveling safely overseas,
under the direction of the Ministry of Transport.
The original form of IJNTO, as a promotional
body for travel to Japan based on governmental
policies, was the nonprofit International Tourist

* Association (TA) &) mmmrEe established in

1931 Since ITA was dissolved dunng the Pacxﬁc
War J. apan Tourist Assocxauon (JTA) &) meem
Xthe was formed in 1955 to promote the same
purpose as set forth for ITA, and in 1959, it was
transformed by law into Japan National Tourist
Association (INTA) (%) asmrige .

Japan National Tourist Organi-

JNTA was a combined body of JTA and Japan
Federauon of Tounst Associations () &8k
#% , which had been formed by local tourist
amocxauons and industries throughout the nation.
JNTA had the dual purpose.of promoting both
mtcmauonal and domestic tourism.

Later in 1964 INTA was again split into thc
two orgamzatlons existing at present: JNTO,
_ cstabhshcd by a Spcmal law, and Japan Tourist
Assocwtlon ¢) TA) (#) exmxis&, which
promotes domestic tourism in Japan. (See page
72 for information relating to JTA.)

With the amendment to the INTO Law in 1979

_and 1985, JNTO was given two additional

responsibilities: dissemination of informationon
safe iravcl to Japanese overseas tourists and
unplcmcntauon of the National Examination for
Guldc-hltcrprcters

Fig.37

Organizational Chart of JNTO Il'““‘““ ol *j ____ .
BRNLERSaRE A""“““"““"W
. ERe
A
Executive Auditon & ¥
Vice Presidents -
L SR
|
- Japan Convention Bureau :
General Affairs : . "Ovérsess outists Exchenge Intemationsl . Promotion &
Dept. Fiaance Dept. || Promotion Dept. Dept. Marketing Dept. | | * Support Dept.
R - 9 v SHAER MRS wines : IM“Q
3 _ _ |
" Represeatati ’ Overeas Offices _
, XERER SRR EE S 4 '/nx?-yv-’;’tvy-

Tourism in Japan 1995/96
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(The followmg damares of. July 1995) ’
(19954 7 ﬁﬁ&‘)

(1) Administrative Council Eewms
INTO has an Administrative .Council whiich

investigates and deliberates on important matters .
in connection with the opcration ' of the
- .Orgamzatxon s activities. The Counselors, 30 in

. total, are selected from among pcoplc of learning
. .and cxpcncncc in the area’ of international

tourism in Japan. They are appointed- by the

President and are subjcct to the apptoval of the

Minister of Transport. -

(2)Head Office and Overseas Oﬁices
FBRUBNEEEERR

JNTO maintains six departmerits in the head -
- office and 14 overseas offices in keycities of

‘the world, which exert promotional efforts under
. the direction of the head office. For the

convenience of overseas visitors to Japan; two
Tourist Information Centers (Tokyo and Kyoto)
are operated by INTO. The orgamzatlonal chart

is prcsentcd in Fig. 37.

1) Head Office *
The responslbmucs of the seven dcpartments

of the head ofﬁoe are outlined below.

General Affairs Department &5sax
It is responsible for administrative matters of

the Organization such as legal -formalities,-

personnel matters, staff trainirig, domestic public
relations and general coordmatlon for the
Orgammuon.

78

s *\‘.lgt:ats‘trg' «®

Lt 2

Italsomanagestheformulauonoflong-mngc
f marketing plans and priority projects,
- "performance and analysxs ‘of market surveys,

pubhshmg of periodicals and materials op
international tourism for the Japanese travel
industry, and collection and publishing of

- statistical and other data on tourism.

-Finance Depattmcnt g

It oversees formulatmg budgcts rcqucstmg
govemrent subsidies; admm:stcnng other fiscal -
affairs, contmctmg and procurcmcnt activities,.

‘and reporting financial scttlemcnt to the

govcmmcnt

"Overseas Promouon Departmcnt B EER

It is in charge of administering the overseas
offices. which conduet tourist promotional .
activities: providing media assistance to -
Prominent travel Joumahsts around the world,
participating in travel fairs and exhibitions, and
carrying out joint tourist promotion efforts in
cooperation with the Japanese travel industry.

Promotional literature in various languagcs
films and slides are also produced and distributed
by this department.

It also oversees the liaison with various
international tourism bodies such as East Asia
Travel Association (EATA), Pacific Asia Travel

: Assocmtlon (PATA) and World Tourism
: Orgamzauon

INTOstarted to offer travel information through
the Internet from December 1993 as part of an
NTT (Nippon Teleg’raph and Telephone
Coxporatlon) cxpmment,andsmce August 1995,
this Dcpartment has started to offer its own home
Ppage service to provide more detailed travel
information in J. apan through the Internet.

Totu‘lsm in Japan 1995/96




tonal Structyre

-_QQQ.Q&s’!ﬂ:t’!u_socusbtggotgs"}&d’ca-sotu

R

Tourism Exchange Department %%

It is responsible for improving reception -

services ‘for foreign visitors to Japan,

administering the Tourist Information Centers,

and conducting the National Examinatiqn for

Guide-Interpreters. Since the amendment of the

INTO Law, it also provides Japanese overseas

. travelers with information on how to travel
 safely. - o _

In addition to these services mentioned above,

it-also inaugurated its International Tourism
Exchange Project in April 1995. The Project is

designed-to promote the -inbound tourism to
Japan by developing people-to-people exchange
programs between Japan and other countries.

Japan Convention Bureau,
P e . -

’ Japan Convention Bureau (JCB), as a division
of J NTO, is responsible for convention and
incentive travel promotion. v
. JCB comprises two departments at INTO's Head
Office: International Marketing Department and
Promotion and Support Department.

International Marketing Departmerit (6545
. It administers marketing and promotional

activities such as collection and analysis of
marketing data, attracting-conventions to Japan,
advertising- and public relations, and
encouragement of attendance from overseas at
~ conventions, . |
Promotion and Support Department (mpstsus)
It manages activities such as training programs
for staff engaged in convention-related activities,
providing information and advice for organizers
~of international meetings in Japan, and

Tourism In Japan 1995/96
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supporting tourist programs for foreign
participants attending international conventions

2) Overseas Offices BABCREELT
Fourteen JNTO overseas offices implement, .
under the direction of the head office, various

-activities for tourist promotion including a travel
-information service, media assistance, showing -
- of travelogue films, participation in fairs and

exhibitions, and advertising in leading
n.cwsp‘aper-s,. magazines and travel trade
publications within their major travel markets.
(See Table 38). -

Table 38
Overseas Offices of INTO
- JNTOW&B?O*H/_ i

"Office - Countries and Territodes Administered

N ws st e
saa:“” U.S. A., countsies in Ceatral Amesica

Franc and in Caribbean area

e e

.:l:o;é;o. . QM Ceeeteeeetttatacetananicntttcnceennans

e —

Tt Gastets AR, o

Suereniiveeess. Sieden and English-epeaking countries in Africa

Pards """ Fance, Spain, Poctugal, Belgium, Luxembourg

eeerevneseoeans sodFroach-speaking countrlesin Afies
Gencva . . Switzedtnd, Haly, Greoce, Countrics in formmor

Wigodevasnd the MiddlcBast

................ Py
.............. byobecBumpean Offices -

"Bangkok Southeast Asian counties excluding those

teereenerioennes coveredby heHong Kong Office. -

muwmmmmmmﬂ"‘“ ........
Sepul B eeeeeneiorneennenresrenrene e

T i e

~n
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3) Representatives =EEES :
' Amas distant from the overseas oﬂiocs. whcrc

their promotional efforts do not penetrate, are |

covered by representatives stationed in the
following 16 cities who provide information on
travel in Japan and distribute travel literature:

North America: Washington, D.C.,
- Boston, Seattle, Montreal,
, Vancouver, Honolulu

South America: Buenos Aires, Rio de Janeiro
Europe: - Copenhagen, Amsterdam,

. Brussels, Rome, Madrid
Asia: Singapore, Manila
Oceania; ‘Auckland

(As of March 1994) (l994$3 ARE)

4) Tou:ist Information Centus

R Sl F e P

JNTO operates two Tourist Information
Centers (TICs)- which provide visitors from
abroad with a wide variety of information on
traveling in Japan. |

The TICs in Tokyo and Kyoto also offer two
useful telephone services: Teletourist Service
(Tokyo TIC only) and Japan Travel-Phone.

INTO's annual budget for FY 1994 was 3.4
billion yen (US$ 33.3 million). Of the total
budget for FY 1994, 2.5 billion yen (US$24.5
million) was in the form of government
subsidies. The remainder was composed of
contributions made by organizations and
enterprises involved with tourism, such as J apan
Railways, Japan Airlines, prefectural
governmets, Japan Hotel Association and the

80

travel agency industry. INTO funds for services
for Japanese overseas tourists consist of the
capital furnished by the government and
contributions from the Japanese tourist industry.

The annual budgets for the past two fiscal
years are shown in Table 39.

Table 39

Annyal Budgets of Japan Nauonal Tourist Organization
BRRERREOFH

........................................ 1993...... 1994,
_ Reveques .
GovemmeutSubadm (lhomnd Us. S) 23,457 24,500
’ (million yen) (2,533) Q479)
: ’ () 0
Govemment Funds © ©
. 2,776 3815
Contributions , G00) G85)
National Guide. E 387 364
. : “2) @7
Miscell 4220 4,442
.............. i, @58 (449)
. 30,840 33,121
Toul a3y @35)
: Expend tures _
Oversess Tourism Pmmouon 14,992 15,499
(including overseas personnel expenses) (1,619) (1,565)
. . 1,336 1,328
Promotional Aids (144) 134)
. . 273 1,710
Conveation Promotion o) 173)
i . . ., 2,032 2,030
Reception of Fowgn Visitors Q19) ©05)
. . 287 304
Services for Japanese Overseas Tourists a1 Gy
. 176 120
Statistics & Research a9) a2
. . ., 342 n
National Guide-Interpreter Examination ' Gn an
 Mansgement . 10,294 11,142
(excluding overseas personnel expenses) (L,112) | (,129)
ll. : 1,108 747
’ 30,840 33251
Toul e @
. The exdunge s HRARX V- b
USS 1= ¥108 (1993)
¥101 (1994)

Tourism in Japan 1995/96
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(1) Advertising s

Advertising was done through influential -

dailies, high-quality magazines and travel trade
publications as well as through TV commercials.
A total of 81 insertions were made. The media
in which JNTO's advertisements weze placed
include the New York Times, Los Angeles Times
and San Francisco Examiner.

stressed economical ways of traveling in Japan.

(2) Public Relatioﬁs - P. Réib

- worked out by the head office at the bcgmmng‘

‘dissemination of news releases, appearances and -

JNTO's overseas offices carry out various
public relations activities for the purpose of
inbound market development. Their activities are
in conformity with the annual basic policies

of each fiscal year.

~The PR activities during FY 1994 included

constant editorial contacts and contribution of
articles to newspapers and magazines;

interviews on TV and radio programs;
publication of periodical travel news bulletins;
supply of black & white and color photographs
to the press; and holding of press confcrcnccs
In the North American market, rcglonal PR
activities were carried out by each of the JINTO

offices in the U.S. and Canada. Additionally, .

nationwide PR activities were conducted by a
PR manager based in INTO's New York Office.
The manager also helped each of the offices
create effective regional PR programs.

Tourism in Japan 1995/96

- Japan National Tourlst Organizauon
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(3) Media Assistance
BIEEBRE ORERUTHR S

JNTO's media assistarce is designed to
acquaint prominent travel writers, photographers
or- TV crews with various tourist attractions in
Japan by providing financial or editorial support
to them. When carrying out this program, JNTO
obtains active cooperation from carriers, hotels,

. local governments and many other tourism-

related organizations.
In FY 1994, 228 notable journalists and

' * photographers were assisted in this program.
. In its travel trade media advemsmg, INTO :

They wrote many articles on Japan for their
media or reported their experiences through TV

or raciio pfogr’arhs,. (See Table 40.)

Table 40
NmmadeqummﬂﬁwdMmmAmmﬂWHﬂO
(Apr. 1994 - Mar. 1995)

TR EFE BHEEEK

Occupation Area No. of cases No. of visitors
Oupnen L. PR R R R b FEE
Travel Writers  Europe 14 33
o A B s “ .
e PR S -
& Movies Europe 7 21
Producers Asia & Oceania 6 29
Bitvover L e e ceaeiunas FIRRRRRE B
Photographers  Europe s 8
_ - - Asia&Ocesnia 1 4
g T st gy
ATy T e
vt RN PRI 5o xRS
Travel Agents  Europe 7 65
cvreesereeeeene AuadOoeain 7 4T
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- (4) Activities for Travel Trade
KTRESCHTIERE

1) Travel Seminars 3 F- O

In FY 1994, travel seminars for travel trade
and tourism-related organizations sponsored or
cosponsorcd by JNTO totaled 189. Because of

the high potentiality of the Asian travel markct,_ }

“travel seminars to be organized in Asia during
FY 1995. |

2) Travel Trade Familiarization Tours "
BAOKTREED AXRRBHRTORNR -
JNTO has been actively involved in many
- agent familiarization tours designed to.acquaint
travel agents with major Japanese tourist

attractions and provide them with updatcd travel .

information on Japan.
In FY 1994, INTO sponsored- brcakfast or

luncheon seminars for 12 travel agent ..

‘familiarization tour groups (103 membcrs) sent

~ to Japan from all over the world.
JNTO also invited the following four agent -

groups (24 members) to éncourage development
of new tour plans for Japan: _
1) September 25-29, 1994, Hong Kong/
. Hokkaido, five members
2) December 3-10, 1994, Korea/Kagoshnna &
Miyazaki, five members

3) February 13-18, 1995, Korca/Totton &

Shimane, 10 members -
4) February 27-March 5, 1995, USAlech1 &
© Kochi, four members T
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~(5) Reg10na1 Tourism Promotion Fairs

mﬁﬁﬂfﬂ‘u%—/a/ '

‘Japan comprises scvcral broad-rangmg

- regions, each of which is topographically and

culturally united, forming a single tourist

‘destination. Conducting joint promotion with
- ‘participating local governments and private

" enterprises to publicize Japan by profiling th
JNTO is planning to increase the number of cnterprises fo publicize Japan by protiling these

rcglons is an effcctlvc means of tourlsm

- promotion.
“*_Itis for this reason that JNTO newly launched
‘a series of regional touristm promotion fairs in

FY 1994. This kind of activity typically involves
an exhibition fair; travel -agent seminar and

-familiarization trip for journalists. The following
fairs were held: -

1) Kinki Regional Tourism Promotion Fair
ERENRMETUE-Ya Y
. JNTO conducted this fair jointly w1th the

local ‘governments of Fukui, Mie, :Shiga,

- Kyoto, Osaka, Hyogo, Nara and Wakayama
Prefectures. The Fair was held in Auckland,
New Zealand, November 16 - 20, 1994.

2) Shikoku Regional Tourism Promotion Fair
HEHARETUE-Y 8~ '

~ - This event was conducted in Sydney,

- Australia, November 16 - 20, 1994. JNTO
cobpcrated with the local governments of -
Kagawa Tokushima, Ehlme and Kochi
Prefectures in this project.

3) Kyushu chlonal Tourism Promotion Fair.
AMHEAMETOE-Y 0y

- ‘The Fair was held in Hong Kong, February
17 -19, 1995. JNTO worked with the
governments of Fukuoka, Saga, Nagasaki,
‘QOita, Kumamoto, Miyazaki, Kagoshima and
Okinawa Prefectures on this event. ..
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(6) Promotion Activities Using Japanese
Traditional Local Entertainments -
PAET e e D U e

Japan has a wealth of traditional local

entertainments, which, if propeily presented, are -
valuable tourist attractions. Accordingly, INTO
- conducts promotion activities focusing on these

entertainments. In FY 1994, for example, a

Japanese drum team from Kagoshima was sent -
to Williamsburg and Richmond, U.S.A. with -

promotion prepared featuring this local
. entertainment. .

(7) Overseas Fairs and Exhibitions
ANERSAOSM '
Participation in overseas travel fairs and

cxh1b1t10ns fcaturlng Japanese traditional A

dlsplays and cultural dcmonstratlons prov1des

foreign consumers and travel trade people with -

opportunities to familiarize themselves with

Japanese tourist attractions and have them get

in closer touch with Japanese travel trade
representatives.

Major fairs and exhibitions in. which JNTO
participated during FY 1994 were as.follows:

1) 37th COTAL Travel Trade Show, Madrid, -

Spain, May 30- June 1, 1994 - °

2) Internationat Travel Exposition ‘94, (ITE
‘94), Hong Kong, May 26 - 29, 1994

3)'94 Korea World Travel Fair (KOTFA '94),
- Seoul, Korea,-September 13 - 16, 1994

4) Top Resa'94, Dcauvﬂlc, France, Sephcmbet :

29 - Octobcr 2, 1994

5) 6th Outbound Tour Fair (OTE '94), Téipei,
Taiwan, October 22 - 25, 1994

6) 64th ASTA Woild Travel Trade Show,

Tourism in Japan 1995/96

-, Japan ‘National Toufist Orgafiz

_ Lisbon, Portugal, November 6 - 12, 1994

7) World Travel Market ‘94 (WTM ‘94);

-London, UK., November 14 - 17_, 1994
8) International Travel Market, Cologne,
Germany, November 25 -27, 1994
_ (Consignment activity. See page 100.)
' 9) International Tourism Exchange (BIT'95),"
Milan, Italy, February 22 - 26, 1995
> 10) ITB Beddin 95, Berlin, Germany, March 4 - 8,
1995 ' '
11) Travel 95, Singapore, March 17 -19, 1995
Table 41

NumberofFausandExhitnuonsmwmdeNTOPamapated
TRER ®SNRSENES

Region No
Middle & South America 1
Europe 23
Asia & Oceania 7

’R)u1189

. (8) Information Service . fiT{BBORE

At JNTO's 14 ovcrscas offices, information on

- travel to and within Japan is provided to consumers,

travel agencies, the press and other interested
parties. The services available at these offices
include: 4 '
1) Dissemination of travel information and
brochures,
. 2) Loanmg of travel ﬁlms and v1dco cassette
tapes,
3) Loaning of color slides and color and black
& white photographs for printing,
4) Loaning of display materials, and
5) Giving presentations about travel to and in
Japan.

Lede)
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Providing suggestions and assistance for local
travel trade to develop tours to Japag is also an
important part of JNTO's overscas offices'
information activities. |

Inquiries made at INTO's overseas offices in
person, by telephone or by letter, from April 1994
through March 1995 totaled 235,384 as shown
in Table42,

Table 42 .

Number of Inquiries Made at INTO's Overseas Offices
(Apr. 1994 - Mar. 1995)

TR EE RiTINRIBotERK

Office Visitors Telephone Letter
Mo et S8k T
Dallas 485 3,798 935
Chicago 829 7,557 1425
San Francisco 1,678 5,686 2,707
Los Angeles 1,775 9,148 2,516
Toronto 1,315 6,865 1976
Sido Paulo 1,149 1,609 554
London 7,357 12,611 6,552
Paris 4,303 4,289 2.985
Geneva 2,153 3,639 1,906
Frankfurt 590 7325 6,180
Bangkok 1,867 1315 - 454
Hong Kong 11,937 9,090 153
Seoul 11,935 12,246 36
Sydney 2,248 11,636 . 1467
"'i*é"t;i"""'"'""'53’.25'1 ........ PR e

* JNTO Dallas Office was closed in March 1995.
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(1) Printed Material &80

In FY 1994, INTO produced 688,000 copies

. of travel brochures, maps, books, posters and a

calendar as listed in Table 43. These publications
were distributed free of charge to potential -
travelers and the travel industry abroad through

_JN’I‘O’s 15 overseas offices. -

They were also distributed to visitors from

- abroad through JNTO's Tourist Information

Centers. (TICs) in Japan. In addition, JNTO

produced some 150,000 copies of travel brochures

highlighting such tourist destinations as Hokkaido,
Chiba, Takayama, Shizuoka and N iigata in
cooperation with the local governments concerned
and distributed them at home and abroad.,

Table 43
Travel Literature Produced in FY 1994
FREER (FRENRY )
Name of Copics Produced < Name of Copics Produced
Litcrature (n1000) : Liwawe (in 1,0005)
YouGuideto igaa® 10+ Tobyo 0% 50
YourGuidewoJapaa(C) 30 : Tokyo(Q) 2
“Your Guide t0 Japa (K) 20 : Tokyo (K) 20
- Your Guide to Japan (F) 20 : Tokyo (B 20
Your Guide o Japan(G) - 20 Tokyo (G) 20
Your Guide to Japan (P) 30 : Osaka/Kobe (B) 30
- Your Guide to Japan (T) 20 §s6uum1apn(a) . 50

Your Traveling Compaaion (E) llo * Railway Timetable (E) 55

-Your Traveling Companioa (C) 10 ? Hotels in Japan (E) S0
Your Traveling Compenioa (K) 10 : JapsaRyokma Guide () 35
b Prcical Guide ()~ 20 ;1995 Calendar ) 15
Japan Practical Guide, (K) 20 : Travel Mauiad 199596 13
Hokkaido (8) 2 'Pom 10
Total 688
Note: EeEndkh,C-dﬁneu.KcKmeu.GeGamn,F:Fm
§ =Spanish, P = Portuguese, T = Thai )
Tourism in Japan 1995/96
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(2) Audiovisual Aids s E5+

Notably, in récent years; the role of film and -

video in JNTO's effort to:-b;dtnote tourism to
Japan in foreign countries has become
increasingly more important. - INTO has,
therefore, made continuous efforts to maintain

production of audiovisual aids in the form of il

and video at the rate of one or two per yéar.

. In FY 1994, a new video “New Encounters

with JAPAN*" was ‘added to JN’I‘Os list of -
- available video/film products. This 10-minute
- promotion video was produced to target Asia, a
-rapidly emerging market, while depicting Japan

as an enjoyable destination featuring -ice-and-
snow activities, hot springs, various theme parks
throughout thc country, wildlife (birds and
animals) and beautiful land- and seascapes.

Accompanied by light and cffectively arranged
music, the video successfully presents a concise
yet profound impression of Japan both traditional
and modern. Production of Chinese and Korean

language versions is cxpected in the following -

fiscal year. _

In the past few years, the production of video
shotdirectly with video camera has replaocd that
doné with the movie camera.

In addition, a total of 933 copies of various

INTO travel audiovisuals was made and supplied
to-JNTO overseas offices including newly
dubbed Chinese and Korean versions of

"KANSAI - A Journey into Japan's Cultural

Heartland* Presenting the Kansai area, the c.radl_c

of age-old Japanese culture and civilization.
Table 44 shows the list of INTO travel films

and videos currently available on a free-loan

basls at JN'IO overscas offices. Aooordmg to

Tourism in Japan 1995/9¢
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. the smt:stm glvcn in Table 45, they were seen

by, 093,556 people around thc world during FY
1994. - -

Table 44

List of INTO Travel Films and Videos

INTOMEm U LowE - U5t

(All are avaxlable ona freo-loan basis.) (&ﬁﬁﬂﬂiﬁ)

B e isaeseensenrionsosos oo, Produwedia FY
"JAPAN: Poctrait ia Sound 1981
Japan, Land of Enchantment 1982
Holiday In Japén -~ * 1982
Japan, Joumey of Discovery 1983
Japex, Season by Season 1984
OSAKA, The Dynamic City 1985
Encounter with Japan 1986
Destination Japan 1987
Experience Japan _ 1988
‘Closer to Japan 1989
“Fecling Froc (Moet Japan Serics) o 1990
*Warm Welcomes (Mect Japan Series) 1990
+ *A Taste of Nansre (Meet Japan Series) 1991
qusu«uowmmmmealwm) 1992
*KANSAI - + A Journey into Japan's Cultsral Heartiand - 1993
“The Four Seasons in Traditional Japsncse Performing Asts 1993
*New Encounters with JAPAN 1994
*Video Casseue Only
Table 45 -

Number of INTQ Fllledco Showings in FY 1994
FIREFE WE - U7 Engki

------------------------------------------------------------

Through Overseas Offices 1776 268,556

TV Showings 3 L S25000
S B gt
(3) Photographs

~ Actotal of 1,828 color transparencies and prints
were added to the photo libraries at INTO's head
and overseas offices in FY 1994, They were

" loaned to the media and the travel trade to be

mcludcd in thcu' travcl amcles or tour btochures
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Convention and incentive travel promotion is

an integral part of INTO's total marketing acuvmcs :
and is the responsibility of Japan Convcnuon. '

Bureau, a specialist de aruncntofJN'DO JCB wis
_ > P . JCBis. responsible for collection and analysis of

first establishied in 1965, as a joint initiative with
local public entities and other interested parties,

- nd was merged with INTO i the following year.

In 1994, Japanese Diet approved a special
law called the “International Convention

- Promotion Law." At the same time in-accordance

with the provision of this law, INTO restructured

its Japan Convention Bureau, and established a

fresh, closer cooperative relauonshlp with 42

govemnment-designated “International Conventions -

Cities" who are keen to attract more mtcrnatlonal

. meetings and events.
- The new.Japan Convention Bureau c‘onipﬁses '
two departments in INTO's head office in Tokyo -

the International Marketing Department, and the

. Promotion & Support Department, which is
.~ responsible for facxhtatmg acuvmcs within Iapan'
- itself, ' '

Operating alongside these two departments are

two overseas marketing offices, one in New

York, the other in London, edch of which is

manned by three
'convcntlon
_specialists.

* Additionally, a
.Convention

Manager has been
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appéintcd from émong directorial/managerial
staff in ecach of INTO's 14 ovérseas offices, to
Create a. worldw1dc marketmg network to
promotc J apan as an international convention
destination. -

(1) Marketing Research:
- ERBRENEONE- Rt
. The International. :Marketing Department of -

markctmg data, and providing sales-lead
information to the regional convention bureaus.
- JCB-also conducts research and study into how
to attract international meetings and events as
well as mccntlvc tours. o
JCB produices. and dxstnbutcs the biannual

- publications 'T[ntcmauonal Congmss Calendar" and
: "Exlubmons and Evcnm in Japan," as well as the

Japancsc language publication “Statistics on

International Convenuons in Japan®, the only data
- book of mternatwnal mcctmg ‘and exhibition

statistics available i in Japan..

(2) Promotional/Sales Activities
EE-REER -
- The Intcmatlonal Markctmg Dcpartmcnt of

JCB is responsible for attracting international . -

meetings and events, and facilitating overseas
participation at international conventions in
Japan.

. (3) Liaison with Convention-felated :

International Associations
BEEERRG%E DR,
ICB mamtams a close relauonslnp w1th the

followmg major mwmauonal, convention-related - -
'orgamzatlons. Intcmatlonal Congress and

" Tourism in Japan 1995/96




_ Convention Association (ICCA), UAI (Union of
~ International Associations) and Asia AssociaﬁOn
of Convention and Visitor Bureaus (AACVB).

(4) Overseas Promotion s

1) PamapaummConvetmmIndusu-midc
Sh_ows BRA Ay aakmAangn
JCB regularly participates in the world's major

. convention and incentive trade shows, together with .

. Japanese airlines, hoteliers and travel agenits. In Fy
1994, JCB exhibited at the EIBTM in Geneva, thc

ASAE trade show in San Francisco, the IT&ME -

- Show in Chicago, ‘and the Int'l CONFEX -in
London. The trade shows provide essential

opportunities for Japanese suppliers to meet with - .

. overseas buyers.

2) Convention Seminars
| WATOaL~LSL.wy F—panE

- In order to promote Japan as a site for
international meetings and i incentives, JCB

regularly sends promotional mxssxons to both the

United States and Europe Each mission is madc =

up of representatives from regional convcntlon
~ bureaus and-the travel industry paitners, and in
1994, these participated in the IT&ME Show in
Chicago, and EIBTM in Geneva. Following

IT&ME, the mission conductcd a convention '

seminar in Washmgton, D C. and an incentive
seminar in Minneapolis. A Convenuon scmmar
was held in Paris after EIBTM.

3) Japan Convention Study Tour
BRRMT S Y a2 X — h—nials
This is an annual joint Pproject, a cooperation
between JCB and the Japanese travel industry,
in conjunction with regional convention bureaus. -

Tourism in fanan 10ac rac

Aptopgeent iy
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Through this program, in 1994, nine international

association executives and meeting planners

were invited from the United States and Europe,

-and mspccted mcetmg and lodging facilities in -
the cities of Tokyo, Chiba, Yokohama, Nagoya,

Kyoto, Kobe and Fukuoka, :

In 1994, JCB also conductcd a second
convention study tour, sponsored by the Ship &
Ocean Foundauon. Four assocmuon executives
were mv1tcd from the U. S. and Europe, and
visited the cities of Tokyo Yokohama,
Hamamatsu Nagoya Kyoto and Nara.

-4) Incentive Travel Marketplace - Japan

ALCLTAT VSIAN R~y N T DO
The Incentive Travel Marketplace - Japan is

another of JCB's most important marketing -

activities, and is a joint project in the same

.manner as the Japan Convention Study Tour.
-The Tenth Marketplace was conducted in FY

1994, with 20 participants, representing leading

- .incentive houses and travel agents from the

United States, Canada, Australia, the United
Kingdom,{ France and Germany. This program
was designed to give participants the opportunity
to inspect and experience at firsthand the
attractions and facilities which Japan offers as
an incentive travel destination.

5) Advertising BMERXEKEORG
‘In conjuncuon with the travel industry and

‘ regional convention bureaus, in FY 1994, JCB

commissioned two special J apan supplements in
specialist convention publications, namely the

- September 1994 issue of the US magazine

“Mectings & Conventions" and-the March 1995
issue of the UK publication “Conference &
Incentive Travc‘l."-_
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6) Production of Pmmot:onal&PRl\/Iancnals
P.R.EROER - R

In FY 1994, JCB produced a new 64—pagc

guide, "Convention Destination Japan," aimed
at the world's meeting planners- and incentive

- houses, and introducing the 42 Intcrnatlonal
‘Convention Cities.

(5) Training Program AM#&®
JCB is responsible for devising and running

training programs for staff engaged in the

promotion and handling of international
meetings in Japan. JCB conducts both basic and
advanced training courses dealing with
convention-related topics, and accepts trainees
from the regional convention bufcaus. _

A "Seminar for Convention Bureau Staff" was
held for the staff from 37 regional convention
bureaus, especially those who were newly-
appointed and still unfamiliar with convention-
related activities. The seminar featured speakers
froma travel agency and a professional congress
organizers, as well as staff from JCB, -seminar ,
and was designed to help attendees acquire basic
expertise. |

(6)qunhmixud8mmmnt BIREHE
JCB is endeavoring to become a strong,
reliable source of useful information and advice
for organizers of international mecﬁngs inJapan,
drawing upon the experience of its staff, its
comprehensive data base and contmumg research
activities. '
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1) A Symposium for Promotion
% PN Eﬁ‘%ﬂ@ﬁ‘é‘] :
In 1994, JCB also held a symposium entitled

"How to Organize an International Meeting," in

.conjunction with 22 regional convention

bureaus, for those interested in conducting
international meeting and symposia. The JCB
publicati_oq “Manual for Conference Organizers"

. (Japanese Edition) was used as the main text by

all at.tcndccs._

2) Seminars ERSIAS ARG S 5 — OB
Specxal seminars designed to urge Japancsc

" association cxecutlves to host mtcrnatlonal
'mcctmgs in Japan were conducted in cities such

as Sendai and Fukuoka. This project was a
rcglonal version of the above symposmm

- 3)Consulting a4n5s2s

In addition to the symposium and seminars
detailed above, JCB also providcd information and
advice on an individual basis to Japanese national
associations, societies and organizations.
Assistance was given in introducing convention-
related service suppliers, and in supporting
tourist programs for foreign participants at
international meetings in Japan.

4) Support to Regional Convention Cities

- BBREEDBH

In 1994, positive operational support was
given-to Yokoharha Convention Burcau for the
holding of an OECD-DAES Informal Workshop,
to Shizuoka Convention Bureay for holding the
ICAO RSCSP Working Group A Meeting, and
to the Executive Committee for the OSAKA
World Tourism Forum ‘94, -
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(7) Financial Support ®t¢-tege

JNTO (JCB) has been dcslgnatcd as an -

“organization for the furthering of the publlc

- interest" (e 2 4m%: ), under Article 77 of the

Corporate Tax Enforcement Ordinance -and
- Article 217 of the Income Tax Enforcement Law.
With effect from April 1, 1994, this renders
JNTO (JCB) eligible to receive tax-excmpt
donations from corporations or mdlvxdua]s ‘and
to provide financial support to international
conventions, which meet certain criteria.

(8) Japan Congress Convention Bureau

BF2 T xarnCy gy Pa-n-
In order to further develop Japan's convention
business, a new entity, the Japan Congress

Coavention Bureau (JCCB) was formed in June
1995, under the auspices of the Japanese Ministry
of Transport, INTO, local public bodies and the
“convention-related industry. JCCB's Secretariat
was established in Japan Convention Bureau's
offices. - ' '
JCCB's major activities are:
1) attracting more international and natlonal
meetings,
2) promoting Japan as an ideal meeting site to
the world convention markets,
3) research and study into attracting and
facilitating international and national meetings,
~ 4) training staff from local convcnuon bureaus
and other convention-related organizations, dnd
5) collecting and dlsscxmnatmg marketmg
information.

Tourism in Japan 1995/96
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JNTO maintains close relations with the
following major world travel organizations:

‘World Tourism Organization (WTO) & s te0

» Bast Asia Travel Association (EATA), Pacific
Asia Travel Association (PATA), Amencan
Soc1ety of Travel Agents.(ASTA), Confederacién
deOtgammclonw TurfsumsdelaAménca Launa
(COTAL) 55>7 2y v ouiasiay . ’

"JNTO also-works with several individual
countries on a bilateral level to further Japan-

- bound tourism traffic.

- INTO's major promotional activities in this

‘international are outlined in the following.

(1) East Asia Travel Assoaatlon (EATA)
CRTF7PITRRRS '

‘EATA is a regional tourist promotion body
comprising national tourism organizations, air-
carriers, travel agents associations of seven East
Asian countries and territories, namely Hong
Kong, Japan, Korea, Macau, Philippinés, the
Republic of China and Thailand. The EATA
Secretariat, whose office is located at INTO's
head office in Tokyo, supervises and coordmatcs
the activities of this Association.

~Since its establishmént in 1966, EATA had
focused its efforts on marketing in the Européan
travel market until FY 1970, when the
association expanded its marketing efforts to the

- North American continent so as to’ cnhancc

exposure in this affluent market.
EATA further expanded its activities to the
Australia-New Zealand market in 1974 and to
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the Canadian market in 1991,

EATA currcntly has nine chapters: North
America Bast Coast Chapter (New York), North
America Central Regional Chapter (Chicago),
North America West Coast Chapter (Los
Angeles), Australia Chapter (Sydney), New

- Zealand Chapter (Auckland); United Kingdom -

Chapter (London), Central European Chapter

. (Frankfurt), French ChAptcr (Paris) and Canadian
- Chaptcr (Toronto). S

Durmg FY 1994195 (July '94-Junc ‘95), EATA

~carried out a variety of marketing .activities

through its chapters. They organized seminars
and other presentations. for the travel trade and
also participated in fairs and shows. - : -

EATA furthermore worked tirelessly to reach

consumers, the travel trade as well as the media

of major travel markets throughout the world -

through press conferences, news releases, film
loans and information services, . S
JNTO, as one of the foundmg mcmbcrs, has

taken an important- role in EATA since. its -

inception. Along with providing the Secretariat
office, INTO furnishes part of its- staff for
EATA's operations.

(2) Pacific Asia Travel Assoc:auon (PATA)" '
- cooperation in the field -of tourism with other

KFXFISFEREHS

-JNTO, as one of the founding members of .
PATA, has been an active supporter of the -

Association{g aims and ideals. -Conversely,

INTO's efforts to encourage travel to Japan in
overseas markets are greatly assisted by PATA's.

various marketing, PR and educational activities,
PATA's Japan Chapter is actively promoting
two-way traffic between Japan and other
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destinations in the Asia-Pacific region. The

chapter members totaled 183 as of March 31,

. 1995, comprising 20 government members, 11 -
-carriers, 43 travel agencies, 88 hotcls and 21

press and other members.

Among the Chapter activities for FY 1994
were the "Japan Night" held at the 43rd PATA
Annual Conference in Seoul and participation

" in the “Incentive Travel & Corporate Meetings
in Asia" in Hong Kong for. Japancsc outbound -

travel agents.

( 3) American Soaety of Travel Agents
- (ASTA) xmfmGRERs -
JNTO, Japanese major travel agents, hoteliers

and other travel-related firms belong to ASTA,

which offers many cost-effective opportunities:
for the promotion of Japani's tourism. The ASTA
Japan Chapter was formed in October 1974,

- The main activities of the Japan Chapter in .
- 1993 included sales promotion at the time of the -

ASTA World Congress which was held in
Lisbon; Portugal, November 7 -9, 1994,

: (4) Bilateral Tourism Exchange Programs

BRI REERES
‘For:the purpose of promoting mutual

tespective countries, the Ministry of Transport,

Japanesc Government,. has taken the initiative - -

in starting intergovernmental meetings. The
Japan-Korea Tourism Promotion Council g
*EAGE , which was originally established in

1971, the.Japan-U.S. Tourism Exchange .

Promotion Council a%#mscxntesisme , founded

in 1994,andﬁ1clapan—(hnada'l‘ouﬁsmEXchangc '

. Tourism in Japan 1995/96 :
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Promotion Councila mm&wae established
1993, are the mechanisms which cxmentlyaddms

" the issue of tourism promotion on a bilateral basis.

JNTO has been involved in these dialogues
‘mainly in the form of Japan-botnd traffic
subcommittee activities.

JNTO has been continually workmg to

lmprovc, expand and enhance reception services - -
for v;sltors from abroad. The main aims of the

working programs involved are:
1) to improve and-enhance the quantity and
quality of tourist information services,

2) to case and hopcfully rcsolvc visitors'

languagc problcms .
3) to promote mutual understanding and friend-

ship between foreign visitors and the J apanese, -

4) to generate grcatcr international tounsm in
local areas, and

5) to reduce the travel costs of overseas visitors.

(1) Tourist Infonnat10n Semces
RITRB DR G

1) Tourist Information Centers

=YX b2 Tr A= qsr b &~

(As of June 1995) (1395464 Bk

INTO operates the following three Tourist
Information Centers (TICs) for visitors from
abroad:
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‘Tokyo Office: Located near Japan Railways
Yurakucho Station
Phone: (03) 3502-1461°

Kyo_td Office: Located near JR Kyoto Station
Phone: (075) 371-5649

The multilingual staff of TICs answer all sorts

"of i inquiries and distribute travel brochures, maps,

s hsts of hotcls ryokan youth hostels, minshuku
';and tourist rcstaurants ‘TICs also offer the
' ‘follovag mformauon and services:

Operation of Teletourist
Operation of Japan Travel-Phone
Information on tours
~ Information on budget travel
Information on the Home Visit System
Table 46

Number of Inquiries Handlcd by Tle FY1994
IR 6 £ T 1 Cwmnﬁﬂ&ﬂtﬁﬁ

------------------------------------------------------------

Tokyo Office 63,766 21,310 1,944
Kyoto Office 61,946 14415 358
Toul 162400 ..36846 | 2318
.......... Service gty 7T éi955

2) Teletourist Service FLY=YX R —EX"

Tokyo TIC offers foreign visitors tape-
recorded information by telephone on major
events in and around Tokyo. The service, called

. "Teletourist,"is available 24 hours a 1d4y throughout

the year by dialing the followmg Tokyo number' :

" (03)3503-2911 (Engllsh)

ns
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3) i’ Tourist Information Offices Network
[i J/ZTAEﬁﬁﬁ§$

Since 1981, JNTO has bccn cndcavormg to
establish a nationwide network of tourist
information offices for foreign visitors. As of

@

March 31, 1995, the number
of offices displaying the "?*
signreached 85. Most of them

' areopcratcdbynonproﬁtloml information

tOlll’lSt assocxauons

4) Mlm—gmd@s ::111' FOfER

Besides the ordinary travel brochures, INTO
also produces and distributes a series of Mini-
guides in English and some in Korean designed
to serve as sources of detailed travel information.
The series includes some 42 mini- guides of local
areas; three walking tour course guides; ahd nine
special interest guides (entitled Museums & Art
Galleries, Ceramic Arts & Crafts in Japan,
Japanese Gardens, Industrial Japan, Hot Springs,

Annual Events, Traditional Sports, Skung in’

Japan, and Camping in Japan).

(2) Relief from Language Problems
EEREO&M

1) Japan Travel-Phone + S5~ 7 ¥ L 0iE8
- Should an overseas visitor encounter some

 difficulty, he or she may use a hot line free of
‘charge (except within the Tokyo or Kyoto city

limits). This toll-free service, called “Japan
Travel-Phone," is available from 9 a.m. to 5 p.m.
throughout the year by dialing the following
numbers:
0088-22-2800 or 0120-222800
for information on eastern Japan
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0088-22-4800 or 0120-444800
, for infotmation on western J apan
- 3503-4400 (10 yen for 1 min.)
for a call within Tokyo
371-5649 (10 yen for 1 min.)
for a call within Kyoto's city limits

2) Tourist's Handbook Y—4 X k-3 KTvo
(MIERER 7 # — LI DIER |
 The Tourist's Handbook subtitled, “Practical

~ Ways to Relieve Your Language Problems," is
designed to help overseas visitors, who may have

little knowledge of the Japanese language,
communicate with the Japanese who have little _
understanding of English. INTO also produced
anew Chinese edition and updated COplCS of thc
English cdltlon in FY 1994,

3) Road Signs, Signboards and Tourist

Information Boards #5#- SEhiRns

With the cooperation of local tourist offices
and associations, JNTO has been making every
effort to improve road signs, signboards and
tourist information boards so that foreign visitors
may enjoy greater convenience during their s'tay .
in Japan. :

4) Goodwill Guide Movement  &#:E,RES
Goodwill Guides are volunteer
2 guldcs who help overseas visitors
in case they have problems. The
. volunteers are registered with
JNTO and wear a Goodwill Guide badge. As of
March 31, 1995, the total number of Goodwill
Guides is 40,805 spread among 69 groups
throughout Japan under the SGG (Systematized
Goodwill Guides).

Tourisin in Japan 1995/96
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5) National Examination for Guide-
Interpreters EREARRG R
In fapan, a person who wishes to work as a
tourist guide assisting foreign visitors (legally
called a "guide-interpreter”) must pass the

- Minister of Transport's national examination and

then obtain a license issued by the Governor of
the Prefecture where he or she lives,
- The national examination is usually held once
a year and is divided into three parts: the first
one is a written test of the foreign language of
the candidate’s choice, the second is an oral test
of the foreign language and a pcrsdnaﬁty test,
and the third is a written test covéring Japanese
geography, Japanese history and general
knowledge.

In "1994, 6,501 applicants took -the
examination, of whom 497 succeeded in passing
it.. The total number of successfal guide-

interpreter candidates who obtained the license .

as of April 1, 1994 was 5,637.

Table 47 ' L

Total Number of Successful Guide-Interpreter Candidates
by Language (As of January 25, 1995)

ARRAERBESBEORY (BRT 41 A 25 A R%k)

--------------------------------------------

3800 9,649
French 203 342 @35
Spanish 316 336 652
German 258 321 s39
Chinese 22 . 269 491
Italian 47 & 15
Portugucse 34 29 63
Russian 118 13 231
e 199130 289
Total 729 SA08 12704 S
Source: Tourism eal, Transport Policy Bureau,
. Moy Fecumenk, raneport e e
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With an amendment in"~l98'3 to the Guide-

Interpreter Business Law, JNTO was entrusted

by the Ministry of Transport with the task of
conducting the National Examination for Guide-
Interpreters.

(3) Home Visit System
R=LETy bHIEOHSE

The Home Visit System or “meeting-the
Japanese-at-home" prograin was first introduced
in Kyoto in 1956, and as of March 31, 1995, 17
prc.fcctur‘cs, cities, and nonprofit associations
offer the program for those visiting Japan.

In Tokyo, TIC makes airangements for the
home visit in their respective cities. Table 48
shows the number of Japanese families who
voluntarily participated in the systcm and the
number of guests they received during 1994.

‘Table 48

Number of Hosts and Guests of "Home Visit System” in 1994
F—-LEY s \HREEK

No. of No. of
Supporting :
Arca Registered  Forej
Tokyo’l‘okyo ....... o Grare s eeees e 7%
Naia  Narita City Office 3 n
Yokohama Yokohama Int Tourist Association 4“4 64
Nagoya Nagoya Int1 Center 34 46
- Otsu - Ousu City Office 33 0
Kyoto Kyoto City Iut1 Foundation 132 17
Osikr - Osaka City Office 2% ")
Kobe Kobe Clty Office 60 2%
Wakayam Wakayama Prefecture Government b 1) 0
Olkayama  Okayama Int Plaza 88 s
Kurashiki Kurashiki Assa. for Int Fricadship . 60 2-
R . Mihara Goodwill Association n 0
Hiroshima Hirochima Int1 Relations Organization 80 55
RAbxla  Fuoswoka Int1 Exchange Center 185 - n
Nogasski  Nagasaki Prefecture Government 80 3
Kumamoto  Kumamoto City Office 16 3
Kagoshina chuumutyom S0 70

£
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(4) Development of International
Tourism in Local Areas"
A EHER t?ﬁﬁ‘eﬁﬁﬁ%

~1) Model Intemational Tounst Amas (Ncw'

Sites of Discovery) EREXTE TR
JNTO and government-
registered Model International
Tourist Areas established the
. Conference on Promotion of

- .Model International Tourist Areas in October

1987. The Confererice set:up a number of

~committees to study and discuss matters

pertaining to the development and promotion of
international tourism in member areas.

2) Survey of Intemational Tounst Areas
EIREOCHERRET '

With the aim of improving reception services

and facilities for foreign tourists in local tourist .

areas, JNTO has been conductmg every-year a
survey of international tourist areas in Japan. The

~ report of the survey is distributed to concerned

local governments and tourist associations for
their consideration and appropriate action.

3) International Culture Villages
AR R DRERE . '

Since 1988, the mestry of Transport has bocn :

subsidizing local governments in the construction.
of International Culture Villages, and INTFO has

been extending its support to these villagés by - : : . .
' _3) Tourist Restaurants ¥—UX b-LX 5>

working out an operation and promotion plan
for each of them. JNTO is also conducting
overseas publicity campaigns for the villages.-
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4) Seminars on International Tourism
. AERACET SRBROMRE
For the purpose of developing mtcrnatwnal

tounsm iri local areas, JNTO has been organizing

“or giving assistance to seminars and symposia

on international tourism _hcld in local cities for
people working in the tourism industry.

(5) Reduction of Travel Costs

ﬁﬁtﬁ?ﬁﬂﬁﬁﬁﬁ#'

: 1) IntemauonalTounstl\/ﬁnshuku o

— ERBERE
Minshuku, family-run Japanese-

stylc inns, have become increas-

ingly popular among foreign
tourists. JNTO has so far selected
257 minshuku that welcome visitors from abroad

- at inexpensive rates and continues to update its

list of International Tourist Minshuku.

2) Intemnational Tourist Pensions
BB v ar

_ Pensions, borrowing their name
) 9( from the French, are another
family-run Westcm—style lodging
usually located in seaside .or
mountain resort areas. JNTO prints and

~. Pension

TERAR A

-distributes a list of currently 298 pensions which -
-provide overseas visitors with accominodation

and food at reasonable cost. -

For budget travelers from
. abroad, JNTO compiles a list of
" restaurants in Japan, now totaling
332, which welcome overseas
guests and offer food at inexpensive prices.

.- Tourism in Japan 1995/96
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For budget travelers, with
thc coopcratxon of JNTO,

Wclcomc Inn

the Intern_auonal Tourism ‘Center of Japan,
produces a list of less expensive -accommo-
dations entitled "Directory of Welcome Inns."

_hotels, minshuku, pensions, Kokumin-Shukusha
(Pcoplc s Lodges), and other accommodations.

5) Japan Rail Pass &t /€2 L — - 13X

For the benefit of tourists coming from abroad, -

Japan Railways companies sell the Japan Rail
Pass which offers unlimited travel throughout
JR's.entire railway network and most bus
networks at specially reduced prices. Vouchers
which travelers are required to exchange for the
- -actual passes after their arrival in Japan can be
purchased at overseas Japan Airlines ticket
offices or authorized travel agents offices abroad.

JNTO inaugurated its International Tourism
Exchange Project in April 1995. The Project is
designed to promote inbound tourism to Japan -
by developing people-to-people exchange -
programs betweeri Japan and other countries.

In pace with the intensifying trend toward
international interdependence, Japan's regional -

Tourism in Japan 1995/96
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communities can no longei afford to remain

-outside the international society. In fact, there

has been a growing demand among these
communities for initiating internationa]l

. exchanges in various fields. In spite of this

demand, however, many of the international
exchanges hope to be implemented have not

- ¢ome to fruition due to the lack of information,
The directory currently lists (as of March 1995) .
some 624 reasonably-priced ryokan, business -

experience or expertise essential to their success.

In an effort to bring to realization potential
international exchanges desired by various
groups in the regional communities, JNTO
searches for potential partners, exercises its good

“offices with the partners on behalf of their

counterparts and involves itself in exchange
program planning, inclusive of dispatching well-
experienced program coordinators and offermg
financial assistance for exchange programs in need.

In furthering this endeavor essential to
developing international _cxchange programs,
JNTO also cbndubts arange of surveys of various
groups at home and abroad with regard to their
prospective needs for international exchanges;
presents sample exchange programs to these

_ groups at seminars or through the Intemet, and
'mvucs key figures of the overseas -groups to

Japan to facilitate thclr direct contact with
potcn_u_a; Japaniesé counterparts. . .
The specific fields that INTO is targeting ‘to-

‘make this new project a reality include sister-

city exchanges, school-to-school- exchanges,
Japanese language studies, special interest group
exchanges, spoms/muswal events, vocational
exchanges and tradltmnal performing arts
exchanges.

[¢ 1N
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The govemnicnt has additionally given INTO
a unique assignment since 1979, Specifically

involved is the offering of services necessary to

ensure the problem-free travel of Japanese
overseas travelers. o ) .

As part of the scrviccé made available, INTO
offers information on overseas affairs including
security, manners, customs and sanitary
conditions for both the Japanese traveling pubhc
and the travel industry as a whole.

Based on the amendment to the JINTO Lawin

June 1985, however, JNTO has confined its
activities benefiting Japanese overseas tourists
to Supplying them with information on safe
travel. This information includes pointers on
crime and hygiene necessary for the Japanese
travelers venturing abroad to enable them to

travel safely and avoid involving themselves in

undesirable trouble.
The followmg were major activities relating
to thls pI‘OJCCt conducted dunng FY 1994

(1) Public Re'la'_tions Act_iviues;: pr— N

1) Distribution of Iustrated Leaflet for
Japanese Travelers Abroad /¢ 7L+ MH
TRIRLEKOL > | |Of- B
In 1989, JNTO revised its illustrated leaflet

entitted “"MEDE MIRU ANZEN NA TABI NO

HINTO," literally meaning “Hints for Your Safe

Journey Abroad with Iustrations. "

This leaflet aims to prevent the occurrence of
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difficulties that Japanese travelers commonly
experience during their overseas trips, and is
illustrated to make the general hints for safe
travel abroad easier to understand.

In FY 1994, INTO printed 200,000 copies of
the leaflet and distributed them to Japanese
travelers at major international airports,

-specifically New Tokyo International Airport

(Narita), Osaka International Airport, Fukuoka

~ International Airport and at Tokyo City Air

Terminal. In addition, the leaflets were made
available abroad through JNTO's overseas
offices.

2) Publicity through Travel Publications
KTEECLIP.R.
As in the previous year, INTO encouraged

Japanese publishers of leading travel magazines

and travel guidebooks to mention JNTO's
services in their publications. In 1994, 16 travel
publications made reference to INTO's services.

3) Newsletter on Japanese Overseas Travel
[ ka8 D fEr - B
JNTO publishes a newsletter titled “KAIGAI
RYOKO JOHO" (literally “Information on

Overseas Travel") and dlstnbutcs it to the travel

'tradc as well as the news medla For trade

people’s reference, the newsletter carries several
examples of accidents or problems that Japanese

travelers actually encountered during their

overseas trips. The newsletter was issued six
tinies during FY 1994.

Tourism in Japan 1995/96
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| BRABARITEORLH

(2) Travel Assistance and Consulting

Service for Japanesé Travelers
{RREHR U - RS

1) Production and Distribution of Guide

Booklets .
FoRIRELEELVWKDEDE |OER -8B - .
During FY 1994, JNTO produced a series of
guide booklets titled *ANZEN NA TANOSHII
TABI NO TAMENL" or "For Your Safe and
Comfortable Journey Abroad," which cover 12
different overseas destination areas. These
booklets, which are for distribution to Japanese
travelers, contain the following infomgation:‘
- a) General information on each of the 12
~ countries or territories (T: able 49),
b) Advice on the health control and the sanitary
situation in each country or area,
¢) Hints on special attention to be paid and
manners to be observed at each locality,
~ d) Useful information on the locality concerned,
¢) Lists of local facilities and establishments
which Japanese travelers may utilize in
emergency cases, and
£) DOs and DON'T at the respective localities.
During FY 1994, 149,000 copies of the booklets
were printed in total. JATA, under INTO's

supervision, compiled 860,000 pamphlets and

distributed them to all of its affiliated agents.

2) Overseas Offices Assistance to Japanese
Travelers BHERARIC 517 3488 XN
JNTO's overseas offices provide the necessary
assistance to Japanese travelers who are in
trouble and visit these offices for help.
The number of cases handled by the overseas
offices during FY 1994 is shown in Table S0.
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Guide Booklets Available for Japanese Overseas Travelers
[REBW L EDRDIT] BRES ' _ :

Tides/Bdiions . ........ ClesAreascovered
"Eastern and Ceatral - New Yok, Washington, D.C, Boston,

USA. ... Chicago Dallasand New Odeans
"Western US.A.'and " ‘San Francisoo, Los Angeles and Las Vegas,
MEKCo e MO0 CHY e

Hawaii Hoaolulu, Istands of Hawaii, Maui and Kauai
Rt NN R et

eenreeneennaeann Motteeal e,
Boil Sto Paulo, Rio de Janeirg """

E’ London, Paris, Rome, Geneva, Frankfurt,

................... Madddaod Athens il
Sowbeast s """ Banghiok Singapors and Kiala Lumpur """
HongKongMacau HoogKoogandMacau =~~~ """
China Beijing, Shanghai, Xi‘an, Guangzhou and

........... G eeereeeeeeerererrrrr e
Ausmlia Sydoey and Melboure """~
SowhKorea """ Seoul, Pusia and Kyoagiu T

Guam, Saipan Guam, Saipan, Rota
Table 50
Number of the Persons Attended by JNTO Offices
BERARITEAAE - RAMEK
(FY 1993/94)

: Total Number of Japanese

JNTO  :Travelers Attended by INTO

Overseas Offices _ Offices (FY 1993/94)

FY 1993 © FY 1094
New York 3,057 : 840
Dallas 34 : 31
Chicago 29 : 20
San Francisco 130 : 28
Los Angeles 315 : 277
Toronto 178 185
Mexico City : 232 : © -
S%o Paulo : 12 : 12
London D 2,627 2,344
Paris 1,918 : 1,894
Geneva 1,092 : 852

Frankfurt 518 : 692 -
Bangkok : 207 : 254
Hong Kong U I 5
Sydney P 330 187
m . 101806 E . 7.708
s Mexico office wag n 994,and
Dallas Office in March 1995.
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(1) Study of Foreign Travel Markets
BHBEHIGRE

In FY 1994, the travel markets of nine main -

countries which generate Japan-bound travelers,

namely, Taiwan, Hong Kong, Canada, Australia, -

Brazil, Germany, Thailand, France and
Switzcriand, were studied and published in
updated editions. . N

The report included information on each
countries' general background of the market,
characteristics of the inbound/outbound and
Japan travel markets, travel trade business,
tourism administration and so on.

(2) Surveys on Foreign Visitors' Travel
- In Japan #BAXEZ
In FY 1994, INTO conducted the following
kinds of sample surveys on foreign visitors to
Japan.

1) "Overseas Visitors Japan Travel Survey" -
focusing on places visited by overseas

© visitors. BB/ EIRULEE
In 1994, approximately 3.4 million foreigners
came to Japan. The “Annual Report of Statistics
on Legal Migrants" published by the Ministry
of Justice and “Statistics on Tourism" published

. by JNTO reveal the number of foreign visitors,

their ports of entry and disembarkation, and their
purpose of visit, among other facts. However,
there are no statistics available indicating which
parts of Japan they actually visited.

To make up for this absence of statistics,
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INTO has annually conducted an “Overseas

Visitors Japan Travel ‘S.tiri/cy“‘ for the past 10

years. This survey has been’ designed to

“ determine roughly the places or cities in Japan
" visited -by overseas visitors. In addition, this

survey is aimed at determining the impressions
and opinions ‘about tourism in Japan held by
overseas visitors.
“The contents of this survey have included the
following: '
a) Places visited in Japan by overseas visitors,
b) Types of accommodation used by overseas
visitors during-tlmir stay in Japan,
¢) Activities/aspects ‘enjoyed by overseas
visitors during their stay in Japan, and
d) Evaluation made by overseas visitors of
each place visited.
The results have been processed according to
gender, age, occupaﬁon, purpose of visit and

.mode of travel. In 1994, a total of 3,345 overseas

visitors, who were leaving Japan from either New

Tokyo International Airport (Narita) or the five

other airports of Tokyo (Haneda), Osaka/Kansai,
Fukuoka, Naha and Nagoya were interviewed
during the early summer, fall and winter seasons.

These surveys have been invaluable in
planning promotional strategies, establishing
policies, and improving reception facilities for
forcign tourists.
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2) Overseas Visitor Japan Travel Survey
entitled "Overseas Visitors Japan Travel
Survey Focusmg on Expenditure"

LSRR i) ¢ ‘

This survey has been designed to acquire more
information about how much overseas visitors
spend during their stay in Japan.

This survey was conducted from October 3 to
October 26, 1994 at the three airports of New
Tokyo International Airport (Narita), Tokyo
International Airport (Haneda), and Kansai
International Airport with the cooperation of a
total of 836 overseas visitors who had finished
their travel in Japan and were about to leave
Japan after completing their departure
procedures.

(3) Statistics  #at

JNTO collected and analyzed statistical data
on international tourism. The Organization then
published "Statistics on Tourism Japan 1994, "a
statistical report detailing inbound and outbound
travelers to/from Japan, international travel
receipts and payments of the year and their
change over the years.

Also, JNTO's monthly report on visitor
arrivals and Japanese overseas travelers provided
up-to-date information on tourism and other
. industries, and was much appreciated by
academics and industry people.
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'(4) Other Reports and Documepts |

BEERROAST.
The following reports and documents were
produced and distributed.

1) "Japan's Top Ten Intemational Tourism
Topics of the Year and Expected Topics
- for the Coming Year"
(1994 EAMEEI0K= 2~ X |
" ‘The largest and most influential tourism-
related events of the year were selected and
announced together with expected topics for the
coming year. (See page 13.)

2) "Kokusai Kanko Joho" [misetsiinis)

This publication covers various suqucts
prominent in world tourism. In FY 1994,. for
example the WTO's “Sustainable Tourism
Development: Guide for Local Planners" was
translated and published in Japanese.

laYa)
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JNTO is often commissioned by outside
organizations and institutions to undertake
various types of activities on their behalf, These
consignment activities compliment INTO's own
tourism promotional activities, and also help to
further international understanding as well as
international exchange. In FY 1994, JNTO
undertook, among others, the following:

@ Management of Participation in International
Travel Market, Cologne, Germany

T CERRTRAGAOHEGRH SN

JNTO was commissioned by the City of Kyoto

to manage the city's participation in International
Travel Market, Cologne, Germany, November
25-217,1994. INTO, fully utilizing its marketing
expertise, conducted effective tourism promotion
for Kyoto.

@ Production of PR Materials
BXREEORIY DR

Japanese local governments and related
organizations commission JNTO to produce
foreign-language printed materials to promote
local tourism. In FY 1994, INTO produced
literature on Hokkaido, Chiba, Takayama,
Shizuoka and Niigata at their request.

@ Opration of Information Bureaus of Tokyo
KRl i J(ABAXNR) 0FS
Commissioned by the Tokyo Metropolitan

Government, INTO operates two Information
Bureaus of Tokyo (IBT) in Japan Railway's
Tokyo and Shinjuku Stations. JNTO has also
edited a series of books containing travel
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information data for FY 1994.

@ Assistance to and Cooperation with the

Developing Countries in the Field of Tourism -
Program for Training Specialists Accompanying
Japanese Tourists Overseas
BEEOB €Y 5 - KR E R EPIRTITE
JNTO invited 27 J apanese-speaking tour

guides from Korea (20), Spain (5), New Zealand
(1) and Portugal (1) and gave them training in
the tourism industry for observation purposes to
help them improve their ability as tour guides.

@ Survey on ‘i Tourist Information Offices
Network [iJo x5 rs@msnss;

Commissioned by local tourist associations,
JNTO conducted a survey on the 'i' Tourist
Information Offices Network in FY 1994, The
following offices were admitted to the
nationwide network of tourist information offices
for foreign visitors:

oo Noutdstinformation Offices Since
Aomori Prefectural Tourist Information Center Jul. 1994
Nagoya Port Visitors Information Center Oct. 1994
Takarazuks Tourist Information Feb. 1995

Fukui Prefectural Tourist and Local Products Information Feb. 1995
Kamakura City Tourist Information Service Mar. 1995

@ Acceptance of Passenger Ship Crew Trainees
by All-Japan Seamen's Union

ENENERFHEEY

Since 1992, the All-Japan Seamen's Union has
been operating a trainee ship program as one of
its technical cooperation activities with Asian
countries, and 87 trainees have thus far finished
their program. In addition to students from the
Philippines, this organization started accepting
Vietnamese from this year (FY 1995) by
government request.
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SCHEDULE B ITEM 14 (a)
July 1 — December 31 1996
Receipts—Monies
July $ 119, 888.
August e $ 128, 694.
September e $ 147, 815.
October o $ 161, 652.
November $ 180, 542.
December o $ 180, 811.
Amount Brought Over From
June 30, 1996 s $ 52, 354.
Total $ 971, 760.
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July 1 — December 31

SCHEDULE C ITEM

15 (Ca)

1996

Disbursement

by Month—Monies

July $ 117, 571.
August $ 108, 1914.
September o $ 139, 975.
October $ 114, 7065.
November e $ 120, 366.
December $ 175, 450.
TOTAL $ 776, 263.
Disbursement by Month—Monies
Allowance to Staff - $ 300, 170.
Employees’ Pay $ 137, 155.
Office Rent rmmmmmmmans $ 142, 602.
Office Maintenance - $ 32, 673.
Travel Expenses e $ 9, 299.
Business Expenses - $ 81, 5 7T1.
AD. & PR $ 72, 7T83.
TOTAL oo $ 776, 263.
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SCH

EDULE C—-1, ITEM

15 (Ca)

Disbursement in Connection with AD&PR
July AD. e $ 0. 00
PR. oo $ 4, 199. 90
August AD. e $ 0. 00
PR, oo $ 3, 949. 60
SeptemberAD. (DCA Ad, Successful Meets)$ 18, 885. 00
PR. e $ 4, 914. 40
October AD. e $ 0. 00
PR. oo $ 6, 871. 75
November AD. (DCA Advertising Inc.) $ 3, 585. 00
PR. oo $ 6, 606. 29
December AD. (Successful Meetings) $ 15, 300. 00
PR. oo $ 8, 472. 05
TOTAL e $ 72, 783. 99
Breakdown of PR. Expenses
ITEM PAID TO AMOUNT
1. PR Manager’s Pay PR Manager $ 23, 404. 72
2. Clipping Service Burrelle’s Inc. $ 1, 885. 05
3. News Letter Printing  Todd Photoprint Compe Mail $ 2, 876. 00
4. Meeting with Press PR Manager 41-74 Club $ 827. 514
5. Equipments Vespucci 0CS, Inc $ 1, 697. 03
6. Travel Expense Kintetsu PR Manager $ 965. 20
7. Postage, etc ---- US Post Fedex $ 3, 358. 45
TOTAL e $ 35, 013. 99



