OMB NO.1105-0002

U.S. Department of Justice Supplemental Statement
Washington, DC 20530 Pursuant to Section 2 of the Foreign Agents Registration Act
of 1938, as amended

For Six Month Period Ending 10 117( IO 7

(Insert date)

I- REGISTRANT .

1. (a) Name of Registrant (b) Registration No.
Geoffren el Actoc. £33
(c) Business Address(es) of Registrant
2P N gt Ste 308
Ny NY loolo

2. Has there been a change in the information previously furnished in connection with the following:

(a) If an individual:
(1) Residence address Yes [J No ? .
(2) Citizenship Yes O No E/ .
(3) Occupation Yes [ No 2
(b) If an organization: { , : :
(1) Name Yes [J No o =
(2) Ownership or control Yes OJ No y I R
(3) Branch offices Yes OJ No (@
() Explain fully all changes, if any, indicated in items (a) and (b) above. :
'”“‘:.)
Lt
A |

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3,4 AMND 5(a).

3. If you have previously filed Exhibit C', state whether a% changes therein have occurred during this 6 month reporting period.
Yes No [J

If yes, have you filed an amendment to the Exhibit C? Yes [J No 3

If no, please attach the required amendment.

1 The Exhibit C, for which no printed form is provided, consists of a true copy of the charter, articles of incorporation, association, and by laws of a registrani that is an organization. (A waiver
of the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attomey General, Criminz} Division, U.S. Department of Justice, Washington,
DC 20530))

Formerly OBD-64 o NE 193
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4, (a) Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting
period? Yes OJ No (O

If yes, furnish the following information:

Name Position Date connection ended

(b ) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [ No O

If yes, furnish the following information:

Name Residence Citizenship Position Date
address assumed

S. (a) Has any person named in [i-_t_vl:m 4(b) rendered services directly in furtherance of the interests of any foreign principal?
Yes No

If yes, identify each such person and describe his service.

(b) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or
connection with the registrant during this 6 month reporting period? Yes [ No

If yes, furnish the following information:

Name Position or connection Date terminated

(c) During this 6 month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or
secretarial, or in a related or similar capacity? Yes [J No [J

If yes, fumish the following information:

Name Residence Citizenship Position Date -

M Uchemann ““¢ e laverintve HRSK Se ke =
Rereole ?Nz Frec. Ave 0}
ligof

6. Have short form registration statements been filed by all of the persons named in ltems 5(a) and 5(c) of the supplemental statement?
Yes (J No x

If no, list names of persons who have not filed the required statement.

MR & LIEAZR MANN
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II - FOREIGN PRINCIPAL

7. Has your connection with any foreign principal ended &ring this 6 month reporting period?
Yes (] No

If yes, funish the following information:

Name of foreign principal Date of termination

8. Have you acquired any new foreign principal® during this 6 month reporting period?
Yes (1 No

If yes, furnish the following information:

Name and address of foreign principal Date acquired

9. In addition to those named in Items 7 and 8, if any, list foreign principals? whom you continued to represent during the 6 month
reporting period.

[SRATL MINKTRY 0F TVWRUM

10. EXHIBITS A AND B
(a) Have you filed for each of the newly acquired foreign principals in Item 8 the following:
Exhibit A2 Yes OJ No [J
Exhibit B Yes O No O

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
represented during the 6 month period? Yes [ No
If yes, have you filed an amendment to these exhibits? Yes [ No [

If no, please attach the required amendment.

2 The term “foreign principal” includes, in addition to those defined in Section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly supervised, directed,
controlled, financed, or subsidized in whole or in major part by a forcign government, foreign political party, forcign organization or foreign individual. (See Rule 100(a) (9).) A registrant who
represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he is not entitled to claim exemption under Section 3 of the
Act. (See Rule 208.)

3 The Exhibit A, which is filed on Form CRM-157 (Formerly OBD-67), sets forth the information required to be disclosed concerning each foreign principal.

4 The Exhibit B, which is filed on Form CRM-155 (Formerly OBD-65), sets forth the information concerning the agreement or understanding between the registrant and the foreign principal.
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IIT - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, and 9 of this statement? YegBh No [

If yes, identify each such foreign principal and describe in full detail your activities and services:

| XL McM\SN,u‘ OF TOULOu,
PuBic BeLamoens

period, have you on behalf of any foreign principal engaged in political activity’ as defined below?

12. During this 6 month reportj
Yes [J No K

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates and places of delivery,

names of speakers and subject matter.

13. In addition to the above described activities, if any, have yﬁaged in activity on your own behalf which benefits any or all of

your foreign principals? Yes (J N

If yes, describe fully.

5 The term “political activities” means any activity that the person engaging in believes will, or that the person intends to, in any way influence any agency or official of the Government of the
United States or any section of the public within the United States with reference to formulating, adopting or changing the d ic or foreign policics of the United States or with reference to
the political or public interests, policies, or relations of a government of a foreign country or a foreign political party.
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IV - FINANCIAL INFORMATION

14 . (a) RECEIPTS-MONIES

During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, and 9 of this

statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or money
either as compensation or otherwise? Yes Jim No

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies®

Date From whom Purpose Amount

mn lqmtwf?‘ ith, of Touisu $2¢,000
" Ketzines fetfoc PR

’ ot ooo

T

(b) RECEIPTS - FUND RAISING CAMPAIGN '
During this 6 month reporting period, have you received, as part of a fund raising camEaign7, any money on behalf of any

foreign principal named in items 7, 8, and 9 of this statement? Yes [J No
If yes, have you filed an Exhibit D? to your registration? Yes[J No OJ
If yes, indicate the date the Exhibit D was filed. Date

(c) RECEIPTS - THINGS OF VALUE
During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal

named in Items 7, 8, ang of this statement, or from any other source, for or in the interests of any such foreign principal?
Yes [ No

If yes, furnish the following information:

Name of Date Description of
foreign principal received thing of value Purpose

6.7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, money, or other things of value for a foreign principal, as part of a fund raising campaign.
(See Rule 201(e).)
8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fund raising campaign and transmitted for a forcign principal.

9 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored tr over petitors, “kickbacks,” and the
like.
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_ 15. (a) DISBURSEMENTS - MONIES
During this 6 month reporting period, have you

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, and
9 of this statement? Yes (J No

(2) transmitted monies to any such foreign principal? Yes (OJ No R

If no, explain in full detall why there Wgte no dlsbursements made on behalf of any forei gn P ncnpal

WEILL 16 peid$hr PR N not dispovee

If yes, set forth below in the required detail ar’crepa‘gyﬁm%r 1gn$nnc1 al'an accbunt o sucﬂ monies, including
monies transmitted, if any, to each foreign principal.

Date To whom Purpose Amount

Total
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(b) DISBURSEMENTS - THINGS OF VALUE

During this 6 month reporting period, have you disposed of anything of value'®other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in Items 7, 8, and 9 of this statement?
Yes OJ No k

If yes, furnish the following information:

Date Name of person On behalf of Description of thing Purpose
disposed to whom given what foreign principal of value

(c) DISBURSEMENTS - POLITICAL CONTRIBUTIONS

During this 6 month reporting period, have you from your own funds arl1ld on your own behalf either directly or through any
other person, made any contributions of money or other things of value ~ in connection with an election to any political office,

or in connection with any primary electigg, convention, or caucus held to select candidates for political office?
Yes No L

If yes, furnish the following information:

Date Amount or thing : Name of Name of
of value political candidate
organization
10, 11 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored tr over itors, “kickbacks™ and

the like.




(PAGE 8)
V - INFORMATIONAL MATERIALS

16. During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational matenials '??
Yes ﬁ No

IF YES, RESPOND TO THE REMAINING ITEMS IN SECTION V.

17. Identify each such foreign principal. ¢

|Sroa (| Memashing of TOUrISut

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes No

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.
[ [ 3 [ ]
4wl I\Mw’\{ of TovAsan s u$
a. Manthly iy of $24,000,

19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational
materials include the use of any of the following:

[’ Radioor TV S Magazine or newspaper  [J Motion picture films & Lettersor telegrams
broadcasts - articles
O Advertising campaigns w Press releases @B Pamphlets or other publications [ Lectures or speeches

ﬁlntemet W Other (specify) M“-"‘ ¢Mﬂ

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of the
following groups:

[J Public Officials .R Newspapers (] Libraries

[0 Legislators &R Editors O Educational institutions
O Government agencies O Civic groups or associations (O Nationality groups

O Other (specify)

21. What language was used in the informational materials:

?English 3 Other (specify)

22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informatignal materials
disseminated or caused to be disseminated during this 6 month reporting period? Yes [ No ﬂ

23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?
Yes A\ No (O

12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising, books,
periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials disseminated by an
agent of a foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be filed pursuant to Section 4(b) of the
Act.
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VI- EXECUTION

In accordance with 28 U.S.C. §1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they
have) read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the
contents thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except
that the undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form
Registration Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature ) l O 3 0 07 (Type or print name under each signature %)

_&.MA‘ m,é(-ﬁ_-,ﬂu

an Loschauey

13 This statement shall be signed by the individual agent, if the registrant is an individual or by a majority of those partners, officers, directors or persons performing similar functions, if the regi: isan
except that the organization can, by power of attomey, authorize one or more individuals 10 execute this statement on its behalf,




UNITED STATES DEPARTMENT OF JUSTICE
FARA REGISTRATION UNIT T
National Security Division

WASHINGTON, D.C. 20530

NOTICE
Please answer the following questions and return this sheet in mphcate with your

Supplemental Statement:

1. Is your answer to Item 16 of Section V (Informational Materials — page. 8 of Form CRM-154,
formerly Form OBD-64-Supplemental Statement):

YES \/ or NO | ‘ |

(If your answer to question 1 is “yes” do not answer question 2 of this form.)

2. Do you disseminate any material in connection with your registration: . '

YES , or NO Ry

(If your answer to question 2 is “‘yes” please forward for our review copies of all material including:
films, film catalogs, posters, brochures, press releases, etc. which you have disseminated during the
past six months.)

0507

Signature Dale

Geordeny NG L

Please type or print name of
Signatory on the line above

DrecidenT

Title




U.S. Department of Justice

Criminal Division

Washington, DC 20530

THIS FORM IS TO BE AN OFFICIAL ATTACHMENT TO YOUR CURRENT SUPPLEMENTAL STATEMENT -
PLEASE EXECUTE IN TRIPLICATE

SHORT-FORM REGISTRATION INFORMATION SHEET
SECTION A
The Department records list active short-form registration statements for the following persons of your

organization filed on the date indicated by each name. If a person is not still functioning in the same capacity
directly on behalf of the foreign principal, please show the date of termination.

Short Form List for Registrant: Geoffrey Weill Associates

Last Name First Name and Other Names Registration Date Termination Date Role
Laschever Ann Rebecca 10/03/2006
Goldberg Eric 10/03/2006
Weill Geoffrey 10/03/2006



U.S. Department of Justice

National Security Division |

Washington, DC 20530

SECTION B

In addition to those persons listed in Section A, list below all current employees rendering
services directly on behalf of the foreign principals(s) who have not filed short-form registration
statements. (Do not list clerks, secretaries, typists or employees in a similar or related capacity). If
there is some question as to whether an employee has an obligation to file a short-form, please
address a letter to the Registration Unit describing the activities and connection with the foreign

principal.

Name Function Date Hired

Signature: @M Date: LO@/ 07

rie:_ DRy @S IDENT




Your email campaign Israel Ministry of Tourism reappoints WEILL for Public Relations ... Page 1 of 2

Nestor Lara Baeza

From: Constant Contact [support@constantcontact.com]
Sent:  Monday, August 14, 2006 5:23 PM

To: nlarabaeza@geoffreyweill.com o
Subject: Your email campaign Israel Ministry of Tourism reappoints WEILL for Public Relatlons has been
sent S
g4 E/ ; Email Campa|g““n
® | “73
Constant Contact Confirm at'?_;n -
Dear Geoffrey Weill, e

Your email campaign, named WEILL-- Israel Office and Key Contacts, was sent on
08/14/2006 around 5:23 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Ministry of Tourism reappoints WEILL for Public Relations

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE

ISRAEL MINISTRY OF TOURISM REAPPOINTS WEILL
FOR PUBLIC RELATIONS

New York, NY- August 14, 2006: - Completing a six-month search for public relations
representation, Israel’s Ministry of Tourism has appointed Geoffrey Weill Associates to handle its

North American PR portfolio, it was announced today by Israel’s Commissioner for Tourism, Arie
Sommer.

“We are both excited and gratified to have

been selected, ” says Weill, “and we are @ b @ . ' l
4 B80a% 4 _

9/29/2006




Your email campaign Israel Ministry of Tourism reappoints WEILL for Public Relations ... Page 2 of 2

delighted to be restarting our work on behalf of

tourism to Israel.” WEILL handled the Ministry’s public relations needs from 1995 through 2003;
since the fall of 2004, the Ministry has been without outside public relations assistance in the
United States.

“We are starting work formally on a day that is full of optimism,” observed Weill, referring to the
cease-fire that has gone into effect on Israel’s northern border, “so let's hope it’s a good omen.”

Media contact:

Eric Goldberg at WEILL

Email: egoldberg@geoffreyweill.com
Tel: (212) 288-1144

Forward ai

Powered by
2 safeUnsubscribe™ o ar” ‘\/
This email was sent to nlarabaeza@geoffreyweill.com, by news@geoffreyweill.com -FT Y
U Profi ail Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. Constant Contact’

TRY IT FREE

Geoffrey Weill Associates | 27 West 24th Street | Suite 305 | New York | NY | 10010

9/29/2006



Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North h...  Page 1 of 2

Nestor Lara-Baeza

_— e e - R R e

From: Constant Contact [support@constantcontact.com]
Sent:  Tuesday, August 15, 2006 4:51 PM

To: nlarabaeza@geoffreyweill.com :
Subject: Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North has be“en

sent s
L f/ 7 Email Campaign
Constant Contact’ Confirmation

Dear Geoffrey Weill,

Your email campaign, named Israel--Prelim, was sent on 08/15/2006 around 4:51 PM
EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Launches Galilee Spirit Program To Draw Travelers North

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so aiready, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

CITTERTIACIAKCIIEIET) STATE OF ISRAEL

FOR IMMEDIATE RELEASE

ISRAEL LAUNCHES GALILEE SPIRIT PROGRAM
TO DRAW TRAVELERS NORTH

“RESERVE NOW, STAY LATER”

New York, NY- August 15, 2006: A major
program has been launched to bring travelers
back to northern Israel. The month-long
- events in the Galilee and Haifa region have
resulted in a total dearth of tourists in what
was gearing up to be the best summer ever for
§ northern israel’s hundreds of hotels, inns and
A bed and breakfasts.

9/29/2006



Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North h... Page 2 of 2

“The Galilee is one of Israel’s favorite vacation regions,” says Arie Sommer, Israel Commissioner
for Tourism, North and South America, “and while the ceasefire will bring tourists back to
northern Israel, we wanted to do something right now for Americans who may have changed
their summer plans to avoid that part of the country.”

GALILEE SPIRIT: Book Now, Come Soon

Working with the Conference of Presidents of Major American
Jewish Organizations, Israel’s Ministry of Tourism has pioneered
“Galilee Spirit,” an innovative formula whereby Americans can
express their caring and concern in a dramatic and effective
way. “Americans can pre-pay now for discount priced stays at
hotels, inns and bed-and-breakfasts throughout northern
israel,” explains Sommer, “and use their prepaid
accommodation any time through June 30, 2007.” If they wish,
travelers may give the stays to friends or family. Full details
are available at www.goisrael.com, then “Galilee Spirit.”

Gearing up to celebrate its 60th Anniversary in 2008, Israel
expects to receive between 2.5 and 3 million visitors in 2006.

To know more, visit: www.goisrael.com

Media contacts:

Eric Goldberg at WEILL Ruth Mekel at :
Email: egoldberg@geoffreyweill.com Email: ruthmekel@imot.org

Phone: (212) 288-1144 Phone: (212) 499-5647

Forward email

Powered by
[ safetUnsubscribe™ e il \‘/:7
This email was sent to nlarabaeza@geoffreyweill.com, by news@geoffreyweill.com -5 2
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. Constant Contact’

TRY IT FREE

Geoffrey Weill Associates | 27 West 24th Street | Suite 305 | New York | NY | 10010

9/29/2006



Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North h... Page 1 of 3

Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com] o
Sent: Wednesday, August 16, 2006 3:34 PM ‘- ‘, ;

To: nlarabaeza@geoffreyweill.com o
Subject: Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North ?has Qéen

sent
2= i_"; 7 Email Campaign
< . e Led
Constant Contact’ Confirmation ~

Dear Geoffrey Weill,

Your email campaign, named Israel-- Galilee 2, was sent on 08/16/2006 around 3:33
PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Launches Galilee Spirit Program To Draw Travelers North

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no

longer receive our emails, click to unsubscribe.

FOR IMMEDIATE RELEASE

ISRAEL LAUNCHES GALILEE SPIRIT PROGRAM
TO DRAW TRAVELERS NORTH

“RESERVE NOW, STAY LATER”

w2z New York, NY- August 16, 2006: A major

4 program has been launched to bring travelers
back to northern Israel. The month-long

1 events in the Galilee and Haifa region have

-] resulted in a total dearth of tourists in what

:-{ was gearing up to be the best summer ever for
© -1 northern Israel’s hundreds of hotels, inns and
. “r7| bed and breakfasts.

9/29/2006



Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North h...  Page 2 of 3

The Conference of Presidents of Major American Jewish Organizations and Israel’s Ministry of
Tourism have pioneered “Galilee Spirit,” an innovative formula whereby Americans can express
their caring and concern in a dramatic and effective way. “We believe that demonstrating our
intent to come shows both our solidarity with the people who have been so severely affected,
and our confidence in the future,” said Harold Tanner, Chairman, and Malcolm Hoenlein,
Executive Vice Chairman, of the Presidents’ Conference.

“The Galilee is one of Israel’s favorite vacation regions,” says
Arie Sommer, Israel Commissioner for Tourism, North and
South America, “and while the ceasefire is bringing tourists
back to northern Israel, we wanted to do something for
Americans who may have changed their summer plans to avoid
that part of the country.”

“Americans can pre-pay now for discount priced stays at
hotels, inns and bed-and-breakfasts throughout northern
Israel,” explains Sommer, “and use their prepaid
accommodation any time through June 30, 2007.” If they wish,
travelers may give the stays to friends or family El Al Israel
Airlines is also offering “Galilee Spirit” participants a $100 per
passenger discount on their tickets to Israel. Full details are
available at www.goisrael.com, then “Galilee Spirit.”

Gearing up to celebrate its 60th Anniversary in 2008, Israel
expects to receive between 2.5 and 3 million visitors in 2006.

To know more, visit: www.goisrael.com

#H

We reprint below a letter recently received by the Israel Ministry of Tourism in New York
from Kibbutz Gonen in the Upper Galilee concerning “Galilee Spirit.”

g@/ﬁ_')@j 0

/%0

Wednesday, August 16, 2006
Dearest Friends from America
Re: Your Unique Program — " Galilee Spirit"

My name is Ori Alon and I am the Marketing Manager of "Nofei-Gonen", a Holiday Village at Kibbutz
Gonen in the Upper Galilee.

I have been a member of Kibbutz Gonen for the last 31 years. We have been familiar with the "Katyusha"
missiles for a long time, but we cannot compare what is happening now to anything that happened in the
past.

9/29/2006



Your email campaign Israel Launches Galilee Spirit Program To Draw Travelers North h... Page 3 of 3

We sit for long hours in the shelters. We worry about our sons, sons-in-law, brothers and husbands that are
right now participating in the war. We worry about our small children that are so afraid they cannot sleep at
night. We worry about our beautiful Galilee home that is becoming black and dark from all the fire. We suffer
with all the citizens - relatives, friends, lovers, neighbors - that are being killed or wounded all around us. We
are in pain seeing our houses fall down. We cry for our beloved country that still, after 58 years, has to fight
for its independence.

Our eyes are red from not sleeping, our hearts are heavy with worry, our bodies are aching from stress BUT,
nevertheless, we want to promise you we shall never give up. We love our small unique country and we
believe that we have every right in the world to fight for our legitimate right to live here peacefully forever
after.

A big part of our hopeful spirit is thanks to you - our dearest friends in the American Jewish community. Your
support was always important and necessary. Your warm Jewish hearts are a symbol for us - because the fact
that we are one big family gives us the feeling that we are not alone. Your solidarity with us gives us the
strength to go on despite all the horror. We are one united Jewish People that knows the importance of the
State of Israel for Jews all over the world. We will guard our beloved country with all our strength, courage,
spirit and hope.

[ wish to thank you for what you are. I am so proud every time I hear, read or see your solidarity with Israel.
The Israeli Spirit will last as long as the Jewish warm heart will stay united all over the world.

Hugging you with love, and looking forward to host you in "Nofei-Gonen",
Ori Alon A very proud Isracli woman

To know more, visit: www.goisrael.com

Lo

Media contacts:

Eric Goldberg at WEILL Ruth Meketl at the Israel Ministry of Tdu:rism
Email: egoldberg@geoffreyweill.com Email: ruthmekel®imot.org Lo
Phone: (212) 288-1144 Phone: (212) 499-5647
w2
Lot
forward email
Powered by
< safeUnsubscribe™ et \/: 7
This email was sent to nlarabaeza@geoffreyweill.com, by news@geoffreyweill.com i _
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. Constant Contact’

TRY IT FREE

Geoffrey Weill Associates | 27 West 24th Street | Suite 305 | New York | NY | 10010

9/29/2006



Your email campaign The Hanging Gardens Of Haifa: Eighth Wonder Of The World has ... Page 1 of 4

Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]
Sent:  Wednesday, August 23, 2006 6:36 PM

To:

nlarabaeza@geoffreyweill.com

Subject: Your email campaign The Hanging Gardens Of Haifa: Eighth Wonder Of The World has béen sent

_4%2?55%7 Email Campaign |

Constant Contact’
Dear Geoffrey Weill,

Confirmation

R
Your email campaign, named Israel-- Haifa Gardens, was sent on 08/23/2006 around

6:36 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

2
e

Subject: The Hanging Gardens Of Haifa: Eighth Wonder Of The World

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE
THE HANGING GARDENS OF HAIFA

ISRAEL'S PORT CITY IS HOME TO
“EIGHTH WONDER OF THE WORLD”

New York, NY- August 23, 2006: Israel’s third largest city, Haifa is majestically set on a broad

natural Mediterranean bay and characterized by terraced landscaping, picture postcard
panoramic views, great beaches and a bustling computerized port. Long known as one of the
most tolerant cities in the Middle East, diverse ethnic communities live side-by-side in Haifa
with enviable ease. Just a short time after the recent conflict on Israel’s northern border, the
city and its inhabitants bounced back to “business as usual,” and the city’s numerous
attractions are again buzzing with visitors. Chief among the sights not to be missed are the
legendary Baha’i Gardens.
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Considered the centerpiece attraction of Haifa, The Baha'i Gardens are one of the most
impressive sites in northern Israel, attracting pilgrims and tourists from all over the world. The
Gardens were reopened in 2001 after 14 years of massive redesign and reconstruction at a cost
of over $250 million requiring the skills of some 2,500 construction workers. Splendid,
immaculate, geometrically perfect, the Baha’i Gardens follow the slope of Mount Carmet,
around which Haifa’s 300,000 inhabitants work and play.

The Gardens begin virtually at sea —
level in Haifa's elegantly restored

19th century German Colony.

Here, black wrought iron gates ;}
swing open to reveal the sweep of
eighteen monumental terraces P
that soar 750 feet high. Intricately |-
planted with flowers, topiaries,
sweeping lawns, manicured
cypress trees, decorated with
stone peacocks and eagles, the
terraces are all connected by
creamy stone staircases, gurgling [
water channels, and dotted with
ornamental fountains. The
steepness of the Carmel slopes
dictated the design of highly
sophisticated irrigation and lawn-
planting systems developed both
to conserve water, and to
distribute it evenly.

Half-way up the Carmel slope the
golden tiled dome of the Shrine of
the Bab has long been Haifa's most instantly recognizable landmark. The golden shrine,
surrounded by older ornamental gardens along whose gravel paths visitors have been crunching
since the 1950's, houses the grave of the Bab, Siyyid Ali- Muhammad. He is considered the
‘Martyr-Herald’ of the gentle Baha'’i faith, the central tenet of which is the unity of all
religions. Baha’i see all religious leaders - Moses, Buddha, Christ, Muhammad - all as messengers
sent by God at different eras of history to reveal God’s will.

Haifa’s Baha'i Gardens are located precisely 530 miles due west of Babylon, whose Hanging
Gardens were one of the legendary seven wonders of the ancient world. Today in Haifa they
provide a haven of tranquility and ecological balance in this vibrant metropolitan area.

The gardens’ design is almost obsessive in its perfection and reflects the vision of Iranian-born
Fariburz Sahba, planner of the Baha’i Lotus Temple in India that won international acclaim. His
Haifa terraces, designed in nine concentric circles, appear to emanate from the golden domed
shrine. "The Shrine of the Bab is envisaged as a precious gem, for which the terraces provide
the setting - like a golden ring for a perfect diamond," says Sahba.

NEW CENTER OF DAYLIFE, NIGHTLIFE

Haifa’s German Colony -
sometimes called the
Templar Colony,

d characterized by about 85
red- roofed houses dating
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from the 1870's, is now one of the city’s hottest neighborhoods. Members of Germany’s Templar
Society settled in Haifa in 1868 determined to strengthen the Christian presence in Ottoman-
ruled Palestine and remained until World War li. The restored main boulevard of the colony - now
Ben-Gurion Avenue - descends from the entrance to the Baha’i Gardens to the seaport (Israel’s
largest), paved with limestone, decorated with wrought-iron lamps, flowers and elegant traffic
circles. The Templars’ homes uniquely combine Alpine design with Mediterranean tiles and
terracotta. Some still bear folksy German inscriptions carved in the stone. And it is in these
houses, with their tranquil gardens, porches and porticoes, that dozens of restaurants, cafes,
bars, boutiques and clubs now thrive...lively by day, thronged by night.

The Haifa Experience

WHEN YOU GO: Although the Shrine is only open in the morning, daily from 9am-noon, the
gardens are open daily from 9am-5pm and many of the monuments are illuminated at night.

In addition to the Baha’i Shrine and Gardens and the German Colony, Haifa offers many other
attractions such as the Technion (Israel’s M.1.T.) set on a 300-acre campus, the National Maritime
Museum, the Mané Katz Museum, the Tikotin Museum of Japanese Art, the Museum of Clandestine
Immigration, the Haifa Zoo, the Carmelite Monastery and Stella Maris Lighthouse, and Elijah’s
Cave, plus The Carmelite, Israel’s version of the subway cable- car.

HOW TO GET THERE: Haifa is less than an hour’s drive by expressway north from Tel Aviv, and 90
minutes from Ben-Gurion International Airport. Direct flights link Haifa with Eilat, Cyprus and
Amman, Jordan. Haifa is a prime port of call for a dozen or more cruise ships. For many, Haifa is
most easily reached from Tel Aviv by high-speed train in 50 minutes.

For further information on travel to Israel, please call the Israel Ministry of Tourism InfoCenter at
1-888-77-I1SRAEL, or visit www.goisrael.com.

Media contacts:

Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: egoldberg@geoffreyweill.com Email: ruthmekel®@imot.org
Phone: (212) 288-1144 Phone: (212) 499-5647
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]

Sent:  Thursday, August 24, 2006 6:21 PM

To: nlarabaeza@geoffreyweill.com

Subject: Your email campaign Israel’s Dan Hotels Reports Top Tourism Year Back On Track hés been sent

) Email Campaign
Constant Contact’ Conflrmatlc?f‘_n

Dear Geoffrey Weill, w)

1

fand w1
Your email campaign, named DAN HOTELS--Tourism back on, was sent on 08/24[2006»
around 6:20 PM EDT. -

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel’s Dan Hotels Reports Top Tourism Year Back On Track

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.
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PRESS RELEASE

ISRAEL’S DAN HOTELS REPORTS
TOP TOURISM YEAR BACK ON TRACK

Tel Aviv, Israel- August 24, 2006: Within 12 hours of the Israel-Lebanon ceasefire going into
effect, the phones began to ring again, says Gabi Mor, Director of Sales, North America, for Dan
Hotels, Israel’s largest hotel group that includes the landmark King David Hotel in Jerusalem.
“By every calculation 2006 was all set to be the best year ever for tourism to Israel,” continued
Mor, “yet despite the conflict in the north, and the temporary drop off in overseas visitors,
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most of our hotels are recording record sales for the year.”

While the majority of the Dan Hotels group properties are in centrat and southern Israel, Dan
also owns the two leading hotels of Haifa, Israel’s third largest city. The Dan Carmel
underwent an extensive renovation in 2005/6.

Other developments at Dan Hotels include:

e The Dan Panorama Hotels in both Tel
Aviv and Jerusalem have recently
undergone major facelifts;

o The Dan Accadia Hotel in Herzliya, the
contemporary resort hotel on the
Mediterranean, is marking its 50th
anniversary with the renovation of its
chalet rooms;

e All 12 Dan Hotels have added a new
feature to their menus: an “Eating
Well” program that highlights dishes
that are low in cholesterol, saturated
and trans fats, and high in fiber and
calcium. Each menu - from hotel
restaurants and coffee shops to room service - features “Eating Well” dishes designated
by special symbols.

One of the most attractive facets of staying at Dan Hotels is the group’s innovative e-Dan
members club that provides upgrades and special benefits for frequent guests. The group’s
“Red Carpet Welcome” provides free airport-hotel transfers for guests reserving selected
room categories at certain hotels. Both the King David Hotel in Jerusalem and the Dan Tel Aviv
are members of Leading Hotels of the World.

Dan Hotels Israel

Toll Free in U.S.A: 800-223-7773
Tel: 011-972-3-5202552
Fax: 011-72-3-5480111
For further information, please click:
www.danhotels.com
For reservations, please call or e-mail:
israelhotels.ny@verizon.net

The King David Hotel, Jerusalem ~ The Dan Panorama, Jerusalem ~ Accadia, Herzlyia ~
Dan, Tel Aviv ~ Dan Panorama, Tel Aviv ~ Dan Eilat, Eilat ~ Dan Panorama, Eilat ~
Dan Carmel, Haifa ~Dan Panorama, Haifa ~ Dan Gardens, Haifa ~ Dan Caesarea, Caesarea ~
Dan Gardens, Ashkelon

Media contact:

Eric Goldberg at WEILL

E-mail: egoldberg@geoffreyweill.com
Phone: (212) 288-1144
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com)
Sent: Monday, August 28, 2006 4:.44 PM

To: nlarabaeza@geoffreyweill.com s
Subject: Your email campaign Israel Tourism Growth Shows Impressive Resilience Despite ungh ,Jyly has
been sent EERSS

m E/7 Email Campaign
e : :
Constant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named Israel-- Tourism Rebound, was sent on 08/28/2006 around
4:44 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Tourism Growth Shows Impressive Resilience Despite Rough
July

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emaiis, click to unsubscribe.

CICIRI AR STATE OF ISRAEL

PRESS RELEASE

ISRAEL TOURISM GROWTH SHOWS IMPRESSIVE RESILIENCE
DESPITE ROUGH JULY

New York, NY- August 28, 2006: The number of Americans that visited Israel in the first seven
months of 2006 is 24% up over the same period of 2005. “This is highly encouraging,” says Arie
Sommer, Consul and Israel Tourism Commissioner for North and South America, “because it
demonstrates that tourism to Israel bounced back dramatically during the first half of 2006,
underscoring Americans’ growing awareness of Israel as a spectacular travel destination.”

For the first six months of 2006, American tourism to Israel was a whopping 32% up over the
previous year. In July, tourism from the U.S. dropped 17% as a result of the conflict on the
Lebanon border. “The relatively small percentage of decrease - just 17% - during a time when
Israel was splashed across every headline and news outlet is also particutarly encouraging,”
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Sommer continued, “because it emphasizes the firm bonds that unite our two countries.”

[]

Tourism is one of Israel’s main sources of foreign currency income. Even though the east coast
of the United States is almost 6,000 miles from Israel, fully 30% of visitors to Israel hail from the
United States and Canada. “In international tourism, this is virtually an unheard of statistic,”
observed Sommer, “because usually only a small fraction of a destination’s visitors travel such
distances.”

First Six Months First Six Months
NUMBER OF TOURISTS o o Change
Worldwide 1,056,456 864,763 up 22%
From the USA 293,672 221,767 up 32%
NUMBER OF TOURISTS M°"t2h082"“'y Month of July 2005 Change
Worldwide 148,100 199,145 -26%
From the USA 38,967 46,832 7%

commented Sommer, “not an all-time record, but impressive nonetheless.”

at 1-888-77- ISRAEL, or visit www.goisrael.com.

Media contacts:

Eric Goldberg and Janet Rodgers at WEILL
Email: jrodgers@geoffreyweill.com

Email: egoldberg@geoffreyweill.com
Phone: (212) 288-1144

Email: ruthmekel@imot.org
Phone: (212) 499-5647
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As October is traditionally the heaviest month of the year for U.S. tourism to Israel, “we expect
that by the end of 2006, we will have received more than a half million tourists from the USA,”

For further information on travel to Israel, please call the Israel Ministry of Tourism InfoCenter

Ruth Mekel at the Israel Ministry of Tourism
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Nestor Lara Baeza

From: Constant Contact [support@constantcontact.com]
Sent:  Friday, September 08, 2006 4:22 PM

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Akko’s Hamman Museum Recalls The Heyday Of The Mideastern Spa has

been sent
- ;ﬁ,”f‘ 7 Email Campaign

Constant Contact’ Confirmatien

Dear Geoffrey Weill,

Your email campaign, named Israel-- Hamman Museum, was sent on 09/08/2006 -;
around 4:22 PM EDT. P

easily monitor the effectiveness of your campaign by visiting the Email Campalgn

Below is a copy of the HTML version your subscribers received. Don't forget, you: can ;
Tracking area of your Constant Contact home page for real-time metrics and stats J'

Subject: Akko’s Hamman Museum Recalls The Heyday Of The Mideastern Spa

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

8« @

MINISTRY; OF, LOURISM

PLEL STATE OF ISRAEL

PRESS RELEASE

AKKO’S HAMMAM MUSEUM RECALLS THE HEYDAY
OF THE MIDEASTERN SPA

New York, NY- September 8, 2006: One of the oldest continually inhabited cities in the world,
the Mediterranean port of Akko (or Acre in English) is located at the north end of Haifa Bay. Its
beautiful natural harbor has drawn sailors, traders and visitors over the centuries, and it
became the last capital of the Crusader Kingdom in the twelfth century.

The El-Basha Turkish Bath - or
hammam - was built by the
Ottoman Turks in 1795, and has
recently been been transformed
into one of Israel’s most charming
museums.
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Abandoned since the late 1950’s, the El-Basha Hammam is today a giant and elegant network of
marble-lined steam rooms, domed massage areas, ornate scrubbing rooms and relaxation
chambers. Here, in a ritual invented millennia ago by the Romans, Ottoman Turks would soothe
away the day’s aches, sweat and grime in an atmosphere where gossip was exchanged while
bodies were soaked, near-boiled and then lain atop marble slabs to be scrubbed clean by beefy
masseurs.

The whole experience has been captured in the new

~ “Hammam Museum” that was the first in a series of

-] restorations undertaken in Akko since it’s old city was
named a UNESCO Heritage Site in 2002. Audio-visual
elements tell the story of the place. Pewter sculptures of
bathers recreate the sultry atmosphere of the Turkish Bath.
Towels hang out to dry. Light is exquisitely admitted
through the ancient windows in the hammam’s dome.

Akko, twenty minutes
north of Haifa and an o
hour and half from Tel Aviv, is a delightful port. Waves
crash against the ramparts and fishing boats bob in the
harbor. its Ahmed Jazzar Mosque is Israel’s largest outside
Jerusalem. Akko’s underground Crusader City has been
magnificently restored and its fascinating network of
vaulted halls and chambers has been artistically
illuminated. Other landmarks include several Crusader-era
churches, the massive fortress built by the Knights
Hospitaller, the Turkish Caravanserai market and the Akko
Jail (the 1946 raid on Akko jail was immortalized in the
movie Exodus), and the tiered Ottoman clock tower.

;The ramparts, Akko.

i
Y, .
tirid

"Spice stall in the Akko bazaar.

Akko is one of the six sites in Israel awarded UNESCO Heritage status. The others are at Megido,
Hazor and Beer Sheba, the Spice Route in the Negev which includes the remains of the ancient
cities Mamshit, Avdat, Haluza and Shivta, the Old City of Jerusalem, Masada, and the Bauhaus
architecture of Tel Aviv’s “White City.”

Media contacts:

Eric Goldberg and Janet Rodgers at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

Powered by

9/29/2006

Page 2 of 3




Your email campaign Akko’s Hamman Museum Recalls The Heyday Of The Mideastern ... Page 3 of 3

B safeUnsubscribe™

X4 V;
This email was sent to nlarabaeza@geoffreyweill.com, by news@geoffreyweill.com v - .
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. Constant Contact

TRY IT FREE

Geoffrey Weill Associates | 27 West 24th Street | Suite 305 | New York | NY | 10010

9/29/2006



Your email campaign Akko’s Hamman Museum Recalls The Heyday Of The Mideastern ... Page 1 of 3

,,,,, R e — s

From: Constant Contact [support@constantcontact.com] C "!"
Sent:  Monday, September 11, 2006 6:00 PM T

To: nlarabaeza@geoffreyweill.com -
Subject: Your email campaign Akko’s Hamman Museum Recalls The Heyday Of The Mideasteru"jf_Spé‘Ptas
been sent et

[

-o;%?é’z Email Campaign
¢z : .
Constant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named Israel Hamman Museum - International offices, was sent
on 09/11/2006 around 6:00 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Akko’s Hamman Museum Recalls The Heyday Of The Mideastern Spa

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

G A TRGTILTCE) STATE OF ISRAEL

o

PRESS RELEASE

AKKO’S HAMMAM MUSEUM RECALLS THE HEYDAY
OF THE MIDEASTERN SPA

New York, NY- September 8, 2006: One of the oldest continually inhabited cities in the world,
the Mediterranean port of Akko (or Acre in English) is located at the north end of Haifa Bay. Its
beautiful natural harbor has drawn sailors, traders and visitors over the centuries, and it
became the last capital of the Crusader Kingdom in the twelfth century.

The El-Basha Turkish Bath - or
hammam - was built by the
Ottoman Turks in 1795, and has
recently been been transformed
into one of Israel’s most charming
museums.
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Abandoned since the late 1950’s, the El-Basha Hammam is today a giant and elegant network of
marble-lined steam rooms, domed massage areas, ornate scrubbing rooms and relaxation
chambers. Here, in a ritual invented millennia ago by the Romans, Ottoman Turks would soothe
away the day’s aches, sweat and grime in an atmosphere where gossip was exchanged while
bodies were soaked, near-boiled and then lain atop marble slabs to be scrubbed clean by beefy
masseurs.

The whole experience has been captured in the new

~ “Hammam Museum” that was the first in a series of
restorations undertaken in Akko since it’s old city was
named a UNESCO Heritage Site in 2002. Audio-visual
elements tell the story of the place. Pewter sculptures of
bathers recreate the sultry atmosphere of the Turkish Bath.
Towels hang out to dry. Light is exquisitely admitted
through the ancient windows in the hammam’s dome.
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Akko, twenty minutes ®
north of Haifa and an
hour and half from Tel Aviv, is a delightful port. Waves
crash against the ramparts and fishing boats bob in the
harbor. Its Ahmed Jazzar Mosque is Israel’s largest outside
Jerusalem. Akko’s underground Crusader City has been
maghnificently restored and its fascinating network of
vaulted halls and chambers has been artistically
illuminated. Other landmarks include several Crusader-era
churches, the massive fortress built by the Knights
Hospitaller, the Turkish Caravanserai market and the Akko
Jail (the 1946 raid on Akko jail was immortalized in the
movie Exodus), and the tiered Ottoman clock tower.
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The ramparts, Akko.

“Spice stall in the Akko bazaar.

Akko is one of the six sites in Israel awarded UNESCO Heritage status. The others are at Megido,
Hazor and Beer Sheba, the Spice Route in the Negev which includes the remains of the ancient
cities Mamshit, Avdat, Haluza and Shivta, the Old City of Jerusalem, Masada, and the Bauhaus
architecture of Tel Aviv’s “White City.”

Media contacts:

Eric Goldberg and Janet Rodgers at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144
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Nestor Lara Baeza T

From: Constant Contact [support@constantcontact.com]
Sent: Monday, September 11, 2006 5:55 PM

To: nlarabaeza@geoffreyweill.com :
Subject: Your email campaign Israel Tourism Growth Shows Impressive Resilience Despite Rough July has
been sent S

x4 E/7 Email Campaign
C’onstant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named Copy of Israel-- Tourism Rebound--IMOT offices, was sent
on 09/11/2006 around 5:55 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Tourism Growth Shows Impressive Resilience Despite Rough
July

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE

ISRAEL TOURISM GROWTH SHOWS IMPRESSIVE RESILIENCE
DESPITE ROUGH JULY

New York, NY- August 28, 2006: The number of Americans that visited Israel in the first seven
months of 2006 is 24% up over the same period of 2005. “This is highly encouraging,” says Arie
Sommer, Consul and Israel Tourism Commissioner for North and South America, “because it
demonstrates that tourism to Israel bounced back dramatically during the first half of 2006,
underscoring Americans’ growing awareness of Israel as a spectacular travel destination.”

For the first six months of 2006, American tourism to Israel was a whopping 32% up over the
previous year. In July, tourism from the U.S. dropped 17% as a result of the conflict on the
Lebanon border. “The relatively small percentage of decrease - just 17% - during a time when
Israel was splashed across every headline and news outlet is also particularly encouraging,”
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Sommer continued, “because it emphasizes the firm bonds that unite our two countries.”

Tourism is one of Israel’s main sources of foreign currency income. Even though the east coast
of the United States is almost 6,000 miles from Israel, fully 30% of visitors to Israel hail from the
United States and Canada. “In international tourism, this is virtually an unheard of statistic,”
observed Sommer, “because usually only a small fraction of a destination’s visitors travel such
distances.”

First Six Months

First Six Months

NUMBER OF TOURISTS oot o Change
Worldwide 1,056,456 864,763 up 22%
From the USA 293,672 221,767 up 32%

NUMBER OF TOURISTS M°“t2h°8‘;"”'y Month of July 2005 Change"
Worldwide 148,100 199,145 26%
From the USA 38,967 46,832 7%

Media contacts:
Eric Goldberg and Janet Rodgers at WEILL
Email: jrodgers@geoffreyweill.com

Email: egoldberg@geoffreyweill.com

Email: ruthmekel@imot.org

Phone: (212) 288-1144

Forward email

EJ safeUnsubscribe™
This email was sent to nlarabaeza@geoffreyweill.com, by news@geoffreyweill.com
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Phone: (212) 499-5647

As October is traditionally the heaviest month of the year for U.S. tourism to Israel, “we expecl?
that by the end of 2006, we will have received more than a half million tourists from the USA 8,
commented Sommer, “not an all-time record, but impressive nonetheless.” "

For further information on travel to Israel, please call the Israel Ministry of Tourism InfoCenter
at 1-888-77- ISRAEL, or visit www.goisrael.com.

Ruth Mekel at the Israel Ministry of Tourism
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com] B
Sent:  Tuesday, September 12, 2006 4:37 PM .

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Feast of the Tabernacles October 2006 has been sent D

o4 E_;/ 7 Email Campaign
V74 ) )
Constant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named Israel-- Feast of the Tabernacle, was sent on 09/12/2006
around 4:37 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Feast of the Tabernacles October 2006

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

MINISTRY; OF,

PRESS RELEASE
FEAST OF THE TABERNACLES OCTOBER 2006

Thousands of Christians Set to Celebrate Biblical Thanksgiving
Holiday in Jerusalem

New York, NY- September 12, 2006: The Hebrew word “Sukkot” means “booths” or tents, the
temporary dwellings in which the Children of Israel lived during their 40 years of wandering
after their Exodus from Egypt. The joyous seven-day annual festival of Sukkot celebrates the
gathering of the harvest, the coming of the rains, and occurs this year from October 7-14, 2006.

For Christians, Sukkot is called the “Feast of the Tabernacles.” In recent years it has evolved
into a public celebration of joy and faith and, for many Christians, a declaration of the depth of
their devotion not only to their faith but also to both the Land and the State of Israel.
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For the past quarter century the
International Christian Embassy in
Jerusalem (ICEJ) has sponsored a
giant Feast of the Tabernacles
event called “The Great
Hosanna.” Celebrations are
highlighted by a massive march in
Jerusalem, seminars, and public
gatherings that combine bible
study, prayer, and the fellowship
of thousands of visiting Christians
from over 70 nations. The Feast of
the Tabernacle is characterized by
powerful moments of praise and
worship and inspirational
performances by singers,
musicians, and dancers from
around the world.

This year the dramatic sunset opening ceremonies and dinner will be at the lush oasis of Ein
Gedi overlooking the Dead Sea, and then continue into Jerusalem. “Feast of the Tabernacles
2006” highlights include Israel Night on Thursday, October 12th at Sultan's Pool, as well as The
Jerusalem March and a variety of events in and around Jerusalem on the last night.

A “Young Adults Feast” 10-day
Tour is also planned for those
between the ages of 18-30. This
tour is designed to attract young
Christians from all over the world
to explore and enjoy adventures in i
the land of the Bible and connect
with others who share the
experience. ICEJ is also sponsoring £
’Kingdom Kids' at the Feast for \
children under the age of 12.

printable registration form, click
on: www.icej.org

i

For information on the Young Adult Feast program please contact: grafted®icej.org

Media contacts:

Eric Goldberg and Janet Rodgers at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@hotmail.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

For d
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e

Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com] =
Sent:  Tuesday, September 12, 2006 5:11 PM o
To: nlarabaeza@geoffreyweill.com o)

Subject: Your email campaign Israel Tourism Ministry & Presidents’ Conference Launch Joint Tourism
Appeal Over High Holy Days has been sent

a‘?ﬂfg Email Campaign
i j )
Constant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named Israel-- Taking you higher, was sent on 09/12/2006
around 5:10 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Tourism Ministry & Presidents’ Conference Launch Joint Tourism
Appeal Over High Holy Days

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

CICISUAACIAAGITIET] STATE OF ISRAEL

PRESS RELEASE

"TAKING YOU HIGHER"
0
ISRAEL TOURISM MINISTRY & PRESIDENTS’ CONFERENCE LAUNCH
JOINT TOURISM APPEAL OVER HIGH HOLY DAYS

New York, NY - September 12, 2006:- “Israel: Taking you higher,” is the theme of a tourism
promotion campaign being launched in the United States over the High Holy Days by Israel’s
Ministry of Tourism and the Conference of Presidents of Major American Jewish Organizations.
“israel had a difficult summer, one that was particularly hard on the tourism industry in the
northern part of the country,” explained Malcolm Hoenlein, Executive Vice-President of the
Presidents’ Conference, “so we are urging American Jews to make the commitment over Rosh
Hashana and Yom Kippur to visit Israel very soon.”

9/29/2006
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The campaign was created by the
Israel Ministry of Tourism to
emphasize how visiting Israet
‘heightens the senses, heightens
awareness, heightens faith and
heightens identification.’ “We chose
this theme, ” says Consul Arie
Sommer, Israel Tourism
Commissioner for North and South
America, “because it enables us to
stress parts of Israel that are high in
altitude - like Safed and Haifa -
cities that suffered especially during
the war, yet which have now
bounced back to ‘business as
usual.””

Synagogues in fifty states are being
urged to place “Taking your higher”
flyers on synagogue seats during
High Holy Day services, and rabbis
are being asked to encourage
tourism during their hotiday
sermons. The flyers’ message urges
Jews to “Make the decision now to
visit Israel soon.” A quarter million
“Taking you higher” messages are
expected to be distributed in
synagogues this month.

Tourism is one of Israel’s chief

sources of foreign currency income. “Tourism to Israel was up 24% in the first seven months of
2006, but it dropped a modest 17% during the wartime month of July,” says Sommer. During the
month-long war, most American tourists rearranged their itineraries to concentrate on central
and southern Israel, “but tourism has now returned to the towns, hotels and streets of the
north,” adds Sommer.

For further information on travel to Israel, call the Israel Ministry of Tourism InfoCenter at 1-888-
77-I1SRAEL, or visit www.goisrael.com.

Media contacts:

Eric Goldberg and Janet Rodgers at WEILL kuth Mekel at the Israel Ministry of Tourism
Email: jrodgers@hotmail.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

Forward email
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Nestor Lara-Baeza
From: Constant Contact [support@constantcontact.com]
Sent:  Thursday, September 14, 2006 6:01 PM

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Media Alert & Invitation: Isaac Herzog Israel Minister of Tourism has been

sent
x4 E/ 7 Email Campaign
Constant Contact’ Confirmation

Dear Geoffrey Weill,

Your email campaign, named Israel - Media Alert and Invitation, was sent on
09/14/2006 around 6:01 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Media Alert & Invitation: Isaac Herzog Israel Minister of Tourism

Media Alert & Invitation
from Consul Arie Sommer, Israel Tourism Commissioner
North America

PRESS CONFERENCE =
Monday September 25, 2006

with
Isaac Herzog
Israel Minister of Tourism
Member of the Security Cabinet &
Official Spokesman for the Government of Israel
during the Lebanon War 2006

Israel Ministry of Tourism
800 Second Ave, 16th floor

6/28/2007
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New York, NY 10017
4:00PM - Sharp

Advance registration required.
Please respond to Ruth Mekel 212-499-5647 ruthmekel@imot.org
or Nestor Lara-Baeza 212-288-1144 nlarabaeza@geoffreyweill.com.

Forward email
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]
Sent: Monday, September 18, 2006 3:28 PM

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Photo Release: Dead Sea has been sent

S g 7 Email Campaign
Constant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named Israel-- Dead Sea, was sent on 09/18/2006 around 3:27
PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Photo Release: Dead Sea

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.
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Dead Sea, Israel (September 18, 2006):- Tourism organizers and health and spa specialists
from 20 countries attended a tourism promotion convention last weekend at israel’s Dead Sea
resort of Ein Bokek. The health-giving properties of the Dead Sea water and its rich black mud
have attracted visitors for millennia. Tourism is one of Israel’'s chief sources of foreign currency
income, with up to 2.5 million visitors expected in 2006.

For further information on travel to Israel, call the Israel Ministry of Tourism InfoCenter at 1-
888-77-ISRAEL, or visit www.goisrael.com.
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Media contacts:

Eric Goldberg and Janet Rodgers at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@hotmail.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

Eorward email
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com)

Sent: Thursday, September 21, 2006 4.50 PM

To: nlarabaeza@geoffreyweill.com

Subject: Your email campaign Media Alert & Invitation: Isaac Herzog Israel Minister of Tourism has been

sent
-o}r"i’i’%’ E; Email Campaign
Constant Contact’ Confirmation

Dear Geoffrey Weill,

Your email campaign, named Israel - Christian Media Alert and Invitation NYC, was sent
on 09/21/2006 around 4:50 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Media Alert & Invitation: Isaac Herzog Israel Minister of Tourism

Media Alert & Invitation: o

PRESS CONFERENCE WITH CHRISTIAN MEDIA

Tuesday, September 26, 2006

SRV

Guest of Honor -
Isaac Herzog
Israel Minister of Tourism
Member of the Security Cabinet &
Official Spokesman for the Government of Israel
during the Lebanon War 2006

Hear about:
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The current state of tourism to the Holy Land
The Middle East Peace Process
The 2008 visit to Israel of His Holiness Pope Benedict XVI

Qand A

New York Helmsley Hotel
212 East 42nd Street, New York S

Tuesday, September 26, 2006 o
2:00PM - Sharp S

RSVP BY SEPTEMBER 22 @ 5PM to Nestor Lara-Baeza 212-288-1144
nlarabaeza@geoffreyweill.com

Advance registration required.

Forward email
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Nestor Lara Baeza

From: Constant Contact [support@constantcontact.com] ‘
Sent: Friday, September 29, 2006 4.53 PM T
To: nlarabaeza@geoffreyweill.com S

Subject: Your email campaign Israel Tourism Minister, Isaac Herzog Wraps Up New York Visit On A “ngh"
has been sent

et E/ 7 Email Campaign
Constant Contact® Confirmation
Dear Geoffrey Weill,

Your email campaign, named Israel-- Minister Visit - 2, was sent on 09/29/2006 around
4:52 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Tourism Minister, Isaac Herzog Wraps Up New York Visit On A
\\Highll

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweiil.com to your address baok
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

RISM STATE OF ISRAEL

PRESS RELEASE

Israel Tourism Minister, Isaac Herzog
Wraps Up New York Visit On A “High”

New York, NY- September 29, 2006: During his first brief visit to New York as Minister of
Tourism, Isaac Herzog this week brought Israel’s tourism message to audiences as disparate as
the press, leaders of the Christian and Jewish communities, travel industry leaders and tour
operators and attendees at a Columbia University symposium on the humanitarian crisis in
Darfur.

Centerpiece of Herzog’s three days in New
York was the launch of two parallel
promotional campaigns designed to
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reinvigorate the flow of tourists from North America after the summer hostilities in Lebanon.
“Israel: Taking you higher,” is the theme of a tourism promotion drive launched over the High
Holy Days by the Ministry of Tourism, an effort that subtly aligns the spiritual and emotional high
of visiting Israel, with visits to three of Israel’s highest altitude cities - two of which, Haifa and
Safed, featured prominently during the summer Hezbollah attacks.

The second campaign kicked-off during Herzog’s visit is television advertising that will run on
select TV stations in the New York metropolitan area, as well as in Los Angeles and South Florida.
Fast-paced advertisements urge Americans to see the calm and normalcy of what is happening
“right now” in Israel. Similarly themed television and radio commercials will also run on Christian
media featuring testimonials by a variety of prominent Christian leaders.

Tourism is one of Israel’s chief sources of foreign currency income. “Despite the understandable
drop in tourism this summer, we are back on track, ” said Herzog, “and we are now building
towards three years of events and celebration surrounding the 40th anniversary of the
reunification of Jerusalem in 2007; Israel’s 60th anniversary and the visit to Israel of the Pope -
both in 2008; and the centenary of Tel Aviv in 2009.”

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tounsm
Email: jrodgers@hotmail.com Emait: ruthmekel@imot.org e
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647 ;

Phone: (212) 288-1144

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the Department of Justice.

R
CA
Fo email
Powered by
[ safeUnsubscribe™ o i \"'—/
This email was sent to nlarabaeza@geoffreyweill.com, by news@geoffreyweill.com i

Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. Constant Contact’
TRY IT FREE

Geoffrey Weill Associates | 27 West 24th Street | Suite 305 | New York | NY | 10010

9/29/2006



Your email campaign Israel Government Tourist Office Opens Atlanta Branch has been s...

Nestor Lara-Baeza

Page 1 of 2

From: Constant Contact [support@constantcontact.com]
Sent:  Thursday, October 05, 2006 2:31 PM
To: nlarabaeza@geoffreyweill.com

Subject: Your email campaign Israel Government Tourist Office Opens Atlanta Branch has been sent

x4 E/7 Email Campaign
C’onstant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named ISRAEL-- Atlanta, was sent on 10/05/2006 around: 2 31

PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you ca
easuly monitor the effectiveness of your campaign by wsntmg the Emaul Campalgn

ooy

R
‘. .:'3
2

n

3
e

Subject: Israel Government Tourist Office Opens Atlanta Branch

today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To

longer receive our emails, click to unsubscribe.

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book

no

PRESS RELEASE

ISRAEL GOVERNMENT TOURIST OFFICE
OPENS ATLANTA BRANCH

Tourist Office in Atlanta, it was announced today by Consul Arie Sommer, Israel Tourism
Commissioner for North and South America. “We chose Atlanta because the southern states
sometimes called ‘The Bible Belt’ - are one of the heartlands of Christian America,” says

southern Florida and Texas visit Israel every year.

Heading the Atlanta branch is Joe Diaz, a 14-year veteran of Delta Airlines, whose title is

New York, NY- October 5, 2006: Israel’s Ministry of Tourism has opened an Israel Government

Sommer, “and Atlanta is the commercial and transportation hub of the South.” Christians make
up some 35% of American tourism to Israel. Additionally, significant numbers of tourists from

Director for the Israel Government Tourist Office in the Southern USA. The office’s director of
marketing, Rena Kahn, has been working on behalf of the Israel Ministry of Tourism since 2005.
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“Qur goal is that by the time Israel celebrates its 60th anniversary in 2008, we will welcome a
million American tourists every year,” says Sommer. The opening of the office in Atlanta is in fact
a re- opening; the first Israel Government Tourist Office for the Southern USA opened in Atlanta
in the 1970’s, and later moved to Houston, and then to Dallas. “We are delighted to be back
home in Georgia,” observed Sommer.

The Israel Government Tourist Office is located at 1349 West Peachtree Street, Suite 1799,
Atlanta GA 30309; telephone 404-541-2770.

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the Department of Justice.
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]
Sent: Tuesday, October 17, 2006 5:50 PM

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Israel Tourism Given Boost At Prestigious US Travel Awards Event has been

sent
»0;7%1” 27 Email Campaign
Constant Contact’ Confirmation

Dear Geoffrey Weill,

Your email campaign, named ISRAEL-- Conde Nast Awards, was sent on 10/17/2006
around 5:50 PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can -
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats:

Subject: Israel Tourism Given Boost At Prestigious US Travel Awards Evef_ﬁt L

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address’ ,book :

today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us: To rwJ
longer receive our emails, click to unsubscribe.

ST R T

RINISTRY OF, TOliRlSM STATE OF ISRAEL

PRESS RELEASE

ISRAEL TOURISM GIVEN BOOST
AT PRESTIGIOUS US TRAVEL AWARDS EVENT

New York, NY- October 17, 2006: Israel’s tourism received a significant boost last night at the
annual Readers’ Choice Awards event sponsored by Condé Nast Traveler magazine, considered
by many as the world’s most influential travel magazine. Every year, the magazine’s million+
readers are canvassed for their opinions of the world’s best destinations, hotels and resorts, and
the results are published in the magazine’s November issue.

Jerusalem was voted “Best City in the Middle East,” with Beirut and Dubai placing second and
third. Moreover, of the “top ten” hotels in the Middle East, five are in Jerusalem: The King
David, David’s Citadel, Inbal, Regency and Dan Panorama.
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Last night’s awards contrast dramatically with the results of a similar “readers’ choice awards”
poll published this month by the magazine’s British counterpart, Condé Nast Traveller, in which
no hotels or cities in Israel scored a mention. “Last night’s awards attest to the enormous
affection American travelers have for Israel,” commented Arie Sommer, Israel’s Tourism
Commissioner for North and South America.

The awards were presented at a star-studded, Black Tie event at the American Museum of
Natural History, and, for the first time ever, were recorded for telecast; it will be broadcast
nationwide on the Travel Channel on October 25. Presenters included movie stars Liam Neeson,
Natasha Richardson, Marcia Gay Harden and comedienne, Sarah Bernhardt.

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the Department of Justice.
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]
Sent:  Thursday, October 19, 2006 3:43 PM

To: nlarabaeza@geoffreyweill.com S
Subject: Your email campaign A Streetcar Named Jerusalem has been sent

5y

| Jé‘;—'g’f/ 7 Email Campaigns
Constant Contact’ Confirmation
Dear Geoffrey Weill,

Your email campaign, named ISRAEL--Lightrail, was sent on 10/19/2006 around 3:42
PM EDT.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: A Streetcar Named Jerusalem

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE

“A STREETCAR NAMED JERUSALEM”
o
New Light Railroad Set
To Ease Congestion In Israel’s Capital

New York, NY- October 19, 2006: “Aimed to lure Israelis out of their cars, the $400+ hundred
million dollar Jerusalem Light Railroad project has gained a full head of steam and progress is
zooming along,” says Consul Arie Sommer, Israel’s Tourism Commissioner for North and South

America.

The Light Rail, a combination street-car
and subway line, will operate mostly

6/28/2007



Your email campaign A Streetcar Named Jerusalem has been sent Page 2 of 3

above-ground and the first of seven lines is scheduled to open early next year.

There will be twenty-four stations along the first route, with many located at major sight-seeing
destinations -- a major plus for tourists. This first line will extend 8 miles from the northern
suburb of Pisgat Ze’ev, past Sho’afat, French Hill, Shivtei Israel and to the ancient walls of the
Old City at the Damascus Gate. It then curves through the center of Jerusalem with stops at King
George Street, the Mahane Yehuda market, the Jerusalem Bus Station at Jaffa West, and on
through Bet Hakerem to Mount Herzl and Yad Yashem.

The ecologically friendly trains are expected to serve 100,000 passengers a day, greatly easing
traffic congestion in Israel’s capital, home to three-quarters of a million people.

The Light Rail is designed for easy
access to all passengers, and is Stations Along The First LRT Alignment
planned to run every 3-5 minutes
during peak hours with digitally
updated schedules and information
displays. The street-cars will glide
virtually silently. Far more efficient
than buses, each car can carry up to
250-passengers, and cars can be
added or subtracted according to
demand. A non-consumer of oil, light Shoctet Sout
rail power is fed overhead, by the

same kind of electricity supplied to TR e

homes. ]
Ammamition Hill

“The improvements to Jerusalem’s satta wast

infrastructure and quality of life on .

completion of this extraordinary Fiarm 2vI Yeuda S (0en D0 f warnane venuds

project,” commented Sommer, “will iy I o

augur incalculable improvements in —

terms of traffic flow, safety, health, vate ot

ease, efficiency and visitor-
friendliness.”

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel®@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the Department of Justice.
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]
Sent:  Wednesday, November 01, 2006 3:45 PM

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Israel Launches Fall/Winter Tourism Advertising Campaign has been sent

- 7‘{”2 7 Email Campaign
Constant Contact’ Confi rmation
Dear Geoffrey Weill,

Your email campaign, named ISRAEL-- $150 Million, was sent on 11/01/2006 around
3:44 PM EST. S
Below is a copy of the HTML version your subscribers received. Don't forget, yomjl;‘car_i:_:
easily monitor the effectiveness of your campaign by visiting the Email Campaign oy
Tracking area of your Constant Contact home page for real-time metrics and stats. o

=

—

Subject: Israel Launches Fall/Winter Tourism Advertising Campaign

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE

ISRAEL LAUNCHES FALL/WINTER TOURISM
ADVERTISING CAMPAIGN

m]

Country Plans To Spend $150 Million
On Tourism Promotion Over Three Years

New York, NY- October 31, 2006: Israel’s Ministry of Tourism is undertaking a multi-faceted
advertising campaign designed to draw visitors to Israel now, says Arie Sommer, Israel’s Tourism
Commissioner for North and South America. “The advertising is designed to depict the real
Israel,” says Sommer, “and that all in Israel is calm, normal and ‘happening.’” The campaign is
designed to change American’s image of Israel as a travel destination. “Everyone knows that
Israel is the Promised Land, that Israetl is the Holy Land,” explains Sommer, “but what many
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don’t know is that we are a westernized, high-tech Mediterranean country boasting
extraordinary culture, restaurants, attractions, fashion, nightlife and a general sense of hipness
and well-being.”

The launch coincides with the request made this weekend by Minister of Tourism, Isaac Herzog,
for a three-year special budget of $150 million to promote tourism to the country. The plan,
supported by Prime Minister Ehud Olmert, will include an emphasis on upscale tourism to Israel,
as well as the opening of Israel’s skies to budget airlines.

in the current campaign, 30-second TV commercials are appearing in key zip codes in the New
York metropolitan area, as well as in southern Florida and Los Angeles. “The television
commercials are part of a three-prong effort to shore up tourism to Israel in the wake of a
difficult summer,” Sommer explained. “Through June, tourism from the United States was up
37% in 2006 and Israel had been on the road to its best tourism year in our history,” Sommer
said, “but while tourists continued to arrive over the summer, we nevertheless experienced a
drop of some 40% as a result of the war.”

In addition to TV advertising, the Ministry of Tourism launched a special tourism campaign to
reach Jewish Americans over the Jewish high holidays as well as a series of targeted television
commercials across the country on Christian television.

The commercials appearing in New York, Florida and Los Angeles are an updated version of the
advertising that ran in the United States earlier this year depicting a fast-paced mélange of
scenes, touristic images and activities the public might not automatically associate with Israel,
that then climaxes with the punch-line: “Israel. Who knew?” “The new version continues the
“Who knew?” punch-line,” explains Sommer, “but underscores that all the scenes depicted in
the commercial are happening in Israel right now.”

“In the wake the events of the summer,” explained Sommer, “it is vitat for us to get across the
message that tourism in Israel is entirely back to normal, that the beaches, cities and tourist
sites are open, tourists are coming and that the country is ready, willing and more than able to
welcome hundreds of thousands of more visitors this year.”

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

ISRAEL GOVERNMENT TOURIST OFFICES - NORTH AMERICA
New York - Director: Vardit Kaplan ° 212-499-5650
Los Angeles - Director: Daniela Aharoni ¢ Press Contact: Andrea London - 323-658-7463
Atlanta - Director: Joe Diaz - 404 541 2770
Toronto ° Press contact: Jerry Adler < 416-964-3784

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the Department of Justice.
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Nestor Lara-Baeza

P

From:
Sent:
To:

Constant Contact [support@constantcontact.com] :; .
Friday, November 03, 2006 11:07 AM :
nlarabaeza@geoffreyweill.com i

Subject: Your email campaign UNESCO Designates Six World Heritage Sites In Israel has been sent

o 4 E 7 Email Campaign
T . .
Confirmation

Constant Contact’

Dear Geoffrey Weill,

Your email campaign, named ISRAEL-- UNESCO, was sent on 11/03/2006 around 11:07
AM EST.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: UNESCO Designates Six World Heritage Sites In Israel

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so aiready, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE

UNESCO DESIGNATES SIX
“WORLD HERITAGE SITES” IN ISRAEL

New York, NY- November 3, 2006: For a country small in size, Israel is extraordinarily rich in
history and has been awarded World Heritage status for six extraordinary sites - with more than
twenty others under consideration. “We are delighted that so many of the sites that have
thrilled and inspired millions of visitors to Israel have been added to this rich and diverse
international treasury,” says Consul Arie Sommer, Israel Tourism Commissioner, North and South

America.

UNESCO World Heritage Sites in Israel

OLD CITY OF JERUSALEM: The holy city for Judaism, Christianity and L

11/7/2006
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Istam, Jerusalem was originally built by King David three thousand years ago and has held
enormous symbolic significance to the world ever since. Today capital of the reborn State of
Israel, its wide ramparts, seven gates, 34 towers, the citadel, its four residential quarters, the
Western Wall, the Via Dolorosa, the Church of the Holy Sepulcher, the Temple Mount, the Dome
of the Rock, and over 200 other historic monuments are eternal landmarks that stand,
incredibly, att within the confines of a mere square mile.

MASADA: a 90-minute drive from Jerusalem, Masada is a rugged
natural fortress of majestic beauty in the Judean Desert overlooking
he Dead Sea. This is the site of the last stand of Jewish patriots

4 facing the Roman army siege almost 2,100 years ago. It was built as a
palace complex in the classic style of the early Roman Empire by

@l Herod the Great, King of Judea, who reigned two thousand years ago.
The camps, fortifications and assault ramps that encircle the

8 monument constitute the most complete Roman siege works surviving
o the present day.

AKKO (ACRE): 20 minutes from Haifa, Israel’s northernmost city, Akko

is an historic walled port-city and was the original link between Egypt &
and Phoenicia over 4,000 years ago. Today one can see Ottoman 18th |
and 19th century iconic citadels, mosques, inns and baths. Capital of
the medieval Crusader Kingdom from 1104 to 1291, much of medieval
Akko, remarkably, exist today atmost intact, both above and below
street level. Akko provides an exceptional “snap shot” of Crusader
architecture.

TEL AVIV’s “White City”: Tel Aviv was
founded in 1909 as a garden suburb of ancient Jaffa. Construction of
the area known today as “The White City” was begun in the early
1930’s mostly by German-émigré architects who had studied Le
Corbusier and Mies van der Rohe’s “functional aesthetic” at the

j Bauhaus in Dessau.

§ Eventually called the “international Style,” it is characterized by flat
4 roofs, small horizontal windows, shade-providing columns, curved

' balconies, minimal ornamentation, reinforced concrete construction

and white-washed exteriors.

Today, Tel Aviv has the largest number of Bauhaus/International-style buildings of any city in
the world.

DESERT CITIES: The four ancient Nabatean towns of Haluza, Mamshit, - ;
Avdat and Shivta in the Negev Desert define the spice and incense ‘ W
routes that ran millennia ago from south Arabia to the Mediterranean
Sea. These towns flourished for over 500 years until the second
century. Today the remains and excavations of fortresses,
sophisticated irrigation systems, forts, and inns bear witness to the
way in which the harsh desert was settled for trade and agriculture.

1 BIBLICAL TELS: A Tel is Hebrew for a pre-
historic settlement mound - and Israel is
B home to more than two hundred. Those at Megiddo, Hazor and Beer
Sheba are enormous outdoor treasuries of biblical artifacts. They
present extraordinary examples of the dense urban community life in
he Iron Age --fifteen centuries ago, complete with amazing details of
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the agriculture, water-collecting, government, commerce and domestic life thousands of years
ago.

Additional sites in Israel nominated for coveted UNESCO World Heritage status are:

Tel Dan & Sources of the River Jordan
Early Synagogues in the Galilee

Sea of Galilee & its Ancient Sites
Israel’s Baha'i shrines

Bet She'an

Caesarea

White Mosque in Ramle

“Inconvenient truths” about our planet abound and we can no longer ignore the glaring fragility
of the earth and its treasures. The protection thus conferred by UNESCO (the United Nations
Education, Scientific and Cultural Organization) to certain cultural/historic properties has
become vitally important. UNESCO currently lists 830 properties world-wide that possess
outstanding, universal “World Heritage” value, each of which must be shielded from the ravages
of over- commercialization, war, weather, and the terrible tyranny of time.

Other UNESCO World Heritage sites include: historic centers of cities such as Prague, Vienna,
Dubrovnik, Venice, Florence and Paris, the great cathedrais and castles of France and Germany,
the Vatican and Forum in Rome, the Acropolis in Athens, the city of Havana, the Medina of
Marrakesh, the Taj Mahal, the Pyramids, Petra, the Great Wall of China, Stonehenge, the Statue
of Liberty, the Grand Canyon...and Auschwitz.”

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel®imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

ISRAEL GOVERNMENT TOURIST OFFICES - NORTH AMERICA
New York - Director: Vardit Kaplan o 212-499-5650
Los Angeles - Director: Danieta Aharoni - Press Contact: Andrea London ° 323-658-7463
Atlanta - Director: Joe Diaz » 404 541 2770
Toronto © Press contact: Jerry Adler - 416-964-3784

Geoffrey Weill Associates
informational material is disseminated on behalf of the israel Ministry of Tourism.
Additional information available at the Department of Justice.
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Nestor Lara-Baeza

From: Constant Contact [support@constantcontact.com]

Sent: Friday, November 10, 2006 4:44 PM

To: nlarabaeza@geoffreyweill.com
Subject: Your email campaign Colossal New World-Class Terminal At Ben Gurion Airport has beensent’

3

a‘%;f;’g 7 Email Campaign 0
Constant Contact’ Confi rmat'?;ﬁ‘ :
Dear Geoffrey Weill,

Your email campaign, named ISRAEL-- Ben Gurion, was sent on 11/10/2006 aro?fnd
4:44 PM EST.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Colossal New World-Class Terminal At Ben Gurion Airport

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

PRESS RELEASE

ISRAEL’S NEW INTERNATIONAL AIRPORT TERMINAL

o

Colossal, Efficient, World-Class Yet Uniquely Israeli

Ben Gurion International Airport, Israel - November 10, 2006: New airports are nothing new.
They open as regularly as tulips in spring. Yet Israel’s vast new international airport terminal
located virtually midway between Tel Aviv and Jerusalem is a grand scale marvel of truly unique
design and airiness.

What sets the new Ben Gurion International

R Airport apart from dozens of other new airport

B terminals around the globe is its singular sense
i of place. Where most new airports are
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concoctions of steel and concrete, this airport is fashioned from creamy Jerusalem limestone
and glass. Frankfurt airport has its sex shops, Las Vegas airport has slot machines, London’s
airports have Harrods. What distinguishes Ben Gurion International Airport is its towering
interior walls into which are cemented glorious sixth century Byzantine mosaics discovered
during the airport’s construction, as well as in Bet Shean and Caesarea.

The airport is home base of El Al Israel Airlines (as well as of Israel’s Israir and Arkia airtines),
and a regular port of call for more than 70 international air carriers. A recent survey of the
readers of the much respected U.S. travel magazine, Condé Nast Traveler, showed that while
some airports are considered best for their ease of connections and others for speedy baggage
delivery, it is Israel’s Ben Gurion International Airport that received top marks in the world for
perceived safety. It’s hardly surprising. The security measures first developed in the 1970’s for
Israel’s airlines have become the benchmark for the world’s air carriers, and when Tel Aviv’s
new airport was being developed, Israel’s intense security and screening measures were so
cleverly built into the airport’s design that they seamless - unlike the untidy jumbles of screens,
folding tables and snaking lines ubiquitous elsewhere.

Formerly known as Lod Airport because of its
proximity to the town of Lod, or Lydda (birthplace
of St.George - the one who went on to “slay the
dragon”), Israel's number one airport is accustomed
to setting precedents. When its spanking new
moderne terminal was unveiled in 1936 by the
British Mandatory government of Palestine, it was
the largest air terminal in the world. It held that
record for three years until the “North Terminal”
was opened at Newark, New Jersey, in 1939. it is
also the only airport in the world that operates only
364 days a year (365 days during leap year). Every
fall, the entire airport shuts down for the 25-hour
observance of Yom Kippur, Judaism’s Day of
Atonement.

The airport is colossal. Set on 6,800 acres, it is named for one of Israel’s founding fathers and
its first prime minister, David Ben-Gurion. The new terminal (known as Terminal 3) was a team
project of Israeli and interpational architects that included Black and Yeatch, Skidmore, Owings
and Merrill (SOM), Moshe Safdie and Ram Karmi. (Terminal 1 - the glass sheathed “old terminal”
that surrounds the original 1936 building, and the inverted-hammock- shaped Terminal 2, are
used for domestic flights, charters and private jets.)

@ As with all new airports, arriving
and departing passengers are
efficiently separated, but at the
new Ben Gurion International
Airport, the architects created
d elegant methods for them to
l interact without actually mingling.
%] The moving floors of a giant, 300-
= yard "connector” ramp glide
™ departing passengers from check-
-1 in downward past soaring glass
windows to the stores and
vastness of the departure lounge.
t its central point, the ramp is
grazed by an identical second
ramp that conveys arriving
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passengers down from their airplane to immigration and customs. The massive circular departure
lounge has as its centerpiece a pool gently fed by water falling from a soaring skylight. The pool
is surrounded by black- leather and chrome Le Corbusier armchairs - an ideal place to rest and be
soothed by the sound of falling water - a dramatic contrast to the bustle and cacophony of so
many airports. From the departure lounge, three massive piers lead to the individual departure
gates - adjacent to which are “last minute” shops and coffee bars.

Amenities abound. The entire airport is a complimentary wi-fi zone, a boon for laptop toting
passengers. There are four Business Class lounges and two First Class lounges. There are two
shopping centers and restaurant areas. The first is located prior to passengers’ passing through
security, enabling departures to hark back to a gentler era with loved ones joining travelers at
the airport for a farewell lunch, a café latte and tearful hugs. An even more immense shopping
center and food court surround the main departure lounge. Another innovation unique to Israel is
that departing Israeli passengers can shop-titl-they-drop in the duty-free shops, then have their
purchases stored for pick up when they return home.

In addition to its swirl of roads that attach the airport to the main Tel Aviv-Jerusalem
expressway, the airport is also served by Israel Railways - whose trains glide silently into a sleek
station beneath the terminal, making Tel Aviv, Jerusalem, Haifa, Netanya and points in between
an easy-to-manage ride to and from Ben Gurion International Airport.

Full details of the airport can be found on the Israel Airports Authority website www.iaa.gov.il. A
charming feature of the site is a brief movie chronicling the building of the new terminal.

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

ISRAEL GOVERNMENT TOURIST OFFICES - NORTH AMERICA
New York ¢ Director: Vardit Kaplan ¢ 212-499-5650
Los Angeles < Director: Daniela Aharoni » Press Contact: Andrea London = 323-658-7463
Atlanta ¢ Director: Joe Diaz - 404 541 2770
Toronto ° Press contact: Jerry Adler - 416-964-3784

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the Department of Justice.
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Nestor Lara-Baeza &

From: Constant Contact [support@constantcontact.com] S
Sent:  Wednesday, December 06, 2006 11:29 AM S
To: nlarabaeza@geoffreyweill.com =
Subject: Your email campaign Israel Travel Snippets has been sent = )
S
,Jg;ﬁ’f’ 7 Email Campaign
o . .
Constant Contact Confirmation

Dear Geoffrey Weill,

Your email campaign, named ISRAEL-- Snippets, was sent on 12/06/2006 around 11:29
AM EST.

Below is a copy of the HTML version your subscribers received. Don't forget, you can
easily monitor the effectiveness of your campaign by visiting the Email Campaign
Tracking area of your Constant Contact home page for real-time metrics and stats.

Subject: Israel Travel Snippets

To ensure that you continue to receive emails from us, add nlarabaeza@geoffreyweill.com to your address book
today. If you haven't done so already, click to confirm your interest in receiving email campaigns from us. To no
longer receive our emails, click to unsubscribe.

ISRAEL TRAVEL SNIPPETS

The Sea of Galilee: Run! Run! Run!

mm About 4,000 runners will dash off
from Israel’s lakeside city of Tiberias
Bl for the 30th International Tiberias
3 Marathon -- 42,195 beautiful meters
Y (about 26-1/4 miles) -- on January 4,

Below sea level, the Sea of Galilee
(Lake Kinneret) has always conveyed
an alluring atmosphere of mystery as
the shore is dotted with evocative
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ancient Christian historic sites like Capernaum, Tabgha, the Mount of Beatitudes. Tiberias itself
has been a winter resort since ancient times.

The 30th International Tiberias Marathon is actually the grande finale of an exciting week of
activities and events. Everybody joins in the big pasta dinner on Wednesday night January 3 to
stoke up before the race begins at 9 a.m. on January 4th. The shorter 10-km (6-1/4 mile race)
race begins 10 minutes later.

Prize money totals more than $100,000, and the winner could bring home almost $40,000.
Highly accomplished Ethiopian, Kenyan, and European runners have signed up. Minimum age is
19, and 15 for the 10-km run. Each participant will receive a special medal to commemorate
the event.

Registration (electronic) closes December 31, 2006.

For further details, click on: www.tiberias-marathon.co.il/en/
E-mail: office@tiberias-marathon.co.il

Or telephone 011-972-3-644-1649.

Two Great New Israel Guidebooks

A smart, fresh, up-to-date guidebook is almost as
good as having a good friend in a foreign country.
The two new guidebooks now on the bookshelves
were published by the two biggest U.S. publishing
houses and represent a major vote of confidence in
response to an increased demand from travelers --
tourism to Israel is up and travelers want to know
what’s new, what’s fun, and what’s special.

Fodor's Israel was released this summer, written by
a staff of five experienced writers each with
different areas of expertise. A fat 400 pages, Fodor’s
Israel includes important new information on the
Negev and Northern Israel.

Frommer'’s Israel, written by Robert Ullian, hit bookstores in last month. Its hefty 519 pages,
offers valuable specific suggestions on hotels, restaurants, major and minor sites, archeology
updates, and family travel ideas written in collaboration with a savvy, bilingual five-year old
Jerusalemite named Lyne!

If the Lonely Planet (Australia) plans a new Israel edition for 2007, can the British Rough Guide
and the American Let’s Go: Israel be far behind?

Cycle the Circle
Through Israel and Jordan around the Dead Sea

_ Lowest and saltiest place on the
<= planet, Israel and Jordan are
- ., jointly hosting a big bike rally
' il around the entire 260-km (162
mile) circumference of the Dead
Saball Sea - the first time ever - from
January 24-26, 2007.
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Three hundred riders from Israel, Jordan and all over the world, professionals and amateurs, will
wheel side-by-side around the most astounding mountain-framed landscape on earth in three
thrilling, hot, dry days. The goal: to promote the shared values of cooperation, environment
protection, education, community, sports, health, and tourism.

For more information: www.dead-sea.org.il/english
Or Biking in Israel: www.bikeisrael.com

Shake and Roll -- but do not Rattle!
Three-Day Eilat Belly Dancing Festival
January 18-20, 2007

Israeli belly dancing has evolved from a mix of ethnic
styles ranging from classical Egyptian to Turkish Sufi,
borrowing freely from Arabic rhythms as well as from
ancient tribal and even a touch of cabaret. For those
who love it or want to learn, israel is the place to be
right after the New Year.

The Grand Tulip Hotel and spa in Eilat will be belly-
dance central for the fun three-day festival of gala
performances, a competition to showcase undiscovered
talent, and a colorful bazaar selling Israeli and Egyptian B
costumes, jewelry, CD’s, and musical instruments. Side
trips to Petra and Masada will also be available.

For further information, a video clip from last year, or for reservations, please click on
http://eilat.bellydancer.co.il/

Elephants en route to Israel
Pachyderms to Roam in the Negev

Visitors to southern Israel will soon be able ride elephants in a park near
Kibbutz Nahal Oz. Twenty to thirty females will be imported from
1 Thailand to star in the new wildlife park now under construction.

This unique venture will anchor other tourism projects in the area,
drawing more tourists to the beautiful open land of southern Israel.
B Modeled on a similar venture in Bali, the new park will replicate the

@ Thai elephant’s native habitat...astoundingly in the middle of the Negev
desert!

To know more about visiting Israel, visit www.goisrael.com

Media contacts:

Janet Rodgers and Eric Goldberg at WEILL Ruth Mekel at the Israel Ministry of Tourism
Email: jrodgers@geoffreyweill.com Email: ruthmekel®@imot.org
Email: egoldberg@geoffreyweill.com Phone: (212) 499-5647

Phone: (212) 288-1144

ISRAEL GOVERNMENT TOURIST OFFICES - NORTH AMERICA
New York  Director: Vardit Kaplan ¢ 212-499-5650
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Los Angeles - Director: Daniela Aharoni ¢ Press Contact: Andrea London  323-658-7463
Atlanta - Director: Joe Diaz ° 404 541 2770
Toronto © Press contact: Jerry Adler - 416-964-3784

Geoffrey Weill Associates
Informational material is disseminated on behalf of the Israel Ministry of Tourism.
Additional information available at the 