. U.s. D¥partment of Ju

stige Supplemental Statement Awumggfwf&[‘ f’:‘:‘;ﬁ:
Washington, DC 2053(. Pursuant 1a Section 2 of the For’A gents Registration Act
: ' ' of 1938, as amended.
T E ; —
Dei 311984

For Six Month Period Ending

Gnsert date)
Name of Registrant  Pga Council of the U.S.A., Inc Registration No.

1853
Business Address of Registrant

230 Park Avenue
Mew York, N,Y, 10169

I—REGISTRANT

1. Has there been a change in the information previously furnished in connection with the following:
{a) If an individual;

(1) Residence address

s
2 E w
= W ——
Yes O No U £O'
.. i =Moo m
(2) Citizenship Yes O No O f_,,_:_‘gn ~
(3) Occupation Yes [ No [ RS
S S
{b) I an organization: f—;%%v =
> 5 .5 2
(1) Name Yes [ No K = o
(2) Ownership or control Yes O No KI
(3} Branch offices Yes O No &

2. Explain fully all changes, if any, indicated in item 1.

Not Applicable

I THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, and 5.

3. Have any persons ceased acting as pariners, officers, directors or sinvilur officials of the registrant during this 6 month reporting
period? Yes (% No O

If yes, furnish the following information:

Name Position Date Copnection
Ended

R.K. Wargadinata Director 8/§0/84

B. Mkapa Vice Chairman : 13/6/84

¥

Formerly OBD-64

FORM CRM-184
FEB, #4



(PAGE 2)

4. Have any persons become partners, officers, directors or similar officials during this 6 month reporiing period?
Yes [y No O

If yes, furnish the following information:

Residence Date
Name Address Citizenship Position Assumed

See Attached Marked "A"

5. Has any person named in Item 4 rendered services directly in furtherance of the interests of any foreign principal?
Yes O No B

If yes, identify each such person and describe his services.

6. Have any employees or individuals other than officials, who have filed a short form registration statement, terminated their
emp’oyment or connection with the registrant during this 6 month reporting period? Yes O No ¥]

If yes, furnish the following information:

Name Position or connection Date terminated

7. During this 6 month reporting period, have any persons been hired as employees or in any other capacity by the registrant who
rendered services to the registrant directly in furtherance of the interests of any foreign principal in other than a clerical or
secretarial, or in a related or similar capacity? Yes O No @

If yes, furnish the following information:

Residence Position or Date connection
Name Address connection ' began




' 1—FOREIGN PRINCIPAL
. . iPAGE })

8. Has your connection with any foreign prinicpal ended during this 6 month reporting period? Yes [J No &3

If yes, furnish the following information:

Name of foreign principal Date of Termination

9, Have you acquired any new foreign principal' during this 6 month reporting period? Yes [ No B

If yes, furnish following information:

Name and address of foreign principal Date acquired

10. In addition to those named in Items 8 and 9, if any, list the foreign principals' whom you continued to represent during the
6 month reporting period.

Tea Board, India The Tanzania Tea Authority

Sri Lanka Tea Board Aspitarte Y Cia {Argentina) .

Republic of Indonesia Casa Fuentes, S.,A,C.I.F,I. (Argentinsa’

The Tea Board of Kenya The Peophg?s Republic of Bangladesh (People's)

Establecimiento Las Marias, S.A, {(Argentina)

HI—-ACTIVITIES

It. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 8, 9, and 10 of this statement? Yes ® No O

If yes, identify each such foreign principal and describe in full detail your activities and services;

The Tea Council's gole cobiective 1ig to try to increase consumption of tea in the U.S.A,
All of its publicity/promotion programs (no advertising) which consist of food photographs
and news information, booklets, radic and television interviews and tapes, distribution of
films, are aimed toward that stated objective:

a) Jul. - Dec. 1984 W, Conglaton Tea Tasting Pemonstrations.

b) Jul, - Dec, 1984 Consumer Publicity Reports.

¢) 1984 Sports Videotape Program - Interim Report.

4) 1984 Leigh Welles, Tea, Diet & Exercise - Final Report.

e) 1984 Kathy Switzer Tour - Interim Report.

f) 1984 Drs. Gabe Mirkin and Mona Shangold Tours - Final Report.

gq) 1984 Football Coaches Tour - Final Report.

h) Three New Programs Presented, For Tea Council Board of Directors' Discussion.

'The term “foreign principal™ includes, in addition to those defined in section 1{b) of the Act, an individusl or organization any of whoss sctivities sre dirsctly of indirectly supervised, directed, controiled,
financed, or subtidized in whole or in major part by a foreign government, foreign pofitical party, foreign organization or foreiga individusl. {See Rule F00{a)(%)).

A registrant who represents more than one foreign principalis required to listin the stat ts hefiles underthe Actonly these foreign principais for whom he is not entitled to claim exemption underSection
3 of the Act. (See Rula 208.)
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12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity? as defined below?
Yes O No 3

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,
names of speakers and subject matter.

13. Inaddition to the above described activities, if any, have vou engaged in activity on your own behalf which benefitsanyorall of
your foreign principals? Yes K No B

If yes, describe fully. -

See Information in Item 11.

Mhe term “political activitiea™ means the dissemination of political propaganda and any other actjvity which the person engaging thersin believes will, or which he intends {o, prevail upon, indoctrinate,
convert, induce, persuade, or In any other influence any agency or official of the Governmeat of the United States or any section of the public within the Unitgd States with reference toformulating, adopting.
or ¢h g the d tic'or foreigr p‘of the United States or with reference to the political or public interests, poiicies, or relations of & govemm‘ fareign country or a foreign politicat party.

s * g
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IV=FINANCIAL INFORMATION

14, (a) RECEIPTS—MONIES
During this 6 month reporting period, have you received from any foreign principal named in Items 8, 9 and 10 of this
statement, or from any other source, for orin the interests of any such foreign principal, any contributions, income or money
either as compensation or otherwise? Yes K1 No O

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies.’

Date From Whom ' Purpose Amount

B/ 2/84 Sri Lanka Tea Board $ 75,708.25

8/30/84 Republic of Indonesia 72,881.00

9/24/84 Tea Board, India 18,809.50

10/29/84 Republic of Indonesia . 36,440.50

12/11/84 Sri Lanka Tea Board 33,002.75
Total

$ 236,842.00

{b) RECEIPTS—THINGS OF VALUE
During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal
named in Items 8, 9 and 10 of this statement, or from any other source, for or in the interests of any such foreign principal?
Yes (1 No &

If yes, furnish the following information:

Name of Date Description of
Soreign principal received thing of value Purpose

3a regivirant is required to file an Exhibit [Xif he collects or reveives contributions, loans. maency, of clher things of value for a toreign pnincipal, as part of a fund raising camrpaign, See Rute 204{e).
4 Fhings ol viduc include bul are pot mited o gitts, miergst [ree founy, expense Freg travel, favored stock purchases, exclasive righis, levored treagment over competiters, "kickbacks,” amd the like.
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15. (a) DISBURSEMENTS—MONIES

During this 6 month reporting period, have you

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named inItems 8, 9and 10 of
this statement? Yes (@ Neo O

(2) transmitted monies to any such foreign principal? Yes [ Noe 3

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including

monies transmitted, if any, to each foreign principal.

Date To Whom Purpose Amount

See Attachment Marked "B"
"Report of the Treasurer
For the Eleven Months

Ended November 30, 1984."

The Year-End Report, Which
Ig The Audit Report, Will Not

Be Ready Until About March, 1985,




S off

15. (b) DISﬁURSEMENTS—!ﬂNGS OF VALUE

. {PAGE T)

During this 6 month reporting period, have you disposed of anything of value® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in items &, 9 and 10 of this statement?
Yes O No Kl

If yes, furnish the following information:

On behalf of Description
Date Name of person what foreign of thing of
disposed to whom given principal value Purpose

(¢) DISBURSEMENTS—POLITICAL CONTRIBUTIONS
During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value® in connection with an election to any political office, or
in connection with any primary election, convention, or caucus held 1o select candidates for political office?
Yes £ No X

If yes, furnish the following information:

Name of
Amount or thing political Name of
Date of value oiganization candidate

V—POLITICAL PROPAGANDA

(Section 1(j) of the Act defines “political propaganda™ as including any oral, visual, graphic, written, pictorial, or other
communication or expression by any person (1) which is reasonably adapted to, or which the person disseminating the same
believes will, or which he intends to, prevail upon, indoctrinate, convert, induce, or in any other way influence a recipient or any
section of the public within the United States with reference to the political or public interests, policies, or relations of a
government of a foreign country or a foreign political party or with reference to the foreign policies of the United States or promote
in the United States racial, religious, or social dissensions, or (2) which advocates, advises, instigates, or promotes any racial, social,
political, or religious disorder, civil riot, or other conflict involving the use of force or violence in any other American republicor the
overthrow of any government or political subdivision of any other American republic by any means involving the use of force or
violence.)

16. During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any political propaganda as
defined above? Yes O No B

IF YES, RESPOND TO THE REMAINING ITEMS IN THIS SECTION V.

17. Identify each such foreign principal.

sThiml of value include but are not limited Lo gifts, interest free loans, expense free traved, fevored stock purchases, exclusive rights, favored treaimant over competitors, “kickbacks,” and the Hke.
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18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating political propaganda? Yes I No O

If yes, identify each such foreign principal, specify amqﬁnt, and indicate for what period of time,

19. During this 6 month reporting period, did your activities in preparing, déssemin&ting or eausing the dissemination of political
propaganda include the use of any of the following:

O Radio or TV broadcasts O Magazine or newspaper [ Motion picture films O Letters or telegrams
, articles )
O Advertising campaigns O Press releases {3 Pamphlets or other O Lectures or
publications speeches

[0 Other (specify)

20. During this 6 mo'nth reporting period, did you disseminate or cause to be disseminated political propaganda émong any of the
following groups:

O Public Officials O Newspapers O Libraries
O Legislators O Editors O Educational institutions
O Government agencies 0O Civic groups or associations 0 Nationality groups

O Other (specify)

21. What language was used in this political propaganda:
O English 0 Other {specify)

22. Did you file v 1ith the Registration Section, U.S. Department of Justice, two copies of each item of political propaganda material
disseminated or caused to be disseminated during this 6 month reporting period? Yes [J No O

23. Did you label each item of such political propaganda material with the statement required by Section 4(b) of the Act?
Yes O No (1

24, Did you file with the Registration Section, U.8. Department of Justice, a Dissemination Report for each item of such political
propaganda material as required by Rule 401 under the Act? Yes [ No [J

VI—EXHIBITS AND ATTACHMENTS
25. EXHIBITS A AND B
(a) Have you filed for each of the newly acquired foreign principals in ltem 9 the following:

Exhibit A® Yes O No U not Applicable
Exhibit B’ Yes O No O

If no, please attach the required exhibit,

(b) Have there been any changés in the Exhibits A and B previously filed for any foreign principal whom you represented
during this six month period? Yes O No &
If yes, have you filed an amendment to these exhibits? Yes O No O

If no, please attach the required amendment.

“The Exhibil A, which is filed on Form CRM-157 {Farmerly OBD-67) sets forth the information required 1o be disclosed conceraing ezch foreign principal.
"The I xhibit B, which is filed nn.l'nri CRM-155 (Formerly OB13-65) sets forth the information concerning the ageeement or enderstandiag between the registrant znd the forcign principal.

“&
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26. EXHIBITC :

If you have previously filed an Exhibit C?, state whether any changes therein have occurred during this 6 month reporting
period. Yes O No K

If yes, have you filed an amendment to the Exhibit C? Yes O No O

If no, please attach the required amendment.

27. SHORT FORM REGISTRATION STATEMENT

Have short form registration statements been filed by all of the persons named in Items 5 and 7 of the supplemental statement?
Yes O No O yot Applicable

If no, list names of persons who have not filed the required statement,

The undersigned swear(s) or affirm(s) that he has (they have) read the information set forth in this registration state.. ..and
the attached exhibits and that he is (they are) familiar with the contents thereof and that such contents are in their entirety trueand
accurate to the best of his (their) knowledge and belief, except that the undersigned make(s) no representation as to the truth or
accuracy of the information contained in attached Short Form Registration Statement, if any, insofar as such information is not
within his (their) personal knowledge.

{Type or print name under each signaturej

{Both copies of this stalement shall be signed and sworn to before a notary public or d/}g; T, L
other person authorized to administer oaths by the agent, if the regisirand is an individual, Y 1,1/5’;( 7 Wﬂéﬁ,
or by a majority of those partners, officers, directors or persans performing simitar
functions who are in the United States, il the registrant is an organization.)

Donald A, Wiederecht
Executive Director

Subscribed and sworn 1o before me at O?W /%% L W W

this ﬁg‘ﬁ’:.w.ﬁ day Offgwum}% 19 ﬁf__
/
THEODORE A, CAMMAROTA /
NOTARY PUBLIC, State of New York f1

Qunl'fiedNi.o:; ﬁ'ejq‘;ﬁf County tSignature of notasy or other officen)
L € orl unty

Commission Izpires March 30, igff

$he fahibit C, fur whivh ne printed form is provited, cansists of ot bruc copy of the chast o, articies of incorporation, wssociation, constidution, and bylaws ol a registzant thal it an organization, { A waiver of
the requirement to fite un Exhibit € may he ohtained for good cause upon wrilten application 1o 1he Assistant Atturney Generul, Ceiminal Division, Internal Securily Section, 1.5, Department of Justice.
Washingten, 0.0 20530,
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ATTACHMENT "AY

Group 3 Member:

Republic of Indonesia

R.G,5, Soeriadanceningrat

Jalan Ir.

H. Juanda Number 107

Bandung, Indonesia

Group 4 Member:

Tea Asgsociation of the U.S. A,

F,3, Arthofer

9-6 Woods Brook Circle
Ossining, N.Y, 10562
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Fit 2, 1984
SPZAKERS BUZRAU

TEA TASTING DZNONSTRATIONS
MONTHLY REPOLT

There were rno speaking engegements during the month of July, 1984 for Mr. Williem
Congalton,
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Auvgust 31, 1984

SFEAKYRS BURZAU
TEA TASTING DEMONSTRATIONS
MONTHLY REPORT

There were no speaking engagements during the month of August, 1984 for Mr, William

Congalton,



October 1, 1944

SPEAKTRS BURSAU
TEA TASTING DEMONSTRATIONS

MONT=LY REPORT

Mr. ¥illiam gongalton appeared before the following organizations during the month
of Beptember, 1984

Date Organization Location
Seprtember 6 Homemskers Council ‘ Setauket, XN.Y,
September 11 Senior Citizens Centere=ch, N.Y.
Sevtenmber 138 Senior Citizens Smithtown, N.Y.
September 25 Suffolk County Home EBconomics Patchorue, N,Y,.

Teachers Group



. November', 1984

SFEAX'RS BURREAU
TEA TASTING ISVMONSTRATIONS
MONTHLY REPORT

Mr. William Congzlton avpeared before the following orgzanizations durins the
month of October, 1984

Date Orzanization Location

October 1 Homemakers Council Ft. Salonse, N.Y.
October & English Svea-inz Union New York, N.Y.
October 10 Homemakers Council Floral Park, N.Y.

(Bellerose Chpt)

October 31 Coover Hewltt Museum Hew York, N.Y.



SPZATERS BULZAU
T3s» TASTING 1IEIOGUSTRATICNS
PONTILY REPORT

Mr, Willi-m Congzlton svpesred beforc the following oresanizations during the
month of November, 1984

Lote Orsanization Locstion

¥ovember 1 Friends of Huntington Huntington, .Y,
Llibrary

Xoverber 5 BayShore/Brightw*ters Brirhtw=aters, N.Y.
Librery Club

Liovember 7 Smithtown Historical Smithtown, ¥.7Y,
Society

November 8 Mount Vernon Lions Club font Vernon, X.Y.

Fovember 29 H-mpston Bave Homemnlrers Harnston Beys, H.Y.



Janu~ry &4, 1985

SPRAYRERS BURTAU
TRA TASTING DEMONSTRATIONS
MONTEI'Y REPORT

Mr. William Congalton had no gpearing eng-gements during the month of December, 1984,
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. . ’ ‘ .Tea Council of the U.S.A., Inc., New Y.

To: Donnld A. Wiederecht Copy to:
From: Beryl Walter File:
Subject: Consumer Publicity Report for the month of July, 1984 Date: gypust 2, 1984

WEWSPAPYR RELBASHS
Four black ané white thoto releases featuring iced tea in various summery
siturtions (barbecue, patio-plcnic) and with recipes for summery foods
sent to metropolitasn newspapers for late summer use.
IN THE WORKS
Color release for holid-y use being plamed in cooveration with Ruth Iundgren ,Itd.
for South Afric:n Rock Lobster, North Americ:n Blueberry Council and Angostura

Bitters,

Color Release with Chinese New Year theme being planned in covprer-tion with
¥ikkomn International and the Nation-l Duclkling Council,

BW@
¢



.Tea Council of the U.S.A., Inc., New Y.

To: Donald A. Wiederecht Copy to:
From: Beryl walter File:
Subject: Consumer Publicity Revort for the month of Ausust, 1984 Date: August 31, 1984

NEWSPAFPER RELEASES

Single cloumn mat with cartoon style illustration recommending exercise
for ment~1l as well as physical well being...ond iced tea to revlenish

lost fluids released trrough North American Precis' "Good Psychology"
series,

RADIO

Radio recording dlscussing the nutritional contributions of various "fagt
foode" and the calories contained therein, with special mention of
the low mmber in iced tea releassed throuvegh Joe Ziehl's "Around the
Houvsge" series for use in Septmber.

IN "HE WORKS

Four black and white photographs with holiday themes beins Ylanned for

release in October,
BW"")



.Tea Council of the U.S.A., Inc., New ).

TO: Donald A. Widerecht Copy to:

From: Beryl Walter File:

Subject: Consumer Publicity Revort for the month of Septenber

Date: october 1, 1984

YEWSPAPAR RELHASTHS

Full color, full vage Teature of = gale rolidsy meal for tgingles" being
relessed by Sun Color Service to eolor-using newswnauers, The feature,
which is being vroduced in cooverstion with South Afriesn Rock
Lobster, North American Blueberry Assolcation and Anrosturag Bltters

inciudes two tea recines--n wine "Sangria" and a hot splced mulled
tea,

Sinsle column mat release with cartoon-style 11lustration recommending
Lot ten as & nlemsant rewsrd to dieters released through North
American Precis! Syndicatets "Good Psychology" series.

B



. Tea Council of the U.S.A., Inc., New .

To: lionald A, Widerecht Copy to:
File:

From: Beryl Walter
Date: November 1, 1984

Subject: Consumer Publicity Renort for the month of Oztober

NEWSPAPAl NTLEASES

Ssdad

Four black and white thoto relesmses incornorsting holiday tremes sent to
retropslitan dailies across the country for use in November ond December.

Sinzle e¢orlumn mat relesse with cartoon-stvie i77ustr tion reminding readers
of the berefits >f an afternoon tea bre:k relesged throurh Horth
Americnan Precis Syndicate's WGood Powchology" series,

HALIO

Hdio recordins givings tive for advance vrevaratisn of holiday foods =nd
sugsesting an Open House with a Tes Tables for effortless entertaining

relessed throush Joe Ziehl's Mir-und the House" series,

e




.‘ea Council of the U.S.A., Inc., New Y.

To: Don~ld A. Wiederecht Copy to:
From: Beryl Walter File:
L?ubject: . Date: November 30, 1984

YRYSPAPAX ROLEASTS

¥ull page, four color feature entitled "Holidavs Arc for Sinfles, Too®
reie=sed thiroush Sun Color Service in cnonerstion with “orth American
Blueverry Association, Sonth Afric~n Rock Lobster Associ~tion and
Angostura Bitters., MHoliday menu includes two tea-based veverares—-
one not, one c»ld,

Two column mat featuring a tes-winevinch for holiday entertaining released
Associnted Helease Service for use in weeklies -nd suburban pevers,

TOMES WIS
feature -
Full pege, four color/ entitled "Ring in Chines Wew Yzar" beine mreonered
in coomerstion with Kilk:omen Intern-tional and ¥ati-snal Ducklins
Associ tion for releass in Decerber and use in 1985,

Failin< to apvroxir~tely 160 food snd livin-~ ve:ie editors -s.ins~ for
their listings of local establishments v ich serve ":fternosn "ca
Xeturn mostrard solicits their renlies,




S - .a Council of the U.S.A., Inc., New Yo:.

To: Don-1d 4. Wiederccht Copy to:
From: Beryl Walter File:

ject: Consumer Publicity Revort for the month of December, 1984 Date:Janusry &, 2984

UIWSHAPAR WILRASTS ‘ )

Full vze, four color festure entitled "Rinz in Chinese New Yesar!" released
through Sun Color Service in coowerati-n with Kil-oman Internationzl

and the Nationnl Duckling Association to color=-using newsvpopers.Featrra
inclures directlions for makings hot fea ~nd for making Tea Nerew,

Sinele ¢olumn mot with cartoon-style iliustr-tion =mdvncstes nre-narty olanning
and suggests using instant tea vowder or i sweetened and flavored iced ten
mix for party munches, :

HISCHLI ANESMIS

JAonroxim tely 500 holiday sreeting cerds sent to newsvtaper editors, radio/TV
contacts, cooperative miblicists, sand tes industry nersonnel,

5

p
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Attachment #498

1984
Sports Videotape Program
Interim Report

Nineteen-eighty four has been the year of the tennis player
thus far in the Tea Council's Sports Videotape Program. We
have done two tapes with young, up and coming women tennis
players -- Barbara Potter on the switch from indoor to

outdoor tennis in the spring, and Kathy Jordan on moving
indoors in the fall.

The Potter tape was distributed in May, June and July and

played on 95 stations with an audience of nearly 5,000,000

viewers. The Jordan tape was begun to be distributed in

October and will be complete by year's end. Thus far it has
already appeared on 84 stations with an audience of more

than 5.3 million viewers.

Both tapes stress the necessity to replace liquid lost
through perspiration and recommended tea as the ideal
beverage because it's non-carbonated, not filling, tasty and
easy to carry to the court. Both tapes show the women
drinking iced tea on camera as well.

Though neither player is in the Evert-Navratilova class,
they are both ranked in the top 10 in the world, are
attractive, articulate and make excellent spokespeople for
tea.

A third tape has been completed and will be released

shortly. It is with Leigh Welles and replecates her
appearances on television talk shows over the past three
years. It is designed for the talk show audience and in it
Leigh explains the importance of special exercises for
women, the necessity to modify eating habits as part of a
total fitness program for women and the importance of iced
tea in such a plan. She also endorses the idea of a hot tea
break during the day to give oneself some quality time with
a quality beverage. It is anticipated that the tape will be
as welcome at television stations as is Leigh when she
appears in person.

Michael L. Friedman
December 12, 1984
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© BARBARA F'OTT’I

CalL

. LETTERS
1 WFEN

WFLD
KEHK
KDOL
KLV
KFTY
WGFR
KUMT
WLRN
10 WPLG
11 KCFQ

12 CNN
13 WTVT

14 KNLC
1% WERFF

16 WTNMH
17 WVIT

18 KFIX
19 WHRY

20 WHKY
21 WKEW

22 WKFT
23 WFTF

24 KSAT
. 2% WOTH
26 WXIL
27 WhaAU
28 whau
29 KSLa

30 KWCH
31 WETV
32 KCCI
33 KESI
34 KDUE
35 KGAN
36 ACSN
37 WKYT
38 KHGI
39 KHGI
40 WCCT
41 WRERT
42 WOWL
A3 KELD
44 KEBTX
A% KNCT
46 WITN
47 WNCT
48 KLAS
49 WJEF
50 KDEC

o« LR o S o5 B U N (8

CIvy

JOLIET
CHICAGO

SAN FRANCISCO
OAKLAND

SAN FRANCISCO
SHNTA ROSA
DETROITY
HOUSTON

MIAMI

MIAaMI

TACOMA
ATLANTA

TAMPA

8T, LOUIS
BALTIMORE

NEW HAVEN

W. HARTFORD
FORTLAND
HICKORY
HICKGORY
RUFFALD
FAYETTEVILLE
RALEIGH

SAN ANTONID
DAYTON
WINSTON SALEM
SCRANTON
SCRANTON
SHREVEFORT
HUTCHINSON

W, FALM BEACH
IES MOINES
CAFE GIRARDEAU
DUBURUE

CELDAR RAFIDS
LEXINGTON
LEXINGTON
KEARNEY
KEARNEY

W. COLUMEILA
BHATON ROUGE
FLORENCE
SICUX FALLS
BERYAN

KILLEEN
WABHINGTON
GREENVILLE
LAS VEGAS
AUGUSTA

EL FASOQ

NAL USAGE REFPORT

IWJ ASSDCIATES . Naov 30, 1984
MARKET

STATE SIZE NETUWORK FROGRAM AUNIENCE
IL 3 IND FA 605000
IL 3 IND oT 219:000
CA 5 IND EN 31,000
Ca 5 IND EN 12,000
Ca 5 IND sn 199:000
Ca 5 IND 231) 25000
MI 7 IND EN 3641000
TX 10 FES sn 325000
FL 13 FERS EF 1385000
FL 13 ARC sn 192,000
WA 15 IND sh 792000
GA 16 CNS 3] 2505000
FL 17 CES =31 232,000
MO 18 IND EN 11,000
MI 21 IND EN 51,000
T 22 ARC s8h 792000
CT 22 ~ NEC 50 39,000
OF 23 IND EN 52000
NC a» IND DN 10,000
NG 32 IND EN 50y 000
NY 33 ARC s8I 220,000
NC 37 IND 31 24000
NC 37 NEC N 35+000
TX 45 ARC L 34,000
OH 49 ARC =31] 1025000
NC 50 NRC EN 145,000
Fa 52 CRS SD 492000
FA 52 CES WN 38,000
LA 54 CRS Sh 141,000
KS 58 CBS :4( 702000
FL 43 NEC nT 74,000
14 &7 CES N 42,000
MO 772 IND EN 7:000
IA 76 AERD sh 11,000
1A 74 CRS MT 14,000
KY 7?7 CRL EN 40,000
KY 77 CRS sn 111,000
NE £y ARC EN 45,000
NE 8% ARC WHN 43,000
st 90 IND EN 80,000
LA 91 NEC sD 18,000
AL 92 NEC 80 10:000
=3 1] 94 CRS sh 24,000
TX 9/ CRS 31 55000
TX 97 PRS DT 10,000
NC 98 NBC MT 24,000
NE 94 CRS =3 1) 35,000
NV 102 CRS DT 169000
GA 103 ARC sSh 119,000
™ 104 CRS sSn 63,000
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62
43
&4
&5
&é
&7
&8
&Y
70

LA

KVIA
KRI0
WO
WCiv
WEEL
WSWS
WEWS
KNOE
KNOE
KMCo
K111
WEBAK
WTHL
wyury
“LER
KRCR
KCE.J
KXMR
WFNE
WFIIE
WECTY
WWAY
wWay
HWAY
KORI
WUTR
Wivry
KOTaA
Wnyy
KAaLE
WEOC

PoWLNY

KYyus
WTOK

WTOK

KXII
KAIT
WHMER
WTLW
WHIZ
WADBHM

> KVCT

KTVD

CITY STATE
EL FASO TX
COLORADID SFRINGSCO
HSAVANNAH GA
MT. FLEASANT sC
COLUMBUS Ga
OFELIKA Al
GFELIKA - AL
MONROE LA
MONROE LA
CLOVIS NM
CORFUS CHRISTYI TX
TERRE HAUTE IN
TERKE HAUTE IN
VINCENNES IN
LUBRBOCK TX
REDDING Ca
COLUMEIA MO
BISHARCK NI
FL.ORENCE se
FLORENCE sC
WILMINGTON NC
WILMINGTON NC
WILHINGTON NC
WILHINGTON NC
MEDFUORD OR
UtTIica NY
DOTHAN AL
RAFID CITY R
BRIDGEPORT Wy
ALEAANDRTA LA
SALISRURY MID
WATERTOUWN NY
MILES CITY MT
MERIDIAN HS
MERIDIAN MBS
SHERMAN TX
JONESEBORD AR
FaNAMa CITY FL
LIMA OH
ZANESVILLE OH
FRESGUE ISLE ME
VICTORIA T
KIRKSVILLE MO
N. FLATTE NE
ANCHORAGE AK

M‘.l'l'l‘.NAL USAGE REFORT

MARKET

SIZE

104
105
107
111
113
113
113
114
114
115
125
127
127
127
131
138
141
142
149
149
151
151
151
151
154
158
140
161
142
163
164
167
169
171
171
172
173
175
193
199
200
202
204

NETWORK

AEC
AEC
CES
NBC
CES
IND
IND
CES
CES
ABC
ABC
AEC
CES
PRS
CES
ARC
NEC
CES
ABC
ABC
NEC
AEC
ARC
ARC
AEC
ARC
CES
NEC
CBS
NEC
CES
CES
NEC
ARC
ARC
CES
ARE
ARC
IND
NRC
CES
AEC
ABC

PROGRAM

;3]
sh
8D
sSh
DT
EN
S0
I
&n
sD
sh
LR}
DN
sh
N
sD
sn
nr
i3}
sh
BN
DN
oY
Sh
EN
EN

Fade

AUDIENCE

312000
474000
132,000
953:000
41,000
10:000
10+000
55:000
123,000

4,000
79:000
17+000
479000

32000
27:000
59000
14000
15+000
11000
546,000
23,000
19000
19,000
425000
315000
23:000
135000
1462000
23000
22:000
23,000
54,000
202000
22,000
546+000
65:000
59000
21¢000
21000
17000
22,000

&y 000
295000
146000
12:0600¢
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17
i8
19
20
21

T
alal

23
24

27
28
29
30
a1
32
33

34,

35
36
37
38
39
40
41
42
43
44
4%
46
47
48

50

KARC
WFLD
WHYI
KDOL
KDOoL
RITY
RETY
WGFR
WOAC
WLRN
WLTY
CNN
WThS
WTUT
KNLC
WRBFF
WHFR
WTNH
WVIT
WTTY
KNAZ
KTVK
WTHJ
WFTV
WKEW
WKFT
KOLo
KEYU
WOWK
WTSF
WLXI
KATV
KATY
KWCH
KWCH
WEAR
KOE
FALM
WFEC
WSIU
WCIA
KCWT
WFHL
WLEX
WJTV
KHGI
WAAY
KLAS
WJBF
KVIA

CITY

LOS ANGELES
CHICAGO
FHILADELFHIA
BAKLAND
ODAKLAND

SAN FRANCISCO
GANTA ROSA
DETROLT
CANTON

MIAMI

MIAMI
ATLANTA
ATLANTA
TAMFA

8T. LOUIS
BALTIMORE
DWINGS MILLS
NEW HAVEN

W. HARTFORD
BLOOMINGTON
FLAGSTAFF
PHOENIX
MILWAUKEE
ORLANDO
BUFFALD
FAYETTEVILLE
OKLAHOMA CITY
FROVO
HUNTINGTON
ASHLAND
GREENSRORD
LITTLE ROCK
LITTLE ROCK
HUTCHINSON
HUTCHINSON
FENSACOLA
ALEUQUERQUE

GREENACRES CITY

Ws FALM RBREACH
CARBONDALE
CHAMFAIGN
WENATCHEE
DECATUR
LEXINGTON
JACKSON
KEARNEY
HUNTSVILLE
lLAS VEGAS
AUGUSTA

EL FASD

MARKET
STATE SIZE NETUWORK
cCa 2 ARC
IL 3 IND
Fa 4 ARC
Ca S IND
CA 5 IND
Ch ] IND
Ch 3 IND
M 7 IND
OH 11 IND
FL 13 PES
FL 13 IND
GA 14 CNS
GaA 16 IND
FL 17 CRS
MO ig IND
MD 21 IND
MD 21 FEBS
CT 22 ARC
cT 22 NEC
IN 24 IND
AZ 25 NEC
AZ 25 ARC
WI 29 NEC
FL 30 ARC
NY 33 ARC
NC 27 IND
oR 49 ABC
ur 42 FES
v 43 ABC
KY 43 IND
NC 50 IND
AR 33 ARC
AR 53 AEC
KS 58 CRS
K& 58 CES
FL 61 ARC
NM 62 NRC
FL 63 IND
FL 63 ARC
IL 72 FES
IL 73 CRS
WA 74 IND
It 74 IND
KY 77 NBC
M5 84 CRS
NE 8¢ ARC
AL 92 ARC
Ny 102 CERS
GA 103 ABC
TX 1G4 ARC

DWJ ABSOCIATES

COUNCIL INTERIM USAGE REFORT

FROGRAM

Sh
oT
sn
EN
sh
sh
sD
EN
sh
so
sn
sh
sh
8D
EN
SI
Fa
sh
sn

© 8D

SD
SD
Sk
s
s8n
Sh
8n
EN
131
8D
23 (]
sn
WN
EN
sh
sSh
PM
EN
Sh
sD
Sh
Sh
sh
Sh
Sh
EN
8D
23 1]
sh
sn

Dec 04y 1984

AUDIENCE

544,000
219,000
174+,000
13:000
13:000
1994000

3,000
345,000

12000
138,000
38000
250,000
1024000
2325000
11000
515000

1,000
79:000
32:000
1105000
13,000
72000
199000
103,000
220000

22000
735000

25000
1165000
12:000
34,000
119:000
161,000
703000
702000
452000
484000

51000
80,000

61000
50,000

22000
- 859000
71+000
84,000
45+0090
29:000
39000
119,600
31000
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31

ad
93
54
59
né
87
58
39
&0
41
62
63
&4
&5
66
&7
48
69
70
71
72
73
74
75
76
77
78
79
80
81

KRLO
WJCL
WEWS
KNOE
KMCC
KEFR
KIII
RIII
KRIS
WERAK
WSKG
KFOM
KTVF
WGSE
WFDE
WWAY
KCFUW
KECI
WVUTI
KFVI
WDy
WEOC
WWNY
KFLC
KTEN
KELY
KXWY
KVIQ
KSTF
WTLW
WHIZ
KTVO
KIMb

STATE

CITY

COLORADRD SFRINGSCO
SAVANNAH GA
OFELIKA Al
MONROE LA
CLOVIS NM
FASCO wa
CORFUS CHRISTI TX
CORFUS CHRISTI TX
CORFUS CHRISTI TX
TERRE HAUTE IN
BINGHAMTON NY
FT. SMITH AR
FAYETTEVILLE AR
MYRTLE EBEACH sc
FLORENCE SC
WILMINGTON NC
KALISFELL MT
MISSOULA MT
RANGOR ME
FOCATELLO In
BRIBGEFORT Wy
SALISBURY Mo
WATERTOWN NY
LARE CHARLES LA
ADA R
EL CENTRO Ca
CASFER WY
EUREKA CA
SCOTTS BLUFF NE
LIMA (OH
ZANESVILLE OH
RIRKSVILLE MO
ANCHORAGE AR
ANCHORAGE AK

. COUNCIL INTERIM USAGE REFORT

MARKET
S12ZE

105
107
113
114
115
122
125
123
125
127
134
148
148
149
149
151
153
153
154
157
162
146
1467
148
172
177
180
181
18e
193
199
204

NETUWORK

ARC
NEC
IND
CRS
ARC
LHS
ABC
ARC
NEC
AEC
FBS
NRC
ARC
IND
ARC
ARC
NBC
NEC
ARC
AERC
CHS
CES
CRS
NEC
AEC
ARC
CRS
ARC
ABC
IND
NEC
AEBC

FROGRAM

Fage 2

AUDIENCE

472000
24,000
10,000
1234000

4,000
15000
79000
79000
38y000
269000G

&y 000Q
21:000

2:000

I+000
545000
42,000
294000
18,000
15,000
12000
255000
54000
545000
73:000
12000

5000
13000
13,000
54,000
212000
17+000
29000
124000

12000

913145000
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Attachment #499

1984
Leigh Welles
Tea, Diet & Exercise

Final Report

Leigh Welles went to ten cities in this her third year of
doing media on behalf of the Tea Council. Ms. Welles has
refined her story every year and has become an ever more
polished performer and an increasingly effective spokeswoman
for tea. Her message is that woman need exercises that are
designed for women as in the Leigh Welles method. Exercise
must include the aesthetic aspects as well and they must be
combined with a good diet.

As Leigh says, "First, women must decide that if they want
to be slim and attractive they must eat less food. Use a
smaller plate than a man. After all, you wouldn't feed a
dog and cat from the same bowl. You'll be hungry, so do as
I do. I drink iced tea before my meals and with nmy meals as
well. Iced tea is refreshing, it has no calories and it
fills up that empty part of me. It's really ideal."

This is said with iced tea on camera because Ms. Welles
always prepares a glass for herself and one for her host.

In addition, Ms. Welles discusses tea as a quality
beverage. For example she says "Women need to be good to
themselves. One of the ways I'm good to myself is by taking
a few minutes out in the morning and afternoon, quality
time, and making myself a good cup of quality tea. 1It's
amazing how it perks up my whole attitude."

Ms. Welles visited the following cities in 1984 and was
enthusiastically received in each one.

Roanocke Charlotte Nashville Buffalo
Norfolk Greenville Albany Rochester
Raleigh/Durham Pittsburgh

In those cities she did 11 television interviews totalling
60 minutes and reaching an audlience of 850,000, 20 radio
interviews totalling 480 minutes and reaching an audlence of
625,000, and 8 newspaper interviews reaching a readership of
550,050. Leigh is now 52 and looks spectacular. She could
have many years ahead of her as an effective spokesperson
for tea.

Michael 1. Friedman
December 12, 1984
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1984
Kathy swifzer Tour
Interim Report

One of the two new stars of the Tea Council's pilot programs
in 1984 has been Kathrine Switzer. The first woman to run
in the Boston Marathon, the person who introduced women's
distance running around the globe for Avon Products, and
"the mother of the Women's Olympic Marathon", run for the
first time in Los Angeles this year, Kathy has already
produced excellent results for tea and still has two more
cities to do before year's end, Cleveland and Louisville.

As with Dr. Gabe Mirkin, it was initially thought that it
might aid the story if Kathy made appearances in conjunction
with running events that were taking place in various cities
that she was visiting. It had no effect. Kathy was as
welcome in cities where there were runs as in cities as
where there were none, as popular in Philadelphia as she was
in Boston.

In all Kathy will visit nine cities for the Tea Council.
Her story is fitness for womeén and she is a living example
of its benefits. She works tea in most naturally as the
ideal exercise drink and is believed when she says "I drink
tea when I'm running a marathon, before, during and after
.+« and I think every runner should be aware of the
importance of liquid replacement ... particularly hydrating
up before a long run."

The seven cities already visited were:

Philadelphia Indianapeclis Boston
Syracuse Atlanta Richmond
Baltimore

Kathy's results thus far have been impressive: 12
television appearances resulting in 52 minutes and an

audience of 2,136,000, 17 radio appearances resulting in 485

minutes (more than 8 hours), and an audience of 720,000 and

# newspaper interviews resulting In a readership of

1,258,222,

Kathy will be available on a more regular basis during 1985
and it is hoped that the Tea Council can make even greater
use of her talents during the coming year.

Michael L. Friedman
December 12, 1984
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1984
Drs. Gabe Mirkin and Mona Shangold Tours
Final Report

A new pilot program in 1984 has been the tour of Drs. Gabe
Mirkin and Mcona Shangold. Dr. Mirkin, widely known as

TDr. Sport', is among the foremost experts on sports medicine in
this country, particularly as it relates to running. That aside,
he brings a contagious enthusiasm and a unique believability to
his work and this has extended to his efforts for the Tea Council.

Because this was a pilot program in 1984, it was decided to try
several different approaches, including sending Dr. Mirkin to
some places and Dr. Shangold to others, bringing them in several
weeks before major running events, sending them together in some
cases and finally sending them to cities in which no event was
scheduled.

What we found was that Dr. Mirkin was really the story alone and
adding a second person only diluted it Also, Dr. Mirkin was
important news, event or no event.

In 1984 Drs. Mirkin and Shangold visited these seven cities:

New Orleans St. Louis Boston Chicago
San Diego Detroit New York

These trips resulted in 5 television appearances for 17 minutes
and an (8 hours plus), and an audlience of 1,054.000, 14 radio
appearances totalling 498 minutes and an audience of 1,950,000
and 7 newspaper interviews reaching 2,410,442 readers,

Clearly, "Dr. Sport" is news wherever he goes and of positive
benefit to the Tea Council, as witness a typical quote from one
of his interviews: "The is the ideal drink for runners or anyone
else losing liquid through perspiration. Tea has no sugar and
most other drinks have up to 10 per cent sugar. Tea's better."

Note: Dr. Mirkin was originally scheduled to visit eight markets
but his medical commitments only permitted him to go to seven
cities. Kathy Switzer also was scheduled for eight markets, and
will do nine before year-end. In all then, these two sports
personalities were scheduled for 16 markets, and between them,
did so in 1984,

Michael L. Friedman
December 12, 1984
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1984
Football Coaches Tour
Final Report

In 1984 the ccaches tour was modified to include eight cities
using two retired coaches, Frank Broyles, former head coach at
Arkansas and Bob Blackman, former head coach at Cornell. The
coaches' story centered on iced tea as the ideal liquid
replacement drink for athletes and indeed for all people
competing in athletics or exercising.

The two trips were extremely successful not the least because of
the timing. Both went in late summer when most football teams
were holding pre-season practice and when the weather was hottest
and talked about how iced tea as the athletes' favorite beverage
makes the most sense.

Messrs. Broyles and Blackman visited the following cities on
behalf of tea.

Houston Birmingham Miami Jacksonville
New Orleans Atlanta West Palm Beach Tampa

In those cities they did 15 ytelevision interviews totalling 112
minutes and reaching an audienc¢e of 2,169.000, 21 radio
Tnterviews totalling 550 minutes and reaching an audience of
854,000, and 8 newspaper interviews reaching a readership of

1, 597 895.

The coaches tour in this form could have a real future. A
limited number of well-known and well respected retired coaches
going to good tea markets at the ehd of the summer seems to be
the right combination of people, time and place to insure good
publicity for tea.

Michael L. Friedman
December 12, 1984
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THREE NEW PROGRAMS PRESENTED, FOR
TER COUNCIL BCARD CF DIRRCTORS® DISCUSSION

DUDLEY~-ANDERSON~YUTZY (Foodservice Program In Luxury Hotels)

The core of this public relations program from this food~oriented egency is
capitalization on the increasing trend toward Afternoon Tea in up~scale hotels,
and providing them help in terxms of proper brewing and service and proper tea
merchandising to foodservice cperations., D-A-Y's action plan, revolves around
training of service personnel in hotels and culinary echools on proper tea
brewing and service; creating & "how to" promotional package for each food and
beverage manager in the program, and placing articles on the results in the
leading tyrade publicatiocns.

EHERIDAN ELSON COMMUNICATIONS (Radic "Infomercials”)

This specialist in radio/TV public relations, recommends an initial program.
in radioc "infomercials™ (short entertainment vignettes) which use known
personalities or distinctive voices in an on-going campaign capitalizing on humor,
popular themes and the audience's familiarity with tea. Sheridan-Elson would
position tea as the drink of the Baby-Bocm genexation, the 25-48 year-olds, who
would he "s01d" on the benefits of tea==especially thae low calozrie aspect, and
employ an attention getting tag line. The "infomercials® are designed to reach ,
vomen, men, teens, etc, and are sent on request, to approximately 400 commercial
and college radio gtationa. They blend into news, feature or public service
gsegments. Radlo's low cost and avilable time would be more economical than TV,
S-E say. They also praesent for consideration, a similar TV progrsm as Phase
Two of the campaign, if addirional funds become available,

VISIN ASSOCIATES (Film on Quality Aspects of Tea For Theatrical Release)

This is a multi-layered program built around production of a 1l0-minute 35-mm
color film designed primarily for theatre release, The f£ilm entertainingly pre-
sents tea as the beverage choice in a variety of settings, would touch on the
range of teas available, and offer methods of tea brewing for maximum enjoyment,

Vision Associates also advocates & second, longer~term program built arcund
a 28-minute film that would be &n educational experience (history of tea, planting,
grovwth, shipping, brewing, serving, etc.) shot in the tea producing countries., It
would be distributed to theatrical as well as non-theatricel audiences {schools,
IV, etc,) and could be abatted by classroom brochures.

December 12, 1984
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TEA COUNCIL OF THE U.S.A., INC.

REPORT OF THE TREASURER

FOR THE ELEVEN MONTHS ENDED NOVEMBER 30, 1984

ACTUAL TO BUDGET TO ANNUAL

11/30/8%4 11/30/8k BUDGET
OPERATING BALANCE AT BEGINNING: 645,597 $645,597 $645,597
RECEIPTS:
U.S.A. Trade Contributions $372,703 $377,021 $423,000
Producing Countries' Contribution 343,778 392,889 392,889
Overseas Observer Contributions 6,000 6,000 6,000
Interest 59,981 36,667 40,000
TOTAL RECEIPTS $782,468 $812,577 $661,889
EXPENDITURES:
Tea Council Activities '
Approved $706,694 $734,350 $825,450
Undef Consideration — — 32,036
TOTAL EXPENDITURES $706,694 $734,350 $657,186

$721,371 $723,824 $650,000

OPERATING BALANCE AT END:
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Tea Council Administrative

101
105
110
115
120
125
130
132
135
1k0
150

201-435

501

Salaries

Employees' Pension, Taies & Ins.
Travel & Expense

Office Supplies & Expense

Rent & Maintenance

Furniture & Equipment

Insurance & Sundry Expenses

Legal & Accounting Fees.

Exhibits & Pregentations

>Misc. Devel. of Ideas, Sketches, efé.

Téa Convention
Counecil frojects

| Gross
Less Fee Paid ﬁ& Tea Assn,

Net

ACTUAL TO

11/30/8%

$169,230
48,55k
5,62
22,5k46
76,331
- 1,007
11,033
13,348
3,838

_ 2,000
35,193
366,940

$755,6Lb

(48,950)
$706,69L

‘_‘,

BUDGET TO 1984
11/30/84 BUDGET
$169,300 $184, 550
46,000 48,250
9,000 10,000
21,000 22,000
77,000 89,000
1,800 2,000
12,500 14,000
13,300 14,000
2,800 3,000
2,000 2,000
37,500 37,500
391,100 452,650
$783,300 $878,950.
(48,950) (53,500)
$734,350 $825,450

"y



Consumer Publicity Projects

201

210

212

215

- 220

225
230
235
2ko
250

255

Salaries

Pension, Taxes & Ins.
Travel & Expense
Special Services
Publications

Photographs

Clippings, Redio & TV Reports -

Publicity Mailings & Materials
TV & Radio Publicity

Speakers' Bureau

*Two Leaves & A Bud" Filmstrip

Total

ACTUAL TO BUDGET TO 1984
11/30/84 11/30/84 BUDGET
$ L0,267 $ 52,100 $ 58,000
6,810 10,200 11,150
1,523 2,250 2,500
4,004 3,700 L, 000
1,561 6,500 9,000
11,k68 9,500 10,000
3,59k 3,700 4,000
27,591 30,000 33,000
5,350 5,500 6,000
5,225 4,500 5,000
— _— 5,000
$1.07,393 $122,100 $147,650




e
Speciel Projects - Sports
301 Coaches' Tour
330 TV Sﬁorts Videotapes (3)
. 345 GSports Medicine Program (Merkin)
350 Running Program (Switzer)
| Total

- Other Frojects

401 Tea Tradé Journal Ads

L1s Foodservice Campaign -

425 fTea Ambassador Tour

430 Tea, Diet and Exercise Tour.
435 Cooper Hewitt Museum Exhibitioﬁ

kho IS0
Total

ACTUAL TO BUDGET TO 1984
11/30/84 11/30/84 BUDGET
$ 21,338 $ 23,000 $ 24,000
45,000 45,000 45,000
31,940 37,000 40,000
28,792 30,000 32,000
$127,070 $135,000 $141,000
$ 2,180 -$ 2,000 $ 2,000
19,380 20,000 50,000
. 15,000 75,000 75,000
27,417 28,500 30,000
7,000 . 7,000 7,000
1,500 1,500 3,000
$132,477 $134,000 $163,000




UNITED STATES DEPARTMENT OF JUSTICE
REGISTRATION UONIT

CRIMINAL DIVISION
WASHINGTON, D.C. 20530

NOTICE

Please answer the following questions and return this
sheet in triplicate with your supplemental statement:
1.

Is your answer to Item 16 of Section V (Political
Propaganda - page 7 of Form OBD-64 - Supplemental
Statement):

Yes

or No X

(if yout'an;wer to question 1 is "yes*™ do not answer
question 2 of this form.)

2. Do you disseminate any material in connection with your
registration:

Yes X

or No

(If your answer to question 2 is “yes"™ please forward for
our review copies of all such material including:
film catalogs, posters, brochures, press releases, etc.

films,
which you have disseminated during the past six months.)
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signatory on the line above
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