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UNITED STATES DEPARTMENT OF JUSTICE Légﬁﬁﬁcnsny
WASHINGTON, D.C. 20530 REC*’STEIZI}% o
T

SUPPLEMENTAL STATEMENT

Pursuant to Section 2 of the Foreign Agents
Registration Act of 1938, as Amended

JUN 30 1979

{insert date)

For Six Month Period Ending

Name of Registrant Tea Council of the U.S.A., Inc, Registration No. 1853

Business Address of Registrant 230 Park Avenue
New York, N.Y. 10017

I - REGISTRANT

1. Has there been a change in the information previously furnished in connection with the following:

(a) If an individual:

(1) Residence address Yes [ | No [_]

(2) Citizenship Yes [} No [ ]

(3) Occupation Yes [ ] No []
(b) If an organization:

(1) Name Yes [ ] No [¥

(2) Ownership or control Yes [ ] No [X

{3) Branch offices Yes [ No [X]

2. Explain fully all changes, if any, indicated in Item 1.

¥Not Applicable

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, and 5.

3. Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during
this 6 month reporting period? Yes X] No []

If yes, furnish the following information:

Name Position Date Connection
Ended
Brigadier General Trihardjo Vice Chairman 6/30/79 .
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Have any persons become partners, officers, directors or similar officials during this 6 month reporting

period? m Yes No D

If yes, furnish the following information:

Residence ( ' })a:e

Name Address Citizenship Position Assumed

See Attachment "“A"

Has any person named in Item 4 rendered services directly in furtherance of the interests of any foreign
principal? Yes [] No [ ]

If yes, identify each such person and describe his services.

Not Applicable

Have any employees or individuals other than officials, who have filed a short form registration statement,
terminated their employment or connection with the registrant during this 6 month reporting peried?

Yes [] No [¥]

If yes, furnish the following information:

Name Position or connection Date terminated

During this 6 month reporting period, have any persons been hired as employees or in any other capacity by
the registrant who rendered services to the registrant directly in furtherance of the interests of any foreign
principal in other than a clerical or secretarial, or in a related or similar capacity?

Yes [] No K] Co

If yes, furnish the following information:

Residence FPosition or "Duate connection

Name .
Address conneclion began
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3.
Ii - FOREIGN PRINCIPAL

B. Has your connection with any foreign principal ended during this 6 month reporting period?

Yes [ ] No [X

If yes, furnish the following information:

Name of foreign principal Date of Termination

9. Have you acquired any new foreign principal ! during this 6 month reporting period? Yes [ ] No |

[f yes, furnish following information:

Name and address of [oreign principal Date acquired

10. In addition to those named in Items B and 9, if any, list the foreign principals! whom you continued to

represent during the 6 month reporting period.

Tea Board, India The Tea Board of Kenya
Sri Lanka Tea Board The Tanzania Tea Authority
Republic of Indonesia . Tea Asscciation (Central Africa) Limited

HI - ACTIVITIES

11, During this 6 month reporting period, have you engaged in any activities for or rendered any services to
any foreign principal named in Items 8, 9, and 10 of this statement? Yes [X] No []

If yes, identify each such foreign principal and describe in full detail your activities and services:

The Tea Council's scle objective ig to try to increase consumption of tea in the
U.S.,A. All of its publicity/promotion programs (no advertising), which consist
of food photographs and news information, booklets, radio and television interviews

and tapes, distribution of films, are aimed toward that stated cbjective,
See Attached:

a. - Jan, - June - K, Rapieff Tea Tasting Demonstrations

b, = Jan, - June ~ Consumer Publicity Reports

¢, = Jan, = May =Interim Report - Tea Ambaggador (Aubrey Franklin) Tour

d., - Fgh. = May = Interim Report = Football Coaches Tour & Athletic Clinics
e. - Interim Report—~ TV Sports Videotapes

f. - A,I.A.W, Videotape

g. = T.H.I. Chart For the Athlete (Reprint)

h, = Booklet "What You Should Know About Tea" - (Reprint)

i. = 1978 Annual Report

l'I"h:.- term ‘‘foreign principal’’ includes, in addition to those definedin section 1{b) of the Act, an individual ororgani-
zation any of whose activities are directly or inditectly supervised, directed, controlled, financed, or subsidized in whole
or in major part by a foreign government, foreign political party, foreign organization or foreign individual. (See Rule
100(a}(9))

A registrant who represents more than one foreign principal is required to list in the statements he files underthe
Act only those foreign principals for whom he is not entitled to claim exemption under Section 3 of the Act, (See Rule 208,)

o
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12. Duging this 6 month reporting period, have you on behalf of any foreign principal engaged in political activ-
ity as defined below?

Yes [ ] No [x]

If yes, identify each such foreign principal and describe in full detail all such political activity, indicat-
ing, among other things, the relatiens, interests and policies sought to be influenced and the means em-
ployed to achieve this purpose, If the registrant amanged, sponsored or delivered speeches, lectures or
radio and TV broadcasts, give details as to dates, places of delivery, names of speakers and subject matter,

Tt

TTTHS

13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which
benefits any or all of your foreign principals?

Yesl:i],.‘ No [[]

If yes, describe fully.

See Answer to Question 1l

L

2".[‘he term ‘‘political activities”' means the dissemination of political propaganda and any other activity which the
person engaging therein believes will, or which he intends to, prevail upon, indoctrinate, convert, induce, 9ersua'de, or f'n
any other way influence any agency or official of the Government of the United States or any section of the public within
the United States with reference to formulating, adopting, or changing the domestic or foreign policies of the United
States or with reference to the political or public interests, policies, or relations of a government of a foreign country or

a foreign political party.

: . ) )
. .
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IV - FINANCIAL INFORMATION

14, (a) RECEIPTS - MONIES

During this 6 month reporting period, have you received from any foreign principal named in Items 8,9
and 10 of this statement, or from any other source, for or in the interests of any such foreign principal,
any contributions, income of money either as compensation or otherwise?

Yes [x] Ne [}

If yes, set forth below in the required detail and separately for each foreign principal an account of
such monies.>

Date From Wham Purpose Amount
2/16/79 Tea Board, India $ 14,395.75
3/ 5/79 Sri Lanka Tea Board 35,102.00
3/ 8/79 The Tea Board of Kenya 16,663,75
3/20/79 The Tea Association {Central Africa) Limited (Malawi) 33,524.00
3/28/79 Republic of Indonesia 22,678,125
5/10/79 Tea Board, India 14,395.%5
6/13/79 Republic of Indonesia 22,678.25
6/25/79 Sri Lanka Tea Board 35,102.00
€/26/19 The Tea Board of Kenya 16,663.75

Total $211,203.50

14, (b) RECEIPTS - THINGS OF VALUE

During this 6 month reporting period, have you received any thing of value other than money from any
foreign principal named in Items 8, 9 and 10 of this statement, or from any other source, for or in the
interests of any such foreign principal?

Yes [ ] No [¥]

If yes, furnish the following information:

Name of Date Description of

foreign principal " received thing of value Purpose

3 A registrant is required to file an Exhibit D if he collects or receives contributions, leans, money, or other things
of vglue for a foreign principal, as part of a fund raising campmga See Rule 201{e) .
Things of value include but are not limited to gaf:s interest free loans, expense free travel, favored stock pusr+
chases, exclusive rights, favored treatment over competitors, ”kzckbacks.” and the like.
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15. (a) DISBURSEMENTS - MONIES

During this 6 month reporting period, have you
(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named
in Items B, 9 and 10 of this statement? Yes 7] No [] '

(2) transmitted monies to any such foreign principal?  Yes [ ] No X]

If yes, set forth below in the required detnil and separately for each foreign principal an account of such
monies, including monies transmitted, if any, to each foreign principal.

Date To Whom Purpose Amount

See Attachment "B"

"Report of the Treasurer for the Six Months
Ended June 30, 1979%

Total
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15. {(b) DISBURSEMENTS - THINGS OF VALUE

During this 6 month reporting period, have you disposed of anything of value’ other than money in
furtherance of or in connection with activities on behalf of any foreign principal named in items 8, 9
and 10 of this statement?

Yes D No ﬁ{_}

If yes, furnish the following information:

On bebalf of Description
Date Name of person , .
. . what foreign of thing of Purpose
disposed to whom given C
principal value

{c) DISBURSEMENTS - POLITICAL CONTRIBUTIONS

During this 6 month reporting period, have you from your own funds and on your own behalf either
directly or through any other person, made any contributions of money or other things of value’ in
connection with an election to any political office, or in connection with any primary election, con-
vention, or caucus held to select candidates for political office?  Yes [_] No 1

If yes, fumish the following information:

Name o
Amount or thing ... / Name of
Date political .
of value - candidate
orgarmization

V . POLITICAL PROPAGANDA

{Section 1{j} of the Act defines '‘political propaganda’’ as including any oral, visual, graphic, written,
pictorial, or other communication or expression by any person (1) which is reasonably adapted to, or which
the person disseminating the same believes will, or which he intends to, prevail upon, indoctrinate, convert
induce, or in any other way influence a recipient or any section of the public within the United States with
reference to the political or public interests, policies, or relations of a government of a foreign country or &
foreign political party or with reference to the foreign policies of the United States or promote in the United
States racial, religious, or social dissensions, or (2) which advocates, advises, instigates, or promotes any
racial, social, political, or religious disorder, civil riot, or other conflict involving the use of force or vio-
lence in any other American republic or the overthrow of any govemment or political subdivision of any other
American republic by any means involving the use of force or violence.)

16. During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any polit-
ical propaganda as defined above? Yes [ | No [ X

IF YES, RESPOND TO THE REMAINING ITEMS IN THIS SECTION V.,

17. Identify each such fereign principal.

5 Things of value include but are not limited to gifts, interest free loans, expense free tavel, favored stock pur-
chases, exclusive rights, favored treatment over competitors, ''kickbacks,’” and the like, .
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During this 6 month reporting period, has any foreign principal established a budget or allocated a speci=
fied sum of money to finance your activities in preparing or disseminating political propaganda?

Yes D No D

If yes, identify each such foreign principal, specify amount, and indicate for what period of time,

19.

During this 6 month reporting period, did your activities in preparing, disseminating or causing the disem-
ination of political propaganda include the use of any of the following:
[ Radio or TV broadcasts [ |Magazine or newspaper [ | Motion picture films [ ]Letters or telegrams

[T] Advertising campaigns DP::sci:iseascs [C] Pamphlets or other [ |Lectures or
publications speeches
[] Other (specify)
20. During this 6 month reporting period, did you disseminate or cause to be disseminated political propa=-
ganda among any of the following groups:
(] Public Officials [ ] Newspapers [] Libraries
{ ] Legislators : [ ] Editors [ ] Educational institutions
[] Government agencies [} Civic groups or associations [T] Nationality groups
(] Other (Specify)
21, What language was used in this political propaganda:

[] English (] Other (specify)

22,

Did you file with the Registration Section, Department of Justice, two copies of eachitem of political prop-
aganda material disseminated or caused to be disseminated during this 6 month reporting period?

Yes [ | No [

23,

Did you label each item of such political propaganda material with the statementrequired by Section 4(b) of
the Act? Yes [] No [}

24.

Did you file with the Registration Section, Department of Justice, a Dissemination Report for each item of
such political propaganda material as required by Rule 401 under the Act?

Yes [ ] No ]

25.

VI - EXHIBITS AND ATTACHMENTS

‘EXHIBITS A AND B

(a) Have you filed for each of the newly acquired foreign principals in Item 9 the following:
Exhibit AS Yes [ No [
Exhibit B’ Yes D No D

If no, please attach the required exhibit,

Not Applicable

(a) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom
you represented during this six month period?

Yes [] No f]
If yes, have you filed an amendment to these exhibits? Yes [} Noe [}

If no, please attach the required smendment,

6 The Exhibit A, which is filed on Form OBD-67 {Farmerly D}-306) sets forth the information requiredtobe disclosed

concerning each foreign principal.

7 The Exhibit B, which is filed on Fonn OBD=65 {(Formerly D}=304) sets forth the information concerning the agreement

or understanding between the registrant and the foreign principal.
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26, EXHIBIT C

If you have previously filed an Exhibit C8, state whether any changes therein have occurred during this
6 month reporting period.

Yes [ No [X]

If yes, bave you filed an amendment to the Exhibit C? Yes [ Ne []

If no, please attach the required amendment.

27. SHORT FORM REGISTRATION STATEMENT

Have short form registration statements, been filed by all of the persons named in Items 5 and 7 of the
supplemental statement?

Yes [] No []] Not Applicable

If no, list names of persons who have not filed the required statement.

The undersigned swear(s) or affirm(s) that he has (they have) read the information set forth in this reg-
istration statement and the attached exhibits and that he is (they are) familiar with the contents thereof and
‘that such contents are in their entirety true and accurate to the best of his (their) knowledge and belief, ex-
cept that the undersigned make(s) no representation as to the truth or accuracy of the information contained
in attached Short Form Registration Statement, if any, insofar as such information is not within his (their)
his (their) personal knowledge,

{Type or print name under each signature)
{Both copies of this statement shall be signed and swom to

- -

before a notary public or other person authorized to administer

oaths by the agent, if the registrant is an individual, or by & ma- -

jority of those partners, officers, directors or persons performing M

similar functions who are in the United States, if the registrant
is an organization.)

Donald A, Wiederecht
Executive Director

Subscribed and sworn to before me at _State of New York, County of New York

this 26th day of July ,19 79
oﬁic:'DI?RE A, CAMMAROTA
/T I\IZJQBL;EE) jSmre of New Yok ‘
Qual'iﬁcd in New ?:io | |
Riision Ex, ok Cou (Signatute of notaty or other officer)

Pires March 30, 19 7/

B The Exhibit C, for which no printed form is provided, consists of a true copy of the charter, articles of incorpora-
tion, association, constitution, and bylaws of a registrant that is an orgenization. (A waiver of the requirement to file an
Exhibit C may be obrained for good cause shown upon written application to the Asasistant Attorney General, Criminal
Division, Internal Security Section, Department of Justice, Washington, D.C. 20530,



Group 1
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QUESTION 4, ATTACHMENT "A"“

Member: Sri Lanka Tea Board

Group 2

A,.S5. Nadaraija Vice Chairman
6711 Greyswood Road
Bethesda, Maryland 20034

B. Warusavitarne
574 Galle Road
Colombo 3, Sri Lanka

Member: India

Group 3

K. Srinivasan Vice Chairman
200 East End Avenue
New York, N.Y, 10028

R, Bedi

363 East 76th Street
New York, N.Y. 10021

Member: Republic of Indonesia

Group 4

Brigadier General Trihardjo Vice Chairman
117 Overlook Circle

New Rochelle, N.Y. 10804 = (Resigned 6§/30/79)

H. Soeherlan

Djl. H.A. Salim 112

Djakarta, Indonesia

Member: Tea Association of the U.S.A., Inc.

Wwilliam I. McGirr , Chairman
131 High Line Trail
Stamford, Conn. 06830

Charles E. Arnett Treasurer
3 Salem Lane
Westport, Conn. 06880

Thomas E. Dannemiller
8330 Amber Cove Drive
Atascocita Shores
Humble, Texas 77338

Jack A, Dinos
285 Blanton Road, N.W.
Atlanta, Georgia 30342

rrreivep
CR??;‘E:‘..:.!_ CIVISION
Foabhta
ELSECURITY
O Sriyigy
ﬂL‘&fl4;§

3/14/79

6/6/79

3/14/79

3/14/79

3/14/79

3/14/75

3714779

Contoieiueesncnsunseas



Group 4

. . -2 - Question 4. Attachm% "A" Cont,

Member: Tea Agsociation of the U.S.A., Inc.

Group 5

Russell C. Fox
91 Cascade Drive
Battle Creek, Michigan 49105

David W. Graham
404 New York Avenue
Wyckoff, N.J, 07481

Albert E. Keogler
14 Horse Hill Road
Brookville, N.Y, 11545

R. Donald Thomson
33 Huron Drive
Chatham, N.J. 07928

Hubert M. Tibbetts
53 Londonderry Drive
Greenwich, Conn. 06830

Joseph H, Wertheim

36 Heritage Lane
Weston, Conn., 06883

Member: The Tea Board of Xenya

Group 6

J.P. Mbogua Vice Chairman
;0201 Sorrel Avenue
Potomac, Maryland 20854

D.D.C. Don Hanjira
49 Iselin Terrace
Larchmont, N.¥. 10538

Member: The Tanzania Tea Authority

A.M. Daraja Vice Chairman
301 East 47th Street
New York, N.¥Y. 10017

G.M. Mukami
P.Q. Box 2663
Dar Es Salaam, Tanzania

3/14/79

3/714/79

3/14/79

3/14/79

3/14/79

3/r4/79

3/14/792

3/14/79

3/14/79

CONt.veenernsnsnacnssse



) ’ -3 - Question 4. Attachment "A" Cont.

Group 7 Member: The Tea Agsociation (Central Africa) Limited

T.J.X. Muwamba Vice Chairman 3/14/79
360 Mamaroneck Road
Scarsdale, N.¥Y. 10583

A, Schwarz 3/14/79
Namingomba Tea Estate Ltd.

P.0O, Box 2

Thyolo, Malawi



JANUARY

Date

10
16
18
22
23

30

QUESTION //.

KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Organization

Senior Citizens
Senior Citizens
Lion's Club
Senior Citizens
Woman's Club
Lions's Club
Rotary Club
Rotary Club
Lion's Club
Senior Citizens

Lion's Club

i

JAN&Y, 1979

Location

Rockville Center, N.Y.
New York, New York
Perth Amboy, N.J.
Chappaqua, N.Y.
Franklin Square, N.Y.
Forest Hills, N.Y.
Brewster, N.Y.

Weston, Massachusetts
Birdsboro, Pennsylvania
Néw York, New York

Kearny, N.J.



FEBRUARY

Date
1l

5

13
13
17
20
21
21
22
27
27

28

KENNETH RAPIEFF

TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Qrganization

Lions Club
Woman's Club
Homemakers Assoc.
Woman's Club
Chanel 10 - TV Interview
Flower Club
Kiwanis Club
Lions Club
Kiwanis Club
Lions Club

Lions Club
Kiwanis Club
Rotary Club
Lions Club

Rotary Club

FEQARY, 1979

Location

River Vale, N.J.
Matawan, N.J.

West Hempstead, N.Y.
Westville, N.J.
Danbury, Conn.
Lebanon, Pa.
Nazareth, Pa.
Ballston Spa, N.Y.
Manchester, Conn.
Bloomfield, N.J.
Freehold, R.J.
Staten Island, N.Y.
Bound Brook, N.J.
Warminster, Pa.

Egg Harbor, N.J.



MARCH

Date

12
13
14
15
19
21
21
27
27
28

28

KENNETH RAPIEFF

TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Organization

Kiwanis Club
Parent-Teachers Association
Kiwanis Club

Kiwanis Cludb

Chanel 10 - TV Interview
Lions Club

Woman's Club

Woman's Club

Lions Club

Lions Club

Rotary Club

Women's Guild

Lions Club

Reading Times - Interview
Rotary Club

Lions Club

Location

Boston, Mass.
Pottsville, Pa.
Willow Grove, Pa.
Scranton, Pa.
Seymour, Conn.
Cresco, Pa,
Lyndhurst, N.J.

Massapaqua, N.Y.

Huntington Station, N.Y.

Hokendaqua, Pa.
Morristown, N.J.
Irvington, N.J.
Leesport, Pa.
Reading, Pa.
Flemington, N.J.

Lakewood, N.J.



. QRIL, 1979

KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS
MONTHLY REPORT

APRIL
Date QOrganization Location

2 Woman's Club Westboro, Mass.

3 | Lions Club Athol, Mass.

4 Community College Haverhill, Mass.

4 Lions Club Dedham, Mass.

5 Rotary Club Lynnfield, Mass.

9 Lions Club Oxford Valley, Pa.
10 Lions Club Topton, Pa.

12 Lions Club Loysburg, Pa.
16 Lions Club | Hellertown, Pa.
17 Tea Assoc. Seminar New York, New York
17 Senior Citizens . New York, New York
18 Kiwanis Club Englewood Cliffs, N.J.
18 Lions Club | Mt. Bethel, Pa.

21 Rotary Conference Downington, Pa.

23 Lions Club Branford, Conn.

24 Lions Club Springfield, Pa.
25 Lions Club Southington, Conn.

26 Lions Club : 01d Greenwich, Conn.
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‘ QUESTION /1. e Att.'xment #401

RECTAIVED
CRIM:NAL BiVISION

Gl o ke
THTERMAL SECURITY

SECTION TEA COUNCIL TV SPORTS VIDEOTAPES
REGISTRATION UNIT

INTERIM REPORT

Thus far in 1979, three TV sports videotapes have been produced.
One, featuring a star baseball player, has already been distributed.
A second, on women's track and field, is currently in distribution
and will be throughout the summer. The third, football, done with
a big name coach, was taped during spring practice and will

be released at the beginning of August.

The baseball tape was done with Jim Palmer, of the Baltimore Orioles,
a most suitable choice. Palmer has for the past ten years

been one of the finest pitchers in baseball and his name and

exploits are widely known. Also, he is clean cut, good

looking and very articulate, an excellent spokesman for tea.

The interview was done with Palmer during spring training in
Florida. The tape was then placed on stations prior tc the
beginning of the baseball season., Palmer's message was iced
tea as the liquid replacement after he pitches in hot weather.
He also mentioned iced tea as part of his personal conditioning

program.

Continued...
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Praise for the tape by television stations was unanimous.
In all, the tape played in evening sports segments on

television stations in 107 cities. The confirmed audience

totalled more than 10 million. Among the major stations

airing the tape were: WPVI-TV, Philadelphia, KGO-TV, San
Francisco, WBZ-TV, Boston, WDIV-TV, Detroit, and WEWS-TV,

Cleveland.

Among the comments we received:

"Excellent quality, good action to visually stimulate the
piece.' KMGH-TV, Denver, CO.

"Good piece and not overly commercial." WTVR-TV, Richmond,

VA.

"Very useful, tea segment was handled well By Palmer.™ WWNY-TV,

Watertown, N.Y.

The second television sports clip was done with Joe Paterno,

the popular head football coach at Penn State University and

a man with a fine national reputation. As mentioned above,
this was done during spring practice but will not be released
until the beginning of August, six weeks prior to the beginning

of the football season and the time of greatest impact,

XXXX



FORM 8t12-5

f

C\

JIM FALMER TES COUNCTL

CALL
LETTERS

PR

........

WFME
WU
KGO

KTSF
KT
WET

WSl
WLy

R&GTH
WCIX
KSTW
WEREF

W T T
Wiy
KMGH
KOVR
W
W W
AR
KEME
WKW
WTVF
Wt
WL
Wil
KTk
WHIKY
WG
WM
R
WY
WY
WOHS
WOTHN
Laf Y
FUTHL
WHHY
WEHF
WXII
WEYT
MTUR
WU
WUTR

CITY

fﬂ EERNTOWM
PHILAUELEH G
nﬁN FRANCISEO -
SAN FRANCISCO
DAKLAND
PU”TDN

llI"ULLr\NU
IaLLAS
FITTSRURGH
HETES TN
PIOEIS T O
ST LOUTE
B AL
MIAMI
TACOMA
RALTIMORT
B U
KRERENRETRIET S I
TN ANAFTLTS
TIEMNVER
SALFRAMENTL
BN HAUVEM
MU TNEATT
ML WS UREE
GanN DLEGH
BUFFALD
NASHVILLE
FROUTOENCE
i L RS
FlLalbsTnere
FHOENTX
HICKORY

NEW DRLEANS
MEW DR AMNS
Gl LakOMs TTY
TR
THIRF M
CHARLESTON
OAYTON

AR r1 I MUEHOM

ol P B
H!I?H FLINT
WINMSTON SALEM
CLIO
R CHMOMI
R OND

CHeR L OTTVESUTLLE

D Ass0CTATEY Mry By LWPY

IMTERVIEW FINAL UBAGE REFORT

MARKET

STATE S5IZE NETWORK FROGRAM AUDRTENLCE

Py
!
Ch
A
M
FE
MI
CIH
TX
F
T
Ty
M
MM
Fi.
WA
M
Ml

(2
i
(X4
i
oy
(R
B
L
MY
TN
T
(i
i
fs
N
LA
s
wl
M
NI
Wy
(IH
il
[k
ML
N
NG

Ml
Uiy
Ui
Liy

4 [ M i 3000
< AR B S47 ¢ GO
] ABL 51 298y Q00
B IND 34 25000
& END gh 12000
& NE an B28,000
& ENEEL W 1 OGO
¥ Pl En A0 OO
Gy Ak 511 A07 7000
190 ARL EN 184,000
11 . GRS B 433,000
13 AR o DEAY Q00
1.2 LM Bl Ly Qoo
L3 MR oo SAL OO0
14 AL 5h 2402000
i35 IND 50 48000
ig IND A 38000
e M =0 ‘ X4 000
L AR Gl THE QOO
NLE T L Pl D00
20 IND Wi 30y 000
a1 CHS e 1679000
23 AR &I 4679000
a4 AR on G WL I 1)
] MBI B 142 Q00
S eRs i P00
At GRS BN L0000
29 ABL 5 1575000
30 LRS s S35 000
&1 MR BN 2RAy 000
A AR S 134000
A3 MR Sl SeQQ0
33 NBO s 71y 000
A4 IND sl G0 Q00
36 NEREC s P5» 000
A AR Bh 130000
SH Dhe N S0 000
47 MEC ol 202000
42 GRS 54 LaY s Q00
44 LRE 51 LiZ»000
44 NBC an 44000
Bl NEC an 815000
AL 51 200000
sl 182 GO0
EN B3y Q0
230 L4%y 000
3 16000
M 51000
Gl AR 000
g1 Sy 000




FORM 8112-%

(j JIM FaLMER

CALL

1" LETTERS

S51OWTOL
G52 RATY
BEF KATY
G4 WAL.A
ih WEAR
Hé NUT

&0 thh
A1 KDUE
&2 Wor

&F WEELD
G Wi
A WY
&& KHGL
67 KOLN
A WKFT
A% WEYH

F T ”,,}
Y -
R TN

73 hVUH
73 KELD

74 KGFY
"i 75 WATH
Fé o UNET
T ORTRE
78 KTV
79 WIFR
BO WIFR
81 KDLM

WWaY
K&HO
3 RGRT
24 WART
Sh WL
a4 KOKL
%7 WAlLLR
%8 KRERC
w8 ONFEM

‘ 100 WHHY

TEA COUNCTL

GCITY

TOLEDQ
LITTL g
LITTILE
MORILLE
FENSACOLA
ﬁMV”
LYY MICHBLRG
Fefra N

XU
RO

( E. Ilf'tf\ hm Tus
DURUQUIE
HAVENFORT

. Pald BOACH
e M BESCH

- PEaH
FEARNEY
LINCOLN
KINGSFORT .
thhlh
C A TGN
[ llrf{Uw
TUGHUN
SLTOLX Fﬂrrﬁ
d'UUX Fallg

.....

TNG
'"”$J|Lm$:

11 i

ALSTIN
ROCKFGR
ROCEFORD
ST
PEOCT T Yoy Rl i
R TN
LAFAaYeETTE
TRAVERSE CITY
HINGHAMTON
A RL S TOM
LHﬁhI""TUM

Loge 121 :
LA (hU‘HE
WILMINGTON
LAS VEGAS
MaRl TNGEM
[RECTRIETNI

[l SR CTRE
FeENDD
ALRBANY
ARTLENE
Y. SMTTH
bl TERTOHIN

INTERVIEW FINAL

BTATE

{1k
Al
Py
Al
.
IA
e
i
i
14
1
A
1.
L.
NL
NI
TH
i
by
0
Ly
Hh
ol
hd I
i1
TX
[
TL.
1L
M

A
LA
M
NY

3
Wl
WY
NG
NY
X
M
M

NV
Gity
TX
AR
Wy

MARKET
81ZE
:FH

s
b
&2
63
&F
&7
&%
70
70
4
&l
2
&l
&
B
&34
g9
5e
i)
Yl
G2
G
AN
Uy
97
LOO
100
a7
110
T3

118
118
1322
124
[
T2
124
129
P37
138
144
1aé
148
LEG
L3%
1T&2
T&d

LBAGE

REFPORT

NETWORK

()
ARe
ML
NERC
anc
AR
ARG
SR
aRe
ARG
ARC
NEC(
AR
MEL
MR
ARG
GRS
AR

NE(
Les

PROGRAM

G
Gl
WN
Sl
8n
sh
a1
Ll
i
G
an
G
S
ah
WM
8
WN
ah
ol
51
ST
&1
Gh
Ll
S
i
3L
80
BN
&h
S
3
ah
Gl
o
N
oy
Hl
G
s
an
G
=i
ah
s
N
s
ST
E'M
G

FAGE 2

AUDTENCE

164000
Lady Q00
1e Q06
1269000
80,000
44 Q00
&4 000
FAy 0
e U0
. 745000
Q00
20000
A3y OO0
1140006
HQ 00
28000
&2y Q00
52000
1e OO0
AE 000
EAeERVIVIY,
A GO
143 Q0G0
Sh&y Q00
O3y HUD
24000
PELOQ0
19000
255000
28,000
B 000
A% 00
442 o (0D
Tis 000G
2Ly OO0
1O GO0
145000
N e 00
B3 000
Br QOO
J3»000
Fy OO0
Hee 000
SR 000
139 Q00
LaeGOD
1280060
PO Q00
110000
B4:000



FORM Bi112-S

/
O

it

L L - .

JIM PALMER

CalL

. LETTERS

101
103
103
104
105
106

107

WL T

WROC
WEQOE
AT
KESO
WHEY
WAGM

RYUS

CITY

AL TSRURY
ol TSRURY
5T JOSEFH
FALM GPRTNGS
MARRIGONRURE
FRESQUE T8LE

MILES CITY MT 310

YOU L IRE THE FE O

TEA COUNCTL

INTERVIEW FINAL

STATE

MI
MI

MO

{h
vn
ME

Fide alim Ty

MARKET
S1ZE

148
148
181

{YER AN

UsaGE

REFORT

NETWORK

CHS
GRS
ARBL
AR
ARG
99 2351

NEC

FROGRAM

EN
an
sh
5o
s5h
EN

3

FAGE o

AUDTENCE

385000
38,000
A%y Q00
242000
37000
10+GG0
205000

102795000



i H

. QUESTION 1/, £
RECTIVED | Attachment #402
CRIM: AL DIVISION
JiLst L ey
INTERNAL SECURITY

SECTION
ATAW VIDEOTAPEREGISTRATION UNIT

The third tape was done with Dr. Nell Jackson, women's track

and field coach at Michigan State University. It was done

on behalf of the AIAW, the women's collegiate athletic
organization, and serves to continue the relationship the
Tea Council began with women's athéetics last year at the
AIAW Tennis Championships. The tape was done at the site of
the AIAW Track and Field National Championships and will

be released in two stages and in two versions.

First, it will be released to NBC affiiiated stations prior

to the showing on NBC June 10th of the actual championships.
Then it will be released to the other network affiliates.

Two versions will also be done, one of about one and a half
minutes in length for evening sports shows (much like the
Palmer tape) the other of about four and a half minutes. This
will be offered to the approximately 365 daytime talk and news

programs with their large audiences of women.

Michael L. Friedman
DW.J Associates

June 6, 1979
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nformation —for the athlete.

Keeping in shape by working out strenuously, not only can make you perform better, feel better, look
better, but can even improve your outlook and attitude!

There are only a few precautions that one should take when working out, and this applies to the
well-trained athlete as well as the general population.

Perhaps most important is liquid replacement. Particularly in hot, humid weather, fluid lost through
exercise and sweating needs to be replaced by drinking liquid DURING as well as after the activity is
completed! Most people only drink enough to quench their thirst, which is usually not enough.

"Forced hydration”, or drinking about one quart of liquid an hour (V2 pint per 15 minutes) when exercising
in hot weather will enable an average person to perform well, longer, and to feel less tired when the

workout ends.

Humidity as well as temperature is important regarding how active one should be. Knowing the
Temperature-Humidity Index (TH{) is an excellent indicator of when to be carefulin hot weather. This chart,
which gives various temperature and humidity combinations, can be helpful.

Temperature/Humidity Chart

If you are exercising under any of the following conditions,
be alert to the dangers of excessive weight loss through sweating.

THI TH T H T H T H

80 = BO°/95% of 85°/70% or 90°/45% or 95°/25%
Bt = B85%75% or 90°/50% of 95°/30% or  100°/20%
82 = B85°/80% or 90°/55% or 95°/35% or 100°/26%
B3 = 85°/85% or 90°/60% or 95°/40% or  100°/27%
84 = 85°/95% or 90°/65% of 95°/45% or  100°/30%
85 = 90°/70% or 95°/50% or  100°/35% or  105°/25%

A pleasant tasting, non-carbonated drink is a must during the “dog days”, but especially when the
THI reaches 80 and you must replace the liquid lost through sweating. That's the reason Iced Tea, with
orwithout lemon and sugar, has been used on all sports training tables for many years. And when the
weather cools down, Hot Tea takes its traditional place on the athlete’s training table. Tea is easily
prepared, has virtually no calories, tastes good, quenches thirst and gives a gentle lift.

Tea Council of the U.5.A., Inc.
230 Park Avenue
New York, New York 10017
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KENNETH RAPIEFF

TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Organization

Lions Club

Lions Club

Optimist Club

Lions Club

Rotary Cilub

Woman's Club

Kiwanis Club

Rotary Club

Katherine Gibbs

Lions Club

Salvation Army

4-H Club

Ikebana International
Lions Club

WIZ-TV - Channel 13 Interview
Publick Festival
Publick Festival
Kiwanis Club

Kiwanis Club

Senior Citizens

MA’lQ?S?

Location
Arlington, Mass.
Bridgeport, Conm.
Kearny, N.J.
Willimantic, Conn.
Clifton, N.J.
Wayne, N.J.

Tinton Falls, N.J.

East Northport, N.Y.

New York, N.Y.
Hereford, Pa.
Staten Island, N.Y.
Caldwell, N.J.
Philadelphia, Pa.
Coopersburg, Pa.
Chestertown, Md.
Chestertown, Md.
Chestertown, Md.
Darien, Conn.
Springfield, Mass.

Quakertown, Pa.



KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS
MONTHLY REPORT

JUNE
Date Organization Location
5 Rotary Club Manchester, Conn,
7 Senior Citizens Elmhurst, N.Y.
11 Kiwanis Club Orange, Mass.,
12 Kiwanis Club Middleboro, Mass.
14 Rotary Club Pawtucketr, R. I.
25 Kiwanis Club West Hartford, Conn.

27 Kiwanis Ciub Berlin, Conn.
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Tea Council of the U. S. A, Inc, New York

Copy 1c:
To: Donald A. Wiederecht

- File: _
From: Beryl Walter

Date: Jan. 31, 1979
Subject: Consumer Publicity Report for the month of January, 1979

Newspaper Releases

Full page color feature entitled "Plan an Easy Party with Pizzas
and Pizzaz" released through Sun Color Service in cooperation
with American Home ¥oods. Directions for making hot tea
featured in the copy and a number of flavor variations
suggested.

Four black and white photo releases sent to metropolitan papers
for winter and early spring use. Three of the releases
featured hot tea, one &n iced tea variation.

Single column mat with cartoon-style illustration recommending
hot tea as an aid when trying to break bad habits released
through North American Precis "Good Psychology" series.

Radio
Radio recording giving hints on Cross-Country Skiing and sug-

gestions for warming tea drinks released through Joe Ziehl's
"Around the House" series.

BW@»)
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To:
From:

Subject:

Tea Council of the U. S. A, Inc, New York

Donald A. Wiederecht Copy 1o -
- File: _

Datc_-_ March 1, 1979

Beryl Walter

Publicity Report for the month of February, 1979

Radio — TV

Radio recording positioning tea as the favorite drink of the Irish
released through The Helen Hall Show to 500 stations across
the country for use around St. Patrick's Day

Radio Report by Bonnie & Reba Churchill recommending tea as the

base for Valegtine's Day punches and offering printed recipes
to readers released to their Group W stations

In the Works

Full color page featuring outdoor cooking for July Fourth being
prepared in cooperation with National Livestock & Meat Board
and Ocean Spray Cranberries

Full color page featuring a summer patio menu being prepared in
cooperation with National Broiler Council and Florida Lime

Administration

The booklet "What You Should Know About Tea" is being reprinted
with new photograph and cover design

Preliminary research underway on possibilities of entertaining
food editors during the National Chicken Cooking Contest
to be held in July in Charleston, S.C.

Bw};-)

BW:mm



Tez Council of the U. 8. A Inc, Nev».)' Tk

To: Donald A. Wiederecht Copy 1to: ‘
Fiom: Beryl Walter _ Fie _
Surject: . Date: April 2, 1979

Publicity Report for the month of March, 1979

Newspaper Releases

Single column mat with cartoon type illustration suggesting a
cup of hot tea as a pleasing reward for completing a disagreeable
task released through North American Precis' "Good Psychology"
series

Radioc - TV Material

Radio Tecording reporting on the growing interest in Racquet Ball
and sugpesting iced tea as a refreshing thirst—quencher after
a pame released through Joe Ziehl's "Around the House" series

[

Magazines

April issue of GLAMOUR includes a feature recommending a Sunday
afternoon tea party as an inexpensive and easy way to
entertain

BW:mm



To:
From:

Sutject

Tea Council of the U. S. A, Inc,, New York

Donald A. Wiederecht Copy to:
Beryl Walter . - File: _
Publicity Report for the month of April, 1979 . Date: April 30, 1979

Newspaper Releases

Full page color feature with two photographs of outdoor meals for
Fourth of July celebrations being released through Sun Color
Service in cooperation with National Live Stock and Meat Board
and Ocean Spray Cranberries.

Magazines

May issue of GLAMOUR includes a photograph and recipe for Sun Tea
which is recommended as a healthful summer refresher.

Booklets
25,000 copies of the booklet "What You Should Know About Tea" being
reprinted with new cover and with one new color photograph

inside to take the place of one that had faded.

In the Works

Color feature of a summer patio menu being prepared in cooperation
with the Florida Lime Administration, with the Canned Salmon
Institute taking the place of National Broiler Council which
withdrew from the project.

4 black and white iced tea photographs being prepared for release
in May to metropolitan daililes.

Press kit, including two photographs, several releases and other
items being prepared for use in Charleston, S5.C. during the
National Chicken Cooking Contest.

Radio recordings being prepared by two services —— Helen Hall and
Joe Ziehl -- for distribution in May and June.

)

BW:mm
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Tea Council of the U. S. A, Inc, New York

: Copy 10:
To: Donald A. Wiederecht Py .
From: peryl Walter - File: _
Subject: Publicity Report for the month of May, 1979 . Date: May 31, 1979

Newspaper Releases

4 black & white photo releases featuring iced tea for early summer
use released to metropolitan dailies,

Single column mat with cartoon-style illustration suggesting iced
tea as a soothing beverage after a business meeting released
by North American Precis "Good Psychology" series.

Radio

Radio recording on the world-wide appeal of tea and the popularity -
of iced tea 1n this country produced by Helen Hall for use in
June,

Radio recording giving tips on jogging and reminding joggers to

replace lost liquids with iced tea prepared and distributed
by Joe Ziehl's "Around the House" series.

Magazines

June issue of SEVENTEEN included a brief recipe for Ginger Tea in
their round-up of summer "fun" items.

Color photograph and recipes supplied to the WOMAN'S DAY special
publication called "Best Ideas for Christmas."

BW WJ

BW:mm




. Tea Council of the U.S.A., Inc. Nem.ork

To: Donald A. Wiederecht Copy to:
From: Beryl Walter File:
Subject: Publicity Report for the month of June, 1979 Date: 41y 2, 1979

Newspaper Releases

Full color feature entitled Savory Summer Dining released
through Sun Color Service in cooperation with Canned
Salmon Institute and Florida Lime Committee. Feature
includes directions for making iced tea from all prod-
uct forms as well as a recipe for apple/tea punch.

Two column mat with photo illustration of iced tea re-
leased through Associated Release Service's "Successful
Homemaking" feature te 3100 community newspapers.

Theme of copy is the 75th Anniversary of the teabag.

Magazines
July issue of GLAMOUR included short item on the "invention"

of iced tea in their round-up of All-American food
favorites.

Miscellaneous

Press kit prepared for use in Charleston, S5.C. during the
National Chicken Cooking Contest in July when the Tea
Council will host a luncheon and mini-tour of historic
houses for the approximately B0 food editors attending.
Kit contains two releases on typically Charlestonian
foods, a general release covering historical aspects
of tea in Charleston, local postcards and brochure on
the houses to be visited.

BW&‘)

BW:mm
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SETTi34

RESISTHAVION UNIT JANUARY -~ MAY, 1579 REPORT

Aubrey Franklin has completed 27 markets through the end of May, and
his productiveness appears stronger than ever, in this, his fifth year
touring for Tea, This strength may be due in part to his visiting many
markets for the first time., But even in repeat markets, the Tea Ambassador's
unique "serio-dramatic" performances for Hot and Iced Tea continue to
demonstrate strong media acceptance.

To date, his statistics for the 1979 tour are:

Television: 32 programs (morning, midday and evening news,
women's and special interview shows) for a total
of 281 minutes. This represents more than 4% hours
for Tea, and the average interview is almost 10%
minutes in length,

Newspapera: Lengthy feature stories, with photographs, tea
recipes, brewing instructions, and interesting
facts and lore about Tea have appeared in 21
major metropolitan daily papers with a combined
circulation of 2.6 milliocn,

The guality and impact for Tea in his presentations ("Tea
With Love®" and “Loverly Tea Punch” themes) and the approval by
the media, makes Aubrey Franklin a remarkable salesman for Tea.

Attached is a detailed market-by-market summary of the Tea
Ambassador's 1979 Tour tc date. He is scheduled to visit 45
additional markets by year end.

Asoka Dutt, President
June 6, 1979 CBC International



Albany

Austin

Baltimore

Binchamton

Birmingham

Buffalo

Champaign

Cleveland

Jacksonville

Memphis

New Haven

New Orlesans

Newport News

TEAR AMBMASSADOR TOUR

JANUARY -~ MAY, 197¢ REPORT

WAST-TV, 30 minutes
Alhany Knickerbocker News

KTBC-TV, 15 minutes
Augtin American Statesman

WIZ~-TV, 12 minutes

WICZ-TV, 4 miputes
Binghamton Sun—-Bulletin

WBRC~TV, & minutes
Birmingham News

WKEW~TV, B8 minutes
Niagara Falls Gazette

WCTA-TV, B minutes
Champaign News~Cazette

WEWS~TV, 10 minutes

WIBT~TV, 11 minutes
Jecknsonville Journal

WHOR-TV, 8 minutes
Mumohis Commercilal Appeal

WINH-TV, 5 minutes
New Heven Register

WDSU-TV, 10 minutes
New Orleans Times~Plcayune

Newport News Press




Norfolk

Philadelphia

Phoenix

Pittsburgh

Richmond

Rochester

Rockford

St. Petersburyg

Scranton

Shreveport

Tampa

Washington, D.C.

West Palm Beach

Youngstown

WTAR-TV, 9 minutes

WEVI-TV, 8 minutes
Philadelphia Bulletin

KPHO-TV, 10 minutes
Phoenix Gazette

WTAE-TV, 10 minutes
Pittsburgh Press

WWBT-TV, 10 minutes
Petersburg Progess

WHEC-TV, 14 minutes
Rochester Times-Union

WIFR-TV, 15 minutes

St. Peterchurg Times

WVIA-TY, 20 minutes
Scranton Times

KYES=-TY, B minutes
Shreveport Times

WIVT-TV, 8 mirutes

WILA-TV, 10 minutes

WPEC~-TV, 7 minutes
Palm Beach Post

WYTY-TV, 15 minutes
Youngstown Virdicator
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COACHES TOUR

FEBRUARY 15-MAY 15, 1978

Through May 15, ten prominent college football coaches had visited
71 markets on behalf of tea and fitness. Though the tour
will be completed by June 6, all of the final market results
will not have been in by that time. Through May 15, the

. coaches had generated 113 television interviews, 57 newspaper
interviews and 58 radio interviews. It was decided to
concentrate on television and newspaper interviews this year
since, in the time available in each market, these media

reached the greatest numbers of people.

In all, in 1979 sixteen coaches will have visited fifty
markets (see attached Fact Sheet) carrying several messages;
hot tea as the training table drink; iced tea as the after
practice drink and for liquid replacement; and the Temperature
Humidity Index (THI) and iced tea's part in replacing lost
liquid when one has been exercising in hot and/or humid

weather.

Continued...



In this connection, a special chart was prepared this year
(specifically for newspapers) which listed a variety of
temperature/humidity combinations to be aware of when exercising
during hot weather. It was stressed that this chart was not

only for athletes but for everyone regardless of what éctivity
he or she was taking part in during the summer months. Not
surprisingly, the chart proved attractive and informative,

particularly in Southern and Southwestern markets.

Once again the coaches were given large blocks of television

time and significant space in newspapers. Coaches appeared

not only on television sports segments but also on daytime

talk shows, weekend public affairs programs and several

times on the evening '"Magazine'" shows that are becoming
increasingly popular and are usually broadcast at 7:30 p.m, (called

"prime access time."),

For the first time in many years the personnel comprising the
coaches task force remained constant with all participants
having taken part in 1978 and many in prior years as well,
This speaks well for the program. The coaches remain highly
interested in the tea/fitness story and as they continue to
take part in it they become more adept at getting the variety
of tea messages across to the communications media and thence
to large segments of the population. The attached document

demonstrates this.

Continued- .-
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1979 ATHLETIC CLINICS

So far in 1979, the Tea Council has participated in football

c¢linics at 13 locations. They are as follows:

DALLAS BINGHAMTON

PITTSBURGH KIAMESHA LAKE, N.Y.

NEW HAVEN (NEW ENGLAND COACHES) (N.Y. STATE HEALTH § PHYS. ED.)
LOUISVILLE ROCHESTER

ATLANTIC CITY VIRGINIA BEACH

CHICAGO ANN ARBOR (U. OF MICHIGAN)
TARRYTOWN CHAMPAIGN (U. OF ILLINOIS)

To date, these clinics have resulted in requests by the high school
and college coaches in attendance for more than 330,000 of the Tesa
Council's Fitness Booklets. The coaches distribute the Council
Booklets to the students/athletes at their schools, The Tea Council
is slated to take part in clinics that are scheduled at seven
locations during the summer months. These clinics traditionally
attract larger numbers of coaches than do the winter and spring
clinics and generally generate significantly larger requests

for booklets.

Continued...



The summer clinics currently scheduled are as follows:

FLORIDA TENNESSEE
GEORGIA MASSACHUSETTS
NORTH CAROLINA IOWA

SOUTH CAROLINA

Also, several additional good clinic opportunities during the
summer can be realized within this budget category. Large, state-
wide clinics are held in Louisiana, Mississippi and Oregon. All

of these offer the possibility of placing the Tea Council's Fitness
Booklet before large numbers of high school football coaches, many‘
of whom have not previously seen the Booklet, and of course, young

persons who receive the Booklet directly from the coaches.

XXXX
Michael L. Friedman
DWJ Associates

June 6, 1979



FACT SHEET
1979 COACHES PHYSICAL FITNESS TASK FORCE

Physical fitness is for everybody, from school-age children to senior
citizens, This is the message of the Coaches Physical Fitness Task Force,
a cooperative program now in its 17th year sponsored by The American Football
Coaches Association and The Tea Council of the U.S5.A., Inc.

The program consists of clinics, appearances and free educational materials.
The coaches conduct the clinics in selected cities every year and some 15 of them
carry the message of physical fitness -- why to get in shape, how to get in
shape, how to stay in shape -~ to some 50 major markets around the country.
Their 24-page booklet on physical conditioning and proper diet is offered without
charge, and bulk quantities are available free on request to the Tea Council
{230 Park Avenue, New York, N.Y. 10017), which publishes the booklet for the
coaches,

The Tea Council's support of the program stems from the long relationship
between tea and athletics. Tea for decades has been the training-table drink --
chosen as such by coaches and trainers because it replenishes liquids, aids
digestion, acts as a gentle stimulant for mental and physical effort, and allevi-
ates fatigue.

America's leading football coaches are uniquely qualified to understand the
benefits of physical fitness. They work with young athletes who must be in top
condition. Throughout their own careers they have kept in shape themselves,
They believe in physical fitness. They work at it.

This year's Physical Fitness Task Force comprises;

Johnny Majors - Tennessee

Bill Murray - Executive Director, A.F,C.A.
Dave Nelson - A.D,, Delaware

Darryl Rogers - Michigan State

Jackie Sherrill - Pittsburgh

Barry Switzer - Oklahoma

George Welsh - U.S. Naval Academy

Fred Akers - Texas

Bob Blackman - Cornell

Jim Carlen - Socuth Carolina
Jerry Claiborne - Maryland
Bill Dooley - Virginia Tech
Vince Dooley - Georgia
Harry Gamble -~ Pennsylvania
Frank Kush - Arizeomna

They will be carrying their physical fitness message to:

Akron Cleveland Louisville Raleigh-Durham
Albany Dallas-Ft. Worth Miami Rochester
Atlanta Dayton Mobile St. Louis
Baltimore Detroit Nashville San Francisco
Binghamton Ft. Lauderdale New Haven Scranton-Wilkes Barre
Birmingham Grand Rapids New Orleans Seattle
Boston Hartford New York Springfield, MA,
Bridgeport Harrisburg Nerfolk Syracuse
Buffale Houston Orlando Tampa
Charlotte Indianapolis Philadelphia Toledo
Chicago Jacksonville Pittsburgh Washington, D.C,
Cincinnati Kansas City Portland, ME. Worcester

Los Angeles Providence
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TEA COUNCIL OF THE U. S. A., INC.

REPORT OF THE TREASURER

FOR THE SIX MONTHS ENDED JUNE 30, 1979

ACTUAL TO  BUDGET TO ANNUAL

6/30/79 6/30/79 BUDGET
OPERATING BALANCE AT BEGINNING: $553,288 $553,288 $553,280
RECEIPTS: |
U, 8. A, Trade Contributions $218,717 $205,042 $430,000
Producing Countries Contributions 211,204 211,204 394,405
Interest 17,880 12,500 25,000

TOTAL RECEIPTS 4h7,801 $L48, 746 $849, 405

EXPENDITURES :

Tea Council Activities

Approved Ash Ll 489,225 848,770
Under Consideration - - 53,923
TOTAL EXPENDITURES - $lsk bl 489,225 $902,693

OPERATING BALANCE AT END: $546,645 $512,809 $500,000




Pl

Tea Council Activities

101
0L
107
110
113
116
119
122
125
128
132
138
141
1kl
147

Salaries (8)

Special Services

Travel & Expense

Employees Pension, Taxes & Ins.
Office Supplies & Expense

Rent & Maintenance

Furniture & Equipment
Insurance & Sundry Expense
Exhibits & Presentations
Publications

Photographs

Clippings, Radio & TV Reporis
Publicity Mailings & Materials
Tea Convention

TV & Radio Publicity

160-194 Special Projects

151

Gross
Less Service Fee Paid by Tea Ass'n.

- Net

ACTUAL
EXPENSES BUDGET
THRU THRU
6/30/79 6/30/79
$ 83,512 $ 83,510
8,938 10,000
6,6L2 9,900
16,543 18,000
g,k1k 10,500
25,403 27,000
5,797 6,000
42l 550
10, 307 14,200
3,406 3,950
1,090 1,250
12,11h 12,000
- 3,808 4,310
272,571 293, 580
$459,969 $ugh, 750
(5,525) (5,525)
$hsh, Lk $h89,225

1979

" BUDGET

$167,020
20,000
20,000
35,000
21,000
42,000
4,000
12,000
5,500
25,000
7,500
3,000
29,000
25,000
8,500

435,300

$857,820

(31,050)

$848,770
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Special Projects

Physical Fitness

160
161
162
165
166
167
158

169

Coaches' Tour

Reprint Physical Fitness Booklet
Postage & Handling Booklet Shipments
Distribution, Baseball Film

Football Film Clip

TV Sports Videotapes

A.F,C.A. Donation

Participation in Athletic Clinics

Sub Total

Other Projects

171
173
17k
175
176
181
184
186

192

Misc. Film Distribution

Food Service Survey

Food Service Creative

Misc.-devel of ideas, sketches,etc.
A.I.A W, Activities

Speaker's Bureau

Dist. "Aim...Less Frame" Film

Food Editors Luncheon

Franklin Tour

Grand Total

®

ACTUAL
EXFENSES BUDGET
THRU THRU
6/30/79 6/30/79

$ 71,342 $ 81,000
50,906 50,000
11,193 19,000
6,400 5,750
6,000 6,000
12,250 12,250
5,000 5,000
2k, 573 27,500
$187,664 $206,500
88 350
- 1,000
15,000 15,000
50 550
12,250 12,250
9,158 8,830
15,098 16,000

98 -
33,165 33,100
$272,571 $293,580

1979
BUDGET

$ 82,000
60,000
26,000

6,000
12,250
2k, 500

5,000

0,000

$255,750

500
1,800
51,500
2,000
12,250
18,000
22,000
5,500

66,000

$435,300
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UNITED STATES DEPARTMENT OF JUSTICE
REGISTRATION UNIT -
CRIMINAL DIVISION

WASHINGTON, D, C. 20530

sl *"‘iffwg’afw

NOTICE

Please answer the following guestions and return this
sheet in triplicate with your supplemental statement:

1., 1Is your answer to Item 16 of Section V (Political Propa-
ganda ~ page 7 of Form OBD-64 - Supplemental State-
ment) s

Yes or No X

(If your answer to question 1 is "yes" do not answer -question
2 of this form.} '

2. Do you disseminate any material in connection with your
registration:

Yes X or No

{If your answer to question 2 is "yes" please forward for
our review copies of all such material including: films,
film catalocs, posters, brochures, press releases, etc.
which you have disseminated during the past six months.)

MW}\ July 26, 1979

Signature Date

Donald A, Wiederecht

Please type or print name of
signatory on the line above

Executive Director \

Title o

A L G B RSl §




