UNITED STATES DEPARTMENT OF JUSTICE
WASHINGTON, D.C. 20530

SUPPLEMENTAL STATEMENT

Pursuant to Section 2 of the Foreign Agén:s '
Registration Act of 1938, as Amended

DEC 31 1978

(Insert date)

For Six Month Period Ending

Name of Registrant Tea Council of the U.S .A., Inc. Registration No. 1853
Business Address of Registrant 230 Park Avernue
New York, N.Y, 10017

I- REGISTRANT

1, Has there been a change in the information previously fumished in connection with the following:

(a) If an individual:

(1) Residence address Yes [] No [ ]

{2) Citizenship Yes [] No [7]

{3) Occupation Yes ] "Ne ]
(b) If an organization:

(1} Name Yes D No @

(2) Ownership or control Yes ] No [¥

(3) Branch offices Yes [ ] No [¥

2. Explain fully all changes, if any, indicated in ltem 1.

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, and 5.

3, Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during
this 6 month repotting period? Yes (X No []

If yes, furnish the following information:

Name Position . Date Conneclion
Ended
Ian W, Murray Director 8/8/78
William H, Keogler Director 12/13/78

:‘
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4. Have any persons become partners, officers, directors or similar officials during this 6 month reporting

petiod? ¥ Yes No [}

If yes, furnish the following information:

Residence . " . . Date
Name Address Citizenship Poszizon Assumed
David W, Graham 404 New York Ave. U.8.A. Director 8/13/78

Wyckoff, N.J. 07481

5. Has any person named in [tem 4 rendeted services directly in furtherance of the interests of any foreign
principal? Yes [[] No [}

If yes, identify each such person and describe his services,

Not Applicable

6. Have any employees or individuals other than officials, who have filed a short form registration statement,
terminated their employment or connection with the registrant during this 6 month reporting period?

Yes [X No []

If yes, furnish the following information:

Name Position or connection Datle terminated
John M. Anderson Executive Director 11/26/78
Robert H. Welss Public Relations Consultant 12/31/78

7. During this 6 month reporting period, have any persons been hired as employees or in any cther capacity by
the registrant who rendered services to the registrant directly in furtherance of the interests of any foreign
principal in other than a clerical or secretarial, or in a related or similar capacity?

Yes [x] No [}

If yes, furnish the following information:

Residence Position or Date connection
Name .
Address connection began
Donald A. Wiederecht 76 Stebbins Ave, Associate
Eastchester, N.¥, 10707 Executive Director 9/1/78

{Appointed Executive
Director) 12/13/78
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Il - FOREIGN PRINCIPAL

8. Has your connection with any foreign principal ended during this 6 month reporting period?

Yes [ ] No [x

If yes, furnish the following information:

Name of foreign principal Date of Termination

9. Have you acquired any new foreign principall during this 6 month reporting period? Yes [ ] No

If yes, furnish following information:

Name and address of foreign principal Date acquired

10. In addition to those named in Items 8 and 9, if any, list the foreign principals® whom you continued to
represent during the 6 month reporting period,

Tea Board, India Tea Board of Kenya
Sri Lanka Tea Board Tanzania Tea Authority
Republic of Indonesia Tea Association {Central Africa) Limited

e,
Py

HI - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to
any foreign principal named in Items 8,9, and 10 of this statement?  Yes [X] No []

If yes, identify each such foreign principal and describe in full detail your activities and services:

The Tea Council's sole objective is to try to increase tea consumption in

the U.5.A. without regard to brand or country of origin. Its entire publicity
programs, consisting of food photographs and releases, booklets, radio and
television interviews, distribution of films, is aimed toward that single
objective.

See Attached:

a) July-DEc. K. Rapieff Tea Tasting Demonstrations.

b) July=Dec. Consumer Publicity Reports.

c) Tea and Tennis Final Report with Update,

d) 1978 Coaches Tour and Clinic Program = Final Report

e) 1978 Football Coaches TV Spot = D. Devine with Update,
£) 1978 Television Sports Spot - J. Fixx.

g) 1978 Aubrey Franklin = Tea Ambassador - Final Report.

“The term “'foreign principal'’ includes, in addition to those defined in section (b} of the Act, an individual ororgani-
zation any of whose activities are directly or indirectly supervised, directed, controlled, financed, or subsidized in whole
or in majot part by a foreign government, foreign political party, foreign organization or foreign individual. {See Rule
100{a)(9)). N

A registrant who represents more than one foreign principal is required to list in the statements he files under the
Act only those foreign principals for whom he is not entitled to claim exemption under Section 3of the Acty{See Rule 208.)
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12. Duging this 6 month reporting period, have you on behalf of any foreign principal engaged in political activ-
ity” as defined below?

Yes [} No [x

If yes, identify each such foreign principal and describe in full detail all such political activity, indicat-
ing, among other things, the relations, interests and policies sought to be influenced and the means em-
ployed to achieve this purpose. If the registrant arranged, sponsored of delivered speeches, lectures or
tadio and TV broadcasts, give detailsasto dateséoiaces of delivery, names of speakers and subject mattet,

13, In addition to the above described activities, if any, have you engaged in activity on your own behalf which
benefits any or all of your foreign principals?

Yes []  No []

If yes, describe fully.

Sea answer to Item 11,

p—— - —
e ———

.

2Thu: term ''political activities'' means the dissemination of political propaganda and any other activity which the
person engaging therein believes will, or which he intends to, prevail upon, indoctrinate, convert, induce, persuade, of in
any other way influence any agency of official of the Government of the United States or any section of the public within
the United States with reference to formulating, adopting, or changing the domestic or foreign policies of the United
States or with reference to the political or public intercsts, policies, of relations of a government of a foreign country of
a foreign political party.

. @ ¢




-5.

1V - FINANCIAL INFORMATION

14. (a) RECEIPTS - MONIES

During this 6 month reporting period, have you received from any foreign principal named in Items 8, 9
and 10 of this statement, or from any other source, for or in the interests of any such foreign principal,
any contributions, income or money either as compensation or otherwise?

Yes X] Ne [}

If yes, set forth below in the required detail and separately for each foreign principal an account of
such monies.>

Date From Whom Purpose Amount
7/17/78 Sri Lanka Tea Board $ 40,000,00
8/ 4/78 Tea Board, India 14,593,775
8/18/78 Republic of Indonesia 23,718.75
9/25/78 The Tea Board of Kenya i8,737.50

10/ 2/78 Republic of Indonesia 23,718,785
10/10/78 Sri Lanka Tea Board $0,120.00
11/20/78 Tea Board, India 14,589.75
12/14/7¢ Sri Lanka Tea Board 20,040.00
12/28/78 The Tea Board of Kenya 18,737.50
12/31/78 Republic of Indonesia 23,718.75

Total ¢247,974.75

14. (b) RECEIPTS - THINGS OF VALUE

During this 6 month reporting period, have you received any thing of value? other than money from any
foreign principal named in Items 8, 9 and 10 of this statement, or from any other source, for or in the
interests of any such foreign principal?

Yes [ ]

If yes, furnish the following information;

Name of
foreign principal

Date
received

Description of
thing of value

Purpose

3a registzant is required to file an Exhibit D if he collects ot receives contributions
of vglue for a foreign principal, as part of a fund raising campaign. See Rule 201(e).

; loans, money, or other- things

Things of value include but are not limited to gifts, interast free loans, expense free travel, {avored stock pur=

chases, exclusive rights, favored treatment over competitors, 'kickbacks,” and the like.




15. (a) DISBURSEMENTS - MONIES

During this 6 month reporting period, have you
(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named
in Items 8, 9 and 10 of this statement? Yes K| No []

(2) transmitted monies to any such foreign principal?  Yes [ | No [X

If yes, set forth below in the required detail and separately for each foreign principal an accountof such
monies, including monies transmitted, if any, to each foreign principal.

Date To Whom Purpose . Amount

See Attachment marked “A" "Report of the Treasurer
for the Eleven Months Ended November 30, 1978."
The year-—end report, which i= the Audit Report,

will not be ready until about March of 1979.

Total



15. (b}

{c)

DISBURSEMENTS - THINGS OF VALUE

During this 6 month reporting period, have you disposed of anything of value? other than money in
furtherance of or in connection with activities on behalf of any foreign principal named in items 8, 9
and 10 of this statement?

Yes [] No [¥

If yes, furnish the following information:

On bebalf of Description
Date Name of person . .
, : what foreign of thing of Purpose
disposed . to whom given o
principal value

DISBURSEMENTS - POLITICAL CONTRIBUTIONS

During this 6 month reporting petiod, have you from your own funds and on your own behalf either
directly or through any other person, made any contributions of money or other things of value? in
connection with an election to any political office, or in connection with any primary election, con-
vention, or caucus held to select candidates for political office?  Yes [] No X]

If yes, furnish the following information:

) Name o
Amount or thing e ! Name of
Date pelitical ;
of value L candidate
arganizalion

Pl

V . POLITICAL PROPAGANDA

(Section 1{j) of the Act defines “‘political propaganda’’ as including any oral, visual, graphic, written,
pictorial, or other communication or expression by any person (1) which is reasonably adapted to, or which
the person disseminating the same believes will, or which he intends to, prevail upon, indoctrinate, convert
induce, or in any other way influence a recipient or any section of the public within the United States with
reference to the political or public interests, policies, or relations of a government of a foreign country or a
foreign political party or with reference to the foreign policies of the United States or promote in the United
States racial, religious, or social dissensions, or (2) which advocates, advises, instigates, or promotes any
racial, social, political, or religious disorder, civil riot, or other conflict involving the use of force or vio-
lence in any other American republic or the overthrow of any govemment or political subdivision of any other
American republic by any means involving the use of force or violence.)

16. During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any polit-
ical propaganda as defined above? Yes [ ] No [X

IF YES, RESPOND TO THE REMAINING ITEMS IN THIS SECTION V.

17, Identify each such foreign principal.

5 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock pur-
g P P
chases, exclusive rights, favored treatment over competitors, “'kickbacks,'’ and che like.
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18. During this 6 month reporting period, has any foreign principal established a budget or allocated a speci-
fied sum of money to finance your activities in preparing or disseminating political propaganda? '

Yes D No D

If yes, identify each such foreign principal, specify amount, and indicate for what period of time,

P

T

19. During this 6 month reporting petiod, did your activities in preparing, disseminating or causing the disem-
ination of political propaganda include the use of any of the following:
[ 1 Radio or TV broadcasts [_|Magazine or newspaper [ | Motion picture films [ ] Letters or telegrams
articles
[T] Advertising campaigns [ |Press teleases [ ] Pamphlets or other [ |Lectures or
publications speeches

[ ] Other (specify)

20. During this 6 month reporting period, did you disseminate or cause to be disseminated political propa-
ganda among any of the following groups:

[[] Public Officials [[] Newspapers [[] Libracies |
[] Legislators - [ Editors [ Educational institutions
[[] Government agencies ™ Civie groups or associations (] Nationality groups
[) Other (Specify)
21, What language was used in this political propaganda:
[T] English [} Other (specify)

22. Did you file with the Registration Section, Department of Justice, two copies of each item of political prop-
aganda material disseminated or caused to be disseminated during this 6 month reporting period?

Yes {_| No [}

23. Did you label each item of such political propaganda material with the statementrequired by Section 4(b) of
the Act? Yes [ ] No [}

24, Did you file with the Registration Section, Department of Justice, a Dissemination Report foreach item of
such political ptopaganda material as required by Rule 401 under the Act?

Yes [] No []

VI - EXHIBITS AND ATTACHMENTS

25, EXHIBITS A AND B

(a) Have you filed for each of the newly acquired foreign principals in Item 9 the following:

Y
Exhibic A Yes [] No [ ye have no newly acquired
Exhibit B7 Yes [] No [R foreign principals.

If no, please attach the required exhibit,

(a) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom
you represented during this six month period?

Yes [ ] No [x]

If yes, have you filed an amendment to these exhibits? Yes [ ] No []

If no, please attach the required amendment.

6 The Exhibit A, which is filed on Form OBD-67 {Formerly DJ-306) sets forth the information requiredto be disclosed
concetning each foreign principal.

7 The Exhibit B, which is filed on Form OBD=65 {Formerly D}-304} sets forth the information concerning the agreement
or understanding between the registrant and the foreign principal.
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26. EXHIBIT C

If you have previously filed an Exhibit C?, state whether any changes therein have occurred during this
6 .month reporting period,
Yes [ No [X]

If yes, have you filed an amendment to the Exhibit C? Yes [ ] Ne []

If ao, please attach the required amendment,

27. SHORT FORM REGISTRATION STATEMENT

Have short form registration statements, been filed by all of the persons named in Items 5 and 7 of the
supplemental statement?

Yes (] No [x]

If no, list names of persons who have not filed the required statement.
»

Donald A, Wiederecht (Short Form Registration Statement
Attached.)

ererrmrrre P
The undersigned swear(s) or affirm(s) that he has (they have) read the information set forth in this reg-

istration statement and the attached exhibits and that he is {they are) familiar with the contents thereof and
‘that such contents are in their entirety true and accurate to the best of his (their) knowledge and belief, ex-
cept that the undersigned make(s) no representation as to the truth or accuracy of the information contained
in ateached Short Form Registration Statement, if any, inscfar as such information is not within his (their)
his (their) personal knowledge.

{Type or print name under each signature)

{Both copies of this statement shall be siganed and sworm to
befote a notary public or other person authorized to administer
oaths by the agent, if the registrant is an individual, or by a ma-
jotity of those partners, officers, directors or persons performing
similar functions who are in the United States, if the registrant
is an organization,)}

——

——

Donald A. Wisderecht - Exeéutive Director

5s
Subscribed and sworn to before me at M_’_M W;

ehis __ A 3 dayofW o 27
o cuausons 4 W
NOTARY PUBLIC, §; 4
No. 31&?1%3%‘ New Yok M

Qualified in New York County {Signature of sotary or other officer)

Commission Expires March 3, E?,

/8 The Exhibit C, for which no printed fom is provided, consists of a true copy of the charter, articles of incorpora-
tion, association, constitution, and bylaws of a registrant that is an organization, (A waiver of the requirement to file an
Exhibit C may be obtained for good cause shown upon written application to the Assistant Attorney General, Criminal
Division, Intemal Security Section, Department of Justice, Washington, D.C, 20530,



JULY
Date
12
15
19
20
25

25
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KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Qrganization

Kiwanis Club
L-B Group
Senior Citizens
Kiwanis Club
Kiwanis Club

Connecticut Public Radio

/-

9

JuLy, 1978

Location

Westbury, New York
Elizabeth, New Jersey
Irvington, New Jersey
Allentown, Pennsylvania
Hartford, Connecticui

Hartford, Ccnnecticut



AUGUST

Date

15
15

23

KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS

MONTHLY REPCORT

Organization

Rotary Club
Kiwanis Club
Rotary Club
Woman's Club
Kiwanis Club

Katherine Gibbs Secretarial
School

AUGUST, 1978

Location

New Haven, Conn.
Yonkers, N.Y.
Wilkes Berre, Pa.
Deal, N.J.
Turnersville, N.J.

Kew York, N.Y.




SEPTEMBER

Date

11
13
13
18
19
20
21
27
27
28
28

29

KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Organization

Senior Citizens
Rotary Club
Senior Citizens
Woman's Club
The White Coffee Corp.
Liong Club
Lions Club
Rotary Club
Rotary Club
Rotary Club
Rotary Club
Woman's Club

Rotary Club

SEPTEMBER, 1978

Location
Briarcliff Manor, N.Y.
Ballston Spa, N.Y.
West Orange, N.J.
Long Beach, N.Y.
Boston, Mass.
Leespert, FPa.
Tellford, Pa.
Plymouth, Pa.
Wickford, R.I.
Somerset, Mass.
Shelton, Conn.
Fairfield, Conn.

New Haven, Conn.




OCTOBER

Date
4
5

11

11

17

19

22

23

24

24

25

26

KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS

MONTHLY REPORT

Organization

Lions Club
Rotary Club
Senior Citizens
Woman's Club
Woman's Club
Rotary Club
Greenburg Nature Center
Kiwanis Cludb
Senior Citizens
Lions Club
Rotary Club

Knights of Columbus

OCTOBER, 1978

Location

Valley Stream, N.Y.
Schuylkill Haven, Pa.
West Hempstead, N.Y.
West Hartford, Conn.
Washington, N.J.
Locust Valley, N.Y.
Scarsdale, N.Y.
Staten Island, N.Y.
Bronxville, N.Y.
West Chester, Pa.
Clementon, N.J.

Colonia, N.J.



. NOVEMBER, 1978

'KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS
MONTHLY REPORT

. NOVEMBER
Date Organization Location
2 Woman's Club Jersey City, N.J.
6 Senior Citizens Elmhurst, N.Y.
7 Rotary Club Northville, N.Y.
8 Rotary Club Mechanicville, N.Y.
9 Rotary Club Amsterdam, N.¥.
10 Rotary Club Morris Plains, N.J.
13 Lions Club Livingston, N.J.
14 Woman's Club North Arlington, N.J.
15 Woman's Club Butler, N.J.
i6 Rotary Club Harrison, N.J.
16 Lions Club Downingtown, Pa,

28 Kiwanis Club Haddonfield, N.J.



. ._DECEMBER, 1978

KENNETH RAPIEFF
TEA TASTING DEMONSTRATIONS
MONTHLY REPORT

DECEMBER - No demonstrations



From:

Subject:

@ (///~A7¢7‘/-1//7/ES) ITEG ! 5)

Tea Council of the U. S. A, Inc, New York

Copy to:

John Anderson .
- File:

Beryl Walter

Date:
Publicity Report for the month of July, 1978 July 31, 1978

Newspaper Releases

Full page, four-color release entitled "Counter Top Express"
featuring help-yourself-meals and iced tea made with tea-
bags, instant or mixes, released through Sun Color Service
in cooperation with American Home Foods, Presto Industries
and Cling Peach Advisory Board.

L black and white releases featuring iced tea...at a barbecue
meal, an after-tennis lunch, with fruit desserts...released
to metropolitan newspapers for late summer use.

Radio

Radio recording giving hints to mothers for organizing breakfasts,
packing lunch boxes and serving after school snacks prepared
by Joe Ziehl Productions for release through the "Around the
House" series in August.

BW €}~)

BW:mm



Tea Council of the U. S. A, Inc, New York

To: John Anderson Copy to:
From: Beryl Walter - File:
Subject: Publicity Report for the month of August, 1978 Date: August 31, 1978

Newspaper Releases

Single column mat with cartoon-style illustration suggesting iced
tea mix as refreshing beverage for students during a study
bresk released through North American Precis' "Good Psychology"
gseries——for use by weeklies and suburban papers in September.

Radio

Radio recording giving hints on part time Jobs and money-making
schemes for college students (including selling iced tea in
dorms) released through Orr Productions' Campus Radio Voice"
gseries.

Magazines

NEW DAWN (October issue) includes feature article on tea, using
information and tea making directions supplied by Tea Council.

FAMILY HFALTH (August igsue) included feature article con tea,

illustrated by color photograph of iced tea supplied by
Lipton, and information from the Tea Council.

In the Works

15,000 copies of the booklet "Two Leaves and a Bud" being re-
printed with certain copy changes to bring it up to date.

25,000 copies of the booklet "The Story of Tea" being reprinted
with copy changes and a new map of tea producing countries.

s .

BW:mm




Tea Council of the U. S. A, Inc, Nee York

To: John Anderson Copy to: Don Wiederecht
From: Beryl Walter - File:
Subject: Publicity Report for the month of September, 1978 Date: Sept. 29, 1978
Booklets

15,000 copies of the booklet "Two Leaves and a Bud” reprinted
with copy changes to bring it up to date.

25,000 copies of the booklet "The Story of Tea" reprinted with
copy changes and new maps to bring it up to date.

In the Works

L black and white photos with holidey themes deing prepared for
late October release to metropolitan dailies.

1 color release with holiday theme being prepared in cooperation
with Spanish Olives. This will be offered through a direct
mailing to transparency-using papers--not as a mat thru Sun
Color Bervice.

Radio recording with autumn outdoor theme, recommending a
special apple juice/tea drink in both hot or cold versions
being released in October through Joe Ziehl's "Around the
House" series.

Radio recording with holiday theme, giving & tea/wine punch recipe
being prepared for release through Orr Production's "Campus
Radio Voice" series for November release to college radio
stations.

TV script entitled "Cross-Country Skiing--a Family Sport,”
accompanied by U color slides, being readied for release in October
through North American Precis' "TV TAKES" service.

BW Q&) S

BW:mm
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Tea Council of the U. S. A, Inc, New York

(ZOPY to:

Don Wiederecht

B File:

io: John Anderson

From: Beryl Walter
October 26, 1978

Subject: Publicity Report for the month of October, 1978 Date:

Newspaper Releases

A release with holiday theme and Spanish-inspired recipes offered with
a color transparency to a dozen big city color-using newspapers for
use during the holiday season. (This was prepared in cooperation
with Burson-Marsteller for the Spanish Green Olive Commission.)

4 black and white photo releases featuring tea-based drinks sent to
metropolitan dailies for use during the holiday season.

Radio~TV

TV script entitled "Cross-Country Skiing--a Family Sport", accompanied
by 4 color slides, offered to 300 stations for use during the late
Fall and early Winter months through North American Precis' "TV Takes"
service.

Radio recording recommending a tea-based apple juice drink in both hot
and cold versions released through Jos Ziehl's "Around the House"
series.

Magazines

October 1ssue of GOOD HOUSEKEEPING carried a columm entitled "The
Many Tastes of Tea" listing and describing the various types and
varieties.

BWwD

BW:mm



Tea Council of the U. S. A, Inc, New York

To: Donald A. Wiederecht Copy to
From: Beryl Walter - File:
Subject: Publicity Report for the month of November 1978 | Date: pec. 1, 1978

Newspaper Releases

A two-column mat, with photograph, entitled "Easy Going Entertaining"
sent to 3,000 weeklies and suburban papers as part of ASR's
"Successful Homemaking" holiday mailing.

A one-column mat, with cartoon-style illustration, suggesting tea
as a relaxing beverage during the holiday season released
through North American Precis' "Good Psychology' series.

Radio - TV
Radio recording with a holiday party theme, recommending a tea-

based wine punch released through Orr Productions' "Campus
Radio Voice" series.

In the Works

A color feature with an informal entertaining theme being pre-
pared in cooperation with American Home Foods for release
in early 1979 through Sun Color Service.

BN:(gu)




Tea Council of the U. S. A, Inc, New York

Copy to: .
To: ponald A. Wiederecht '

_ File:
From: Beryl walter

Date: pecember 28, 1978

Subject: Publicity Report for the month of December 1978

Although no specific materials were released during the month of December,
plans for future newspaper photo releases, mats, radio recordings ete. are
being formulated or are already in the works, to wit:

A color feature entitled "An Easy Party with Pizza and Pizzaz" has
been photographed and is now being processed as a Sun Color mat
release. This is being done in cooperation with American Home
Foods,

4 black and white photo releases featuring hot tea in various winter
situations being photographed and readied for release to metro-
politan dailies early in 1979.

6 single column mats with cartoon-style art written and designed,
ready for use in weeklies and suburban papers on an every-

other-month basis.

3 recorded interviews on the Campus Radio Voice series being planned
for release in 1979.

4 recorded Interviews scheduled for release in 1979 through Joe Ziehl's
"Around the House."

2 recorded spots on the Helen Hall show being tentatively planned for
1979,

Additional material will be developed as the year progresses.

BW ?#’) ’

BW:m



Robert Weiss Associates Attachment No. 388
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1977: FINAL REPORT ON TEA AND TENNIS PROGRAM

Connie Spooner Tape

The final usage of the Spooner TV tape is taking place this

month. Connie Spooner is the official trainer of the Women's

- Tennis Association and one of the few women sports trainers

in the United States.

This year the tape was offered on a non-exclusive basis to TV
stations across the country. The.tape is not dated and it was
offered to many markets just prior to the U.S. Open while

interest in tennis was the highest of the entire year on television.

A total of 62 television stations have aired the tape through

the September 6 reporting period. An additional 33 stations

have requested the tape.

In the top ten markets,participation in the Tea and Tennis Program

includes KHJ-Los Angeles,'WKBS—Philaéelphia, WHAG~-Maryland/Washington,

WEWS-Cleveland and WIKW-Cleveland.

The total audience for the spot, appearing primarily on news

programs, will reach over four million.

The Spooner tape combines interest in women's athletics and gen-

eral conditioning with a strong tea message to tell our story.
The listing of stations that have used the videotape is attached.

581 Boylston Street, Boston, Massachusetts 02116, (617) 261-8040

UFZDATE: DECEMBER 13, 1978 ~ Attachwent #3688

The tape played on 96 TV stations with an audience of more than 4,800,000

viewers (see attached listing). Its heavy use was on daytime talk and news
progrems. Thirty of the stations were in the top 50 markets, 65 in the top
100, eo Connie was seen in the larger markets.




Spooner Radio Interviews

While Connie Spooner was taking part in the 1978 Virginia
Slims Circuit this past winter and spring, she gave 25

radio interviews in cities where the tour tock place.

The Spooner winter radio interviews were: Kansas City (3),
Dallas/Ft. Worth (5), Boston (4), Philadelphia (3}, San
Francisco/0Oakland (3), Salt Lake City (3) and Savannah/

Charlestown ({4).

In Boston, an AP radio interview was taped for national

distribution.

Many of these radio interviews lasted an average of six to
eight minutes and were aired on all-news radio stations.

They were aired an average of four times during the day.

Coverage of these interviews is more difficult to estimate,

but a realistic number of people reached through this portion

of the women's tennis program would be 500,000.



C. Radio Tape

A new part of the Tea and Tennis Program for 1977 was the
Helen Hall pre-recorded radio interview with Connie Spooner

released in June as the tennis season moved into full swing.

323 radio stations used the interview which featured training
tips for the weekend athlete. Again a strong message was in=-

cluded on fluid replacement using iced tea.

As part of this plan, good local coverage was received in

smaller markets stretching from Fort Kent, Maine (WSJR) to

Anchorage, Alaska (KBYR) to Hawaii (KNDI}.

Estimated audience of the Helen Hall Show tape is 2,316,000
people or 5% of the market population. As is the common practice
with radio stations, the Connie Spooner interview was aired more

than once on many stations.

A market breakdown and population analysis is attached.

L

September 12, 1978



IWJ ASSOCTIATES
o OCT 18y 1978

CONNIE SPOUONER INTERVIEW FINAL REPORT

LAalLl
LETTERS

1 WKES
2 WHAL
3 WHAG
4 WEWS
G WJIKY
KTRK
WAkH
WFL.&
Y WY
10 WTVT
11 WEAL
12 WEFF
13 KXTY

e

14 WERO
15 WRRE
146 KMEL
17 WIVE
18 KOOL
19 KFHQO
20 WFEE
21 WOTY
22 WFTY
23 Wikal.
24 WTYN
20 WHEAZ
26 WINTN
27 WHIO
28 WiGAL
29 WSBA
30 WSBA
31 KTUL
A2 WPFMY
33 KaYs
34 KTUH
A& WJIRT
36 WTVR
37 WYIR
38 WWBT
3% WOHO
4C¢ WEFD
41 RSLA
42 WEYR
43 KOGT
44 WOT

45 WJIKS
446 WHEG
47 KFSN
48 KJEO
4% KM.J

S0 WTAJ

MARKET
CITY STATE SIZE NETWORK  FROGRAM  AUDIENCE

FHILADELFHIA A 4 IND IIN 14000
HAGERSTOWM M1 8 NRL EN 219000
HAGERSTOWN M 8 NEC EN 21+000
CLEVEL AN OH 9 ARC EN 3075000
CLEVELAND OH @ CES EN 314,000
HOUSTON X 12 ARG EN 2745000
ATLANTA GA 14 GRS ON 81000
TAMFA Fl. 17 NEC EN 2755000
8Y. FETERSBURG FL 17 IND I 189000
TAMFA FlL 17 GRS ny 1209000
BALTIMORE MIi 19 NEC nT 52000
BALTIMORE M 19 IND N 175000
SACRAMENTO Ch 23 Che I 8:000
CINCINNATIL OH 25 ChE ION 772000
CINCINNATI (H s ARG [N 435000
KaNsas CITY Mo a7 AR nT G6y 000
BUFFALQ NY 29 CES IiN &7 ¥ 000
FHOENIX Az 33 CRS EN 154000
PHOENTX Al 33 InD nr 212000
GREENVILLE 50 37 NEC DN 734000
GRAND RalIDS MI 3 NEC fiN 1172000
ORLANDD FL. 40 ARE EN 100+000
RALEIGH NG 42 ARC EN 183,000
DURHAM NC 2 CRES nr 71000
HUNTINGTON Wy 44 NEC DN 100+000
aYTON {iH 44 NEG nr 285000
DAY TON OH 46 GRS or 279000
LANCASTER P 47 NEL EN 170000
YORK Fa 47 CES EN 632000
YORK Fé 47 Che EN 4000
TULSA 0K e AELC or J0y000
GREENSEDRU N 03 LRSS nr 245000
HAYS K& 54 IND EN 144000
WICHITA RS 54 CRs N 15000
FLINT Ml 535 Apl sn 75 Q00
RICHMOND va T CES EN 148000
CHARLOTTESVILLE VA S NBC s 62 00G0
RICHMOND Va Sé NED or 1465000
TOLEDO (4 R ARG nr 172000
TOLEDO OH 97 NEL N 292000
SHREVEFORT I..A 99 CrS 80 144,000
HYRACUSE NY &1 NEC or 19:000
NES MOINES I &3 CES nr 212000
AMES I 63 ARC L 44y 000
JACKGONVILLE 1. 64 AEC or 22¢000
ROCHESTER NY 650 CES nr 102000
FRESNG Ca &Y CRS EN ¥7+000
FRESNO CA &Y AEC T 8s000
FRESND Cah &9 NEC EN Y8y Q00
AL TOONA & 73 LR o7 14000



CONNIE

GalL
LETTERE

51
-

;Ja

93
g4

68
&%
FAY,
71
73
73
74
75
76
77
78
79
80
a1
82
LE
4
8%
g4
a7
Bg
By
70
21
9?

3
?4

o
AN

96

WIEF
Wi e
WHCE
KH3

WYTVY
WFTY
WTvX
W.JTY
WL
WKET
KOLD
KRYDH
KZAZ
WNCY
WHNT
KETV
KUIa
WTW
WETY
KEMT
K1
Mk G
KCRED
WKHT
KTSR
WORE
KORE
WECA
WINK
KR
KREC
KTXE
KT
KUK
KFER
KTVS
KYGu
WEJE
WHG
WL
WLOX
KESQ
WL10
RCTY
WHI &
NBF

SFOOMER

Crvy

CHATTANDOGA TN
CHATTANOOGA ™
CHATTANODOGA TN
SPOKANE WA
YOUNGS TOWN Ok
FALM BEACH Fl
F¥. FILRLE L
JACKSGON Mo
SUOHNSON CITY TN
KINGSFORT TN
TUCSON Az
TULSON ¥4
TUCSON A y4
GREENVILLE NC
HUNTEVILLE Al
COLORADG SPRINGSCT
El. FAasd TX
TERRE HAUTE TN
STEURENVILLE 0
BEAUMONT TX
BEAUMONT X
Groux LTy 1A
LUBROCK TX
La CROSSE WI
TOFERA 1453
COLUMELY Mo
WAS VEGAS NY
TalLAHASSEE Fl.
FT. MYERSY Fi.
REND NV
AETLENE TX
AL ENE TX
MEDFORD 0
BILLINGE MT
GREAT FaALLS MT
BTERLING GO
CHEYENNE WY
GATNESVILLE Fr.
FaNAMn GLTY Fl.
MARQUETTE M
BILOXT Mo
FalM SFRINGS 2]
L. IMA i
AN ANGEILO TX
ZANESVTLLE Ik
ﬂLILNﬁ Mi

INTERVIEW FINAL

STATE

REFORT

MARKET

SIZE

73
fd

NETWORK

ChS
CRS
NREC
NEC
HaBe
NEG
CES
LBy
LCBS
AR
CRS
MNEC
IND
CES
GRS
Chs
ARG
NED
GRS
AR
LRES
CRS
NEL
CRS
NE(C
ARC
NEL
ARG
GRS
NRE
NEC
aRe
NEE
AR
ARC
LBy
CRS
AR
ARG
CBS
ARG
BRc
NBE
ceps
NELD
LR

FROGRAM

N
EN
WM
nr
or
5h
LT
HE)
M
sh
N
N
N
oy
i
Y
EH
0T
5940
Hh
LN
onr
nr
Hh
oaT
EN
EN
Iy
530
EN
sh
oy
oy
EN
Iy
EN
-
P
oy
oy
oy
G
0T
iﬂ

FAGE 2

AUDTENCE

429000
108000
50y 000
13,0060
8+000
1145000
000
S5y 000
292000
S99 000
11000
17000
1000
FEHy 000
50000
45000
?y000
Gr000
385000
14500G0
40000
2000
12,000
512000
29000
445000
X35 000
000
76y 000
14¢ Q00
202000
&e GO0
&+ 000
355000
12000
12000
162000
S 000
43000
8000
11000
24000
By 000
10 0GCG
175000
J#QQO

4?80??009



stat i

! nAVU
WAUD
HATYV
WENN
WADS
wFPA
wJBY
WNODA
WABB
WGOK
wHBB
WUOA

KCEE

KX AR
KGUS
KOKY
KV MA
KHBM
KBRS
KWYN

KANG
KGEE
KROP
KREL
KCVR
KLBS
KTRB
K8RG
KSCu
KHUM
KV ML
KS JC
KL IL
KNBA
Kws0
KSYC

KOS1
KREX
KSLV
KVRH
KGEK
KFLJ

WADS
wB1S
WRCH

CITY AND STATE

ALBERTVILLE.ALR
AUBURN, ALA
BIRMINGHAM AL A
BIRMINGHAM, AL A
DECATUKy ALA
FORT PAYNE.ALA
GADSDEN+ALA
HUNTSVILLEJALA
MOBILE.ALA
MOBILE,ALA
SELMAJALA
TUSCALOOSAALA

TUSCONy,ARIZ

HOPE ¢ ARK

HOT SPRINGS,ARK
LITTLE ROCK . ARK
MAGNOL T A, ARK
MONYICELLUsARK
SPRINGUALE JARK
WYRNE ¢ ARK

ANGW] Ny CAL
BAKERSFI ELD. CAL
BRAWLEY CAL
CORONA.CAL
LODI« CAL

LOS BANOS.CAL
MODESTO.CAL

SAN FRANCISCCO.CAL
SANTA CLARA,CAL
SANTA ROSA.CAL
SONORA, CAL
STOCKTON,CAL
UKIAH.CAL
VALLEJO.CAL
WASCD+CAL
YREKA, CAL

AURDORALCOL

GRAND JUNCTION,COL
MONTE VISTA,COL
SALIDA.COL
STERLING, COL
WALSENBURG.COL

ANSON 1A CONN
BRISTOL » CONN
FARMINGTON. CONN

POPULATION

57,100
254,000
2864700
28641700
41,300
474200
53,500
149,400
193,600
194,700
264800
67,000
14429000

343,600
343,600

19,600
36,600
17746060
264200
15+600
1464100
21200
444,900

340,800
83,000
314200
30,300

116500

2154200

666,900
91.:400

2524500
£5,200

120,300
53500
19000

340,800
35,300

2ev481l,900

124500
264500
10,600
114600
l¥¢600

66406
587+400

23¢10Q0
58,000
168,200



| STATI&

WINF
wELI
WAVL
WSNG

WiLH
WTUX

WHUR
WHUR

WJCM
w588
WlEP
WJB3s
WLCO
WIRA
WAKA
wLizZ
w8US
WING
WA OC

w58

WTHB
WGR A
WQAK
WYTH
KOWE
WLETY

KS$PD
KGEM
KAIN
KACH

WMRO
WCIL
WROY
HG1IL
wJan
WLNR
WKAL
WPOK
KYAY
Witz

%CRO

CITY AND STATE

MANCHESTERCONN
NEw HAVEN,CONN
NEW HAVEN,CONN
TORRINGT ONe CONN

WILMINGTON,DEL
WILMINGTON.DEL

WASHINGYON, OC
WASHINGTON.OC

BRADENTON, FLA
DAYTONA BEACH.FLA
DEFUNIAK SPRINGSFLA
DELANDFLA
EUSTIS.FLA

FT PLIERCE.FLA
GAINESVILLE, FLA
LAKE WORTH.FLA
MIAMI BEACH,FLA
SEFFNER.FLA

ST AUGUST INE+FLA

ATLANTA,GA
AUGUSTAGA
CAIRO.+GA
DECATURy GA
MADISON.GA
ROSSVILLE.GA
TOCCOALGA

BD1SE.ID
BOISE, 10AKHQ
NAMPA,.ID
PRESTON, 1D

AURORA. ILL
CARSONDALE, ILL
CARMI. ILL
GALESBURG.ILL
JERSEYVILLE.ILL
LANS INGe ILL
MACOMB. ILL
PONTIAC, ILL
ROBINSON, ILL
STREATOR . ILL

BLUFFTON IND

POPULATION

0,900
424,400
132,400

31,7090

868,700

15.800
15+800

151,600

708,700
708,700

194174400

244500
544200
L6+4600

82400
59,1040
128400
25500
§6.700

36100
523,900

1¢848,200

60,100
17,400
21,800

94900
524300
21,000

2+030,700

102300
102,200

43,800
.-80690
2374000

81900
31,400
15,800
35,100
18,700
284300
214900
39,700
195100
1075100
399,000

24,600



STAT l.

WPDF
WCMR
WG L
WKAM
wigc
wWiou
WBAT
WREY
WKBY
WSLN

KJAN
WY

KRIT
KOUR
KIFG
KBIZ
KMA

KGGF
KUPK
KAKS
KubL
KAKE

WANY
WLBJ
WL BN
WFPL
WETH
WMOR
WDOC
WRVK

KEUN
KLUV
KAPOS
WXEL

WJTO
WSJR

WNAY
WCAO
WY 80
WFRB

. WILD

CITY AND STATE

CORYDON s IND
ELKHARTs IND

FORT WAYNE.IND
GOSHEN, IND
INDIANAPOLILS, INO
KOKDHO IND

MAR 10Ny IND
NEWAL BANY ¢ IND
RICHMOND, IND
SALEM, IND

ATLANTIC. IO

CEDAR RAPIDSs l1UWA
CLARION, 10
INDEPENDENCE . 10
I0WA FALLS.1O
OTTUMMWA. IO
SHENANDOAM, IO

COFFEYVILLE.KS
GARDEN CITY4sKANS
LARNEDKS

SHAWNEE MISSIUNKS
WICHITAWKS

ALBANY KY

B8OWL ING GREENKY
LEBANDON.KY
LOUSSVILLEWKY
MAYSVILLEWKY
MOREHEAD.KY
PRESTONBURGeKY
RENFRO VALLEYsKY

EUNICEsLA
HAYNESVILLE, LA
MARKSVILLE.LA
NEW ORLEANS.LA

BATH, MAINE
FORT KENT ¢ ME

ANNAPOL IS, MD
BALYIMORE(MND
CUHBERLAND MO
FROSTBURG +MD

BOSTON,MASS

PGPULATION

2G700
133,500
184,700
44,200
1+¢151+600
504300
414400
3846040
43,4600
15.:600
Le752.800

17+300
110,700
16,800
22000
224500
31,700
17.900
238,900

42¢300
21700
8,.00C

2624500
334,500

1+800
§24+800
16¢100
3354500
k7,000
154900
40,500
- 124100
507,700

15,700
16:100
"37.+400
5544600
687+800

§64700
96,4700
193,400

37,900
8524300
64,900
84,900
1.:060,000

- 6100900



. STAT‘

WBET
WHAL
W5 B3
WHAV
WO NS

WPAG
WSJM
WGPR
MCHD
WWCK
W1 ON
W4 PO
WICHM

KKIN
KRWC
KROX
KOLM
WDSH
KSUM
KGKS
KLTF
WAYL

WHSY
WM ODC
WINI
WAML
WHNY

KOMO
. KCHR
KDKD
. KWKI
KLWT
 KSGM.
KUSN
KAD!

KURL
KGLE
KXGN
. KHON
KGEZ
. KPRK
KGRZ

. KUVR

CITY AND STATE

BROCKTONMASS
GREENFIELD MASS

GT BARRINGTON.MASS
HAVERHILL +MASS
LECMINSTER+MASS

ANN ARBOR MICH
BENTON HARBOR M
ODETRDIT M1
DETROIT«MICH

FLINTY 4MI

[IONIAM]
ISHPEMING.MI
TRAVERSE CITYMICH

AITKINs MINN
BUFFALQ + AN
CROOKSTON ¢ MN
DETROIT LAKESMN
DULUTH«MN
FAIRMONT y MN

INTERNATIONAL FALLSoMN

LITTLE FALLS oMN
NEW BRIGHTON o MN

HATTIESBURGyMS
HAZLEHURST 4 M5
JACKSONy MS
LAUREL 4 45
MCCOMB,MS

CARTHAGE ¢ MO
CHARLESTON.MO
CLINTON, MO
KANSAS CITY,.NQ
LEBANON, MO

ST GENEVIEVE,MO
ST JOSEPH.MO

ST LGUIS«MO

BILLINGS s MONT
GLEND [VE + MONT
GLEND IVE + MONT
HARDINsMONT
KALISPELL,MONT
LIVINGSTON.MONT
MISSOULA»MONT

HOLDREGE,NEB

POPULATION

165,000
60,200
2145040
45,000
36,200

S44, 800

2594300

) 15,+500
1¢309,100
4¢508,500
189+800
49,100
10,200
43,900
behtb 400

14,100
46,000
374300
28,100
974300
28,500
L7,500
26900
417,500
7104600

594500
254100
207500
254200
© 33,000
350,300

83,4000
15,300
204600

192984600
164800
"15+000
100,900
2+646,400
3,999,600

13,900
104800
11,300
10,4600
43,600
10,900
644300
" 28%1400

9+800



ST&T&

KBRX
KOGA

KELY
KORK

WMOU
WL NH
WS MN

WJLK
HTMR
WC AM
WF MU

KLMX
KL MX
KBIM

WBTA
WUFOD
-weLl
wWODE
WEHN
WS KG
wIiCB
WJTN
WKNY
WLFH
WLVL
WVOX
WJJL
WOCR
KBVM
WHNY
KFAS

WAAK
HEAG
WAGY
WKDX
WEKMT
WSAT
WMPM
WJRN
WK SK
. WLLY

CITY AND STATE

OSNELILLNEB
OGALLALA/NEB

ELY.NEV
LAS VEGAS.NEY

BERL INyNH
LACONIANH
NASHU AgNH

ASBURY PARK:NJ
CAMDEN NJ
CAMDENNJ
MAPLEWOODNJ

CLAYTONHN
CLAYTONNH
ROSHELL oNM

BATAVIA.NY
BUFFALQ. NY
CORNING oMY

DUNK IRKyNY
ELMIRA HTS:NY
ENDKELL +NY
ITHACA.NY

JAMES TOWN, NY
KINGSTONGNY
LITTLE FALLS «NY
LOCKPORT« NY

NEW ROCHELLE +NY
NIAGARA FALLSeNY
GCSWEGO,.NY
UTICA.NY
MATERTOWN o NY
WHITE PLALINSoNY

DALLAS ¢+NC
PARMVILLE/NC
FOREST CITY.NC
HAMLET ¢ NC

KINGS MOUNTAINJNC
SALYSBURY +NC
SHMITHFLIELDeNC
TROYs NC

W JEFFERSGN.NC
WILSON#NC

. POPULATION

13,100
8+600
31,500

10,200
3374900
3484100

33,300
34,700
94200
162,200

16+100
98,600
95,600
Be340
2184640

$2004Q
59000
42,800
52 ¢8600

624+400
4124700
9%+300
147,000
1014600
594400
B74400
1464600
254500
664900
£84100

. BG+500
844700
24,300
86+500
92+800

" 4G4400
Leb544600

1524100
13,700
50,800
04400
15,200
23,100
64¢100
194400
204400
33,000

5524200 *



STA#’!&

KBMR
KDAK
KNDC

KHFD
WRNCO
WBNO
NZAK
WDAQ

_wHIQ

WLFC
WHOK
Wi MA
WwLNO
WMAN
WMOA
WMRN
WHKMS
WLKR
WRHWR
WERT
WELM

KALY

KRNS

CKTIL
CKTIL

WS AN
WBFD
waYQo

. WISR

WJUN
WMCD
wYJl
WRFY
HKMC
WISL
WMBS
WAW B

WPRO
WARV
WERI
WMON

WABYV
WBEU

CITY AND STATE

BISMAKCK  ND
CARRINGTON, ND
HETT INGER ¢ND

ARCHBOLD,OH
ASHLAND,GH
BRYAN ¢ OH
CLEVELAND,.UH
DAYTON,OH
DAYTON.OH
FINDLAY . OH
LANCASTER+OH
L IMA,OH
LONDON.OH
MANSFIELD,OH
MARIETTA.OH
MARIONsOH

NO MADISON,OHM
HORWALK +OH
PORT CLINTON.OF
VAN NERT,OH
WILLOUGHBY 4 OH

ALVA,OKLA

BURNS . ORE
TILLAMCOK, ORE
TILLAMOOK,ORE

ALLENTOwWN.PA
BEDFURU+PA
BOYERTOWN, PA
BUTLERPA
PEXICO.PA
PHILADELPHIAPA
PITTSBURGH+PA
READINGsPA
ROARING SPRING4PA
SHAMOKIN, PA
UNIONTOWN, PA
NARMINSTERPA

PROVIDENCE+RI
WARWICK R |
WESTERLYWR1]
WOONSOCKETsR1

ABBEVILLE.SC
BEAUFORT+SC

POPULATION

484100
44800
3.800

56,700

34,200
2G¢900
34.: 800

240264300

864,700
203,200
38,7040
335100
534100
28,700
574300
164400
41+ 800
290264330
16,100
317,000
284500
21+600

5+582,700

11000
11,000

T:4400
17,600
17,600
42,600

112+400
44,4100
308,100
17:500
17.000
199015900
490+500
- 86800
138,600
102,300
16,300

3:235,800

169,900
89,500
92+400
48,300

4004100

224100
57,200



sar @

Wi1NH
wJav

KYNT

WONT
WJAK
WKPT
HJJIN
WHOM
WHOT
WTPR
wDBL

KF MN
KGNC
KJET
KGBC
KGTN
KFRO
KBUS
KOIP
KIKX
KTEQ
KBYP
KKAS

KVNY
KURA

WsY8
WWSR

WL 50
WINA
WBTH
WONE
WEAX
WLES
WNEV
WAVY
wFOG
WNNY
NHPL

KSEM
KA PS
KAPA

CITY AND STATE

GEQRGETOWNSC
LAKE CITY,SC

YANKTOUN,. SD

OAYTONS TN
JACKSON. TN
KINGSPORTTH
LEWISBURG.TN
MCKENZIEsTN
MURFREESBORO. TN
PARIS+TN
SPRINGFIELD, TN

ABILENE.TX
AMARILLO.TX
BEAMONTTX
GALVESTON,.TX
GEORGETOWNTX
LONGVIEW,TX
MEXIATX
ODESS AT X
PASADENA,.TX
SAN ANGELO.TX
SHAMROUCKTX
SILSBEE.TX

LOGAN.UT
MOABUT

RUTLAND, VT
STe ALBANS VT

BIG STUNE GAP VA
CHARLOTTESVILLE VA
DANVILLE.VA
ELKINS.Ww VA
FALLS CHURCHsVA
LAWRENCEVILLE VA
MARIONs VA
PORTSMOUTH VA
SUFFOLK. VA
WARSAWVA
WINCHESTER VA

MOSES LAKEsWA
MOUNT VERNON, WA
RAYMOND WA

. POPULATION

38,100
92,900
210,300

14+9090
144900

214000
144500
34,600
174800
26,800
290300
24,600
324000
260600

96,800
1544000
117+000

63,500

38,700

56.+0040

17,200

784900
113,300

664800

5.900

334000

8414100

264400
5¢900
324300

54,600
32,500
B7,100C

38,900

" 41,700
4%,800

- 2Ty 100
944,900
154400
31,000
784,500
48,400
£¢400
45,200
1,628,900

39,400
57.800
154900



=

. STATION

KOL
KDFL
KMEL

WTCS
WVOW
WMOV

HAPL
WATW
WBHS
R8BSO
WRYS
wCLO
WK AU
WwLOY
wWMF M
WRJC
WTCH

K885
KOWB
KYCN

KBYR

KNDI
KGUO
KHVH

CJRN
VDAR
CJOR

MVWI

CITY AND SYATE

SEATTL L. WA
SUMNER ¢W A
WENATCHEE« WA

FAIRMONT oW VA
LOGAN'W VA
RAVENSWOODesnW VA

APPLETONsWIS
ASHLAND+MIS
BURL INGTONW15
BURLINGTON. WIS
ELM GROVEsWI S
JANESVILLENIS
KAUKANA«KWIS
LADYSHITHe WIS
MADISONsWIS
MAUSTONW WIS
SHAWANO oW1S

BUFFALO. WYD
LARAMIE,MYD
WHEATLAND kYO

ANCHORAGEs ALAS

HONGLULU . HA
HONOLULU s HA
HONOLULU s HA

ONTARIG. CAN

ST JOHNS,NFNDLNDCAN -

VANCOUVER . BC o CAN

ST THOMAS,VI

.

POPULATION

507+000
155,000

404300
815+400

264800
474500
23,000
74300

60,000
16400

484100
122,500
13,900
177+100
18,300
32,600
488,900

5+800
264500
64400
38+700

78,100
T8+100

337,800
337800
337,800
1+013,400

464322240
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1978 COACHES TOUR AND CLINIC PROGRAM

FINAL REPORT

TOUR
The 1978 Coaches Tour for Fitness again achieved excellent
media exposure for tea in this its sixteenth year. Several

factors contributed to this year's outstanding results.

First: of course, are the coaches. Three ncw coaches, all
from extremely successful, nationally known schools were
added, and all proved excellent choices. They are: Fred Akers,
University of Texas; Darryl Rogers, Michigan State University;

and Jackie Sherrill of the University of Pittsburgh.

Sccond: A two page release was specially prepared for newspapers
entitled "Being Active in Hot Weather." It covered weight
loss, dehydration, the Temperature Humidity Index, and

naturally, iced tea the liquid replacement.

Third: The coaches emphasized the need for stretching exercises
(particularly on television) when preparing for any sport or
activity, and this too led into the need for liquid replacement

and hence tea.

1DVARD

associates

{2427 943 7576
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One of the highlights of this year and indeed any year was
the visit to New York by Barry Switzer of the University of
Okiahoma. Coach Switzer is an extremcly believable and
persuasive representative for tea, and in interviews with
WNBEC-TV, WABC-TV, WNEW-TV, the two wire services and other
media sprinkled his conversation with statements such as '"We
win national championships drinking tea at Oklahoma™ and
At Oklahoma we give them all the hot tea and iced tea they

want. We win at Oklahoma with tea."

In all, the coaches visited 52 major cities important to
tea. In each city they appeared on one or more daytime
television talk shows, did interviews with television sports
directors at the three network affiliated stations, met with
sports editors and columnists at one or two stations, and
did radio interviews for both sports programs and public

service shows.

In total 17 coaches traveled to 52 cities, appeared on
television, 203 times, radioc 190 times and did 112 newspaper

interviews.,

Attached is a city by city numerical listing of the appearances.

September 13, 1978 Michael L, Friedman
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Dave Nelson
(Delaware)

Jerry Claiborne
(Maryland)

Jim Carlen
(South Carolina)

Bob Blackman
(Cornell)

Bill Murray
(AFCA}

Jackie Sherrill
(Pittsburgh}

George Welsh
(U.S. Naval
Acadenmy)

Frank Kush
(Arizona State)

Ben Martin
(U.S.Air
Force Academy)

Bill Dooley
(Virginia Poly)

Eddie Robinson
{(Grambling)

CITY

Baltimorve,
Washington, D.C.
Norfolk
Richmond

Raleigh-Durham
Winston-Salen/
Greensboro
Charlotte

Cincinnati
Indianapolis
Louisville

Springfield
Portland
Providence

DNenver
Kansas City
St. Louis

Cleveland
Detroit
Chicago

Atlanta
Nashville
Memphis

Pittsburgh
Scranton/
Wilkes-Barre
Philadelphia

San Antonio
Houston
Dallas/Ft. Worth

Birmingham
New Orleans
Mobile

Dayton
Columbus
Toledo
Milwaukee

a Includes AP and UPI, Chicago
b Includes Black Press
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Darryl Rogers
(Michigan State)

Vince Dooley
(Georgia)

Fred Akers
(Texas)

Fred Dunlap
(Colgate)

Johnny Majors
(Tenncssee)

Barry Switzer
{(Oklahoma)

Total

¢ Includes AP Radio and UPI Audio

Albany
Syracuse
Rochester
Buffalo

Jacksonville
Tampa
Miani

Phoenix
Los Angeles
San Diego

New Haven
Hartford
Boston

Scattle
Portland

San Francisco/

San Jose

New York

d Includes AP and UPI
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CLINICS

In 1978, the Tea Council participated in 31 State, Regional
and Special Football Clinics with a combined attendance of
22,550 coaches, As a result of these appearances 623,451
copies of the new Tea Council booklet werc distributed to

college, high school and junior high school boys and girls.

At most clinics the Tea Council appeared as an exhibitor and
booklets were offered to coaches attending. However, at
scveral key sites the Tea Council furnished coaches from the
Fitness Program as speakers and booklets were offered with

the personal endorsement of the coach.

Though the program was originally budgeted for 25 clinics,
several excellent opportunities arose which were taken

advantage of with the result that many thousands of additional

booklets were distributed.

A complete listing of the clinics and the number of coaches

in attendance is attached.



NUMBER OF COACHES

CLINICS ATTENDING
NEW YORK STATE COACHLES ASSOCIATION 1,250
WAYNE STATE UNIVERSITY 900
WASHINGTON, D.C. 1,000
ATLANTA, GA. 750
CHERRY HILL, N.J. 300
HOUSTON, TX. 200
PROVIDENCE, R.I. 300
BINGHAMTON, N.Y. 1,100
ST. LOUIS, MO. 750
SAN DIEGO, CA. 800
CHICAGO, 1IL. 450
ALLENTOWN, PA. 350
TARRYTOWN, N.Y. 400
BOSTON, MA. 500
MYRTLE BEACH, S.C. 350
CINCINNATI, OH. 550
ATLANTIC CITY, N.J. 1,200
" UNIVERSITY OF MICHIGAN 800

VIRGINIA BEACH, VA. 400



NUMBER OF COACHES

CLINICS TATTENDING
NEW BRUNSWICK, N.J. 400
ROCHESTER, N.Y. 800
UNIVERSITY OF ILLINOIS 1,000
BOSTON, MA. (MASSACHUSETTS COACHES ASSN.) 459
NORTH CAROLINA COACHES ASSOCIATION 1,450
SQUTH CAROLINA COACHES ASSOCIATION 1,200
ARKANSAS COACHES ASSOCIATIOCN 1,150
FLORIDA COACHES ASSOCIATION : 7040
GEORGIA COACHES ASSOCIATION 600
OKLAHOMA COACHES ASSOCIATION 1,200
IOWA COACHES ASSOCIATION 550
TENNESSEE COACHES ASSOCIATION 700

22,550
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Attachment #390

FOOTBALL COACHES TV SPOT

DAN DEVINE

In 1978 it was decided to offer the Football Coaches television
spot in mid-August, rather than in March or April inm order to
take advantage of the interest that begins to build in college

football toward the end of the Summer.

We were most fortunate to have as our spokesman Dan Devine, coach
of the National Champions, Notre Dame. The tape was shot on
location at pre-season practice at Notre Dame, and for the first
time footage was also shot of football players drinking tea at the

training table.

Notre Dame, more than any other college, is a '"national" team with

a following all over America, and the results to date have thus far
reflected that popularity. As always, the tape was offered ex-
clusively to one station in a market, and already stations in 104
markets have requested it for airing in the sports segments of

their evening news programs. To date 73 stations have already aired
the Tea Council Football Coaches TV Spot and indications that more

than 125 will have played it at the completion of the project.

UPDATE: DECEMBER 13, 1973 - Attachment #390

At least 115 television stations:

including stari
8an Frencisco, 9 stations in Chiesgo, Philedelphia,

s : Boston, Detroit and Cleveland -- all top 10 markets —-- aired
pflpan Devine tape as part of their evening news programs seen by over 10
million people. In all the tape was requested by stations in 130 markets.
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Among the major stations which have already played the tape are
WPVI, Philadelphia, WXYZ, Detroit, WTAE, Pittsburgh, and KTRK,
Houston. A complete printout listing all stations requesting

the tape and those that have confirmed airplay is attached.

Michael L. Friedman
DWJ Assoclates

September 13, 1978
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DEVINE FINAL REFORT

cai.l.
LETTERS

LR N R A

42

45
4&
47
48
49
S0

WL

WEVL
KFEX
WCUR
WXYZ
WJKW
WTAE
KTRK
KMEF
WCKT
WXTh
WTSF
WEAL.
WTNH
RCMO
WKEW
WEKO
WENS
WoTy
WETWY
WTVR
WCHS
WAST
WGAL
WVEC
WarE g
K&
KTLUH.
WFMY
WJRT
WTVR
WV IR
WTOl.
K&l.A

) WATE

WET R
WTVH
WOX

WTLV
WHE.CC

| WSET

KJED
[RIUE
WHEF
WQAL
KHGQ

WCSH
WFEC
KOLN
WJTY

MARKET
CITY BTATE SIZE NETWORK FROGRAOM AULTENCE

ARE M ¥ 000
ARo g0 G472000
CHS 8D 3345000
ARBD sh X192 000
ARG 51 371000
GBS LD FL4:000
ARE “h 3&4y 000
232 Lu 2745000
ARD Sh S0y OO0
NEC 234 2355000
AR a5 1492000
8T, PETERSBURE FL ARC Sh H3 000
BALTIMORE MIt ] NEC g0 2295000
NEW HAVEN LT 24 ARL &1 193000
KANSAS CITY Ml 27 CES Hh 183000
RUFFALD NY 29 ARC 8h 1879000
BEOWLING GREEN KY 1¢] AR Gl 39y Q00
COLUNMBUS {1 32 LES 5T 22462000
GRAND RAFIDG ME .3 NEL SN 134 «000
ORLANDD Fi. 49 A &0 100000
IIURHAM N 2 Les “h L&99 000
CHARLESTON Wy 44 LRSS 8h 113000
ALBANY NY 45 LHS ik ) 10 G000
LANDCASTER A 47 NBL Sh 1985000
HAMPTON Vi 48 ARG an 262000
BIRMINGHAM Al o NEC Sh 81000
SAN ANTONIO TX &1 ARC Gl S49000
TULSA OK B2 Aakc sh 200000
GREENSEORD NG 53 DRS onr X4y000
FLINT MI Wi AR a0 PEy 000
RICHMOND Vi B CES s 148000
CHaRLOTTESVILLE Va& S MR an &y 000
TOLEDD OH 57 LES &n 164060
SHREVEFORT LA wy GRS oh 1449000
KNOGXVILLE TN &0 NEC s8h 203000
KNOXVILLE TN &0 LRSS an 1E8+000
SYRACUSE NY & LRS ] 12465000
AMES 16 &3 AR EN 44000
JACKSONVILLE L. &4 NR( Sh 749 Q00
ROCHESTER NY 6% RS 241 1142000
LYNCHRURG Ui 67 ARE 8n &4y 000
FRESHMO ') &9 ARC 59K 224000
DUBLUQUE 16 70 AR s Gy Q00
CHATTANOOGA TN 7E CHES Gl 108000
MOL INE L 74 ARG L E 41000
SFOKANE Wi 75 NEC 230 87000
FORTL.AND ME 79 NEE an 50000
We FALM BEACH FL. 81 (23 Sh H2y Q00
LINGOLN NE g2 CRS &I e QOO0
JALRBON MS 83 LRSS nr 259000

CHICAL i
FHILATELFHLA Py
BAN FRANCISCO CA
NEEIHAM M
DETROLT MI
CLEVELAND OH
FITTSRURGH Fa
HMOUSTON X
MINNEAFOL 1S MN
MIAMI FL
ATLANTA GA

D
LR b By oen G N D I D

ol 2

o W
O



AN DEVINE

CAaLL
LETTERS

S91 WKPT
o KYTY
93 WRAl
4 WTVvaQ
9% KZAZ
56 KELD
7 W.IIM
G WRRZ
o9 WaAY
60 KTVY
61 WIFKR
b KKETY
&3 KVIH
&4 WOin
&% WRAK
&4 KFOX
67 WSTV
68 KONOE
&9 WTOC
70 RATC
7L KVII
72 WREN
73 WikaR
74 KEMT
78 KFIM
76 WICZ
77 WCERD
78 KMCL
77 WKKT
BO WWaY
81 WIEW
g2 wWoay
83 WonyY
84 KSHO
85 KGRT
Bé& KCH
87 KRCR
88 WEVL
89 Wakl
20 KRECRL
?1 Wal.k
P32 WUTR
73 KGVO
74 KFWR
9% KREC
986 KOTI
7 KFSM
8 KRTV
g% KETY
OO KEYL

FINAL REFORT

crry

RINGEFORT
SFRINGFTELD
CREVE COREUR
LEXINGTON
TUCSON
sroux Falls
LANSTNG

HUNTSVELILE
AUSTIN
ROCKFORD

STATE

TH
M
I
Y
Az
8n
Ml
LA
1l
TX
1L

COLORADD BPRINGSOO

El. Faso
NULUTH
TERRE HAUTE

WICHITA FalLS

STEUBENVILLE
SOPLIN
SAVANMAM
LAFAYETTE
AMARLLLO

TRAVERSE CITY

MOMTGOMERY
BEAUMONT
BEAUMONT
BINGHAMT(ON
CHARLESTON
LUBBOCK

LA CROSSE
WELMINGTON
TOREKA

Oak HILL
OAaK HILL
L.AS VEGAY

COLUMETA
REDDIMNG

BORTTA BPRINGH

BANGOR

RENO

GLEBANY
UTITGH
MISSOULA
BOKERSF TEL
AR TLENE

KLAMATH FALLS

FT. SMITH
GREAT Fall.g
8T, JOSERH
MAMKAT

[
MN
IN
TX
OH
MO
G&
LA
TX
Ml
Al
T
TH
MY
&
TX
W
NC
K&
Wy
Wy
NY
TX
110

(NI

M)
FiN

MARKET
SIZE

854
85
88
8y
@1
g2
93
98
Yo
97
100
163
105
1o7
Loy

W
ol s
B O

‘\-‘v

B OB Beh peh b b fud B

NETWORK

AR
N
AR
HRc
IND
Ry
LhS
EREI
FERZE
NEL
RS
ChS
ARD
ARG
AR
NEL
CES
(2351
Lus
ARG
ARG
NERC
ARG
ARG
LRy
MEL
ARG
AR
RS
ARG
[ SR
Ay
ERET
ARG
LRSG
HRe
ARET
AN
Ol
NRE(G
HBL
ABL
Mo
RS
NRE
AL
MG
MEC
EYEE
{1y

FROGRAM

an
sh
ahn
Gh
Sk
&h
&N
S
14
Sh
an
EN
S
ah
BN
&I
Sh
&l
Gh
G
Sh
8N
Gl
S
G
S
&l
Sh
Sh
Sh
ai
M
ul
ah
S
an
Ll
Gl
ah
AN
oy
50
an
EN
gl
an
Gl
S5
G

&

FAaGE 2

AUDTENCE

e 00
1461000
54y 000
25y 000
15000
143000
X000
YH 000
71000
19y 000
5y 000
43000
Y000
HY Q00
45000
X000
385000
495000
B3y 000
302000
B2 000
21,000
Sy 000
14000
Y4000
102000
BEVG00
485000
SLy 000
334000
78y 0G0
28000
245000
7 QGO0
59000
Sr000
&2y 00
Sy 000
A2y Q00
14y000
132,000
T4 QGO
AR 000
A4y GO0
POy Q00
1000
11L0+000
16000
456000
Fae 000



AN DEVINE FINAL REFORT

CALL

lLE

161
162
103
1G4
105
106
107
108
109
110
111
112
113
14
115

TTERS

KESH
WEFT
WHMA
WLI0O
KGCTY
WHEY
WAGHM
KTV
WHEZ
KXIX
KNOF
KTCH
WEKE
KYus
WHNNE

CITY

FALM SPRINGS
TULTALOOLA
ANNISTON

L. IMA

SAN ANGELO
HARRTSONBURG
FRESQUE T85LE
KIRKSVILLE
LONESVELLE
VICTORIA

N, FLATTE
MELENA
ALFEMNA

MILES CITY

WHITE RIVER JUNCVT

LR R

STATE

Ch
A,
Al
O
X
Ui
HME
M0
OH
T~
NE
MT
MI
MT

MARKET
817K

187
189
191
194
196
199
201
202
203
206
209
210
211
213

213

NETWORRK

FAYIIM
GHS
RS
NRE
RS
ARC
GRS
AR
NED
(2310
NEC
MEC
GRS
NECG
NB(

FROGRAM

5
Sh
gn
s
2% 1]
S
N
&4
S
s5h
&I
Sh
S0
S
Hh

FaGgE 3

AUDTENCE

245000
72000
8000

B0 000

245000

93400

1¢x 000

37000

175000

279000

L4000
2000
Sy 000

20y 000

L1v 000
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Attachment #391

TELEVISION SPORTS SPOT

JIM FIXX
Earlier this Summer a unique opportunity arose, the chance to
videotape a ninety second television news segment for sports
directors with Jim Fixx, author of the bestselling heok,

The Complete Book of Running. The popularity of running in the

United States needs hardly to be explained. An estimated forty-
five million people now run or jog on a somewhat regular basis, and
Fixx's book has already sold nearly 600,000 copies in hardcovers,

a staggering figure.

The spot was taped with Jim Fixx during his daily running workout
and in it he discussed several aspects of running; how to run
faster, further, and most important how and'why to replace liguids,

whether running a mile or two or, as in this case, the Boston Marathon.

The Fixx tape was offered to sports directors at local television
stations, usually on an exclusive basis. However, in a limited
number of cases more than one station in a market was anxious to have

the material and it was provided, with the understanding that there

would not be an exclusive.
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Though the Fixx tape will have a long life, already it has been
requested by 119 stations, 69 of which have so far confirmed
airing. Already more than five million viewers have seen Jim Fixx
on running and on tea. We éxpect that the tape will play on as
many as 135 stations before the cold weather sets in. A complete

printout of stations requesting and airing the tape is attached.

Michael L. Friedman

DWJ Associates

September 13, 1978
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AL.L.

R TTERS

3

K 3et
A
X7
38
S
41}
44
4
43
44
4%
46
47
4143
42
50

WEN

WHMZ
WPV
KGO

T B
WAYZ
WIlA
WTAE
KPLR
KTRY
WETX
WX LA
WLEY
WEFF
KMGH
KOUR
WiTL
WhAF
WIVE
WK BW
WTVF
WENS
WHEK Y
KOAI
KTAR
WOTY
WFTY
W
WaYY
Wap I
WIvD
WIRT
WP
WD HD
WHP I
WO
KARK
KAR D
WY LR
WATE
WTVH
KEE T
WO T

WOKR
WSLS
W AD
KJED
KHE

KDUB
WLSH

JIM FIXX REQUEST REPORT

CITY

CHIGALD

ALLENTOWN
PHILADELPHIA
SAN FRANCISED
San FRAERCTS00

DETRUOLT

WASHINGTON
PLITTSRURGH
BT, LDUTE

HOUS TN
((ENETUD
ATLANTA

87T, PEVERSBURG
RALTIMUORE

DENVER

SHELRAMIZINTD
MELWALIKEE
KAaNGAS CiTyY

BUFF ALY
BUFFALD

NASHVILLE

COLUMEUS
HIGKORY

FLAGSTAFF

PHOENLX

GRAND RAPIDS

DRL.ANDD

CHARLESTON
PORTBMGU T H
BIRMINGHAM

DURHAM
FLLINT

HIGH PUOEINT

T D
TihEDL
TUkku

LETTLE RDCK

WICHITA

CHARLOTTESVILLE
KROXV L E

BYRACUSE

Dby MULNES

AMES

ROCHESTER

REANEK L
MUL. LN
FRIZGNU
51 OKANE

EVERGREERN

PORTI-AND

STATE

T
Pa
P#H
[
=
Mi
e
PA
M0
TX
i
()
Fi.
MDD
MY
Ch
Wl
(N1
NY
NY
TH
{1
N
P4
A2
MI
1.
Wy
Vi
1.
N
MI
N
{iH
U
(b
AR
K8
Vi
T
NY
Ie
LA
NY
Ui
T
L
W

ME

| ABBOCIATES

MARKET
SEZE

3
4
4

&

......

54

LH
L
&H1
&L
bbb
&HE
sy
70
7
73
74

NETWORK

IND
IND
ARG
ARG
THD
ARG
ABC
)M
THD
faRin
IND
HuRe
ARG
IND
RE
ARG
PR
NBEL
CES
AEC
L9 S
GRS
LT
NRE
NE
NEC
aRc
(a
MR
NED
LBS
ARC
ARG
HRC
NEC
LBS
NEC
NEC
NEC
NG

5D
S0
5D
V]
B
BE
5D
5
EN
8D
ah
sh
5D
5D
50
ah
ab
8D
D
5D
G
Sh
Hb
b
50
EN
3D
50
ob
50
s
Sh
5D
pY
D
s
8D
5D
5D
sh
5D
Sp
EN
an
8D
D
HD
e
SD
8D

SEP

PROGRAM

&, 1978

AUDTENCE

337,000
8,000
647,000
295,000
2,000
371,000
169,000
364,000
148,000
P74, 000
48,000
149,000
6%,000
34,000
$57,000
67,000
£33,000
161,000
67,000
157,000
224,000
226,000
S0, 000
7,000
95,000
117,000
500,000
113,000
65,000
81,000
240,000
$47,000
92,000
13,000
44,001
188,000
40,000
$4,000
6,000
203,000
126,000
137,000
44,000
£13,000
76,000
44,000
22,000
13,000
9,000
S0,000



FORM 8112-5

JIM FIXX REQUEST REPORT

Gl
LETTERD

S1 WSRT
52 WREL
83 WPTV
54 WTVUX
H% WITY
S6 WKCE
57 WKPT
S8 KOLN
59 WRAL
50 KOLD
b1 KXJB
62 WLTX
63 KTWV
64 WRRT
6% KDEC
bb KYIh
b7 WirR
bl KDAL
69 WEAK
70 KOAM
71 KODE
Vi KT
73 Kk DX
74 WAOW
75 WiGZ
76 KBMT
77 RMEE
78 KNDE
79 WWaY
B0 WUAY
81 KORK
82 WIGL
BY WO
84 KHOA
85 WALR
86 KGET
87 KRGV
88 WULI
89 KTUN
90 KHSL
91 KDSBA
PR KGVD
93 KXLF
94 KJTY

CETY

SUUTH BEND

W. PALM BEACH

PaLM BEADH
FT. ¥LEKOE
JAGKSON
CHATTANDQDGA
KEINGSPORY
LINCOLN
CREVE CUEUR
TULSON
Féaikistl
COLUMBLA
ALUSTIN
RATON ROUGE
Fl. Past

L Pasa
ROCKF R D
DULUTH
TERRE HAUTE
PITISRURG
JORPLIN

Ll ATETTE

WLILHLTA FALLS

LA LrROSSE
RINGHMAMTON
BEAUMONT
LUBRFOCK
TAK LM
WILMILNGTON
OAK HLLIL
LAS VEGAS
SAVANNAH
SAVAENNAN
QBULNCY
ALBANT
HARLINGEN
WESLALD
BANGOR
REND

CHIGD
UDESSH
MISSOULA
BUTTE
BAKERSF IELD

STATE

LN
FL
Fl.
F 1.
ME
TN
T
NE
iL
fz
ND

sl

LA
TX
T4
e
N
IN
K&
M0
1A
i
Wi
NY
TX
T
Wi
NI
Wy
NV
A
faf
T
Laf
TX
TX
M
Ny
L
TH
M
MT
LA

MARKET

SLZE

NE TWEHRK

CES
ARG
NEC
LHS
RS
NEC
ARG
ChRY
ARG
(g 1351
GRS
CES
CNEBD
NEC
GRS
ARBE
LS
CRS
aRC
NEREG
AR
aREG
NG
ARG
NET
ARC
AR
I
mRi
ARG
NED
AR0
GRS
I
MWL
Lih
AR
ARC
LR
LDRS
[
NEC
ARL
LRg

PROGRAM

sh
EN
&b
DT
DT
8D
8D
8D
5D
8D
HD
EN
$D
SD
&b
5D
S
§D
$D
SD
§D
5D
I
Sh

8D
5D
B5H
5D
Sb
S
5D
oD
80
DT
&b
EN
SD
Sh
S
by
S
85D
EN

AUDTENCE

61,000
49,000
44,000
%, 000
2%,000
54,000
§,000
85,000
$4,000
37,000
45,000
18,000
19,000
S4,000
42,000
9,000
2%,000
59,000
4,000
5%,000
49,000
30,000
35,000
8,000
10,000
14,000
AB,000
24,000
33,000
24,000
33,000
24,000
3,000
G, 000
132,000
59,000
33,000
12,000
39,000
34,000
12,000
38,000
20,000
4,000



FORM 8112-5

Nﬂ"
ROTI
Wivy
KL TV
KTRE
K SH

8
W
Y
PH
Py
iAon

JIN FIXX

AL
T T i

104
ionz
103
104
109
idé
107
P08
109
140
A
I
i3
ii4
1%
146

WWNY
KEUN
KTV
WHTY
Kien
KRV
KTWS
WIHEG
KTy
KM
KMVT
Wiha
WHSY
KTVO
KLTV
Wk L
147 WBKER
118 KALN
119 KYus

frisf g e ]

 ihd S Sk 4444 et mais shim B3 32

REQUEST

RN

KLAMATH FAaLLS
BUTHAN

TYLER

LUFKIN

FT., SMiTH

REPORT

LYY

WATER TWN
RAFID CITY
ANCHORAGE
MERIDIAN

e

GRE&AT Falllb
STERLING
PANGMA CILTY
BT, JOSEPH
Pead.M SR LNGS
TWl Falls
ANNLIHTUON
HARRISUNBURG
KIRKSVILLE
BAN ANGELD
LANESVLLLE
ALPENA
GLENDLVE
pliLes CITY

NV
R
Al
X
TX
AR

BTate

NY
sh
(214
MG
LK
MT
Co
Fi.
MO
LA
Ih
&l
VA
Mi}
TX
e

i
15%
146
15y
1497
160

PR T

8Lk

163
i68
170
17
L24%
17%
176
179
183
it
ig7
194
196
200
202
203
240
ahi
241

b sevs phs s1r pmas i b b
PR g R

Nl

.
ARG
s
Akc
NBL
NBC

TWORK

GBS
ARG
LRSS
MRE
ARG
NBE
CBS
AR
Rz
AEn
NEE
GRS
ARG
ARG
LES
NRC
CEE
LRSS
NRC

EEE R R R R Y

5D
Gh
8D
WN
EN
=24

P ROGRAM

8
sh
50
M
5D
B
=3V

8h
22

&
8D

14,000
£,000
S6,000
47,000
5,000
110,000

PAGE 3

AUDTENCE

84,000
12,000
12,000
1,000
26,000
i6,000
£,000
4,000
4%,000
24,000
7,000
8,000
39,000
37,000
24,000
17,000
G000
14,000
20,000

AEA 300d e ey T4ty wand et
e i gy

3,575,000
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JIM FIXX INTERIM USAGE REPORT

[WEET
LETTERE

i
o

5
4
o
)
7
&
@
il
14

£

r
Tu

T T
VN EE N I

PR

e
oo

b TR H
L t
S

ERSEREVIRXS BN LI o PR A I
o S TR R AL

L £ P TG %
Ll

[T
i £

kY
A
Ry
37
Kt
3%
4%
44
4
43
44
4%
A
47
483

54

WGN

Wk MZ
WPV
KT&F
WY Z
WAL
KPLR
WECIX
WAL A
WEFF
K ML
KOVR
WOAE
WIVE
WEN
WHK Y
WiTY
WEHS
WAVY
WAP I
WTVD
WG HP
WD M
WP D
KAR D
WYIR
WATE
KECT
WOK R
WRAD
KJED

& KHG

KR
WS
WEET
Wi EC
WIVX
WITV
WREH
WK T
KD
KTVY
WRET
KDEC
KVIA
WIFR
RDAL,
WEAK
KODE
KATO

LIy

CHITAGD
ALLENTOWN
PHILADELPHIA

SN FRANCISEO

DETROLT
PLTISBURGH
ST, Lours
MlLAML
ATLANTA
ALY ImORE
DENVEER
SACKAMENTO
KaNSas CITY
BUFF AL
COLUMBUS
HIGK QY
LRAND RAFIDS
CHARILEBTON
POR MSMOUTH
BIRMINGHAM
DURHAM

HIGH FOINT
TOLEDR

WICHLTA

CHARILOTTESVILLE

KNDXVILLE

ROCHESE Y ER
MUL LNLE
FREBND
SPOKANE

EVERGREEN PARK

PORTLAND
S0UTH BEND

W, Phnk BEAGH

FT. PIaRGE
JAGKSON
CHATTAENDDGA
KINGGIORT
TULBUH

AUGT L
BATON ROUGE
EL. PABD

EL. Pash
ROCGKEFURD
DULUTH
TENKE
JOPLIN
LAFAYLETTE

HAUTE

STavE

I
[&¥=}
P
Cf
Ml
Pé
MD
Fi.,
(0]
M
(0
LA
M
NY
(IS
M
Ml
Wy
Va
1
N
N
O
2
K&
VA
TH
1
Ny
T
LA
WA
A
M
i
i l..
Fl.
M5
TH
Ti
fa7
X
LA
TX
TX
Th
i
I
M
I.A

PUWJ ABSOLIATES

MARKET
HiZk

32

NETWORK

IND
IND
ARE
TN
AEE
ABL
IND
IND
ARl
LD
Cus
BERc
NBIL
CES
RS
IND
NERE
GRS
NBEC
‘NEBC
CRS
ARG
ARG
NRE
NRL
NEBC
WRC
oRS
[EYETM

......

FROGRAM

5D
80
“D
=R
Hh
5D
EN
50
5h
5D
8o
S50
&
DN
5D
G0
EN
Sh
SD
850
5D
50
LY
DN
5D
850
5D
50
S
=3
50
113}
8D
H5h
50

BN

13}
5D
50
&5
Bl
5h
5D
ah
8D
S0
5D
BD
S0

BEP. &,

1978

AR EENCE

337,000
8,000
547,000
2,000
374,000
364,000
148,008
48,000
149,000
34, 000
157,000
67,000
161,000
67,000
226,000
S0, 000
147,000
123,000
65,000
81,000
240,000
92000
3%, 000
44,000
G4,000
6,000
203,000
£37, 000
143,000
41,000
22,000
13,000
%, 000
S0, 000
65,000
49,000
5,000
25,000
G4,000
S, 000
37,000
19,000
$4,000
42,000
9,000
25,000
w9, 0010
4,000
49,000
30,000
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MY

MARKET
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137
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3%,000
8,000
40,000
14,000
48,000
24,000
24,000
33,000
33,000
S0, 000
9,000
42,000
12,000
36,000

4,000
54,000

i,000
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Attachment #392

1878 Toux
Aubrey Franklin - Tea Ambassador
Final Report

The full 1978 program for Aubrey Franklin has been completed and
resulted in appearances in 71 markets, 36 of which had been hand-picked
for Tea, The balance were the responsibility of Foreign Vintages, Inc.,
importers of Amaretio di Saronno.

The Tea Ambassador was a very productive spokesman for Tea, presenting
his dramatic "performance" for Hot and Iced Tea...for "Tea With Love," and
hig "Loverly Tea Punch."

Here are his statistics for the 1978 Tour:

Television: 65 programs for a total of 784 minutes
{plus one 30-minmute radio interview),

Newspapers: Lengthy feature stories, invariably with
photograph(s} in 64 newspapers, the vast
majority of which were major metropolitan
dailies, with a combined circulation of

‘ more than 6.3 million.

These figures do not reveal the guality and impact of the Tea messages
that are delivered. The TV tapes and newgpaper clippings, however, prove
that Aubrey Franklin's unigue personality and serio-comic approach give a
strong, arresting presentation of the reasons for drinking more Tea more
often.

Attached is a detailed, market-by-markst summary of the Tea Ambagsador's
1978 Tour.

Asoka Dutt, President
December 13, 1978 CBC International



Albuguerque

Atlanta

Dakarsfield

Birmingham

Charlesten, §.C.

Charlotte, N.C.

Cincinnati

Colorado Springs

Columbus, Ohio

Council Bluffs

Dallas

Dayton

Daytona

1978
‘TEA AMBASSADOR
FINAL REPORT
JANUARY - DECEMBER

XCAT-TV, B minutes
Alhuquerque Journal

Atlanta Journal

RKITV-TV, 16 minutes
Daily Pilot

WERC.TV, 12 minutes
Post Herald

WCIV=-TV, 17 minutes

WBTV~TV, 5 minutes

WIWNT-TV, 4-1/2 minutes
Cincinnati Ingquirer

KXTV-TV, 8 minutes
Colorado Springs Gazette -

Telegraph

WBNS~TV, & minutes
Citizen. Journal

Nonggreil

WEAS-TV, 5 minutes
Times Herald

WDTN-TV, 15 minutes
Journal Herald

WESH-TV, 30 minutes
Beach Herald




Denver

Des Moines

Detroit

Dulueth

Fort Lauvderdale

Fort Worth

Fresno

Grand Rapids

Hollywood, Fla,

Houston

Indianapolis

Jacksonville

Kangas City, Mo.

Knoxville

Las Vegas

KOA~TV, 10 minutes
SgnVér Post

WWV-TV, B minutes
Detroit News

KDL~TV, 15 minutes
Newa~Tribune

WPEC~TV, 10 minutes
News

Star Telegram

KSEC~-TV, 12 minutes
Fresno Guide

WOTV-TV, 14 minutes
Grand Raplds Press

Sun Tatlex

KTRK~TV, 14 minutes
Chronicle

WITV-TV, 30 minutes
Indianapolig Star

WIXT-1V, 12 minutes
Florida Times Union

KMBC-TV, 10 minutes
Star

WRIR-TV, 7 minutes
Tennessee Journal

KWu-~TV, 20 minutes

Las Vegas Review Journal




Lexington WKYT-TV, 20 minutes
Herald Leader

Los Angeles KHJ=TV, 8 mimites

Louisville WAVE~TV, 20 minutes
Courier Journal

Madison {2} WISC-TV, 7 minutes
State Journal

Miami WKID-TV, 10 minutes
News

Milwaukee WISN=TV, 10 minutes
Journal

Minneapolig-5t. Paul (2) WICN-TV, 8 minutes
Digpatch

Mchile WALA=TV, 8 minutes
Press Register

Moline WOAD-TV, 12 minutes
Daily Disgpatch

Monterey KMST-TV, 26 minutes
Monterey News-Herald

Montgomery (2) WSFA=-TV, 12 minutes
Adventurex

Nashville WSM-TV, 12 minutes
Tennessean

New Orleans WDSV-TV, 10 minutes
States Item

New York WADC-TV, 5 minutes



Norfolk

Cmaha

Orlando

Palm Beach

Phoenix

Pittsburgh

Portland, Oregon

Providence-~New Bedford

Raleigh

Reno

Roanocke

Sacramento

St. Louis

San Diego

WTAR-TV, 12 minutes
Pilot lLedger

KMTV-TV, 10 minutes
World-Herald

WFTC=-TV, 6 minutes
Sentinel-Star

News

KPHOQ-TV, 8 minutes

WIIC~TV, 20 minutes
Pogt Gagzette

KATV-TV, 15 minutes
Portland Journal

WPRI-TV, Prov., 12 minutes
New Bedford Standard Times

WRAL~TV, 3 segments =~
5 minutes
News & OUbservor

KTVN-TV, 3 minutes
Reno Gazette

WDBJ-TV, 10 minutes

World News

KXTV-TV, 10 minutes
Sacramento Union

KIVI-TV, 15 minutes
Glche Democrat

(Repeat 11/14)

KFMB=-TV, 10 minutes
san Die39 Union




San Francisco

Savannah (2)

Seattle

South Bend

Spokane

Springfield, Mass,

Stockton

Tacoma

Tampa

Toledo

Topeka

Tri-Cities (Wash.)

Tucson

Wichita

Winston Salem

KQED-RADIC, 30 minutes

WSAV-TV, 4 minutes
News Press
Evening News

KING~TV, 8 minutes
Seattle Post-Intelligencexr

WSIV-TV, 25 minutes
Tribune

KHQO-TV, 8 minutes
Spokane Spokesman-Review

WWLP-1V, 12 minutes
Daily News

KOVR-TV, 30 minutes

Ch., 3 (Cable), 30 minutes
Everett Herald

WIVT=T, 10 minutes
Tribune

WDHO-TV, 10 minutes
Blade

KTSB~TV, 14 minutes
State Journal

KVEW=-TV, 10 minutes
Tri~City Herald

KGUN-TV, 7 minutes
Tucscon Citizen

KITUH-TV, 8 minuter
Kansas Eagle

WXII-TV, 10 minutes
Journal
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TEA COUNCIL, OF THE U, S. A., INC.

REFORT OF THE TREASURFR

Attachment #387-A

FOR THE ELEVEN MONTHS ENDED NOVEMBER 30, 1978

OPERATING BALANCE AT BEGINNING:

RECEIPTS:
U. 8. A, Trade Contributions

Producing Countries Contributions

Interest
TOTAL RECEIPTS

EXPENDITURES:

Tea Council Activities
Approved
Under Consideration
TOTAL EXPENDITURES

OPERATING BALANCE AT END:

ACTUAL TO BUDGET TO  ANNUAL

12/30/78  11/30/78 BUDCET
$629,083  $62,083  $629,083
$329,528  $366,188 $390,000
381,470 423,926 423,926
28,487 22,9177 25,000
$739,485  $813,031 $863,926
803,294 842,540 892,685
- - 75,324
$803,294  $842,540 $968,009
$565,274%  $599,574 $500,000




Ten

Council Activitigi

101
104
107
110
113
116
19
122
125
128
132
138
1
1Lk
147

151 Less Service Fee Paid by Tea Ass'n.

Salaries (8)
Special Services

Travel & Expense

Employees Pension, Taxes & Ins.

Office Supplies & Expense

Rent & Maintenance

Furniture & Equipment
Insurance & Sundry Expense
Exhibits & Presentations
Publications

Photographs

Clippings, Radio & TV Reports
Publicity Mailings & Materials
Tea Convention

TV & Radio Publicity

160-194 Special Projects

ACTUAL
EXPENSE BUDGET
§§§20/78 E??go/vs %3%2@?
$163,861 63,675 $181,100
16,500 18,100 20,000
17,708 18,000 18,000
30,261 33,000 36,000
16,423 20,000 21,000
34,920 35,400 38,000
355 2,500 3,000
7,722 10,500 12,000
3,229 4,000 4,500
18,162 23,000 28,000
6,283 7,000 7,500
2,143 2,300 2,500
25,839 26,000 27,000
8,456 21,000 21,000
8,269 8,300 8,300
452,343 458,945 b7k, 795
$812,474 $851,720 $902,695
(9,180) (9,280) (10,010)
$803,294 $842,540 $892,685




Svecial Prbjects

Physical Fitnesé

160
161
162
165
166
167
168
169

Coaches' Tour

Reprint Physical Fitness Booklet
Postege & Handling Booklet Shipments
Distribution, Baseball Film

Football Film Clip

TV Sports Videcotapes

A.F.C,A, Donations

Participation in Athletic Clinics

Sub Totsl

Other Projects

171
173
17k
175
176
181
182
183
184
185
192
194

Misc. Film Distribution

Food Service Survey

Food Service Creative
Mise.-devel. of ideas, sketches, etc.
A XI.A W, - Tournament

Spesker's Bureau

Prints - "Aim...Less Frame" Film
"Aim...Less Frame" Booklet

Dist. "Aim,..Less Frame" Film
Home Economies Filmstrip
Franklin Tour

Tea and Tennis

Grand Total

ACTUAL
%{ISE Bsm?gm 1o
11/30/78 11/30/78 BUDGET
$ 81,178  $ 82,500 $ 84,000
60,200 60,200 60,200
22,391 23,000 26,000
5,369 6,600 7,000
10,000 10,000 10,000
20,000 20,000 20,000
5,000 5,000 5,000
45,431 45,000 45,000
$abo,569  $252,300 $257,200
294 450 500
1,519 1,800 1,800
50,000 50,000 50,000
1,140 1,600 2,000
18,996 19,500 19,500
15,731 16,500 18,000
1,922 1,922 1,922
10,110 10,110 10,110
22,094 22,000 22,000
3,763 3,763 3,763
51,205 53,000 62,000
26,000 26,000 26,000
$us2,343  $b58,945 $u7l, 795




. URLITEDR STATES DEPAMIMINT OF JUS.CE
REGISTPATION UN1IT '

CRIMINAL DIVISION
WASBINGTLN, D. C. 20530

My

o~
S

-

.}—‘;—Q__-_____T:{CB . . . - 7 }“ L . '

Y

Please answer the following guestions and return'thés

-

sheet in triplicate with ydur supplemental statenent‘f
1. Is your answer to Item 16 of Section V (Political Propa=-

ganda - page 7 of Form OBD-64 -~ Supplemental State-
ment) :

Yes or No X

(If your answer to questnon l 1s 'yes" do not aﬁgyer-guestion
'2 'of this form.) RS .o RS

2. Do you disseminate any naterlal in connectlon with your
' registration:

Yes X or No

(If your answer to question 2 is "yes" please ferward for
our review copies of all such material including: films,
film catalogs, posters, brochures, press releases, etc.
which you have disseminated during the past 'six months.)

AniatiZ g ot K 23 demiarey 1479

Signature bate (/

i . ‘ =
Donald A. Wiedexkcht _ .
-Please type or print name of . ) .
signatory on the line above . '

Executive Director

Title




