
2023 Frank Oliver - Social Media Director Initiatives 

 

Social Media Director position 

• Continue the formulation of a financial budget assigned to the social media position to 
streamline and simplify travel costs, equipment purchases and upkeep, as well as continuing 
education. This I believe will help the social media director in communication and awareness 
about current ministries, which is a 2023 Faith Church initiative.  

• Continue to expand the list of volunteers to assist in social media content creation. This would 
bring new people, with innovative ideas, to help increase content and fresh perspectives for 
Faith Ministries. 

 

Local Church  

• Consider printing a 2024 calendar for distribution to all attending the Stewardship Celebration. 
This calendar would feature seasonal photos from various ministries. Ministries would include 
important event dates for the upcoming year, giving members an attractive wall-hanger with a 
quick way to access that month’s Faith activities. This will help promote one church/three 
campuses. 

• Bring to church social media a more personal side of the pastoral and intern staff. Consider 
featuring a pastor at various times during the year involved in a hobby or activity that would 
show them on a more personal level away from the pulpit. Evidence of the popularity of this 
concept would be the pastor pizza making post that reached 3,600 people on Facebook.  

• Spend more time with PBF to promote its mission. 

 

Community Engagement 

• Spend more time at the Hartford Hub to promote the ministry there. 
• Compile a list of Faith members that engage in serving Christ in the Lafayette community. Begin 

to regularly feature the work they are doing in our social media. 

 

Biblical Counseling 

• Consider showing the more personal side of the restorative counseling that goes on at Vision of 
Hope and Restoration. These powerful “real images” could be used for thoughtful promotion of 
these two services at Faith. 

• Become more involved with the biblical counseling training ministry’s regional conferences and 
its promotion for the new website and onsite spontaneous social media coverage. 
 

FCS 



• Build on the tremendous social media momentum started for the school. Be intentional about 
featuring the areas that separate an education at Faith from other area schools. 

• Consider installing a time-lapse camera to record the entire construction of the new FCS 
buildings. 

Global Missions 

• Continue to bring an up close and impactful look through powerful photographs of short-term 
missions. This would give Faith members a sense of why these missions have value. Use those 
images to increase awareness and participation in short-term missions. Highlight the personal 
growth, progressive sanctification, unique friendship building, and God-honoring service these 
missions offer. These photos are not only for social media posts but to accompany CFN 
testimonies upon return and for promoting future missions. 

• Consider featuring one global missionary’s work to help emphasize back here at Faith the desire 
to increase FGM missionaries.  
 

 


