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E
veryone needs a hobby. Without hobbies we might all 

go insane. Our hobbies provide us with a mechanism 

to relax and do something we thoroughly enjoy. For 

me that hobby is chasing rockets. I love rocket launches, 

rocket manufacturing and factories, rocket tests, rocket 

science, rocket communication and control, rocket ground 

transportation, rocket payloads, and rocket museums. 

Pretty much anything else to do with rockets. 

Over the past decade my rocket-chasing obsession has been 

made easier thanks to technology and social media. The National 

Aeronautics and Space Administration has set the gold standard 

when it comes to using social media and interacting with others 

on social media to grow their brand and influence public opinion. 

NASA utilizes social media better than anyone else on the planet. 

Thanks to NASA we can all learn how to use social media to 

maximize our ministry effectiveness. 

What has impressed me the most is the passion NASA has 

to share its message, and it makes me wonder if the church has 

the same passion about its message? Does the church even know 

what its message is, and does it know how to effectively use 

social media to communicate that message? 

NASA is able to motivate their social media followers to spend 

their own money to travel to events, called NASA Socials, that 

allow their social media followers exclusive access to NASA 

personnel, facilities and rockets in hopes that they will in turn 

share their experiences on social media. I have been to many of 

these events all across the country over the past 10 years, and 

each time I’m more and more impressed with how NASA uses 

social media—and how the church should learn from them. How 

many people were motivated to attend your church last Sunday 
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because 

of your 

influence on 

social media? How 

many donated? Here are 

a few things the church can learn 

from how NASA uses social media:

Be where the people 
are. This may seem obvious, but 

technology changes fast and social 

media trends change even faster. If 

your church or ministry is just now 

starting to experiment with Instagram, 

you are already far behind. While 

Twitter and Facebook are still valid 

platforms, they are nowhere near 

the cutting edge anymore. Instagram, 

while once popular with Millennials, 

has also been left behind by Snapchat. 

Text-based social media is so 2010. 

Snapchat, and other video/

picture-based platforms, are the 

latest trend but most churches 

aren’t prepared for it. Does your 

church have a Snapchat account? 

Even Instagram? What about your 

youth group? Are you prepared for 

the next big trend, whatever it may 

be? Can you adapt quickly so your 

message reaches that audience? 

NASA wants to reach everyone 

regardless of social media platform. 

That’s why they manage over 500 

accounts across just about every 

known social media platform. They 

want to get their message to the 

people, so they go to the platforms 

the people use.

Feed the monster. How often 

do you post? What is the quality of 

your posts? Once you start using 

social media you have to constantly 

feed the monster that is your social 

media followers. If you don’t feed 

the monster, the monster will leave 

and follow someone else. Many 

now consume social media without 

actually creating a connection with 

those they follow. This means your 

actual follower count could be much 

higher as folks consume your content 

without you knowing it. If your 

Facebook page or Snapchat account 

hasn’t been updated in months, the 

odds of them being visited again are 

slim-to-none. This requires strategy 

and planning. NASA regularly posts 

on over 500 accounts and they don’t 

post the same thing to all platforms.

Have the right team. In order 

to be strategic about the content and 

frequency of your posts, you need 

to have the right people helping you 

manage your social media presence. 

In smaller ministries this may be a 

volunteer who has a passion and 

uses social media with excellence on 

their own. For larger ministries this 

might mean getting the marketing 

and communications folks involved—

just make sure they have some sort 

of social media background. Taking 

someone from the IT team or one of 

the print media folks and dumping 

social media in their lap might not 

lead to the best results.

Since much of social media is 

moving away from text-based com-

munication there are also tremendous 

opportunities for the video produc-

tion teams to produce video content. 

It takes a lot of creativity to commu-

nicate a message in a 6-second Vine 

(assuming of course your ministry is 

on Vine). Graphic designers can also 

get involved to help take a text mes-

sage from Facebook and turn it into a 

graphic for Snapchat.

Know your message. NASA’s 

goal is to communicate their passion 

for space and exploration through 

social media so they can influence 

public opinion and ultimately ensure 

the security of their existence within 

the federal government. NASA does 

it better than anyone, both inside 

the government and outside in the 

private sector. 

What’s the message of your church 

or ministry? What are you trying to 

communicate both to your regular 

While NASA’s use of social media is among 

the best, their message will pass away with time.  

The message of the church is eternal and 

everlasting: that alone should motivate us to use 

social media to reach our planet for the Kingdom.
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followers and also to those who just 

pass by your social media accounts? 

It’s been said that first-time visitors to 

your church check out your website 

before they set foot in your building. 

I believe they first visit your social 

media accounts and then your website 

before they set foot in your building. 

They want to see what your message 

is, if your message is current, and 

if you actively engage with folks 

through social media.

W
hether your church 

attendance is 100 or 10,000 

you can have an effective 

social media presence. For smaller 

ministries, look for some young 

folks to help you out and be willing 

to learn from them. I admit, I’m 

not the best at Snapchat, but at a 

recent NASA event I was able to 

learn from younger folks about 

what I needed to do better on that 

platform. For larger churches, get 

a team together. Don’t just dump 

it off on someone, be strategic. 

Be willing to learn, adapt and 

change. Are you ready for the 

next platform that will eventually 

replace Snapchat?

Remember, the message of 

the church is eternal life. If that 

doesn’t get you fired up to use 

social media effectively, then 

I don’t know what will. While 

NASA’s use of social media is 

among the best out there, their 

message is temporal. It will 

eventually pass away with time.  

The message of the church is 

eternal and everlasting: that alone 

should motivate us to use social 

media to reach our planet for  

the Kingdom. MT
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