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Welcome to a special bonus PDF “Cheat Sheet”.  

In this PDF I am going to help you set up your first campaign 

on Facebook. 

I am going to stick to a CPA offer and I will show you exactly 

how to go about setting the campaign. 

This Cheat sheet should be followed as an aid to help you 

setup your campaign and start targeting the right market on 

Facebook. 
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Getting Started 

The first thing you need to do in order to setup your ad on 

Facebook is to head over to 

http://www.facebook.com/ads/create/ 

You should then see a link like this (see below). 

Designing Your Advert 

 

 

 

 

This part is important and you should pay careful attention to 

the following questions. 

 

http://www.facebook.com/ads/create/
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1. Have you decided on a destination URL? (Landing page) 

 

Are you going to send traffic to a squeeze page? If so , what 

kind of squeeze page are you going to use? Are you going to 

use a “sandwich page”? (I.e. a page with content and an opt 

in form). 
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2. CPA Offer 

What type of CPA offer are you going to be promoting?  

Is it going to be a simple email/zip submit offer?  

Is it going to be a trial offer? How much is payout? 

 

 

3. Body of your Ad 

What are you going to put in your ad? Avoid using the word 

“FREE” and avoid capitalising your ad. Make sure you state 

the benefits of the offer – if it is a CPA Dating offer you are 

promoting make sure you mention the company name in the 

ad. 

 

 

 

 



Bonus 3 – Facebook Ad Sniper “Cheat Sheet”  

 

4. Image of your Ad 

Depending on the CPA offer you are promoting what kind of 

image are you going to use? 

Are you going to use an amateur image of a girl? Are you 

going to use a crazy image of an animal or are you going to 

customise your own ad? 

Are you going to split test and use two different images? 

 

 

 

Targeting  

Your next main goal is to come up with an effective targeting 

strategy for your CPA offer. 

At this stage it would entirely depend on what country your 

offer accepts traffic to and what you intend to promote. 
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1. Is your CPA offer aimed at any specific country? Does it 

accept traffic from USA, UK, Canada and Australia?  

Or is it worldwide? 

Tip 

Worldwide traffic is cheap ;) 

E.g. I put out a campaign and aimed at it just at the 

Russian market and it was a success ;)  

Foreign traffic = cheaper clicks and cheaper impressions. 
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2. Are you going to target a certain age group?  

Is your CPA offer aimed at a young audience?  

Are they most likely to fill out your CPA offer? 

 

3. Are you going to target both Males and Females?  

Or are you going to target mainly women? 

(Tip: targeting just one section of the sex is profitable) 

e.g. Young males love WWE wrestling and UFC, and 

video games.. So are you going to find a relevant CPA 

offer related to this to target to this audience? 

 

4. Likes & Interest (Important) 

This is the heart of your Advertising campaign. This is 

the main engine of your Facebook ads as your market 

will depend on the “likes and interests”. 

For example, if you have a video game CPA offer are you 

going to aim at young males who are into 

UFC/WWE/Boxing?  

Are you going to aim your CPA offer at every single male 

who buys a copy of Men’s Health magazine? 

 

This is one of the most important sections of your Ad 

campaign so make sure you get this right. 

Are you going to target millions of people or are you 

going to keep this “local”? 
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5. Budgeting  

Have you decided on what you are going to spend daily? 

Are you going to be spending $20 a day? 

Do you want your ads to go live on a certain day? 

Are you going to be using a CPM or a CPC model? 

How much are you going to be paying per CPM impression or 

CPC? 

If your budget is low then I suggest you start off with a CPC 

model as CPM can be pretty expensive in the long-term. 

 

If you follow the above questions and create your ad based 

on those considerations then you will be able to set up a 

profitable Facebook CPA campaign  

Remember the more you test the better you can track your 

ad. 

In the next bonus PDF I am going to show you tools you can 

use to track your Facebook Ads so you know where people 

are clicking. 

 

 


