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Key Takeaways
Mobile Retail Commerce Accounts For One-
Third Of Online Retail Sales
Americans spent $153 billion on retail products 
using their mobile devices in 2017. Forrester 
expects this to grow 13% annually on average 
through 2022.

Tablets Have Flatlined
Tablet retail commerce will lose share to 
smartphones. Larger smartphones are 
cannibalizing tablet device ownership as well as 
mobile retail spending.

Why Read This Report
While retailers saw mobile commerce climb 
rapidly over the past five years, its growth will 
continue at a more measured pace over the next 
several years. However, US mobile commerce will 
continue to show double-digit compound annual 
growth rates, contributing to half of the overall 
online retail sales growth by 2022. This forecast 
details mobile and tablet commerce from 2010 
to 2022, with detailed data available from 2016 
across 26 product categories.
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Mobile Retail Commerce Accounts For One-Third Of Online Retail Sales

The US saw dramatic growth in mobile retail sales over the past several years, albeit from a smaller 
market size than other countries. US consumers spent $153 billion on retail goods through their mobile 
devices in 2017, accounting for one-third of online retail sales (see Figure 1). Mobile commerce sales 
grew an impressive 29% year-over-year in 2017. As consumers’ mobile behaviors mature, Forrester 
expects a more measured pace over the next five years, and we expect US mobile commerce to grow 
at a 13% compound annual growth rate (CAGR), contributing to half of the overall online retail sales 
growth by 2022.1 The reasons for this slowdown include:

 › Incremental mobile buyer growth will slow. About 91 million additional smartphone buyers 
alone were added to the US between 2012 and 2017. However, we expect about 53 million new 
smartphone shoppers over the next five years. More than two-thirds of today’s online buyers are 
already mobile buyers. However, Forrester expects that the market will saturate, with 82% of online 
buyers purchasing via mobile by 2022.

 › Mobile shopping habits are largely the same as last year. While incremental mobile buyers will 
continue to grow the mobile commerce market, these new buyers are part of the late majority of 
the technology population curve, indicating relatively mature and prevalent shopping behaviors.2 
Forrester survey data shows that the frequency with which US consumers purchase physical goods 
via their mobile phone changed relatively little between 2016 and 2017, with approximately half of 
US online adults shopping on their phone at least once (see Figure 2).

http://www.forrester.com/go?objectid=BIO2784
http://www.forrester.com/go?objectid=BIO1129
http://www.forrester.com/go?objectid=BIO2298
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FIGURE 1 Mobile Contributes To One-Third Of Online Retail Sales

Mobile commerce accounts for one-third of all eCommerce sales in 2017

Source: Forrester Data: Mobile And Tablet Commerce Forecast, 2017 To 2022 (US)
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FIGURE 2 US Online Adults Continue To Purchase Physical Goods Via Their Mobile Phones

“How often do you purchase physical goods on a mobile phone?”

Base: 56,849 (2016) and 51,550 (2017) US online adults (18+) who use a mobile phone

Source: Forrester Data Consumer Technographics® North American Online Benchmark Survey (Part 1), 
2016 and 2017
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Tablets Have Flatlined

While we expect overall mobile retail sales to grow at a moderate pace, retail behaviors using tablets 
and smartphones are diverging. We expect smartphone retail sales to grow from $100 billion to $209 
billion between 2017 and 2022, a 16% growth rate. We project tablet retail sales to grow at a 6% 
growth rate in the same period. Therefore, smartphone retail sales will be more than twice the size of 
tablet retail sales by 2022.

 › The tablet market has stalled. Larger smartphones have displaced tablets, causing the latter’s 
adoption and usage to stall.3 The share of tablet retail sales began its decline in 2016, which 
coincided with a US tablet adoption decline in the same year.4 The tablet retail sales share of 
mobile commerce in 2016 was 40%, and we expect it to fall to 34% by 2022. However, the total 
tablet retail dollar volume will continue to increase at a 6% annual growth rate.

 › Smartphone retail average order value and transactions are increasing. Retailers continue to 
struggle to get smartphone consumers to spend at comparable levels to desktop consumers. The 
average order value on desktops is $155 and mobile is $120. However, smartphone order value is 
gradually rising at 4% year-over-year, only slightly faster than desktop growth at 3% year-over-year. 
The chief driver is transaction volume, as evidenced in the growth in smartphone web traffic as well 
as retail revenue.5
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Engage With An Analyst

Gain greater confidence in your decisions by working with Forrester thought leaders to apply  
our research to your specific business and technology initiatives.

Forrester’s research apps for iOS and Android.
Stay ahead of your competition no matter where you are.

Analyst Inquiry

To help you put research 
into practice, connect 
with an analyst to discuss 
your questions in a 
30-minute phone session 
— or opt for a response 
via email.

Learn more.

Analyst Advisory

Translate research into 
action by working with  
an analyst on a specific 
engagement in the form 
of custom strategy 
sessions, workshops,  
or speeches.

Learn more.

Webinar

Join our online sessions 
on the latest research 
affecting your business. 
Each call includes analyst 
Q&A and slides and is 
available on-demand. 

Learn more.

Supplemental Material

Forecast Methodology

ForecastView is a syndicated subscription service delivering access to more than 40 forecasts annually 
across North America, Europe, Asia Pacific, and Latin America.

Our forecasts employ a unique methodology: By leveraging business and technology leader demand-
side data balanced with company supply-side metrics, we provide a highly detailed understanding of 
each market. Forrester’s ForecastView service provides reliable insight into the business technology 
markets. It offers a framework for understanding market drivers and inhibitors and helps clients to plan 
and prioritize investment decisions. ForecastView provides detailed data and market metrics from our 
major forecast models over a five-year period for the markets of eCommerce, digital marketing, mobile, 
and business technology.

http://www.forrester.com/app
http://forr.com/1einFan
http://www.forrester.com/Analyst-Advisory/-/E-MPL172
https://www.forrester.com/events?N=10006+5025
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As part of the forecast modeling, Forrester develops comprehensive historical and base-year market 
size estimates based on a variety of sources, including public financial documents, executive 
interviews, Forrester’s proprietary primary business technology research and surveys, and analysis of 
global companies’ distribution and growth.

All of Forrester’s forecasts are designed by a dedicated team of forecasting analysts who build the 
models, conduct extensive industry research, and manage the process of formally building consensus 
among Forrester’s analysts. Forecast analysts have backgrounds in investment banking, management 
consulting, and market research, where they developed extensive experience with industry and 
company forecasting.

Survey Methodology

The Forrester Data Consumer Technographics® North American Online Benchmark Survey (Part 1), 
2017, was fielded in February and March 2017. This online survey included 58,000 respondents in the 
US and 6,011 respondents in Canada between the ages of 18 and 88. For results based on a randomly 
chosen sample of this size, there is 95% confidence that the results have a statistical precision of plus 
or minus 0.4% of what they would be if the entire population of US online adults (defined as those 
online weekly or more often) had been surveyed and plus or minus 1.3% of what they would be if the 
entire population of Canadian online adults had been surveyed.

Forrester weighted the data by age, gender, income, region, and broadband adoption to 
demographically represent the US and Canadian online adult populations. The survey sample size, 
when weighted, was 58,000 in the US and 6,011 in Canada. Ipsos Observer fielded this survey on 
behalf of Forrester. Survey respondent incentives include points redeemable for gift certificates.

The Forrester Data Consumer Technographics North American Online Benchmark Survey (Part 1), 
2016, was fielded in February and March 2016. This online survey included 60,049 respondents in the 
US and 6,284 respondents in Canada between the ages of 18 and 88. For results based on a randomly 
chosen sample of this size, there is 95% confidence that the results have a statistical precision of plus 
or minus 0.4% of what they would be if the entire population of US online adults (defined as those 
online weekly or more often) had been surveyed and plus or minus 1.2% of what they would be if the 
entire population of Canadian online adults had been surveyed.

Forrester weighted the data by age, gender, income, region, and broadband adoption to 
demographically represent the US and Canadian online adult populations. The survey sample size, 
when weighted, was 60,049 in the US and 6,276 in Canada. Lightspeed GMI fielded this survey on 
behalf of Forrester. Survey respondent incentives included points redeemable for gift certificates.

Note: Weighted sample sizes can be different from the actual number of respondents to account for 
individuals generally underrepresented in online panels.
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Definitions

Forrester’s current definition of mobile commerce encompasses the following categories: computers, 
computer peripherals, software, consumer electronics, consumer books, music, videos and DVDs, 
movie tickets, event tickets, beauty and cosmetics, clothing, footwear, jewelry and watches, food and 
drink, pets, toys, video games, sports equipment, flowers, furniture, large appliances, housewares, 
small appliances, garden supplies, office products, car parts, and a miscellaneous classification for all 
other physical goods sold on mobile devices. Forrester excludes car purchases, prescription drugs, 
gambling, food and drink at restaurants, gasoline, C2C, and pornography from its estimates.

Endnotes
1 US online retail sales will grow by $253 billion between 2017 and 2022. See the Forrester report “Forrester Data: 

Online Retail Forecast, 2017 To 2022 (US).”

2 Technology adopters are classified among innovators, early adopters, early majority, late majority, and laggards, 
according to Everett M. Rogers’ diffusion of innovation theory. Source: “Diffusion of Innovation Theory,” Boston 
University School of Public Health (http://sphweb.bumc.bu.edu/otlt/MPH-Modules/SB/BehavioralChangeTheories/
BehavioralChangeTheories4.html).

3 In less than 10 years, iPhones grew from 3.5-inch screens to 5.8 inches, with the latter found on the iPhone X. Smaller 
tablet devices such as the iPad mini have a slightly larger screen size of 7.9 inches. Source: Apple (https://www.apple.
com).

4 The US tablet installed base fell for the first time in 2016. See the Forrester report “Forrester Data: Mobile, 
Smartphone, And Tablet Forecast, 2017 To 2022 (Global).”

5 In June 2016, smartphone average order value rose 4% and traffic rose 33% year-over-year. Source: Giselle 
Abramovich, “Study: Smartphone Traffic Grows Fast, But Revenue Still Lags Desktop,” CMO, October 27, 2016 (http://
www.cmo.com/adobe-digital-insights/articles/2016/10/7/adi-mobile-retail-benchmark-2016.html#gs.pWJTSaw).

http://www.forrester.com/go?objectid=RES139271
http://www.forrester.com/go?objectid=RES139271
http://www.forrester.com/go?objectid=RES138971
http://www.forrester.com/go?objectid=RES138971
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