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Content Marketing Crash Course: a Monster List of Content Marketing Resources 

Content marketing is a widely used term for anything related to blogging and promoting website 

content, and there’s so much material written on how to do better in this subject.  

So to save you time from browsing through all the materials, I’ve compiled a list of the stuff that’s worth 

reading.  

The Basics 

1. Guide to Web Content-Blueglass compiled a comprehensive list of all web content imaginable. 

Sadly, the article has been archived, and only the cache is available, so I suggest you save a copy 

now! After reading this, you’ll be able to identify the different types of content and know when 

to use them. 

2. 42 Ways to Connect with Customers by Joe Pulizzi- is a collection of different ways to connect 

to your target audience, ranked in popularity by the people who use them (bloggers, marketing 

agencies, and marketers). 

3. How do Buyers Consume Content? – Barbra Gago compiled a list of questions you need to ask 

your target audience to determine their reading/web surfing habits. She also included tips to 

help you find the answers to these questions. 

4. Introduction to Using Dynamic Content in Marketing- Hubspot’s crash course in dynamic 

content marketing will teach you how to customize a website’s content based on a user’s profile 

or past interactions with your website.  

5. Essential Content Curation Best Practices by Lee Odden of Toprankblog- Is a quick guide on 

content curation that covers: 

a. Where to find content worth curating 

b. Types of content to curate 

c. Where to publish curated content 

 

On Writing 

1. 22 Ways to Create Compelling Content – Is an infographic based on Danny Invy’s guest post on 

Copyblogger. It will help you come up with new topics to write about- even if your creative 

juices are running low. 

http://www.blueglass.com/blog/the-content-marketers-guide-to-web-content/
http://webcache.googleusercontent.com/search?q=cache:fwxDCmCz7wIJ:www.blueglassarchive.com/blog/the-content-marketers-guide-to-web-content/&hl=en&gl=ph&strip=1
http://contentmarketinginstitute.com/2011/08/content-marketing-playbook/
http://contentmarketinginstitute.com/2011/03/buyers-consume-content/
http://offers.hubspot.com/introduction-to-dynamic-content?__hstc=20629287.a6e596ee9d12a1c4410d600b870920d8.1373017624228.1373017624228.1373017624228.1&__hssc=20629287.2.1373017624229
http://www.toprankblog.com/2013/02/content-curation-best-practices/
http://www.copyblogger.com/create-content-infographic/


2. How To Brainstorm Incredible Blog Posts Like Copyblogger by Erik Sherman- Gives you advice 

on finding new ways to brainstorm and get inspiration. 

3. How To Write Cool Copy for Unsexy Stuffby Crazy Egg- Let’s face it, you don’t always get to 

write about the cool stuff. Emma listed tips with good examples on how to write good copy for 

not-so-exciting-topics. 

4. Copywriting 101- Is a free e-book by Copyblogger that discusses the basics of copywriting and 

the tremendous work that goes with writing a persuasive copy.  

Tips and Strategies 

1. Quicksprout’s Advanced Guide to Content Marketing- is a comprehensive guide that discusses 

everything about content marketing, including best practices and current trends.  

2. Tactics to Increase Blog Traffic-Randy Fishkin gives you21 actionable tips to increase your blog’s 

web traffic. This resource combines tips with clear instructions, and screenshots for the more 

complex ideas.  

3. Guide to Advanced Guest-blogging by Pratik Dholakiya – a detailed guide on how guest 

posting, it discusses: 

a. Where to find guest posting opportunities 

b. Finding good topics 

c. Reaching out to the editor/webmaster 

d. Writing the guest post 

e. A Winning Author-bio 

4. How to Get 50,000 Visitors To your Blog In the First Month- This is a case study on how Peep 

Laja, blogger of Conversion XL; got 50K visitors, 700 subscribers and a loyal following after just 1 

month of blogging.In this post, he’ll tell you how he did it, and WHY it should work for you. 

5. 30 Greatest Lead Generation Tips- Hubspot’s tutorial will show you how to create the best 

content for lead generation and the secrets to effective A/B split testing. 

6. How to Feed the Content Beast by Curata- An e-book that tells you how to balance original 

content creation and content curation.  

7. Visual Content Marketing – a 1-hr recorded webinar packed with information regarding visual 

content by Marketo. After watching the video, you will learn: 

a. Identify which type of visual content works for your target audience 

b. How to incorporate visual content to any content marketing campaign 

Organization and Data Analysis 

1. Mashable’s take on “How to Measure the ROI of a Content Strategy” This article will help you 

measure the success of a content marketing campaign through social engagement and other 

metrics. It will also help you identify the type of content, or subject that generates the highest 

ROI for your website. 

2. Creating a Content Marketing Plan – This article by Joe Pulizzi of Content Marketing Institute 

will help you create a daily-to-yearly schedule for all your content marketing tasks.  

http://contently.com/strategist/2011/10/13/how-to-brainstorm-incredible-blog-posts-like-copyblogger/
http://blog.crazyegg.com/2013/04/16/cool-copy-for-unsexy-stuff/
http://my.copyblogger.com/basic/copywriting-101-ebook/
http://www.quicksprout.com/the-advanced-guide-to-content-marketing/
http://moz.com/blog/21-tactics-to-increase-blog-traffic-2012
http://moz.com/blog/the-ultimate-guide-to-advanced-guest-blogging
http://thinktraffic.net/50k-in-first-month
http://offers.hubspot.com/30-greatest-lead-generation-tips?__hstc=20629287.a6e596ee9d12a1c4410d600b870920d8.1373017624228.1373017624228.1373017624228.1&__hssc=20629287.2.1373017624229
http://www.curata.com/resources/ebooks/how-to-feed-the-content-beast/
http://www.marketo.com/webinars/visual-content-marketing-capture-and-engage-your-audience/
http://mashable.com/2011/07/04/how-to-measure-roi-content-marketing-strategy/
http://contentmarketinginstitute.com/2009/10/creating-consistent-content-a-content-marketing-plan/


3. Advanced Content Tracking with Google Analytics - is a guide to Google Analytics (GA) written 

Justin Cutroni with the help of other Google advocates. After reading this, you’ll be able to 

identify which metrics are worth tracking and the codes that can help you track it easily. 

4. How to Create an Editorial Calendar-Having an editorial calendar helps everyone stay on track. 

This guide will give you the tips and tools you’ll need to keep everything organized. 

There you have it, a monster list of resources for content marketing. If you know of a good resource not 

included in this list, please share it in the comments section.  

http://cutroni.com/blog/2012/02/21/advanced-content-tracking-with-google-analytics-part-1/
http://searchenginewatch.com/article/2136988/How-to-Create-a-Social-Media-Editorial-Calendar

