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A
n annual event, Dominican 
Annual Tourism Exchange 
(DATE) celebrated its lucky 

thirteenth year in April at the Barceló 
Bávaro Beach Resort Convention 
Center in Punta Cana. Sponsored 

by The Hotel and Tourism Asso-
ciation of the Dominican Republic 
(ASONAHORES), DATE is the pre-

mier trade show in the DR attracting 

buyers, sellers, movers and shakers 

from both the public sector and the 

private arena. Airline sponsors includ-

ed American Airlines, US Airways, 
Delta and JetBlue.

Through 3,785 pre-arranged ap-

pointments, a trade show market-

place and lively evening fiestas, buy-

ers from the US, Canada, Europe, 

Latin America, Europe and Russia did 

business with wholesalers, tour opera-

tors, hoteliers, airline representatives, 

excursion operators and car rental 

companies. Buyers included Apple 
Vacations, Expedia, JetBlue, MLT 
Vacations, CheapCaribbean.com 
and Orbitz Worldwide. Saluted as 

the best year yet, 345 suppliers and 

229 buyers attended, representing 

119 supplier companies and 108 buy-

ing companies. 

SUNNY OPTIMISM 

Proud as a peacock, the DR reported its 

highest growth from January to March 

than in any previous year. According 

to Francisco Javier García, Minister of 

Tourism, the perennially popular vaca-

tion destination welcomed 1,355,749 

tourists, representing an 8% increase 

It’s a Date in the Dominican Republic
over the 

same peri-

od in 2011. 

He said, 

”Our tour-

ism product 

has better 

energy than 

ever before, 

due to our 

c o u n t r y ’s 

natural fea-

tures and 

the friendly 

way Dominicans treat our tourists.” 

Opening in August, a new highway 

“El Coral” will connect Santo Domin-

go to Punta Cana, reducing travel time 

to less than two hours, half the time 

it now takes to drive that distance. 

Nearly forty-four miles long, the high-

way will also connect the capital city to 

the international airports in the eastern 

part of the country, including Bayahibe 

and La Romana. 

BIG ON THE BEACH 

An expensive facelift, coming in at USD 

$330 million, transformed the Barcelo 

Resorts into one resort complex com-

prised of two properties, rather than 

the five properties in its previous car-

nation.The massive transformation 

resulted in the 391-room adults-only 

Barceló Bávaro Beach Hotel and 

1,600- room family-friendly Barcelo 
Bavaro Palace Deluxe. Renovations 

included refreshed rooms with rain-

style showers, balcony hot tubs, high-

end entertainment system, three-hun-

dred brand new rooms in the Golf wing 

of the Palace Deluxe and newly built 

pool areas. On-site amenities include a 

P.B. Dye 18-hole golf course, which at 

6,655 yards is the most-visited course 

in Bávaro and Punta Cana, cigar and 

rum bar, shopping promenade, Vegas-

style Theater, 24-hour casino and U 

Spa with thirty therapists and seven-

teen treatment rooms. “For couples, 

the Romantic Escapes package is our 

big seller at $199 for seventy-five min-

utes of rubdowns with coconut oil and 

chocolate cream,” says Irena Moracic, 

spa manager. For the younger set, the 

new Barcy Water Park is a show-stop-

per with a swashbuckling pirate ship, 

video games on gigantic screens and 

wading pools. Twenty-five percent off 

early reservations for a four-night stay 

through December includes a $1,000 

credit per room. “We welcome shoul-

der season bookings to offer consum-

ers an opportunity to experience the 

expansive amenities that the Barceló 

Bávaro Beach Resort has to offer,” 

said Claudio A. Zboznovits, vice-pres-

ident, sales and marketing. www.
barcelo.com

At Casa de Campo, ‘Casa Fami-

lies‘ is the aptly named package for 

travel through September 30. Chil-

dren stay, eat and play for free and 

when the all-inclusive supplement 

is added, a fifty percent reduction is 

given on an adjoining room for chil-

dren and grandparents. Signature 

add-ons include personal carritos or 

four-passenger touring carts while an 

array of restaurants serve steak and 

seafood, to sushi and sandwiches.  

www.casadecampo.com.do

THE FIRST DATE

Starwood Hotels & Resorts is 

making their landmark debut in the 

DR with the opening of the 206-room 

Westin Punta Cana Resort. Con-

struction will begin this summer with 

an opening scheduled for December 

2013. Close to the Punta Cana airport, 

the resort will offer sixteen suites, 

wedding planners, cigar bar, business 

center and walking trails. Guests will 

have access to 45-holes of champion-

ship golf, nine restaurants and the Six 

Senses Spa. The Westin Punta Cana 

will be the second Starwood property 

to open in the DR. A 425-room Four 
Points by Sheraton will open near 

the Punta Cana airport on October 4. 

www.westin.com
More new hotels were announced 

by Pablo Pinero, owner of the Bahia 
Principe Resorts. “We are opening 

seven new resorts including a new 

property in Montego Bay, one in Riv-

iera Maya and five in the DR.“ Three 

Casa de Campo, chairs at sunset

By Melanie Reffes
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resorts will be built in Punta Cana 

and two in Playa Nueva Romana with 

completion scheduled over five years.

www.bahia-principe.com
AMResorts is beefing up their ap-

peal to American tourists with the ad-

dition of English-language training for 

their staff and brand names at their 

restaurants from Heinz and Yoplait 

to Kellogg. “Our guests do not like 

surprises on a vacation,“ said Lehia 

McGillen, marketing coordinator. “Our 

staff is tested in English and with the 

addition of brand names in our res-

taurants, we are assured our guests 

will feel comfortable.” AMR operates 

seven properties in the DR including 

Secrets Royal Beach which added 

a spa and new block of rooms. To en-

courage travel agent bookings, they 

offer a 10% commission via their web-

site and reduced room rates for agents 

who want to come down and relax for 

a few days. www.amragents.com

ROAD-LESS-TRAVELED 

Locally-owned, Dominican Trea-
sures is a new environmentally-

astute excursion company offering 

packages in eco-lodges, tours to ar-

tisan communities and water sports 

activities. “We are especially proud 

NEWS

“PAWS” FOR VACATION
The fun-loving family at Bolongo Bay 

Beach Resort wants the fun to continue 

long after guests return home with the 

help of a new furry friend. The 62-room 

beachfront resort is partnering with the 

Humane Society of St.Thomas to encour-

age pet adoption. Guests who “Paws for 

Vacation” and adopt a cat or dog from 

the Humane Society will receive a 30% 

discount on the room-only plan in Ocean-

view or Beachfront rooms, located steps 

from the sand. A minimum fi ve-night 

stay is required to allow time to process 

the paperwork and health certifi cations. 

Bolongo Bay will also provide compli-

mentary roundtrip taxi to the Humane 

Society for guests to meet their new 

family member and the adopted animal 

will fl y home free on American Airlines. 

Guests who cannot adopt can volunteer 

to fl y a pet home to their new family and 

receive a dining credit. For reservations, 

call 1-800-524-4746. 

www.bolongobay.com
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GOLF PACKAGES
www.gotobermuda.com

Now through March 31, 2013, guests can stay at some of Bermuda’s 

fi nest hotels for a minimum 3 night stay and get free rounds of golf on 

some of the most popular courses. Stay 3 nights and get 3 free rounds, 

4 nights for 4 rounds, and 5 nights for 5 rounds. Not only will guests play 

like champions, but they will be treated like champions too! All packages 

include daily breakfast, complimentary golf cart and 50% off golf club rent-

als at each course.Visit the website for participating hotels.

$529
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SUMMER DEAL
www.capmaison.com

Summer is low season in the Caribbean, offering great value. The Summer 

2012 Free Nights promotion at Cap Maison, a 50-room boutique resort on 

St Lucia, sweetens the deal. Stay for 4 nights and receive one additional 

night free or, stay 8 nights and receive two extra nights free. Cap Maison 

offers a private retreat for couples to enjoy spacious suites, roof terraces 

and pools, overlooking the Caribbean and surrounded by four acres of trop-

ical landscaped gardens. Email reservations@capmaison.com

$405

of our Chocolate tours which take 

travelers to our cocoa farms and to 

meet our chefs who use this natural 

resource in delicious creations,” said 

Yira Vermenton, owner.

Also introducing tourists to the 

authentic DR, Country Adventure 
Safari sells tours to Saona Island, 

forty minutes north of Punta Cana. 

“This popular day trip includes visits 

to public schools so that our guests 

can interact with local Dominicans,” 

said William Grove, director.

 For more information, visit www.
GoDominicanRepublic.com or 

www.drdate.net

Aerial view of Barcelo, Punta Cana


