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The old-fashioned suggestion box has been made-over: Recognizing that one person's idea often improves with input from more people, a team of three has 
created an online destination where individuals can freely share and improve upon ideas. 

Betterific is an attempt to harness the web's power to improve on the suggestion box. It is intended to give people a chance to not only voice their ideas for 
improving what is already out there, but to be heard, too. By providing a suggestions network and the organizations they're targeted at, Betterific hopes to build 
up its own business. 

 
Since emerging from the DreamIt Ventures incubator program in late 2012, Betterific has seen more than 10,000 suggestions -- dubbed betterifs -- posted to the 

site. Most of them address existing products, although between 30 percent and 40 percent are ideas for new items. I spoke with the startup’s CEO, Micha 
Weinblatt, about Betterific’s vision. 

Betterific is “crowsdsourcing creativity in the cloud,” Weinblatt said. 

The business uses the open-source Ruby on Rails web framework, and its open-sourcePostgreSQL database is accessed via the web. In fact, open is the adjective 
for Betterific, which functions as an "open marketplace of ideas,” Weinblatt said. 

Betterific is not for patent-seekers or those who expect compensation beyond social credit for their ideas. The terms of service clarify that fact. The disclaimer 
states that that by opting in, you agree to give up ownership and patent rights to the ideas you post on the forum. 

Why, though, could such a forum be necessary when practically every organization already reaches out customers via social media? Conversations found on 
Facebook do not foster useful suggestions, Weinblatt said. “Tweets are fleeting, not a place that oozes innovation or creativity.” Unlike Yelp, which features kudos 
and complaints, Betterific users post ideas on how to improve a product or service, he added. 

A closer approximation to Betterific’s service is My Starbucks Ideas, a space devoted to getting customer suggestions for improving the products, the experience, 
and involvement. When I brought it up, Weinblatt acknowledged the two have similar goals and center around “passionate user engagement to ideate.” He did 
speak with Starbucks, which shared insight into its system. Though the two platforms are set up differently, they do have a gamification component in common, 
which features name recognition and rankings. 

On Betterific, users are awarded scores, the product of "an algorithm that takes into account a number of factors -- including your activity on the site,” Weinblatt 
said. Upvotes for ideas likely bump up the scores as well. The scoring will be modified somewhat when the company links it to different levels, broken down at 20-
point intervals. 

Weinblatt doesn’t rule out the possibility of prizes down the road, though he said gift cards would be the “wrong incentive.” As the focus of Betterific is on “being 
heard,” he said participants may prefer “having a seat at the table” with the companies that they seek to improve. Another option is a reward that relates to 
participation, like tickets to a Washington Nationals game. 

In addition to the Washington Nationals, other sponsors include Arby’s, Bolocco, Saxbys Coffee, and USA Today. 
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Corporate subscriptions are not the sole generators of revenue. Some businesses are licensing Betterific's technology and adding it to their own sites or using it 
internally as a communication system among employees. To bring ideas to the attention of brands not already engaged with Betterific, the startup tweets relevant 
ideas to them, hoping to pique their interest enough to get them to subscribe. 

To lure potential users who will suggest ideas, a Betterific intern scours social media to identify people who either express an interest in innovation or who use 
social media in innovative ways. The assumption: These social media users don’t mind publicizing their online activities. The default setting is to allow frictionless 
sharing to Facebook and Twitter, although users can unclick the checkbox. 

Companies often introduce something as “new and improved,” but often it is really the same old thing repackaged. Crowdsourcing gives organizations a way to 
look at their products and services in a new light to recognize what they really need to focus on to make things better for their target market. 
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