
A 134

Prada: made
in and out of 
Italy  By Gail Goldberg

A fashion _ brand
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New Prada 
offerings 

come from 
such varied 

countries 
as Japan, 

Scotland, 
India and 

Peru
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Is Prada saying arrivederci to 
Italy? Well, not exactly.

But the lauded Italian fashion 
house is stirring up controversy 
in the land where the “Made in 
Italy” label is sacrosanct (not to 
mention a generator of billions 
of dollars in revenue). So what 
did designer Miuccia Prada and 
her husband/business partner 
Patrizio Bertelli do to rattle 
manufacturers and government 
officials? They had the audacity 
to introduce new country of 
origin labels. 

Translation: for the first time, a 
Prada label will recognize that, 
yes, that gorgeous embroidery 
was crafted in India and, indeed, 
those amazing jeans were dyed 
in Japan. 

What gives, Miuccia? “It’s the 
political idea of recognizing 
other identities, other skills; 
the originality of things. Indian 
embroidery has always been 
used while pretending otherwise, 
as if everything must be made in 
Italy,” she explains.

Along with Indian-embroidered 
dresses, shoes and bags, and 
Japanese denim, Peruvian 
sweaters and Scottish kilts are 
also part of the first phase of 
Prada’s “Made in” campaign. 

The idea for flaunting 
and taking pride in the 
craftsmanship from artisans 
in countries other than their 
homeland was CEO Bertelli’s. 

“It began with embroidery, 
and then we took it further,” 
explains Miuccia Prada. 

“We have always been in favor 
of the declaration of origin 
of product. And in this, as in 
fashion, we are great pioneers,” 
says Bertelli. “If you want to 
make a nice sweater in alpaca, 
what could be better than to 
go to Peru and work with the 
best workshops in the area? 
To manufacture our ‘Made 
in’ products, we chose the 
world’s best, adding value and 
supporting the craft tradition in 
those countries,” he adds.

Truth is, according to Prada’s 
First Couple, employing the 
finest materials and techniques 
from outside Italy is part of the 
label’s historic roots: starting 
as early as 1913, founder 
Mario Prada, Miuccia Prada’s 
grandfather, scoured the world 
on a quest for the best leathers, 
skins and fabrics. “He used, for 
example, leather from Alsace or 
Austria, crystals from Bohemia, 
English silver and galuchat from 
the Far East,” Bertelli expounds.

All the products that are part 
of the new “Made in” initiative 
feature special labels on a light 
blue background that star the 
brand logo (Prada Milano) with 
“Made in India, Japan, Peru or 
Scotland” underneath. 

The jeans, made by cutting-
edge Japanese manufacturer 
Dova, have already hit stores. 

And the Scottish tartan kilts, 
made in workshops that 
use original weaving and 
manufacturing techniques 
(and wools and patterns dating 
back to the early 1800s), are 
on target for a Christmas 
release, as are the Peruvian 
alpaca sweaters, crafted with a 
3,000-year-old technique. 

Spring is set to welcome the 
arrival of colorful dresses with 
chikan embroidery (an art that 
takes 20 years to master and 
dates back to the third century 
BC) and floral patterns sewn 
onto lightweight fabrics – crafted 
in small artisan workshops 
in India. Bags, ballet flats and 
sandals in a range of colored and 
plaited leathers will also debut as 
the flowers begin to bloom.

Of course, it must be said that 
Prada’s new country of origin 
initiative takes place in a 
climate where protecting and 
legally defining the precious 
“Made in Italy” label is a hot 
topic and the subject of ongoing 
dialogue between industry 
insiders and politicians. 

So is Prada blaspheming? 
Miuccia Prada scoffs at the 
idea, explaining that 80 percent 
of the company’s inventory is 
produced in Italy. “The world 
is big, and quality can be found 
everywhere. Why not recognize 
unique skills independent of 
nationality?” she asks.

Now who can argue with that?




