
What qualifies as  
hush hospitality?
Destinations that offer peace, nature, and 
meaningful connection is likely to define the future of 
leisure travel. “Quietcation can take many forms: heritage 
stays, secluded beaches, diving, snorkelling, nature retreats 
— anything that lets travellers disconnect from chaos. Nature 
expeditions or wildlife-led quietcations are picking up globally. These 
journeys are curated as per guests’ interests, and  every experience takes 
you into remote natural habitats. Such journeys surely qualify as a quietcation,” 
explains Aly Rashid, Director, Just Nature Expeditions. Abhishek Sharma, COO, 
Soneva, adds, “We see a clear shift towards wellbeing, presence and restorative 
stillness. More guests tell us they want to unplug, rebalance and simply breathe 
again. It’s a gentle return to essentials: nature, space, and time for oneself.”

What makes a destination 
quietcation ready?

l Limited connectivity: Encourages digital detox
l Nature-first environment: Mountains, 

forests, deserts or oceans
l Low density stays: Boutique lodges, 

eco-retreats, private cabins
l Mindful activities: Hikes, 

stargazing, pottery, meditation
l Unstructured itineraries: 
built-in breathing room
l A culture of silence: 

Places that value stillness 
organically

VARIETY

71%
travellers state that personal 

renewal or self-care is an 
important reason for their 

travel

44%
plan to integrate more 

wellness or mindfulness into 
their trips

59%
believe that  

self-reconnection is 
tied to nature

54%
seek solo time  
for relaxation

India
l Spiti Valley, Himachal Pradesh
l Gokarna, Karnataka
l Auroville & Puducherry, Tamil Nadu
l Ziro Valley, Arunachal Pradesh
l Sindhudurg, Maharashtra

International
l Japanese Countryside
l Tuscany & Umbria, Italy
l Namibia’s Desert Reserves
l Bhutan
l New Zealand’s South Island
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Shikha Shah

F or decades, holi-
days have been 
synonymous with 

indulgence — sprawling buffets, 
packed itineraries, and the con-

stant scramble for “must-see” attrac-
tions. But a new genre of  travel is quiet-

ly taking over. Welcome to the era of  the 
quietcation — or what the hospitality world 

now calls hush hospitality or hushpitality — 
where silence, slow living, and intentional discon-

nection are the biggest luxuries money can buy.

WHAT’S DRIVING QUIETCATIONS?
People aren’t travelling to do more anymore; they’re 

travelling to feel less pressure. That’s really what’s driv-
ing quietcations. “Life has become louder than we re-

alise, and the constant digital pull is wearing peo-
ple down. More of  our guests now come in 

saying they just want silence, sunlight, 
and a place where nothing demands 

their attention. Our villas in 
Sindhudurg naturally 

encourage 

that kind of  
pause. The sea is 
the only thing you 
hear in the mornings, 
nature slows you down, 
and the spaces are designed 
so you can disappear reading 
for hours, floating in the pool, or 
simply doing nothing. Quietcations 
are becoming a trend only because 
people are finally listening to what 
their minds and bodies have been ask-
ing for,” says Giles Knapton, Founder, 
Coco Shambhala, Sindhudurg.

Travel has shifted from ticking 
off  itineraries to choosing experi-
ences that feel grounding and genu-
ine. “Our guests love slow mornings, 
thoughtfully curated meals, and the ease of  
slipping into local life at their pace. Many 
guests tell us that stepping away from 
screens and routines, even for a short 
stay, gives them clarity,” reveals 
Shraddha Bhonsle, Yuvra-
ni of  Sawantwa-
di.

Top destinations

HUSH, HUSH: 
QUIETCATIONS  

ARE TAKING  
OVER

People want “slow 
mornings, curated 
meals, and the 
ease of slipping 
into local life at 
their pace”

Today, true luxury is to 
feel and engage with the 
environment, say experts

Intentional disconnect and 
reconnecting with yourself is a 
key takeaway of quietcations

Travellers now 
focus on a break 
from routine chaos

Destinations that offer 
peace, nature, and silence 
are likely to define the 
future of leisure travel

Data source: Minor Hotels 
Travel Trends Report 2026

Can one good walk be 
your only workout?
M ost of  us know that walking is good for us. A 

brisk stroll can lift your mood, support heart 
health, improve blood pressure and even help 

protect against falls and cognitive decline. It’s simple, 
affordable, and easy to weave into daily life. But 
while walking is undeniably beneficial move-
ment, Dr Alex Rothstein, an exercise physi-
ologist states that walking isn’t always suffi-
cient as your only form of  exercise. Whether 
walking alone is enough as the workout of  
the day depends on how hard you walk, your 
current fitness, and what you hope to achieve.�

WALKING INTENSITY MATTERS
While step count may be the most familiar walking 
metric, experts caution against making it your sole 
focus. “Ten thousand steps was never meant to be the 
defining task of  your day,” Dr Rothstein says. Accord-
ing to the American College of  Sports Medicine, one 
should aim for 150 minutes of  moderate-intensity ex-
ercise per week – brisk walking – or 75 minutes of  
vigorous activity, like uphill running or swimming.�
� The New York Times

Pro tips to get better Pro tips to get better 
walking workoutwalking workout
n Pick up the pace: Try brisk walking instead 
of leisurely strolling to push into moderate-
intensity range
n Use intervals: Alternate faster walking 
with slower recovery periods to increase 
cardiovascular challenge
n Change your terrain: Walk hills, trails, grass 
or uneven paths to activate different muscles
n Add tools: Try Nordic walking poles to 

engage your upper body and boost your 
calorie burn 
n Incorporate inclines: Uphill routes make 
your body work harder; varied movement 
patterns challenge balance and strength
n Consider walk-run intervals: For some 
people, walking naturally progresses into light 
jogging over time
n Keep it progressive and interesting: If 
your usual route feels too easy, don’t drop 
it – simply push to finish faster, explore a new 
path, or add a challenging section
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Walking uphill 
works harder 
against gravity by 
burning more 
calories and in turn 
boosting  
your heart rate, 
strengthens  
your muscles, and 
improves  
lung capacity

While upping the 
intensity of your 
walk has its 
benefits, experts 
say the best 
workout is the 
one you’ll 
actually stick 
with. If fitness is 
your goal, add 
small tweaks like 
taking hillier path 
once in a while

Do the talk test 
To figure out which category your 
walk falls into, take note of how 
hard you’re working, Dr Rothstein 
says. If you’re out of breath and 
feel as if your effort level is a six 
or seven out of 10, you’ve reached 
moderate-intensity exercise. 
There’s also the talk test: If you 
can carry on a conversation easily, 
your exercise is low intensity. If you 
can get out some words but can’t 
sing, that’s moderate.

iStock

Where walking falls short
Walking is great for cardiovascular fitness, 

though it doesn’t deliver results as fast 
as running. What it doesn’t do well, 

however, is build and maintain 
muscle.

The American Heart 
Association recommends 

pairing aerobic activity like walking 
with strength training at least 

twice a week. Resistance bands, 
body-weight workouts, or simple 

strength exercises can help develop muscle, 
support bones, and even improve walking 
performance.

As we age, strength and balance work 
become even more important, helping slow 
down bone loss, maintain mobility, and 
reduce fall risk — something walking alone 
can’t fully accomplish.

There’s a new “it” bag in 
fashion, but it’s not about 
logos or labels – the ana-

logue bag shifts the focus to 
what’s inside, gaining popu-
larity among millennials and 
Gen Z as a counter to constant 
screen time and doomscroll-
ing. These bags, stocked 
with crosswords, knitting 
tools, notebooks, and nov-
els, are becoming the sea-
son’s unexpected acces-
sory. One user even 
calls hers a “toy box 
for your attention 
span”.

Author Da-
vid Sax of  The 
Revenge Of  
Analog, told The 
Guardian: “The 
idea that we can all just 
get into a lotus pose 
and fall into a state of  
meditative bliss is wild-
ly unrealistic… Our phones have every-
thing you could ever ask for, so you need 
an alternative to hand in order to fill 
that void.” The trend forms part of  a 
broader backlash against a culture of  
doomscrolling and the pressure to be on-
line constantly. Analogue bags aren’t 
just about fun; they embrace offline, tac-
tile pastimes. The idea has gone viral on 
social media, with users sharing videos 
unpacking their analogue bags, offering 
tips on what to carry, and dubbing them 
their “stop scrolling” bags.� Agencies

n The concept was first coined 
by California content creator 
Sierra Campbell, who admitted, 
“My biggest fear is that I’ll lie on 
my deathbed and regret how 
much time I spent on my phone”
n Campbell’s TikTok video 
unpacking her own analogue 
bag, complete with The 
New Yorker, gel pens, and a 
sketchbook, has already drawn 
huge views

Who coined the 
concept?

Fashion goes offline with  
the analogue bag trend

Analogue bags can include your daily 
crossword, a knitting kit, an analogue 
camera, an interesting book, some 
snacks, and more

Marcy Kenney and other social media users 
shared videos unpacking their analogue bags, 
offering tips on what to carry – from small 
game boxes (left) to stationery

@goldie.ceramics
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