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RESULTS: 
Cause-marketing partnerships: The inaugural event was 
supported by 18 new restaurant and beverage partners. 

Branding: I created a full suite of branded print and digital event 
collateral: logo, invitation, digital graphics for social media and 
website, site pages, signage, and gifts for attendees.

Revenue generation & donor cultivation: The event exceeded 
its revenue goal and expanded its younger donor base.

Mikola De Roo

Background challenge:
In 2024, as part of 4-person leadership team, I created 
and launched a food event—Taste of Community, a 
new spring fundraiser to complement The Door’s 
annual fall benefit as a new revenue generation source.

Taste of Community logo (banner for online event page)

Strategies/solutions: 
Whereas The Door’s gala (a formal dinner event in a 
ballroom) draws an older, wealthy audience, Taste of 
Community was designed as a casual drinks-and-small-
bites affair showcasing an array of tasting stations. 
Restaurant and beverage partners were curated to 
cultivate a young, hip audience—donors of the future. 
The event brand needed to feel elegant while fitting 
seamlessly into The Door’s vibrant Soho space.

See also Taste of Community online event page and 2024 event recap.

Event launch, planning, 
and brand creation

https://www.door.org/taste2024/
https://www.door.org/articles/recap-taste-of-community/
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Taste of Community print invitation (front & back)

See also Taste of Community online 
event page and 2024 event recap.
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Taste of Community 
restaurant and 
beverage partners

See also Taste 
of Community 
online event 
page and
2024 event 
recap.
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Taste of Community event onsite signage
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See also Taste of Community online 
event page and 2024 event recap.
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Taste of Community gift items: branded matches, mug, agency tote bag and pins, stickers, and to-go dessert
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See also Taste of 
Community online event 
page and 2024 event recap.
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