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An artist’s rendering of the exterior of the Barclays Center, which is scheduled to open Sept. 28.

BARCLAYS
CENTER

You’ve been hearing about it for months, but what do you really know about Barclays
Center? Check out what Brooklyn’s premier event venue is bringing to the borough

After almost a decade in
the making, the much-
anticipated Barclays
Center will be opening

its doors on Sept. 28.
Actually Jay-Z will be open-

ing the doors with the first of
an eight-concert series at
Barclays, which sits at the in-
tersection of Atlantic and
Flatbush avenues in downtown
Brooklyn. 

The completion of the
675,000-square-foot arena has
been a long time coming for
developer Bruce Ratner, who
overcame one hurdle after an-
other on the long road to
Barclays Center.

“There were a lot of chal-
lenges along the way,” Brett
Yormark, CEO of Barclays
Center and the Brooklyn Nets,
told Metro. “The economy, on-
going litigation that existed
here in Brooklyn for the proj-
ect, the NBA lockout and an
eroding fan base in New Jersey
all worked against us.”

“But at the end of the day,
we overcame,” he said. “It was
Bruce Ratner’s vision that kept
us all going. He made a big bet
on Brooklyn, and I’m glad to
see it coming to fruition.”

The $1 billion arena, which
Yormark describes as “urban
chic,” was designed specifically
with the borough of Brooklyn

Barclays by 
the numbers

Spans !"#,$$$ square feet at
Atlantic and Flatbush avenues in
downtown Brooklyn

Offers approximately %&,'$$
seats for basketball games and
up to %(,$$$ seats for concerts

Accessible by %% subway
lines, the Long Island Railroad
and %% bus lines

Offers %$$ luxury suites,
four bars/lounges, three clubs
and the )$/)$ Club and restau*
rant 

Touts +!$*degree LED mar*
quee 

The luxe side 
of Barclays
Premium seating is a given
when it comes to luxury suites,
but Barclays Center is taking it
to a whole new level. Check

out what,s inside The Vault:
Designed by Jay*Z, The

Vault is the arena,s most elite
luxury suite

Comprised of %% suites lo*
cated on event level

Private entry, lounge seat*
ing and flat*screen TVs

Swanky decor and sleek fur*
nishings fit for Jay*Z himself

Access to the Armand de
Brignac Champagne Bar

VIP parking
Membership includes eight

tickets in the first %$ rows to all
Barclays Center events 
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An artist’s rendering of the 40/40 Club, owned by Jay-Z, inside the stadium.

Upcoming events

Barclays Center
already has more than
!## events locked
down for the coming
year, which kicks off
with a sold%out Jay%Z
concert on Sept. !".
The upcoming event
schedule is loaded
with some of the
hottest tickets in
town: 

September: Jay%Z 
October: Islanders vs.
Devils &NHL
preseason', Jay%Z, the
Harlem Globetrotters,
Barbra Streisand,
World Championship
Boxing, John Legend
and Journey
November: Inaugural
Barclays Center Classic
men(s college basket%
ball tournament,
Justin Bieber, The
Who, Bob Dylan and
Disney on Ice. Team
USA(s top performing
gymnasts will also
take the stage.
December: Neil Young
and Andrea Bocelli 
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in mind. 
“It was really important to

the design concept that this
building had a very strong link
with the context,” said arena
developer Chris Sharples of
SHoP Architects.

So what does a Brooklyn-
inspired arena look like?
According to Sharples,
Barclays is unlike other

major arenas in that it isn’t
closed off by seating. On the
contrary, the design concept
lends itself to a sense of trans-
parency to the community. In
fact, the street-level panels of
the building are actually
wrapped in glass, creating the
illusion that the sidewalk and
street are extended into the
building.

“It’s really unique,”
Sharples added. “You really get
a sense of the bowl before you
even enter the building.” 

Unlike other arenas, the
scoreboard is visible from the
main entrance. 

The exterior also features a
huge canopy that extends 80
feet out and 35 feet high.
Within it is a 3,000-square-foot
oculus that will serve as a digi-
tal marquee.

MARIANNE HAYES
letters@metro.us

Some of the
hottest tickets 
in New York

A sneak peek at

!!"KPrice per
season —

with a three-year
minimum — for a luxury
suite inside The Vault.
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Barclays Center a boost to 
local Brooklyn economy

Forthcoming arrival of Barclays
Center is pumping economic fuel
into Brooklyn Popular downtown
neighborhoods now feeling surge 

Barclays Center creates about
!,""" new in-house jobs, as well
The completion of the much
anticipated Barclays Center
caps off a revival of sorts for
downtown Brooklyn, which
was once a commercially bar-
ren neighborhood.

New York City’s newest
event venue, which will head-
line big-name musical acts and
sporting events come Sept. 28,
is igniting an economic surge
that’s spilling over into areas
such as Prospect Heights,
Clinton Hill and Crown
Heights.

“Downtown Brooklyn has
exploded,” said Pamela Young,
senior associate at The
Corcoran Group, who is seeing
a higher demand for residential
sales in the area. “People are ex-
cited about what’s happening
near Barclays, and the commer-
cial viability of the arena is
bringing awareness to some
great neighborhoods.”

Corcoran vice president as-
sociate broker (and Brooklyn
resident) Paul Zumoff added
that rental vacancies near the
arena have increased by about
15 to 25 percent since 2010, a
huge jump.

“Barclays is going to join cul-
tural institutions like BAM and

Prospect Park in adding value
to the area,” said Zumoff.

The housing market isn’t
the only sector seeing a rise in
activity. New restaurants, bars
and other small businesses are
opening in droves throughout
downtown Brooklyn — which
Borough President Marty
Markowitz anticipates will
flourish thanks to the venue’s
regular visitors.

“The arena will create thou-
sands of good-paying jobs, with
priority placement for resi-
dents living in surrounding
neighborhoods and NYCHA
housing close to the complex,”
said Markowitz. 

“Barclays is going
to join cultural
institutions like
BAM and Prospect
Park in adding
value to the area.”
ZUMOFF

MARIANNE HAYES
letters@metro.us

Local businesses are gearing up
for the huge crowds that the
arena will attract to the neigh-
borhood.

“We’re hoping for an uptick
in business,” said Rose
Hermann, co-owner of
Stonehome Wine Bar in Ft.
Greene. “Our proximity to BAM
is crucial to us, and we’re hop-
ing that the arena will have a
similar effect. Barclays will
draw people from all back-
grounds who, hopefully, will
venture out into our communi-
ty and explore it.”

“We’re so excited to be in

this Brooklyn neighborhood
and are definitely anticipating
more customer traffic in the
store as result of the arena,”
said Laura Brainer, of apparel
store Atrium NYC.

“We’re already busy, but
now we’re expecting to be busy
seven days a week,” said Adam
Lyons, bar manager of Buffalo
Wild Wings, located right
across Atlantic Avenue from
Barclays Center. “We’re in the
process of getting a larger staff,
and we’re going to add a lot of
servers, bartenders, greeters
and cashiers.”

A potential business boom
Job creation 
at Barclays
According to Barclays Center
developer Forest City Ratner,
the arena will create about
!,""" in#house jobs.

$,""" positions are be#
ing filled for security, guest
services, event services, box
office and facility services.

About %"" food and
beverage positions are be#
ing filled within the arena.

Drink up! Bar and restaurant owners in downtown Brooklyn say they expect Barclays will bring
in new customers.

Rose Hermann, a co-owner of Stonehome Wine Bar in Ft. Greene, 
said she hopes Barclays will attract hungry crowds.

RIKARD LARMA/METRO

Quoted

Residents
weigh in
Downtown Brooklyn
residents are in the heart
of the action. What%s their
take on Barclays Center?

“As a resident, I’m
looking forward to
walking one block
to see my favorite
artist perform with-
out worrying about
parking, and trans-
portation, and get-
ting home quickly.
To me, that’s
enormous.”
PAUL ZUMOFF, !!

“Live sports bring
such an infectious
energy and
camaraderie. I think
it’s great that more
people will venture
to Brooklyn to see
what it has to offer,
enjoying its
nightlife,
restaurants, shops,
etc. I also like that
it’s something com-
pletely different
from the standard
activities in
Brooklyn.”
LEIGH BAKER, "#
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Barclays Center is just latest addition to Brooklyn’s
rich sporting history It’s far more than the Dodgers

Root, root, root for the home team
When it comes to Brooklyn
sports, most minds jump im-
mediately to the beloved
Dodgers, who had Brooklynites
crying in the streets when they
left the borough behind for Los
Angeles in 1957.

Now, after 55 years, Barclays
Center is bringing back home
games with the Brooklyn Nets.
But there’s more to the bor-
ough’s sporting past than just
the Dodgers.

Brooklyn’s original baseball
royalty was a ballclub called the
Atlantics, which formed in
1855. The team dominated the
early baseball circuit and
played home games at the
once-grand Capitoline
Grounds. The stadium was de-

molished in 1880. A Bed-Stuy
housing development now
stands in its place.

In the late 1870s, horse rac-
ing joined baseball as one of
Brooklyn’s most treasured
sports.

“Horse racing was extreme-
ly popular,” said Brooklyn
Borough Historian Ron

Schweiger.
There were three major

tracks in Brooklyn, which
brought about a far-reaching
cultural phenomenon that
quickly spread throughout the
country. Unfortunately, the
horse-racing era also brought
booze and gambling to
Brooklyn, prompting legisla-
tors to shut down the tracks in
1910.

Two reopened for auto rac-
ing soon after, which was also
wildly popular. 

In fact, Louis Chevrolet used
to grace the Sheepshead Bay
Speedway.

MARIANNE HAYES
letters@metro.us

Barclays Center
reaches out to 
its neighbors
Barclays Center and Long
Island University Brooklyn,
located only three blocks
apart, are joining forces.

“Our goal is to be not only
accessible to the community,
but also engaged in the com-
munity,” said Brett Yormark,
CEO of Barclays Center and
the Brooklyn Nets.

The partnership will bring
LIU Brooklyn’s men’s basket-

ball team, the Blackbirds, to
Barclays to play a minimum
of four home games per sea-
son. The team also is partici-
pating in the Barclays Center
Classic and Brooklyn Hoops
Holiday Invitational.

The alliance has an educa-

tional component as well.
Students in the university’s
sports journalism/
management classes will
have access to guest lectures
from Barclays Center and
Nets basketball executives.
At least five LIU students per

year are slated to receive in-
ternships with either
Barclays Center or the Nets.

“Our collaboration will
provide far-reaching oppor-
tunities not only for our stu-
dents and campus
community, but for our

neighboring communities as
well,” said LIU Brooklyn
Provost Gayle Stevens
Haynes.

LIU Brooklyn will hold
commencement ceremonies
at Barclays Center as well. 

METRO/MH

Here’s what opening day looked like for the Brooklyn Dodgers at Ebbets Field in 1913.

The Picket, far right, won the 1904 Brooklyn Handicap at Gravesend Race Track.

55
Number of years since
the Dodgers left
Brooklyn (1957), leaving
the borough without a
professional sports
franchise.
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Something for everyone
Arena features !"" high-end luxury suites, including eleven designed

by Jay-Z himself That said, you don’t have to be rich to enjoy Barclays
Design aesthetics aside,
Barclays Center has serious of-
ferings when it comes to premi-
um seating. The arena will
feature 100 luxury suites, in-
cluding eleven ultra-elite Vault
suites designed by Jay-Z. Access
to The Vault comes with premi-
um event-level seating along
with all the glitz and swagger
you’d expect from the hip-hop
mogul slash partial Nets owner
(Jay-Z owns a small stake in the
Nets franchise). The uber-luxu-
rious Vault touts 2,400 square
feet of common space and 

access to the Armand de
Brignac Champagne Bar,
among other A-list amenities.
Membership comes with a
$550,000 price tag.

Downsized luxury offerings
include the Brownstone Suites
(16 seats) and Loft Suites (10
seats), which were marketed to
mid-sized businesses. Lower-
level box seats are also avail-
able starting at $150 per Nets
game and include unlimited
food, access to Jay-Z’s own
40/40 Club and personal TV
monitors.

But, Average Joes, fear not.
For each Nets game, 2,000 tick-
ets will be priced at $15 and
less. Similarly, 50 percent of all
season tickets will go for $55 or
less per game. “We want to
treat every customer as a
celebrity, whether you’re
spending $15 or $1,500,” said
CEO Brett Yormark. 

Brooklyn-born Jay-Z must
have had the same thought in
mind when he announced
deeply discounted tickets for
his September gigs at Barclays
Center. METRO/MH

2,000
Tickets available for Nets
home games that will be
priced at $15 and less.

“We want to treat
every customer as a
celebrity, whether
you’re spending
$15 or $1,500.”
YORMARK

DBOX

The Barclays Center o%ers suite-level 
clubs for mid-sized businesses.

Nets you need to know
It’s more than just Kris Humphries and Jay-Z: A breakdown of who’s who on Brooklyn’s home team The

Nets are bringing home games back to BK Check out the all-stars making waves both on and o# the court

Bruce Ratner
When it comes to the Nets, minority owner Ratner wears many hats.
Serving as Barclays Center!s developer and visionary, Ratner has been the
driving force in seeing the $" billion project come to fruition. To do so, he
sold majority ownership of the Nets franchise to Russian billionaire and
businessman Prokhorov back in #$"$. Overcoming years of hurdles and
delays in development, Ratner is the man behind the new arena.

Brook Lopez
For the Nets! Lopez, basketball seems to run in the family. His twin
brother, Robin Lopez, plays for the New Orleans Hornets. Drafted by
the Nets in #$$%, the &'foot center is coming off a tough season
where he only played five games because of injuries. The Nets recent'
ly re'signed Lopez, who is healed and ready to hit the court for the
#$"#'"( season. The anticipation of seeing him back in action is pal'

pable, especially alongside stars like Johnson and Williams. 

Deron Williams
The starting point guard for the Brooklyn Nets, superstar Williams is a
force to be reckoned with. )D'Will* is a two'time Olympic gold medalist
who will be kicking off his third season with the Nets this year. Drafted
by the Utah Jazz in #$$+, Williams shattered records as the highest NBA
draft pick in the history of the University of Illinois. He made history
again in March #$"# when he scored +& points in one game against the

Charlotte Bobcats, both a personal career'high and Nets franchise'high.

Mikhail Prokhorov
Russian billionaire Mikhail Prokhorov turned heads in #$"$ when he
bought %$ percent of the Nets franchise ,and -+ percent of the arena.
in a $##( million deal. The team!s majority owner, who could pass for
a player at / feet % inches, is a skilled businessman who recently ran
in Russia!s #$"# presidential race. He is known for his sense of humor
and for taking jabs at his rivals – he made headlines when he referred

to Knicks owner James Dolan as )that little man* in a New York Magazine piece.

Joe Johnson
After spending seven seasons with the Atlanta Hawks, the newly
acquired Johnson is kicking off his debut season with the Nets this fall.
Signing the shooting guard sparked immediate talk of the potential suc'
cess the trade could mean for the Nets. Johnson has gone on record say'
ing his eyes are on the NBA championship ring. In the meantime, fans
wait with bated breath to see if he walks the walk in Brooklyn.

Kris Humphries
Perhaps most famous for his &#'day marriage to Kim Kardashian,
Humphries is no slouch on the basketball court either. The Nets power
forward hails from the University of Minnesota, where he caught the at'
tention of the NBA after playing only one season. Going pro at "0,
Humphries was picked up by the Utah Jazz in #$$- before going on to
play for the Toronto Raptors and the Dallas Mavericks.

Jay0Z
Arguably the centerpiece of the Nets! rebranding, Jay'Z has been instru'
mental in revitalizing the team!s image. Thanks to the hip'hop superstar,
who only owns one'fifteenth of " percent of the Nets, the franchise is
earning a hipper, younger reputation than it had in New Jersey. From 
designing the team!s new logo and uniforms to inspiring luxury suites 
in the arena, Jay'Z is leaving his mark on the new Nets.

David Diamante
You may not know the name, but chances are, you know the voice.
When he isn!t announcing for professional boxing, Diamante is the
voice of the Nets. )The man with the golden voice,* Diamante also hosts
a national sports highlights show on NBC Sports Network called )The
1Lights.* The baritone is a self'described )Brooklyn guy* who!s known
for his trademark dreadlocks and eclectic style. Fans can hear his boom'

ing voice at Barclays Center or around the corner at Diamante!s Brooklyn Cigar Lounge.
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