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Brand:

e.l.f. Cosmetics

Product Launch

e.l.f. Cosmetics claimed the No. 10 spot in 
December thanks to a 38% MoM improvement, 
which need a $19.0M EMV total. The brand’s 
growth can be primarily aributed to a 13% MoM 
expansion of e.l.f.’s community, which grew to 
2.2k creators who collectively shared 6.0k posts 
throughout the month. Meanwhile, a 
collaboration between musician Meghan Trainor 
(@meghantrainor on TikTok) and The Weather 
Channel (@weatherchannel) stirred additional 
excitement around the brand. The partnership 
produced two weather forecast-inspired videos 
showcasing a series of e.l.f. products, securing 
$175.3k EMV for the brand. The collaboration 
also celebrated the highly-anticipated return of 
the e.l.f. Halo Glow Liquid Filter, resulting in 524 
posts authored by 229 brand fans that 
generated $2.0M EMV.

Highlight:

Brand:

Rare Beauty
Brand:

Anastasia 
Beverly Hills

Highlight:

Activation

Anastasia Beverly Hills made noteworthy gains 
in December, securing $20.2M EMV, a 17% MoM 
increase. The holiday season inspired the 
brand’s ambassador community to create a 
series of glam content, including makeup 
tutorials and themed beauty looks. Content 
creator Champagne Becca (@champagnebecca 
on Instagram) shared 18 posts demonstrating 
jolly eyebrow and eye makeup creations, 
resulting in $434.7k EMV, a 51% increase from 
the previous month. The brand’s viral Brow 
Freeze formula generated the most buzz, with 
504 ambassadors sharing 1.0k posts about the 
product—neing $3.2M EMV for Anastasia 
Beverly Hills. Across social channels, mentions 
of #ChristmasMakeup and #HolidayMakeup 
collectively inspired 928 posts from 403 
creators, producing $3.6M EMV for Anastasia 
Beverly Hills.

Rare Beauty secured the No. 3 position in 
December’s Top 10 with $31.3M EMV, an 
impressive 49% month-over-month growth. The 
brand’s gift-worthy holiday sets and collections 
contributed to a 12% MoM expansion of Rare 
Beauty’s community, which grew to 2.6k content 
creators. The viral Soft Pinch Liquid Blush 
dominated conversations across social 
channels among 533 creators who shared 998 
posts featuring the product, neing $5.9M EMV. 
Mentions of #RareBeautyBlush inspired 171 
posts from 102 brand advocates, collectively 
powering $2.0M EMV for Rare Beauty. Overall, a 
33% MoM surge in posts from the brand’s 
creator community contributed to a 30% MoM 
increase in average potency, which reached 
$11.8k EMV per advocate.

Highlight:

Product
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Brand:

Beauty of 
Joseon

Community

South Korean skincare brand Beauty of Joseon 
enjoyed a prosperous month, securing $2.2M 
EMV—an impressive 38% MoM improvement. 
The K-beauty brand’s rise to viral fame was 
heavily fueled by TikTok’s influential #SkinTok 
community, which crowned Beauty of Joseon’s 
Relief Sun: Rice + Probiotics Sunscreen as an 
instant cult classic and beauty routine must-
have. Content creators like Lindsey Zubritsky 
Pollock (@dermguru), Skincare Ninja 
(@skincare.ninja), and Antoinee Mahr 
(@esantoinee) featured the innovative 
formula in product reviews and #GRWM (Get 
Ready With Me) content throughout December. 
In all, this activity contributed to a notable 37% 
MoM increase in Beauty of Joseon’s potency, 
which averaged $7.1k EMV per creator.

Highlight:

Brand:

La Roche-Posay
Brand:

Vaseline

Highlight:

Community

Vaseline made its debut in the Top 10 this 
month, cruising into the No. 7 spot by collecting 
$4.4M EMV—a standout 85% MoM surge. TikTok 
powered renewed interest in its classic 
petroleum jelly formula via the “slugging” 
#SkinTok trend: a moisturizing technique 
involving the use of an occlusive product to 
improve overall skin complexion. Vaseline leaned 
into the viral fad by partnering with content 
creators like Dr. Shah (@dermdoctor), Alessya 
Farrugia (@alessyafarrugia), and Dasia Janae 
(@dajjrambo) to highlight how its oering can 
help users achieve the highly-coveted 
#GlassSkin look. The brand’s network tagged 
this content with #VaselinePartner and 
#Slugging, garnering 235M and 799M TikTok 
views to-date, respectively. Vaseline closed out 
December with an average potency of $14.6k 
per creator, an 82% MoM spike.

Derm-favorite skincare brand La Roche-Posay 
climbed to the No. 3 spot this month thanks to 
an impressive $5.9M EMV total and a 33% 
month-over-month growth. A certified skincare-
enthusiast staple and social media sensation, 
La Roche-Posay partnered with lifestyle 
creators in December for a series of sponsored 
content showcasing how its comprehensive 
product range can combat winter-related skin 
issues, such as dryness. Added momentum 
from content creators like Katie Beth Miedaner 
(@cappybears on TikTok), Elyse 
(@atlasofyouth), and Jenny Liu (@dermtalk on 
Instagram) powered a 30% MoM increase in the 
brand’s average potency, which reached a 
notable $6.2k EMV per creator. Ultimately, La 
Roche-Posay wrapped up the month with nearly 
2.0k posts, a respectable 8% MoM expansion in 
content volume.

Highlight:

Campaign
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A Closer Look at US Haircare

Brand:

Prose

Activation

Outside the Top 10, customized haircare brand 
Prose’s EMV swelled by a massive 118% month-
over-month rate. The brand raked in a solid 
$1.4M EMV total, primarily fueled by wash-day 
buzz on TikTok. The No. 1 EMV-driver for Prose 
was brand partner Lindsey Simon (@lindseygurk 
on TikTok), who highlighted the Prose Dry 
Shampoo via seven mentions, neing $163.7k. 
Another Prose partner, creator duo PJ and 
Thomas (@pjandthomas), walked followers 
through the experience of receiving 
personalized products from the brand. 
Approximately 86% of the brand’s monthly EMV 
total came from a cohort of creators who hadn’t 
posted about the brand in the previous month. 
Collectively, these incoming content creators 
fueled $1.2M EMV for Prose.

Highlight:

Brand:

Living Proof
Brand:

Ouai

Highlight:

Activation

Breaking into the Top 10, Ouai improved its EMV 
by 54% from the previous month. Accumulating 
a substantial $3.3M EMV total, the brand’s 
performance in December benefited from a 26% 
increase in mentions and a 16% community 
expansion inspired, in part, by the holiday 
season. Creators who hadn’t posted about the 
brand in November generated the most traction 
this month, fueling a significant $2.3M EMV for 
Ouai. One such creator was A-lister Kim 
Kardashian (@kimkardashian on Instagram), 
who contributed $271.6k EMV via three 
mentions about her holiday work with 
Alexandria House, a nonprofit focused on 
unhoused women and children in LA. Meanwhile, 
content creators incorporated Ouai products 
into various holiday giveaways and haircare 
routines, producing a successful month of 
activations.

Living Proof relished a fantastic 2022, claiming a 
249% year-over-year EMV surge. The science-
based haircare solutions brand secured an 
impressive $3.7M EMV in December, placing it 
firmly in the Top 10. Claiming the No. 5 spot, 
Living Proof benefited from press around the 
release of two Netflix series: "Emily in Paris" and 
"Wednesday". "Emily in Paris" star Lily Collins 
(@lilyjcollins on Instagram) emerged as the 
brand’s primary EMV-driver, contributing $1.7M 
across 17 posts that promoted the "Emily in 
Paris" season premiere in Paris and New York. 
Meanwhile, posts tagged with #JennaOrtega, 
the star of "Wednesday", collected $252.3k EMV 
for the brand. Overall, Living Proof experienced a 
64% increase in EMV from the previous month.

Highlight:

Creators
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Brand:

NYX Professional 
Makeup

Community

NYX Professional Makeup secured the No. 1 
position in France’s Top 10 with $3.7M EMV, a 
43% MoM surge. A 4% expansion of the brand’s 
community, which comprised 218 creators in 
December, contributed to its success. Sharing a 
total of 851 posts (a 28% boost from the 
previous month), many of these advocates 
hyped the brand’s Avatar: The Way of the Water 
collection, featuring face makeup, an 
eyeshadow pallet, and various shades of lipstick 
modeled after the flora and fauna of the film’s 
fictional location, Pandora. Across social 
channels, mentions of #Avatar, 
#AvatarMakeup, and #Avatar2 drove 39 
conversations from 27 creators, collectively 
neing $823.7k EMV. 

Highlight:

Brand:

Dior
Brand:

Charloe 
Tilbury

Highlight:

Creator

Charloe Tilbury topped the U.K.’s leaderboard, 
jumping 7% MoM to close December at $13.4M 
EMV. Makeup tutorials were major contributors 
to the brand’s growth, particularly from 
powerhouse creator Sophie Hannah Richardson 
(@sophiehannah on Instagram), who 
showcased creative Christmas-inspired looks 
such as a reindeer and an elf. Her 11 posts 
resulted in $277.1k EMV for December. 
Meanwhile, former Spice Girl Victoria Beckham 
(@victoriabeckham) partnered with the brand’s 
founder to host a gift-giving celebration 
featuring various products, neing 10 posts 
that generated $195.2k EMV. In all, 1.7k Charloe 
Tilbury creators shared 5.0k posts to average 
$7.8k EMV each, a 13% MoM increase.            

Dior enjoyed the most significant month-over-
month leap among Europe’s Top 10 beauty 
brands, increasing its EMV by 39% and closing 
December with $19.2M. This momentum 
stemmed largely from a flurry of activity around 
Dream in Dior holiday pop-up shops throughout 
various major European cities. The campaign 
showcased virtual and in-person gifting 
experiences, including advent calendars, 
special holiday makeup, and exclusive 
fragrances. Mentions of #DreamInDior 
dominated the brand’s hashtag leaderboard, 
with 158 ambassadors sharing 471 posts across 
social channels to net $3.7M EMV. 
Conversations around #DiorHoliday saw 124 
creators sharing 426 posts about the various 
holiday-inspired beauty oerings, resulting in 
$3.5M EMV.

Highlight:

Campaign

A Closer Look at Beauty in Europe, the UK, and France

Europe UK France
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A Closer Look at Skincare in Europe, the UK, and France

Brand:

Caudalie

Activation

Natural beauty skincare brand Caudalie boasted 
a glowing December across multiple regions. In 
France, the brand claimed the No. 2 spot and 
closed the month with an impressive 66% 
month-over-month EMV improvement. Caudalie 
benefied from holiday buzz: outside of the 
branded hashtag, #GiftsThatGiveBack proved 
its top-performing hashtag, inspiring $330.1k 
EMV. The brand sponsored creators to promote 
its holiday skincare kit via giveaways. 
Approximately 14 creators employed 
#GiftsThatGiveBack and the associated 
hashtag #LetItGlow. Among them was 
Caudalie’s No. 1 EMV-driver, Yanissa Xoxo 
(@yanissaxoxo), who powered $101.8k via six 
mentions. Overall, Caudalie collected $1.1M EMV 
in December.

Highlight:

Brand:

Drunk Elephant
Brand:

Glow Recipe

Highlight:

Community

Cruising into the No. 3 spot of the U.K.’s Top 10 
Skincare leaderboard, Glow Recipe boasted a 
57% EMV increase from the previous month, 
neing $1.4M EMV. Glow Recipe’s gains were 
largely derived from its cohort of retained 
influencers: $1.0M, or 74% of its December EMV 
total, was produced by creators who also 
mentioned the brand in November. At the helm 
was skincare micro-influencer Jo Freeman 
(@the__glow__girl), who secured $180.8k EMV 
for Glow Recipe. The crowd-favorite Watermelon 
Glow Niacinamide Dew Drops also boosted the 
brand, ultimately accruing $325.2k EMV via 47 
mentions. In all, Glow Recipes’ strategies paid 
o in 2022, fueling a 108% YoY growth in the U.K.

Breaking into Europe’s Top 10 as the No. 7 
skincare brand, Drunk Elephant inspired $2.2M 
EMV in December. The brand promoted 
conversations around its holiday skincare kit, a 
set of products intended to elevate the 
nighime routine of skincare enthusiasts. Drunk 
Elephant achieved this through inviting creators 
like Annie Gilson (@youglowgrrl on Instagram) 
to an exclusive candlelit lunch showcasing its 
product oerings. Meanwhile, skincare fanatics 
like No. 1 EMV-driver Ling K. Tang (@ling.kt on 
TikTok) leveraged ASMR to spotlight the holiday 
kit products as a part of her nighime skincare 
routine, contributing $148.0k via three 
mentions. In all, Drunk Elephant enjoyed a 
fantastic 2022, improving its EMV by 63% year-
over-year.

Highlight:

Activation

Europe UK France
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A Closer Look at US Luxury Fashion

Brand:

Tiany & Co. 

Campaign 

Luxury retailer Tiany & Co. ranked as the No. 10 
brand in December’s Top 10, accumulating 
$10.6M EMV, a 12% MoM improvement. The 
brand’s success can be aributed to its eorts 
around holiday campaigns, which saw 
powerhouse partners boasting their luxury 
Tiany & Co. jewels across social channels. 
Actress Florence Pugh (@florencepugh), for 
example, posted a Christmas Eve Instagram 
photo sporting an elegant red gown and classic 
Tiany & Co. diamonds, ultimately garnering 
$646.3k EMV for the brand across five posts. 
Also in December, Amazon Studios’ debuted its 
new rom-com “Something from Tiany’s,” 
starring American actress Zoey Deutch 
(@zoeydeutch), who landed as Tiany & Co.’s 
No. 1 earner ($711.7k EMV). In all, 
#SomethingFromTianys drove $556.9k EMV. 

Highlight:

Brand:

Valentino
Brand:

Jacquemus

Highlight:

Event

Securing the No. 9 spot in December’s Top 10 
was French luxury brand Jacquemus, which 
collected $12.0M EMV—a 144% MoM jump—
around its spring 2023 “Ready-to-Wear” show. 
Held on December 12 in Paris, the show featured 
supermodels like Irina Shayk (@irinashayk) and 
Vioria Cerei (@vioria), as well as VIP guests 
like BlackPink’s Jennie (@jennyrubyjane), French 
actor Vincent Cassel (@vincentcassel), and 
more. The brand’s top EMV-drivers were 
retained ambassadors Vogue France 
(@voguefrance) and Vogue US 
(@voguemagazine), which featured backstage 
exclusives of the show, inspiring a collective 
$1.3M EMV. In all, Jacquemus expanded its 
community by 47% MoM, with powerhouse 
brand partners generating a whopping 315% 
more EMV MoM ($6.9M) and accounting for 57% 
of Jacquemus’ total EMV. 

Landing as the No. 7 brand in December’s Top 10 
was Italian fashion house Valentino. Thanks to 
the brand’s loyal community of retained 
ambassadors, Valentino enjoyed $19.8M EMV, a 
58% month-over-month boost. The brand’s top 
December EMV-driver was media brand Vogue 
(@voguemagazine on Instagram), which 
inspired $829.3k, a 781% MoM improvement. The 
publication featured an interview with Jenna 
Ortega (@jennaortega), star of Netflix’s hit 
series “Wednesday.” Ortega referenced footage 
of herself geing ready for Valentino’s spring 
2023 show, held during Paris Fashion Week in 
October, helping #Wednesday collect $436.0k 
EMV. Additionally, #EmilyInParis drew $323.6k 
EMV, as co-star Ashley Park (@ashleyparklady) 
represented Valentino around the show’s 
season three premier. Lastly, 
#ValentinoThePartyCollection secured $791.8k 
EMV, with loyal fans and celebrities promoting 
the brand’s holiday collection. 

Highlight:

Community
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A Closer Look at US Apparel

Brand:

Pit Viper

Event

Audacious eyewear brand Pit Viper struck gold 
in December, collecting $3.1M EMV, a 101% MoM 
increase. Much of Pit Viper’s success stemmed 
from its sponsorship of stunt driver Travis 
Pastrana (@travispastrana on Instagram) at 
Gymkhana 2022, a popular stunt event put on 
by racing brand Hoonigan. Pastrana, who wore 
Pit Viper’s iconic shades during various stages 
of the event, generated a notable $647.6k EMV 
via 25 mentions, ranking as one of the brand’s 
highest-earning creators in December. 
#Gymkhana2022 and #Gymkhana ranked as Pit 
Viper’s top-performing hashtags, generating a 
collective $2.9M EMV via 47 mentions from six 
creators.

Highlight:

Brand:

H&M
Brand:

Lulus

Highlight:

Community

Outside the Top 10, chic and modern female 
apparel brand Lulus enjoyed a prosperous 
month, growing by 42% MoM and bringing in 
$5.7M EMV. A contributing factor to Lulus' gain 
was a 12% MoM expansion of its creator 
community, which swelled to 745 members. 
Lulus incoming cohort accounted for $2.9M 
EMV, with a significant $952.2k of this total 
driven by its mid-tier segment of creators. Travel 
influencer Sonya Lai (@theglobalite on 
Instagram) ranked as Lulus’ No. 3 creator, 
generating $191.9k EMV via 27 brand mentions 
of Lai wearing Lulus apparel in various scenic 
travel photos.

One of two brands in the Top 10 to experience 
month-over-month EMV increases, H&M landed 
at No. 5 thanks in part to a healthy 18% MoM 
increase in creator potency. The fast-fashion 
brand focused on expanding its partnerships 
with its most prominent creators; as a result, 
H&M’s top five earners averaged an impressive 
2.1k% MoM potency spike. Among H&M’s 
existing cohort, leading the pack in potency and 
overall EMV was lifestyle influencer Zoe Sugg 
(Zoe Sugg on YouTube), whose 20 mentions 
powered $1.2M EMV, a significant jump over the 
$66.9k she generated the previous month. In all, 
H&M closed the month with $26.2M EMV.

Highlight:

Activation
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Earned Media Value, or EMV,  quantifies the estimated value of consumer 
engagement with digital earned media. Our holistic approach assigns a unique value 
to a piece of content based on the platform it was published on and engagement 
received from followers and consumers. This value is then aributed to the specific 
brands mentioned within the post. EMV can be used to evaluate the earned 
performance of individual marketing campaigns and benchmark brands within the 
competitive landscape. 

Posts by: Engagement via:

On Platforms including:

Glossary of Terms
Influencer Tiers

Powerhouse Influencer

Ambassador with over 1M followers on 

their primary channel.

Established Influencer

Ambassador with 300k to 1M

followers on their primary channel.

Mid-Tier Influencer

Ambassador with 100k to 300k

followers on their primary channel.

Micro-Influencer

Ambassador with fewer than

100k followers on their primary 

channel.

Community Metrics

Community Size

The total number of

ambassadors who created

content about a brand within a

given time period.

Posting Frequency

The average number of posts

created per ambassador for a

brand within a given time period.

Ambassador Potency

The average amount of EMV

driven per ambassador for a

brand within a given time period.

Other

EMV Retention

The proportion of EMV from loyal 

influencers who continue to post about 

your brand from one time period to the 

next. EMV retention is calculated by 

taking the amount of EMV generated in a 

given time period by influencers who 

also mentioned your brand in the 

corresponding previous time period, and 

then dividing that figure by your brand’s 

total EMV in the corresponding previous 

time period.

Sponsored EMV

A post is labeled “sponsored” if it 

contains hashtags or language that 

denote a sponsorship, such as “#ad” or 

“#spon.”
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