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large cities, too. Most of readers are 
Christian, but we are not tied to any 
particular denomination. We don’t 
evangelize.  

ANY SUBMISSION TIPS? 
I love pitches (don’t need the com-
plete story), but I don’t get a lot of 
them for some reason. If you explain 
the focus of the story, the narrative 
arc, how the narrator was changed, 
and the spiritual takeaway, it’s not 
that difficult to get into the maga-
zine. I respond to every pitch and 
will also give feedback on why it 
didn’t work.  

People think the big event that 
happened to them is the story, but 
often the backstory is more interest-
ing to us. We don’t expect your pitch 
to be perfectly crafted or cover every 
point in the story. The goal is to get 
an editor’s attention, so that we send 
an email back saying, “Tell me more.” 
Since Guideposts publishes stories 
about personal change, the pitch has 
to show that the person started at 
point A, dealt with some sort of chal-
lenge in their lives and made it to 
point B. It’s also important that the 
journey is interesting and relatable to 
our readers. Sometimes people think 
the more outrageous or dramatic the 
story, the better, and that’s not always 
the case.  

WHAT OTHER ADVICE CAN 
YOU OFFER? 
Stories should be told as first-person 
or third-person narratives, con-
structed through scenes that make 

I f you have had pitches accepted 
or published, based on my 
column, please email me at 

estellesedge2022@gmail.com with 
“WD Story” in the subject line, and 
you may be in an upcoming issue. 
Speaking of pitching editors, my 
Estelle’s Edge is to put the title of your 
submission in the email subject line, 
such as “Freelance pitch: [Compelling 
title].” For example, I sent a pitch 
that got accepted to The New York 
Times titled, “Freelance Pitch: How to 
Bullyproof Your Child.” 

For this issue, I spoke with Evan 
Miller, senior editor of Guideposts 
(subscribe at Guideposts.org). The 
Reverend Norman Vincent Peale, 
author of The Power of Positive 
Thinking, and his wife founded the 
magazine and the nonprofit founda-
tion that publishes it in 1945. Peale’s 
ideas were once considered revolu-
tionary, such as the now accepted 
theory that your thoughts are con-
nected to your body. Guideposts pub-
lishes six times a year (bi-monthly), 
and assigns 10 freelance pieces per 
issue, plus shorter features. All print 
content is also published online.  

WHAT IS THE FOCUS OF 
GUIDEPOSTS?  
Guideposts is a magazine devoted 
to telling true stories of hope and 
inspiration. Narrators face chal-
lenges in their lives that they resolve 
through leaning on faith and God. 
Challenges cover relationships, 
life transitions, such as caregiving, 
divorce, retirement, or job loss, and 

life-threatening events. Readers 
tell us that a story they read was 
the story they needed at that exact 
moment in their life.  

Feature sections that take free-
lancers include: 

• Everyday Greatness: Grassroots 
efforts that are charitable that 
make the world better, but aren’t 
corporate, that readers can par-
ticipate in. 

• Pass It On: An act of kindness 
that had a surprising impact that 
readers can replicate.  

• Greetings From Small-Town 
America: Profiles of small towns 
across the country that are inspi-
rational in some way.  

WHAT DO YOU DO IN YOUR 
ROLE AS SENIOR EDITOR? 
Myself and two other editors select 
the lineup for the stories for each 
edition. I have oversight of the mag-
azine and I am the key gatekeeper 
for pitches. We find stories through 
writers and readers, and we also 
assign stories or report them. Most 
of our stories are first person, and 
sometimes we interview the per-
son and ghostwrite for them if they 
aren’t writers. In fact, the majority of 
people who pitch us are not profes-
sional freelance writers.  

WHO ARE YOUR READERS?  
We have 3 million readers, and the 
majority of readers are women. 
We have a large rural readership, 
although we are well represented in 

ALLABOUTTHEPITCH
Covering the tips, tricks, and tactics for capturing the attention of an assigning editor so you don’t get ghosted.
BY ESTELLE ERASMUS 
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Hi. Over the last eight months, I’ve overcome a lifetime sugar 
addiction—NOT easy! I’d like to write a story about my struggles.

I’d been sugar-free for two months before COVID, and then I ate 
every carb in sight. That led to chronic pain in my joints. After 
begging the Lord for practical answers besides regular visits 
to the chiropractor, I read an article explaining how sugar 
exacerbates joint pain. That motivated me to change my eating 
habits. It’s been a true challenge, but I now experience very 
little pain and fewer cravings for sweets. The added benefit? I’m 
learning how to depend on God for happiness instead of sweets.

According to Heart.org, “American adults consume an average of 
77 grams of sugar per day, more than three times the recommended 
amount for women. This adds up to around 60 pounds of added sugar 
annually.”

I believe this honest story from a former sugar-holic is one that 
will resonate with your readers.

PITCH 2

EVAN: We are a magazine for 
people trying to feel connected to 
their faith, and there has to be a 
part of the story where they make a 
connection to themselves or some-
thing outside of themselves. 

ESTELLE’S EDGE: The reader is shar-
ing a statistic showing it is an issue, 
but makes it a Guideposts story by 
showing how she deepened her 
faith and made a personal change.   

Estelle Erasmus (EstelleSErasmus.com) 
is an award-winning journalist and writing 
coach. She teaches journalism classes at 
New York University’s School of Professional 
Studies and for WD University. She writes for 
The New York Times, The Washington Post, 
WIRED, The Independent and more, and her 
book Writing That Gets Noticed: How to 
Find Your Voice, Become a Better Storyteller, 
and Get Published is forthcoming in 2023 
from New World Library. Follow her online 
at @EstelleSErasmus. 

A family I know (pictured) recently bought their first house. 
They worried about meeting people in the neighborhood and their 
twin daughters making new friends. But instead of waiting for 
neighbors to greet them or bring them welcome baskets of cookies, 
(and complaining if they didn’t) they threw a party for all the 
neighbors! They held it outside and provided snacks and games. 
(See invitation below.) They were shocked when everyone came. 
And it provided another benefit—they heard neighbors introducing 
themselves to other neighbors who had never met! I just thought 
this was so unique and helpful.  

PITCH 1 EVAN: Here’s an example of a very 
short pitch that was successful that 
shows you don’t have to go into a 
huge amount of detail to get our 
attention. 

EVAN: Any kind of visuals are helpful.  

ESTELLE’S EDGE: This is relatable—
a key requirement to be in the 
publication—because so many are 
in similar situations.  

the reader feel present. There should 
be a clear narrative arc. Focus on one 
specific point in time rather than an 
entire life story. Show the specific 
change the narrator undergoes as a 
result of the experience, a message or 
insight that readers can apply to their 
own lives. We also welcome stories 
that are ghostwritten, with the per-
mission of the subject.  

WHAT DON’T YOU TAKE? 
Please don’t submit essays, sermons, 
fiction, or poetry. Also, we don’t 
publish a lot of original online-only 

content from freelancers, particu-
larly people with whom we don’t 
already have a relationship. 

WHAT IS THE WORD COUNT, 
PAY, AND RIGHTS? 
We own all rights, and we heavily 
edit to fit the publication’s style and 
voice. That allows the writer to sell 
another version of the story some-
place else. For feature stories, our 
word count is 1,200–1,500 words, 
and new writers get $600. Shorter 
pieces vary from 100–300 words 
and $50–$200.  

BEST WAY TO CONTACT 
YOU? 
You can send pitches to emiller@
guideposts.org.  WD


