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GROWING PRODUCTIVELY
BY SHARON HURLEY HALL

Time-saving Shortcuts  
for Busy Marketers
As a marketer, have you ever felt that time is 

shrinking while your responsibilities are ex-

panding? There are more popular social media 

and social networking sites than ever before. 

As well as maintaining a presence there, you 

also have to keep your brand visible offline. 

As Google’s Executive Chairman, Eric Schmidt 

points out: “For every person online, there are 

two who are not.” 

So how does a busy marketer do it all? Here are 

some tips and tools for using your time effec-

tively—both online and off.

Passive Marketing Tips

You’ve heard of passive income, right? Income 

that comes in even if you aren’t doing anything. 

Passive marketing is much the same—using 

tools that, once set up, require very little addi-

tional input for you to get the benefit.

Here are three simple ways to get started with 

passive marketing:

Email signature

If you’re just using the standard block of text, 

you’re missing a valuable opportunity. It takes 

less than a minute to add a line to promote your 

latest product, service, offer, or resource, which 

means you are marketing to everyone who gets 

an email from you. 

For example, here’s my email signature. Notice the blog and 
opt-in promotions.

To make this technique even more effective and 

stop people from ignoring the signature, period-

ically change up what you link to, the font, or 

the font color. 

Your invoice

According to marketing expert Lori Widmer, this 

is another common customer communication 

that can market for you both online and offline. 

In Marketing 365: Daily Strategies for  

Entrepreneurs and Small Business, she 

says: “Why just send an invoice when you can 

send an invoice that also announces sales, re-

http://www.visualizing.org/visualizations/anatomy-email-signature
https://twitter.com/LoriWidmer
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cent business successes, or newsletter sign-up 

information?” It’s something utility and credit 

card companies do all the time. And you never 

know, as well as promoting your business, the 

customized invoice might get paid quicker too.

Your business card

It may seem outdated, but you can still get trac-

tion from that staple of offline marketing, your 

business card. Savvy sales and marketing pro-

fessionals can make business cards work well 

both online and offline. Think beyond your 

name, title, email address and phone number 

and include an elevator pitch aimed at your tar-

get audience. 

To make the card work well for online and 

mobile use, there are dozens of apps to scan 

and categorize them. Check out CardMunch 

and Evernote Hello, for example. 

And don’t forget the back of your card. Add a 

coupon or a QR code linking to your site or social 

media profiles.

Make creative use of the back of your business card, as this 

example from Zazzle.

Meeting Customers—Move It Online

Gone are the days when you had to meet all 

your customers individually. Face-to-face meet-

ings are still great for cementing relationships, 

but a good middle ground is a video conference 

call—and you don’t even need special software. 

Use Google+ Hangouts to make video and 

voice calls to up to 9 people at a time. It’s a great, 

time-saving way to introduce a new product or 

service to key influencers and give them individ-

ual attention without individual meetings. 

What About Automation?

In social media

As a marketer, you can’t avoid social media alto-

gether. Although it can be tempting to use tools 

like Triberr and scheduling tools like Hootsuite 

and SocialOomph to automate your social me-

dia presence, it could be a mistake to automate 

entirely. 

Smart businesses create systematic process-

es that handle relationship-building, but you  

still need to be present and available to your  

followers.

Tea Silvestre, the Word Chef recommends, 

“Save the auto-posting for those occasions when 

you know you’ll need a little extra oomph.” But 

you may need to experiment to find the right 

balance for your business.

http://www.google.com/+/learnmore/hangouts/
https://itunes.apple.com/us/app/cardmunch-business-card-reader/id478351777?mt=8
https://itunes.apple.com/us/app/evernote-hello/id484359282?mt=8
http://triberr.com/
http://hootsuite.com
https://www.socialoomph.com/
https://twitter.com/TeaSilvestre
http://www.zazzle.com/


SEPT. 2013  //  41

In content curation

That said, there are some times when automa-

tion comes in handy—in collecting the informa-

tion you may want to share later. A good tool for 

doing this is Scoop.it. It takes about 30 minutes 

to set up your profile and keywords so that it au-

tomatically grabs content from a range of social 

media sources for you to review, but once it’s 

done, you can spend a few minutes a day skim-

ming the headlines and deciding what to share. 

Scoop.it even has social sharing tools built in, 

so you can do everything from that site. And it 

integrates with Buffer, a time saver that lets 

you schedule sharing to multiple social sites so 

you don’t overwhelm your networks.

Quick Fixes for Visual Marketing

One of the issues many marketers face is how 

to make their brand visible online. There are a 

number of shortcuts to making this happen. 

Image based memes (where people put a fun-

ny caption on an existing image) are among the 

web’s most viral content. A shortcut to mar-

keting with memes is to visit a site like Quick-

meme, see what’s trending and use its meme 

creator to quickly produce your own so you can 

share it online. 

Other useful resources include Cheezburger’s 

Memebase and the Meme Generator site. 

And if you already have your own images and 

quotes, marketer Annie Sisk can help you avoid 

“a near-lethal dose of frustration” with four 

free tools for share-worthy images.

Digital Products—Take Them Offline

Everyone knows about the power of a free 

download—that’s how many of us are building 

our marketing lists. But who says that your free 

ebook or white paper only has to be available 

online? Since the product is already there, print 

it out as a giveaway the next time you attend a 

business networking event. You can still collect 

contact details using a card scanner or plain old 

pen and paper before you hand it out. 

That technique also works for other digital prod-

ucts. If you have a great meme or pin that has 

had a wonderful response online, then print it 

on a pen, mug, cap or T-shirt and give it away or 

sell it both offline and online. This will enhance 

brand recognition. 

Repurposing—A Marketer’s Best Friend

One of the best ways to save time as a marketer 

is to take the content you already own—such as 

blog posts, ebooks and so on—and use it in dif-

ferent ways. You’re probably already doing this 

when you:

• Take a post title to use as a tweet.

• Share an excerpt on Facebook or LinkedIn.

•  Extract a cool quote to use as a slogan in  
offline material or as a Pinterest image.

•  Use a paragraph to answer a question  
on Quora.

But you can also go a bit further. Heidi Cohen 

urges marketers to “rethink the content in dif-

ferent ways and adapt it for specific platforms 

so that it’s contextually relevant and provides 

more information.” 

http://www.scoop.it/
http://bufferapp.com/
http://www.quickmeme.com/
http://memebase.com/
http://memegenerator.net/
http://anniesisk.com/four-tools-for-creating-image-plus-text-files/
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So you can take that same blog post and:

•   Use subheadings as slide titles and extract 
some main points to get a presentation for 
online (Slideshare) and offline use.

•   Edit the post and submit it to a print  
publication.

•  Record an audio version to create a podcast.

•  Combine the audio and slides to make a vid-
eo and start off your YouTube or  
Vimeo channel.

The point is to achieve the best effect from your 

marketing without sacrificing the activities  

that help your customers know, like, and  

trust you. While these tips and tools aren’t 

exhaustive, using them won’t take a lot of time 

and can pay big dividends in extending your 

brand’s reach.  n

https://twitter.com/shurleyhall
http://linkedselling.com/

