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Twitter needs an overhaul, said Scott Galloway, 
and the way to do it is to introduce a subscription 
fee. There’s no question it is a “landmark company 
culturally,” with 187 million daily active users. All 
that engagement, though, hasn’t made Twitter a 
good business. Its share price has grown a meager 
“1.9 percent each year since 2013”—barely more 
than the rate of inflation. “Twitter’s decade-long 
experiment in monetizing rage and disinformation 
has failed” because its ad-based revenue model 
is “dwarfed by that of Google and Facebook.” 
Meanwhile, people and organizations “derive 
enormous value from Twitter at little or no cost.” 

My 345,000-follower account is an important tool 
for my professional life, and if Twitter asked, I 
would pay a subscription fee to sustain it. I bet Kim 
Kardashian would, too. If just 15 percent of Twitter’s 
active users paid $10 a month, it could replace all of 
its ad revenue. But it could also combine ad revenue 
with subscriptions, if it got rid of anonymity and 
gave users “enhanced ways to verify their identities.” 
That would let Twitter both grow its revenue and re-
duce its “toxicity.” Twitter’s “failure to deliver finan-
cial returns to shareholders” and its “threat to demo-
cratic institutions are intertwined,” and redesigning 
the business is the way to solve both problems.

The Federal Reserve has “a poor record building a 
workforce that looks like the population it is meant 
to serve,” said Jeanna Smialek. Just 1.3 percent of 
economists across the Fed’s system of 12 regional 
banks—11 out of 625 Ph.D. economists—identify as 
black. The result is that black Americans are “lightly 
represented in the rooms where key policy choices 
are informed and made.” The case of J. Monroe 
Gamble is instructive. In 2018, he became “the first 
black research assistant to work at the Federal Re-
serve Bank of San Francisco.” Gamble was turned 
down the first time he tried to work at the Fed; only 
after he had put in a year as an economics research 

scholar at Harvard would the bank hire him. Once 
there, “he felt out of place and struggled to find 
meaningful work.” Mary Daly, the San Francisco 
Fed’s president, persuaded him not to quit, eventually 
taking him as her personal research assistant. He’s 
still troubled, though, by the hiring practices of other 
economists at the Fed, who tend to “pick people 
who are like them.” President Biden has vowed “to 
push the Fed to diversify.” But this is a long-standing 
problem, and we have been here before. Former 
Fed Chairman Alan Greenspan was asked about it 
in Congress, and “assured lawmakers the Fed was 
working toward diversity. That was 1993.” A
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To fix Twitter, 
start with the 
business model
Scott Galloway
New York Magazine

The Fed needs 
black voices 
at the table
Jeanna Smialek
The New York Times

For a brief time over the past two weeks 
“a bunch of amateur traders made Wall 
Street’s finest look like idiots,” said Jason 
Zweig in The Wall Street Journal. “A 
ragtag army of individuals,” exchanging 
tips in online forums like Reddit’s Wall 
StreetBets, bought up shares in the video-
game retailer GameStop, and the stock 
went from $40 to as much as $400 in 
just a few days, before falling back down 
to about $95. “Hedge funds on the other 
side of these bets lost billions.” Trading 
in GameStop shares was so frantic that 
“leading online brokerage firms restricted buy orders for some 
of this month’s hottest stocks.” That created a wave of “populist 
anger” and bipartisan calls for an investigation of whether bro-
kerages favor big funds over small investors. Still, the victory for 
a flash mob of small investors was a remarkable moment in the 
“democratization of markets,” even if it was short-lived. “Step 
aside, Wall Street,” said Amber Petrovich in The  Washington 
Post. I taught myself about investing 15 years ago. Now I’m part 
of a “new class of investors” who can move markets in just a few 
clicks. Yes, some of us may get hurt if GameStop continues to fall. 
But “that’s a risk of investing” we choose to run.

Day traders have long nursed “anger at Wall Street elites,” said 
Joe Nocera in Bloomberg.com, and now they’ve focused it on 
short-selling funds that bet against companies like GameStop. 
When hedge funds “sell short,” they sell borrowed shares of 
companies they believe will fall in value. Short sellers can get 
“squeezed” and forced to buy shares at an inflated price, as hap-
pened with GameStop, if speculators gang together to bid up a 

company’s stock. Generally, though, 
short sellers expect their target’s price 
to fall because they see deep problems 
with the business. A sudden buying 
frenzy doesn’t remedy those. Remember 
Enron? It “could do no wrong,” until 
Jim Chanos called its ruse. Another 
short seller, Jeffrey Citron, “exposed the 
fraud at Valeant Pharmaceuticals in the 
fall of 2015,” and investors who paid 
attention to him saved a lot of money. 
Online traders accuse short sellers of 
spreading negative news for their own 

benefit, said John Foley in BreakingViews.com. But market ma-
nipulation is “just as unhealthy when it works in the other direc-
tion.” The meme mavens who urged you to buy GameStop shares 
don’t care “what happens to the company over time—they just 
need the shares to go up for long enough to cash in.”

“The democratization of finance is, like the democratization of 
everything, a rose with thorns,” said Derek Thompson in The 
Atlantic. Savvy speculators took advantage of the internet’s abil-
ity to speed communication with a viral scheme to boost a stock 
price. In the end the GameStop madness will probably “mint 
some Robinhood millionaires,” but many more investors will 
lose their money. “Chat rooms full of those boasting about as-
tronomical one-day profits” have turbocharged reckless behavior, 
said Mohamed El-Erian in Bloomberg.com. We’re now seeing this 
“bubble-like behavior” in many disparate markets. Cryptocurren-
cies, shares in film chain AMC, and even silver prices have soared 
as more people jump into “the quest for a quick buck.” Histori-
cally, this kind of mania often presages “a drastic collapse.”

GameStop mania: A Wall Street tug-of-war

A ‘flash mob’ of speculators bid up GameStop shares.

THE WEEK February 12, 2021
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Last week, the Federal Trade Commission reported 
that cryptocurrency scams now account for “about 
1 of every 4 dollars reported lost to fraud,” said 
Paul Krugman. That’s underselling them—by a huge 
amount. Those are just the losses to outright fraud 
reported to the FTC. It doesn’t count “the money 
invested in assets that existed, sort of, but were fun-
damentally worthless,” a situation we’ve seen again 
and again in the crypto world. A recent example is 
TerraUSD, a so-called stablecoin that collapsed last 
month and lost $18 billion in value, “in some cases 
consuming people’s life savings.” Stablecoins, which 
are supposed to be pegged to a currency like the 

dollar, have lured in investors because they “seem 
high-tech and futuristic.” To me, what they resemble 
is the “wildcat” paper currency circulated by banks 
before the Civil War. Now we have dollars issued 
by the U.S. Treasury, so what is the point of a pri-
vate version? Better, why not ask the same question 
about crypto in general? When you do ask about 
real-world uses for crypto, in my experience “the 
answers are always word salad.” Few investors were 
willing to bet against the housing bubble in 2008, 
because it just didn’t seem plausible that a market 
that big could be built entirely on sand. It turned out 
that it could.

Withdrawing from the Trans-Pacific Partnership was 
“the most boneheaded U.S. policy move of the last 
decade,” said Scott Lincicome. The 2008 free-trade 
agreement between the U.S. and 11 other nations 
was a political lightning rod. But since former Presi-
dent Donald Trump abandoned TPP on his first 
day in office, “we’ve unfortunately re-learned why 
people supported TPP in the first place.” The rest of 
the TPP parties “moved on without us and inked” 
their own trade agreement, cutting the U.S. off from 
increasing trade with “large, up-and-coming Viet-
nam and Malaysia.” China grabbed the chance to 
forge its own regional trade deal, offering improved 

access to its vast market. This has increased China’s 
influence in the region while reducing the “obvious 
enticement with which Washington can sway other 
countries toward adopting its preferred set of trad-
ing rules and standards.” President Biden’s recent 
trip to Asia established the “Indo-Pacific Economic 
Framework for Prosperity” (IPEF) with 12 other 
countries, but while the details are fuzzy, it is clear 
what IPEF won’t be: a trade agreement. Biden’s trade 
officials are reportedly too “haunted” by the lashing 
TPP took to bring back anything similar. As a result, 
we’ll be “competing for influence with China with 
one hand tied behind our back.” G
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What if all 
of crypto 
is a scam? 
Paul Krugman
The New York Times

Trump’s 
worst trade  
mistake 
Scott Lincicome
The Dispatch

How will history judge the onetime tech super-
star who told American women to “lean in” to 
their careers? asked Shira Ovide in The New York 
Times. Well, it’s complicated. Sheryl Sandberg, 
Meta’s departing chief operating officer, “shares 
in the credit (or blame) for developing two of 
the most successful, and perhaps least defensible, 
business models in internet history.” Before join-
ing Facebook (now Meta)—which she announced 
last week she is leaving after 14 years— Sandberg 
helped Google build a digital ad business that be-
came indispensable to every marketer. When she 
was hired by then-23-year-old Mark Zuckerberg 
in 2008, she designed an even “more sophisti-
cated” and precise system that could be scaled to reach billions 
of users. Now we know the darker side of this strategy, which 
enabled personal data to be harvested and exploited by bad ac-
tors. But “Facebook wouldn’t be what it is  today—both good 
and bad— without Sandberg’s partnership with Zuckerberg.”

It was inevitable that Sandberg and Zuckerberg would reach a 
fork in the road, said Steven Levy in Wired. Zuckerberg “gave 
her tremendous autonomy” over everything from selling ads to 
communications, lobbying, and policy. Zuckerberg knew that he 
didn’t have the “life experience” to run all of those. The price, 
though, was that “troubles in Sandberg’s world were slow to 
find their way to Zuckerberg,” and the “consequences were 
disastrous.” Zuckerberg’s relationship with Sandberg never 
recovered after Zuckerberg told her that “he blamed her and 
her teams” for getting Facebook embroiled in scandals around 
the 2016 elections, said Salvador Rodriguez in The Wall Street 
 Journal. While Sandberg stayed on, there was “persistent specu-

lation about her leaving.” Meanwhile, the job 
weighed heavily on her; she postponed a sab-
batical several times and was caught up in a 
Facebook investigation of her “use of corporate 
resources to help plan her upcoming wedding.” 
By the end, the woman who told other women 
to lean in was “increasingly burned out.”

Still, we shouldn’t lose sight of that lean-in legacy 
for working women, said Sarah Green Carmi-
chael in Bloomberg. Her monumental 2013 book 
has “become decidedly uncool” in certain femi-
nist circles where Sandberg’s “wealthy, white, 
capitalist, cisgender, and heterosexual” perspec-

tive is met with skepticism. But Sandberg “changed the conver-
sation” about women and power. It was rare for women in the 
C-suite “to talk about demanding pregnancy parking,” because 
there was a fear “that admitting to femaleness would cause them 
to be taken less seriously.” Sandberg helped dispel that myth and 
encouraged other women to discuss their experiences. 

Zuckerberg’s difficulty now is that he has no business model 
other than the one Sandberg created, said Gina Chon in Breaking  
Views. Her approach was imperfect, but you “could sell it to 
investors.” Facebook’s move into the metaverse “is visionary 
but highly uncertain,” and Sandberg’s replacement “is an expert 
in products, not finance.” Zuckerberg “has always been in the 
driver’s seat,” but he needed a trusty co-pilot “taking many more 
slings and arrows than he,” said Kara Swisher in The New York 
Times. He is a “talented techie,” but I am dubious that Zucker-
berg “can do what needs to be done to make his virtual world a 
success without another Sandberg type at his side.”

Leaning out: The most powerful woman in tech moves on 

Sandberg: Burned out by Meta

THE WEEK June 17, 2022
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Only two companies in the world make the highly 
specialized nasal swabs required for Covid-19 testing: 
Copan Diagnostics, in northern Italy, and  Puritan 
Medical Products, a family-owned business in Maine 
run by two cousins who hate each other, said  Olivia 
Carville. The pandemic brought “the business oppor-
tunity of a lifetime” to the sleepy factory in Maine’s 
poorest county. But it has “done little to quell an epic 
family feud.” The Trump administration, seeking 
millions of swabs overnight, invested $75.5 million 
in Puritan last April to expand production. But when 
President Trump visited in June, “it wasn’t lost on 
employees that it was the first time many had seen” 

the company’s co-owners together. In fact, three 
weeks before the pandemic began, one of the co-
owners, Timothy Templet, filed a lawsuit to dissolve 
the joint partnership between him and his cousin, 
John Cartwright, because of “irreconcilable disagree-
ments.” Some say the feud started when the two 
were kids in “a backyard fistfight.” Their rift, over 
“pretty much everything,” brought the company to 
the brink of disaster even in a market with only one 
competitor. The pandemic has been Puritan’s salva-
tion, handing it a near “monopoly on the market for 
Covid swabs in the U.S.” The cousins are, for the 
moment, “tolerating” each other. 

We can’t take a one-size-fits-all approach to the 
minimum wage, said Roger Lowenstein. There’s a 
reason Congress hasn’t touched the issue since 2007, 
when it mandated the 2009 increase to $7.25 an 
hour. “Any minimum wage has trade-offs: It creates 
both positive and negative effects.” Economists talk 
about locating a “sweet spot,” but that sweet spot is 
“dramatically different across the country.” The cost 
of living in Manhattan is three times that in Joplin, 
Mo. “Any wage that would satisfy workers in San 
Francisco would be untenable in West Virginia.” 
Economists say that “small increases” in the federal 
wage floor have not historically resulted in signifi-

cant job losses. “The rub comes when they try to 
define ‘small.’” At $15 an hour, factory jobs in the 
lowest-wage states are vulnerable to overseas compe-
tition. So we have ended up with “a policy of doing 
nothing.” The way to break that logjam is a region-
ally adjusted federal minimum. One option is to 
have a series of local tiers; another is to tie it to local 
median wages. Progressives have set their sights on 
$15 an hour, but there simply aren’t votes for that in 
the Senate. The Left sees anything less—for instance, 
$12 an hour with some regional variations—as a 
capitulation. But is it really better to leave it stuck at 
$7.25 forever? S
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Covid did not 
bring this 
family closer
Olivia Carville
Bloomberg Businessweek

Breaking the 
minimum 
wage impasse
Roger Lowenstein
The Washington Post

“People like me and you are not really 
supposed to be aware” of container ships 
like the one that was stuck in the Suez 
Canal, said Amanda Mull in The Atlantic. 
They are part of the “high-stakes logistical 
ballet” ferrying pretty much “everything 
you’ve ever bought from Amazon or 
Best Buy or Target or Walmart.” This 
process is largely invisible when “the in-
dustry is working as designed.” But last 
week, it was thrown into chaos when 
the Ever Given, a container ship “longer 
than the Empire State Building is tall,” 
became lodged sideways in the crucial 
waterway connecting the Red Sea and the Mediterranean, block-
ing more than 400 other vessels. It took nearly a week to free it. 
In that time, the “stupendous girth” of the Ever Given became “a 
singular visual metaphor” for the “frailty of the global system on 
which corporations have built our physical world.”

“The largest container vessels have quadrupled in size during the 
past 25 years,” said Harry Dempsey in the Financial Times. The 
Ever Given weighs 220,000 tons empty and carries up to 20,000 
20-foot containers, enough to stretch 75 miles laid end-to-end. 
Stacking containers higher “makes such ships more susceptible to 
high winds,” which played a role in making the Ever Given drift 
into the canal bank. The newest ships push design limits even 
further, said David Fickling in Bloomberg.com. Last year saw 
the launch of the first 24,000-container ship, and we may get 
to 30,000 “before the decade is out.” Economies of scale make 
larger sizes attractive. But “such enormous hulls may cause prob-
lems that will put the Ever Given’s mishap into the shade.” 

This accident is “a reminder of the vul-
nerabilities of global trade,” said David 
Dodwell in the South China Morning 
Post. Experts have identified 14 “critical 
choke points for global trade,” includ-
ing eight maritime ones. Yet, “interna-
tional cooperation in addressing” the 
trade routes is “virtually nonexistent.” 
The Suez and Panama canals have 
“well-run authorities” that conduct 
frequent drills “to practice for disasters 
like this one,”said Adm. James Stavridis, 
the former allied commander of NATO, 
in Time. But other choke points are just 

as vulnerable. The Strait of Malacca, separating the Pacific and 
Indian oceans, is “my least favorite to pass through,” not just 
because of its “problems with piracy” but also because “massive 
ships are moving at top speeds on the equivalent of a two-lane 
road.” The Strait of Hormuz, at the mouth of the Arabian Gulf, 
is another “tense passage,” teeming with Iranian Revolutionary 
Guard maritime units.

The ship is finally free, but that’s not the end of the story, said 
Pippa Stevens in CNBC.com. The Ever Given held up  billions 
in trade while it was stuck, while exacerbating problems with 
 supply chains strained by the Covid consumption boom. “The 
knock-on effects include congestion at ports as well as vessels 
not being in the right place for their next scheduled journey.” 
 Assembly lines that rely on “just-in-time” delivery of parts will 
be idled, creating more traffic jams that companies will have 
to sort out, and the “disruptions to global trade will continue 
to  reverberate.” 

Trade: Finally, that ship has sailed

The Ever Given is free but trade holdups continue.

THE WEEK April 9, 2021



Making money

Investors are starting to see the full 
costs of the SPAC investment craze, said 
Eliot Brown in The Wall Street  Journal. 
 Beginning in 2020, we witnessed a 
boom of flashy startups choosing to 
merge with special-purpose acquisition 
companies (SPACs) to go public instead 
of following the traditional IPO process. 
Companies—and their backers—eagerly 
took advantage of loose regulations 
that allowed them “to entice investors 
with projections of revenue and profits” 
with minimal scrutiny. Now SPACs 
have lost an average of 59.5 percent of 
their value since they offered shares for 
investors. At least 25 of the 232 companies that listed through 
SPACs between 2020 and 2021 “have issued so-called going-
concern warnings,” indicating auditors have determined “there 
is ‘substantial doubt’ about the ability to stay afloat for the next 
12 months.” These include high-profile startups such as the elec-
tric airplane maker Lilium, which has raised $584 million. 

The “smart window” maker View might tell you all you need 
to know about the SPAC boom and bust, said Chris Bryant in 
Bloomberg. Since its founding back in 2007, the SoftBank-funded 
company View has lost about $2 billion, and still its “windows 
cost more to build than they sell for”—a less-than-smart business 
plan. Nonetheless, in 2021 View raised a staggering $815 million 
through a SPAC merger. With shares now down 93 percent and 

cash dwindling, it may be “the worst 
deal of the SPAC era.” And the cast of 
big Wall Street names involved in selling 
this turkey to investors—Goldman Sachs, 
Cantor Fitzgerald, and Credit Suisse—
“reads like a game of tech-bubble bingo.”

Indeed, all the familiar names on Wall 
Street fed the SPAC frenzy, said Jessica 
DiNapoli in Reuters, and they have 
raked in billions. With a traditional IPO, 
“underwriters can be held responsible 
under securities law for any misleading 
forecasts.” But banks advising on a SPAC 
earn a fee as soon as an acquisition target 

is announced. What happens after is of little concern to them. In 
2020 and 2021, banks booked $8 billion in SPAC-related fees. 

Regulators have moved to crack down on SPACs, and a bill pro-
posed in Congress last week takes aim at the small number of in-
siders who make up the “SPAC mafia,” said Matthew Goldstein 
in The New York Times. The legislation, drafted by Elizabeth 
Warren (D-Mass.), would prevent sponsors from cashing out 
before a SPAC meets the projections it made to investors. But it’s 
really too late: The big profits have already been made and Wall 
Street has moved on. “Of the roughly 600 SPACs still out there 
scrambling to find targets, 270 have been looking for at least a 
year.” If a merger isn’t completed within two years, the money 
raised goes back to investors. Game over. 

SPACs: Wall Street leaves investors holding the bag
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Lilium: Crashing to earth after raising $584 million

Individual investors flock to bonds 
Government bonds are the new meme stocks, 
said Sam Goldfarb in The Wall Street  Journal. 
Seeking safety from a turbulent market, from 
the end of April to late May investors poured 
$20 billion into mutual and exchange-traded 
funds that focus on buying ordinary U.S. Trea-
surys, “the largest infusion over a four-week 
span in at least 29 years.” So many orders 
have been placed for inflation-linked “I bonds” 
paying an initial interest rate of 9.62 percent—
available only to individual investors, through 
the Treasury Department—that the agency 
had to shift staff to a call center. Purchases 
of these bonds, which are limited to $10,000 
per investor, have totaled “$14.9  billion since 
November, about $6 billion more than the 
previous 20 years combined.”

Undercounting subscription bills 
Most people underestimate how much they 
spend on subscriptions by a hefty amount, 
said Sarah O’Brien in CNBC.com. A new sur-
vey from market research firm C+R Research 
found that “consumers’ offhand guess of how 
much they spend monthly on subscriptions 
averaged $86.” The actual amount was $219 
on average, a difference of $133 per month. 
The confusion is understandable. Subscriptions 

have exploded over the past decade—“for just 
media and entertainment offerings, the average 
number of paid subscriptions per consumer 
was 12 in 2020.” That’s a lot to keep track 
of. “Most people (86 percent) have put some, 
if not all, of their subscriptions on autopay.” 
But nearly half of respondents said they “were 
still being charged for a subscription” they had 
forgotten about and no longer used.

Debt relief for Corinthian students 
The Biden administration wiped away 
$5.8 billion in loans for former students of a 
defunct for-profit school, in the largest stu-
dent debt cancelation yet, said Katie Lobosco 
in CNN.com. The Department of Education 
announced last week it would clear the debts 
of 560,000 students who attended Corinthian 
schools from 1995 through 2015, when regu-
lators shut down the network of colleges for 
“misleading prospective students about the 
ability to transfer credits and falsifying its job 
placement rate.” Onetime Corinthian students 
have pressed for relief for years; many had al-
ready been “refusing to make their payments” 
as part of the nation’s first student debt strike. 
The announcement brought the total student 
loan relief approved under the Biden adminis-
tration to $25 billion.

What the experts say
More than a 
quarter of India’s 
1.3  billion–plus 
people are 
under age 15, 
and many of 
those young 
people lack the 
resources needed to succeed at school. 
Founded in 1991, Asha for Education 
(ashanet.org) sees education as a prereq-
uisite to socioeconomic change and aims 
to increase access for underprivileged 
children throughout India. The California-
based charity, whose name means 
“hope” in Hindi, has over 50 chapters 
and 1,000 volunteers in India, the United 
States, Canada, and Europe. Asha chap-
ters join with local community groups to 
support projects that range from voca-
tional training and internships to provid-
ing special-needs resources and funding 
emergency Covid relief. Since its found-
ing, Asha for Education has contributed 
to more than 400 projects in 24 of India’s 
28 states.

Charity of the week

Each charity we feature has earned a 
four-star overall rating from Charity 
Navigator, which rates not-for-profit 
organizations on the strength of their 
finances, their governance practices, 
and the transparency of their operations. 
Four stars is the group’s highest rating. 

THE WEEK June 17, 2022



A battle between Apple and the creators 
of a new $99-a-year email app has put a 
spotlight on the fees that developers are 
forced to pay to Apple, said Kara Swisher 
in The New York Times. The app, called 
Hey, was kicked out of Apple’s App Store 
for not including a button that would let 
users subscribe inside the app—a feature 
that comes with a 15 to 30 percent fee for 
software makers. “Apple and Google are 
the two tollbooths for us all,” insisting 
they should get “rent” from the application 
designers who use their platforms. One of 
the developers of Hey, David Heinemeier 
Hansson, testified before Congress last 
year, “excoriating Apple” and asking legislators to rein in the tech 
giants. No swift action has come—and now he’s stuck on what he 
calls Apple’s “wheel of misfortune.”

Apple’s interpretation of its own App Store terms “seems capri-
cious at best and at worst seems like it’s motivated by self- 
dealing,” said Dieter Bohn in TheVerge.com. App Store rules state 
“that if you want to sell digital goods, you have to use Apple’s 
payment system.” Fine. But there are exceptions for services such 
as  Netflix—yet, inexplicably, not for Hey. Apple finally approved 
an update to the Hey app this week, and Hey’s next release seems 
to offer a compromise. But even if one is reached, Apple has dem-
onstrated how it uses arbitrary rules to maintain its power.

Hey has a point, said Sarah Perez 
in TechCrunch.com: “Apple’s 
policies are confusing, appear to 
be inconsistently applied, and are 
anticompetitive.” Hey has to com-
pete with Apple’s own free Mail 
app—then pay Apple if it succeeds. 
That said, “the whole debacle serves 
as a nice bit of high-profile market-
ing” for a new and otherwise obscure 
app. Whether or not Apple gets a cut, 
the Hey app suffers from some crucial 
misses, said Natasha Lomas, also in 
TechCrunch.com. There is no free op-
tion (and two-letter vanity Hey .com 

addresses can cost as much as $999 a year). It is “not end-to-end 
encrypted,” so Hey holds the keys to your data. And it “gives the 
middle finger to standard email protocols,” so if you shift over 
your email, “you’re tethered to using only Hey’s apps forever.”

This is one case that proves “the underdog isn’t always the 
hero,” said Samuel Axon in ArsTechnica.com. Apple is fulfill-
ing a promise to its users. It has staked its $1.5 trillion brand on 
“maintaining a minimum level of quality for apps” and spent 
“unfathomable sums” marketing its phones to millions of desir-
able customers. If Apple wants to define a “price of entry” for 
“joining the lucrative platform that it built with its blood, sweat, 
tears, ingenuity, and dollars,” it is well within its rights.

Apple: Fighting to preserve the App Store tax
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A Xanadu for educators 
The founder of Netflix has been quietly build-
ing a luxury retreat in the Rocky Mountains 
for public-school teachers, said Theodore 
Schleifer in Vox.com. Reed Hastings has spent 
more than $20 million on the “passion proj-
ect,” which is intended as a “training ground” 
for leadership retreats for teachers, principals, 
and nonprofit heads from across the  country—
with some “state-of-the-art” amenities tossed 
in. The finished project will span 2,100 “elk-
filled” acres and three “villages” with “meet-
ing rooms, a spa with saunas and hot tubs, 
man-made hot springs, and a lodge with a 
wine cellar and yoga deck.” Hastings, a former 
ninth-grade math teacher, has been a vocal 
proponent of the education-reform movement, 
“which calls for a greater focus on testing, 
tougher accountability for teachers, and the ex-
pansion of alternative schools like charters.”

Political ads get an off button 
Facebook and Instagram will let users “opt 
out” of political ads for the 2020 election, said 
Casey Newton in TheVerge.com, in a decision 
that may have unpredictable effects. The move 
will apply to “all social-issue, electoral, or po-
litical ads” from candidates, Super PACs, and 
organizations that carry a “Paid for by” politi-

cal disclaimer. Facebook has been under pres-
sure to combat misinformation and has turned 
to tech’s usual answer: “Give the user more 
control.” But it’s not clear that the disappear-
ance of political ads will help Facebook’s toxic 
atmosphere. Ad executives say that, surpris-
ingly, paid ads “tend to be less inflammatory” 
than regular politics-focused posts, and you can 
imagine viewers who turn off ads withdrawing 
even “further into their echo chambers.”

French hate speech rules blocked 
A key provision in France’s new online hate 
speech law was struck down by a top court, 
said Romain Dillet in TechCrunch.com. The 
law passed required that online platforms 
“remove illicit content that has been flagged” 
as offensive or hate speech within 24 hours, 
or else face fines of up to $1.4 million. It was 
based on a similar requirement that has existed 
in Germany since 2017. But France’s Constitu-
tional Council said last week it was concerned 
that such a short window of time— reduced to 
just one hour for reports of terrorist material 
or child  pornography—wouldn’t allow the 
tech platforms to “check with a court whether 
a tweet, a post, a photo, or a blog post is 
deemed illicit or not,” and so they would likely 
resort to “censoring content too quickly.”

Bytes: What’s new in tech

A handful of 
new single-
board comput-
ers are provid-
ing options for 
homemade 
robots and 
other tech 
projects, said 
Richard Baguley 
in Wired.com. 
The pocket-size 
Raspberry Pi 4 
computer is still “beloved by DIY 
enthusiasts and hardware hackers 
for its versatility and ease of use.” 
The even-smaller BeagleBoard 
PocketBeagle is convenient for ama-
teur roboticists, with “an ARM-3 
Cortex CPU, two 200 MHz micropro-
cessors, and 512 MB of memory.” 
For a homemade media center, 
consider the Hardkernel Odroid-N2, 
which “includes everything you get 
with a Pi 4,” just with “much better 
cooling,” more USB 3 ports, and an 
IR receiver. With the free CoreELEC 
operating system, the $65 board 
“can do everything from play Netflix 
in HD to emulate a PlayStation for 
retro gaming.”
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Elon Musk, the world’s richest person, 
lives in a different reality from the rest 
of us, said Liam Denning in Bloomberg. 
In recent weeks, Musk has thrown cold 
water on a $44 billion deal for Twitter 
that he engineered, because of a sudden 
concern about the number of spam bots 
on the platform. He “tweeted about 
the danger of a ‘woke mind virus’ de-
stroying civilization.” After it came out 
last week that Musk’s space company, 
SpaceX, paid a $250,000 settlement 
to a flight attendant who said Musk 
exposed himself and propositioned her, 
Musk’s answer was not just to deny but 
also to tweet that he was starting a new “hard-core litigation 
department” to strike back at accusers. Meanwhile, his biggest 
company, Tesla, has lost $570 billion in value. “For any other 
executive,” the events of the past week “would at least dim their 
aura somewhat.” Will that finally happen to Musk?

Much of the drama Musk has created in recent days has a simple 
source, said Nicholas Gordon in Fortune: He is angling for “a 
lower price tag for Twitter.” Musk agreed to pay $54.20 per 
share last month, but Twitter’s share price has since fallen to 
$38. Let’s be clear here, said Matt Levine in Bloomberg: “Musk 
is lying” when he claims he wants to back away from Twitter 
because of bots and spam accounts. In fact, not long ago Musk 

was saying he was buying Twitter be-
cause he was tired of spam and wanted 
to fix the bot problem. Twitter has 
published the same estimate “that fewer 
than 5 percent of monetizable accounts 
are fake for the last eight years.” Musk 
is not even pretending very hard to 
challenge Twitter’s numbers. What he’s 
really indicating is that “an agreement 
with Elon Musk is worthless, as Twitter 
has learned over and over again.”

Musk’s “increasingly manic and argu-
ably unhinged tweets” may have put 
him on the brink of killing the Twitter 

deal, said Will Bunch in The Philadelphia Inquirer—which may 
well be what he wants. But they’ve also had the salutary effect of 
focusing attention on “some of the other unseemly aspects of his 
rise to the greatest fortune in human history.” From racial bias 
at his Tesla plants to a record of misogyny, Musk’s faults are 
coming into the open. He may have “flown too close to the sun, 
and we are watching the wax and feathers rapidly melt.” Musk 
has pulled off “clearly astonishing feats of digital wonder,” said 
Kara Swisher in The New York Times. He “has single-handedly 
pushed the electric vehicle sector into the mainstream and, with 
SpaceX, has moved space tech into a new age with reusable 
rockets.” But now we are watching one of the world’s great 
entre pre neurs sink to the level of a nihilistic “chaos monkey.” 

Moguls: Elon Musk’s chaos vortex
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Microsoft’s China problem
Microsoft’s search engine, Bing, has been cen-
soring searches of names of people who are 
politically sensitive for China, said Aaron Til-
ley in The Wall Street Journal. “Bing’s autofill 
system, which offers guesses on what users 
are searching for after a few keystrokes, often 
fell silent” when users looked for even high- 
profile Chinese names, including President Xi 
Jinping. The findings, reported by the Citizen 
Lab cybersecurity group, affected searches not 
just within China but in North America too. 
Microsoft has maintained “a long presence in 
China,” and since Google was blocked there, 
Bing occupies a bigger share of the search 
 market— although it still lags well behind Chi-
na’s Baidu. Microsoft blamed the autofill glitch 
on a “misconfiguration,” but this is not the 
first such mistake; last year, Bing blocked U.S.-
based searches for images and videos of the 
iconic Tiananmen Square figure “Tank Man.”

A cyber war in Costa Rica
Costa Rica’s president said the country is “at 
war” with a Russia-linked ransomware group 
that has infiltrated numerous government 
institutions, disabling the country’s payment 
system for municipal services as well as its 
tax and customs systems, said Carly Page 

in  TechCrunch. The hacking group, known 
as Conti, has doubled its original ransom to 
$20 million and threatened to “overthrow 
the government by means of a cyberattack,” 
urging citizens to “go out on the street and 
demand payment.” Cybersecurity experts say 
Costa Rica was likely “unlucky and targeted 
as part of a wider operation.” Costa Rican 
President Rodrigo Chaves, whose term only 
began on May 8, has blamed his predecessor 
for not taking cybersecurity seriously enough.

Apple changes subscription rules
Apple changed its App Store rules to allow 
subscriptions to auto-renew for a higher price 
without asking, said Mitchell Clark in The 
Verge. Previously, “users would have to manu-
ally opt into a subscription renewal if it came 
with a price bump.” Now you will still be 
notified about a price increase, but Apple is no 
longer preventing apps from automatically re-
newing by default. The company says it wants 
“to avoid the situation where users uninten-
tionally lose access to a subscription because 
they missed an opt-in message.” Apple rules 
still prevent developers from raising monthly 
subscription prices by more than 50 percent or 
$5, or annual ones by more than $50, without 
asking users for approval. 

Bytes: What’s new in tech

China launched the world’s first 
autonomous drone-carrying “mother-
ship,” said Loz Blain in New Atlas. 
The 290-foot, 2,000-ton unmanned 
carrier can be navigated remotely or 
follow a pre- ordained sailing path 
to execute a mission while carrying 
“more than 50 other autonomous 
aerial, surface, and underwater vehi-
cles.” The ship can “roll out every-
thing necessary to perform a fully 
integrated operation, including drone 
aircraft, boats, and submersibles.” 
The aerial drones are programmed 
“to land back on its deck,” and the 
ship “stands ready to retrieve the 
boats and subs.” China says the ship 
is intended to serve “as an ocean 
research platform.” However, it’s also 
equipped with “military capability to 
intercept and expel invasive targets.”
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