
9 Websites Must Haves! 

Having a great website is achievable when you incorporate some features and principles that 

promote functionality, aesthetics, and user-friendliness. To build such a website, there are certain 

elements you must include; here are nine (9) important features you must have on your website to 

make it great. 

 

1. Great Design 

The first thing your clients, customers or readers on your website come in contact with is your 

design. That is what determines if they would stay and go through your website or leave 

immediately. The attention span of an average human is very short; research shows that it only 

takes three (3) seconds to grab a person’s attention before they lose interest on whatever they are 

looking at. Be creative with your designs, keep them easy and simple enough for your web users to 

follow.  

 

Legibility and compatibility 

In a bid to make the websites catchy, designers end up complicating things especially in the area of 

texts are graphics. An important point to note in this regard is to make every part of your webpages 

legible. Many websites adopt new and innovative designs which is good, but it is a pity that they 

mess things up in the aspect of legibility. You should always use dark texts on light backgrounds and 

vice versa. A good designer must stay away from certain fonts like Serifs except they are large and 

bold else, they become blurry and unreadable. A vast number of your online audience would use 

their mobile phones to access your website, which come in small screen sizes and resolutions. You 

should make your website compatible and legible for them too. Similarly, it would be advisable to 

avoid the use of flash on your website. If any of your effects require flash, try removing or editing 

them down because you might inconvenience users who do not use flash by making them try to 

download the program. You would also be restricting iPhone users from accessing your website 

since the iOS browsers do not support flash 

 

Videos and sounds 

Another design aspect to work includes the areas of videos, pictures and sounds. Never allow your 

effects or sound disturb the users when they access your page. It is disruptive and disrespectful to 

have music and videos play automatically without your web users getting to choose if they want to 

play them on not. If you have carousels and slides on your website, allow at least a 3-second interval 

between the slides. For carousels that have texts, it is necessary to have more time to enable people 

read it aloud twice before it moves to the next image.  

 

2. User-friendliness Navigation 

Navigating from your homepage to other pages of your website should be straightforward. Most 

websites have their navigation menu at the top of the web page, no more than five (5) web pages. 

Users are always on the lookout for the menu to see what the website offers and where to visit after 

going through the homepage. Make sure all your web pages have simple and user-friendly words as 

their titles. For instance, “Thumbs Up” and “High Scores” could be great substitutes for 

“Testimonials” but your audience may not understand that easily. You can title your five web pages 

with; About, Work or Portfolio, Shop, Contact, and Blog. They are simple and web users are very 

familiar with them. 

 

Simplicity 



Simplicity might sound cliché or seem unoriginal, but it can never be overemphasized. Keep your 

content simple and original. Let every of your content be funny and reveal your personality – this 

would make your audience know more about you before leaving the website. 

 

Strategic Call-to-Action 

Always place important call-to-actions at strategic points on your web pages. People usually read 

from left to right, the last information or page on the right is what people usually pay attention to. 

This is a good place to setup your “Contact Us” page. Another pro-tip you should consider is the use 

of texts. Some designers use icons instead of text but not every web user would get the clues of the 

icons and such icons might not be compatible with mobile viewers – it is important that you do not 

deny them the access to such content.  

 

3. Easy Way to Contact You 

When users visit your website that has a great design, easy navigation and good content, they will 

most likely try to contact you. This is why you should have a contact option on every page of your 

website, preferably on the header of each page. Always include your email address and phone 

number for them to easily reach out. Make sure the contact option is as simple as typing a message 

– do not make it complicated. 

 

Contact Forms Are Good Options too 

Another option for the contact information is to use a contact form. Many websites now have 

contact forms because it gets the job done. With contact forms you can gather a bit of information 

of your new client and also get inquires or feedback from them. Your contact form should not have 

many questions or fields for clients to fill out, keep it between the range of 10 to 15 fields. 

 

Avoid pop-ups 

You might be tempted to use a pop-up to get your web viewers to sign up to your mailing list or chat 

you, the downside of this feature is that it could be distracting. You can do that at the end of the 

homepage so those readers who are really interested and read to end can then make a choice to 

sign up.  

  

4. Cohesive Branding and Great Images 

A great website is one where all the elements are cohesive and unified. You should have a set of 

brand color palette and fonts that you use. For your website, do not use beyond 5 colors and 3 fonts 

(2 fonts are the standard). You should have a set font, size, and weight for the headings, 

subheadings, body, captions and quotes that remain unchanged throughout the website. You can 

get fonts for free at Google fonts. Doing this makes your website unique and unified all through.   

 

Imagery is Important 

What is a website without images? Images call and grab the attention of your clients. It also tells 

your story well and portrays you as a professional. As you post texts to explain what you do, 

accompany them with great pictures and graphics that complement your brand’s message. 

 

5. Clear contact 

Always make your content clear form the onset. You only have a little time to grab the attention and 

make them stay. Make sure all your content communicates with your target audience because you 

cannot attract everyone. Here is an example, “Kay + Co is a design studio that specializes in helping 

entrepreneurs, bloggers, and small businesses take their first step with branding and website 



creation to show potential customers and contacts who they are. We also help with rebranding. A 

new coat of paint could be just what your business needs to get it off the ground.” This is the 

something you would see on the homepage of a well-designed website; it communicates directly to 

the key clientele. This does not mean that the brand cannot work for anyone else, but the people 

mentioned are the ones who primarily need the brand’s services. 

 

Always review your content 

Before posting content on our website, always review them. You can hire the services of someone or 

give a friend to see if the content expresses what you do and who you are. Also, it would make your 

work free from typographical and grammar errors. 

 

6. Social options for engagement 

You should also link your various social media accounts to your website. Your aim is to make your 

visitors enjoy the contents on your website, setup the social media links at the bottom of your 

pages. This ensures that visitors do not leave for your social media page immediately. These links 

would help your build an audience on social media and also make it easy for your web users to share 

your content to their social media pages. 

 

7. Testimonials 

Another ‘must have’ on your website is a review or testimonial page. Referrals are important to sell 

both your products and services. This page shows that people have patronized in the past and 

enjoyed your services, thereby building a level of trust in the minds of prospective clients. A simple 

survey or rating form to be filled by clients after purchase is perfect to publish under the products 

you sell. You can have a dedicated page of attestations too. An extra tip for those who render artistic 

services is to show samples of your work via a portfolio. Link each artwork with reviews of your 

clients so that visitors could know what you do and how beautiful your works are.  

 

8. A Little About You 

Now that you have a testimonial page of how clients feel about your work, an “About You” page 

where you also attest to your product and service is important. Here is how you can go about it; ask 

and answer questions that clients or a reporter would ask. Questions like: What do you do? How 

long have you been doing it? What drew you to it? How did you get to this area? The answers to 

these questions is enough information for your “About” page. Clients can now understand who you 

are and what you do. In the same vein, write out a small paragraph about the team members of your 

brand. If your team has more than 5 members, put up a company bio, their headshots, titles and 

roles. 

 

9. Email List Signup  

It was mentioned earlier that the use of too many pop-ups that would be distracting to your web 

users. You should have a pop-up on your pages where your visitors can sign up to your mailing list. 

Create a mailing list to send newsletters, and other relevant information about your products and 

services. It is also useful to sample your clients’ opinion about a new course or product you might 

want to create – this can help you see if such a venture would succeed or not without wasting your 

finances and time.  

 

Use Giveaways to Boost Your Reach  



Here is the last tip, from time to time offer gifts or do giveaways. For instance, you can offer a small 

gift to new people who signed up to your mailing list – make sure it is related to what you sell or 

something they might like. At certain intervals, conduct a giveaway on your website.  

 

Now that you know nine (9) must have features you can incorporate to your website to help 

promote who you are and what you do, go ahead and include them on your website. A beautiful 

website with great content would always make people comeback for more! 


