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5 Ways TikTok Marketing Can Help You Grow Your
Business

Move over Facebook and Instagram. You too, YouTube! Short-form video is making waves in
the marketing world, and there’s a new social media platform leading the charge. Are you ready
to join businesses and brands that are growing in new and unprecedented ways? It’s time to
level up your marketing game with TikTok.

Before you can take this novel social media platform by storm, you need to first understand
what TikTok is. It’s a video app where users create 15-second vertical videos that loop to restart.
There is the option to connect clips to share videos up to 60 seconds long. TikTok offers an
array of editing options within the app itself including music, filters, quick cuts, and stickers.

From makeup tutorials and mini fashion shows to pranks and craft demos, users share all kinds
of content on TikTok. One of the latest developments is people uploading videos featuring them
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using their favorite products. The app that brought you viral dances is also serving up serious
marketing opportunities.

As more brands are waking up to the marketing possibilities on TikTok, it’s not too late to get
started on the platform and see big results. TikTok could be part of a strong social media
strategy that will benefit your business with more options for collecting feedback from
customers, a greater variety of partnership opportunities with influencers, and better
communication features to engage with your audience. Coupled with your own creative touch
and brand voice, here are five ways TikTok marketing can help you grow your business.

Is TikTok Right for Your Business?
The variety of marketing options on TikTok are sure to get your creative juices flowing, but take
a second before you devote a significant chunk of your marketing budget to TikTok to ask
yourself if the platform is right for your business. Determining whether or not TikTok is worth
your resources boils down to whether or not your audience is present on the platform. For
example, you’d have a hard time selling retirement homes on TikTok.

The best way to decide if TikTok is right for your business is to use data-driven marketing
strategies such as tracking analytics to assess ROI and using quality data to create ideal
customer profiles. As a marketer, you need to know which channels and platforms will resonate
with your consumers. Looking at the data can help you decide if TikTok is worth your resources
and focus your efforts in a manner that will enhance the overall customer experience.

But just because your audience isn’t on TikTok at the moment doesn’t mean you should write
the platform off completely. You only need to take one look at TikTok’s impressive rate of growth
to see that the app is attracting new users daily. With more users comes a more diverse
audience. Your target customers could be next, and you’ll be ahead of your competitors if you’re
already marketing on the platform.

Why Digital Marketers Love TikTok
With more than 800 million monthly active users, TikTok’s reach isn’t something any smart
business owner should turn their back on. To put that number in perspective, Instagram has 1
billion active monthly active users and is widely regarded as an essential platform for
businesses.

While TikTok is sometimes compared to Instagram, what sets this platform apart is
discoverability. On Instagram, users generally only see content from the accounts they’re
following. Even with a solid hashtag strategy, it’s tough to get in front of new eyes on Instagram.
More often than not, a user has to specifically search for your brand or business to find your
account and content.
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On TikTok, users consume content from two feeds: one of the accounts they’re following and
another of suggested videos based on other content they’ve liked. This is why reach is so much
bigger on TikTok. Even small accounts with a handful of followers can get massive views on a
video when they show up on the “for you” feed.

Furthermore, as a relatively new platform, TikTok isn’t yet saturated. If your business struggles
to stand out on established platforms such as Instagram or Facebook, then it might be time to
turn your attention to a channel with a little less competition. Marketing on TikTok can help you
grow your business in a variety of ways.

1. Cash In on Short-form Video
For years, YouTube has ruled the roost in terms of video content. On that platform, advertisers
generally publish content between 3 and 5 minutes or 8 and 11 minutes in length. Those view
times are like James Cameron’s “Titanic” compared to TikTok’s 15 to 60-second video clips.

The brevity of a TikTok video certainly presents a marketing challenge, but the reward is the
attention of Gen Zers (the platform’s primary demographic) who prefer consuming content as
quickly as possible. To take advantage of short-form video, you need to capture consumer
attention within the first few seconds.

Not only is short-form video preferable to this particular demographic, but it also permits brands
to promote their product without the fear of exhausting their content. Just think about how much
time and effort goes into an 11-minute YouTube video. Now, imagine breaking that video down
into 15-second clips for TikTok. You get a lot more content and increase the likelihood of your
target customers watching the entirety of your content.

2. Reach a Lucrative Market Segment
Many brands and businesses discount TikTok as being “just for teens,” but Gen Z is an
increasingly lucrative market segment with access to disposable income of their own. However,
you’ll need to switch up your strategy if you hope to successfully market to Gen Z.

Today’s consumers expect personalized marketing. It shows that your business understands the
needs of its audience. To effectively personalize your online marketing strategy, you must
segment. Segmentation will help you better understand your customer and shape how (and
where) you communicate with them.

At first glance, TikTok might seem like it’s just an app for lip syncing and viral dances. But the
platform has so much more to offer. Brands like Chipotle, Calvin Klein, Glossier, Crocs, and the
NBA have already jumped on board. They know the importance of engaging with Gen Z on the
age group’s home turf.
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Whether they’re your target audience right now or not, Gen Z is eventually going to grow up and
become it. In the meantime, they're revolutionizing the way brands communicate with
consumers and setting trends for other generations. Remember when Facebook was “just for
college kids”? Do your business a favor and start learning Gen Z’s marketing language now.

3. Show Off Another Side of Your Business
You can either let the creativity necessary to be successful on TikTok intimidate you or view it as
an opportunity to show off another side of your business. Unlike the polished content users have
come to expect on platforms like YouTube and Instagram, TikTok’s users are much less
interested in fancy editing and showy camerawork.

If you’ve been looking for a way to incorporate video into your business but fears regarding
production value have held you back, then consider TikTok an invitation to jump on the video
trend. This is great news for businesses with small marketing budgets who are worried about
producing amateurish content. TikTok users value originality over the quality of your videos.

When you enter the TikTok landscape, you want to prioritize standing out. One of the best and
simplest ways to do so is by sharing what makes your brand special. Share the story of how you
got started. Get your employees in front of the camera. Highlight the testimonials of customers
who love your product. This is a chance to connect with your target audience on a more
meaningful level.

Whatever direction you decide to take your TikTok content, just be sure to keep it lighthearted
and fun. Don’t feel like you need to stick to just your products and services either. Follow the
lead of brands like Gymshark that share complementary content. The activewear line creates
TikToks around fitness tips, training suggestions, and inspirational stories. Brainstorm ways that
you can indirectly promote your products and services so that you attract an audience that
would be likely to purchase from you.

4. Earn User-Generated Content
Still not sure if you want to put the time and effort into marketing on TikTok? Try this statistic on
for size: According to the platform itself, the average TikTok user spends 52 minutes on the app
every day and is opening the app eight times daily. If your business is on the fence about using
TikTok as a marketing channel, just think about all that potential to be in front of and connect
with your target audience.

You won’t even have to do all the TikTok marketing work yourself. The only thing Gen Z likes
better than watching TikToks is making them. Look for ways to encourage your customers to
share videos of themselves using your products. For example, MAC Cosmetics came up with a
hashtag challenge ad campaign called #YouOwnIt. In the six days that the campaign ran, TikTok
users created 635,000 videos.



By creating your own hashtag challenge, you can earn user-generated content and give your
customers a voice. It’s an opportunity to share social proof while opening a line of
communication between your business and the customers you serve. A popular and effective
marketing strategy, earned media is the digital world’s version of a word-of-mouth referral. Your
audience will likely find it more genuine than paid advertising since it’s coming from a loyal
customer who isn’t receiving a paycheck for their review.

5. Get in on the Ground Floor with TikTok Advertising
For the time being, TikTok advertising is still relatively new. The app’s parent company,
ByteDance, is testing different ways to monetize the platform through advertising. There are
opportunities to pay to advertise on TikTok, but it’s not as established as on other platforms.

However, given the popularity, growth, and reach of the app, advertising on TikTok might be a
good place to play pioneer. Since the platform isn’t saturated with ads yet, it might be easier
(and more affordable) to get seen by your target audience. Types of advertisements on TikTok
include in-feed ads, brand takeovers, and purchasing priority on the discovery page.

Conclusion
From new advertising opportunities and free marketing in the form of user-generated content to
a chance to show off another side of your business, reaching a lucrative market segment, and
cashing in on short-form video, TikTok can help you grow your business. Even if your target
audience isn’t on the platform (yet), it’s worth your time to understand how the app works and
the possibilities it holds since the meteoric rise of TikTok is indicative of the direction digital
marketing and social media strategy is headed.


